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Table 1-1 
QUESTION 1: 
Once school has finished for the day, where does your child/children usually go? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
HOME                          855   328   185   342   120   380   485   111      9   227   227   259   209    101    54    412   243   201 
                              86%   87%   87%   83%   85%   87%   85%   85%    94%   84%   84%   86%   88%    84%   84%    85%   83%   89% 
  
A SUPERVISED AFTERSCHOOL      117    34    20    64    19    45    78    16      -    26    26    40    24     16    11     57    38    23 
PROGRAM OR CLUB               12%    9%    9%   15%   14%   10%   14%   12%      -   10%   10%   13%   10%    13%   17%    12%   13%   10% 
                                                 BC     I     I     I     I            I 
  
SPORTS/TEAM PRACTICE          103    32    26    46    12    37    59    15      -    37    37    25    19     14     9     43    35    25 
                              10%    8%   12%   11%    9%    8%   10%   12%      -   14%   14%    8%    8%    11%   14%     9%   12%   11% 
                                                        I     I     I     I            I 
  
A FAMILY MEMBER, FRIEND OR     73    24    20    29    11    33    36    14      -    24    24    20    13      7     9     33    20    20 
NEIGHBOR'S HOME                7%    6%   10%    7%    8%    7%    6%   11%      -    9%    9%    7%    6%     6%   14%     7%    7%    9% 
                                                        I     I     I     I            I 
  
WORK                           11     1     7     3     1     4     8     2      -     2     2     2     3      3     -      2     2     7 
                               1%     -    3%    1%    1%    1%    1%    2%      -    1%    1%    1%    1%     3%     -      -    1%    3% 
                                            B                       I 
  
SOMEWHERE ELSE                 20    13     5     2     6    10    11     1      1     6     6     4     5      1     3     10     6     3 
                               2%    3%    2%     -    4%    2%    2%    1%     6%    2%    2%    1%    2%     1%    5%     2%    2%    1% 
                                      D 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 1-2 
QUESTION 1: 
Once school has finished for the day, where does your child/children usually go? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
HOME                          855   158   698   456   390    282   218   213   317   322   192   486    178    27   277   273   170    108   482   191   137     41 
                              86%   77%   88%   86%   87%    87%   86%   79%   86%   91%   77%   86%    94%   87%   90%   84%   85%    81%   90%   77%   86%    81% 
                                            B                                    H     H           K     KL          PR                        T           T 
  
A SUPERVISED AFTERSCHOOL      117    36    81    77    57     29    22    26    45    46    36    67     14     4    38    36    17     23    42    46    24      5 
PROGRAM OR CLUB               12%   18%   10%   14%   13%     9%    9%   10%   12%   13%   15%   12%     8%   12%   12%   11%    8%    17%    8%   19%   15%     9% 
                                      C          FG                                          M                                           Q           S     S 
  
SPORTS/TEAM PRACTICE          103    14    89    54    36     52    37    15    37    52    11    65     27     4    29    36    26      9    47    26    23      7 
                              10%    7%   11%   10%    8%    16%   15%    5%   10%   14%    4%   12%    14%   13%    9%   11%   13%     7%    9%   10%   14%    13% 
                                            B                 DE     E           H     H           K      K 
  
A FAMILY MEMBER, FRIEND OR     73    20    53    41    41     25    22     8    33    30    16    49      8     1    33    21    14      4    39    17    12      5 
NEIGHBOR'S HOME                7%   10%    7%    8%    9%     8%    9%    3%    9%    8%    6%    9%     4%    2%   11%    6%    7%     3%    7%    7%    7%     9% 
                                                                                 H     H           M                 NR 
  
WORK                           11     2     9     4     2      5     9     3     4     5     2     7      2     2     -     8     1      -     7     1     3      - 
                               1%    1%    1%    1%     -     1%    4%    1%    1%    1%    1%    1%     1%    6%     -    3%    1%      -    1%     -    2%      - 
                                                                    DE                                                     OR                  V 
  
SOMEWHERE ELSE                 20     6    13    10    10      4     8     5     9     6     5     9      5     -     3     7     5      5     8     7     2      2 
                               2%    3%    2%    2%    2%     1%    3%    2%    2%    2%    2%    2%     3%     -    1%    2%    2%     4%    2%    3%    1%     5% 
                                                                                                                            N     N      N 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 1-3 
QUESTION 1: 
Once school has finished for the day, where does your child/children usually go? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
HOME                          855    160    696    261   224    192   163   134   338    203   181   280     49   297   221   244   110     55      41    399   615   241 
                              86%    86%    85%    84%   86%    84%   90%   84%   84%    88%   86%   87%    86%   86%   84%   79%   83%    87%     78%    92%   84%   89% 
                                                                                                                                                          PQS           U 
  
A SUPERVISED AFTERSCHOOL      117     19     98     48    34     24     8    17    58     21    22    30      3    42    43    52    19      4      10     33    95    22 
PROGRAM OR CLUB               12%    10%    12%    15%   13%    11%    4%   10%   15%     9%   10%    9%     5%   12%   16%   17%   14%     6%     19%     7%   13%    8% 
                                                     G     G      G                                                 M    LM    RT                                 V 
  
SPORTS/TEAM PRACTICE          103     21     83     44    25     18    15    19    40     23    21    22      8    36    37    28    14      7       9     44    78    25 
                              10%    11%    10%    14%   10%     8%    8%   12%   10%    10%   10%    7%    14%   11%   14%    9%   11%    11%     18%    10%   11%    9% 
                                                     F                                                                    L 
  
A FAMILY MEMBER, FRIEND OR     73     12     61     25    14     19    13    10    27     17    19    28      3    19    24    37    11      2       6     17    52    21 
NEIGHBOR'S HOME                7%     7%     7%     8%    5%     8%    7%    6%    7%     8%    9%    9%     5%    5%    9%   12%    8%     4%     12%     4%    7%    8% 
                                                                                                                               RT 
  
WORK                           11      5      6      5     -      2     4     2     4      3     2     2      2     6     2     5     3      1       -      2     6     5 
                               1%     3%     1%     2%     -     1%    2%    1%    1%     1%    1%    1%     4%    2%    1%    2%    2%     2%       -     1%    1%    2% 
                                                     E                                                                          S 
  
SOMEWHERE ELSE                 20      5     15      9     3      3     5     4     5      4     7     4      4     6     3     5     1      2       -     11    14     5 
                               2%     2%     2%     3%    1%     1%    3%    3%    1%     2%    3%    1%     7%    2%    1%    2%    1%     2%       -     2%    2%    2% 
                                                                                                                                S                           S 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 1-4 
QUESTION 1: 
Once school has finished for the day, where does your child/children usually go? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
HOME                          855   786    61   344   244   157   679    396    284    155    388    322    119 
                              86%   86%   85%   80%   88%   77%   88%    81%    90%    90%    81%    89%    89% 
                                                        D           F             H      H             K      K 
  
A SUPERVISED AFTERSCHOOL      117   113     4    74    24    51    63     92     16      9     77     31      7 
PROGRAM OR CLUB               12%   12%    6%   17%    9%   25%    8%    19%     5%     5%    16%     9%     6% 
                                      C           E           G           IJ                   LM 
  
SPORTS/TEAM PRACTICE          103    94     8    53    24    31    72     58     34     12     60     32     11 
                              10%   10%   11%   12%    9%   15%    9%    12%    11%     7%    13%     9%     8% 
                                                              G 
  
A FAMILY MEMBER, FRIEND OR     73    70     2    41    19    23    47     45     24      3     46     22      5 
NEIGHBOR'S HOME                7%    8%    3%    9%    7%   11%    6%     9%     8%     2%    10%     6%     3% 
                                      C                       G            J      J             M 
  
WORK                           11     9     2     5     4     1     9      8      3      -      9      2      - 
                               1%    1%    3%    1%    1%    1%    1%     2%     1%      -     2%     1%      - 
                                                                           J                    M 
  
SOMEWHERE ELSE                 20    17     -    10     3     2    17      9      2      7      7      5      7 
                               2%    2%     -    2%    1%    1%    2%     2%     1%     4%     2%     1%     5% 
                                      C                                                  I 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 2-1 
QUESTION 5: 
Where is the afterschool program, club or practice held? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL ASKED              194    60    39    95    26    75   121    24      -    55    55    56    42     27    14     92    63    40 
                             100%   31%   20%   49%   14%   39%   62%   13%      -   29%   29%   29%   22%    14%    7%    47%   32%   20% 
  
SCHOOL                        133    44    24    65    19    53    83    17      -    37    37    40    31     13    12     64    43    26 
                              69%   74%   62%   68%   72%   71%   69%   68%      -   68%   68%   72%   73%    48%   87%    70%   69%   65% 
                                                                                                         N            N 
  
PARKS AND RECREATION CENTER    43    13    15    15     6    15    24     6      -    13    13    12    11      4     3     18    12    12 
                              22%   22%   39%   16%   24%   20%   20%   26%      -   23%   23%   21%   27%    15%   21%    20%   20%   30% 
                                            D 
  
COMMUNITY CENTER               26     6     6    13     1    11    14     5      -     9     9     4     5      6     1     12     8     6 
                              13%   11%   17%   14%    3%   15%   11%   19%      -   17%   17%    8%   13%    22%    8%    13%   13%   15% 
                                                              E                        E 
  
CHURCH, TEMPLE OR OTHER        22     6     4    12     3     7    14     2      -     7     7     8     4      4     1     12     5     5 
PLACE OF WORSHIP              11%   10%   10%   13%   11%    9%   11%   10%      -   12%   12%   14%    9%    14%    4%    13%    8%   13% 
  
SOMEWHERE ELSE                 18     4     3    12     3     7    10     1      -     6     6     6     -      5     1      7     7     4 
                               9%    6%    7%   12%   11%   10%    8%    4%      -   12%   12%   10%     -    19%    5%     7%   12%   10% 
                                                                                             M     M            M 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 2-2 
QUESTION 5: 
Where is the afterschool program, club or practice held? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL ASKED              194    45   149   110    80     70    54    41    74    80    46   114     35     8    58    60    40     27    79    65    42      8 
                             100%   23%   77%   56%   41%    36%   28%   21%   38%   41%   24%   59%    18%    4%   30%   31%   21%    14%   41%   33%   21%     4% 
  
SCHOOL                        133    24   109    68    60     56    43    27    48    59    25    83     26     6    35    46    28     18    58    36    32      7 
                              69%   54%   73%   62%   75%    80%   79%   66%   65%   74%   54%   73%    74%   80%   61%   77%   68%    66%   73%   56%   77%    85% 
                                            B                  D     D                             K                                           T           T 
  
PARKS AND RECREATION CENTER    43     8    35    24    18     16    16     6    15    21     8    24     11     1    16    10     9      6    21    12     7      3 
                              22%   18%   23%   22%   22%    23%   29%   16%   20%   27%   18%   21%    32%   12%   28%   17%   23%    22%   26%   19%   16%    35% 
  
COMMUNITY CENTER               26    12    14    17    10      8     4     2    14     9     8    12      5     2    13     7     3      2    10    13     1      2 
                              13%   26%   10%   16%   13%    11%    7%    6%   20%   12%   18%   11%    16%   20%   22%   11%    7%     9%   13%   20%    1%    28% 
                                      C                                          H                                                             U     U 
  
CHURCH, TEMPLE OR OTHER        22     2    20     7    10     10     6     3    11     8     3    16      3     2     4    12     2      2    10     5     5      2 
PLACE OF WORSHIP              11%    5%   13%    7%   13%    15%   11%    8%   15%   10%    6%   14%    10%   20%    6%   20%    6%     9%   13%    7%   12%    25% 
                                                                                                                           OQ 
  
SOMEWHERE ELSE                 18     7    11    16     3      2     -     5     6     7     8     7      3     2     7     4     4      1     5     7     6      - 
                               9%   15%    7%   14%    4%     4%     -   13%    7%    9%   18%    6%     7%   20%   12%    7%   10%     5%    6%   11%   14%      - 
                                                EFG                                                                                            V     V     V 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 2-3 
QUESTION 5: 
Where is the afterschool program, club or practice held? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL ASKED              194     39    155     80    52     37    22    33    84     37    40    45      9    70    69    73    31     10      16     64   152    42 
                             100%    20%    80%    41%   27%    19%   11%   17%   43%    19%   21%   23%     5%   36%   36%   38%   16%     5%      8%    33%   78%   22% 
  
SCHOOL                        133     26    108     59    34     23    15    28    48     26    32    29      6    48    50    46    24      7      10     46   106    28 
                              69%    66%    69%    74%   66%    62%   67%   85%   57%    70%   80%   65%    63%   68%   72%   63%   77%    72%     64%    71%   70%   66% 
                                                                              I                  I 
  
PARKS AND RECREATION CENTER    43     11     32     22    10      8     3     6    15     12    10     9      1    18    14    13     5      3       2     20    32    10 
                              22%    28%    20%    27%   19%    22%   14%   19%   18%    33%   24%   21%    16%   26%   20%   18%   16%    32%     10%    31%   21%   24% 
  
COMMUNITY CENTER               26      7     19     11     5      4     4     4    14      4     4     4      -     9    12    14     5      1       2      3    23     3 
                              13%    18%    12%    14%   10%    12%   20%   11%   17%    11%   10%    9%      -   13%   18%   19%   18%    12%     13%     5%   15%    8% 
                                                                                                       M            M     M     T 
  
CHURCH, TEMPLE OR OTHER        22      4     18      4     2     10     6     3    13      4     3     3      1     7    11     8     5      -       1      9    18     4 
PLACE OF WORSHIP              11%     9%    12%     5%    5%    27%   28%    8%   15%    11%    6%    8%     8%   10%   16%   11%   15%      -      5%    13%   12%   10% 
                                                                 DE    DE                                                       R                           R 
  
SOMEWHERE ELSE                 18      1     17      4     9      5     -     2    12      2     3     6      2     1     9     9     -      -       4      6    14     4 
                               9%     2%    11%     5%   17%    13%     -    6%   14%     4%    7%   13%    20%    2%   13%   12%     -      -     22%     9%    9%   10% 
                                              B            G      G                                    N                  N    QR                          QR 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 2-4 
QUESTION 5: 
Where is the afterschool program, club or practice held? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL ASKED              194   180    12   113    41    69   121    130     46     18    122     54     15 
                             100%   93%    6%   58%   21%   36%   62%    67%    24%     9%    63%    28%     8% 
  
SCHOOL                        133   121    11    73    31    41    88     91     32     11     83     39     11 
                              69%   67%   93%   64%   74%   60%   73%    70%    69%    59%    68%    73%    68% 
                                            B 
  
PARKS AND RECREATION CENTER    43    40     2    23    10    18    24     28     13      1     29     13      1 
                              22%   22%   14%   20%   24%   26%   20%    22%    29%     7%    24%    23%     9% 
  
COMMUNITY CENTER               26    25     -    22     2    17     9     18      6      3     17      9      - 
                              13%   14%     -   20%    5%   25%    7%    14%    12%    15%    14%    16%      - 
                                      C           E           G                                 M      M 
  
CHURCH, TEMPLE OR OTHER        22    22     1    15     6    11    11     16      4      2     12      7      3 
PLACE OF WORSHIP              11%   12%    5%   13%   15%   16%    9%    12%     9%    10%    10%    13%    19% 
  
SOMEWHERE ELSE                 18    18     -     8     3     4    14     10      4      4      9      4      4 
                               9%   10%     -    7%    8%    5%   12%     8%     8%    23%     7%     7%    25% 
                                      C 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 3-1 
QUESTION 15: 
Does your child/children usually eat in the time between lunch at school and dinner? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (YES - NO)              845   319   178   348   125   377   493   107      9   213   213   267   197    109    54    391   247   206 
                              84%   85%   83%   85%   89%   87%   87%   83%    94%   78%   78%   89%   83%    91%   86%    81%   85%   91% 
                                                        J     J     J            J                 K           KM                       PQ 
  
YES                           916   344   195   377   133   405   529   119      9   238   238   283   216    115    59    432   268   216 
                              92%   91%   92%   92%   94%   93%   93%   91%    94%   88%   88%   94%   91%    95%   93%    90%   92%   96% 
                                                        J           J                              K            K                        P 
  
NO                             71    25    17    29     8    28    36    11      -    25    25    16    19      6     5     41    21    10 
                               7%    7%    8%    7%    6%    6%    6%    9%      -    9%    9%    5%    8%     5%    7%     8%    7%    4% 
                                                        I     I     I     I            I                                     R 
  
DON'T KNOW                     13     7     1     5     -     3     4     -      1     7     7     2     3      -     -     10     3     - 
                               1%    2%     -    1%     -    1%    1%     -     6%    3%    3%    1%    1%      -     -     2%    1%     - 
                                      C                                               EH    NO                               R 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 3-2 
QUESTION 15: 
Does your child/children usually eat in the time between lunch at school and dinner? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (YES - NO)              845   177   667   470   380    266   205   201   331   311   205   484    156    30   282   270   165     97   446   226   128     40 
                              84%   86%   84%   88%   85%    83%   81%   74%   89%   87%   82%   86%    82%   96%   91%   83%   82%    73%   83%   91%   80%    79% 
                                                 FG                              H     H                      PQR   PQR     R                       SU 
  
YES                           916   190   726   499   413    291   227   231   349   333   224   521    171    30   295   298   181    112   486   238   144     44 
                              92%   92%   91%   94%   92%    90%   89%   86%   94%   94%   90%   93%    90%   96%   96%   91%   90%    85%   91%   95%   90%    86% 
                                                  G                              H     H                        R   PQR                              S 
  
NO                             71    12    59    29    33     25    22    30    18    22    20    36     15     -    13    27    16     15    41    12    16      3 
                               7%    6%    7%    6%    7%     8%    9%   11%    5%    6%    8%    6%     8%     -    4%    8%    8%    12%    8%    5%   10%     7% 
                                                                          IJ                                          N    NO     N     NO 
  
DON'T KNOW                     13     3     9     3     2      6     5     8     3     1     4     5      3     1     1     2     3      5     8     -     1      4 
                               1%    2%    1%    1%     -     2%    2%    3%    1%     -    2%    1%     2%    4%     -    1%    2%     4%    2%     -     -     7% 
                                                                           J                                                                   T 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 3-3 
QUESTION 15: 
Does your child/children usually eat in the time between lunch at school and dinner? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (YES - NO)              845    145    699    261   229    196   142   128   349    198   169   261     44   303   227   265   102     61      45    365   631   214 
                              84%    78%    86%    84%   88%    86%   78%   80%   87%    86%   81%   81%    77%   88%   86%   85%   77%    98%     86%    84%   86%   79% 
                                              B            G                                                        L                      PQT                    V 
  
YES                           916    163    753    285   243    212   160   142   372    214   187   289     50   324   243   286   118     62      48    396   676   240 
                              92%    88%    92%    91%   93%    93%   88%   89%   93%    93%   89%   90%    88%   94%   92%   92%   88%    98%     93%    91%   93%   89% 
                                                                                                                                           PQT 
  
NO                             71     18     53     24    13     15    18    14    23     15    18    28      6    21    16    21    15      -       3     31    46    26 
                               7%    10%     7%     8%    5%     7%   10%    9%    6%     7%    9%    9%    10%    6%    6%    7%   12%     1%      6%     7%    6%   10% 
                                                                                                                                R     R                     R 
  
DON'T KNOW                     13      4      9      4     5      1     3     3     4      1     4     4      1     1     6     4     -      1       1      7     9     4 
                               1%     2%     1%     1%    2%      -    2%    2%    1%     1%    2%    1%     2%     -    2%    1%     -     1%      1%     2%    1%    2% 
                                                                                                                                                            Q 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 3-4 
QUESTION 15: 
Does your child/children usually eat in the time between lunch at school and dinner? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (YES - NO)              845   916   -71   381   231   180   643    436    258    133    426    281    110 
                              84%  100% -100%   88%   83%   88%   83%    89%    82%    77%    90%    78%    82% 
                                      C                                   IJ                   LM 
  
YES                           916   916     -   404   252   190   702    462    285    149    450    319    120 
                              92%  100%     -   93%   91%   93%   91%    94%    91%    87%    95%    88%    89% 
                                      C                                    J                    L 
  
NO                             71     -    71    23    21    10    59     26     27     17     24     37     10 
                               7%     -  100%    5%    7%    5%    8%     5%     9%    10%     5%    10%     7% 
                                            B                                                          K 
  
DON'T KNOW                     13     -     -     6     6     3     9      4      2      6      2      5      5 
                               1%     -     -    1%    2%    2%    1%     1%     1%     3%      -     1%     4% 
                                                                                                              K 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 4-1 
QUESTION 15B1: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=YES Q.15                 916   344   195   377   133   405   529   119      9   238   238   283   216    115    59    432   268   216 
                             100%   38%   21%   41%   14%   44%   58%   13%     1%   26%   26%   31%   24%    13%    6%    47%   29%   24% 
  
OTHER SNACK FOODS             552   192   112   248    85   245   328    69      4   142   142   168   131     78    30    260   156   136 
-----------------             60%   56%   57%   66%   64%   60%   62%   59%    43%   60%   60%   59%   61%    68%   51%    60%   58%   63% 
                                                  B                                                             O 
  
  SANDWICH                    204    86    45    73    36    95   135    25      -    44    44    66    56     26    13     96    58    51 
                              22%   25%   23%   19%   27%   23%   25%   21%      -   18%   18%   23%   26%    23%   22%    22%   22%   23% 
                                                        I     I    IJ     I            I 
  
  SNACK (NON-SPECIFIC)        168    55    29    84    22    80    90    17      1    44    44    55    37     21     8     85    48    35 
                              18%   16%   15%   22%   16%   20%   17%   14%    13%   19%   19%   19%   17%    19%   14%    20%   18%   16% 
                                                 BC 
  
  CRACKERS/GRAHAM CRACKERS/   131    34    25    71    27    47    80    15      1    35    35    39    29     20     7     64    37    29 
  PEANUT BUTTER CRACKERS      14%   10%   13%   19%   21%   12%   15%   13%    10%   15%   15%   14%   13%    18%   12%    15%   14%   14% 
                                                  B     F 
  
  GRANOLA BARS/GRANOLA         57    22     9    26     5    27    40    10      -    13    13    14    17     11     2     20    17    20 
                               6%    6%    5%    7%    4%    7%    8%    9%      -    5%    5%    5%    8%    10%    4%     5%    6%    9% 
                                                        I     I     I     I            I 
  
  CEREAL                       57    16    11    30     6    22    29     5      2    16    16    21    11      6     2     26    13    18 
                               6%    5%    6%    8%    5%    5%    6%    5%    21%    7%    7%    7%    5%     5%    3%     6%    5%    8% 
  
  PEANUT BUTTER                14     5     5     4     3     6     7     3      -     5     5     3     2      3     1      8     6     1 
                               2%    1%    3%    1%    2%    1%    1%    3%      -    2%    2%    1%    1%     2%    1%     2%    2%     - 
                                                              I     I                  I 
  
FRUITS/VEGETABLES             459   173    89   197    73   201   262    64      5   126   126   130   104     58    40    222   124   112 
-----------------             50%   50%   46%   52%   55%   50%   50%   54%    57%   53%   53%   46%   48%    50%   67%    51%   46%   52% 
                                                                                                                   KLMN 
  
  FRUIT (NON-SPECIFIC)        400   155    72   172    62   179   232    56      4   108   108   113    91     52    35    191   112    97 
                              44%   45%   37%   46%   47%   44%   44%   48%    46%   46%   46%   40%   42%    45%   59%    44%   42%   45% 
                                                                                                                     LM 
  
  VEGETABLES (NON-SPECIFIC)    91    40    22    30    15    46    52    17      4    20    20    20    25     19     8     51    19    21 
                              10%   12%   11%    8%   11%   11%   10%   14%    41%    8%    8%    7%   12%    16%   13%    12%    7%   10% 
                                                                               FGJ                              L 
  
  JUICE                        44    16    12    15     8    15    25     7      -    12    12    13    11      4     3     22    10    11 
                               5%    5%    6%    4%    6%    4%    5%    6%      -    5%    5%    5%    5%     4%    6%     5%    4%    5% 
                                                        I     I     I     I            I 
  
JUNK FOOD SNACKS              326   113    71   142    41   150   186    45      3    90    90    96    73     46    19    144   100    81 
----------------              36%   33%   36%   38%   31%   37%   35%   38%    34%   38%   38%   34%   34%    41%   32%    33%   37%   38% 
  
  CHIPS                       146    55    34    56    17    71    81    19      2    38    38    47    35     20     6     61    49    36 
                              16%   16%   18%   15%   13%   17%   15%   16%    17%   16%   16%   17%   16%    18%   10%    14%   18%   16% 
  
  COOKIES                      67    17    13    37     6    24    37    11      1    18    18    25    16      7     1     28    23    15 
                               7%    5%    7%   10%    4%    6%    7%    9%     8%    8%    8%    9%    7%     6%    2%     7%    9%    7% 
                                                  B                                                O 
  
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 4-1 
QUESTION 15B1: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
  FAST FOOD/JUNK FOOD          63    26    10    27     7    27    42    10      1    16    16    20    12      9     7     34    17    12 
  (NON-SPECIFIC)               7%    8%    5%    7%    5%    7%    8%    8%    14%    7%    7%    7%    6%     7%   12%     8%    6%    5% 
  
  CANDY/GUMMIES/FRUIT          53    15    10    29     6    25    30     6      -    17    17    13     9     12     1     19    18    16 
  SNACKS                       6%    4%    5%    8%    5%    6%    6%    5%      -    7%    7%    5%    4%    11%    2%     4%    7%    8% 
                                                        I     I     I     I            I     O                  O 
  
  PIZZA/PIZZA ROLLS            44    15    14    15     8    22    25     9      -    13    13    10     9      8     4     19    11    14 
                               5%    5%    7%    4%    6%    5%    5%    7%      -    5%    5%    3%    4%     7%    7%     4%    4%    7% 
                                                        I     I     I     I            I 
  
  POPCORN                      23     6     7    10     4    11    13     1      -     7     7     5     7      2     2     11     6     6 
                               3%    2%    4%    3%    3%    3%    2%    1%      -    3%    3%    2%    3%     2%    3%     3%    2%    3% 
                                                              I     I                  I 
  
MEALS                         138    56    32    51    23    68    86    28      3    27    27    45    32     21    13     65    35    39 
-----                         15%   16%   16%   13%   17%   17%   16%   23%    34%   11%   11%   16%   15%    18%   23%    15%   13%   18% 
                                                                          J 
  
  MEAL/LEFTOVERS               73    22    19    32    15    34    43    11      2    15    15    25    17     10     6     37    21    16 
  (NON-SPECIFIC)               8%    6%   10%    8%   11%    8%    8%   10%    18%    6%    6%    9%    8%     9%   11%     8%    8%    7% 
  
  RAMEN/CUP OF NOODLES/        52    23    10    19     8    24    29    11      2    14    14    16    11      7     4     25     7    20 
  NOODLES/PASTA                6%    7%    5%    5%    6%    6%    6%    9%    19%    6%    6%    6%    5%     6%    8%     6%    3%    9% 
                                                                                                                                         Q 
  
  LUNCHABLES                   16     8     4     4     3    11    13     6      1     1     1     2     7      3     4      6     4     6 
                               2%    2%    2%    1%    2%    3%    2%    5%     9%     -     -    1%    3%     2%    6%     1%    1%    3% 
                                                              J     J     J                              K 
  
  CHICKEN/CHICKEN NUGGETS/     15     8     5     3     1    11    12     2      -     1     1     5     5      5     -      4     5     6 
  CHICKEN TENDERS              2%    2%    2%    1%    1%    3%    2%    2%      -     -     -    2%    2%     4%     -     1%    2%    3% 
                                                             IJ    IJ                              O     O     KO 
  
DAIRY SNACKS                  120    42    28    50    17    51    67    16      1    31    31    39    30     13     6     64    35    21 
------------                  13%   12%   15%   13%   13%   13%   13%   13%     8%   13%   13%   14%   14%    12%   11%    15%   13%   10% 
  
  YOGURT                       73    23    18    32     5    31    37     9      1    20    20    26    18      8     1     37    24    12 
                               8%    7%    9%    8%    3%    8%    7%    8%     8%    9%    9%    9%    8%     7%    2%     9%    9%    6% 
                                                                                             O     O     O 
  
  CHEESE                       55    22    12    20    14    23    35     7      -    13    13    16    12      7     5     29    15    11 
                               6%    6%    6%    5%   11%    6%    7%    6%      -    5%    5%    6%    6%     6%    9%     7%    6%    5% 
                                                        I     I     I     I            I 
  
OTHER                          20    11     6     3     2    10    11     2      -     6     6     3     5      1     3      9     6     5 
                               2%    3%    3%    1%    2%    3%    2%    2%      -    3%    3%    1%    2%     1%    5%     2%    2%    2% 
                                      D                       I     I                  I 
  
NONE/DON'T EAT AFTER SCHOOL     5     4     1     -     -     1     3     2      -     -     -     3     2      -     -      1     3     1 
                               1%    1%    1%     -     -     -    1%    2%      -     -     -    1%    1%      -     -      -    1%     - 
                                      D 
  
DON'T KNOW                      3     2     1     1     1     2     1     1      -     -     -     2     1      -     -      1     1     1 
                                -     -     -     -    1%     -     -    1%      -     -     -    1%     -      -     -      -     -    1% 
  
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 4-1 
QUESTION 15B1: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
REFUSED                         6     -     4     2     1     2     4     1      -     2     2     2     -      2     -      1     4     1 
                               1%     -    2%    1%    1%     -    1%     -      -    1%    1%    1%     -     1%     -      -    2%     - 
                                            B 
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Table 4-2 
QUESTION 15B1: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=YES Q.15                 916   190   726   499   413    291   227   231   349   333   224   521    171    30   295   298   181    112   486   238   144     44 
                             100%   21%   79%   54%   45%    32%   25%   25%   38%   36%   24%   57%    19%    3%   32%   32%   20%    12%   53%   26%   16%     5% 
  
OTHER SNACK FOODS             552   113   439   309   240    173   136   137   201   214   132   315    105    16   192   178   105     61   298   147    85     20 
-----------------             60%   60%   60%   62%   58%    59%   60%   59%   58%   64%   59%   61%    61%   53%   65%   60%   58%    54%   61%   62%   59%    46% 
  
  SANDWICH                    204    50   154   104    88     69    64    52    71    81    53   105     46     6    56    61    54     27    83    76    39      6 
                              22%   26%   21%   21%   21%    24%   28%   23%   20%   24%   24%   20%    27%   21%   19%   21%   30%    24%   17%   32%   27%    14% 
                                                                                                                                 OP                 SV     S 
  
  SNACK (NON-SPECIFIC)        168    35   132    84    78     48    40    53    56    59    47    92     29     6    54    65    26     17    78    58    24      6 
                              18%   19%   18%   17%   19%    16%   18%   23%   16%   18%   21%   18%    17%   21%   18%   22%   14%    15%   16%   24%   17%    14% 
                                                                                                                            Q                        S 
  
  CRACKERS/GRAHAM CRACKERS/   131    24   107    96    51     29    22    22    54    55    22    85     23     2    68    36    14     12    95    15    17      4 
  PEANUT BUTTER CRACKERS      14%   13%   15%   19%   12%    10%   10%    9%   16%   17%   10%   16%    14%    7%   23%   12%    8%    11%   20%    6%   12%    10% 
                                                EFG                              H     H           K               NPQR                       TU 
  
  GRANOLA BARS/GRANOLA         57     8    49    31    24     24    14    11    21    25     9    41      7     2    19    16    17      2    42     7     4      4 
                               6%    4%    7%    6%    6%     8%    6%    5%    6%    7%    4%    8%     4%    8%    6%    6%    9%     2%    9%    3%    3%     9% 
                                                                                                   K                              R           TU 
  
  CEREAL                       57    11    46    24    27     27    18    13    19    25    12    31     14     1    14    23     9      9    31    10    15      - 
                               6%    6%    6%    5%    7%     9%    8%    6%    5%    7%    5%    6%     8%    4%    5%    8%    5%     8%    6%    4%   11%     1% 
                                                               D                                                                               V          TV 
  
  PEANUT BUTTER                14     2    12     7     9      4     5     4     6     5     6     5      3     -     8     3     2      2     5     4     4      1 
                               2%    1%    2%    1%    2%     1%    2%    2%    2%    1%    3%    1%     2%     -    3%    1%    1%     2%    1%    2%    3%     2% 
                                                                                                                      N 
  
FRUITS/VEGETABLES             459    83   375   284   227    125    99    90   178   187    93   274     92    13   158   143    91     54   257   100    76     25 
-----------------             50%   44%   52%   57%   55%    43%   44%   39%   51%   56%   41%   53%    54%   43%   54%   48%   50%    48%   53%   42%   53%    57% 
                                                 FG    FG                        H     H           K      K                                    T 
  
  FRUIT (NON-SPECIFIC)        400    70   329   243   203    110    87    78   152   167    81   233     85     8   139   128    82     43   240    75    63     21 
                              44%   37%   45%   49%   49%    38%   38%   34%   44%   50%   36%   45%    50%   28%   47%   43%   45%    38%   49%   31%   44%    49% 
                                            B    FG    FG                        H     H           K      K           N                        T           T 
  
  VEGETABLES (NON-SPECIFIC)    91    21    70    58    44     24    24    17    33    38    22    49     20     7    25    26    16     17    49    19    19      5 
                              10%   11%   10%   12%   11%     8%   10%    7%   10%   11%   10%    9%    12%   22%    9%    9%    9%    15%   10%    8%   13%    11% 
  
  JUICE                        44     6    37    30    21      9     7    10    19    15     7    31      6     -    18     9     8      9     8    23     9      4 
                               5%    3%    5%    6%    5%     3%    3%    4%    6%    4%    3%    6%     3%     -    6%    3%    4%     8%    2%    9%    6%     9% 
                                                                                                                      N     N     N      N           S     S 
  
JUNK FOOD SNACKS              326    72   254   182   161    101    76    72   130   122    76   191     59     8   108   104    66     40   172    94    39     18 
----------------              36%   38%   35%   36%   39%    35%   33%   31%   37%   37%   34%   37%    35%   26%   37%   35%   36%    35%   35%   39%   27%    41% 
                                                                                                                                                     U 
  
  CHIPS                       146    41   104    71    79     47    43    39    53    54    39    83     23     4    42    48    33     18    63    61    14      5 
                              16%   22%   14%   14%   19%    16%   19%   17%   15%   16%   17%   16%    14%   14%   14%   16%   18%    16%   13%   26%   10%    11% 
                                      C                                                                                                            SUV 
  
  COOKIES                      67    14    52    40    28     21    12    17    25    25    18    38     11     2    22    20    13     10    40    15     8      3 
                               7%    8%    7%    8%    7%     7%    5%    8%    7%    7%    8%    7%     6%    5%    8%    7%    7%     8%    8%    6%    6%     7% 
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Table 4-2 
QUESTION 15B1: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
  FAST FOOD/JUNK FOOD          63    13    50    35    34     21    16    16    25    21    16    31     16     1    18    12    18     14    36    15     7      6 
  (NON-SPECIFIC)               7%    7%    7%    7%    8%     7%    7%    7%    7%    6%    7%    6%     9%    2%    6%    4%   10%    13%    7%    6%    5%    14% 
                                                                                                                                 NP     NP 
  
  CANDY/GUMMIES/FRUIT          53     8    45    35    27     13     9     4    20    29     6    42      6     2    24    18     5      5    28    16     8      2 
  SNACKS                       6%    4%    6%    7%    7%     5%    4%    2%    6%    9%    2%    8%     3%    7%    8%    6%    3%     4%    6%    7%    5%     5% 
                                                                                 H     H          KM                  Q 
  
  PIZZA/PIZZA ROLLS            44    10    34    18    15     16    13    11    21    12    12    21     10     1    15    16     8      3    19    12    10      2 
                               5%    5%    5%    4%    4%     5%    6%    5%    6%    4%    6%    4%     6%    4%    5%    5%    5%     3%    4%    5%    7%     5% 
  
  POPCORN                      23     5    19    16    15      4     3     2    13     9     3    18      2     1     7     9     6      -    17     2     4      - 
                               3%    2%    3%    3%    4%     1%    1%    1%    4%    3%    1%    4%     1%    2%    2%    3%    4%      -    3%    1%    3%      - 
                                                                                 H                                    R     R     R           TV 
  
MEALS                         138    40    99    59    54     56    46    40    52    45    42    71     25     6    31    52    24     25    56    47    26      7 
-----                         15%   21%   14%   12%   13%    19%   20%   17%   15%   14%   19%   14%    15%   21%   11%   17%   13%    22%   11%   20%   18%    16% 
                                      C                       DE    DE                                                      O            O           S 
  
  MEAL/LEFTOVERS               73    19    54    29    23     26    22    19    32    20    19    43     11     6    24    21    15      6    30    19    17      5 
  (NON-SPECIFIC)               8%   10%    7%    6%    6%     9%   10%    8%    9%    6%    8%    8%     7%   21%    8%    7%    9%     5%    6%    8%   12%    12% 
                                                                                                                R 
  
  RAMEN/CUP OF NOODLES/        52    14    38    23    22     22    20    16    16    20    19    23     10     -    12    20     9     11    24    14    12      2 
  NOODLES/PASTA                6%    7%    5%    5%    5%     8%    9%    7%    4%    6%    8%    4%     6%     -    4%    7%    5%    10%    5%    6%    8%     6% 
                                                                                                                      N     N     N      N 
  
  LUNCHABLES                   16     4    11    10     7      7     2     3     5     8     2    10      3     -     1     8     3      4     5    10     1      - 
                               2%    2%    2%    2%    2%     2%    1%    1%    2%    2%    1%    2%     2%     -     -    3%    1%     4%    1%    4%    1%      - 
                                                                                                                            N            N     V    SV 
  
  CHICKEN/CHICKEN NUGGETS/     15     6     9    10     4      5     5     4     8     3     8     5      2     2     2     5     3      3     5    10     1      - 
  CHICKEN TENDERS              2%    3%    1%    2%    1%     2%    2%    2%    2%    1%    4%    1%     1%    5%    1%    2%    1%     3%    1%    4%    1%      - 
                                                                                             L                                                 V   SUV 
  
DAIRY SNACKS                  120    15   105    84    48     36    23    26    45    49    24    64     32     1    44    37    24     14    82    11    15     12 
------------                  13%    8%   15%   17%   12%    13%   10%   11%   13%   15%   11%   12%    19%    4%   15%   12%   13%    13%   17%    5%   10%    28% 
                                            B    EG                                                       K           N     N     N           TU                 TU 
  
  YOGURT                       73     7    66    52    27     22    17    20    25    28    16    39     18     1    18    26    16     12    50     7     7      9 
                               8%    4%    9%   10%    6%     8%    7%    9%    7%    8%    7%    8%    10%    4%    6%    9%    9%    10%   10%    3%    5%    21% 
                                            B                                                                                                 TU                 TU 
  
  CHEESE                       55     8    48    35    24     17     9    10    23    23    11    29     16     -    28    15    10      3    38     4     9      4 
                               6%    4%    7%    7%    6%     6%    4%    4%    6%    7%    5%    5%     9%     -   10%    5%    5%     2%    8%    2%    6%     8% 
                                                                                                                     NR     N     N            T 
  
OTHER                          20     5    15    11     9      7     4     5    12     3     6    12      2     2     7     5     3      3    12     5     3      1 
                               2%    3%    2%    2%    2%     2%    2%    2%    4%    1%    3%    2%     1%    6%    2%    2%    2%     2%    2%    2%    2%     1% 
                                                                                 J 
  
NONE/DON'T EAT AFTER SCHOOL     5     2     3     1     3      3     1     2     3     -     3     2      -     -     2     1     2      -     2     1     2      - 
                               1%    1%     -     -    1%     1%    1%    1%    1%     -    1%     -      -     -    1%     -    1%      -     -    1%    1%      - 
  
DON'T KNOW                      3     1     2     -     2      1     2     1     2     1     1     2      -     1     1     2     -      -     -     2     1      - 
                                -     -     -     -     -     1%    1%     -     -     -     -     -      -    2%     -    1%     -      -     -    1%     -      - 
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Table 4-2 
QUESTION 15B1: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
REFUSED                         6     -     6     3     1      3     3     2     4     -     1     5      -     1     -     3     2      -     5     -     1      - 
                               1%     -    1%    1%     -     1%    1%    1%    1%     -     -    1%      -    4%     -    1%    1%      -    1%     -    1%      - 
                                            B                                                      M                                          TV 
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Table 4-3 
QUESTION 15B1: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=YES Q.15                 916    163    753    285   243    212   160   142   372    214   187   289     50   324   243   286   118     62      48    396   676   240 
                             100%    18%    82%    31%   27%    23%   17%   16%   41%    23%   20%   32%     6%   35%   27%   31%   13%     7%      5%    43%   74%   26% 
  
OTHER SNACK FOODS             552     79    473    149   162    134   103    90   220    128   114   176     30   191   149   180    67     27      33    239   404   149 
-----------------             60%    48%    63%    52%   67%    63%   64%   63%   59%    60%   61%   61%    60%   59%   61%   63%   57%    43%     69%    60%   60%   62% 
                                              B            D      D     D                                                       R                    R      R 
  
  SANDWICH                    204     32    173     62    45     53    43    30    93     45    36    74     12    67    50    63    29     13       9     90   143    61 
                              22%    20%    23%    22%   18%    25%   27%   21%   25%    21%   19%   26%    24%   21%   20%   22%   25%    22%     18%    23%   21%   26% 
  
  SNACK (NON-SPECIFIC)        168     33    135     45    47     41    33    28    78     37    26    57     10    62    36    71    21      9       8     56   117    50 
                              18%    20%    18%    16%   19%    20%   20%   19%   21%    17%   14%   20%    20%   19%   15%   25%   18%    14%     16%    14%   17%   21% 
                                                                                    K                                           T 
  
  CRACKERS/GRAHAM CRACKERS/   131     11    120     36    49     28    19    17    38     39    38    33      4    41    53    33    11      5      11     70   103    28 
  PEANUT BUTTER CRACKERS      14%     7%    16%    12%   20%    13%   12%   12%   10%    18%   20%   11%     8%   13%   22%   11%   10%     8%     23%    18%   15%   12% 
                                              B           DG                               I    HI                      LMN                          R    PQR 
  
  GRANOLA BARS/GRANOLA         57      3     54     11    23     11    12    12    17     13    15    13      3    21    19    17     9      2       4     24    53     4 
                               6%     2%     7%     4%    9%     5%    7%    8%    5%     6%    8%    5%     7%    7%    8%    6%    8%     3%      9%     6%    8%    2% 
                                              B            D                                                                                                      V 
  
  CEREAL                       57     14     42     14    13     20     8     9    21     10    15    18      4    14    19    16     5      7       3     25    41    16 
                               6%     9%     6%     5%    5%    10%    5%    7%    6%     5%    8%    6%     7%    4%    8%    6%    4%    11%      7%     6%    6%    7% 
  
  PEANUT BUTTER                14      -     14      2     5      8     -     2     6      4     2     4      2     5     2     6     2      -       1      5     9     5 
                               2%      -     2%     1%    2%     4%     -    1%    2%     2%    1%    1%     4%    2%    1%    2%    2%      -      2%     1%    1%    2% 
                                              B            G     DG                                                             R                           R 
  
FRUITS/VEGETABLES             459     54    404    142   131    107    67    72   169    104   113   132     22   169   130   122    54     30      25    223   334   124 
-----------------             50%    33%    54%    50%   54%    50%   42%   51%   45%    49%   60%   46%    45%   52%   54%   43%   46%    48%     53%    56%   49%   52% 
                                              B            G                                    IJ                                                          P 
  
  FRUIT (NON-SPECIFIC)        400     45    354    113   119     93    63    58   144     96   102   118     20   150   110   106    45     27      21    200   291   108 
                              44%    28%    47%    40%   49%    44%   40%   41%   39%    45%   54%   41%    40%   46%   45%   37%   38%    44%     43%    50%   43%   45% 
                                              B            D                                    HI                                                         PQ 
  
  VEGETABLES (NON-SPECIFIC)    91     14     78     26    22     25    15    21    19     27    24    31      5    33    22    25     8      4       7     47    59    32 
                              10%     8%    10%     9%    9%    12%    9%   14%    5%    13%   13%   11%     9%   10%    9%    9%    7%     7%     14%    12%    9%   13% 
                                                                              I            I     I 
  
  JUICE                        44      6     38     19    14      9     2     9    22      4     9     9      3    13    17    15     5      3       1     16    30    14 
                               5%     4%     5%     7%    6%     4%    1%    6%    6%     2%    5%    3%     6%    4%    7%    5%    4%     5%      2%     4%    4%    6% 
                                                     G     G                        J 
  
JUNK FOOD SNACKS              326     53    273    114    93     74    37    55   140     75    56    85     17   129    93    91    53     22      26    133   246    80 
----------------              36%    33%    36%    40%   38%    35%   23%   38%   38%    35%   30%   29%    33%   40%   38%   32%   45%    35%     54%    34%   36%   33% 
                                                     G     G      G                                                 L                PT             PT 
  
  CHIPS                       146     24    122     50    48     27    18    22    66     35    23    37      8    55    45    40    30     10      12     53   106    40 
                              16%    14%    16%    17%   20%    13%   11%   15%   18%    16%   12%   13%    16%   17%   18%   14%   25%    17%     25%    13%   16%   17% 
                                                           G                                                                         PT 
  
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 4-3 
QUESTION 15B1: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
  COOKIES                      67     11     56     25    14     17    10    10    32     15    10    20      5    28    14    20     3      5       3     35    54    12 
                               7%     7%     7%     9%    6%     8%    6%    7%    9%     7%    5%    7%     9%    9%    6%    7%    3%     8%      6%     9%    8%    5% 
                                                                                                                                                            Q 
  
  FAST FOOD/JUNK FOOD          63     12     51     18    16     17     7    21    23     11     8    20      5    23    13    23    12      4       2     22    44    19 
  (NON-SPECIFIC)               7%     8%     7%     6%    7%     8%    4%   15%    6%     5%    4%    7%    11%    7%    5%    8%   10%     7%      4%     5%    7%    8% 
                                                                            IJK 
  
  CANDY/GUMMIES/FRUIT          53      4     49     21    17     10     5     8    26      8    12     9      -    24    20    13     7      3      11     19    44     9 
  SNACKS                       6%     2%     7%     7%    7%     5%    3%    6%    7%     4%    6%    3%      -    7%    8%    5%    6%     5%     24%     5%    6%    4% 
                                              B      G                                                 M           LM    LM                       PQRT 
  
  PIZZA/PIZZA ROLLS            44     12     32     20     8      9     5     4    16     18     5     9      2    23    10    13     7      3       4     15    37     7 
                               5%     7%     4%     7%    3%     4%    3%    3%    4%     8%    3%    3%     4%    7%    4%    5%    6%     5%      9%     4%    5%    3% 
                                                                                          HK                        L 
  
  POPCORN                      23      4     19      5     8      7     3     1    11      2     8     7      1     7     9     5     3      1       2     13    17     6 
                               3%     2%     3%     2%    3%     3%    2%    1%    3%     1%    4%    2%     1%    2%    4%    2%    3%     1%      3%     3%    3%    2% 
  
MEALS                         138     29    109     47    28     33    29    19    55     30    33    44      8    56    29    47    18     12       5     56    96    42 
-----                         15%    18%    14%    16%   11%    16%   18%   13%   15%    14%   18%   15%    15%   17%   12%   17%   15%    20%      9%    14%   14%   17% 
  
  MEAL/LEFTOVERS               73     17     56     27    14     16    15    12    30     13    19    20      5    30    18    28    10      8       2     26    51    22 
  (NON-SPECIFIC)               8%    11%     7%     9%    6%     8%   10%    8%    8%     6%   10%    7%     9%    9%    7%   10%    8%    12%      4%     7%    8%    9% 
  
  RAMEN/CUP OF NOODLES/        52     11     41     13    10     17    13     6    20     12    14    21      -    23     7    15     9      3       2     24    35    17 
  NOODLES/PASTA                6%     7%     5%     5%    4%     8%    8%    4%    5%     6%    8%    7%      -    7%    3%    5%    8%     5%      3%     6%    5%    7% 
                                                                                                      MO           MO     M 
  
  LUNCHABLES                   16      4     12      8     3      3     1     4     5      5     2     4      4     6     2     4     1      2       2      7    12     4 
                               2%     2%     2%     3%    1%     1%     -    3%    1%     2%    1%    1%     9%    2%    1%    2%    1%     3%      4%     2%    2%    2% 
  
  CHICKEN/CHICKEN NUGGETS/     15      1     14      5     2      4     4     -    10      4     1     5      -     5     5     6     2      1       -      6    11     4 
  CHICKEN TENDERS              2%     1%     2%     2%    1%     2%    3%     -    3%     2%     -    2%     1%    2%    2%    2%    2%     1%      1%     2%    2%    2% 
                                                                                   HK      H 
  
DAIRY SNACKS                  120     10    110     26    26     35    31    17    41     35    27    43      6    43    25    23    17      7       4     66    97    23 
------------                  13%     6%    15%     9%   11%    16%   19%   12%   11%    17%   15%   15%    13%   13%   10%    8%   14%    11%      8%    17%   14%   10% 
                                              B                   D    DE                                                                                   P 
  
  YOGURT                       73      8     65     13    15     25    17    10    30     21    12    23      5    30    12    14    10      4       2     41    55    18 
                               8%     5%     9%     5%    6%    12%   10%    7%    8%    10%    7%    8%     9%    9%    5%    5%    8%     6%      3%    10%    8%    7% 
                                                                  D                                                                                        PS 
  
  CHEESE                       55      3     52     14    11     12    17     8    13     18    16    21      2    17    15    11     9      4       3     27    48     7 
                               6%     2%     7%     5%    4%     6%   11%    5%    3%     9%    9%    7%     4%    5%    6%    4%    7%     7%      7%     7%    7%    3% 
                                              B                         E                  I     I                                                                V 
  
OTHER                          20      7     13      5     5      5     4     3     5      8     5     7      2     3     7     6     4      4       -      6    15     4 
                               2%     4%     2%     2%    2%     2%    3%    2%    1%     4%    3%    2%     4%    1%    3%    2%    3%     6%       -     2%    2%    2% 
                                                                                                                                S                           S 
  
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 4-3 
QUESTION 15B1: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
NONE/DON'T EAT AFTER SCHOOL     5      2      3      3     -      2     -     -     3      -     2     1      -     -     4     2     -      -       -      3     3     2 
                               1%     1%      -     1%     -     1%     -     -    1%      -    1%     -      -     -    2%    1%     -      -       -     1%     -    1% 
  
DON'T KNOW                      3      1      2      3     -      -     -     2     -      1     -     1      -     1     1     1     1      -       -      -     3     - 
                                -     1%      -     1%     -      -     -    2%     -      -     -     -      -     -     -    1%    1%      -       -      -     -     - 
  
REFUSED                         6      2      4      5     1      -     -     1     4      -     1     1      1     2     3     3     -      2       -      2     6     - 
                               1%     1%     1%     2%     -      -     -    1%    1%      -    1%     -     1%     -    1%    1%     -     3%       -      -    1%     - 
                                                    FG                                                                                                            V 
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Table 4-4 
QUESTION 15B1: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=YES Q.15                 916   916     -   404   252   190   702    462    285    149    450    319    120 
                             100%  100%     -   44%   28%   21%   77%    50%    31%    16%    49%    35%    13% 
  
OTHER SNACK FOODS             552   552     -   242   149    99   442    281    171     93    269    190     80 
-----------------             60%   60%     -   60%   59%   52%   63%    61%    60%    62%    60%    60%    67% 
                                                                    F 
  
  SANDWICH                    204   204     -    93    59    31   171    115     52     33    111     56     33 
                              22%   22%     -   23%   24%   16%   24%    25%    18%    22%    25%    18%    28% 
                                                                    F                           L             L 
  
  SNACK (NON-SPECIFIC)        168   168     -    80    40    34   125     84     59     24     81     63     17 
                              18%   18%     -   20%   16%   18%   18%    18%    21%    16%    18%    20%    14% 
  
  CRACKERS/GRAHAM CRACKERS/   131   131     -    47    35    23   107     65     38     26     54     53     22 
  PEANUT BUTTER CRACKERS      14%   14%     -   12%   14%   12%   15%    14%    13%    17%    12%    17%    18% 
  
  GRANOLA BARS/GRANOLA         57    57     -    20    18    10    47     28     19      9     28     22      7 
                               6%    6%     -    5%    7%    5%    7%     6%     7%     6%     6%     7%     6% 
  
  CEREAL                       57    57     -    25    15    10    46     27     18     12     30     15     10 
                               6%    6%     -    6%    6%    6%    7%     6%     6%     8%     7%     5%     9% 
  
  PEANUT BUTTER                14    14     -     9     3     1    13      6      5      3      8      3      2 
                               2%    2%     -    2%    1%    1%    2%     1%     2%     2%     2%     1%     1% 
  
FRUITS/VEGETABLES             459   459     -   196   137    88   361    237    130     80    225    162     60 
-----------------             50%   50%     -   49%   54%   46%   51%    51%    46%    54%    50%    51%    50% 
  
  FRUIT (NON-SPECIFIC)        400   400     -   160   128    67   325    194    119     74    188    147     54 
                              44%   44%     -   40%   51%   35%   46%    42%    42%    50%    42%    46%    45% 
                                                        D           F 
  
  VEGETABLES (NON-SPECIFIC)    91    91     -    46    22    28    61     53     25     11     42     33     13 
                              10%   10%     -   11%    9%   15%    9%    12%     9%     7%     9%    10%    11% 
                                                              G 
  
  JUICE                        44    44     -    22    12    12    30     30      7      7     31      6      5 
                               5%    5%     -    5%    5%    7%    4%     6%     3%     5%     7%     2%     4% 
                                                                           I                    L 
  
JUNK FOOD SNACKS              326   326     -   123    99    60   257    163    108     46    176    105     35 
----------------              36%   36%     -   30%   39%   32%   37%    35%    38%    31%    39%    33%    30% 
                                                        D 
  
  CHIPS                       146   146     -    61    43    35   105     74     54     15     80     52     12 
                              16%   16%     -   15%   17%   19%   15%    16%    19%    10%    18%    16%    10% 
                                                                                  J             M 
  
  COOKIES                      67    67     -    23    18     7    58     31     18     13     34     19     12 
                               7%    7%     -    6%    7%    4%    8%     7%     6%     9%     8%     6%    10% 
                                                                    F 
  
  FAST FOOD/JUNK FOOD          63    63     -    25    25    16    45     29     21     13     30     22      6 
  (NON-SPECIFIC)               7%    7%     -    6%   10%    8%    6%     6%     7%     8%     7%     7%     5% 
  
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 4-4 
QUESTION 15B1: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
  CANDY/GUMMIES/FRUIT          53    53     -    17    15     9    43     37      9      6     35     12      5 
  SNACKS                       6%    6%     -    4%    6%    5%    6%     8%     3%     4%     8%     4%     4% 
                                                                           I                    L 
  
  PIZZA/PIZZA ROLLS            44    44     -    15    16     7    36     20     17      4     25     13      3 
                               5%    5%     -    4%    6%    4%    5%     4%     6%     3%     6%     4%     3% 
  
  POPCORN                      23    23     -     4     8     2    21     10     10      3     11      9      3 
                               3%    3%     -    1%    3%    1%    3%     2%     3%     2%     2%     3%     3% 
  
MEALS                         138   138     -    70    33    30   106     75     41     20     77     42     17 
-----                         15%   15%     -   17%   13%   16%   15%    16%    14%    14%    17%    13%    14% 
  
  MEAL/LEFTOVERS               73    73     -    34    18    16    57     39     23     11     39     25      7 
  (NON-SPECIFIC)               8%    8%     -    8%    7%    8%    8%     8%     8%     7%     9%     8%     6% 
  
  RAMEN/CUP OF NOODLES/        52    52     -    24    15     8    44     28     13      9     28     13     10 
  NOODLES/PASTA                6%    6%     -    6%    6%    4%    6%     6%     5%     6%     6%     4%     8% 
  
  LUNCHABLES                   16    16     -    12     1     5    10      9      5      2      9      4      2 
                               2%    2%     -    3%     -    3%    1%     2%     2%     1%     2%     1%     2% 
                                                  E 
  
  CHICKEN/CHICKEN NUGGETS/     15    15     -     7     2     7     8     13      2      1     11      4      - 
  CHICKEN TENDERS              2%    2%     -    2%    1%    4%    1%     3%     1%      -     2%     1%      - 
                                                                          IJ                    M 
  
DAIRY SNACKS                  120   120     -    50    40    20    98     49     45     20     50     48     20 
------------                  13%   13%     -   12%   16%   11%   14%    11%    16%    13%    11%    15%    17% 
  
  YOGURT                       73    73     -    29    26    12    60     26     31     11     27     33     12 
                               8%    8%     -    7%   10%    6%    9%     6%    11%     8%     6%    11%    10% 
                                                                                  H                    K 
  
  CHEESE                       55    55     -    23    17     9    45     27     17      9     24     20      8 
                               6%    6%     -    6%    7%    5%    6%     6%     6%     6%     5%     6%     7% 
  
OTHER                          20    20     -     8     7     6    14     12      4      4     11      5      3 
                               2%    2%     -    2%    3%    3%    2%     3%     1%     3%     2%     2%     3% 
  
NONE/DON'T EAT AFTER SCHOOL     5     5     -     3     -     4     -      2      2      -      2      2      - 
                               1%    1%     -    1%     -    2%     -      -     1%      -      -     1%      - 
  
DON'T KNOW                      3     3     -     2     -     2     1      2      1      -      2      1      - 
                                -     -     -    1%     -    1%     -      -     1%      -      -      -      - 
  
REFUSED                         6     6     -     5     -     4     2      2      3      -      3      2      - 
                               1%    1%     -    1%     -    2%     -      -     1%      -     1%     1%      - 
                                                  E 
  
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                                PAGE 24 
Table 5-1 
QUESTION 15B2: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=YES Q.15                 916   344   195   377   133   405   529   119      9   238   238   283   216    115    59    432   268   216 
                             100%   38%   21%   41%   14%   44%   58%   13%     1%   26%   26%   31%   24%    13%    6%    47%   29%   24% 
  
HEALTHY (FRUITS/VEGETABLES,   791   289   159   344   118   346   454    98      8   213   213   238   186    100    50    376   226   190 
DAIRY SNACKS, OTHER SNACK     86%   84%   82%   91%   89%   85%   86%   83%    84%   89%   89%   84%   86%    87%   85%    87%   84%   88% 
FOODS, OTHER APPLICABLE)                         BC 
--------------------------- 
  
  FRUIT (NON-SPECIFIC)        400   155    72   172    62   179   232    56      4   108   108   113    91     52    35    191   112    97 
                              44%   45%   37%   46%   47%   44%   44%   48%    46%   46%   46%   40%   42%    45%   59%    44%   42%   45% 
                                                                                                                     LM 
  
  SANDWICH                    204    86    45    73    36    95   135    25      -    44    44    66    56     26    13     96    58    51 
                              22%   25%   23%   19%   27%   23%   25%   21%      -   18%   18%   23%   26%    23%   22%    22%   22%   23% 
                                                        I     I    IJ     I            I 
  
  SNACK (NON-SPECIFIC)        168    55    29    84    22    80    90    17      1    44    44    55    37     21     8     85    48    35 
                              18%   16%   15%   22%   16%   20%   17%   14%    13%   19%   19%   19%   17%    19%   14%    20%   18%   16% 
                                                 BC 
  
  CRACKERS/GRAHAM CRACKERS/   131    34    25    71    27    47    80    15      1    35    35    39    29     20     7     64    37    29 
  PEANUT BUTTER CRACKERS      14%   10%   13%   19%   21%   12%   15%   13%    10%   15%   15%   14%   13%    18%   12%    15%   14%   14% 
                                                  B     F 
  
  VEGETABLES (NON-SPECIFIC)    91    40    22    30    15    46    52    17      4    20    20    20    25     19     8     51    19    21 
                              10%   12%   11%    8%   11%   11%   10%   14%    41%    8%    8%    7%   12%    16%   13%    12%    7%   10% 
                                                                               FGJ                              L 
  
  YOGURT                       73    23    18    32     5    31    37     9      1    20    20    26    18      8     1     37    24    12 
                               8%    7%    9%    8%    3%    8%    7%    8%     8%    9%    9%    9%    8%     7%    2%     9%    9%    6% 
                                                                                             O     O     O 
  
  GRANOLA BARS/GRANOLA         57    22     9    26     5    27    40    10      -    13    13    14    17     11     2     20    17    20 
                               6%    6%    5%    7%    4%    7%    8%    9%      -    5%    5%    5%    8%    10%    4%     5%    6%    9% 
                                                        I     I     I     I            I 
  
  CEREAL                       57    16    11    30     6    22    29     5      2    16    16    21    11      6     2     26    13    18 
                               6%    5%    6%    8%    5%    5%    6%    5%    21%    7%    7%    7%    5%     5%    3%     6%    5%    8% 
  
  CHEESE                       55    22    12    20    14    23    35     7      -    13    13    16    12      7     5     29    15    11 
                               6%    6%    6%    5%   11%    6%    7%    6%      -    5%    5%    6%    6%     6%    9%     7%    6%    5% 
                                                        I     I     I     I            I 
  
  JUICE                        44    16    12    15     8    15    25     7      -    12    12    13    11      4     3     22    10    11 
                               5%    5%    6%    4%    6%    4%    5%    6%      -    5%    5%    5%    5%     4%    6%     5%    4%    5% 
                                                        I     I     I     I            I 
  
  PEANUT BUTTER                14     5     5     4     3     6     7     3      -     5     5     3     2      3     1      8     6     1 
                               2%    1%    3%    1%    2%    1%    1%    3%      -    2%    2%    1%    1%     2%    1%     2%    2%     - 
                                                              I     I                  I 
  
UNHEALTHY (JUNK FOOD          421   151    92   178    59   193   245    65      6   109   109   128    93     60    30    188   124   109 
SNACKS, MEALS, OTHER          46%   44%   47%   47%   44%   48%   46%   55%    68%   46%   46%   45%   43%    52%   51%    43%   46%   51% 
APPLICABLE) 
-------------------- 
  
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 5-1 
QUESTION 15B2: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
  CHIPS                       146    55    34    56    17    71    81    19      2    38    38    47    35     20     6     61    49    36 
                              16%   16%   18%   15%   13%   17%   15%   16%    17%   16%   16%   17%   16%    18%   10%    14%   18%   16% 
  
  MEAL/LEFTOVERS               73    22    19    32    15    34    43    11      2    15    15    25    17     10     6     37    21    16 
  (NON-SPECIFIC)               8%    6%   10%    8%   11%    8%    8%   10%    18%    6%    6%    9%    8%     9%   11%     8%    8%    7% 
  
  COOKIES                      67    17    13    37     6    24    37    11      1    18    18    25    16      7     1     28    23    15 
                               7%    5%    7%   10%    4%    6%    7%    9%     8%    8%    8%    9%    7%     6%    2%     7%    9%    7% 
                                                  B                                                O 
  
  FAST FOOD/JUNK FOOD          63    26    10    27     7    27    42    10      1    16    16    20    12      9     7     34    17    12 
  (NON-SPECIFIC)               7%    8%    5%    7%    5%    7%    8%    8%    14%    7%    7%    7%    6%     7%   12%     8%    6%    5% 
  
  CANDY/GUMMIES/FRUIT          53    15    10    29     6    25    30     6      -    17    17    13     9     12     1     19    18    16 
  SNACKS                       6%    4%    5%    8%    5%    6%    6%    5%      -    7%    7%    5%    4%    11%    2%     4%    7%    8% 
                                                        I     I     I     I            I     O                  O 
  
  RAMEN/CUP OF NOODLES/        52    23    10    19     8    24    29    11      2    14    14    16    11      7     4     25     7    20 
  NOODLES/PASTA                6%    7%    5%    5%    6%    6%    6%    9%    19%    6%    6%    6%    5%     6%    8%     6%    3%    9% 
                                                                                                                                         Q 
  
  PIZZA/PIZZA ROLLS            44    15    14    15     8    22    25     9      -    13    13    10     9      8     4     19    11    14 
                               5%    5%    7%    4%    6%    5%    5%    7%      -    5%    5%    3%    4%     7%    7%     4%    4%    7% 
                                                        I     I     I     I            I 
  
  POPCORN                      23     6     7    10     4    11    13     1      -     7     7     5     7      2     2     11     6     6 
                               3%    2%    4%    3%    3%    3%    2%    1%      -    3%    3%    2%    3%     2%    3%     3%    2%    3% 
                                                              I     I                  I 
  
  LUNCHABLES                   16     8     4     4     3    11    13     6      1     1     1     2     7      3     4      6     4     6 
                               2%    2%    2%    1%    2%    3%    2%    5%     9%     -     -    1%    3%     2%    6%     1%    1%    3% 
                                                              J     J     J                              K 
  
  CHICKEN/CHICKEN NUGGETS/     15     8     5     3     1    11    12     2      -     1     1     5     5      5     -      4     5     6 
  CHICKEN TENDERS              2%    2%    2%    1%    1%    3%    2%    2%      -     -     -    2%    2%     4%     -     1%    2%    3% 
                                                             IJ    IJ                              O     O     KO 
  
OTHER                          20    11     6     3     2    10    11     2      -     6     6     3     5      1     3      9     6     5 
                               2%    3%    3%    1%    2%    3%    2%    2%      -    3%    3%    1%    2%     1%    5%     2%    2%    2% 
                                      D                       I     I                  I 
  
NONE/DON'T EAT AFTER SCHOOL     5     4     1     -     -     1     3     2      -     -     -     3     2      -     -      1     3     1 
                               1%    1%    1%     -     -     -    1%    2%      -     -     -    1%    1%      -     -      -    1%     - 
                                      D 
  
DON'T KNOW                      3     2     1     1     1     2     1     1      -     -     -     2     1      -     -      1     1     1 
                                -     -     -     -    1%     -     -    1%      -     -     -    1%     -      -     -      -     -    1% 
  
REFUSED                         6     -     4     2     1     2     4     1      -     2     2     2     -      2     -      1     4     1 
                               1%     -    2%    1%    1%     -    1%     -      -    1%    1%    1%     -     1%     -      -    2%     - 
                                            B 
  
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 5-2 
QUESTION 15B2: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=YES Q.15                 916   190   726   499   413    291   227   231   349   333   224   521    171    30   295   298   181    112   486   238   144     44 
                             100%   21%   79%   54%   45%    32%   25%   25%   38%   36%   24%   57%    19%    3%   32%   32%   20%    12%   53%   26%   16%     5% 
  
HEALTHY (FRUITS/VEGETABLES,   791   157   634   450   365    236   192   189   291   308   186   451    155    23   259   257   158     94   431   198   124     37 
DAIRY SNACKS, OTHER SNACK     86%   83%   87%   90%   88%    81%   84%   82%   83%   92%   83%   87%    91%   76%   88%   86%   87%    84%   89%   83%   86%    84% 
FOODS, OTHER APPLICABLE)                         FG     F                             HI                  K 
--------------------------- 
  
  FRUIT (NON-SPECIFIC)        400    70   329   243   203    110    87    78   152   167    81   233     85     8   139   128    82     43   240    75    63     21 
                              44%   37%   45%   49%   49%    38%   38%   34%   44%   50%   36%   45%    50%   28%   47%   43%   45%    38%   49%   31%   44%    49% 
                                            B    FG    FG                        H     H           K      K           N                        T           T 
  
  SANDWICH                    204    50   154   104    88     69    64    52    71    81    53   105     46     6    56    61    54     27    83    76    39      6 
                              22%   26%   21%   21%   21%    24%   28%   23%   20%   24%   24%   20%    27%   21%   19%   21%   30%    24%   17%   32%   27%    14% 
                                                                                                                                 OP                 SV     S 
  
  SNACK (NON-SPECIFIC)        168    35   132    84    78     48    40    53    56    59    47    92     29     6    54    65    26     17    78    58    24      6 
                              18%   19%   18%   17%   19%    16%   18%   23%   16%   18%   21%   18%    17%   21%   18%   22%   14%    15%   16%   24%   17%    14% 
                                                                                                                            Q                        S 
  
  CRACKERS/GRAHAM CRACKERS/   131    24   107    96    51     29    22    22    54    55    22    85     23     2    68    36    14     12    95    15    17      4 
  PEANUT BUTTER CRACKERS      14%   13%   15%   19%   12%    10%   10%    9%   16%   17%   10%   16%    14%    7%   23%   12%    8%    11%   20%    6%   12%    10% 
                                                EFG                              H     H           K               NPQR                       TU 
  
  VEGETABLES (NON-SPECIFIC)    91    21    70    58    44     24    24    17    33    38    22    49     20     7    25    26    16     17    49    19    19      5 
                              10%   11%   10%   12%   11%     8%   10%    7%   10%   11%   10%    9%    12%   22%    9%    9%    9%    15%   10%    8%   13%    11% 
  
  YOGURT                       73     7    66    52    27     22    17    20    25    28    16    39     18     1    18    26    16     12    50     7     7      9 
                               8%    4%    9%   10%    6%     8%    7%    9%    7%    8%    7%    8%    10%    4%    6%    9%    9%    10%   10%    3%    5%    21% 
                                            B                                                                                                 TU                 TU 
  
  GRANOLA BARS/GRANOLA         57     8    49    31    24     24    14    11    21    25     9    41      7     2    19    16    17      2    42     7     4      4 
                               6%    4%    7%    6%    6%     8%    6%    5%    6%    7%    4%    8%     4%    8%    6%    6%    9%     2%    9%    3%    3%     9% 
                                                                                                   K                              R           TU 
  
  CEREAL                       57    11    46    24    27     27    18    13    19    25    12    31     14     1    14    23     9      9    31    10    15      - 
                               6%    6%    6%    5%    7%     9%    8%    6%    5%    7%    5%    6%     8%    4%    5%    8%    5%     8%    6%    4%   11%     1% 
                                                               D                                                                               V          TV 
  
  CHEESE                       55     8    48    35    24     17     9    10    23    23    11    29     16     -    28    15    10      3    38     4     9      4 
                               6%    4%    7%    7%    6%     6%    4%    4%    6%    7%    5%    5%     9%     -   10%    5%    5%     2%    8%    2%    6%     8% 
                                                                                                                     NR     N     N            T 
  
  JUICE                        44     6    37    30    21      9     7    10    19    15     7    31      6     -    18     9     8      9     8    23     9      4 
                               5%    3%    5%    6%    5%     3%    3%    4%    6%    4%    3%    6%     3%     -    6%    3%    4%     8%    2%    9%    6%     9% 
                                                                                                                      N     N     N      N           S     S 
  
  PEANUT BUTTER                14     2    12     7     9      4     5     4     6     5     6     5      3     -     8     3     2      2     5     4     4      1 
                               2%    1%    2%    1%    2%     1%    2%    2%    2%    1%    3%    1%     2%     -    3%    1%    1%     2%    1%    2%    3%     2% 
                                                                                                                      N 
  
UNHEALTHY (JUNK FOOD          421    97   323   224   201    137   109   100   159   159   100   240     80    13   132   137    83     56   210   123    63     22 
SNACKS, MEALS, OTHER          46%   51%   45%   45%   49%    47%   48%   43%   46%   48%   45%   46%    47%   44%   45%   46%   46%    50%   43%   52%   44%    50% 
APPLICABLE) 
-------------------- 
  
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 5-2 
QUESTION 15B2: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
  CHIPS                       146    41   104    71    79     47    43    39    53    54    39    83     23     4    42    48    33     18    63    61    14      5 
                              16%   22%   14%   14%   19%    16%   19%   17%   15%   16%   17%   16%    14%   14%   14%   16%   18%    16%   13%   26%   10%    11% 
                                      C                                                                                                            SUV 
  
  MEAL/LEFTOVERS               73    19    54    29    23     26    22    19    32    20    19    43     11     6    24    21    15      6    30    19    17      5 
  (NON-SPECIFIC)               8%   10%    7%    6%    6%     9%   10%    8%    9%    6%    8%    8%     7%   21%    8%    7%    9%     5%    6%    8%   12%    12% 
                                                                                                                R 
  
  COOKIES                      67    14    52    40    28     21    12    17    25    25    18    38     11     2    22    20    13     10    40    15     8      3 
                               7%    8%    7%    8%    7%     7%    5%    8%    7%    7%    8%    7%     6%    5%    8%    7%    7%     8%    8%    6%    6%     7% 
  
  FAST FOOD/JUNK FOOD          63    13    50    35    34     21    16    16    25    21    16    31     16     1    18    12    18     14    36    15     7      6 
  (NON-SPECIFIC)               7%    7%    7%    7%    8%     7%    7%    7%    7%    6%    7%    6%     9%    2%    6%    4%   10%    13%    7%    6%    5%    14% 
                                                                                                                                 NP     NP 
  
  CANDY/GUMMIES/FRUIT          53     8    45    35    27     13     9     4    20    29     6    42      6     2    24    18     5      5    28    16     8      2 
  SNACKS                       6%    4%    6%    7%    7%     5%    4%    2%    6%    9%    2%    8%     3%    7%    8%    6%    3%     4%    6%    7%    5%     5% 
                                                                                 H     H          KM                  Q 
  
  RAMEN/CUP OF NOODLES/        52    14    38    23    22     22    20    16    16    20    19    23     10     -    12    20     9     11    24    14    12      2 
  NOODLES/PASTA                6%    7%    5%    5%    5%     8%    9%    7%    4%    6%    8%    4%     6%     -    4%    7%    5%    10%    5%    6%    8%     6% 
                                                                                                                      N     N     N      N 
  
  PIZZA/PIZZA ROLLS            44    10    34    18    15     16    13    11    21    12    12    21     10     1    15    16     8      3    19    12    10      2 
                               5%    5%    5%    4%    4%     5%    6%    5%    6%    4%    6%    4%     6%    4%    5%    5%    5%     3%    4%    5%    7%     5% 
  
  POPCORN                      23     5    19    16    15      4     3     2    13     9     3    18      2     1     7     9     6      -    17     2     4      - 
                               3%    2%    3%    3%    4%     1%    1%    1%    4%    3%    1%    4%     1%    2%    2%    3%    4%      -    3%    1%    3%      - 
                                                                                 H                                    R     R     R           TV 
  
  LUNCHABLES                   16     4    11    10     7      7     2     3     5     8     2    10      3     -     1     8     3      4     5    10     1      - 
                               2%    2%    2%    2%    2%     2%    1%    1%    2%    2%    1%    2%     2%     -     -    3%    1%     4%    1%    4%    1%      - 
                                                                                                                            N            N     V    SV 
  
  CHICKEN/CHICKEN NUGGETS/     15     6     9    10     4      5     5     4     8     3     8     5      2     2     2     5     3      3     5    10     1      - 
  CHICKEN TENDERS              2%    3%    1%    2%    1%     2%    2%    2%    2%    1%    4%    1%     1%    5%    1%    2%    1%     3%    1%    4%    1%      - 
                                                                                             L                                                 V   SUV 
  
OTHER                          20     5    15    11     9      7     4     5    12     3     6    12      2     2     7     5     3      3    12     5     3      1 
                               2%    3%    2%    2%    2%     2%    2%    2%    4%    1%    3%    2%     1%    6%    2%    2%    2%     2%    2%    2%    2%     1% 
                                                                                 J 
  
NONE/DON'T EAT AFTER SCHOOL     5     2     3     1     3      3     1     2     3     -     3     2      -     -     2     1     2      -     2     1     2      - 
                               1%    1%     -     -    1%     1%    1%    1%    1%     -    1%     -      -     -    1%     -    1%      -     -    1%    1%      - 
  
DON'T KNOW                      3     1     2     -     2      1     2     1     2     1     1     2      -     1     1     2     -      -     -     2     1      - 
                                -     -     -     -     -     1%    1%     -     -     -     -     -      -    2%     -    1%     -      -     -    1%     -      - 
  
REFUSED                         6     -     6     3     1      3     3     2     4     -     1     5      -     1     -     3     2      -     5     -     1      - 
                               1%     -    1%    1%     -     1%    1%    1%    1%     -     -    1%      -    4%     -    1%    1%      -    1%     -    1%      - 
                                            B                                                      M                                          TV 
  
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                                PAGE 28 
Table 5-3 
QUESTION 15B2: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=YES Q.15                 916    163    753    285   243    212   160   142   372    214   187   289     50   324   243   286   118     62      48    396   676   240 
                             100%    18%    82%    31%   27%    23%   17%   16%   41%    23%   20%   32%     6%   35%   27%   31%   13%     7%      5%    43%   74%   26% 
  
HEALTHY (FRUITS/VEGETABLES,   791    120    671    224   221    188   147   124   322    182   163   248     40   284   211   247    96     45      44    353   579   212 
DAIRY SNACKS, OTHER SNACK     86%    74%    89%    78%   91%    89%   92%   87%   86%    85%   87%   86%    79%   88%   87%   87%   81%    73%     92%    89%   86%   89% 
FOODS, OTHER APPLICABLE)                      B            D      D     D                                                       R                    R      R 
--------------------------- 
  
  FRUIT (NON-SPECIFIC)        400     45    354    113   119     93    63    58   144     96   102   118     20   150   110   106    45     27      21    200   291   108 
                              44%    28%    47%    40%   49%    44%   40%   41%   39%    45%   54%   41%    40%   46%   45%   37%   38%    44%     43%    50%   43%   45% 
                                              B            D                                    HI                                                         PQ 
  
  SANDWICH                    204     32    173     62    45     53    43    30    93     45    36    74     12    67    50    63    29     13       9     90   143    61 
                              22%    20%    23%    22%   18%    25%   27%   21%   25%    21%   19%   26%    24%   21%   20%   22%   25%    22%     18%    23%   21%   26% 
  
  SNACK (NON-SPECIFIC)        168     33    135     45    47     41    33    28    78     37    26    57     10    62    36    71    21      9       8     56   117    50 
                              18%    20%    18%    16%   19%    20%   20%   19%   21%    17%   14%   20%    20%   19%   15%   25%   18%    14%     16%    14%   17%   21% 
                                                                                    K                                           T 
  
  CRACKERS/GRAHAM CRACKERS/   131     11    120     36    49     28    19    17    38     39    38    33      4    41    53    33    11      5      11     70   103    28 
  PEANUT BUTTER CRACKERS      14%     7%    16%    12%   20%    13%   12%   12%   10%    18%   20%   11%     8%   13%   22%   11%   10%     8%     23%    18%   15%   12% 
                                              B           DG                               I    HI                      LMN                          R    PQR 
  
  VEGETABLES (NON-SPECIFIC)    91     14     78     26    22     25    15    21    19     27    24    31      5    33    22    25     8      4       7     47    59    32 
                              10%     8%    10%     9%    9%    12%    9%   14%    5%    13%   13%   11%     9%   10%    9%    9%    7%     7%     14%    12%    9%   13% 
                                                                              I            I     I 
  
  YOGURT                       73      8     65     13    15     25    17    10    30     21    12    23      5    30    12    14    10      4       2     41    55    18 
                               8%     5%     9%     5%    6%    12%   10%    7%    8%    10%    7%    8%     9%    9%    5%    5%    8%     6%      3%    10%    8%    7% 
                                                                  D                                                                                        PS 
  
  GRANOLA BARS/GRANOLA         57      3     54     11    23     11    12    12    17     13    15    13      3    21    19    17     9      2       4     24    53     4 
                               6%     2%     7%     4%    9%     5%    7%    8%    5%     6%    8%    5%     7%    7%    8%    6%    8%     3%      9%     6%    8%    2% 
                                              B            D                                                                                                      V 
  
  CEREAL                       57     14     42     14    13     20     8     9    21     10    15    18      4    14    19    16     5      7       3     25    41    16 
                               6%     9%     6%     5%    5%    10%    5%    7%    6%     5%    8%    6%     7%    4%    8%    6%    4%    11%      7%     6%    6%    7% 
  
  CHEESE                       55      3     52     14    11     12    17     8    13     18    16    21      2    17    15    11     9      4       3     27    48     7 
                               6%     2%     7%     5%    4%     6%   11%    5%    3%     9%    9%    7%     4%    5%    6%    4%    7%     7%      7%     7%    7%    3% 
                                              B                         E                  I     I                                                                V 
  
  JUICE                        44      6     38     19    14      9     2     9    22      4     9     9      3    13    17    15     5      3       1     16    30    14 
                               5%     4%     5%     7%    6%     4%    1%    6%    6%     2%    5%    3%     6%    4%    7%    5%    4%     5%      2%     4%    4%    6% 
                                                     G     G                        J 
  
  PEANUT BUTTER                14      -     14      2     5      8     -     2     6      4     2     4      2     5     2     6     2      -       1      5     9     5 
                               2%      -     2%     1%    2%     4%     -    1%    2%     2%    1%    1%     4%    2%    1%    2%    2%      -      2%     1%    1%    2% 
                                              B            G     DG                                                             R                           R 
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Table 5-3 
QUESTION 15B2: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
UNHEALTHY (JUNK FOOD          421     75    345    139   111    102    60    64   181     96    80   118     22   164   114   124    64     30      29    173   309   112 
SNACKS, MEALS, OTHER          46%    46%    46%    49%   46%    48%   37%   45%   49%    45%   42%   41%    44%   51%   47%   43%   54%    49%     61%    44%   46%   47% 
APPLICABLE)                                          G                                                              L                               PT 
-------------------- 
  
  CHIPS                       146     24    122     50    48     27    18    22    66     35    23    37      8    55    45    40    30     10      12     53   106    40 
                              16%    14%    16%    17%   20%    13%   11%   15%   18%    16%   12%   13%    16%   17%   18%   14%   25%    17%     25%    13%   16%   17% 
                                                           G                                                                         PT 
  
  MEAL/LEFTOVERS               73     17     56     27    14     16    15    12    30     13    19    20      5    30    18    28    10      8       2     26    51    22 
  (NON-SPECIFIC)               8%    11%     7%     9%    6%     8%   10%    8%    8%     6%   10%    7%     9%    9%    7%   10%    8%    12%      4%     7%    8%    9% 
  
  COOKIES                      67     11     56     25    14     17    10    10    32     15    10    20      5    28    14    20     3      5       3     35    54    12 
                               7%     7%     7%     9%    6%     8%    6%    7%    9%     7%    5%    7%     9%    9%    6%    7%    3%     8%      6%     9%    8%    5% 
                                                                                                                                                            Q 
  
  FAST FOOD/JUNK FOOD          63     12     51     18    16     17     7    21    23     11     8    20      5    23    13    23    12      4       2     22    44    19 
  (NON-SPECIFIC)               7%     8%     7%     6%    7%     8%    4%   15%    6%     5%    4%    7%    11%    7%    5%    8%   10%     7%      4%     5%    7%    8% 
                                                                            IJK 
  
  CANDY/GUMMIES/FRUIT          53      4     49     21    17     10     5     8    26      8    12     9      -    24    20    13     7      3      11     19    44     9 
  SNACKS                       6%     2%     7%     7%    7%     5%    3%    6%    7%     4%    6%    3%      -    7%    8%    5%    6%     5%     24%     5%    6%    4% 
                                              B      G                                                 M           LM    LM                       PQRT 
  
  RAMEN/CUP OF NOODLES/        52     11     41     13    10     17    13     6    20     12    14    21      -    23     7    15     9      3       2     24    35    17 
  NOODLES/PASTA                6%     7%     5%     5%    4%     8%    8%    4%    5%     6%    8%    7%      -    7%    3%    5%    8%     5%      3%     6%    5%    7% 
                                                                                                      MO           MO     M 
  
  PIZZA/PIZZA ROLLS            44     12     32     20     8      9     5     4    16     18     5     9      2    23    10    13     7      3       4     15    37     7 
                               5%     7%     4%     7%    3%     4%    3%    3%    4%     8%    3%    3%     4%    7%    4%    5%    6%     5%      9%     4%    5%    3% 
                                                                                          HK                        L 
  
  POPCORN                      23      4     19      5     8      7     3     1    11      2     8     7      1     7     9     5     3      1       2     13    17     6 
                               3%     2%     3%     2%    3%     3%    2%    1%    3%     1%    4%    2%     1%    2%    4%    2%    3%     1%      3%     3%    3%    2% 
  
  LUNCHABLES                   16      4     12      8     3      3     1     4     5      5     2     4      4     6     2     4     1      2       2      7    12     4 
                               2%     2%     2%     3%    1%     1%     -    3%    1%     2%    1%    1%     9%    2%    1%    2%    1%     3%      4%     2%    2%    2% 
  
  CHICKEN/CHICKEN NUGGETS/     15      1     14      5     2      4     4     -    10      4     1     5      -     5     5     6     2      1       -      6    11     4 
  CHICKEN TENDERS              2%     1%     2%     2%    1%     2%    3%     -    3%     2%     -    2%     1%    2%    2%    2%    2%     1%      1%     2%    2%    2% 
                                                                                   HK      H 
  
OTHER                          20      7     13      5     5      5     4     3     5      8     5     7      2     3     7     6     4      4       -      6    15     4 
                               2%     4%     2%     2%    2%     2%    3%    2%    1%     4%    3%    2%     4%    1%    3%    2%    3%     6%       -     2%    2%    2% 
                                                                                                                                S                           S 
  
NONE/DON'T EAT AFTER SCHOOL     5      2      3      3     -      2     -     -     3      -     2     1      -     -     4     2     -      -       -      3     3     2 
                               1%     1%      -     1%     -     1%     -     -    1%      -    1%     -      -     -    2%    1%     -      -       -     1%     -    1% 
  
DON'T KNOW                      3      1      2      3     -      -     -     2     -      1     -     1      -     1     1     1     1      -       -      -     3     - 
                                -     1%      -     1%     -      -     -    2%     -      -     -     -      -     -     -    1%    1%      -       -      -     -     - 
  
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 5-3 
QUESTION 15B2: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
REFUSED                         6      2      4      5     1      -     -     1     4      -     1     1      1     2     3     3     -      2       -      2     6     - 
                               1%     1%     1%     2%     -      -     -    1%    1%      -    1%     -     1%     -    1%    1%     -     3%       -      -    1%     - 
                                                    FG                                                                                                            V 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 5-4 
QUESTION 15B2: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=YES Q.15                 916   916     -   404   252   190   702    462    285    149    450    319    120 
                             100%  100%     -   44%   28%   21%   77%    50%    31%    16%    49%    35%    13% 
  
HEALTHY (FRUITS/VEGETABLES,   791   791     -   343   222   150   623    397    247    132    381    281    108 
DAIRY SNACKS, OTHER SNACK     86%   86%     -   85%   88%   79%   89%    86%    87%    88%    85%    88%    90% 
FOODS, OTHER APPLICABLE)                                            F 
--------------------------- 
  
  FRUIT (NON-SPECIFIC)        400   400     -   160   128    67   325    194    119     74    188    147     54 
                              44%   44%     -   40%   51%   35%   46%    42%    42%    50%    42%    46%    45% 
                                                        D           F 
  
  SANDWICH                    204   204     -    93    59    31   171    115     52     33    111     56     33 
                              22%   22%     -   23%   24%   16%   24%    25%    18%    22%    25%    18%    28% 
                                                                    F                           L             L 
  
  SNACK (NON-SPECIFIC)        168   168     -    80    40    34   125     84     59     24     81     63     17 
                              18%   18%     -   20%   16%   18%   18%    18%    21%    16%    18%    20%    14% 
  
  CRACKERS/GRAHAM CRACKERS/   131   131     -    47    35    23   107     65     38     26     54     53     22 
  PEANUT BUTTER CRACKERS      14%   14%     -   12%   14%   12%   15%    14%    13%    17%    12%    17%    18% 
  
  VEGETABLES (NON-SPECIFIC)    91    91     -    46    22    28    61     53     25     11     42     33     13 
                              10%   10%     -   11%    9%   15%    9%    12%     9%     7%     9%    10%    11% 
                                                              G 
  
  YOGURT                       73    73     -    29    26    12    60     26     31     11     27     33     12 
                               8%    8%     -    7%   10%    6%    9%     6%    11%     8%     6%    11%    10% 
                                                                                  H                    K 
  
  GRANOLA BARS/GRANOLA         57    57     -    20    18    10    47     28     19      9     28     22      7 
                               6%    6%     -    5%    7%    5%    7%     6%     7%     6%     6%     7%     6% 
  
  CEREAL                       57    57     -    25    15    10    46     27     18     12     30     15     10 
                               6%    6%     -    6%    6%    6%    7%     6%     6%     8%     7%     5%     9% 
  
  CHEESE                       55    55     -    23    17     9    45     27     17      9     24     20      8 
                               6%    6%     -    6%    7%    5%    6%     6%     6%     6%     5%     6%     7% 
  
  JUICE                        44    44     -    22    12    12    30     30      7      7     31      6      5 
                               5%    5%     -    5%    5%    7%    4%     6%     3%     5%     7%     2%     4% 
                                                                           I                    L 
  
  PEANUT BUTTER                14    14     -     9     3     1    13      6      5      3      8      3      2 
                               2%    2%     -    2%    1%    1%    2%     1%     2%     2%     2%     1%     1% 
  
UNHEALTHY (JUNK FOOD          421   421     -   172   121    83   327    215    137     60    228    136     47 
SNACKS, MEALS, OTHER          46%   46%     -   43%   48%   44%   47%    47%    48%    40%    51%    43%    39% 
APPLICABLE)                                                                                    LM 
-------------------- 
  
  CHIPS                       146   146     -    61    43    35   105     74     54     15     80     52     12 
                              16%   16%     -   15%   17%   19%   15%    16%    19%    10%    18%    16%    10% 
                                                                                  J             M 
  
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 5-4 
QUESTION 15B2: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
  MEAL/LEFTOVERS               73    73     -    34    18    16    57     39     23     11     39     25      7 
  (NON-SPECIFIC)               8%    8%     -    8%    7%    8%    8%     8%     8%     7%     9%     8%     6% 
  
  COOKIES                      67    67     -    23    18     7    58     31     18     13     34     19     12 
                               7%    7%     -    6%    7%    4%    8%     7%     6%     9%     8%     6%    10% 
                                                                    F 
  
  FAST FOOD/JUNK FOOD          63    63     -    25    25    16    45     29     21     13     30     22      6 
  (NON-SPECIFIC)               7%    7%     -    6%   10%    8%    6%     6%     7%     8%     7%     7%     5% 
  
  CANDY/GUMMIES/FRUIT          53    53     -    17    15     9    43     37      9      6     35     12      5 
  SNACKS                       6%    6%     -    4%    6%    5%    6%     8%     3%     4%     8%     4%     4% 
                                                                           I                    L 
  
  RAMEN/CUP OF NOODLES/        52    52     -    24    15     8    44     28     13      9     28     13     10 
  NOODLES/PASTA                6%    6%     -    6%    6%    4%    6%     6%     5%     6%     6%     4%     8% 
  
  PIZZA/PIZZA ROLLS            44    44     -    15    16     7    36     20     17      4     25     13      3 
                               5%    5%     -    4%    6%    4%    5%     4%     6%     3%     6%     4%     3% 
  
  POPCORN                      23    23     -     4     8     2    21     10     10      3     11      9      3 
                               3%    3%     -    1%    3%    1%    3%     2%     3%     2%     2%     3%     3% 
  
  LUNCHABLES                   16    16     -    12     1     5    10      9      5      2      9      4      2 
                               2%    2%     -    3%     -    3%    1%     2%     2%     1%     2%     1%     2% 
                                                  E 
  
  CHICKEN/CHICKEN NUGGETS/     15    15     -     7     2     7     8     13      2      1     11      4      - 
  CHICKEN TENDERS              2%    2%     -    2%    1%    4%    1%     3%     1%      -     2%     1%      - 
                                                                          IJ                    M 
  
OTHER                          20    20     -     8     7     6    14     12      4      4     11      5      3 
                               2%    2%     -    2%    3%    3%    2%     3%     1%     3%     2%     2%     3% 
  
NONE/DON'T EAT AFTER SCHOOL     5     5     -     3     -     4     -      2      2      -      2      2      - 
                               1%    1%     -    1%     -    2%     -      -     1%      -      -     1%      - 
  
DON'T KNOW                      3     3     -     2     -     2     1      2      1      -      2      1      - 
                                -     -     -    1%     -    1%     -      -     1%      -      -      -      - 
  
REFUSED                         6     6     -     5     -     4     2      2      3      -      3      2      - 
                               1%    1%     -    1%     -    2%     -      -     1%      -     1%     1%      - 
                                                  E 
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Table 6-1 
QUESTION 15B3: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=YES Q.15                 916   344   195   377   133   405   529   119      9   238   238   283   216    115    59    432   268   216 
                             100%   38%   21%   41%   14%   44%   58%   13%     1%   26%   26%   31%   24%    13%    6%    47%   29%   24% 
  
SNACKS                        765   275   152   337   112   334   441    93      8   206   206   230   179     98    47    364   225   176 
------                        83%   80%   78%   90%   85%   82%   83%   79%    84%   87%   87%   81%   83%    86%   80%    84%   84%   81% 
                                                 BC 
  
  FRUIT/BANANA/APPLES/        400   155    72   172    62   179   232    56      4   108   108   113    91     52    35    191   112    97 
  APPLESAUCE                  44%   45%   37%   46%   47%   44%   44%   48%    46%   46%   46%   40%   42%    45%   59%    44%   42%   45% 
                                                                                                                     LM 
  
  SNACK (NON-SPECIFIC)        168    55    29    84    22    80    90    17      1    44    44    55    37     21     8     85    48    35 
                              18%   16%   15%   22%   16%   20%   17%   14%    13%   19%   19%   19%   17%    19%   14%    20%   18%   16% 
                                                 BC 
  
  CHIPS                       146    55    34    56    17    71    81    19      2    38    38    47    35     20     6     61    49    36 
                              16%   16%   18%   15%   13%   17%   15%   16%    17%   16%   16%   17%   16%    18%   10%    14%   18%   16% 
  
  CRACKERS/GRAHAM CRACKERS/   131    34    25    71    27    47    80    15      1    35    35    39    29     20     7     64    37    29 
  PEANUT BUTTER CRACKERS      14%   10%   13%   19%   21%   12%   15%   13%    10%   15%   15%   14%   13%    18%   12%    15%   14%   14% 
                                                  B     F 
  
  VEGETABLES (NON-SPECIFIC)    91    40    22    30    15    46    52    17      4    20    20    20    25     19     8     51    19    21 
                              10%   12%   11%    8%   11%   11%   10%   14%    41%    8%    8%    7%   12%    16%   13%    12%    7%   10% 
                                                                               FGJ                              L 
  
  YOGURT                       73    23    18    32     5    31    37     9      1    20    20    26    18      8     1     37    24    12 
                               8%    7%    9%    8%    3%    8%    7%    8%     8%    9%    9%    9%    8%     7%    2%     9%    9%    6% 
                                                                                             O     O     O 
  
  COOKIES                      67    17    13    37     6    24    37    11      1    18    18    25    16      7     1     28    23    15 
                               7%    5%    7%   10%    4%    6%    7%    9%     8%    8%    8%    9%    7%     6%    2%     7%    9%    7% 
                                                  B                                                O 
  
  GRANOLA BARS/GRANOLA         57    22     9    26     5    27    40    10      -    13    13    14    17     11     2     20    17    20 
                               6%    6%    5%    7%    4%    7%    8%    9%      -    5%    5%    5%    8%    10%    4%     5%    6%    9% 
                                                        I     I     I     I            I 
  
  CEREAL                       57    16    11    30     6    22    29     5      2    16    16    21    11      6     2     26    13    18 
                               6%    5%    6%    8%    5%    5%    6%    5%    21%    7%    7%    7%    5%     5%    3%     6%    5%    8% 
  
  CHEESE                       55    22    12    20    14    23    35     7      -    13    13    16    12      7     5     29    15    11 
                               6%    6%    6%    5%   11%    6%    7%    6%      -    5%    5%    6%    6%     6%    9%     7%    6%    5% 
                                                        I     I     I     I            I 
  
  CANDY/GUMMIES/FRUIT          53    15    10    29     6    25    30     6      -    17    17    13     9     12     1     19    18    16 
  SNACKS                       6%    4%    5%    8%    5%    6%    6%    5%      -    7%    7%    5%    4%    11%    2%     4%    7%    8% 
                                                        I     I     I     I            I     O                  O 
  
  JUICE                        44    16    12    15     8    15    25     7      -    12    12    13    11      4     3     22    10    11 
                               5%    5%    6%    4%    6%    4%    5%    6%      -    5%    5%    5%    5%     4%    6%     5%    4%    5% 
                                                        I     I     I     I            I 
  
  POPCORN                      23     6     7    10     4    11    13     1      -     7     7     5     7      2     2     11     6     6 
                               3%    2%    4%    3%    3%    3%    2%    1%      -    3%    3%    2%    3%     2%    3%     3%    2%    3% 
                                                              I     I                  I 
  
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 6-1 
QUESTION 15B3: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
  PEANUT BUTTER                14     5     5     4     3     6     7     3      -     5     5     3     2      3     1      8     6     1 
                               2%    1%    3%    1%    2%    1%    1%    3%      -    2%    2%    1%    1%     2%    1%     2%    2%     - 
                                                              I     I                  I 
  
MEALS                         327   135    76   117    56   155   204    48      3    74    74   103    80     45    25    153    89    85 
-----                         36%   39%   39%   31%   42%   38%   39%   40%    34%   31%   31%   36%   37%    40%   42%    36%   33%   39% 
                                      D 
  
  SANDWICH                    204    86    45    73    36    95   135    25      -    44    44    66    56     26    13     96    58    51 
                              22%   25%   23%   19%   27%   23%   25%   21%      -   18%   18%   23%   26%    23%   22%    22%   22%   23% 
                                                        I     I    IJ     I            I 
  
  MEAL/LEFTOVERS               73    22    19    32    15    34    43    11      2    15    15    25    17     10     6     37    21    16 
  (NON-SPECIFIC)               8%    6%   10%    8%   11%    8%    8%   10%    18%    6%    6%    9%    8%     9%   11%     8%    8%    7% 
  
  RAMEN/CUP OF NOODLES/        52    23    10    19     8    24    29    11      2    14    14    16    11      7     4     25     7    20 
  NOODLES/PASTA                6%    7%    5%    5%    6%    6%    6%    9%    19%    6%    6%    6%    5%     6%    8%     6%    3%    9% 
                                                                                                                                         Q 
  
  PIZZA/PIZZA ROLLS            44    15    14    15     8    22    25     9      -    13    13    10     9      8     4     19    11    14 
                               5%    5%    7%    4%    6%    5%    5%    7%      -    5%    5%    3%    4%     7%    7%     4%    4%    7% 
                                                        I     I     I     I            I 
  
  LUNCHABLES                   16     8     4     4     3    11    13     6      1     1     1     2     7      3     4      6     4     6 
                               2%    2%    2%    1%    2%    3%    2%    5%     9%     -     -    1%    3%     2%    6%     1%    1%    3% 
                                                              J     J     J                              K 
  
  CHICKEN/CHICKEN NUGGETS/     15     8     5     3     1    11    12     2      -     1     1     5     5      5     -      4     5     6 
  CHICKEN TENDERS              2%    2%    2%    1%    1%    3%    2%    2%      -     -     -    2%    2%     4%     -     1%    2%    3% 
                                                             IJ    IJ                              O     O     KO 
  
UNKNOWN                        63    26    10    27     7    27    42    10      1    16    16    20    12      9     7     34    17    12 
-------                        7%    8%    5%    7%    5%    7%    8%    8%    14%    7%    7%    7%    6%     7%   12%     8%    6%    5% 
  
  FAST FOOD/JUNK FOOD          63    26    10    27     7    27    42    10      1    16    16    20    12      9     7     34    17    12 
  (NON-SPECIFIC)               7%    8%    5%    7%    5%    7%    8%    8%    14%    7%    7%    7%    6%     7%   12%     8%    6%    5% 
  
OTHER                          20    11     6     3     2    10    11     2      -     6     6     3     5      1     3      9     6     5 
                               2%    3%    3%    1%    2%    3%    2%    2%      -    3%    3%    1%    2%     1%    5%     2%    2%    2% 
                                      D                       I     I                  I 
  
NONE/DON'T EAT AFTER SCHOOL     5     4     1     -     -     1     3     2      -     -     -     3     2      -     -      1     3     1 
                               1%    1%    1%     -     -     -    1%    2%      -     -     -    1%    1%      -     -      -    1%     - 
                                      D 
  
DON'T KNOW                      3     2     1     1     1     2     1     1      -     -     -     2     1      -     -      1     1     1 
                                -     -     -     -    1%     -     -    1%      -     -     -    1%     -      -     -      -     -    1% 
  
REFUSED                         6     -     4     2     1     2     4     1      -     2     2     2     -      2     -      1     4     1 
                               1%     -    2%    1%    1%     -    1%     -      -    1%    1%    1%     -     1%     -      -    2%     - 
                                            B 
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Table 6-2 
QUESTION 15B3: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=YES Q.15                 916   190   726   499   413    291   227   231   349   333   224   521    171    30   295   298   181    112   486   238   144     44 
                             100%   21%   79%   54%   45%    32%   25%   25%   38%   36%   24%   57%    19%    3%   32%   32%   20%    12%   53%   26%   16%     5% 
  
SNACKS                        765   150   614   432   355    225   177   186   285   291   177   448    139    24   253   247   150     91   419   195   112     34 
------                        83%   79%   85%   87%   86%    77%   78%   80%   82%   87%   79%   86%    82%   80%   86%   83%   83%    81%   86%   82%   78%    77% 
                                                 FG    FG                              H           K                                           U 
  
  FRUIT/BANANA/APPLES/        400    70   329   243   203    110    87    78   152   167    81   233     85     8   139   128    82     43   240    75    63     21 
  APPLESAUCE                  44%   37%   45%   49%   49%    38%   38%   34%   44%   50%   36%   45%    50%   28%   47%   43%   45%    38%   49%   31%   44%    49% 
                                            B    FG    FG                        H     H           K      K           N                        T           T 
  
  SNACK (NON-SPECIFIC)        168    35   132    84    78     48    40    53    56    59    47    92     29     6    54    65    26     17    78    58    24      6 
                              18%   19%   18%   17%   19%    16%   18%   23%   16%   18%   21%   18%    17%   21%   18%   22%   14%    15%   16%   24%   17%    14% 
                                                                                                                            Q                        S 
  
  CHIPS                       146    41   104    71    79     47    43    39    53    54    39    83     23     4    42    48    33     18    63    61    14      5 
                              16%   22%   14%   14%   19%    16%   19%   17%   15%   16%   17%   16%    14%   14%   14%   16%   18%    16%   13%   26%   10%    11% 
                                      C                                                                                                            SUV 
  
  CRACKERS/GRAHAM CRACKERS/   131    24   107    96    51     29    22    22    54    55    22    85     23     2    68    36    14     12    95    15    17      4 
  PEANUT BUTTER CRACKERS      14%   13%   15%   19%   12%    10%   10%    9%   16%   17%   10%   16%    14%    7%   23%   12%    8%    11%   20%    6%   12%    10% 
                                                EFG                              H     H           K               NPQR                       TU 
  
  VEGETABLES (NON-SPECIFIC)    91    21    70    58    44     24    24    17    33    38    22    49     20     7    25    26    16     17    49    19    19      5 
                              10%   11%   10%   12%   11%     8%   10%    7%   10%   11%   10%    9%    12%   22%    9%    9%    9%    15%   10%    8%   13%    11% 
  
  YOGURT                       73     7    66    52    27     22    17    20    25    28    16    39     18     1    18    26    16     12    50     7     7      9 
                               8%    4%    9%   10%    6%     8%    7%    9%    7%    8%    7%    8%    10%    4%    6%    9%    9%    10%   10%    3%    5%    21% 
                                            B                                                                                                 TU                 TU 
  
  COOKIES                      67    14    52    40    28     21    12    17    25    25    18    38     11     2    22    20    13     10    40    15     8      3 
                               7%    8%    7%    8%    7%     7%    5%    8%    7%    7%    8%    7%     6%    5%    8%    7%    7%     8%    8%    6%    6%     7% 
  
  GRANOLA BARS/GRANOLA         57     8    49    31    24     24    14    11    21    25     9    41      7     2    19    16    17      2    42     7     4      4 
                               6%    4%    7%    6%    6%     8%    6%    5%    6%    7%    4%    8%     4%    8%    6%    6%    9%     2%    9%    3%    3%     9% 
                                                                                                   K                              R           TU 
  
  CEREAL                       57    11    46    24    27     27    18    13    19    25    12    31     14     1    14    23     9      9    31    10    15      - 
                               6%    6%    6%    5%    7%     9%    8%    6%    5%    7%    5%    6%     8%    4%    5%    8%    5%     8%    6%    4%   11%     1% 
                                                               D                                                                               V          TV 
  
  CHEESE                       55     8    48    35    24     17     9    10    23    23    11    29     16     -    28    15    10      3    38     4     9      4 
                               6%    4%    7%    7%    6%     6%    4%    4%    6%    7%    5%    5%     9%     -   10%    5%    5%     2%    8%    2%    6%     8% 
                                                                                                                     NR     N     N            T 
  
  CANDY/GUMMIES/FRUIT          53     8    45    35    27     13     9     4    20    29     6    42      6     2    24    18     5      5    28    16     8      2 
  SNACKS                       6%    4%    6%    7%    7%     5%    4%    2%    6%    9%    2%    8%     3%    7%    8%    6%    3%     4%    6%    7%    5%     5% 
                                                                                 H     H          KM                  Q 
  
  JUICE                        44     6    37    30    21      9     7    10    19    15     7    31      6     -    18     9     8      9     8    23     9      4 
                               5%    3%    5%    6%    5%     3%    3%    4%    6%    4%    3%    6%     3%     -    6%    3%    4%     8%    2%    9%    6%     9% 
                                                                                                                      N     N     N      N           S     S 
  
  POPCORN                      23     5    19    16    15      4     3     2    13     9     3    18      2     1     7     9     6      -    17     2     4      - 
                               3%    2%    3%    3%    4%     1%    1%    1%    4%    3%    1%    4%     1%    2%    2%    3%    4%      -    3%    1%    3%      - 
                                                                                 H                                    R     R     R           TV 
  
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 6-2 
QUESTION 15B3: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
  PEANUT BUTTER                14     2    12     7     9      4     5     4     6     5     6     5      3     -     8     3     2      2     5     4     4      1 
                               2%    1%    2%    1%    2%     1%    2%    2%    2%    1%    3%    1%     2%     -    3%    1%    1%     2%    1%    2%    3%     2% 
                                                                                                                      N 
  
MEALS                         327    83   244   158   140    118   104    87   117   122    89   168     70    12    85   110    74     47   134   113    68     10 
-----                         36%   44%   34%   32%   34%    41%   46%   38%   34%   37%   40%   32%    41%   40%   29%   37%   41%    42%   28%   48%   47%    23% 
                                      C                        D    DE                                                            O      O          SV    SV 
  
  SANDWICH                    204    50   154   104    88     69    64    52    71    81    53   105     46     6    56    61    54     27    83    76    39      6 
                              22%   26%   21%   21%   21%    24%   28%   23%   20%   24%   24%   20%    27%   21%   19%   21%   30%    24%   17%   32%   27%    14% 
                                                                                                                                 OP                 SV     S 
  
  MEAL/LEFTOVERS               73    19    54    29    23     26    22    19    32    20    19    43     11     6    24    21    15      6    30    19    17      5 
  (NON-SPECIFIC)               8%   10%    7%    6%    6%     9%   10%    8%    9%    6%    8%    8%     7%   21%    8%    7%    9%     5%    6%    8%   12%    12% 
                                                                                                                R 
  
  RAMEN/CUP OF NOODLES/        52    14    38    23    22     22    20    16    16    20    19    23     10     -    12    20     9     11    24    14    12      2 
  NOODLES/PASTA                6%    7%    5%    5%    5%     8%    9%    7%    4%    6%    8%    4%     6%     -    4%    7%    5%    10%    5%    6%    8%     6% 
                                                                                                                      N     N     N      N 
  
  PIZZA/PIZZA ROLLS            44    10    34    18    15     16    13    11    21    12    12    21     10     1    15    16     8      3    19    12    10      2 
                               5%    5%    5%    4%    4%     5%    6%    5%    6%    4%    6%    4%     6%    4%    5%    5%    5%     3%    4%    5%    7%     5% 
  
  LUNCHABLES                   16     4    11    10     7      7     2     3     5     8     2    10      3     -     1     8     3      4     5    10     1      - 
                               2%    2%    2%    2%    2%     2%    1%    1%    2%    2%    1%    2%     2%     -     -    3%    1%     4%    1%    4%    1%      - 
                                                                                                                            N            N     V    SV 
  
  CHICKEN/CHICKEN NUGGETS/     15     6     9    10     4      5     5     4     8     3     8     5      2     2     2     5     3      3     5    10     1      - 
  CHICKEN TENDERS              2%    3%    1%    2%    1%     2%    2%    2%    2%    1%    4%    1%     1%    5%    1%    2%    1%     3%    1%    4%    1%      - 
                                                                                             L                                                 V   SUV 
  
UNKNOWN                        63    13    50    35    34     21    16    16    25    21    16    31     16     1    18    12    18     14    36    15     7      6 
-------                        7%    7%    7%    7%    8%     7%    7%    7%    7%    6%    7%    6%     9%    2%    6%    4%   10%    13%    7%    6%    5%    14% 
                                                                                                                                 NP     NP 
  
  FAST FOOD/JUNK FOOD          63    13    50    35    34     21    16    16    25    21    16    31     16     1    18    12    18     14    36    15     7      6 
  (NON-SPECIFIC)               7%    7%    7%    7%    8%     7%    7%    7%    7%    6%    7%    6%     9%    2%    6%    4%   10%    13%    7%    6%    5%    14% 
                                                                                                                                 NP     NP 
  
OTHER                          20     5    15    11     9      7     4     5    12     3     6    12      2     2     7     5     3      3    12     5     3      1 
                               2%    3%    2%    2%    2%     2%    2%    2%    4%    1%    3%    2%     1%    6%    2%    2%    2%     2%    2%    2%    2%     1% 
                                                                                 J 
  
NONE/DON'T EAT AFTER SCHOOL     5     2     3     1     3      3     1     2     3     -     3     2      -     -     2     1     2      -     2     1     2      - 
                               1%    1%     -     -    1%     1%    1%    1%    1%     -    1%     -      -     -    1%     -    1%      -     -    1%    1%      - 
  
DON'T KNOW                      3     1     2     -     2      1     2     1     2     1     1     2      -     1     1     2     -      -     -     2     1      - 
                                -     -     -     -     -     1%    1%     -     -     -     -     -      -    2%     -    1%     -      -     -    1%     -      - 
  
REFUSED                         6     -     6     3     1      3     3     2     4     -     1     5      -     1     -     3     2      -     5     -     1      - 
                               1%     -    1%    1%     -     1%    1%    1%    1%     -     -    1%      -    4%     -    1%    1%      -    1%     -    1%      - 
                                            B                                                      M                                          TV 
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Table 6-3 
QUESTION 15B3: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=YES Q.15                 916    163    753    285   243    212   160   142   372    214   187   289     50   324   243   286   118     62      48    396   676   240 
                             100%    18%    82%    31%   27%    23%   17%   16%   41%    23%   20%   32%     6%   35%   27%   31%   13%     7%      5%    43%   74%   26% 
  
SNACKS                        765    115    649    221   218    183   129   119   309    180   157   235     36   277   211   231    97     51      44    337   567   197 
------                        83%    71%    86%    78%   90%    87%   81%   83%   83%    84%   84%   81%    71%   86%   87%   81%   82%    82%     91%    85%   84%   82% 
                                              B           DG      D                                                 M     M                          P 
  
  FRUIT/BANANA/APPLES/        400     45    354    113   119     93    63    58   144     96   102   118     20   150   110   106    45     27      21    200   291   108 
  APPLESAUCE                  44%    28%    47%    40%   49%    44%   40%   41%   39%    45%   54%   41%    40%   46%   45%   37%   38%    44%     43%    50%   43%   45% 
                                              B            D                                    HI                                                         PQ 
  
  SNACK (NON-SPECIFIC)        168     33    135     45    47     41    33    28    78     37    26    57     10    62    36    71    21      9       8     56   117    50 
                              18%    20%    18%    16%   19%    20%   20%   19%   21%    17%   14%   20%    20%   19%   15%   25%   18%    14%     16%    14%   17%   21% 
                                                                                    K                                           T 
  
  CHIPS                       146     24    122     50    48     27    18    22    66     35    23    37      8    55    45    40    30     10      12     53   106    40 
                              16%    14%    16%    17%   20%    13%   11%   15%   18%    16%   12%   13%    16%   17%   18%   14%   25%    17%     25%    13%   16%   17% 
                                                           G                                                                         PT 
  
  CRACKERS/GRAHAM CRACKERS/   131     11    120     36    49     28    19    17    38     39    38    33      4    41    53    33    11      5      11     70   103    28 
  PEANUT BUTTER CRACKERS      14%     7%    16%    12%   20%    13%   12%   12%   10%    18%   20%   11%     8%   13%   22%   11%   10%     8%     23%    18%   15%   12% 
                                              B           DG                               I    HI                      LMN                          R    PQR 
  
  VEGETABLES (NON-SPECIFIC)    91     14     78     26    22     25    15    21    19     27    24    31      5    33    22    25     8      4       7     47    59    32 
                              10%     8%    10%     9%    9%    12%    9%   14%    5%    13%   13%   11%     9%   10%    9%    9%    7%     7%     14%    12%    9%   13% 
                                                                              I            I     I 
  
  YOGURT                       73      8     65     13    15     25    17    10    30     21    12    23      5    30    12    14    10      4       2     41    55    18 
                               8%     5%     9%     5%    6%    12%   10%    7%    8%    10%    7%    8%     9%    9%    5%    5%    8%     6%      3%    10%    8%    7% 
                                                                  D                                                                                        PS 
  
  COOKIES                      67     11     56     25    14     17    10    10    32     15    10    20      5    28    14    20     3      5       3     35    54    12 
                               7%     7%     7%     9%    6%     8%    6%    7%    9%     7%    5%    7%     9%    9%    6%    7%    3%     8%      6%     9%    8%    5% 
                                                                                                                                                            Q 
  
  GRANOLA BARS/GRANOLA         57      3     54     11    23     11    12    12    17     13    15    13      3    21    19    17     9      2       4     24    53     4 
                               6%     2%     7%     4%    9%     5%    7%    8%    5%     6%    8%    5%     7%    7%    8%    6%    8%     3%      9%     6%    8%    2% 
                                              B            D                                                                                                      V 
  
  CEREAL                       57     14     42     14    13     20     8     9    21     10    15    18      4    14    19    16     5      7       3     25    41    16 
                               6%     9%     6%     5%    5%    10%    5%    7%    6%     5%    8%    6%     7%    4%    8%    6%    4%    11%      7%     6%    6%    7% 
  
  CHEESE                       55      3     52     14    11     12    17     8    13     18    16    21      2    17    15    11     9      4       3     27    48     7 
                               6%     2%     7%     5%    4%     6%   11%    5%    3%     9%    9%    7%     4%    5%    6%    4%    7%     7%      7%     7%    7%    3% 
                                              B                         E                  I     I                                                                V 
  
  CANDY/GUMMIES/FRUIT          53      4     49     21    17     10     5     8    26      8    12     9      -    24    20    13     7      3      11     19    44     9 
  SNACKS                       6%     2%     7%     7%    7%     5%    3%    6%    7%     4%    6%    3%      -    7%    8%    5%    6%     5%     24%     5%    6%    4% 
                                              B      G                                                 M           LM    LM                       PQRT 
  
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 6-3 
QUESTION 15B3: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
  JUICE                        44      6     38     19    14      9     2     9    22      4     9     9      3    13    17    15     5      3       1     16    30    14 
                               5%     4%     5%     7%    6%     4%    1%    6%    6%     2%    5%    3%     6%    4%    7%    5%    4%     5%      2%     4%    4%    6% 
                                                     G     G                        J 
  
  POPCORN                      23      4     19      5     8      7     3     1    11      2     8     7      1     7     9     5     3      1       2     13    17     6 
                               3%     2%     3%     2%    3%     3%    2%    1%    3%     1%    4%    2%     1%    2%    4%    2%    3%     1%      3%     3%    3%    2% 
  
  PEANUT BUTTER                14      -     14      2     5      8     -     2     6      4     2     4      2     5     2     6     2      -       1      5     9     5 
                               2%      -     2%     1%    2%     4%     -    1%    2%     2%    1%    1%     4%    2%    1%    2%    2%      -      2%     1%    1%    2% 
                                              B            G     DG                                                             R                           R 
  
MEALS                         327     61    266    109    70     84    60    41   140     80    66   108     18   123    75   104    45     21      16    141   237    91 
-----                         36%    38%    35%    38%   29%    40%   37%   29%   38%    38%   35%   37%    37%   38%   31%   36%   39%    35%     32%    36%   35%   38% 
                                                     E            E 
  
  SANDWICH                    204     32    173     62    45     53    43    30    93     45    36    74     12    67    50    63    29     13       9     90   143    61 
                              22%    20%    23%    22%   18%    25%   27%   21%   25%    21%   19%   26%    24%   21%   20%   22%   25%    22%     18%    23%   21%   26% 
  
  MEAL/LEFTOVERS               73     17     56     27    14     16    15    12    30     13    19    20      5    30    18    28    10      8       2     26    51    22 
  (NON-SPECIFIC)               8%    11%     7%     9%    6%     8%   10%    8%    8%     6%   10%    7%     9%    9%    7%   10%    8%    12%      4%     7%    8%    9% 
  
  RAMEN/CUP OF NOODLES/        52     11     41     13    10     17    13     6    20     12    14    21      -    23     7    15     9      3       2     24    35    17 
  NOODLES/PASTA                6%     7%     5%     5%    4%     8%    8%    4%    5%     6%    8%    7%      -    7%    3%    5%    8%     5%      3%     6%    5%    7% 
                                                                                                      MO           MO     M 
  
  PIZZA/PIZZA ROLLS            44     12     32     20     8      9     5     4    16     18     5     9      2    23    10    13     7      3       4     15    37     7 
                               5%     7%     4%     7%    3%     4%    3%    3%    4%     8%    3%    3%     4%    7%    4%    5%    6%     5%      9%     4%    5%    3% 
                                                                                          HK                        L 
  
  LUNCHABLES                   16      4     12      8     3      3     1     4     5      5     2     4      4     6     2     4     1      2       2      7    12     4 
                               2%     2%     2%     3%    1%     1%     -    3%    1%     2%    1%    1%     9%    2%    1%    2%    1%     3%      4%     2%    2%    2% 
  
  CHICKEN/CHICKEN NUGGETS/     15      1     14      5     2      4     4     -    10      4     1     5      -     5     5     6     2      1       -      6    11     4 
  CHICKEN TENDERS              2%     1%     2%     2%    1%     2%    3%     -    3%     2%     -    2%     1%    2%    2%    2%    2%     1%      1%     2%    2%    2% 
                                                                                   HK      H 
  
UNKNOWN                        63     12     51     18    16     17     7    21    23     11     8    20      5    23    13    23    12      4       2     22    44    19 
-------                        7%     8%     7%     6%    7%     8%    4%   15%    6%     5%    4%    7%    11%    7%    5%    8%   10%     7%      4%     5%    7%    8% 
                                                                            IJK 
  
  FAST FOOD/JUNK FOOD          63     12     51     18    16     17     7    21    23     11     8    20      5    23    13    23    12      4       2     22    44    19 
  (NON-SPECIFIC)               7%     8%     7%     6%    7%     8%    4%   15%    6%     5%    4%    7%    11%    7%    5%    8%   10%     7%      4%     5%    7%    8% 
                                                                            IJK 
  
OTHER                          20      7     13      5     5      5     4     3     5      8     5     7      2     3     7     6     4      4       -      6    15     4 
                               2%     4%     2%     2%    2%     2%    3%    2%    1%     4%    3%    2%     4%    1%    3%    2%    3%     6%       -     2%    2%    2% 
                                                                                                                                S                           S 
  
NONE/DON'T EAT AFTER SCHOOL     5      2      3      3     -      2     -     -     3      -     2     1      -     -     4     2     -      -       -      3     3     2 
                               1%     1%      -     1%     -     1%     -     -    1%      -    1%     -      -     -    2%    1%     -      -       -     1%     -    1% 
  
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 6-3 
QUESTION 15B3: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
DON'T KNOW                      3      1      2      3     -      -     -     2     -      1     -     1      -     1     1     1     1      -       -      -     3     - 
                                -     1%      -     1%     -      -     -    2%     -      -     -     -      -     -     -    1%    1%      -       -      -     -     - 
  
REFUSED                         6      2      4      5     1      -     -     1     4      -     1     1      1     2     3     3     -      2       -      2     6     - 
                               1%     1%     1%     2%     -      -     -    1%    1%      -    1%     -     1%     -    1%    1%     -     3%       -      -    1%     - 
                                                    FG                                                                                                            V 
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Table 6-4 
QUESTION 15B3: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=YES Q.15                 916   916     -   404   252   190   702    462    285    149    450    319    120 
                             100%  100%     -   44%   28%   21%   77%    50%    31%    16%    49%    35%    13% 
  
SNACKS                        765   765     -   327   214   150   595    386    237    127    373    272    100 
------                        83%   83%     -   81%   85%   79%   85%    84%    83%    85%    83%    85%    84% 
  
  FRUIT/BANANA/APPLES/        400   400     -   160   128    67   325    194    119     74    188    147     54 
  APPLESAUCE                  44%   44%     -   40%   51%   35%   46%    42%    42%    50%    42%    46%    45% 
                                                        D           F 
  
  SNACK (NON-SPECIFIC)        168   168     -    80    40    34   125     84     59     24     81     63     17 
                              18%   18%     -   20%   16%   18%   18%    18%    21%    16%    18%    20%    14% 
  
  CHIPS                       146   146     -    61    43    35   105     74     54     15     80     52     12 
                              16%   16%     -   15%   17%   19%   15%    16%    19%    10%    18%    16%    10% 
                                                                                  J             M 
  
  CRACKERS/GRAHAM CRACKERS/   131   131     -    47    35    23   107     65     38     26     54     53     22 
  PEANUT BUTTER CRACKERS      14%   14%     -   12%   14%   12%   15%    14%    13%    17%    12%    17%    18% 
  
  VEGETABLES (NON-SPECIFIC)    91    91     -    46    22    28    61     53     25     11     42     33     13 
                              10%   10%     -   11%    9%   15%    9%    12%     9%     7%     9%    10%    11% 
                                                              G 
  
  YOGURT                       73    73     -    29    26    12    60     26     31     11     27     33     12 
                               8%    8%     -    7%   10%    6%    9%     6%    11%     8%     6%    11%    10% 
                                                                                  H                    K 
  
  COOKIES                      67    67     -    23    18     7    58     31     18     13     34     19     12 
                               7%    7%     -    6%    7%    4%    8%     7%     6%     9%     8%     6%    10% 
                                                                    F 
  
  GRANOLA BARS/GRANOLA         57    57     -    20    18    10    47     28     19      9     28     22      7 
                               6%    6%     -    5%    7%    5%    7%     6%     7%     6%     6%     7%     6% 
  
  CEREAL                       57    57     -    25    15    10    46     27     18     12     30     15     10 
                               6%    6%     -    6%    6%    6%    7%     6%     6%     8%     7%     5%     9% 
  
  CHEESE                       55    55     -    23    17     9    45     27     17      9     24     20      8 
                               6%    6%     -    6%    7%    5%    6%     6%     6%     6%     5%     6%     7% 
  
  CANDY/GUMMIES/FRUIT          53    53     -    17    15     9    43     37      9      6     35     12      5 
  SNACKS                       6%    6%     -    4%    6%    5%    6%     8%     3%     4%     8%     4%     4% 
                                                                           I                    L 
  
  JUICE                        44    44     -    22    12    12    30     30      7      7     31      6      5 
                               5%    5%     -    5%    5%    7%    4%     6%     3%     5%     7%     2%     4% 
                                                                           I                    L 
  
  POPCORN                      23    23     -     4     8     2    21     10     10      3     11      9      3 
                               3%    3%     -    1%    3%    1%    3%     2%     3%     2%     2%     3%     3% 
  
  PEANUT BUTTER                14    14     -     9     3     1    13      6      5      3      8      3      2 
                               2%    2%     -    2%    1%    1%    2%     1%     2%     2%     2%     1%     1% 
  
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 6-4 
QUESTION 15B3: 
And what is he/she/they usually eating between school lunch and dinner? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
MEALS                         327   327     -   152    90    58   265    177     93     52    181     92     46 
-----                         36%   36%     -   38%   36%   31%   38%    38%    33%    35%    40%    29%    39% 
                                                                                                L 
  
  SANDWICH                    204   204     -    93    59    31   171    115     52     33    111     56     33 
                              22%   22%     -   23%   24%   16%   24%    25%    18%    22%    25%    18%    28% 
                                                                    F                           L             L 
  
  MEAL/LEFTOVERS               73    73     -    34    18    16    57     39     23     11     39     25      7 
  (NON-SPECIFIC)               8%    8%     -    8%    7%    8%    8%     8%     8%     7%     9%     8%     6% 
  
  RAMEN/CUP OF NOODLES/        52    52     -    24    15     8    44     28     13      9     28     13     10 
  NOODLES/PASTA                6%    6%     -    6%    6%    4%    6%     6%     5%     6%     6%     4%     8% 
  
  PIZZA/PIZZA ROLLS            44    44     -    15    16     7    36     20     17      4     25     13      3 
                               5%    5%     -    4%    6%    4%    5%     4%     6%     3%     6%     4%     3% 
  
  LUNCHABLES                   16    16     -    12     1     5    10      9      5      2      9      4      2 
                               2%    2%     -    3%     -    3%    1%     2%     2%     1%     2%     1%     2% 
                                                  E 
  
  CHICKEN/CHICKEN NUGGETS/     15    15     -     7     2     7     8     13      2      1     11      4      - 
  CHICKEN TENDERS              2%    2%     -    2%    1%    4%    1%     3%     1%      -     2%     1%      - 
                                                                          IJ                    M 
  
UNKNOWN                        63    63     -    25    25    16    45     29     21     13     30     22      6 
-------                        7%    7%     -    6%   10%    8%    6%     6%     7%     8%     7%     7%     5% 
  
  FAST FOOD/JUNK FOOD          63    63     -    25    25    16    45     29     21     13     30     22      6 
  (NON-SPECIFIC)               7%    7%     -    6%   10%    8%    6%     6%     7%     8%     7%     7%     5% 
  
OTHER                          20    20     -     8     7     6    14     12      4      4     11      5      3 
                               2%    2%     -    2%    3%    3%    2%     3%     1%     3%     2%     2%     3% 
  
NONE/DON'T EAT AFTER SCHOOL     5     5     -     3     -     4     -      2      2      -      2      2      - 
                               1%    1%     -    1%     -    2%     -      -     1%      -      -     1%      - 
  
DON'T KNOW                      3     3     -     2     -     2     1      2      1      -      2      1      - 
                                -     -     -    1%     -    1%     -      -     1%      -      -      -      - 
  
REFUSED                         6     6     -     5     -     4     2      2      3      -      3      2      - 
                               1%    1%     -    1%     -    2%     -      -     1%      -     1%     1%      - 
                                                  E 
  
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 7-1 
QUESTION 15C: 
And does this food come from... 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=YES Q.15                 916   344   195   377   133   405   529   119      9   238   238   283   216    115    59    432   268   216 
                             100%   38%   21%   41%   14%   44%   58%   13%     1%   26%   26%   31%   24%    13%    6%    47%   29%   24% 
  
HOME                          795   296   168   330   123   346   460   100      9   207   207   245   187    100    51    371   229   194 
                              87%   86%   86%   88%   92%   85%   87%   84%    93%   87%   87%   87%   87%    87%   86%    86%   85%   90% 
                                                        F 
  
A GROCERY, CONVENIENCE OR     180    76    47    57    33   102   106    27      2    37    37    57    38     28    20     75    57    48 
CORNER STORE                  20%   22%   24%   15%   25%   25%   20%   23%    23%   15%   15%   20%   18%    25%   35%    17%   21%   22% 
                                      D     D                 J                                                     KLM 
  
A SUPERVISED AFTERSCHOOL       73    22    15    36     6    33    48    10      -    17    17    23    18     10     4     38    26     9 
PROGRAM OR CLUB                8%    6%    8%   10%    4%    8%    9%    8%      -    7%    7%    8%    8%     9%    8%     9%   10%    4% 
                                                        I     I     I     I            I                                     R     R 
  
SCHOOL                         69    28    15    26    12    38    39    11      -    18    18    17    14     13     7     29    25    15 
                               8%    8%    8%    7%    9%    9%    7%   10%      -    8%    8%    6%    6%    12%   12%     7%    9%    7% 
                                                        I     I     I     I            I 
  
A RESTAURANT OR FAST FOOD      65    23    19    23     7    33    42     9      2    12    12    24    16     11     2     28    29     8 
LOCATION                       7%    7%   10%    6%    5%    8%    8%    7%    26%    5%    5%    8%    7%    10%    4%     6%   11%    4% 
                                                                                                                                   R 
  
A FAMILY MEMBER, FRIEND OR     53    20    13    20     6    28    30    12      -    14    14    13    10      9     8     16    18    19 
NEIGHBOR                       6%    6%    7%    5%    5%    7%    6%   10%      -    6%    6%    5%    4%     7%   13%     4%    7%    9% 
                                                        I     I     I     I            I                                                 P 
  
A VENDING MACHINE              28     8     5    14     1    13    11     5      -    11    11     7     6      2     2     10    13     5 
                               3%    2%    3%    4%    1%    3%    2%    4%      -    5%    5%    2%    3%     2%    3%     2%    5%    2% 
                                                             EI     I     I           EI 
  
SPORTS/TEAM PRACTICE           19     6     3    10     2     7    14     4      -     3     3     8     4      2     2      4     9     6 
                               2%    2%    2%    3%    2%    2%    3%    3%      -    1%    1%    3%    2%     2%    4%     1%    3%    3% 
                                                              I     I                                                              P 
  
WORK                            3     1     2     -     1     3     2     -      -     -     -     1     1      1     -      1     1     1 
                                -     -    1%     -    1%    1%     -     -      -     -     -     -    1%     1%     -      -     -    1% 
  
SOMEWHERE ELSE                 12     5     4     3     2     6     5     -      -     2     2     7     1      -     1      6     4     1 
                               1%    2%    2%    1%    2%    1%    1%     -      -    1%    1%    3%     -      -    2%     1%    2%    1% 
                                                             HI    HI                             MN 
  
DON'T KNOW                      1     -     1     -     -     1     -     -      -     -     -     1     -      -     -      -     1     - 
                                -     -    1%     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 7-2 
QUESTION 15C: 
And does this food come from... 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=YES Q.15                 916   190   726   499   413    291   227   231   349   333   224   521    171    30   295   298   181    112   486   238   144     44 
                             100%   21%   79%   54%   45%    32%   25%   25%   38%   36%   24%   57%    19%    3%   32%   32%   20%    12%   53%   26%   16%     5% 
  
HOME                          795   161   633   437   353    263   203   183   298   311   186   453    155    24   261   261   159     88   434   192   126     38 
                              87%   85%   87%   88%   85%    90%   90%   79%   85%   93%   83%   87%    91%   81%   89%   88%   88%    79%   89%   81%   87%    87% 
                                                                                      HI                  K           R     R                  T 
  
A GROCERY, CONVENIENCE OR     180    40   140    94    89     61    42    36    76    68    40   108     32    13    60    68    26     13    82    57    27     13 
CORNER STORE                  20%   21%   19%   19%   22%    21%   18%   15%   22%   21%   18%   21%    19%   42%   20%   23%   14%    12%   17%   24%   19%    29% 
                                                                                                             OPQR     R    QR                        S 
  
A SUPERVISED AFTERSCHOOL       73    24    48    47    38     15     6    18    36    18    25    38      9     2    27    28     4     12    25    29    14      4 
PROGRAM OR CLUB                8%   13%    7%    9%    9%     5%    3%    8%   10%    6%   11%    7%     5%    5%    9%    9%    2%    10%    5%   12%   10%     9% 
                                      C          FG    FG                        J           M                        Q     Q            Q           S 
  
SCHOOL                         69    15    54    40    31     19    20    21    26    22    19    43      7     9    20    20    12      7    27    23    14      4 
                               8%    8%    7%    8%    8%     7%    9%    9%    7%    6%    9%    8%     4%   30%    7%    7%    7%     7%    6%   10%   10%    10% 
                                                                                                   M         OPQR 
  
A RESTAURANT OR FAST FOOD      65    17    48    28    24     28    16    22    31    12    21    30     13     5    20    24     9      7    19    25    11      9 
LOCATION                       7%    9%    7%    6%    6%     9%    7%    9%    9%    4%    9%    6%     8%   18%    7%    8%    5%     6%    4%   11%    8%    19% 
                                                                           J     J                                                                   S            S 
  
A FAMILY MEMBER, FRIEND OR     53    12    41    27    30     16    13    11    20    22    12    27     13     2    22    16     9      4    28    13     7      5 
NEIGHBOR                       6%    6%    6%    5%    7%     6%    6%    5%    6%    7%    5%    5%     8%    6%    8%    5%    5%     3%    6%    6%    5%    11% 
  
A VENDING MACHINE              28     3    24    14    12     13     9     6    13     9     2    22      4     5     6    13     3      1    11     6     4      6 
                               3%    2%    3%    3%    3%     5%    4%    2%    4%    3%    1%    4%     2%   16%    2%    4%    2%     1%    2%    3%    3%    13% 
                                                                                                   K          OQR 
  
SPORTS/TEAM PRACTICE           19     2    17     7     9     13     6     2     6    10     2    11      6     -     4     9     5      1     8     4     3      4 
                               2%    1%    2%    1%    2%     5%    3%    1%    2%    3%    1%    2%     3%     -    1%    3%    3%     1%    2%    2%    2%     9% 
                                                               D                                                            N     N 
  
WORK                            3     1     2     2     1      2     -     -     2     1     -     3      -     1     1     1     -      -     2     1     -      - 
                                -    1%     -     -     -     1%     -     -    1%     -     -    1%      -    4%     -     -     -      -     -     -     -      - 
  
SOMEWHERE ELSE                 12     -    12     4     6      1     3     7     3     2     2     7      3     -     1     3     5      3     6     3     2      1 
                               1%     -    2%    1%    1%      -    2%    3%    1%    1%    1%    1%     2%     -     -    1%    3%     3%    1%    1%    1%     2% 
                                            B                              J                                                      N 
  
DON'T KNOW                      1     -     1     -     1      -     1     -     1     -     -     1      -     -     -     -     1      -     -     1     -      - 
                                -     -     -     -     -      -    1%     -     -     -     -     -      -     -     -     -    1%      -     -    1%     -      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 7-3 
QUESTION 15C: 
And does this food come from... 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=YES Q.15                 916    163    753    285   243    212   160   142   372    214   187   289     50   324   243   286   118     62      48    396   676   240 
                             100%    18%    82%    31%   27%    23%   17%   16%   41%    23%   20%   32%     6%   35%   27%   31%   13%     7%      5%    43%   74%   26% 
  
HOME                          795    138    657    235   219    182   145   128   311    188   168   243     45   285   214   236   100     47      41    364   593   202 
                              87%    84%    87%    83%   90%    86%   90%   90%   83%    88%   89%   84%    89%   88%   88%   83%   85%    77%     84%    92%   88%   84% 
                                                           D            D                                                                                  PR 
  
A GROCERY, CONVENIENCE OR     180     42    138     66    28     53    27    25    74     43    38    49     13    68    46    48    19     17       9     84   122    59 
CORNER STORE                  20%    26%    18%    23%   11%    25%   17%   17%   20%    20%   20%   17%    26%   21%   19%   17%   16%    27%     18%    21%   18%   24% 
                                                     E            E 
  
A SUPERVISED AFTERSCHOOL       73     12     60     29    20     17     5     8    43     14     7    19      1    30    22    30    17      4       5     16    58    15 
PROGRAM OR CLUB                8%     7%     8%    10%    8%     8%    3%    6%   12%     6%    4%    7%     3%    9%    9%   11%   15%     7%     10%     4%    9%    6% 
                                                     G     G                      HJK                               M           T     T 
  
SCHOOL                         69     15     54     30    19     14     4    15    25     14    14    18      3    22    24    24     9      3       6     26    54    15 
                               8%     9%     7%    11%    8%     7%    2%   11%    7%     7%    8%    6%     6%    7%   10%    9%    8%     5%     13%     6%    8%    6% 
                                                     G     G 
  
A RESTAURANT OR FAST FOOD      65     19     45     28    13     14     8    10    31     11    12    14      9    24    15    21    16      4       6     16    45    19 
LOCATION                       7%    12%     6%    10%    5%     7%    5%    7%    8%     5%    7%    5%    17%    7%    6%    7%   13%     6%     12%     4%    7%    8% 
                                       C                                                                      L                       T 
  
A FAMILY MEMBER, FRIEND OR     53      9     44     16    12     13    10    11    20      6    15    19      1    17    15    24     8      1       6     14    35    18 
NEIGHBOR                       6%     6%     6%     5%    5%     6%    6%    8%    5%     3%    8%    6%     1%    5%    6%    8%    7%     1%     13%     4%    5%    7% 
                                                                              J                  J     M                  M    RT                    R 
  
A VENDING MACHINE              28      5     23     14    10      1     2    10    11      5     2     7      1    12     6     8     4      4       8      2    19     9 
                               3%     3%     3%     5%    4%      -    1%    7%    3%     2%    1%    2%     3%    4%    2%    3%    4%     6%     16%      -    3%    4% 
                                                    FG     F                 JK                                                 T                   PT 
  
SPORTS/TEAM PRACTICE           19      6     13      9     4      4     1     3     8      3     5     4      1     7     7     8     1      2       1      6    14     5 
                               2%     4%     2%     3%    2%     2%    1%    2%    2%     2%    2%    1%     1%    2%    3%    3%    1%     3%      2%     2%    2%    2% 
  
WORK                            3      2      1      2     -      -     -     -     2      -     1     1      -     -     2     2     1      -       -      -     1     2 
                                -     1%      -     1%     -      -     -     -    1%      -    1%     -      -     -    1%    1%    1%      -       -      -     -    1% 
  
SOMEWHERE ELSE                 12      -     12      1     3      4     4     1     4      3     4     5      2     4     1     8     1      1       -      2     6     6 
                               1%      -     2%      -    1%     2%    2%    1%    1%     1%    2%    2%     4%    1%     -    3%    1%     2%       -     1%    1%    2% 
                                              B                                                                                ST 
  
DON'T KNOW                      1      1      -      1     -      -     -     -     1      -     -     1      -     -     -     -     -      -       -      1     -     1 
                                -     1%      -      -     -      -     -     -     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 7-4 
QUESTION 15C: 
And does this food come from... 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=YES Q.15                 916   916     -   404   252   190   702    462    285    149    450    319    120 
                             100%  100%     -   44%   28%   21%   77%    50%    31%    16%    49%    35%    13% 
  
HOME                          795   795     -   340   218   149   628    397    249    131    387    279    106 
                              87%   87%     -   84%   87%   79%   89%    86%    88%    87%    86%    88%    89% 
                                                                    F 
  
A GROCERY, CONVENIENCE OR     180   180     -    84    41    49   127    101     52     22     97     59     21 
CORNER STORE                  20%   20%     -   21%   16%   26%   18%    22%    18%    15%    21%    18%    17% 
                                                              G 
  
A SUPERVISED AFTERSCHOOL       73    73     -    48    12    38    34     53     15      5     48     20      3 
PROGRAM OR CLUB                8%    8%     -   12%    5%   20%    5%    12%     5%     3%    11%     6%     3% 
                                                  E           G           IJ                   LM 
  
SCHOOL                         69    69     -    48     8    26    40     46     20      3     41     24      4 
                               8%    8%     -   12%    3%   14%    6%    10%     7%     2%     9%     7%     3% 
                                                  E           G            J      J             M 
  
A RESTAURANT OR FAST FOOD      65    65     -    26    14    15    48     32     26      5     38     24      1 
LOCATION                       7%    7%     -    7%    6%    8%    7%     7%     9%     4%     8%     7%     1% 
                                                                                  J             M      M 
  
A FAMILY MEMBER, FRIEND OR     53    53     -    29    15    16    36     30     18      3     32     16      5 
NEIGHBOR                       6%    6%     -    7%    6%    9%    5%     7%     6%     2%     7%     5%     4% 
                                                                           J      J 
  
A VENDING MACHINE              28    28     -    13     4     7    20     17      9      2     16     10      2 
                               3%    3%     -    3%    1%    4%    3%     4%     3%     1%     4%     3%     2% 
  
SPORTS/TEAM PRACTICE           19    19     -    10     5     8    11      9      9      1     11      7      1 
                               2%    2%     -    2%    2%    4%    2%     2%     3%     1%     2%     2%     1% 
  
WORK                            3     3     -     1     -     2     1      -      3      -      -      2      1 
                                -     -     -     -     -    1%     -      -     1%      -      -     1%     1% 
  
SOMEWHERE ELSE                 12    12     -     2     6     2    10      8      3      2      6      5      2 
                               1%    1%     -    1%    3%    1%    1%     2%     1%     1%     1%     1%     1% 
  
DON'T KNOW                      1     1     -     -     -     -     -      -      -      -      -      -      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 8-1 
QUESTION 15D: 
How much would you estimate that your family spent on afterschool food (that is, food eaten between lunch and dinner) for your child(ren) this past school year? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=YES Q.15                 916   344   195   377   133   405   529   119      9   238   238   283   216    115    59    432   268   216 
                             100%   38%   21%   41%   14%   44%   58%   13%     1%   26%   26%   31%   24%    13%    6%    47%   29%   24% 
  
UNDER $200                    205    92    39    75    23    84   114    24      1    65    65    56    50     18    14     96    67    42 
                              22%   27%   20%   20%   17%   21%   22%   20%    16%   27%   27%   20%   23%    16%   24%    22%   25%   20% 
                                                                                       E     N 
  
$200-$499                     247    72    52   123    40   105   143    28      -    70    70    74    57     30    16    130    61    56 
                              27%   21%   27%   33%   30%   26%   27%   24%      -   29%   29%   26%   26%    26%   27%    30%   23%   26% 
                                                  B     I     I     I     I            I                                     Q 
  
$500-$999                     178    61    43    74    22    83    95    27      2    48    48    60    39     20    12     71    51    56 
                              19%   18%   22%   20%   16%   20%   18%   22%    25%   20%   20%   21%   18%    18%   20%    17%   19%   26% 
                                                                                                                                         P 
  
$1000 OR MORE                 210    82    48    80    37   102   129    26      4    41    41    72    50     32    12     92    69    48 
                              23%   24%   25%   21%   28%   25%   24%   22%    43%   17%   17%   26%   23%    28%   21%    21%   26%   22% 
                                                        J     J     J                              K            K 
  
DON'T KNOW/REFUSED             76    38    13    25    11    31    48    14      1    15    15    21    20     13     5     43    21    13 
                               8%   11%    7%    7%    9%    8%    9%   12%    15%    6%    6%    7%    9%    11%    8%    10%    8%    6% 
  
  
  
MEAN                        743.0 816.5 727.8 686.8 866.7 798.6 757.5 744.2 2509.9 582.4 582.4 800.3 751.3  920.8 621.9  720.4 740.4 789.3 
                                                              J                 GJ                 K            K 
  
MEDIAN                      400.0 400.0 500.0 360.0 400.0 480.0 400.0 500.0 1350.0 300.0 300.0 500.0 400.0  500.0 300.0  300.0 400.0 500.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 8-2 
QUESTION 15D: 
How much would you estimate that your family spent on afterschool food (that is, food eaten between lunch and dinner) for your child(ren) this past school year? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=YES Q.15                 916   190   726   499   413    291   227   231   349   333   224   521    171    30   295   298   181    112   486   238   144     44 
                             100%   21%   79%   54%   45%    32%   25%   25%   38%   36%   24%   57%    19%    3%   32%   32%   20%    12%   53%   26%   16%     5% 
  
UNDER $200                    205    50   155   107    93     59    47    69    66    68    61   115     29     9    73    62    38     23   102    58    32     10 
                              22%   26%   21%   22%   22%    20%   21%   30%   19%   21%   27%   22%    17%   31%   25%   21%   21%    20%   21%   25%   22%    22% 
                                                                          IJ                 M 
  
$200-$499                     247    36   211   135   114     71    56    59    97    91    50   156     41     9    88    84    51     15   138    60    39     10 
                              27%   19%   29%   27%   28%    24%   25%   26%   28%   27%   22%   30%    24%   31%   30%   28%   28%    14%   28%   25%   27%    22% 
                                            B                                                      K                  R     R     R 
  
$500-$999                     178    34   145   105    81     61    41    43    64    71    41   100     37     5    58    57    36     22   104    41    28      4 
                              19%   18%   20%   21%   20%    21%   18%   19%   18%   21%   18%   19%    21%   17%   20%   19%   20%    20%   21%   17%   19%     9% 
                                                                                                                                               V 
  
$1000 OR MORE                 210    42   167   112    92     80    57    37    92    79    44   116     49     6    62    73    36     33   107    53    37     13 
                              23%   22%   23%   22%   22%    27%   25%   16%   26%   24%   19%   22%    29%   21%   21%   24%   20%    29%   22%   22%   26%    29% 
                                                                                 H     H                  K 
  
DON'T KNOW/REFUSED             76    27    49    41    33     20    25    22    30    24    28    33     15     -    13    23    20     20    34    26     8      8 
                               8%   14%    7%    8%    8%     7%   11%   10%    9%    7%   13%    6%     9%     -    5%    8%   11%    17%    7%   11%    6%    18% 
                                      C                                                      L                        N     N    NO    NOP 
  
  
  
MEAN                        743.0 765.1 737.7 722.1 734.2  890.7 848.0 546.1 811.1 808.0 657.9 727.1  899.5 560.2 709.7 749.0 699.2  960.6 656.4 793.7 876.0 1097.1 
                                                                                 H     H 
  
MEDIAN                      400.0 400.0 380.0 400.0 350.0  500.0 400.0 300.0 400.0 400.0 300.0 360.0  500.0 300.0 300.0 400.0 350.0  574.0 400.0 300.0 360.0  480.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 8-3 
QUESTION 15D: 
How much would you estimate that your family spent on afterschool food (that is, food eaten between lunch and dinner) for your child(ren) this past school year? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=YES Q.15                 916    163    753    285   243    212   160   142   372    214   187   289     50   324   243   286   118     62      48    396   676   240 
                             100%    18%    82%    31%   27%    23%   17%   16%   41%    23%   20%   32%     6%   35%   27%   31%   13%     7%      5%    43%   74%   26% 
  
UNDER $200                    205     38    167     66    65     38    35    40    77     48    40    71     10    70    51    71    32     17      11     72   154    51 
                              22%    23%    22%    23%   27%    18%   22%   28%   21%    23%   21%   25%    19%   21%   21%   25%   27%    27%     22%    18%   23%   21% 
                                                           F 
  
$200-$499                     247     36    211     67    79     57    43    38   104     54    52    74     16    86    70    69    38     12       9    119   190    57 
                              27%    22%    28%    23%   33%    27%   27%   26%   28%    25%   28%   26%    32%   26%   29%   24%   32%    19%     19%    30%   28%   24% 
                                                           D 
  
$500-$999                     178     29    150     59    46     42    30    29    72     40    37    47      5    74    53    48    15     11      13     92   134    44 
                              19%    17%    20%    21%   19%    20%   19%   20%   19%    19%   20%   16%     9%   23%   22%   17%   13%    17%     28%    23%   20%   19% 
                                                                                                                    M     M                                 Q 
  
$1000 OR MORE                 210     47    163     67    47     48    40    24    89     50    46    62     14    73    54    74    28     18      15     72   148    62 
                              23%    29%    22%    24%   20%    22%   25%   17%   24%    24%   24%   22%    29%   23%   22%   26%   24%    29%     30%    18%   22%   26% 
                                                                                                                                T 
  
DON'T KNOW/REFUSED             76     14     62     25     4     28    12    12    31     21    13    34      5    22    15    24     5      4       1     41    51    25 
                               8%     9%     8%     9%    2%    13%    7%    8%    8%    10%    7%   12%    11%    7%    6%    8%    4%     7%      2%    10%    8%   11% 
                                                     E            E     E                             NO                        S                          QS 
  
  
  
MEAN                        743.0  809.0  728.7  856.0 563.4  777.3 691.1 593.1 739.8  844.3 749.8 680.9  846.9 750.9 752.4 733.3 807.8  739.6  1059.4  671.1 726.0 792.5 
                                                     E                                     H 
  
MEDIAN                      400.0  500.0  350.0  400.0 300.0  400.0 400.0 300.0 400.0  400.0 400.0 300.0  300.0 400.0 400.0 360.0 300.0  400.0   500.0  400.0 360.0 480.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                                PAGE 49 
Table 8-4 
QUESTION 15D: 
How much would you estimate that your family spent on afterschool food (that is, food eaten between lunch and dinner) for your child(ren) this past school year? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=YES Q.15                 916   916     -   404   252   190   702    462    285    149    450    319    120 
                             100%  100%     -   44%   28%   21%   77%    50%    31%    16%    49%    35%    13% 
  
UNDER $200                    205   205     -    90    57    49   151     97     67     35    105     61     30 
                              22%   22%     -   22%   23%   26%   21%    21%    24%    23%    23%    19%    25% 
  
$200-$499                     247   247     -   116    50    39   194    120     83     40    109     94     36 
                              27%   27%     -   29%   20%   21%   28%    26%    29%    27%    24%    29%    30% 
                                                  E 
  
$500-$999                     178   178     -    75    53    38   139     96     58     20     89     74     13 
                              19%   19%     -   19%   21%   20%   20%    21%    20%    13%    20%    23%    11% 
                                                                           J                    M      M 
  
$1000 OR MORE                 210   210     -    87    68    50   158    117     55     34    111     62     30 
                              23%   23%     -   22%   27%   26%   22%    25%    19%    23%    25%    20%    25% 
  
DON'T KNOW/REFUSED             76    76     -    35    24    14    61     32     22     20     35     28     11 
                               8%    8%     -    9%    9%    7%    9%     7%     8%    13%     8%     9%     9% 
                                                                                         H 
  
  
  
MEAN                        743.0 743.0     - 742.5 815.9 815.9 739.2  841.5  603.1  730.2  795.2  694.7  700.1 
                                                                           I 
  
MEDIAN                      400.0 400.0     - 300.0 500.0 500.0 400.0  450.0  300.0  350.0  400.0  400.0  300.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 9-1 
QUESTION 25: 
Thinking about a typical school week, how many nights would you say your child/children are eating dinner at home? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
EVERY NIGHT AFTERSCHOOL -     769   305   164   300   120   362   436   108      8   191   191   230   189    102    51    380   213   176 
MONDAY THROUGH FRIDAY (5      77%   81%   77%   73%   85%   83%   77%   83%    80%   71%   71%   76%   79%    85%   80%    79%   73%   78% 
NIGHTS)                               D                GJ    GJ           J                              K     KL 
  
MOST NIGHTS (3-4 NIGHTS)      209    60    46   104    19    67   114    15      2    77    77    65    43     14     9     92    71    47 
                              21%   16%   21%   25%   13%   15%   20%   12%    20%   29%   29%   22%   18%    12%   14%    19%   24%   21% 
                                                  B                 H               EFGH   MNO     N 
  
SOME NIGHTS (1-2 NIGHTS)       17    10     4     3     2     5    15     4      -     1     1     6     4      4     2      6     9     2 
                               2%    3%    2%    1%    1%    1%    3%    3%      -     -     -    2%    2%     3%    3%     1%    3%    1% 
                                                              I    IJ     I 
  
DURING THE WEEK MY CHILDREN     5     1     -     4     -     3     3     2      -     2     2     -     1      -     2      5     -     - 
DO NOT EAT DINNER AT HOME       -     -     -    1%     -    1%     -    1%      -    1%    1%     -     -      -    3%     1%     -     - 
                                                                                                                            QR 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 9-2 
QUESTION 25: 
Thinking about a typical school week, how many nights would you say your child/children are eating dinner at home? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
EVERY NIGHT AFTERSCHOOL -     769   162   607   415   357    252   182   211   270   287   196   419    153    26   238   249   153    104   407   197   124     38 
MONDAY THROUGH FRIDAY (5      77%   79%   76%   78%   80%    78%   72%   78%   73%   81%   79%   75%    81%   82%   77%   76%   76%    78%   76%   79%   78%    75% 
NIGHTS)                                                 G                              I 
  
MOST NIGHTS (3-4 NIGHTS)      209    39   171   108    82     68    64    49    92    65    44   130     35     6    67    73    41     22   122    41    33     12 
                              21%   19%   21%   20%   18%    21%   25%   18%   25%   18%   18%   23%    18%   18%   22%   22%   21%    17%   23%   16%   20%    23% 
                                                                     E           J                                                             T 
  
SOME NIGHTS (1-2 NIGHTS)       17     4    13     7     8      2     7     6     6     4     5    10      1     -     2     6     3      6     5     9     2      1 
                               2%    2%    2%    1%    2%     1%    3%    2%    2%    1%    2%    2%     1%     -    1%    2%    2%     5%    1%    4%    2%     2% 
                                                                     F                                                      N           NO           S 
  
DURING THE WEEK MY CHILDREN     5     1     4     2     1      1     1     3     2     -     2     3      -     -     2     -     3      -     2     2     1      - 
DO NOT EAT DINNER AT HOME       -     -     -     -     -      -     -    1%     -     -    1%     -      -     -    1%     -    2%      -     -    1%     -      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 9-3 
QUESTION 25: 
Thinking about a typical school week, how many nights would you say your child/children are eating dinner at home? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
EVERY NIGHT AFTERSCHOOL -     769    144    625    232   200    186   136   126   311    171   162   264     40   272   189   235    97     46      40    349   566   203 
MONDAY THROUGH FRIDAY (5      77%    78%    77%    74%   76%    82%   75%   79%   78%    74%   77%   82%    69%   78%   71%   76%   73%    73%     77%    80%   78%   75% 
NIGHTS)                                                           D                                   MO 
  
MOST NIGHTS (3-4 NIGHTS)      209     33    176     71    59     36    44    32    78     53    46    50     15    70    71    67    34     14      12     79   150    59 
                              21%    18%    22%    23%   23%    16%   24%   20%   20%    23%   22%   16%    25%   20%   27%   21%   25%    22%     23%    18%   21%   22% 
                                                                                                                          L 
  
SOME NIGHTS (1-2 NIGHTS)       17      5     11      7     2      5     2     2     8      4     3     8      2     4     4     6     2      3       -      5    10     6 
                               2%     3%     1%     2%    1%     2%    1%    1%    2%     2%    1%    2%     3%    1%    1%    2%    2%     5%       -     1%    1%    2% 
                                                                                                                                S                           S 
  
DURING THE WEEK MY CHILDREN     5      2      3      4     -      1     -     -     3      2     -     -      1     1     2     3     -      -       -      1     4     1 
DO NOT EAT DINNER AT HOME       -     1%      -     1%     -     1%     -     -    1%     1%     -     -     2%     -    1%    1%     -      -       -      -     -     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 9-4 
QUESTION 25: 
Thinking about a typical school week, how many nights would you say your child/children are eating dinner at home? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
EVERY NIGHT AFTERSCHOOL -     769   700    60   339   214   161   591    389    228    136    371    271    104 
MONDAY THROUGH FRIDAY (5      77%   76%   84%   78%   77%   79%   77%    79%    73%    79%    78%    75%    77% 
NIGHTS) 
  
MOST NIGHTS (3-4 NIGHTS)      209   195    11    81    58    36   167     90     80     35     93     81     31 
                              21%   21%   16%   19%   21%   18%   22%    18%    25%    20%    20%    22%    23% 
                                                                                  H 
  
SOME NIGHTS (1-2 NIGHTS)       17    16     -     9     5     5    10     10      5      -      9      7      - 
                               2%    2%     -    2%    2%    2%    1%     2%     2%      -     2%     2%      - 
                                      C                                    J                    M      M 
  
DURING THE WEEK MY CHILDREN     5     5     -     4     1     2     3      3      1      -      3      1      - 
DO NOT EAT DINNER AT HOME       -    1%     -    1%     -    1%     -     1%      -      -     1%      -      - 
                                      C 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 10-1 
QUESTION 30: 
Thinking about a typical school week, how many nights would you say your child/children are eating a healthy dinner that includes foods like vegetables, fruits, low-fat or fat 
free milk products, whole grains, lean meats and water, but not a lot of extra salt, sugar or fat? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
EVERY NIGHT AFTERSCHOOL -     396   177    83   136    70   196   226    62      5    99    99   101    97     55    39    214   105    78 
MONDAY THROUGH FRIDAY (5      40%   47%   39%   33%   50%   45%   40%   48%    49%   36%   36%   34%   41%    46%   61%    44%   36%   34% 
NIGHTS)                               D                GJ     J           J                                     L   KLM     QR 
  
MOST SCHOOL NIGHTS (3-4       477   147   103   227    58   185   269    46      5   140   140   158   109     48    22    220   142   115 
NIGHTS)                       48%   39%   49%   55%   41%   43%   47%   36%    51%   52%   52%   52%   46%    40%   35%    46%   49%   51% 
                                            B     B                 H                 FH    NO    NO 
  
SOME SCHOOL NIGHTS (1-2       119    49    25    45    12    53    69    20      -    30    30    38    31     17     3     46    42    31 
NIGHTS)                       12%   13%   12%   11%    8%   12%   12%   15%      -   11%   11%   12%   13%    14%    4%     9%   15%   14% 
                                                        I     I     I     I            I     O     O     O      O 
  
DURING THE WEEK MY              8     4     2     3     1     2     4     1      -     2     2     4     1      1     -      3     3     2 
CHILDREN'S DINNERS ARE NOT     1%    1%    1%    1%    1%     -    1%    1%      -    1%    1%    1%     -     1%     -     1%    1%    1% 
HEALTHY 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 10-2 
QUESTION 30: 
Thinking about a typical school week, how many nights would you say your child/children are eating a healthy dinner that includes foods like vegetables, fruits, low-fat or fat 
free milk products, whole grains, lean meats and water, but not a lot of extra salt, sugar or fat? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
EVERY NIGHT AFTERSCHOOL -     396    83   313   216   193    133    91    95   144   155    90   219     88    11   113   129    84     59   208   105    59     24 
MONDAY THROUGH FRIDAY (5      40%   41%   39%   41%   43%    41%   36%   35%   39%   44%   36%   39%    46%   35%   37%   39%   42%    45%   39%   42%   37%    46% 
NIGHTS)                                                                                H                  K 
  
MOST SCHOOL NIGHTS (3-4       477    91   386   269   206    143   113   125   182   166   122   278     77    11   169   147    98     51   271   107    76     22 
NIGHTS)                       48%   44%   49%   51%   46%    44%   45%   46%   49%   47%   49%   49%    41%   35%   55%   45%   49%    39%   51%   43%   47%    43% 
                                                                                                                    NPR 
  
SOME SCHOOL NIGHTS (1-2       119    29    90    46    47     44    47    44    41    34    33    62     25     9    26    46    17     21    51    36    25      6 
NIGHTS)                       12%   14%   11%    9%   10%    14%   19%   16%   11%   10%   13%   11%    13%   28%    9%   14%    8%    16%   10%   14%   15%    11% 
                                                               D    DE     J                                   OQ          OQ 
  
DURING THE WEEK MY              8     2     6     2     2      3     3     6     2     -     4     4      -     1     -     5     2      1     5     2     1      - 
CHILDREN'S DINNERS ARE NOT     1%    1%    1%     -    1%     1%    1%    2%    1%     -    2%    1%      -    2%     -    1%    1%     1%    1%    1%     -      - 
HEALTHY                                                                    J                 M                              O                  V 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 10-3 
QUESTION 30: 
Thinking about a typical school week, how many nights would you say your child/children are eating a healthy dinner that includes foods like vegetables, fruits, low-fat or fat 
free milk products, whole grains, lean meats and water, but not a lot of extra salt, sugar or fat? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
EVERY NIGHT AFTERSCHOOL -     396     77    320    122    91    100    75    69   158     96    73   134     19   135   105   120    49     25      24    175   276   120 
MONDAY THROUGH FRIDAY (5      40%    41%    39%    39%   35%    44%   41%   43%   40%    42%   35%   42%    32%   39%   40%   39%   37%    39%     47%    40%   38%   45% 
NIGHTS) 
  
MOST SCHOOL NIGHTS (3-4       477     81    396    145   145     98    82    71   186    103   116   152     29   168   123   146    64     30      21    211   368   109 
NIGHTS)                       48%    44%    49%    46%   55%    43%   45%   45%   47%    45%   55%   47%    50%   49%   47%   47%   48%    48%     41%    49%   50%   40% 
                                                          DF                                    HJ                                                                V 
  
SOME SCHOOL NIGHTS (1-2       119     27     92     44    23     29    24    19    52     28    20    34     10    39    35    41    19      8       6     44    81    38 
NIGHTS)                       12%    14%    11%    14%    9%    13%   13%   12%   13%    12%   10%   11%    18%   11%   13%   13%   14%    13%     11%    10%   11%   14% 
  
DURING THE WEEK MY              8      1      7      3     2      1     1     1     4      3     1     2      -     4     2     3     1      -       1      3     6     2 
CHILDREN'S DINNERS ARE NOT     1%      -     1%     1%    1%     1%    1%     -    1%     1%     -     -      -    1%    1%    1%     -      -      1%     1%    1%    1% 
HEALTHY 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 10-4 
QUESTION 30: 
Thinking about a typical school week, how many nights would you say your child/children are eating a healthy dinner that includes foods like vegetables, fruits, low-fat or fat 
free milk products, whole grains, lean meats and water, but not a lot of extra salt, sugar or fat? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
EVERY NIGHT AFTERSCHOOL -     396   362    27   202   104    95   291    203    106     77    199    123     60 
MONDAY THROUGH FRIDAY (5      40%   40%   38%   47%   37%   47%   38%    41%    34%    45%    42%    34%    44% 
NIGHTS)                                           E           G                          I      L             L 
  
MOST SCHOOL NIGHTS (3-4       477   439    33   185   136    97   369    235    163     70    225    183     57 
NIGHTS)                       48%   48%   47%   43%   49%   48%   48%    48%    52%    40%    47%    51%    42% 
                                                                                  J 
  
SOME SCHOOL NIGHTS (1-2       119   107    11    42    36    12   103     51     43     23     50     51     17 
NIGHTS)                       12%   12%   15%   10%   13%    6%   13%    10%    14%    13%    11%    14%    12% 
                                                                    F 
  
DURING THE WEEK MY              8     8     -     4     2     -     8      3      2      2      2      4      1 
CHILDREN'S DINNERS ARE NOT     1%    1%     -    1%    1%     -    1%     1%     1%     1%      -     1%     1% 
HEALTHY                               C                             F 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 11-1 
Summary of Statements: % Total Agree 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
MY CHILD/CHILDREN ARE OFTEN   831   300   182   349   114   361   478   113      9   228   228   250   189    103    57    386   239   206 
HUNGRY AFTERSCHOOL AND NEED   83%   80%   86%   85%   81%   83%   84%   87%    92%   84%   84%   83%   80%    86%   90%    80%   82%   91% 
TO EAT BETWEEN LUNCH AND                                                                                              M                 PQ 
DINNER. 
  
OUR BUDGET IS TIGHT AND       592   229   128   235    91   275   362   101      6   131   131   192   147     73    49    196   203   193 
PROVIDING FOOD FOR MY         59%   61%   60%   57%   65%   63%   64%   78%    57%   48%   48%   64%   62%    60%   76%    41%   69%   86% 
CHILD(REN) TO EAT                                       J     J     J  EFGJ                        K     K      K  KLMN            P    PQ 
AFTERSCHOOL CAN BE 
CHALLENGING. 
  
MY CHILD/CHILDREN OFTEN       490   183   107   201    70   218   288    75      4   124   124   157   110     67    31    206   153   132 
NEED MORE THAN A SNACK TO     49%   49%   50%   49%   50%   50%   51%   58%    44%   46%   46%   52%   46%    56%   49%    43%   52%   59% 
MAKE IT TO DINNER.                                                        J                                                        P     P 
  
MY CHILD/CHILDREN OFTEN       479   173   103   203    58   203   262    60      4   136   136   156   106     57    23    210   159   109 
SNACK ON 'JUNK FOOD' (SUCH    48%   46%   48%   49%   41%   47%   46%   46%    40%   50%   50%   52%   45%    47%   35%    44%   55%   49% 
AS CHIPS, ICE CREAM, CANDY,                                                                  O     O                               P 
ETC.) AFTERSCHOOL. 
  
IT CAN BE DIFFICULT TO        474   174   112   188    58   204   269    69      3   124   124   158   101     57    31    142   177   155 
PROVIDE HEALTHY DINNERS TO    47%   46%   52%   46%   41%   47%   47%   53%    32%   46%   46%   53%   42%    48%   48%    29%   61%   69% 
MY CHILD(REN) DURING THE                                                                           M                               P     P 
SCHOOL WEEK. 
  
I WORRY THAT MY CHILD/        253   110    56    87    30   125   144    50      -    72    72    68    57     36    20     70    90    93 
CHILDREN DO NOT HAVE ENOUGH   25%   29%   26%   21%   21%   29%   25%   38%      -   26%   26%   22%   24%    30%   32%    15%   31%   41% 
TO EAT BETWEEN LUNCH AND              D                 I     I     I EFGIJ            I                                           P    PQ 
BREAKFAST THE FOLLOWING 
DAY. 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 11-2 
Summary of Statements: % Total Agree 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
MY CHILD/CHILDREN ARE OFTEN   831   167   664   448   381    271   209   199   318   311   194   481    157    24   268   278   163     99   452   204   129     43 
HUNGRY AFTERSCHOOL AND NEED   83%   81%   84%   84%   85%    84%   82%   74%   86%   87%   78%   85%    83%   75%   87%   85%   81%    75%   85%   82%   80%    85% 
TO EAT BETWEEN LUNCH AND                                                         H     H           K                  R     R 
DINNER. 
  
OUR BUDGET IS TIGHT AND       592   125   466   319   268    200   154   150   213   226   158   323    111    15   173   203   120     81   340   136    94     20 
PROVIDING FOOD FOR MY         59%   61%   59%   60%   60%    62%   60%   56%   58%   63%   64%   57%    59%   49%   56%   62%   60%    61%   64%   54%   59%    39% 
CHILD(REN) TO EAT                                                                                                                             TV           V 
AFTERSCHOOL CAN BE 
CHALLENGING. 
  
MY CHILD/CHILDREN OFTEN       490   104   387   256   214    164   134   133   176   179   121   275     95    19   146   163    93     70   247   134    84     21 
NEED MORE THAN A SNACK TO     49%   51%   49%   48%   48%    51%   53%   49%   47%   50%   49%   49%    50%   60%   47%   50%   46%    53%   46%   54%   53%    42% 
MAKE IT TO DINNER. 
  
MY CHILD/CHILDREN OFTEN       479    96   383   236   218    163   135   133   191   156   118   279     83    20   144   158    92     64   219   155    82     21 
SNACK ON 'JUNK FOOD' (SUCH    48%   47%   48%   44%   49%    51%   53%   49%   52%   44%   47%   50%    44%   65%   47%   48%   46%    48%   41%   62%   51%    42% 
AS CHIPS, ICE CREAM, CANDY,                                          D                                         OQ                                  SUV     S 
ETC.) AFTERSCHOOL. 
  
IT CAN BE DIFFICULT TO        474    94   380   254   216    154   120   130   176   167   126   266     83    17   146   157    90     64   266   104    80     21 
PROVIDE HEALTHY DINNERS TO    47%   46%   48%   48%   48%    48%   47%   48%   47%   47%   51%   47%    44%   54%   47%   48%   45%    48%   50%   42%   50%    41% 
MY CHILD(REN) DURING THE 
SCHOOL WEEK. 
  
I WORRY THAT MY CHILD/        253    49   204   133   112     91    64    68    92    94    70   136     47    14    75    85    45     33   121    70    51      9 
CHILDREN DO NOT HAVE ENOUGH   25%   24%   26%   25%   25%    28%   25%   25%   25%   26%   28%   24%    25%   46%   24%   26%   22%    25%   23%   28%   32%    18% 
TO EAT BETWEEN LUNCH AND                                                                                     OPQR                                         SV 
BREAKFAST THE FOLLOWING 
DAY. 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 11-3 
Summary of Statements: % Total Agree 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
MY CHILD/CHILDREN ARE OFTEN   831    134    697    256   226    190   146   144   310    203   174   249     52   293   228   260   110     53      47    354   622   209 
HUNGRY AFTERSCHOOL AND NEED   83%    72%    86%    82%   86%    83%   81%   90%   78%    88%   83%   77%    90%   85%   86%   84%   83%    85%     91%    82%   85%   78% 
TO EAT BETWEEN LUNCH AND                      B                              IK            I                  L     L     L                                       V 
DINNER. 
  
OUR BUDGET IS TIGHT AND       592    102    490    170   135    156   121    99   226    148   119   199     35   204   150   193    65     44      31    257   444   148 
PROVIDING FOOD FOR MY         59%    55%    60%    54%   52%    68%   67%   62%   57%    64%   57%   62%    60%   59%   56%   62%   49%    69%     59%    59%   61%   55% 
CHILD(REN) TO EAT                                                DE    DE                                                       Q            Q              Q 
AFTERSCHOOL CAN BE 
CHALLENGING. 
  
MY CHILD/CHILDREN OFTEN       490     90    401    167   124    111    79    78   195    122    96   152     32   167   137   152    64     33      28    212   355   136 
NEED MORE THAN A SNACK TO     49%    49%    49%    53%   47%    49%   43%   48%   49%    53%   46%   47%    55%   48%   52%   49%   48%    52%     54%    49%   49%   50% 
MAKE IT TO DINNER.                                   G 
  
MY CHILD/CHILDREN OFTEN       479    107    372    168   111    102    90    84   211    103    80   156     23   171   122   169    74     35      24    173   346   133 
SNACK ON 'JUNK FOOD' (SUCH    48%    58%    46%    54%   42%    45%   50%   53%   53%    45%   38%   48%    40%   49%   46%   54%   55%    56%     46%    40%   47%   49% 
AS CHIPS, ICE CREAM, CANDY,            C             E                        K     K                                           T     T      T 
ETC.) AFTERSCHOOL. 
  
IT CAN BE DIFFICULT TO        474     88    386    145   122    115    84    73   191    115    95   153     23   168   127   153    59     31      28    203   358   116 
PROVIDE HEALTHY DINNERS TO    47%    48%    47%    46%   47%    51%   47%   46%   48%    50%   45%   48%    39%   49%   48%   49%   44%    49%     53%    47%   49%   43% 
MY CHILD(REN) DURING THE 
SCHOOL WEEK. 
  
I WORRY THAT MY CHILD/        253     51    202     90    59     55    44    43   104     62    45    81     14    92    63    92    30     15      15     97   199    54 
CHILDREN DO NOT HAVE ENOUGH   25%    27%    25%    29%   23%    24%   25%   27%   26%    27%   21%   25%    24%   26%   24%   30%   23%    24%     30%    22%   27%   20% 
TO EAT BETWEEN LUNCH AND                                                                                                        T                                 V 
BREAKFAST THE FOLLOWING 
DAY. 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 11-4 
Summary of Statements: % Total Agree 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
MY CHILD/CHILDREN ARE OFTEN   831   791    33   359   232   167   648    430    259    126    421    293     99 
HUNGRY AFTERSCHOOL AND NEED   83%   86%   47%   83%   83%   82%   84%    87%    83%    73%    88%    81%    74% 
TO EAT BETWEEN LUNCH AND              C                                    J      J            LM 
DINNER. 
  
OUR BUDGET IS TIGHT AND       592   551    36   237   191   133   442    334    178     72    323    203     56 
PROVIDING FOOD FOR MY         59%   60%   50%   55%   69%   66%   57%    68%    57%    42%    68%    56%    42% 
CHILD(REN) TO EAT                                       D     G           IJ      J            LM      M 
AFTERSCHOOL CAN BE 
CHALLENGING. 
  
MY CHILD/CHILDREN OFTEN       490   461    24   216   133   115   362    277    135     69    269    157     51 
NEED MORE THAN A SNACK TO     49%   50%   34%   50%   48%   57%   47%    56%    43%    40%    57%    43%    38% 
MAKE IT TO DINNER.                    C                       G           IJ                   LM 
  
MY CHILD/CHILDREN OFTEN       479   449    23   205   130   116   352    260    147     67    252    164     50 
SNACK ON 'JUNK FOOD' (SUCH    48%   49%   32%   47%   47%   57%   46%    53%    47%    39%    53%    45%    37% 
AS CHIPS, ICE CREAM, CANDY,           C                       G            J                    M 
ETC.) AFTERSCHOOL. 
  
IT CAN BE DIFFICULT TO        474   453    19   195   148    98   366    257    149     63    254    166     46 
PROVIDE HEALTHY DINNERS TO    47%   49%   26%   45%   53%   48%   47%    52%    48%    36%    53%    46%    35% 
MY CHILD(REN) DURING THE              C                 D                  J      J             M      M 
SCHOOL WEEK. 
  
I WORRY THAT MY CHILD/        253   239    12   129    64    63   184    159     69     22    162     70     16 
CHILDREN DO NOT HAVE ENOUGH   25%   26%   17%   30%   23%   31%   24%    32%    22%    13%    34%    20%    12% 
TO EAT BETWEEN LUNCH AND                                                  IJ      J            LM      M 
BREAKFAST THE FOLLOWING 
DAY. 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 12-1 
QUESTION 35A: 
How much do you agree or disagree with the following statements? 
  
My child/children are often hungry afterschool and need to eat between lunch and dinner. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (AGREE - DISAGREE)      726   247   165   314    95   311   415   102      8   209   209   216   153     93    52    317   210   198 
                              73%   66%   78%   76%   68%   71%   73%   78%    84%   77%   77%   72%   64%    77%   82%    66%   72%   88% 
                                            B     B                                          M                  M     M                 PQ 
  
TOTAL AGREE                   831   300   182   349   114   361   478   113      9   228   228   250   189    103    57    386   239   206 
-----------                   83%   80%   86%   85%   81%   83%   84%   87%    92%   84%   84%   83%   80%    86%   90%    80%   82%   91% 
                                                                                                                      M                 PQ 
  
TOTAL DISAGREE                105    53    17    35    19    50    63    11      1    18    18    34    36     10     5     69    29     8 
--------------                11%   14%    8%    9%   13%   11%   11%    9%     8%    7%    7%   11%   15%     8%    8%    14%   10%    3% 
                                     CD                                                                  K                   R     R 
  
  STRONGLY AGREE              592   224   118   250    83   273   365    87      8   140   140   181   148     76    44    252   180   160 
                              59%   60%   56%   61%   59%   63%   64%   67%    78%   52%   52%   60%   62%    63%   70%    52%   62%   71% 
                                                              J     J     J      J                       K      K     K            P    PQ 
  
  SOMEWHAT AGREE              239    76    64    99    31    87   113    26      1    88    88    68    41     27    13    135    59    46 
                              24%   20%   30%   24%   22%   20%   20%   20%    14%   33%   33%   23%   17%    22%   20%    28%   20%   20% 
                                            B                                       EFGH  LMNO                              QR 
  
  NEITHER AGREE NOR            52    20     8    24     3    20    22     6      -    21    21    16     9      5     1     23    21     8 
  DISAGREE                     5%    5%    4%    6%    2%    5%    4%    4%      -    8%    8%    5%    4%     4%    2%     5%    7%    4% 
                                                              I     I     I           EI     O 
  
  SOMEWHAT DISAGREE            46    19     8    19    10    12    27     6      1    12    12    14    14      5     1     32    14     - 
                               5%    5%    4%    5%    7%    3%    5%    4%     8%    4%    4%    5%    6%     4%    2%     7%    5%     - 
                                                                                                                             R     R 
  
  STRONGLY DISAGREE            59    34     9    16     9    37    36     6      -     6     6    20    23      5     4     37    14     8 
                               6%    9%    4%    4%    6%    9%    6%    4%      -    2%    2%    6%   10%     5%    6%     8%    5%    3% 
                                     CD                 I    IJ    IJ     I            I           K     K                   R 
  
DON'T KNOW                     12     3     6     3     5     6     5     -      -     4     4     2     4      2     -      4     4     4 
                               1%    1%    3%    1%    4%    1%    1%     -      -    1%    1%    1%    2%     2%     -     1%    1%    2% 
                                                       HI    HI    HI 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 12-2 
QUESTION 35A: 
How much do you agree or disagree with the following statements? 
  
My child/children are often hungry afterschool and need to eat between lunch and dinner. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (AGREE - DISAGREE)      726   138   588   391   334    240   185   156   288   280   157   431    138    19   247   250   139     72   399   175   113     36 
                              73%   67%   74%   73%   75%    74%   73%   58%   78%   79%   63%   77%    73%   59%   80%   76%   69%    54%   75%   70%   71%    71% 
                                                                                 H     H           K      K         NQR     R     R 
  
TOTAL AGREE                   831   167   664   448   381    271   209   199   318   311   194   481    157    24   268   278   163     99   452   204   129     43 
-----------                   83%   81%   84%   84%   85%    84%   82%   74%   86%   87%   78%   85%    83%   75%   87%   85%   81%    75%   85%   82%   80%    85% 
                                                                                 H     H           K                  R     R 
  
TOTAL DISAGREE                105    29    77    57    47     31    24    44    29    31    36    50     19     5    21    28    24     27    53    28    15      7 
--------------                11%   14%   10%   11%   10%    10%   10%   16%    8%    9%   15%    9%    10%   16%    7%    8%   12%    20%   10%   11%   10%    14% 
                                                                          IJ                 L                                          OP 
  
  STRONGLY AGREE              592   124   468   326   273    193   154   122   231   236   135   346    112    17   193   199   111     71   339   137    85     29 
                              59%   60%   59%   61%   61%    60%   60%   45%   63%   66%   54%   61%    59%   55%   63%   61%   56%    54%   63%   55%   53%    58% 
                                                                                 H     H                                                      TU 
  
  SOMEWHAT AGREE              239    43   196   122   107     78    56    77    86    75    59   135     45     6    75    78    52     28   113    67    44     14 
                              24%   21%   25%   23%   24%    24%   22%   29%   23%   21%   24%   24%    24%   20%   24%   24%   26%    21%   21%   27%   28%    27% 
                                                                           J 
  
  NEITHER AGREE NOR            52     9    43    20    18     16    16    24    18    10    15    28      9     2    17    20     8      5    21    16    14      - 
  DISAGREE                     5%    4%    5%    4%    4%     5%    6%    9%    5%    3%    6%    5%     5%    6%    5%    6%    4%     4%    4%    7%    9%     1% 
                                                                           J                                                                         V     V 
  
  SOMEWHAT DISAGREE            46    13    34    28    27     12    10    23     7    17    17    22      7     1    11    12     8     14    27    13     4      2 
                               5%    6%    4%    5%    6%     4%    4%    8%    2%    5%    7%    4%     4%    3%    4%    4%    4%    11%    5%    5%    3%     5% 
                                                                           I                                                           OPQ 
  
  STRONGLY DISAGREE            59    16    43    29    20     19    14    21    22    14    19    28     12     4    10    15    16     13    26    15    11      5 
                               6%    8%    5%    6%    4%     6%    6%    8%    6%    4%    8%    5%     6%   13%    3%    5%    8%    10%    5%    6%    7%     9% 
                                                                                                                                  O      O 
  
DON'T KNOW                     12     1    11     7     3      4     4     3     5     4     3     4      5     1     3     2     5      1     9     1     2      - 
                               1%     -    1%    1%    1%     1%    2%    1%    1%    1%    1%    1%     3%    3%    1%    1%    3%     1%    2%     -    1%      - 
                                                                                                                                               V 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 12-3 
QUESTION 35A: 
How much do you agree or disagree with the following statements? 
  
My child/children are often hungry afterschool and need to eat between lunch and dinner. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (AGREE - DISAGREE)      726    104    621    223   206    163   123   134   256    184   152   198     48   266   205   224    99     52      43    302   553   173 
                              73%    56%    76%    71%   79%    72%   68%   84%   64%    80%   72%   62%    84%   77%   77%   72%   75%    83%     83%    70%   76%   64% 
                                              B            G                 IK            I                  L     L     L                  T       T            V 
  
TOTAL AGREE                   831    134    697    256   226    190   146   144   310    203   174   249     52   293   228   260   110     53      47    354   622   209 
-----------                   83%    72%    86%    82%   86%    83%   81%   90%   78%    88%   83%   77%    90%   85%   86%   84%   83%    85%     91%    82%   85%   78% 
                                              B                              IK            I                  L     L     L                                       V 
  
TOTAL DISAGREE                105     29     76     33    20     27    23    10    55     19    22    51      3    28    24    36    11      1       4     52    69    37 
--------------                11%    16%     9%    10%    8%    12%   13%    6%   14%     8%   10%   16%     6%    8%    9%   12%    8%     2%      7%    12%    9%   14% 
                                       C                                           HJ                MNO                        R     R                     R 
  
  STRONGLY AGREE              592     85    508    178   155    143   105   104   234    141   113   177     33   211   167   172    75     43      37    264   446   147 
                              59%    46%    62%    57%   60%    63%   58%   65%   59%    61%   54%   55%    57%   61%   63%   55%   56%    68%     70%    61%   61%   54% 
                                              B                               K 
  
  SOMEWHAT AGREE              239     49    190     78    70     47    41    40    76     62    61    71     19    83    61    88    35     11      11     90   176    63 
                              24%    27%    23%    25%   27%    21%   23%   25%   19%    27%   29%   22%    32%   24%   23%   28%   26%    17%     20%    21%   24%   23% 
                                                                                           I     I                             RT 
  
  NEITHER AGREE NOR            52     20     32     17    13     10    10     5    26      9    13    22      2    19     9     9    12      5       1     25    31    21 
  DISAGREE                     5%    11%     4%     6%    5%     4%    6%    3%    6%     4%    6%    7%     4%    5%    4%    3%    9%     8%      2%     6%    4%    8% 
                                       C                                                                                             PS 
  
  SOMEWHAT DISAGREE            46     14     32     19     9     11     8     4    22     10    11    20      3    10    14    20     3      -       3     20    32    15 
                               5%     8%     4%     6%    3%     5%    4%    2%    6%     4%    5%    6%     5%    3%    5%    6%    3%      -      5%     5%    4%    5% 
                                                                                                                                R                           R 
  
  STRONGLY DISAGREE            59     15     44     14    12     16    15     6    33      9    11    31      -    18    10    16     8      1       1     33    37    22 
                               6%     8%     5%     4%    4%     7%    8%    4%    8%     4%    5%   10%     1%    5%    4%    5%    6%     2%      3%     8%    5%    8% 
                                                                                    J                MNO            M                                       R 
  
DON'T KNOW                     12      3      9      7     2      1     2     1     9      -     2     1      -     7     3     5     -      4       -      2     9     2 
                               1%     2%     1%     2%    1%      -    1%    1%    2%      -    1%     -      -    2%    1%    2%     -     6%       -      -    1%    1% 
                                                                                    J                               M          QS 
  
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 12-4 
QUESTION 35A: 
How much do you agree or disagree with the following statements? 
  
My child/children are often hungry afterschool and need to eat between lunch and dinner. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (AGREE - DISAGREE)      726   717     6   310   204   139   572    386    229     97    383    254     76 
                              73%   78%    8%   72%   74%   68%   74%    79%    73%    56%    80%    70%    57% 
                                      C                                    J      J            LM      M 
  
TOTAL AGREE                   831   791    33   359   232   167   648    430    259    126    421    293     99 
-----------                   83%   86%   47%   83%   83%   82%   84%    87%    83%    73%    88%    81%    74% 
                                      C                                    J      J            LM 
  
TOTAL DISAGREE                105    74    28    49    28    28    76     43     30     29     38     39     23 
--------------                11%    8%   39%   11%   10%   14%   10%     9%    10%    17%     8%    11%    17% 
                                            B                                           HI                    K 
  
  STRONGLY AGREE              592   578    12   251   174   123   458    329    169     83    323    187     69 
                              59%   63%   17%   58%   62%   60%   59%    67%    54%    48%    68%    52%    51% 
                                      C                                   IJ                   LM 
  
  SOMEWHAT AGREE              239   214    21   108    59    44   190    101     90     43     98    107     30 
                              24%   23%   30%   25%   21%   22%   25%    21%    29%    25%    21%    30%    23% 
                                                                                  H                    K 
  
  NEITHER AGREE NOR            52    39    11    20    13     7    37     15     18     16     14     25      9 
  DISAGREE                     5%    4%   15%    5%    5%    3%    5%     3%     6%     9%     3%     7%     7% 
                                            B                                            H             K 
  
  SOMEWHAT DISAGREE            46    30    17    20    15     9    37     16     14     14     15     17     11 
                               5%    3%   23%    5%    5%    5%    5%     3%     4%     8%     3%     5%     9% 
                                            B                                            H                    K 
  
  STRONGLY DISAGREE            59    44    11    29    13    19    39     27     16     14     23     22     12 
                               6%    5%   15%    7%    5%    9%    5%     6%     5%     8%     5%     6%     9% 
                                            B 
  
DON'T KNOW                     12    12     -     4     6     1    10      3      7      1      3      4      3 
                               1%    1%     -    1%    2%    1%    1%     1%     2%     1%     1%     1%     2% 
                                      C 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 13-1 
QUESTION 35B: 
How much do you agree or disagree with the following statements? 
  
My child/children often snack on 'junk food' (such as chips, ice cream, candy, etc.) afterschool. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (AGREE - DISAGREE)       86    18    19    49    -3    26    22     5      1    40    40    44     5      9   -10     11    62    13 
                               9%    5%    9%   12%   -2%    6%    4%    4%     7%   15%   15%   15%    2%     7%  -15%     2%   21%    6% 
                                                  B           E     E     E         EFGH   MNO   MNO     O      O                 PR 
  
TOTAL AGREE                   479   173   103   203    58   203   262    60      4   136   136   156   106     57    23    210   159   109 
-----------                   48%   46%   48%   49%   41%   47%   46%   46%    40%   50%   50%   52%   45%    47%   35%    44%   55%   49% 
                                                                                             O     O                               P 
  
TOTAL DISAGREE                393   155    84   154    61   177   240    55      3    95    95   112   101     48    32    199    97    96 
--------------                39%   41%   40%   37%   44%   41%   42%   43%    33%   35%   35%   37%   42%    40%   50%    41%   33%   43% 
                                                                                                                      K      Q           Q 
  
  STRONGLY AGREE              144    54    34    56    17    63    78    17      2    37    37    55    29     17     6     65    53    26 
                              14%   14%   16%   14%   12%   15%   14%   13%    21%   13%   13%   18%   12%    14%    9%    13%   18%   11% 
                                                                                                   O                               R 
  
  SOMEWHAT AGREE              335   119    69   146    42   139   184    43      2    99    99   101    78     40    17    145   106    84 
                              33%   32%   33%   36%   30%   32%   32%   33%    18%   37%   37%   33%   33%    33%   27%    30%   36%   37% 
  
  NEITHER AGREE NOR           127    48    26    53    21    56    66    14      3    39    39    34    31     14     9     72    36    19 
  DISAGREE                    13%   13%   12%   13%   15%   13%   12%   11%    28%   14%   14%   11%   13%    12%   14%    15%   12%    8% 
                                                                                                                             R 
  
  SOMEWHAT DISAGREE           225    90    44    91    33   105   140    33      2    53    53    65    55     29    19    106    54    64 
                              22%   24%   21%   22%   23%   24%   25%   26%    18%   19%   19%   22%   23%    24%   29%    22%   19%   29% 
                                                                                                                                         Q 
  
  STRONGLY DISAGREE           168    65    40    63    29    71    99    22      2    43    43    46    46     19    13     93    43    32 
                              17%   17%   19%   15%   20%   16%   17%   17%    15%   16%   16%   15%   19%    16%   21%    19%   15%   14% 
  
DON'T KNOW                      2     1     -     1     -     1     1     1      -     1     1     -     -      1     -      1     -     1 
                                -     -     -     -     -     -     -    1%      -     -     -     -     -     1%     -      -     -     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                                PAGE 67 
Table 13-2 
QUESTION 35B: 
How much do you agree or disagree with the following statements? 
  
My child/children often snack on 'junk food' (such as chips, ice cream, candy, etc.) afterschool. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (AGREE - DISAGREE)       86     8    78    10    45     39    43    29    53     5    14    70      2    14    28    29     9      7   -22    77    33     -3 
                               9%    4%   10%    2%   10%    12%   17%   11%   14%    2%    6%   12%     1%   45%    9%    9%    4%     5%   -4%   31%   21%    -7% 
                                            B           D      D    DE     J     J           M    KM         OPQR     Q     Q                      SUV    SV 
  
TOTAL AGREE                   479    96   383   236   218    163   135   133   191   156   118   279     83    20   144   158    92     64   219   155    82     21 
-----------                   48%   47%   48%   44%   49%    51%   53%   49%   52%   44%   47%   50%    44%   65%   47%   48%   46%    48%   41%   62%   51%    42% 
                                                                     D                                         OQ                                  SUV     S 
  
TOTAL DISAGREE                393    88   305   226   173    124    93   103   138   150   103   209     80     6   115   130    84     58   241    78    48     24 
--------------                39%   43%   38%   42%   39%    39%   37%   38%   37%   42%   42%   37%    42%   21%   37%   40%   42%    43%   45%   31%   30%    48% 
                                                                                                                      N     N     N      N    TU                 TU 
  
  STRONGLY AGREE              144    31   113    65    64     55    41    50    57    37    39    79     26    10    39    48    25     22    58    56    21      7 
                              14%   15%   14%   12%   14%    17%   16%   19%   15%   10%   16%   14%    14%   31%   13%   15%   13%    17%   11%   22%   13%    15% 
                                                                           J                                   OQ                                   SU 
  
  SOMEWHAT AGREE              335    65   270   171   154    108    94    83   134   118    78   200     57    11   105   110    67     42   161    99    61     14 
                              33%   32%   34%   32%   34%    34%   37%   31%   36%   33%   32%   36%    30%   34%   34%   34%   33%    32%   30%   40%   38%    27% 
                                                                                                                                                     S 
  
  NEITHER AGREE NOR           127    21   106    70    57     33    26    33    41    50    26    74     26     4    50    38    24     11    76    16    29      5 
  DISAGREE                    13%   10%   13%   13%   13%    10%   10%   12%   11%   14%   11%   13%    14%   14%   16%   12%   12%     8%   14%    6%   18%    10% 
                                                                                                                      R                        T           T 
  
  SOMEWHAT DISAGREE           225    48   176   124   104     67    58    53    89    81    58   128     39     3    71    77    46     27   140    45    28     11 
                              22%   23%   22%   23%   23%    21%   23%   20%   24%   23%   23%   23%    20%   11%   23%   24%   23%    20%   26%   18%   17%    21% 
                                                                                                                            N                 TU 
  
  STRONGLY DISAGREE           168    40   128   102    69     57    35    50    49    69    45    81     42     3    44    52    37     31   101    33    20     14 
                              17%   19%   16%   19%   15%    18%   14%   19%   13%   19%   18%   14%    22%   10%   14%   16%   19%    23%   19%   13%   13%    27% 
                                                                                       I                  L                             NO 
  
DON'T KNOW                      2     1     1     -     -      2     -     1     1     -     1     1      -     -     -     1     1      -     -     1     1      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 13-3 
QUESTION 35B: 
How much do you agree or disagree with the following statements? 
  
My child/children often snack on 'junk food' (such as chips, ice cream, candy, etc.) afterschool. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (AGREE - DISAGREE)       86     51     35     60     4      1    23    26    62     11   -13    25     -5    48    14    57    30     17      -2    -19    58    28 
                               9%    28%     4%    19%    2%      -   12%   16%   15%     5%   -6%    8%    -9%   14%    5%   18%   23%    27%     -4%    -4%    8%   10% 
                                       C            EF                 EF    JK    JK      K           M          LMO     M    ST    ST     ST 
  
TOTAL AGREE                   479    107    372    168   111    102    90    84   211    103    80   156     23   171   122   169    74     35      24    173   346   133 
-----------                   48%    58%    46%    54%   42%    45%   50%   53%   53%    45%   38%   48%    40%   49%   46%   54%   55%    56%     46%    40%   47%   49% 
                                       C             E                        K     K                                           T     T      T 
  
TOTAL DISAGREE                393     55    338    108   107    102    68    58   149     93    93   131     29   123   109   112    43     18      26    192   288   105 
--------------                39%    30%    41%    35%   41%    45%   37%   36%   37%    40%   44%   41%    50%   35%   41%   36%   33%    29%     50%    44%   39%   39% 
                                              B                   D                                           N                                      R    PQR 
  
  STRONGLY AGREE              144     37    107     65    36     22    20    27    59     29    29    47      6    47    42    56    21     13       6     48   108    36 
                              14%    20%    13%    21%   14%    10%   11%   17%   15%    12%   14%   15%    10%   14%   16%   18%   15%    21%     12%    11%   15%   13% 
                                       C           EFG                                                                          T 
  
  SOMEWHAT AGREE              335     70    265    103    75     80    70    57   153     75    51   108     17   124    80   113    53     22      17    125   238    97 
                              33%    38%    33%    33%   29%    35%   39%   35%   38%    32%   24%   34%    30%   36%   30%   36%   40%    35%     33%    29%   33%   36% 
                                                                              K     K                                                 T 
  
  NEITHER AGREE NOR           127     23    104     36    43     24    24    18    38     34    37    35      6    52    34    30    16      9       2     68    95    32 
  DISAGREE                    13%    12%    13%    12%   17%    10%   13%   11%    9%    15%   18%   11%    10%   15%   13%   10%   12%    15%      4%    16%   13%   12% 
                                                                                                 I                                                         PS 
  
  SOMEWHAT DISAGREE           225     27    197     64    66     46    46    33    87     54    50    63     19    76    66    64    29     10      14    107   173    52 
                              22%    15%    24%    21%   25%    20%   25%   20%   22%    24%   24%   20%    34%   22%   25%   21%   22%    16%     27%    25%   24%   19% 
                                              B                                                               L 
  
  STRONGLY DISAGREE           168     28    140     44    41     56    22    25    62     38    43    68      9    47    43    47    14      9      12     85   115    53 
                              17%    15%    17%    14%   16%    24%   12%   16%   16%    17%   20%   21%    16%   14%   16%   15%   11%    14%     23%    20%   16%   20% 
                                                                DEG                                    N                                                    Q 
  
DON'T KNOW                      2      1      1      1     1      -     -     -     2      -     -     -      -     1     -     -     -      -       -      1     2     - 
                                -      -      -      -     -      -     -     -     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 13-4 
QUESTION 35B: 
How much do you agree or disagree with the following statements? 
  
My child/children often snack on 'junk food' (such as chips, ice cream, candy, etc.) afterschool. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (AGREE - DISAGREE)       86    99   -16    33    22    53    24     78     29    -15     82     18    -19 
                               9%   11%  -22%    8%    8%   26%    3%    16%     9%    -9%    17%     5%   -14% 
                                      C                       G           IJ      J            LM      M 
  
TOTAL AGREE                   479   449    23   205   130   116   352    260    147     67    252    164     50 
-----------                   48%   49%   32%   47%   47%   57%   46%    53%    47%    39%    53%    45%    37% 
                                      C                       G            J                    M 
  
TOTAL DISAGREE                393   350    39   172   109    63   328    181    118     82    169    146     68 
--------------                39%   38%   54%   40%   39%   31%   43%    37%    38%    48%    36%    40%    51% 
                                            B                       F                   HI                    K 
  
  STRONGLY AGREE              144   131     9    67    40    44    96     80     42     21     81     45     12 
                              14%   14%   13%   16%   14%   22%   12%    16%    13%    12%    17%    12%     9% 
                                                              G                                 M 
  
  SOMEWHAT AGREE              335   318    14   138    90    71   256    180    105     46    170    119     38 
                              33%   35%   19%   32%   33%   35%   33%    37%    34%    27%    36%    33%    28% 
                                      C                                    J 
  
  NEITHER AGREE NOR           127   116    10    55    38    24    90     50     48     23     54     51     17 
  DISAGREE                    13%   13%   14%   13%   14%   12%   12%    10%    15%    13%    11%    14%    12% 
  
  SOMEWHAT DISAGREE           225   208    15    94    56    35   187    100     76     41     98     87     31 
                              22%   23%   20%   22%   20%   17%   24%    20%    24%    24%    21%    24%    23% 
                                                                    F 
  
  STRONGLY DISAGREE           168   142    24    78    53    27   141     82     42     42     71     58     37 
                              17%   15%   34%   18%   19%   13%   18%    17%    13%    24%    15%    16%    28% 
                                            B                                           HI                   KL 
  
DON'T KNOW                      2     2     -     1     1     1     1      -      1      -      1      -      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 14-1 
QUESTION 35C: 
How much do you agree or disagree with the following statements? 
  
My child/children often need more than a snack to make it to dinner. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (AGREE - DISAGREE)      142    49    30    63    16    70    82    32      -    39    39    49    23     29     6      5    70    66 
                              14%   13%   14%   15%   12%   16%   14%   25%    -1%   14%   14%   16%   10%    24%    9%     1%   24%   29% 
                                                        I     I     I EFGIJ            I           M          KMO                  P     P 
  
TOTAL AGREE                   490   183   107   201    70   218   288    75      4   124   124   157   110     67    31    206   153   132 
-----------                   49%   49%   50%   49%   50%   50%   51%   58%    44%   46%   46%   52%   46%    56%   49%    43%   52%   59% 
                                                                          J                                                        P     P 
  
TOTAL DISAGREE                349   133    77   138    54   149   206    43      5    85    85   108    87     38    25    200    82    66 
--------------                35%   35%   36%   34%   38%   34%   36%   33%    46%   31%   31%   36%   37%    32%   40%    42%   28%   29% 
                                                                                                                            QR 
  
  STRONGLY AGREE              227    91    50    85    28   102   134    40      3    57    57    73    46     32    18     98    64    65 
                              23%   24%   24%   21%   20%   23%   24%   31%    33%   21%   21%   24%   19%    27%   28%    20%   22%   29% 
                                                                          E                                                              P 
  
  SOMEWHAT AGREE              264    91    57   115    42   116   154    35      1    67    67    84    63     35    13    107    89    67 
                              26%   24%   27%   28%   30%   27%   27%   27%    12%   25%   25%   28%   27%    29%   21%    22%   31%   30% 
                                                                                                                                   P 
  
  NEITHER AGREE NOR           160    60    28    72    17    69    74    12      1    61    61    36    41     15     7     75    57    28 
  DISAGREE                    16%   16%   13%   17%   12%   16%   13%    9%    10%   22%   22%   12%   17%    12%   11%    16%   20%   12% 
                                                              H                      EGH   LNO                                     R 
  
  SOMEWHAT DISAGREE           199    71    37    90    32    78   114    24      3    52    52    67    40     24    14    115    46    38 
                              20%   19%   18%   22%   22%   18%   20%   19%    31%   19%   19%   22%   17%    20%   22%    24%   16%   17% 
                                                                                                                            QR 
  
  STRONGLY DISAGREE           150    63    40    47    22    70    93    19      1    34    34    40    46     15    11     86    37    28 
                              15%   17%   19%   12%   16%   16%   16%   14%    15%   12%   12%   13%   20%    12%   18%    18%   13%   12% 
                                            D                                                            K 
  
DON'T KNOW                      1     -     -     1     -     -     -     -      -     1     1     -     -      -     -      1     -     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 14-2 
QUESTION 35C: 
How much do you agree or disagree with the following statements? 
  
My child/children often need more than a snack to make it to dinner. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (AGREE - DISAGREE)      142    28   114    56    46     56    55    50    45    44    35    80     27    10    40    59    15     18    36    56    43      4 
                              14%   14%   14%   11%   10%    18%   22%   19%   12%   12%   14%   14%    14%   32%   13%   18%    8%    13%    7%   22%   27%     9% 
                                                              DE    DE    IJ                                  OQR           Q                       SV    SV 
  
TOTAL AGREE                   490   104   387   256   214    164   134   133   176   179   121   275     95    19   146   163    93     70   247   134    84     21 
-----------                   49%   51%   49%   48%   48%    51%   53%   49%   47%   50%   49%   49%    50%   60%   47%   50%   46%    53%   46%   54%   53%    42% 
  
TOTAL DISAGREE                349    76   273   199   168    108    80    83   130   134    86   195     68     9   106   103    78     53   211    79    41     17 
--------------                35%   37%   34%   37%   38%    34%   31%   31%   35%   38%   35%   35%    36%   28%   34%   32%   39%    40%   39%   31%   25%    33% 
                                                                                                                                              TU 
  
  STRONGLY AGREE              227    48   179   122    88     80    59    60    80    85    58   123     46     7    67    75    45     33   104    72    43      7 
                              23%   23%   22%   23%   20%    25%   23%   22%   22%   24%   23%   22%    24%   23%   22%   23%   23%    25%   20%   29%   27%    15% 
                                                                                                                                                    SV 
  
  SOMEWHAT AGREE              264    56   208   133   126     84    75    73    95    94    62   152     49    12    79    88    48     37   143    63    42     14 
                              26%   27%   26%   25%   28%    26%   30%   27%   26%   26%   25%   27%    26%   37%   26%   27%   24%    28%   27%   25%   26%    27% 
  
  NEITHER AGREE NOR           160    25   135    77    65     49    41    52    64    43    41    93     26     4    56    61    29     10    76    37    34     13 
  DISAGREE                    16%   12%   17%   14%   15%    15%   16%   19%   17%   12%   16%   17%    14%   12%   18%   19%   15%     7%   14%   15%   21%    25% 
                                                                           J                                          R     R     R 
  
  SOMEWHAT DISAGREE           199    39   160   114    99     58    43    43    76    78    49   113     37     5    68    61    40     26   127    40    24      9 
                              20%   19%   20%   21%   22%    18%   17%   16%   21%   22%   20%   20%    19%   15%   22%   19%   20%    20%   24%   16%   15%    17% 
                                                                                                                                              TU 
  
  STRONGLY DISAGREE           150    37   113    85    69     49    37    40    54    56    37    82     31     4    38    43    38     27    85    39    17      8 
                              15%   18%   14%   16%   15%    15%   14%   15%   15%   16%   15%   15%    16%   14%   12%   13%   19%    20%   16%   16%   11%    16% 
  
DON'T KNOW                      1     1     -     -     -      1     -     1     -     -     1     -      -     -     -     -     1      -     -     -     1      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 14-3 
QUESTION 35C: 
How much do you agree or disagree with the following statements? 
  
My child/children often need more than a snack to make it to dinner. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (AGREE - DISAGREE)      142     30    111     78    39     14     7    26    59     38    19    24     14    50    53    38    19     17       9     58    99    43 
                              14%    16%    14%    25%   15%     6%    4%   16%   15%    17%    9%    7%    25%   15%   20%   12%   14%    28%     17%    13%   14%   16% 
                                                   EFG    FG                               K                  L     L     L                 PT 
  
TOTAL AGREE                   490     90    401    167   124    111    79    78   195    122    96   152     32   167   137   152    64     33      28    212   355   136 
-----------                   49%    49%    49%    53%   47%    49%   43%   48%   49%    53%   46%   47%    55%   48%   52%   49%   48%    52%     54%    49%   49%   50% 
                                                     G 
  
TOTAL DISAGREE                349     60    289     89    85     96    72    52   136     84    77   128     18   117    83   114    45     15      19    154   256    93 
--------------                35%    32%    35%    28%   32%    42%   40%   32%   34%    37%   37%   40%    30%   34%   32%   37%   34%    25%     37%    35%   35%   34% 
                                                                 DE     D 
  
  STRONGLY AGREE              227     36    191     85    53     45    36    33   101     52    40    62     17    82    65    73    33     16      11     94   171    56 
                              23%    19%    23%    27%   20%    20%   20%   21%   25%    23%   19%   19%    29%   24%   24%   24%   24%    25%     21%    22%   23%   21% 
  
  SOMEWHAT AGREE              264     54    210     82    71     66    42    44    94     70    56    90     15    86    72    78    32     17      17    118   184    80 
                              26%    29%    26%    26%   27%    29%   23%   28%   23%    30%   27%   28%    26%   25%   27%   25%   24%    27%     33%    27%   25%   30% 
  
  NEITHER AGREE NOR           160     35    125     56    53     20    31    31    69     24    37    42      8    62    44    45    23     15       4     68   119    41 
  DISAGREE                    16%    19%    15%    18%   20%     9%   17%   19%   17%    10%   18%   13%    15%   18%   17%   15%   18%    23%      9%    16%   16%   15% 
                                                     F     F            F     J     J            J                                           S 
  
  SOMEWHAT DISAGREE           199     35    164     47    55     48    45    27    69     47    55    66     10    66    57    68    25      5      11     89   140    59 
                              20%    19%    20%    15%   21%    21%   25%   17%   17%    21%   26%   20%    17%   19%   21%   22%   19%     8%     21%    21%   19%   22% 
                                                                        D                       HI                              R     R                     R 
  
  STRONGLY DISAGREE           150     25    125     41    29     48    27    25    66     37    22    62      8    51    27    46    21     10       9     65   116    34 
                              15%    13%    15%    13%   11%    21%   15%   15%   17%    16%   11%   19%    13%   15%   10%   15%   16%    16%     17%    15%   16%   13% 
                                                                 DE                                    O 
  
DON'T KNOW                      1      1      -      1     -      -     -     -     1      -     -     -      -     -     -     -     -      -       -      -     1     - 
                                -      -      -      -     -      -     -     -     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 14-4 
QUESTION 35C: 
How much do you agree or disagree with the following statements? 
  
My child/children often need more than a snack to make it to dinner. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (AGREE - DISAGREE)      142   152   -13    69    24    54    79    122     21     -5    120     29    -11 
                              14%   17%  -18%   16%    9%   26%   10%    25%     7%    -3%    25%     8%    -8% 
                                      C           E           G           IJ      J            LM      M 
  
TOTAL AGREE                   490   461    24   216   133   115   362    277    135     69    269    157     51 
-----------                   49%   50%   34%   50%   48%   57%   47%    56%    43%    40%    57%    43%    38% 
                                      C                       G           IJ                   LM 
  
TOTAL DISAGREE                349   309    37   147   109    62   283    155    113     74    150    127     62 
--------------                35%   34%   52%   34%   39%   30%   37%    32%    36%    43%    31%    35%    46% 
                                            B                                            H                   KL 
  
  STRONGLY AGREE              227   209    15   110    56    62   162    139     57     27    140     62     21 
                              23%   23%   20%   25%   20%   31%   21%    28%    18%    16%    29%    17%    15% 
                                                              G           IJ                   LM 
  
  SOMEWHAT AGREE              264   252    10   107    77    53   201    138     78     42    129     95     30 
                              26%   28%   14%   25%   28%   26%   26%    28%    25%    24%    27%    26%    22% 
                                      C 
  
  NEITHER AGREE NOR           160   145    10    69    36    26   124     59     66     30     57     77     22 
  DISAGREE                    16%   16%   14%   16%   13%   13%   16%    12%    21%    17%    12%    21%    16% 
                                                                                  H                    K 
  
  SOMEWHAT DISAGREE           199   170    27    75    66    30   167     81     71     42     79     75     39 
                              20%   19%   37%   17%   24%   15%   22%    17%    23%    24%    17%    21%    29% 
                                            B                       F                    H                    K 
  
  STRONGLY DISAGREE           150   139    11    72    43    32   116     74     42     32     70     53     23 
                              15%   15%   15%   17%   15%   16%   15%    15%    13%    19%    15%    15%    17% 
  
DON'T KNOW                      1     1     -     -     1     -     1      -      -      -      -      -      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 15-1 
QUESTION 35D: 
How much do you agree or disagree with the following statements? 
  
Our budget is tight and providing food for my child(ren) to eat afterschool can be challenging. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (AGREE - DISAGREE)      314   134    60   120    54   166   225    78      1    38    38   114    96     35    35    -26   161   179 
                              31%   36%   28%   29%   38%   38%   40%   60%    13%   14%   14%   38%   40%    29%   55%    -5%   55%   79% 
                                                       IJ    IJ    IJ EFGIJ                        K    KN      K  KLMN            P    PQ 
  
TOTAL AGREE                   592   229   128   235    91   275   362   101      6   131   131   192   147     73    49    196   203   193 
-----------                   59%   61%   60%   57%   65%   63%   64%   78%    57%   48%   48%   64%   62%    60%   76%    41%   69%   86% 
                                                        J     J     J  EFGJ                        K     K      K  KLMN            P    PQ 
  
TOTAL DISAGREE                278    95    68   115    37   109   137    23      4    93    93    78    51     38    14    222    42    14 
--------------                28%   25%   32%   28%   27%   25%   24%   18%    43%   34%   34%   26%   22%    32%   22%    46%   14%    6% 
                                                                                     FGH    MO                              QR     R 
  
  STRONGLY AGREE              297   124    63   110    43   148   202    56      4    56    56    95    75     43    27     77    98   123 
                              30%   33%   29%   27%   31%   34%   36%   43%    43%   21%   21%   32%   32%    36%   43%    16%   33%   55% 
                                                        J     J     J    EJ                        K     K      K     K            P    PQ 
  
  SOMEWHAT AGREE              294   105    65   124    48   127   160    44      1    75    75    97    72     29    21    119   105    70 
                              29%   28%   31%   30%   34%   29%   28%   34%    14%   28%   28%   32%   30%    24%   34%    25%   36%   31% 
                                                                                                                                   P 
  
  NEITHER AGREE NOR           124    50    16    57    12    48    63     6      -    47    47    29    36     10     1     64    42    17 
  DISAGREE                    12%   13%    8%   14%    9%   11%   11%    5%      -   17%   17%   10%   15%     8%    2%    13%   15%    8% 
                                      C           C     I    HI    HI     I        EFGHI   LNO     O    NO      O            R     R 
  
  SOMEWHAT DISAGREE           141    49    35    57    23    53    68     8      3    51    51    34    24     21     8    106    27     8 
                              14%   13%   17%   14%   16%   12%   12%    6%    26%   19%   19%   11%   10%    18%   12%    22%    9%    4% 
                                                        H     H     H                FGH    LM                              QR     R 
  
  STRONGLY DISAGREE           137    47    32    58    15    56    69    16      2    41    41    44    27     17     6    116    15     6 
                              14%   12%   15%   14%   10%   13%   12%   12%    18%   15%   15%   15%   11%    14%   10%    24%    5%    3% 
                                                                                                                            QR 
  
DON'T KNOW                      6     1     1     4     -     4     6     -      -     1     1     2     4      -     -      1     5     1 
                               1%     -     -    1%     -    1%    1%     -      -     -     -    1%    2%      -     -      -    2%     - 
                                                                  EHI 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 15-2 
QUESTION 35D: 
How much do you agree or disagree with the following statements? 
  
Our budget is tight and providing food for my child(ren) to eat afterschool can be challenging. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (AGREE - DISAGREE)      314    72   241   170   142    117    83    74   105   134    99   163     52     3    82   124    68     37   207    54    50      3 
                              31%   35%   30%   32%   32%    36%   33%   27%   28%   38%   40%   29%    28%   10%   27%   38%   34%    28%   39%   22%   31%     6% 
                                                                                      HI    LM                        N   NOR     N      N    TV     V     V 
  
TOTAL AGREE                   592   125   466   319   268    200   154   150   213   226   158   323    111    15   173   203   120     81   340   136    94     20 
-----------                   59%   61%   59%   60%   60%    62%   60%   56%   58%   63%   64%   57%    59%   49%   56%   62%   60%    61%   64%   54%   59%    39% 
                                                                                                                                              TV           V 
  
TOTAL DISAGREE                278    53   225   149   126     83    70    76   109    92    59   160     59    12    91    78    52     44   133    82    44     17 
--------------                28%   26%   28%   28%   28%    26%   28%   28%   29%   26%   24%   28%    31%   39%   30%   24%   26%    33%   25%   33%   28%    34% 
                                                                                                                                                     S 
  
  STRONGLY AGREE              297    76   222   157   133    108    79    86   110   101    95   154     48     6    69   108    71     43   178    72    36     10 
                              30%   37%   28%   29%   30%    34%   31%   32%   30%   28%   38%   27%    25%   20%   22%   33%   36%    32%   33%   29%   22%    19% 
                                      C                                                     LM                              O     O           UV 
  
  SOMEWHAT AGREE              294    50   245   162   135     92    75    64   103   125    63   169     63     9   104    95    48     38   162    64    59     10 
                              29%   24%   31%   31%   30%    29%   29%   24%   28%   35%   25%   30%    33%   29%   34%   29%   24%    29%   30%   26%   37%    20% 
                                                                                       H                              Q                                   TV 
  
  NEITHER AGREE NOR           124    25    99    61    52     37    30    40    45    38    28    77     19     4    44    43    27      6    61    28    20     14 
  DISAGREE                    12%   12%   12%   11%   12%    11%   12%   15%   12%   11%   11%   14%    10%   12%   14%   13%   13%     5%   11%   11%   12%    27% 
                                                                                                                      R     R     R                             STU 
  
  SOMEWHAT DISAGREE           141    27   114    80    62     44    30    34    65    40    30    85     26     3    51    44    22     21    71    42    24      4 
                              14%   13%   14%   15%   14%    14%   12%   13%   18%   11%   12%   15%    14%   11%   17%   13%   11%    16%   13%   17%   15%     8% 
                                                                                 J 
  
  STRONGLY DISAGREE           137    26   111    69    64     39    40    42    44    52    29    75     32     9    40    34    30     23    62    40    21     13 
                              14%   13%   14%   13%   14%    12%   16%   15%   12%   15%   12%   13%    17%   29%   13%   11%   15%    18%   12%   16%   13%    26% 
                                                                                                                P                                                 S 
  
DON'T KNOW                      6     2     4     3     1      1     1     4     3     -     4     3      -     -     -     3     2      1     1     4     1      - 
                               1%    1%    1%    1%     -      -     -    1%    1%     -    1%     -      -     -     -    1%    1%     1%     -    2%    1%      - 
                                                                                             M 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 15-3 
QUESTION 35D: 
How much do you agree or disagree with the following statements? 
  
Our budget is tight and providing food for my child(ren) to eat afterschool can be challenging. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (AGREE - DISAGREE)      314     51    263     84    44     98    84    60   112     89    53   106     16   109    79   115    16     29      16    136   260    54 
                              31%    27%    32%    27%   17%    43%   46%   37%   28%    39%   25%   33%    27%   31%   30%   37%   12%    46%     31%    31%   36%   20% 
                                                     E           DE    DE     K           IK                                    Q           QT       Q      Q     V 
  
TOTAL AGREE                   592    102    490    170   135    156   121    99   226    148   119   199     35   204   150   193    65     44      31    257   444   148 
-----------                   59%    55%    60%    54%   52%    68%   67%   62%   57%    64%   57%   62%    60%   59%   56%   62%   49%    69%     59%    59%   61%   55% 
                                                                 DE    DE                                                       Q            Q              Q 
  
TOTAL DISAGREE                278     51    227     86    91     58    37    39   114     58    66    92     19    95    71    78    49     15      15    120   184    94 
--------------                28%    27%    28%    28%   35%    25%   21%   25%   29%    25%   31%   29%    33%   28%   27%   25%   37%    24%     28%    28%   25%   35% 
                                                          FG                                                                          P                                 U 
  
  STRONGLY AGREE              297     55    242     79    61     94    58    50   118     81    48    97     17   103    77    98    34     26      19    120   221    77 
                              30%    30%    30%    25%   23%    41%   32%   31%   30%    35%   23%   30%    29%   30%   29%   31%   25%    41%     37%    28%   30%   28% 
                                                                 DE                        K                                                 Q 
  
  SOMEWHAT AGREE              294     46    248     90    74     62    63    49   108     67    71   102     18   101    72    95    31     18      12    136   223    71 
                              29%    25%    30%    29%   28%    27%   35%   30%   27%    29%   34%   32%    31%   29%   27%   31%   23%    29%     22%    31%   31%   26% 
  
  NEITHER AGREE NOR           124     32     91     55    33     13    23    22    54     24    24    30      4    45    42    39    19      5       4     54    96    28 
  DISAGREE                    12%    17%    11%    18%   13%     6%   12%   14%   13%    10%   12%    9%     7%   13%   16%   13%   14%     7%      7%    12%   13%   10% 
                                       C             F     F            F                                                LM 
  
  SOMEWHAT DISAGREE           141     28    113     45    49     30    14    21    52     32    37    39      9    49    43    36    31      8       9     55    96    45 
                              14%    15%    14%    15%   19%    13%    8%   13%   13%    14%   17%   12%    16%   14%   16%   12%   24%    13%     17%    13%   13%   17% 
                                                     G     G                                                                         PT 
  
  STRONGLY DISAGREE           137     23    114     41    42     28    23    19    62     27    30    54     10    46    28    41    17      6       6     65    88    49 
                              14%    12%    14%    13%   16%    12%   13%   12%   16%    12%   14%   17%    17%   13%   10%   13%   13%    10%     11%    15%   12%   18% 
                                                                                                       O                                                                U 
  
DON'T KNOW                      6      1      6      2     3      1     1     -     6      -     1     1      -     2     3     -     1      -       3      2     6     - 
                               1%      -     1%     1%    1%     1%     -     -    1%      -     -     -      -    1%    1%     -     -      -      5%     1%    1%     - 
                                                                                   HJ                                                                             V 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                                PAGE 77 
Table 15-4 
QUESTION 35D: 
How much do you agree or disagree with the following statements? 
  
Our budget is tight and providing food for my child(ren) to eat afterschool can be challenging. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (AGREE - DISAGREE)      314   301    11    94   136    88   214    231     90     -9    222    100     -7 
                              31%   33%   16%   22%   49%   43%   28%    47%    29%    -6%    47%    28%    -5% 
                                      C                 D     G           IJ      J            LM      M 
  
TOTAL AGREE                   592   551    36   237   191   133   442    334    178     72    323    203     56 
-----------                   59%   60%   50%   55%   69%   66%   57%    68%    57%    42%    68%    56%    42% 
                                                        D     G           IJ      J            LM      M 
  
TOTAL DISAGREE                278   250    25   143    55    45   228    103     87     81    101    104     63 
--------------                28%   27%   35%   33%   20%   22%   30%    21%    28%    47%    21%    29%    47% 
                                                  E                 F             H     HI             K     KL 
  
  STRONGLY AGREE              297   277    19   110   105    68   224    188     80     27    193     79     23 
                              30%   30%   26%   25%   38%   33%   29%    38%    26%    15%    40%    22%    17% 
                                                        D                 IJ      J            LM 
  
  SOMEWHAT AGREE              294   273    17   127    86    66   218    146     98     45    130    125     33 
                              29%   30%   24%   29%   31%   32%   28%    30%    31%    26%    27%    35%    25% 
                                                                                                      KM 
  
  NEITHER AGREE NOR           124   109    10    50    28    23    95     49     49     19     48     53     15 
  DISAGREE                    12%   12%   15%   12%   10%   12%   12%    10%    16%    11%    10%    15%    11% 
                                                                                  H 
  
  SOMEWHAT DISAGREE           141   128    13    72    30    22   115     54     44     41     57     53     31 
                              14%   14%   18%   17%   11%   11%   15%    11%    14%    24%    12%    15%    23% 
                                                  E                                     HI                   KL 
  
  STRONGLY DISAGREE           137   122    12    71    25    23   114     49     43     40     44     51     32 
                              14%   13%   17%   16%    9%   11%   15%    10%    14%    23%     9%    14%    24% 
                                                  E                                     HI             K     KL 
  
DON'T KNOW                      6     6     -     2     4     1     5      6      -      -      5      1      - 
                               1%    1%     -    1%    1%    1%    1%     1%      -      -     1%      -      - 
                                      C                                   IJ                    M 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 16-1 
QUESTION 35E: 
How much do you agree or disagree with the following statements? 
  
It can be difficult to provide healthy dinners to my child(ren) during the school week. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (AGREE - DISAGREE)       75    21    31    23    -3    31    40    21     -3    13    13    55    -4      8     4   -135   102   108 
                               8%    6%   15%    6%   -2%    7%    7%   16%   -26%    5%    5%   18%   -2%     7%    6%   -28%   35%   48% 
                                           BD                 E     E EFGIJ            E     M  KMNO            M     M            P    PQ 
  
TOTAL AGREE                   474   174   112   188    58   204   269    69      3   124   124   158   101     57    31    142   177   155 
-----------                   47%   46%   52%   46%   41%   47%   47%   53%    32%   46%   46%   53%   42%    48%   48%    29%   61%   69% 
                                                                                                   M                               P     P 
  
TOTAL DISAGREE                399   153    81   166    61   173   229    48      6   112   112   104   104     49    27    277    75    47 
--------------                40%   41%   38%   40%   43%   40%   40%   37%    58%   41%   41%   34%   44%    41%   42%    57%   26%   21% 
                                                                                                         L                  QR 
  
  STRONGLY AGREE              194    78    43    72    26    99   114    33      2    44    44    68    40     25    18     53    68    73 
                              19%   21%   20%   18%   18%   23%   20%   26%    24%   16%   16%   22%   17%    20%   28%    11%   23%   32% 
                                                                          J                                                        P    PQ 
  
  SOMEWHAT AGREE              280    96    68   116    33   106   154    36      1    81    81    91    61     33    13     89   109    83 
                              28%   26%   32%   28%   23%   24%   27%   28%     8%   30%   30%   30%   26%    27%   20%    18%   37%   37% 
                                                              I     I     I            I                                           P     P 
  
  NEITHER AGREE NOR           113    46    20    47    21    54    66    11      1    27    27    38    31     12     5     57    36    20 
  DISAGREE                    11%   12%    9%   12%   15%   12%   12%    8%    11%   10%   10%   13%   13%    10%    7%    12%   12%    9% 
  
  SOMEWHAT DISAGREE           191    65    31    94    27    73   105    23      2    61    61    50    47     17    15    125    37    28 
                              19%   17%   15%   23%   20%   17%   18%   18%    24%   23%   23%   17%   20%    14%   24%    26%   13%   13% 
                                                  C                                                                         QR 
  
  STRONGLY DISAGREE           209    88    49    71    34   100   124    25      3    51    51    53    57     32    12    152    38    19 
                              21%   23%   23%   17%   24%   23%   22%   19%    34%   19%   19%   18%   24%    27%   19%    32%   13%    8% 
                                                                                                                            QR 
  
DON'T KNOW                     13     3     1    10     1     5     5     1      -     8     8     1     2      1     1      6     5     3 
                               1%    1%     -    2%    1%    1%    1%    1%      -    3%    3%     -    1%     1%    2%     1%    2%    1% 
                                                  C           I     I                  I     L 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 16-2 
QUESTION 35E: 
How much do you agree or disagree with the following statements? 
  
It can be difficult to provide healthy dinners to my child(ren) during the school week. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (AGREE - DISAGREE)       75    11    65    47    40     23    13    24    37    16    37    45     -6     6    36    29     4      1    70    -9    18     -7 
                               8%    5%    8%    9%    9%     7%    5%    9%   10%    4%   15%    8%    -3%   18%   12%    9%    2%     1%   13%   -4%   11%   -13% 
                                                                           J     J          LM     M           QR    QR    QR                 TV          TV 
  
TOTAL AGREE                   474    94   380   254   216    154   120   130   176   167   126   266     83    17   146   157    90     64   266   104    80     21 
-----------                   47%   46%   48%   48%   48%    48%   47%   48%   47%   47%   51%   47%    44%   54%   47%   48%   45%    48%   50%   42%   50%    41% 
  
TOTAL DISAGREE                399    84   315   207   176    131   107   107   138   151    89   220     89    11   110   128    86     64   196   114    62     27 
--------------                40%   41%   40%   39%   39%    41%   42%   40%   37%   42%   36%   39%    47%   36%   36%   39%   43%    48%   37%   45%   39%    54% 
                                                                                                          K                              O           S            S 
  
  STRONGLY AGREE              194    48   145    99    87     72    42    62    63    69    59   104     31     6    57    66    38     27   111    42    35      6 
                              19%   24%   18%   19%   19%    22%   17%   23%   17%   19%   24%   19%    16%   21%   18%   20%   19%    21%   21%   17%   22%    11% 
  
  SOMEWHAT AGREE              280    46   235   155   129     83    78    69   113    98    67   161     52    11    89    92    52     37   155    62    45     15 
                              28%   22%   30%   29%   29%    26%   31%   25%   30%   27%   27%   29%    28%   34%   29%   28%   26%    28%   29%   25%   28%    30% 
                                            B 
  
  NEITHER AGREE NOR           113    26    87    60    48     31    23    30    50    33    31    67     14     3    47    37    21      5    67    27    16      2 
  DISAGREE                    11%   13%   11%   11%   11%    10%    9%   11%   13%    9%   13%   12%     8%   10%   15%   11%   11%     4%   12%   11%   10%     4% 
                                                                                                                      R     R     R            V 
  
  SOMEWHAT DISAGREE           191    43   148    97    83     57    58    53    69    67    45   112     33     5    45    69    42     29    98    47    33     13 
                              19%   21%   19%   18%   18%    18%   23%   20%   19%   19%   18%   20%    18%   16%   14%   21%   21%    22%   18%   19%   20%    25% 
                                                                                                                            O 
  
  STRONGLY DISAGREE           209    41   168   110    93     74    49    54    69    84    44   109     56     6    65    59    44     34    98    67    29     15 
                              21%   20%   21%   21%   21%    23%   19%   20%   19%   24%   18%   19%    30%   20%   21%   18%   22%    26%   18%   27%   18%    29% 
                                                                                                         KL                                          S 
  
DON'T KNOW                     13     1    12    10     9      6     4     2     6     5     2     9      3     -     6     5     3      -     6     5     2      1 
                               1%    1%    2%    2%    2%     2%    1%    1%    2%    1%    1%    2%     1%     -    2%    1%    1%      -    1%    2%    1%     2% 
                                                                                                                     NR    NR 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 16-3 
QUESTION 35E: 
How much do you agree or disagree with the following statements? 
  
It can be difficult to provide healthy dinners to my child(ren) during the school week. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (AGREE - DISAGREE)       75     11     65     13    23     25    15     4    36     27     8    26     -4    32    23    32    -3      5      11     35    74     1 
                               8%     6%     8%     4%    9%    11%    8%    2%    9%    12%    4%    8%    -6%    9%    9%   10%   -3%     8%     20%     8%   10%     - 
                                                           D      D                HK     HK           M            M     M     Q            Q       Q      Q     V 
  
TOTAL AGREE                   474     88    386    145   122    115    84    73   191    115    95   153     23   168   127   153    59     31      28    203   358   116 
-----------                   47%    48%    47%    46%   47%    51%   47%   46%   48%    50%   45%   48%    39%   49%   48%   49%   44%    49%     53%    47%   49%   43% 
  
TOTAL DISAGREE                399     78    321    132    98     91    70    69   155     88    87   127     26   136   104   121    62     26      17    168   284   115 
--------------                40%    42%    39%    42%   38%    40%   38%   43%   39%    38%   41%   39%    46%   39%   39%   39%   47%    41%     33%    39%   39%   43% 
  
  STRONGLY AGREE              194     38    156     58    40     60    31    24    84     46    40    57     11    74    50    72    22     15      12     72   150    44 
                              19%    20%    19%    19%   15%    27%   17%   15%   21%    20%   19%   18%    19%   21%   19%   23%   16%    24%     23%    17%   21%   16% 
                                                                DEG                                                             T 
  
  SOMEWHAT AGREE              280     51    230     87    82     55    53    49   107     69    55    96     12    94    77    80    37     15      16    131   208    72 
                              28%    27%    28%    28%   31%    24%   29%   31%   27%    30%   26%   30%    20%   27%   29%   26%   28%    24%     30%    30%   29%   27% 
  
  NEITHER AGREE NOR           113     18     96     32    37     22    23    15    50     24    23    39      8    36    31    32    10      5       6     60    79    35 
  DISAGREE                    11%     9%    12%    10%   14%    10%   13%   10%   13%    11%   11%   12%    14%   10%   12%   10%    8%     8%     12%    14%   11%   13% 
  
  SOMEWHAT DISAGREE           191     42    148     72    45     34    38    37    67     41    45    53     13    63    57    56    28     18       3     80   137    54 
                              19%    23%    18%    23%   17%    15%   21%   23%   17%    18%   21%   17%    23%   18%   22%   18%   21%    28%      6%    18%   19%   20% 
                                                     F                                                                          S     S      S              S 
  
  STRONGLY DISAGREE           209     35    173     60    53     57    31    32    88     47    42    74     13    73    47    64    34      8      14     88   147    62 
                              21%    19%    21%    19%   20%    25%   17%   20%   22%    20%   20%   23%    22%   21%   18%   21%   25%    12%     27%    20%   20%   23% 
                                                                                                                                      R 
  
DON'T KNOW                     13      2     12      5     4      -     5     2     4      3     5     3      1     6     3     5     1      2       1      4    10     4 
                               1%     1%     1%     1%    2%      -    3%    1%    1%     1%    2%    1%     1%    2%    1%    2%    1%     3%      1%     1%    1%    1% 
                                                     F                  F 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 16-4 
QUESTION 35E: 
How much do you agree or disagree with the following statements? 
  
It can be difficult to provide healthy dinners to my child(ren) during the school week. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (AGREE - DISAGREE)       75   106   -24     3    50    13    61     77     40    -35     85     28    -32 
                               8%   12%  -33%    1%   18%    6%    8%    16%    13%   -21%    18%     8%   -24% 
                                      C                 D                  J      J            LM      M 
  
TOTAL AGREE                   474   453    19   195   148    98   366    257    149     63    254    166     46 
-----------                   47%   49%   26%   45%   53%   48%   47%    52%    48%    36%    53%    46%    35% 
                                      C                 D                  J      J             M      M 
  
TOTAL DISAGREE                399   347    43   192    98    85   305    181    109     98    169    138     79 
--------------                40%   38%   60%   44%   35%   42%   40%    37%    35%    57%    35%    38%    59% 
                                            B     E                                     HI                   KL 
  
  STRONGLY AGREE              194   188     4    79    66    53   137    121     51     21    129     47     16 
                              19%   21%    6%   18%   24%   26%   18%    25%    16%    12%    27%    13%    12% 
                                      C                       G           IJ                   LM 
  
  SOMEWHAT AGREE              280   265    15   115    82    45   229    136     99     42    125    119     30 
                              28%   29%   21%   27%   29%   22%   30%    28%    32%    24%    26%    33%    22% 
                                                                    F                                  M 
  
  NEITHER AGREE NOR           113   103    10    41    28    18    89     49     50     10     47     53      8 
  DISAGREE                    11%   11%   14%   10%   10%    9%   12%    10%    16%     6%    10%    15%     6% 
                                                                                 HJ                    M 
  
  SOMEWHAT DISAGREE           191   164    21    91    49    41   143     79     54     52     78     64     43 
                              19%   18%   29%   21%   18%   20%   19%    16%    17%    30%    16%    18%    32% 
                                                                                        HI                   KL 
  
  STRONGLY DISAGREE           209   182    22   101    49    44   161    102     56     46     91     73     36 
                              21%   20%   31%   23%   18%   22%   21%    21%    18%    27%    19%    20%    26% 
                                                                                         I 
  
DON'T KNOW                     13    13     -     5     5     3    11      5      5      2      6      5      1 
                               1%    1%     -    1%    2%    1%    1%     1%     2%     1%     1%     1%     1% 
                                      C 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 17-1 
QUESTION 35F: 
How much do you agree or disagree with the following statements? 
  
I worry that my child/children do not have enough to eat between lunch and breakfast the following day. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (AGREE - DISAGREE)     -348   -97   -75  -176   -58  -114  -195   -15     -8   -87   -87  -131   -78    -33   -13   -285   -60    -2 
                             -35%  -26%  -35%  -43%  -41%  -26%  -34%  -12%   -81%  -32%  -32%  -44%  -33%   -27%  -20%   -59%  -20%   -1% 
                                      D                       E        EFGJ                                     L     L            P    PQ 
  
TOTAL AGREE                   253   110    56    87    30   125   144    50      -    72    72    68    57     36    20     70    90    93 
-----------                   25%   29%   26%   21%   21%   29%   25%   38%      -   26%   26%   22%   24%    30%   32%    15%   31%   41% 
                                      D                 I     I     I EFGIJ            I                                           P    PQ 
  
TOTAL DISAGREE                601   207   131   263    88   239   338    65      8   159   159   199   135     69    33    356   150    95 
--------------                60%   55%   61%   64%   62%   55%   60%   50%    81%   59%   59%   66%   57%    58%   51%    74%   51%   42% 
                                                  B     H           H           FH                MO                        QR 
  
  STRONGLY AGREE              117    56    29    32    17    67    78    24      -    24    24    32    27     24    10     27    35    54 
                              12%   15%   14%    8%   12%   15%   14%   19%      -    9%    9%   11%   11%    20%   15%     6%   12%   24% 
                                      D     D           I    IJ     I    IJ            I                      KLM                  P    PQ 
  
  SOMEWHAT AGREE              136    54    27    56    14    58    66    26      -    48    48    35    30     13    11     43    55    38 
                              14%   14%   13%   14%   10%   13%   12%   20%      -   18%   18%   12%   13%    10%   17%     9%   19%   17% 
                                                        I     I     I   EGI          EGI                                           P     P 
  
  NEITHER AGREE NOR           130    54    25    51    21    62    76    15      2    36    36    30    42     12     9     50    46    33 
  DISAGREE                    13%   14%   12%   12%   15%   14%   13%   12%    19%   13%   13%   10%   18%    10%   14%    10%   16%   15% 
                                                                                                        LN 
  
  SOMEWHAT DISAGREE           218    80    44    94    34    82   119    25      1    60    60    79    46     21    11    100    61    57 
                              22%   21%   21%   23%   24%   19%   21%   19%    14%   22%   22%   26%   19%    17%   18%    21%   21%   25% 
  
  STRONGLY DISAGREE           383   127    87   169    53   157   219    40      7    99    99   120    89     48    21    256    89    38 
                              38%   34%   41%   41%   38%   36%   39%   31%    67%   36%   36%   40%   38%    40%   34%    53%   30%   17% 
                                                  B                          EFGHJ                                          QR     R 
  
DON'T KNOW                     17     6     1     9     2     9    10     -      -     4     4     5     3      3     2      6     6     5 
                               2%    2%    1%    2%    1%    2%    2%     -      -    1%    1%    2%    1%     2%    3%     1%    2%    2% 
                                                             HI    HI 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 17-2 
QUESTION 35F: 
How much do you agree or disagree with the following statements? 
  
I worry that my child/children do not have enough to eat between lunch and breakfast the following day. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (AGREE - DISAGREE)     -348   -80  -268  -188  -165    -92   -84   -95  -125  -123   -73  -207    -68    -1  -108  -105   -80    -54  -218   -80   -21    -29 
                             -35%  -39%  -34%  -35%  -37%   -29%  -33%  -35%  -34%  -35%  -29%  -37%   -36%   -3%  -35%  -32%  -40%   -41%  -41%  -32%  -13%   -56% 
                                                                                                             OPQR                                        STV 
  
TOTAL AGREE                   253    49   204   133   112     91    64    68    92    94    70   136     47    14    75    85    45     33   121    70    51      9 
-----------                   25%   24%   26%   25%   25%    28%   25%   25%   25%   26%   28%   24%    25%   46%   24%   26%   22%    25%   23%   28%   32%    18% 
                                                                                                             OPQR                                         SV 
  
TOTAL DISAGREE                601   129   472   322   277    183   148   163   216   217   143   343    115    15   183   191   125     87   339   150    73     38 
--------------                60%   63%   59%   60%   62%    57%   58%   60%   58%   61%   57%   61%    61%   49%   59%   58%   62%    66%   63%   60%   45%    74% 
                                                                                                                                               U     U            U 
  
  STRONGLY AGREE              117    23    93    57    50     42    31    27    42    47    28    63     25     8    33    40    22     13    64    28    20      3 
                              12%   11%   12%   11%   11%    13%   12%   10%   11%   13%   11%   11%    13%   25%   11%   12%   11%    10%   12%   11%   12%     6% 
  
  SOMEWHAT AGREE              136    26   110    76    62     49    33    40    49    47    42    73     22     6    43    45    23     20    57    42    32      6 
                              14%   13%   14%   14%   14%    15%   13%   15%   13%   13%   17%   13%    12%   21%   14%   14%   11%    15%   11%   17%   20%    11% 
                                                                                                                                                     S     S 
  
  NEITHER AGREE NOR           130    24   106    65    51     43    41    37    51    42    33    71     26     2    43    45    29     12    70    24    32      4 
  DISAGREE                    13%   12%   13%   12%   11%    13%   16%   14%   14%   12%   13%   13%    14%    5%   14%   14%   15%     9%   13%   10%   20%     7% 
                                                                                                                                                          TV 
  
  SOMEWHAT DISAGREE           218    47   171   121    88     63    51    65    82    70    52   128     38     3    67    67    52     30   128    52    26     12 
                              22%   23%   22%   23%   20%    19%   20%   24%   22%   20%   21%   23%    20%    9%   22%   20%   26%    22%   24%   21%   16%    24% 
                                                                                                                      N     N     N      N     U 
  
  STRONGLY DISAGREE           383    82   301   201   188    121    98    98   134   147    91   215     77    12   116   124    73     57   211    98    46     26 
                              38%   40%   38%   38%   42%    37%   38%   36%   36%   41%   36%   38%    41%   40%   38%   38%   36%    43%   39%   39%   29%    50% 
                                                                                                                                               U                  U 
  
DON'T KNOW                     17     4    13    12     8      4     1     2    11     3     3    13      1     -     8     6     2      1     6     6     4      1 
                               2%    2%    2%    2%    2%     1%     -    1%    3%    1%    1%    2%      -     -    3%    2%    1%     1%    1%    2%    2%     2% 
                                                  G                                                M                  N     N 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 17-3 
QUESTION 35F: 
How much do you agree or disagree with the following statements? 
  
I worry that my child/children do not have enough to eat between lunch and breakfast the following day. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (AGREE - DISAGREE)     -348    -59   -289    -85   -96    -95   -65   -53  -133    -75   -87  -110    -24  -110  -104   -96   -50    -26     -11   -166  -224  -123 
                             -35%   -32%   -35%   -27%  -37%   -42%  -36%  -33%  -33%   -33%  -41%  -34%   -42%  -32%  -39%  -31%  -37%   -41%    -22%   -38%  -31%  -46% 
                                                     F                                                                                                            V 
  
TOTAL AGREE                   253     51    202     90    59     55    44    43   104     62    45    81     14    92    63    92    30     15      15     97   199    54 
-----------                   25%    27%    25%    29%   23%    24%   25%   27%   26%    27%   21%   25%    24%   26%   24%   30%   23%    24%     30%    22%   27%   20% 
                                                                                                                                T                                 V 
  
TOTAL DISAGREE                601    110    491    175   156    150   110    96   237    136   131   191     38   201   166   187    80     40      27    263   424   177 
--------------                60%    59%    60%    56%   60%    66%   60%   60%   59%    59%   63%   59%    66%   58%   63%   60%   60%    64%     52%    61%   58%   66% 
                                                                  D                                                                                                     U 
  
  STRONGLY AGREE              117     29     88     40    21     32    20    24    46     28    18    38      7    41    27    40    14      9      12     39    91    26 
                              12%    16%    11%    13%    8%    14%   11%   15%   11%    12%    9%   12%    12%   12%   10%   13%   11%    15%     23%     9%   12%   10% 
                                                                                                                                                     T 
  
  SOMEWHAT AGREE              136     22    115     50    38     22    25    18    58     34    27    43      7    50    35    52    16      6       3     59   108    28 
                              14%    12%    14%    16%   14%    10%   14%   12%   14%    15%   13%   13%    12%   15%   13%   17%   12%     9%      6%    13%   15%   10% 
                                                     F                                                                          S 
  
  NEITHER AGREE NOR           130     23    107     42    40     23    26    18    53     31    28    46      4    50    29    28    23      7       6     66    95    35 
  DISAGREE                    13%    12%    13%    13%   15%    10%   14%   11%   13%    13%   13%   14%     7%   14%   11%    9%   17%    11%     12%    15%   13%   13% 
                                                                                                                                      P                     P 
  
  SOMEWHAT DISAGREE           218     38    180     69    57     44    47    39    89     46    44    62     18    81    55    65    30     19       8     95   157    61 
                              22%    20%    22%    22%   22%    19%   26%   25%   22%    20%   21%   19%    31%   24%   21%   21%   22%    30%     14%    22%   21%   23% 
  
  STRONGLY DISAGREE           383     72    311    105    99    106    63    56   148     91    88   129     20   120   111   123    50     22      19    168   267   116 
                              38%    39%    38%    34%   38%    46%   35%   35%   37%    39%   42%   40%    35%   35%   42%   39%   38%    35%     37%    39%   37%   43% 
                                                                 DG 
  
DON'T KNOW                     17      2     14      7     7      1     2     4     6      1     6     4      2     4     7     4     -      1       4      8    13     4 
                               2%     1%     2%     2%    2%      -    1%    2%    2%      -    3%    1%     3%    1%    3%    1%     -     1%      7%     2%    2%    1% 
                                                                                                                                                            Q 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                                PAGE 85 
Table 17-4 
QUESTION 35F: 
How much do you agree or disagree with the following statements? 
  
I worry that my child/children do not have enough to eat between lunch and breakfast the following day. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (AGREE - DISAGREE)     -348  -302   -38  -120  -114   -50  -295   -100   -128   -109    -84   -160    -92 
                             -35%  -33%  -53%  -28%  -41%  -25%  -38%   -20%   -41%   -63%   -18%   -44%   -68% 
                                                  E           G           IJ      J            LM      M 
  
TOTAL AGREE                   253   239    12   129    64    63   184    159     69     22    162     70     16 
-----------                   25%   26%   17%   30%   23%   31%   24%    32%    22%    13%    34%    20%    12% 
                                                                          IJ      J            LM      M 
  
TOTAL DISAGREE                601   541    50   249   177   113   479    260    197    130    245    231    108 
--------------                60%   59%   70%   58%   64%   55%   62%    53%    63%    76%    52%    64%    81% 
                                                                                  H     HI             K     KL 
  
  STRONGLY AGREE              117   114     2    60    36    31    83     82     26      8     88     21      4 
                              12%   12%    3%   14%   13%   15%   11%    17%     8%     4%    19%     6%     3% 
                                      C                                   IJ                   LM 
  
  SOMEWHAT AGREE              136   125    10    69    28    32   101     77     42     14     73     49     12 
                              14%   14%   14%   16%   10%   16%   13%    16%    14%     8%    15%    14%     9% 
                                                  E                        J                    M 
  
  NEITHER AGREE NOR           130   120     9    52    28    23   100     60     46     19     57     58      9 
  DISAGREE                    13%   13%   13%   12%   10%   11%   13%    12%    15%    11%    12%    16%     7% 
                                                                                                       M 
  
  SOMEWHAT DISAGREE           218   206     9    81    67    39   173     99     74     41     97     84     31 
                              22%   22%   13%   19%   24%   19%   22%    20%    23%    24%    20%    23%    23% 
                                      C 
  
  STRONGLY DISAGREE           383   335    41   168   110    74   306    161    123     90    148    147     77 
                              38%   37%   57%   39%   40%   36%   40%    33%    39%    52%    31%    41%    57% 
                                            B                                           HI             K     KL 
  
DON'T KNOW                     17    16     -     3     9     5     8     13      2      1     12      2      1 
                               2%    2%     -    1%    3%    3%    1%     3%     1%      -     3%      -     1% 
                                      C                 D                  J                    L 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 18-1 
QUESTION 40: 
To the best of your knowledge, is there a free or affordable afterschool program for children in your community at a local organization, such as a school, church, parks and 
recreation center, or community center? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (YES - NO)              154    77    45    32    24    75    96    25      2    39    39    34    43     26    12     92    39    23 
                              15%   20%   21%    8%   17%   17%   17%   19%    23%   15%   15%   11%   18%    22%   19%    19%   13%   10% 
                                      D     D                                                            L      L           QR 
  
YES                           433   180   104   148    63   200   266    68      5   103   103   128   103     64    34    211   128    93 
                              43%   48%   49%   36%   45%   46%   47%   52%    46%   38%   38%   42%   43%    53%   53%    44%   44%   41% 
                                      D     D                       J     J                                     K     K 
  
NO                            278   103    59   116    39   125   170    43      2    64    64    94    60     37    21    119    89    70 
                              28%   27%   28%   28%   28%   29%   30%   33%    23%   24%   24%   31%   25%    31%   34%    25%   30%   31% 
  
DON'T KNOW                    289    93    49   147    39   111   132    19      3   104   104    79    74     19     8    152    76    62 
                              29%   25%   23%   36%   28%   25%   23%   15%    32%   38%   38%   26%   31%    16%   13%    32%   26%   27% 
                                                 BC     H     H     H               EFGH   LNO    NO    NO 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 18-2 
QUESTION 40: 
To the best of your knowledge, is there a free or affordable afterschool program for children in your community at a local organization, such as a school, church, parks and 
recreation center, or community center? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (YES - NO)              154    52   102    81    63     61    52    48    30    77    51    64     40    12    47    46    19     31    27    82    32     15 
                              15%   26%   13%   15%   14%    19%   20%   18%    8%   22%   20%   11%    21%   39%   15%   14%    9%    23%    5%   33%   20%    29% 
                                      C                              E     I           I     L            L   OPQ                       PQ          SU     S      S 
  
YES                           433   109   324   222   202    151   114   121   143   167   123   220     90    18   125   143    84     63   197   138    70     28 
                              43%   53%   41%   42%   45%    47%   45%   45%   39%   47%   49%   39%    48%   56%   41%   44%   42%    48%   37%   55%   44%    54% 
                                      C                                                I     L                                                      SU            S 
  
NO                            278    56   222   141   139     90    62    73   114    90    72   156     50     6    79    96    65     33   170    57    38     13 
                              28%   27%   28%   26%   31%    28%   24%   27%   31%   25%   29%   28%    27%   18%   25%   29%   33%    24%   32%   23%   24%    25% 
                                                                                                                                               T 
  
DON'T KNOW                    289    41   248   169   108     81    79    75   113   100    54   187     48     8   105    88    51     37   168    55    52     11 
                              29%   20%   31%   32%   24%    25%   31%   28%   31%   28%   22%   33%    26%   26%   34%   27%   25%    28%   31%   22%   33%    21% 
                                            B     E                                                K                                           T           T 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 18-3 
QUESTION 40: 
To the best of your knowledge, is there a free or affordable afterschool program for children in your community at a local organization, such as a school, church, parks and 
recreation center, or community center? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (YES - NO)              154     32    122     83    45      3    18    23    58     14    59    40     14    48    53    33    27      -       9     87   121    33 
                              15%    17%    15%    26%   17%     1%   10%   14%   14%     6%   28%   12%    25%   14%   20%   11%   20%      -     17%    20%   17%   12% 
                                                   EFG    FG            F     J     J          HIJ            L           L     R    PR              R     PR 
  
YES                           433     79    354    157   105     86    77    65   169     91   108   131     29   150   121   136    62     21      24    190   324   109 
                              43%    43%    43%    50%   40%    38%   42%   40%   42%    40%   51%   41%    50%   43%   46%   44%   46%    33%     47%    44%   44%   40% 
                                                    EF                                         HIJ 
  
NO                            278     47    231     74    60     83    59    42   111     77    49    92     14   102    67   102    35     21      15    103   203    76 
                              28%    25%    28%    24%   23%    37%   32%   26%   28%    33%   23%   28%    25%   30%   25%   33%   26%    33%     29%    24%   28%   28% 
                                                                 DE                        K                                    T 
  
DON'T KNOW                    289     59    230     83    96     58    46    53   120     62    53    99     14    94    77    72    36     21      12    141   204    85 
                              29%    32%    28%    26%   37%    26%   25%   33%   30%    27%   25%   31%    25%   27%   29%   23%   27%    34%     24%    33%   28%   32% 
                                                         DFG                                                                                                P 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 18-4 
QUESTION 40: 
To the best of your knowledge, is there a free or affordable afterschool program for children in your community at a local organization, such as a school, church, parks and 
recreation center, or community center? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (YES - NO)              154   152     3   433  -278   130    17     71     45     32     66     65     22 
                              15%   17%    4%  100% -100%   64%    2%    14%    14%    19%    14%    18%    16% 
                                      C           E           G 
  
YES                           433   404    23   433     -   155   266    220    127     76    214    157     55 
                              43%   44%   33%  100%     -   76%   34%    45%    41%    44%    45%    43%    41% 
                                                  E           G 
  
NO                            278   252    21     -   278    25   248    149     83     43    148     92     34 
                              28%   28%   29%     -  100%   12%   32%    30%    26%    25%    31%    25%    25% 
                                                        D           F 
  
DON'T KNOW                    289   260    27     -     -    23   256    122    104     53    115    113     45 
                              29%   28%   38%     -     -   11%   33%    25%    33%    31%    24%    31%    34% 
                                                                    F             H                    K      K 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 19-1 
QUESTION 40B: 
What, if anything, do you know about these afterschool programs? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=YES Q.40                 433   180   104   148    63   200   266    68      5   103   103   128   103     64    34    211   128    93 
                             100%   42%   24%   34%   15%   46%   61%   16%     1%   24%   24%   30%   24%    15%    8%    49%   30%   22% 
  
ACTIVITIES                     94    41    21    32    12    51    56    17      1    20    20    32    21     11    11     48    31    15 
----------                    22%   23%   21%   22%   19%   25%   21%   25%    26%   19%   19%   25%   20%    18%   32%    23%   24%   16% 
  
  HOMEWORK HELP/TUTORING       54    21    13    21     8    30    35    10      1     6     6    21    12      8     6     29    18     8 
                              13%   11%   13%   14%   13%   15%   13%   15%    26%    6%    6%   17%   12%    13%   19%    14%   14%    8% 
                                                              J     J                              K 
  
  ACTIVITIES/ENTERTAINMENT/    43    18     5    20     6    18    25     7      -    13    13    14     8      4     5     23    15     5 
  GAMES                       10%   10%    5%   13%   10%    9%    9%   11%      -   12%   12%   11%    8%     6%   14%    11%   12%    6% 
                                                  C     I     I     I     I            I 
  
  SPORTS/PE                    21    10     8     3     2     9    12     4      -     5     5     7     6      1     2     12     5     4 
                               5%    6%    8%    2%    4%    4%    4%    5%      -    5%    5%    5%    6%     1%    5%     6%    4%    4% 
                                                              I     I                  I 
  
FOOD                           90    38    23    29    16    42    55    14      1    22    22    27    18     20     4     46    24    20 
----                          21%   21%   22%   20%   26%   21%   21%   21%    21%   21%   21%   21%   17%    31%   12%    22%   19%   22% 
                                                                                                                O 
  
  FOOD PROVIDED/FREE FOOD/     77    35    19    24    16    36    51    13      1    16    16    23    17     18     3     39    22    16 
  FREE LUNCH                  18%   19%   18%   16%   25%   18%   19%   19%    21%   15%   15%   18%   17%    28%   10%    19%   17%   18% 
                                                                                                                O 
  
  HEALTHY FOOD                 11     4     4     4     1     7     4     2      -     4     4     2     1      3     1      5     2     4 
                               3%    2%    4%    3%    1%    4%    2%    3%      -    4%    4%    2%    1%     5%    2%     2%    2%    4% 
                                                              I 
  
  DO NOT OFFER FOOD/SNACKS      3     -     2     1     -     -     1     -      -     2     2     1     -      -     -      2     -     1 
                               1%     -    2%    1%     -     -     -     -      -    2%    2%    1%     -      -     -     1%     -    1% 
  
SPONSOR                        87    30    22    35    14    40    59    13      2    19    19    23    26     14     6     44    23    20 
-------                       20%   17%   21%   23%   22%   20%   22%   19%    45%   18%   18%   18%   25%    21%   18%    21%   18%   21% 
  
  COMMUNITY PROGRAM/BOYS       46    16    11    18     6    27    34     8      2     6     6    12    15      9     5     19    14    12 
  AND GIRLS CLUB/HELD AT      11%    9%   10%   12%   10%   14%   13%   13%    45%    6%    6%    9%   14%    13%   14%     9%   11%   13% 
  THE RECREATION CENTER                                       J     J 
  
  SCHOOL BASED/PROVIDED BY     36    11    11    14     5    12    20     4      -    10    10    11    11      3     1     20     8     8 
  SCHOOL DISTRICT              8%    6%   11%    9%    7%    6%    8%    6%      -    9%    9%    9%   11%     5%    4%     9%    6%    9% 
                                                        I     I     I     I            I 
  
  CHURCH PROGRAM/HELD AT       16    10     1     4     4     8    12     2      1     3     3     2     7      3     1      9     4     3 
  CHURCH                       4%    6%    1%    3%    6%    4%    5%    3%    23%    3%    3%    2%    7%     5%    3%     4%    3%    4% 
                                      C 
  
PARTICIPANTS                   78    30    19    29    13    41    60    10      2    12    12    26    18     14     9     37    23    19 
------------                  18%   17%   19%   19%   21%   20%   22%   14%    45%   11%   11%   20%   18%    22%   26%    17%   18%   20% 
                                                              J     J 
  
  INCOME BASED/FOR LOW         31     8     6    16     5    12    21     5      -     6     6    13     4      6     2     14    10     7 
  INCOME FAMILIES              7%    5%    6%   11%    8%    6%    8%    7%      -    6%    6%   10%    3%    10%    6%     6%    8%    7% 
                                                        I     I     I     I            I           M 
  
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
Continued 
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Table 19-1 
QUESTION 40B: 
What, if anything, do you know about these afterschool programs? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
  MY CHILD IS IN THE           22    10     8     5     4    12    19     2      2     2     2     7     6      3     3     10     4     7 
  PROGRAM/MY KIDS GO           5%    5%    7%    3%    6%    6%    7%    3%    45%    2%    2%    5%    6%     5%   10%     5%    4%    8% 
                                                                    J 
  
  FOR KIDS/UNDER 18/YOUNG      20    11     4     5     4    15    17     3      -     2     2     4     8      3     4     12     4     4 
  CHILDREN                     5%    6%    4%    3%    6%    7%    6%    4%      -    2%    2%    3%    8%     5%   10%     6%    3%    4% 
                                                             IJ    IJ                                    K 
  
  FOR KIDS WITH WORKING         7     3     1     3     -     3     4     -      -     2     2     2     2      1     -      2     4     1 
  PARENTS/PROVIDE CHILD        2%    1%    1%    2%     -    2%    2%     -      -    2%    2%    2%    2%     1%     -     1%    3%    1% 
  CARE                                                            EHI 
  
OTHER MENTIONS                 74    37    15    21    13    38    43    11      1    20    20    15    20     12     6     35    25    14 
--------------                17%   21%   14%   14%   21%   19%   16%   16%    12%   19%   19%   12%   20%    19%   19%    17%   19%   15% 
  
  JUST KNOW THEY EXIST/KNOW    65    30    13    21    12    31    37    10      1    18    18    14    15     11     6     29    22    14 
  A LOT ABOUT THEM            15%   17%   12%   14%   19%   16%   14%   14%    12%   17%   17%   11%   15%    17%   19%    14%   17%   15% 
  (GENERAL) 
  
  SAFE PLACE/KEEP KIDS OFF      9     7     2     -     1     6     6     1      -     2     2     1     5      1     -      6     3     - 
  THE STREET                   2%    4%    2%     -    2%    3%    2%    1%      -    2%    2%    1%    5%     2%     -     3%    2%     - 
                                      D                       I     I                                    O                   R 
  
OTHER                           2     1     -     1     -     1     1     -      -     1     1     -     1      -     -      -     2     - 
                                -    1%     -    1%     -    1%     -     -      -    1%    1%     -    1%      -     -      -    2%     - 
  
NONE/DON'T KNOW ANYTHING       83    38    17    28     8    29    46    15      1    24    24    25    20      8     4     44    20    19 
ABOUT THEM/DON'T              19%   21%   16%   19%   13%   14%   17%   23%    18%   24%   24%   20%   20%    13%   12%    21%   16%   20% 
PARTICIPATE 
  
DON'T KNOW                     11     5     4     2     -     6     6     2      -     2     2     5     2      1     -      4     3     4 
                               2%    3%    4%    1%     -    3%    2%    3%      -    2%    2%    4%    2%     2%     -     2%    2%    4% 
                                                             EI    EI                              O 
  
REFUSED                         5     1     3     1     1     2     2     1      -     2     2     1     -      2     -      1     3     1 
                               1%     -    3%     -    2%    1%    1%    1%      -    2%    2%    1%     -     3%     -      -    2%    1% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 19-2 
QUESTION 40B: 
What, if anything, do you know about these afterschool programs? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=YES Q.40                 433   109   324   222   202    151   114   121   143   167   123   220     90    18   125   143    84     63   197   138    70     28 
                             100%   25%   75%   51%   47%    35%   26%   28%   33%   39%   28%   51%    21%    4%   29%   33%   19%    15%   46%   32%   16%     6% 
  
ACTIVITIES                     94    33    62    52    49     34    26    23    32    40    29    44     22     4    23    27    20     20    29    35    18     12 
----------                    22%   30%   19%   23%   24%    23%   23%   19%   22%   24%   23%   20%    24%   23%   18%   19%   24%    32%   15%   25%   25%    45% 
                                      C                                                                                                              S            S 
  
  HOMEWORK HELP/TUTORING       54    19    35    32    27     22    13    11    16    27    17    27     10     4    14    13    11     13    17    20    13      4 
                              13%   18%   11%   15%   13%    14%   12%    9%   11%   16%   14%   12%    11%   20%   11%    9%   13%    21%    9%   14%   19%    16% 
                                                                                                                                         P 
  
  ACTIVITIES/ENTERTAINMENT/    43    12    31    23    28     12    11     7    21    14    12    22      9     1    11    15     8      7    13    17     8      4 
  GAMES                       10%   11%    9%   10%   14%     8%   10%    6%   15%    8%   10%   10%    10%    3%    9%   11%   10%    12%    7%   12%   12%    15% 
                                                                                 H 
  
  SPORTS/PE                    21     7    14     8     9      7     9    10     5     6     8     9      4     1     4     3     8      6     3     4     6      8 
                               5%    7%    4%    3%    4%     5%    8%    8%    3%    4%    6%    4%     5%    4%    3%    2%   10%    10%    2%    3%    9%    28% 
                                                                                                                                  P                             STU 
  
FOOD                           90    18    72    48    46     35    21    20    33    37    21    42     28     3    25    29    17     16    39    27    16      8 
----                          21%   17%   22%   22%   23%    23%   19%   16%   23%   22%   17%   19%    31%   19%   20%   20%   20%    26%   20%   20%   23%    27% 
                                                                                                         KL 
  
  FOOD PROVIDED/FREE FOOD/     77    16    61    39    41     31    16    18    27    33    18    33     26     3    21    22    15     16    31    24    14      8 
  FREE LUNCH                  18%   15%   19%   18%   21%    20%   15%   15%   19%   20%   14%   15%    29%   19%   17%   16%   17%    25%   16%   17%   20%    27% 
                                                                                                         KL 
  
  HEALTHY FOOD                 11     1    10     8     6      2     2     2     6     4     2     8      2     -     5     4     1      1     7     2     2      - 
                               3%    1%    3%    4%    3%     1%    2%    1%    4%    2%    1%    3%     2%     -    4%    3%    1%     1%    4%    2%    3%      - 
                                                                                                                      N                        V 
  
  DO NOT OFFER FOOD/SNACKS      3     2     1     1     -      2     2     1     1     -     2     1      -     -     -     2     1      -     2     1     -      - 
                               1%    2%     -     -     -     2%    2%    1%    1%     -    2%    1%      -     -     -    2%    1%      -    1%    1%     -      - 
  
SPONSOR                        87    24    63    52    37     25    25    29    24    34    24    42     21     5    21    29    19     15    44    27     9      7 
-------                       20%   22%   20%   24%   18%    16%   22%   24%   17%   21%   20%   19%    23%   25%   16%   20%   22%    24%   23%   19%   13%    26% 
  
  COMMUNITY PROGRAM/BOYS       46    16    30    27    22     10    15    19    10    17    16    20      9     3    10    15     9      9    21    16     4      5 
  AND GIRLS CLUB/HELD AT      11%   15%    9%   12%   11%     7%   13%   16%    7%   10%   13%    9%    10%   17%    8%   10%   10%    15%   11%   11%    6%    18% 
  THE RECREATION CENTER                                                    I 
  
  SCHOOL BASED/PROVIDED BY     36     5    30    23    13     10    11    11    11    14     8    16     11     2    10    13     7      4    19    12     3      1 
  SCHOOL DISTRICT              8%    5%    9%   10%    6%     7%   10%    9%    8%    8%    7%    7%    12%    9%    8%    9%    9%     6%   10%    9%    5%     4% 
  
  CHURCH PROGRAM/HELD AT       16     5    11    10     5      6     2     4     4     8     4    10      2     2     3     3     3      6    10     3     2      1 
  CHURCH                       4%    5%    3%    5%    2%     4%    1%    3%    3%    5%    3%    5%     2%    9%    2%    2%    3%     9%    5%    2%    3%     4% 
  
PARTICIPANTS                   78    22    57    41    34     18    21    20    29    29    24    40     14     1    27    31    14      6    38    24    14      3 
------------                  18%   20%   17%   19%   17%    12%   18%   17%   20%   18%   20%   18%    15%    7%   22%   22%   16%     9%   19%   17%   20%    10% 
                                                                                                                     NR    NR 
  
  INCOME BASED/FOR LOW         31     6    25    20    12      7     5     6    12    13     7    15      8     1    14    10     5      1    15     7     6      2 
  INCOME FAMILIES              7%    5%    8%    9%    6%     5%    5%    5%    8%    8%    6%    7%     9%    7%   11%    7%    6%     1%    8%    5%    9%     7% 
                                                                                                                      R     R 
  
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 19-2 
QUESTION 40B: 
What, if anything, do you know about these afterschool programs? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
  MY CHILD IS IN THE           22     8    14    12    13      3     4     6     8     8     9    10      3     -     7     9     3      3     9     9     2      1 
  PROGRAM/MY KIDS GO           5%    7%    4%    5%    6%     2%    4%    5%    6%    5%    7%    5%     3%     -    6%    6%    3%     5%    5%    7%    3%     3% 
                                                        F                                                             N     N 
  
  FOR KIDS/UNDER 18/YOUNG      20     7    14     7     7      6     9     7     7     7     7    12      2     -     4     8     7      1    11     8     2      - 
  CHILDREN                     5%    6%    4%    3%    4%     4%    8%    5%    5%    4%    6%    5%     2%     -    4%    6%    8%     2%    5%    5%    3%      - 
                                                                                                                            N     N            V     V 
  
  FOR KIDS WITH WORKING         7     1     5     2     1      1     3     3     2     1     2     4      1     -     2     3     1      1     3     1     4      - 
  PARENTS/PROVIDE CHILD        2%    1%    2%    1%    1%     1%    3%    3%    2%    1%    2%    2%     1%     -    2%    2%    1%     1%    1%    1%    5%      - 
  CARE 
  
OTHER MENTIONS                 74    18    55    34    39     31    21    23    19    31    21    34     18     2    24    25    12     11    31    32     6      4 
--------------                17%   17%   17%   16%   19%    20%   19%   19%   13%   19%   17%   15%    20%   13%   19%   17%   14%    17%   16%   23%    9%    16% 
                                                                                                                                                     U 
  
  JUST KNOW THEY EXIST/KNOW    65    16    49    30    35     28    19    20    16    29    18    31     16     1    21    22    12      8    29    29     4      3 
  A LOT ABOUT THEM            15%   14%   15%   14%   18%    18%   16%   16%   11%   17%   15%   14%    17%    8%   17%   15%   14%    13%   15%   21%    6%     9% 
  (GENERAL)                                                                                                                                    U     U 
  
  SAFE PLACE/KEEP KIDS OFF      9     3     6     4     3      3     3     4     3     3     3     3      3     1     3     3     -      3     2     3     2      2 
  THE STREET                   2%    2%    2%    2%    2%     2%    2%    3%    2%    2%    2%    2%     3%    5%    2%    2%     -     5%    1%    2%    3%     6% 
  
OTHER                           2     1     1     -     -      1     1     1     1     -     2     -      -     -     -     2     -      -     1     1     -      - 
                                -    1%     -     -     -     1%    1%    1%    1%     -    2%     -      -     -     -    1%     -      -    1%    1%     -      - 
  
NONE/DON'T KNOW ANYTHING       83    16    67    42    30     29    20    25    31    27    22    50     11     4    25    25    17     12    44    18    18      3 
ABOUT THEM/DON'T              19%   15%   21%   19%   15%    19%   17%   21%   22%   16%   18%   23%    12%   21%   20%   18%   20%    19%   22%   13%   26%    11% 
PARTICIPATE                                                                                        M                                           T           T 
  
DON'T KNOW                     11     2     9     3     6      5     1     5     3     2     4     7      -     1     2     2     4      2     6     4     2      - 
                               2%    2%    3%    1%    3%     3%    1%    4%    2%    1%    3%    3%      -    5%    1%    2%    4%     3%    3%    3%    2%      - 
                                                                                                   M                                           V 
  
REFUSED                         5     -     5     3     1      2     2     1     3     1     1     3      1     1     -     2     1      1     4     -     1      - 
                               1%     -    1%    2%     -     1%    1%    1%    2%     -    1%    1%     1%    6%     -    1%    1%     1%    2%     -    1%      - 
                                            B 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 19-3 
QUESTION 40B: 
What, if anything, do you know about these afterschool programs? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=YES Q.40                 433     79    354    157   105     86    77    65   169     91   108   131     29   150   121   136    62     21      24    190   324   109 
                             100%    18%    82%    36%   24%    20%   18%   15%   39%    21%   25%   30%     7%   35%   28%   31%   14%     5%      6%    44%   75%   25% 
  
ACTIVITIES                     94     15     80     38    14     26    15    10    40     23    21    36      3    30    26    30    12      1       3     48    71    23 
----------                    22%    19%    23%    24%   13%    31%   20%   16%   24%    26%   19%   27%    10%   20%   22%   22%   20%     7%     12%    25%   22%   21% 
                                                     E            E                                    M                        R                           R 
  
  HOMEWORK HELP/TUTORING       54      5     49     23     7     15     8     4    26     10    14    14      1    21    19    14     8      1       2     29    40    14 
                              13%     6%    14%    15%    7%    17%   11%    6%   15%    11%   13%   11%     2%   14%   15%   11%   12%     4%      9%    15%   12%   13% 
                                              B                   E                 H                  M            M     M                                 R 
  
  ACTIVITIES/ENTERTAINMENT/    43      5     37     18     4     10    10     7    16     14     6    22      2     8    11    16     7      1       2     17    35     8 
  GAMES                       10%     7%    11%    12%    4%    12%   13%   11%    9%    15%    5%   17%     6%    6%    9%   12%   11%     4%      6%     9%   11%    7% 
                                                     E                  E                  K           N 
  
  SPORTS/PE                    21      7     14      9     6      5     -     1     7      6     8     6      2     6     8     8     3      1       -      9    15     6 
                               5%     9%     4%     6%    5%     6%    1%    1%    4%     6%    7%    5%     7%    4%    6%    6%    5%     3%       -     5%    5%    6% 
                                                     G                                     H     H                              S                           S 
  
FOOD                           90     12     78     36    21     17    15    12    28     25    26    34      3    28    25    30    15      2       2     42    67    24 
----                          21%    16%    22%    23%   20%    20%   20%   19%   16%    27%   24%   26%    10%   19%   21%   22%   25%     7%      8%    22%   21%   22% 
                                                                                                       M                       RS    RS                    RS 
  
  FOOD PROVIDED/FREE FOOD/     77      9     68     30    19     16    11     9    24     22    22    32      2    21    22    25    12      2       2     37    56    22 
  FREE LUNCH                  18%    12%    19%    19%   18%    18%   14%   14%   14%    24%   21%   24%     6%   14%   19%   18%   19%     7%      8%    20%   17%   20% 
                                                                                                      MN                  M 
  
  HEALTHY FOOD                 11      2      9      6     1      1     2     2     3      4     2     2      -     6     3     4     2      -       -      5    10     1 
                               3%     2%     3%     4%    1%     1%    3%    3%    2%     5%    2%    1%      -    4%    2%    3%    4%      -       -     3%    3%    1% 
                                                                                                                    M                                      RS 
  
  DO NOT OFFER FOOD/SNACKS      3      1      2      -     1      -     2     1     1      -     1     -      1     2     -     2     1      -       -      -     2     1 
                               1%     2%     1%      -    1%      -    3%    2%    1%      -    1%     -     4%    2%     -    2%    2%      -       -      -    1%    1% 
  
SPONSOR                        87     11     77     28    28     17    14    18    25     23    22    23      7    27    31    23    11      3       6     45    61    26 
-------                       20%    14%    22%    18%   27%    19%   18%   28%   15%    25%   20%   17%    25%   18%   26%   17%   18%    14%     25%    23%   19%   24% 
                                                                              I 
  
  COMMUNITY PROGRAM/BOYS       46      3     43     19    16      6     6     8    12     14    12     9      3    18    16    12     4      1       4     25    31    14 
  AND GIRLS CLUB/HELD AT      11%     4%    12%    12%   15%     7%    7%   12%    7%    16%   11%    7%    12%   12%   13%    8%    6%     4%     18%    13%   10%   13% 
  THE RECREATION CENTER                       B                                            I                                                                R 
  
  SCHOOL BASED/PROVIDED BY     36      5     31     10    13      5     7     7    13      6     9    10      2     8    16    12     6      2       1     16    28     8 
  SCHOOL DISTRICT              8%     7%     9%     6%   12%     6%   10%   11%    8%     7%    8%    8%     6%    5%   13%    9%   10%     8%      3%     8%    9%    8% 
                                                                                                                          N 
  
  CHURCH PROGRAM/HELD AT       16      4     12      4     2      7     3     3     6      5     2     4      2     6     4     1     1      1       2     11     8     8 
  CHURCH                       4%     5%     4%     2%    2%     8%    4%    4%    4%     5%    2%    3%     7%    4%    3%    1%    2%     3%      8%     6%    2%    8% 
                                                                                                                                                            P 
  
PARTICIPANTS                   78      9     69     24    23     16    14    12    28     18    21    22      3    31    20    21    12      5       5     35    60    18 
------------                  18%    12%    20%    15%   22%    19%   18%   18%   17%    20%   19%   17%    11%   21%   17%   15%   20%    25%     20%    18%   19%   17% 
  
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
Continued 
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Table 19-3 
QUESTION 40B: 
What, if anything, do you know about these afterschool programs? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
  INCOME BASED/FOR LOW         31      1     29      6    11      5     9     4     9      8    10     9      2    12     8     6     5      2       1     16    20    11 
  INCOME FAMILIES              7%     2%     8%     4%   10%     6%   11%    6%    5%     9%    9%    7%     7%    8%    7%    5%    9%     8%      4%     9%    6%   10% 
                                              B 
  
  MY CHILD IS IN THE           22      3     19      8     5      6     3     4     9      5     4     6      1    10     3     7     4      -       2      9    18     3 
  PROGRAM/MY KIDS GO           5%     4%     5%     5%    5%     6%    4%    6%    5%     6%    3%    5%     4%    6%    3%    5%    6%      -      8%     5%    6%    3% 
                                                                                                                                R                           R 
  
  FOR KIDS/UNDER 18/YOUNG      20      4     16     10     4      5     2     3    11      3     4     5      1     7     8     6     2      3       2      7    18     3 
  CHILDREN                     5%     5%     5%     6%    4%     6%    2%    4%    7%     3%    4%    4%     4%    4%    6%    5%    3%    13%      9%     4%    6%    2% 
  
  FOR KIDS WITH WORKING         7      1      6      1     4      1     1     1     -      2     4     2      -     3     1     2     1      1       -      4     5     2 
  PARENTS/PROVIDE CHILD        2%     1%     2%      -    4%     2%    1%    2%     -     2%    3%    2%      -    2%    1%    1%    1%     4%       -     2%    1%    2% 
  CARE 
  
OTHER MENTIONS                 74      8     65     28    14     16    12    11    33     15    15    19      7    23    24    24    10      7       6     27    58    15 
--------------                17%    10%    19%    18%   13%    19%   16%   17%   20%    16%   14%   14%    26%   15%   20%   18%   16%    35%     23%    14%   18%   14% 
                                              B                                                                                              T 
  
  JUST KNOW THEY EXIST/KNOW    65      6     58     24    11     15    11     8    28     15    14    16      7    22    19    21     8      5       6     24    53    12 
  A LOT ABOUT THEM            15%     8%    17%    16%   11%    17%   14%   12%   17%    16%   13%   12%    26%   15%   15%   16%   13%    26%     23%    13%   16%   11% 
  (GENERAL)                                   B 
  
  SAFE PLACE/KEEP KIDS OFF      9      2      7      3     3      1     2     3     5      -     1     3      -     1     5     3     2      2       -      3     5     4 
  THE STREET                   2%     2%     2%     2%    2%     2%    2%    5%    3%      -    1%    2%      -    1%    4%    2%    3%     9%       -     2%    2%    3% 
                                                                                                                          M 
  
OTHER                           2      1      1      -     -      -     2     -     2      -     -     1      -     1     -     1     1      -       -      -     2     - 
                                -     1%      -      -     -      -    3%     -    1%      -     -    1%      -    1%     -    1%    2%      -       -      -    1%     - 
  
NONE/DON'T KNOW ANYTHING       83     23     60     23    21     19    18    11    39     12    21    26      7    30    19    20    13      3       7     41    61    22 
ABOUT THEM/DON'T              19%    29%    17%    15%   20%    23%   23%   17%   23%    13%   20%   20%    25%   20%   16%   14%   21%    13%     27%    22%   19%   20% 
PARTICIPATE                            C                                            J 
  
DON'T KNOW                     11      7      4      5     1      2     3     3     6      1     1     4      -     4     3     7     -      2       1      -     6     4 
                               2%     9%     1%     4%    1%     2%    4%    5%    4%     1%    1%    3%      -    3%    2%    5%     -    11%      6%      -    2%    4% 
                                       C                                                               M                       QT 
  
REFUSED                         5      2      3      3     1      1     -     1     2      -     2     -      1     2     2     3     -      1       -      1     5     - 
                               1%     2%     1%     2%    1%     1%     -    2%    1%      -    2%     -     2%    2%    1%    3%     -     3%       -      -    1%     - 
                                                                                                                                                                  V 
  
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 19-4 
QUESTION 40B: 
What, if anything, do you know about these afterschool programs? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=YES Q.40                 433   404    23   433     -   155   266    220    127     76    214    157     55 
                             100%   93%    5%  100%     -   36%   61%    51%    29%    17%    49%    36%    13% 
  
ACTIVITIES                     94    86     6    94     -    48    44     53     24     16     51     36      7 
----------                    22%   21%   25%   22%     -   31%   17%    24%    19%    21%    24%    23%    13% 
                                                              G 
  
  HOMEWORK HELP/TUTORING       54    53     1    54     -    30    24     36      8      8     32     20      2 
                              13%   13%    2%   13%     -   19%    9%    16%     6%    10%    15%    13%     4% 
                                      C                       G            I                    M      M 
  
  ACTIVITIES/ENTERTAINMENT/    43    39     3    43     -    21    20     23     11      8     22     15      5 
  GAMES                       10%   10%   15%   10%     -   14%    8%    11%     9%    10%    10%    10%    10% 
  
  SPORTS/PE                    21    17     2    21     -     9    11     11      7      3     12      8      1 
                               5%    4%   11%    5%     -    6%    4%     5%     6%     4%     6%     5%     1% 
  
FOOD                           90    86     4    90     -    32    57     44     25     16     50     28     12 
----                          21%   21%   18%   21%     -   21%   21%    20%    20%    21%    23%    18%    22% 
  
  FOOD PROVIDED/FREE FOOD/     77    76     1    77     -    29    47     39     22     14     41     25     10 
  FREE LUNCH                  18%   19%    6%   18%     -   19%   18%    18%    17%    18%    19%    16%    19% 
                                      C 
  
  HEALTHY FOOD                 11     9     2    11     -     4     7      6      1      2      8      1      2 
                               3%    2%    8%    3%     -    2%    3%     3%     1%     3%     4%     1%     3% 
  
  DO NOT OFFER FOOD/SNACKS      3     2     1     3     -     -     3      1      2      -      2      1      - 
                               1%    1%    5%    1%     -     -    1%      -     2%      -     1%     1%      - 
  
SPONSOR                        87    80     5    87     -    30    55     50     19     18     47     25     13 
-------                       20%   20%   22%   20%     -   19%   21%    23%    15%    24%    22%    16%    24% 
  
  COMMUNITY PROGRAM/BOYS       46    43     1    46     -    17    28     28     10      8     24     15      6 
  AND GIRLS CLUB/HELD AT      11%   11%    3%   11%     -   11%   11%    13%     8%    10%    11%    10%    10% 
  THE RECREATION CENTER               C 
  
  SCHOOL BASED/PROVIDED BY     36    31     5    36     -     8    26     17      8     10     19     10      7 
  SCHOOL DISTRICT              8%    8%   20%    8%     -    5%   10%     8%     6%    13%     9%     6%    13% 
  
  CHURCH PROGRAM/HELD AT       16    14     2    16     -    12     4     12      2      2     12      2      1 
  CHURCH                       4%    3%    7%    4%     -    8%    2%     5%     2%     2%     6%     1%     1% 
                                                              G                                LM 
  
PARTICIPANTS                   78    75     3    78     -    24    52     40     21     15     41     23     13 
------------                  18%   19%   13%   18%     -   16%   19%    18%    16%    20%    19%    15%    24% 
  
  INCOME BASED/FOR LOW         31    30     1    31     -     7    23     13     11      7     16      8      6 
  INCOME FAMILIES              7%    7%    5%    7%     -    4%    9%     6%     9%     9%     8%     5%    12% 
  
  MY CHILD IS IN THE           22    20     2    22     -     9    12     16      2      3     13      5      3 
  PROGRAM/MY KIDS GO           5%    5%    8%    5%     -    6%    4%     7%     1%     4%     6%     3%     6% 
                                                                           I 
  
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 19-4 
QUESTION 40B: 
What, if anything, do you know about these afterschool programs? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
  FOR KIDS/UNDER 18/YOUNG      20    20     -    20     -     7    13     12      4      2     13      6      1 
  CHILDREN                     5%    5%     -    5%     -    5%    5%     5%     3%     3%     6%     4%     2% 
                                      C 
  
  FOR KIDS WITH WORKING         7     7     -     7     -     1     4      1      3      3      1      3      3 
  PARENTS/PROVIDE CHILD        2%    2%     -    2%     -    1%    2%      -     3%     4%      -     2%     5% 
  CARE                                C 
  
OTHER MENTIONS                 74    65     6    74     -    26    45     40     24      9     36     26     10 
--------------                17%   16%   28%   17%     -   17%   17%    18%    19%    12%    17%    17%    18% 
  
  JUST KNOW THEY EXIST/KNOW    65    60     5    65     -    20    42     36     22      6     32     24      7 
  A LOT ABOUT THEM            15%   15%   20%   15%     -   13%   16%    16%    18%     8%    15%    15%    13% 
  (GENERAL)                                                                J 
  
  SAFE PLACE/KEEP KIDS OFF      9     5     2     9     -     5     4      4      2      3      4      2      3 
  THE STREET                   2%    1%    8%    2%     -    3%    1%     2%     1%     4%     2%     1%     6% 
  
OTHER                           2     2     -     2     -     -     2      1      1      -      1      1      - 
                                -     -     -     -     -     -    1%      -     1%      -     1%     1%      - 
  
NONE/DON'T KNOW ANYTHING       83    76     5    83     -    22    59     33     31     16     32     40     10 
ABOUT THEM/DON'T              19%   19%   20%   19%     -   14%   22%    15%    24%    22%    15%    26%    18% 
PARTICIPATE                                                         F             H                    K 
  
DON'T KNOW                     11    10     -    11     -     4     6      5      6      -      4      6      - 
                               2%    3%    2%    2%     -    3%    2%     2%     5%      -     2%     4%      - 
                                                                           J      J                    M 
  
REFUSED                         5     5     -     5     -     3     1      3      2      -      3      2      - 
                               1%    1%     -    1%     -    2%     -     1%     1%      -     1%     1%      - 
                                      C 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 20-1 
QUESTION 41: 
To the best of your knowledge, does your child's/children's school offer activities or programs afterschool such as...? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
PHYSICAL ACTIVITIES AND       498   172   114   212    71   209   282    60      5   143   143   141   123     54    34    245   143   110 
SPORTS                        50%   46%   54%   52%   50%   48%   50%   46%    49%   53%   53%   47%   52%    45%   54%    51%   49%   49% 
  
TUTORING OR HELP WITH         496   192   103   201    63   221   303    65      3   123   123   143   133     64    29    246   146   104 
HOMEWORK                      50%   51%   48%   49%   45%   51%   53%   50%    31%   45%   45%   48%   56%    53%   46%    51%   50%   46% 
                                                                                                         K 
  
FUN, RECREATIONAL             349   132    81   136    62   146   189    46      3   101   101    99    78     44    25    172   107    70 
ACTIVITIES SUCH AS GAMES      35%   35%   38%   33%   44%   34%   33%   35%    29%   37%   37%   33%   33%    37%   40%    36%   37%   31% 
                                                       FG 
  
CREATIVE ACTIVITIES SUCH AS   310   107    76   126    43   123   174    32      3    87    87    94    69     38    18    156    87    67 
DRAWING, MUSIC, ACTING,       31%   29%   36%   31%   31%   28%   31%   25%    30%   32%   32%   31%   29%    32%   29%    32%   30%   30% 
ETC. 
  
CHILD CARE                    206    65    41    99    38    87   115    17      1    56    56    63    48     27    11    107    60    39 
                              21%   17%   19%   24%   27%   20%   20%   13%     8%   21%   21%   21%   20%    22%   17%    22%   21%   17% 
                                                  B    HI           H 
  
OTHER                          39    21     9     9     6    21    23     4      2     7     7    12    12      8     1     23     8     8 
                               4%    5%    4%    2%    5%    5%    4%    3%    17%    3%    3%    4%    5%     6%    1%     5%    3%    3% 
                                      D 
  
DON'T KNOW                    106    43    21    42    12    46    43    15      -    42    42    22    24     12     4     46    32    29 
                              11%   11%   10%   10%    9%   11%    8%   12%      -   16%   16%    7%   10%    10%    6%     9%   11%   13% 
                                                        I     I     I     I           GI    LO 
  
NONE OF THE ABOVE             137    54    25    57    17    71    88    24      2    25    25    49    30     19    12     60    40    37 
                              14%   14%   12%   14%   12%   16%   15%   19%    15%    9%    9%   16%   13%    16%   19%    12%   14%   16% 
                                                              J     J     J                        K 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 20-2 
QUESTION 41: 
To the best of your knowledge, does your child's/children's school offer activities or programs afterschool such as...? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
PHYSICAL ACTIVITIES AND       498    98   400   258   215    172   149   122   192   183   115   280    104    14   146   166   112     59   267   126    80     24 
SPORTS                        50%   48%   50%   48%   48%    53%   58%   45%   52%   51%   46%   50%    55%   46%   47%   51%   56%    45%   50%   51%   50%    47% 
                                                                    DE 
  
TUTORING OR HELP WITH         496   100   396   257   233    169   150   124   179   191   113   287     96    18   143   155   112     68   240   141    88     23 
HOMEWORK                      50%   49%   50%   48%   52%    52%   59%   46%   48%   54%   45%   51%    51%   59%   46%   47%   56%    51%   45%   57%   55%    46% 
                                                                     D                                                                               S     S 
  
FUN, RECREATIONAL             349    72   278   204   159    113    85    83   138   127    81   199     69    17   110   108    70     44   155   106    66     22 
ACTIVITIES SUCH AS GAMES      35%   35%   35%   38%   36%    35%   33%   31%   37%   36%   33%   35%    37%   55%   36%   33%   35%    33%   29%   42%   41%    42% 
                                                                                                             OPQR                                    S     S 
  
CREATIVE ACTIVITIES SUCH AS   310    64   245   173   147    112    85    63   115   129    70   169     71    10    85    96    78     41   146    90    55     18 
DRAWING, MUSIC, ACTING,       31%   31%   31%   33%   33%    35%   33%   24%   31%   36%   28%   30%    37%   31%   28%   29%   39%    31%   27%   36%   34%    36% 
ETC.                                                                             H     H                                         OP                  S 
  
CHILD CARE                    206    44   162   144   100     50    33    33    82    89    40   132     34     9    87    59    36     15    98    64    37      6 
                              21%   21%   20%   27%   22%    15%   13%   12%   22%   25%   16%   23%    18%   28%   28%   18%   18%    11%   18%   26%   23%    11% 
                                                 FG    FG                        H     H           K                PQR                             SV     V 
  
OTHER                          39    12    27    21    18     13    11     8    18    13    11    22      6     -     8    15     8      8    21    13     3      3 
                               4%    6%    3%    4%    4%     4%    4%    3%    5%    4%    4%    4%     3%     -    3%    5%    4%     6%    4%    5%    2%     5% 
                                                                                                                      N     N     N      N 
  
DON'T KNOW                    106    16    90    65    32     26    18    39    40    27    28    62     16     5    42    30    14     15    59    18    22      6 
                              11%    8%   11%   12%    7%     8%    7%   14%   11%    8%   11%   11%     9%   15%   14%    9%    7%    12%   11%    7%   14%    12% 
                                                 EG                        J                                          Q 
  
NONE OF THE ABOVE             137    29   108    71    76     45    28    38    44    52    34    71     31     2    36    47    34     19    90    21    20      6 
                              14%   14%   14%   13%   17%    14%   11%   14%   12%   15%   14%   13%    16%    6%   12%   14%   17%    14%   17%    8%   12%    12% 
                                                        G                                                                         N            T 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 20-3 
QUESTION 41: 
To the best of your knowledge, does your child's/children's school offer activities or programs afterschool such as...? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
PHYSICAL ACTIVITIES AND       498    100    399    165   131    107    88    85   199    122    93   147     28   175   142   158    72     33      24    208   361   138 
SPORTS                        50%    54%    49%    53%   50%    47%   48%   53%   50%    53%   44%   46%    49%   51%   54%   51%   54%    52%     47%    48%   49%   51% 
  
TUTORING OR HELP WITH         496     92    404    164   135    103    85    80   202    107   107   153     32   165   140   155    70     32      26    212   361   134 
HOMEWORK                      50%    49%    50%    52%   52%    45%   47%   50%   50%    47%   51%   47%    56%   48%   53%   50%   53%    50%     50%    49%   49%   50% 
  
FUN, RECREATIONAL             349     77    273    142    97     53    52    70   130     77    73   107     17   110   107   113    58     17      18    138   264    85 
ACTIVITIES SUCH AS GAMES      35%    41%    33%    45%   37%    23%   29%   44%   32%    34%   35%   33%    29%   32%   41%   36%   44%    27%     35%    32%   36%   32% 
                                                    FG     F                 IJ                                           N          RT 
  
CREATIVE ACTIVITIES SUCH AS   310     66    243    115    90     58    41    58   119     60    73    85     17   102   104   103    45     23      14    122   223    86 
DRAWING, MUSIC, ACTING,       31%    36%    30%    37%   35%    25%   23%   36%   30%    26%   35%   27%    29%   30%   39%   33%   34%    37%     27%    28%   31%   32% 
ETC.                                                FG    FG                  J                  J                       LN 
  
CHILD CARE                    206     23    182     62    71     35    34    28    88     42    48    60     11    58    74    66    31      7      14     88   153    53 
                              21%    13%    22%    20%   27%    15%   19%   17%   22%    18%   23%   19%    19%   17%   28%   21%   23%    12%     26%    20%   21%   20% 
                                              B            F                                                             LN           R 
  
OTHER                          39      3     36     10     9      7    12     3    14     11    11    13      1    15    10    10     5      1       2     21    31     8 
                               4%     2%     4%     3%    3%     3%    6%    2%    3%     5%    5%    4%     1%    4%    4%    3%    4%     1%      4%     5%    4%    3% 
                                              B 
  
DON'T KNOW                    106     17     89     27    36     20    21    18    39     23    26    40      7    39    20    22    10      4       5     63    75    31 
                              11%     9%    11%     9%   14%     9%   12%   12%   10%    10%   12%   12%    11%   11%    8%    7%    8%     7%     10%    15%   10%   12% 
                                                                                                                                                          PQR 
  
NONE OF THE ABOVE             137     22    115     31    32     38    31    24    51     31    31    44      6    51    36    43    16     14      11     52   107    29 
                              14%    12%    14%    10%   12%    17%   17%   15%   13%    13%   15%   14%    10%   15%   14%   14%   12%    23%     21%    12%   15%   11% 
                                                                  D 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 20-4 
QUESTION 41: 
To the best of your knowledge, does your child's/children's school offer activities or programs afterschool such as...? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
PHYSICAL ACTIVITIES AND       498   461    32   243   131   112   375    238    159     87    243    172     70 
SPORTS                        50%   50%   45%   56%   47%   55%   49%    49%    51%    51%    51%    48%    52% 
                                                  E 
  
TUTORING OR HELP WITH         496   455    35   278   109   134   352    245    152     86    251    177     59 
HOMEWORK                      50%   50%   49%   64%   39%   66%   46%    50%    49%    50%    53%    49%    44% 
                                                  E           G 
  
FUN, RECREATIONAL             349   321    24   222    62   112   223    180    109     52    183    117     41 
ACTIVITIES SUCH AS GAMES      35%   35%   34%   51%   22%   55%   29%    37%    35%    30%    38%    32%    30% 
                                                  E           G 
  
CREATIVE ACTIVITIES SUCH AS   310   283    24   180    71    85   215    151     96     56    151    113     41 
DRAWING, MUSIC, ACTING,       31%   31%   33%   42%   26%   42%   28%    31%    31%    33%    32%    31%    30% 
ETC.                                              E           G 
  
CHILD CARE                    206   193    11   113    44    48   151    109     64     30    110     69     24 
                              21%   21%   15%   26%   16%   24%   20%    22%    20%    18%    23%    19%    18% 
                                                  E 
  
OTHER                          39    38     1    20     9    12    26     22      7      8     20     12      7 
                               4%    4%    2%    5%    3%    6%    3%     4%     2%     5%     4%     3%     5% 
  
DON'T KNOW                    106    92    10    29    19    12    90     40     36     26     35     44     19 
                              11%   10%   14%    7%    7%    6%   12%     8%    12%    15%     7%    12%    14% 
                                                                    F                    H             K 
  
NONE OF THE ABOVE             137   126    10    23    73    12   121     74     39     20     75     43     16 
                              14%   14%   14%    5%   26%    6%   16%    15%    13%    12%    16%    12%    12% 
                                                        D           F 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 21-1 
QUESTION 40C: 
To the best of your knowledge, do any of these afterschool programs provide food to the children who attend? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL ASKED              809   305   178   326   115   345   470   104      8   216   216   242   197     98    51    397   237   175 
                             100%   38%   22%   40%   14%   43%   58%   13%     1%   27%   27%   30%   24%    12%    6%    49%   29%   22% 
  
**D/S (YES - NO)               44    30     7     7     8    34    35     8     -1     5     5     8    13     15     3     36    30   -22 
                               5%   10%    4%    2%    7%   10%    7%    8%   -12%    2%    2%    3%    7%    15%    6%     9%   13%  -13% 
                                     CD                       J     J     J                              K    KLM            R     R 
  
YES                           311   130    67   114    47   145   195    42      2    73    73    90    80     46    22    162   101    49 
                              38%   43%   38%   35%   41%   42%   42%   40%    19%   34%   34%   37%   41%    47%   42%    41%   43%   28% 
                                                                                                                K            R     R 
  
NO                            267   100    60   107    40   111   161    33      3    68    68    82    67     31    18    125    71    71 
                              33%   33%   34%   33%   35%   32%   34%   32%    30%   31%   31%   34%   34%    32%   36%    32%   30%   41% 
                                                                                                                                         Q 
  
DON'T KNOW                    231    74    51   105    28    89   115    30      4    76    76    71    51     21    11    110    65    56 
                              29%   24%   29%   32%   24%   26%   24%   28%    51%   35%   35%   29%   26%    21%   21%    28%   28%   32% 
                                                  B                                   FG     N 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 103 
Table 21-2 
QUESTION 40C: 
To the best of your knowledge, do any of these afterschool programs provide food to the children who attend? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL ASKED              809   177   632   418   359    267   219   218   299   290   208   452    149    26   242   268   162    112   417   220   125     44 
                             100%   22%   78%   52%   44%    33%   27%   27%   37%   36%   26%   56%    18%    3%   30%   33%   20%    14%   52%   27%   15%     5% 
  
**D/S (YES - NO)               44    12    32    70    41     -6   -11    -9    32    21     9    30      5    14    22     4   -10     14   -19    52    16     -2 
                               5%    7%    5%   17%   11%    -2%   -5%   -4%   11%    7%    4%    7%     4%   53%    9%    1%   -6%    13%   -5%   24%   13%    -5% 
                                                EFG    FG                        H     H                     OPQR    PQ     Q           PQ         SUV    SV 
  
YES                           311    74   237   180   152     96    71    76   126   109    85   172     54    15    91   101    56     48   130   111    56     14 
                              38%   42%   37%   43%   42%    36%   33%   35%   42%   38%   41%   38%    36%   58%   38%   38%   35%    43%   31%   51%   44%    32% 
                                                  G     G                                                       Q                                   SV     S 
  
NO                            267    63   204   109   111    102    82    85    95    88    76   143     49     1    69    97    66     33   150    60    40     16 
                              33%   35%   32%   26%   31%    38%   38%   39%   32%   30%   36%   32%    33%    5%   29%   36%   41%    30%   36%   27%   32%    37% 
                                                               D     D                                                N     N    NO      N     T 
  
DON'T KNOW                    231    40   191   129    96     69    66    58    78    93    47   138     46    10    81    70    40     31   138    49    30     13 
                              29%   23%   30%   31%   27%    26%   30%   27%   26%   32%   23%   30%    31%   38%   33%   26%   24%    28%   33%   22%   24%    31% 
                                            B                                                      K                                           T 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 21-3 
QUESTION 40C: 
To the best of your knowledge, do any of these afterschool programs provide food to the children who attend? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL ASKED              809    157    652    266   208    182   139   128   329    187   166   254     49   279   217   258   109     47      40    350   590   219 
                             100%    19%    81%    33%   26%    23%   17%   16%   41%    23%   20%   31%     6%   35%   27%   32%   13%     6%      5%    43%   73%   27% 
  
**D/S (YES - NO)               44     -8     52     35    13      1    -8   -10    48      5     1     -     -8    15    36    16    17     -2       6      8    26    18 
                               5%    -5%     8%    13%    6%     1%   -6%   -8%   15%     3%    1%     -   -16%    5%   17%    6%   16%    -5%     15%     2%    4%    8% 
                                              B    EFG    FG      G               HJK      H     H     M           LM   LMN    RT   PRT             RT      R 
  
YES                           311     50    261    118    70     69    47    40   144     71    56    88     16   105    98   105    49     16      17    125   229    82 
                              38%    32%    40%    44%   34%    38%   34%   31%   44%    38%   34%   35%    34%   38%   45%   41%   45%    35%     41%    36%   39%   38% 
                                                     E                             HK                                     L 
  
NO                            267     58    209     83    57     68    55    49    96     66    55    88     24    90    62    89    31     18      11    117   203    65 
                              33%    37%    32%    31%   28%    37%   40%   39%   29%    35%   33%   35%    49%   32%   28%   34%   29%    40%     26%    33%   34%   30% 
                                                                        E                                    NO 
  
DON'T KNOW                    231     48    183     65    80     45    37    39    88     50    55    78      8    84    57    65    29     12      13    108   159    72 
                              29%    31%    28%    24%   39%    25%   27%   30%   27%    27%   33%   31%    17%   30%   26%   25%   26%    26%     33%    31%   27%   33% 
                                                         DFG                                           M            M 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 21-4 
QUESTION 40C: 
To the best of your knowledge, do any of these afterschool programs provide food to the children who attend? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL ASKED              809   745    54   433   187   194   594    399    255    137    389    293    108 
                             100%   92%    7%   53%   23%   24%   73%    49%    31%    17%    48%    36%    13% 
  
**D/S (YES - NO)               44    50    -8   113   -57    98   -56     40     10      -     57      6    -14 
                               5%    7%  -15%   26%  -30%   50%   -9%    10%     4%      -    15%     2%   -13% 
                                      C           E           G           IJ      J            LM      M 
  
YES                           311   291    15   217    52   129   177    168     92     47    175    102     32 
                              38%   39%   28%   50%   28%   67%   30%    42%    36%    34%    45%    35%    30% 
                                                  E           G                                LM 
  
NO                            267   241    23   104   108    32   233    128     82     47    117     97     46 
                              33%   32%   43%   24%   58%   16%   39%    32%    32%    34%    30%    33%    43% 
                                                        D           F                                         K 
  
DON'T KNOW                    231   213    16   112    27    33   184    103     81     43     97     95     29 
                              29%   29%   29%   26%   14%   17%   31%    26%    32%    31%    25%    32%    27% 
                                                  E                 F 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 22-1 
QUESTION 45: 
To the best of your knowledge, is there a local school, church, parks and recreation center, or community center where children can go afterschool to receive free food? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL ASKED              567   196   108   263    78   236   302    62      5   168   168   173   135     57    30    271   164   132 
                             100%   35%   19%   46%   14%   42%   53%   11%     1%   30%   30%   31%   24%    10%    5%    48%   29%   23% 
  
**D/S (YES - NO)             -248   -89   -39  -119   -34  -105  -147   -36     -1   -61   -61   -88   -50    -34   -15    -89   -85   -74 
                             -44%  -46%  -36%  -45%  -44%  -44%  -49%  -58%   -25%  -36%  -36%  -51%  -37%   -59%  -49%   -33%  -52%  -56% 
                                                                                                                            QR 
  
YES                            49    19    15    15     9    22    24     5      1    15    15    11    14      5     3     30    13     6 
                               9%   10%   14%    6%   12%    9%    8%    8%    16%    9%    9%    6%   10%     9%   11%    11%    8%    4% 
                                            D                                                                                R 
  
NO                            297   109    55   134    44   127   171    41      2    77    77    99    64     39    18    119    98    80 
                              52%   55%   50%   51%   56%   54%   56%   66%    42%   46%   46%   57%   47%    68%   59%    44%   60%   61% 
                                                                          J                                    KM                  P     P 
  
DON'T KNOW                    221    69    39   114    25    87   108    16      2    76    76    63    57     13     9    121    53    46 
                              39%   35%   36%   43%   32%   37%   36%   26%    42%   45%   45%   36%   43%    23%   30%    45%   32%   35% 
                                                                                       H     N           N                   Q 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 22-2 
QUESTION 45: 
To the best of your knowledge, is there a local school, church, parks and recreation center, or community center where children can go afterschool to receive free food? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL ASKED              567    97   470   310   247    171   141   148   227   189   126   343     99    14   183   184   117     70   338   111    90     23 
                             100%   17%   83%   55%   43%    30%   25%   26%   40%   33%   22%   60%    17%    2%   32%   33%   21%    12%   60%   20%   16%     4% 
  
**D/S (YES - NO)             -248   -37  -211  -120  -120    -88   -55   -75   -82   -89   -50  -154    -44   -10   -66   -93   -58    -20  -165   -39   -33    -10 
                             -44%  -38%  -45%  -39%  -49%   -51%  -39%  -50%  -36%  -47%  -40%  -45%   -44%  -76%  -36%  -50%  -50%   -29%  -49%  -35%  -36%   -41% 
                                                                                                                                         P 
  
YES                            49    13    37    29    18     13    15     8    25    15    13    28      9     1    21    12     7      8    21    15    11      3 
                               9%   13%    8%    9%    7%     7%   10%    6%   11%    8%   10%    8%     9%    5%   12%    7%    6%    11%    6%   13%   12%    14% 
  
NO                            297    50   248   149   139    100    70    83   108   105    63   182     53    11    87   106    65     28   186    54    43     13 
                              52%   51%   53%   48%   56%    58%   50%   56%   48%   55%   50%   53%    53%   81%   48%   57%   56%    41%   55%   48%   48%    55% 
                                                               D                                             OPQR           R     R 
  
DON'T KNOW                    221    35   186   132    90     58    56    57    94    69    50   134     37     2    75    66    44     33   132    43    36      7 
                              39%   36%   40%   42%   36%    34%   40%   38%   41%   36%   40%   39%    37%   14%   41%   36%   38%    48%   39%   39%   40%    31% 
                                                                                                                      N     N     N      N 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 22-3 
QUESTION 45: 
To the best of your knowledge, is there a local school, church, parks and recreation center, or community center where children can go afterschool to receive free food? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL ASKED              567    106    461    156   156    142   105    95   231    139   102   190     29   196   144   175    71     42      28    244   407   161 
                             100%    19%    81%    28%   27%    25%   18%   17%   41%    24%   18%   34%     5%   35%   25%   31%   13%     7%      5%    43%   72%   28% 
  
**D/S (YES - NO)             -248    -37   -211    -55   -53    -79   -60   -38  -104    -68   -38   -97    -13   -82   -55   -78   -23    -19     -15   -110  -182   -66 
                             -44%   -35%   -46%   -35%  -34%   -55%  -57%  -39%  -45%   -49%  -38%  -51%   -44%  -42%  -38%  -45%  -33%   -44%    -55%   -45%  -45%  -41% 
                                                           F 
  
YES                            49     18     31     15    14     13     6     9    19     12     9    13      3    20    12    19    10      2       2     15    34    16 
                               9%    17%     7%     9%    9%     9%    6%   10%    8%     9%    9%    7%    11%   10%    8%   11%   15%     6%      6%     6%    8%   10% 
                                       C 
  
NO                            297     55    242     70    68     92    66    47   123     80    47   110     16   102    67    97    34     21      17    125   216    81 
                              52%    52%    52%    45%   43%    65%   63%   49%   53%    58%   47%   58%    56%   52%   46%   56%   47%    50%     61%    51%   53%   51% 
                                                                 DE    DE 
  
DON'T KNOW                    221     33    188     72    74     37    33    39    89     47    46    68      9    74    66    58    27     19       9    104   157    64 
                              39%    31%    41%    46%   48%    26%   31%   41%   39%    34%   45%   36%    33%   38%   46%   33%   38%    44%     34%    43%   39%   40% 
                                                    FG    FG 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 22-4 
QUESTION 45: 
To the best of your knowledge, is there a local school, church, parks and recreation center, or community center where children can go afterschool to receive free food? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL ASKED              567   512    48     -   278    48   505    271    186     96    262    204     79 
                             100%   90%    8%     -   49%    9%   89%    48%    33%    17%    46%    36%    14% 
  
**D/S (YES - NO)             -248  -212   -32     -  -191    -8  -235   -128    -71    -42   -122    -84    -37 
                             -44%  -41%  -66%     -  -69%  -17%  -47%   -47%   -38%   -44%   -47%   -41%   -47% 
                                                              G 
  
YES                            49    48     1     -    23    13    36     24     15      9     23     16      6 
                               9%    9%    2%     -    8%   26%    7%     9%     8%    10%     9%     8%     7% 
                                      C                       G 
  
NO                            297   259    33     -   214    21   271    152     87     51    145    100     43 
                              52%   51%   68%     -   77%   43%   54%    56%    47%    53%    55%    49%    55% 
                                            B 
  
DON'T KNOW                    221   205    14     -    42    15   198     96     84     36     94     89     30 
                              39%   40%   30%     -   15%   31%   39%    35%    45%    37%    36%    43%    38% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 23-1 
QUESTION 50: 
This past school year, did you have a child who received free food afterschool from a program or local organization like a school, church, parks and recreation center or 
community center? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (YES - NO)             -567  -190  -104  -273   -70  -208  -267   -44     -2  -209  -209  -166  -123    -53   -15   -304  -125  -138 
                             -57%  -50%  -49%  -66%  -50%  -48%  -47%  -34%   -22%  -77%  -77%  -55%  -52%   -44%  -23%   -63%  -43%  -61% 
                                      D     D           J     J     J     J      J                 K     K      K  KLMN           PR 
  
YES                           203    89    51    64    34   107   144    41      4    28    28    63    55     32    24     83    79    42 
                              20%   24%   24%   16%   24%   24%   25%   32%    39%   10%   10%   21%   23%    27%   37%    17%   27%   19% 
                                      D     D           J     J     J     J      J                 K     K      K   KLM           PR 
  
NO                            771   279   155   337   104   315   411    86      6   237   237   229   178     85    38    387   204   180 
                              77%   74%   73%   82%   74%   72%   72%   66%    61%   87%   87%   76%   75%    70%   60%    80%   70%   80% 
                                                 BC                                 EFGH  LMNO     O     O                   Q           Q 
  
DON'T KNOW                     26     9     7    10     3    14    14     3      -     6     6     9     5      4     2     13    10     3 
                               3%    2%    3%    2%    2%    3%    2%    2%      -    2%    2%    3%    2%     3%    3%     3%    3%    1% 
                                                              I     I                  I 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 23-2 
QUESTION 50: 
This past school year, did you have a child who received free food afterschool from a program or local organization like a school, church, parks and recreation center or 
community center? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (YES - NO)             -567   -90  -477  -292  -213   -194  -142  -167  -205  -193  -133  -317   -117    -6  -178  -193  -133    -58  -343  -101   -87    -36 
                             -57%  -44%  -60%  -55%  -48%   -60%  -56%  -62%  -55%  -54%  -53%  -56%   -62%  -18%  -58%  -59%  -66%   -44%  -64%  -40%  -54%   -70% 
                                      C                                                                      OPQR                        Q           S 
  
YES                           203    56   147   113   112     61    51    47    77    79    54   115     34    12    62    63    31     36    90    71    34      7 
                              20%   27%   19%   21%   25%    19%   20%   18%   21%   22%   22%   21%    18%   39%   20%   19%   16%    27%   17%   28%   21%    14% 
                                      C                 F                                                     OPQ                        Q          SV 
  
NO                            771   146   624   405   325    254   194   214   282   272   187   433    151    18   239   256   164     93   433   172   121     43 
                              77%   71%   79%   76%   73%    79%   76%   79%   76%   76%   75%   77%    80%   57%   78%   78%   82%    70%   81%   69%   76%    84% 
                                            B                  E                                                      N     N    NR            T                  T 
  
DON'T KNOW                     26     3    23    13    11      7     9     8    11     5     7    15      5     1     7     8     5      4    13     7     5      1 
                               3%    2%    3%    2%    3%     2%    4%    3%    3%    1%    3%    3%     3%    4%    2%    3%    3%     3%    2%    3%    3%     2% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 23-3 
QUESTION 50: 
This past school year, did you have a child who received free food afterschool from a program or local organization like a school, church, parks and recreation center or 
community center? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (YES - NO)             -567    -90   -477   -133  -170   -143  -112   -88  -225   -134  -120  -194    -29  -204  -133  -153   -66    -35     -35   -271  -404  -163 
                             -57%   -49%   -58%   -42%  -65%   -63%  -62%  -55%  -56%   -58%  -57%  -60%   -50%  -59%  -50%  -49%  -50%   -55%    -67%   -62%  -55%  -61% 
                                                   EFG 
  
YES                           203     42    162     85    41     40    33    33    84     44    42    57     14    68    64    74    31     14       9     76   156    48 
                              20%    22%    20%    27%   16%    17%   18%   21%   21%    19%   20%   18%    24%   20%   24%   24%   24%    21%     17%    18%   21%   18% 
                                                   EFG 
  
NO                            771    132    638    218   212    182   145   121   309    178   162   251     43   272   196   227    97     48      43    348   560   211 
                              77%    71%    78%    70%   81%    80%   80%   76%   77%    78%   77%   78%    74%   78%   74%   73%   73%    77%     83%    80%   77%   78% 
                                                           D      D     D                                                                                   P 
  
DON'T KNOW                     26     11     15      9     8      6     3     6     7      7     6    14      1     7     5    10     4      1       -     10    15    11 
                               3%     6%     2%     3%    3%     2%    2%    4%    2%     3%    3%    4%     2%    2%    2%    3%    3%     2%       -     2%    2%    4% 
                                       C                                                                                        S     S                     S 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 23-4 
QUESTION 50: 
This past school year, did you have a child who received free food afterschool from a program or local organization like a school, church, parks and recreation center or 
community center? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (YES - NO)             -567  -512   -49  -111  -223   203  -771   -203   -203   -142   -197   -231   -116 
                             -57%  -56%  -69%  -26%  -80%  100% -100%   -41%   -65%   -82%   -41%   -64%   -86% 
                                                  E           G           IJ                   LM 
  
YES                           203   190    10   155    25   203     -    139     52     12    135     60      7 
                              20%   21%   15%   36%    9%  100%     -    28%    16%     7%    28%    17%     5% 
                                                  E           G           IJ      J            LM      M 
  
NO                            771   702    59   266   248     -   771    342    255    154    331    291    123 
                              77%   77%   83%   61%   89%     -  100%    70%    81%    89%    70%    81%    91% 
                                                        D           F             H     HI             K     KL 
  
DON'T KNOW                     26    24     2    12     5     -     -     11      7      6     10     10      4 
                               3%    3%    2%    3%    2%     -     -     2%     2%     3%     2%     3%     3% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 24-1 
QUESTION 60: 
In general, how interested would you be in having your child(ren) participate in a free or affordable afterschool program? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (INTERESTED - NOT       633   259   147   228   104   333   420    98      3   102   102   222   170     89    51    210   225   199 
  INTERESTED)                 63%   69%   69%   55%   74%   76%   74%   75%    30%   38%   38%   74%   71%    74%   80%    44%   77%   88% 
                                      D     D          IJ    IJ    IJ    IJ                        K     K      K     K            P    PQ 
  
TOTAL INTERESTED              805   310   177   318   122   381   490   112      6   183   183   256   201    105    57    339   256   210 
----------------              81%   82%   83%   77%   87%   87%   86%   86%    65%   68%   68%   85%   85%    87%   90%    70%   88%   93% 
                                                        J     J     J     J                        K     K      K     K            P    PQ 
  
TOTAL NOT INTERESTED          172    52    30    90    18    47    70    14      4    81    81    34    31     15     6    129    31    11 
--------------------          17%   14%   14%   22%   13%   11%   12%   11%    35%   30%   30%   11%   13%    13%   10%    27%   11%    5% 
                                                 BC                                 EFGH  LMNO                              QR     R 
  
  VERY INTERESTED             491   204   108   179    86   249   330    81      6    86    86   155   127     77    44    179   162   151 
                              49%   54%   51%   44%   61%   57%   58%   63%    57%   32%   32%   52%   54%    64%   70%    37%   55%   67% 
                                      D                 J     J     J     J                        K     K     KL   KLM            P    PQ 
  
  SOMEWHAT INTERESTED         314   106    69   138    36   132   159    30      1    97    97   101    74     28    13    161    94    59 
                              31%   28%   32%   34%   26%   30%   28%   23%     8%   36%   36%   33%   31%    23%   20%    33%   32%   26% 
                                                              I     I                GHI    NO    NO 
  
  NOT VERY INTERESTED          88    25    15    48     5    24    36     9      2    42    42    18    15      7     4     60    21     8 
                               9%    7%    7%   12%    4%    6%    6%    7%    15%   16%   16%    6%    6%     6%    7%    12%    7%    4% 
                                                  B                                 EFGH  LMNO                              QR 
  
  NOT AT ALL INTERESTED        83    26    16    41    13    23    34     4      2    39    39    16    17      8     2     70    10     3 
                               8%    7%    7%   10%    9%    5%    6%    3%    20%   14%   14%    5%    7%     7%    3%    15%    3%    1% 
                                                                                     FGH  LMNO                              QR 
  
DON'T KNOW                     23    14     5     3     1     8     9     4      -     6     6    11     5      -     -     14     5     4 
                               2%    4%    2%    1%    1%    2%    2%    3%      -    2%    2%    4%    2%      -     -     3%    2%    2% 
                                      D                       I     I     I            I     O    NO     O 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 115 
Table 24-2 
QUESTION 60: 
In general, how interested would you be in having your child(ren) participate in a free or affordable afterschool program? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (INTERESTED - NOT       633   143   491   374   301    197   113   150   257   222   169   372     92    24   237   206   103     63   288   194   113     36 
  INTERESTED)                 63%   69%   62%   70%   67%    61%   44%   56%   69%   62%   68%   66%    49%   76%   77%   63%   52%    47%   54%   78%   71%    71% 
                                      C          FG     G      G                 H           M     M           QR   PQR    QR                        S     S      S 
  
TOTAL INTERESTED              805   172   634   449   371    256   179   203   312   287   205   463    138    28   271   264   147     96   404   220   135     43 
----------------              81%   83%   80%   84%   83%    79%   70%   75%   84%   81%   83%   82%    73%   88%   88%   81%   73%    72%   76%   88%   84%    84% 
                                                  G     G      G                 H           M     M           QR   PQR                              S     S 
  
TOTAL NOT INTERESTED          172    29   143    75    69     59    66    53    55    64    36    90     45     4    33    58    44     33   117    26    21      6 
--------------------          17%   14%   18%   14%   15%    18%   26%   20%   15%   18%   15%   16%    24%   12%   11%   18%   22%    25%   22%   10%   13%    13% 
                                                                   DEF                                   KL                 O     O      O    TU 
  
  VERY INTERESTED             491   114   377   274   224    138   103   127   186   175   137   290     64    17   170   154    85     66   221   162    83     24 
                              49%   56%   48%   51%   50%    43%   41%   47%   50%   49%   55%   52%    34%   53%   55%   47%   42%    50%   41%   65%   52%    47% 
                                      C          FG     G                                    M     M                  Q                            SUV     S 
  
  SOMEWHAT INTERESTED         314    57   256   176   146    117    76    75   126   111    68   172     73    11   101   109    63     30   183    59    51     19 
                              31%   28%   32%   33%   33%    36%   30%   28%   34%   31%   27%   31%    39%   35%   33%   33%   31%    23%   34%   23%   32%    37% 
                                                                                                          K           R     R                  T 
  
  NOT VERY INTERESTED          88    10    79    37    31     28    33    29    29    30    17    53     19     1    19    28    22     18    55    15    13      4 
                               9%    5%   10%    7%    7%     9%   13%   11%    8%    8%    7%    9%    10%    4%    6%    9%   11%    14%   10%    6%    8%     9% 
                                            B                       DE                                                                  NO 
  
  NOT AT ALL INTERESTED        83    19    64    38    38     31    33    24    25    35    19    38     27     3    15    29    22     14    62    11     8      2 
                               8%    9%    8%    7%    8%    10%   13%    9%    7%   10%    8%    7%    14%    8%    5%    9%   11%    11%   12%    4%    5%     4% 
                                                                     D                                   KL                       O          TUV 
  
DON'T KNOW                     23     5    18     8     8      8     9    14     4     5     7    10      6     -     4     6     9      4    14     3     4      2 
                               2%    2%    2%    1%    2%     2%    3%    5%    1%    1%    3%    2%     3%     -    1%    2%    5%     3%    3%    1%    2%     4% 
                                                                          IJ                                                N     N 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 24-3 
QUESTION 60: 
In general, how interested would you be in having your child(ren) participate in a free or affordable afterschool program? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (INTERESTED - NOT       633    100    533    232   133    143   114   107   285    141   100   191     35   240   164   214    85     49      46    238   493   141 
  INTERESTED)                 63%    54%    65%    74%   51%    63%   63%   67%   71%    61%   48%   59%    61%   69%   62%   69%   64%    77%     88%    55%   67%   52% 
                                              B    EFG            E     E     K    JK      K                        L           T            T     PQT            V 
  
TOTAL INTERESTED              805    140    666    269   196    183   145   131   339    182   153   251     46   289   213   260   109     56      49    327   603   202 
----------------              81%    75%    82%    86%   75%    80%   80%   82%   85%    79%   73%   78%    80%   84%   81%   84%   82%    89%     94%    75%   83%   75% 
                                                     E                        K     K                                           T            T     PQT            V 
  
TOTAL NOT INTERESTED          172     40    132     37    63     39    31    24    54     41    53    60     11    49    49    47    24      7       3     89   111    61 
--------------------          17%    21%    16%    12%   24%    17%   17%   15%   14%    18%   25%   19%    19%   14%   18%   15%   18%    11%      6%    20%   15%   23% 
                                                           D                                    HI                              S     S                     S           U 
  
  VERY INTERESTED             491     74    417    177   116    116    72    81   208    111    92   147     26   183   132   160    59     31      37    201   383   109 
                              49%    40%    51%    57%   44%    51%   40%   50%   52%    48%   44%   46%    45%   53%   50%   51%   44%    49%     72%    46%   52%   40% 
                                              B     EG            G                                                                               PQRT            V 
  
  SOMEWHAT INTERESTED         314     66    248     92    80     66    73    50   130     72    61   104     20   107    81   101    50     25      12    126   220    93 
                              31%    35%    30%    29%   31%    29%   40%   31%   33%    31%   29%   32%    35%   31%   31%   32%   37%    40%     22%    29%   30%   35% 
                                                                       DF 
  
  NOT VERY INTERESTED          88     26     62     25    29     20    14    10    30     20    28    29      7    28    24    23    11      6       1     48    55    33 
                               9%    14%     8%     8%   11%     9%    7%    6%    8%     9%   13%    9%    12%    8%    9%    7%    9%     9%      1%    11%    8%   12% 
                                       C                                                         H                              S     S                     S           U 
  
  NOT AT ALL INTERESTED        83     13     70     12    34     19    17    14    24     21    25    32      4    21    25    24    12      1       2     41    56    28 
                               8%     7%     9%     4%   13%     8%   10%    9%    6%     9%   12%   10%     6%    6%   10%    8%    9%     2%      5%    10%    8%   10% 
                                                           D      D     D                        I                              R     R                     R 
  
DON'T KNOW                     23      6     17      7     2      6     6     5     7      7     4    11      1     8     3     3     1      -       -     18    16     7 
                               2%     3%     2%     2%    1%     2%    3%    3%    2%     3%    2%    3%     2%    2%    1%    1%    1%      -       -     4%    2%    2% 
                                                                                                                                                         PQRS 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 24-4 
QUESTION 60: 
In general, how interested would you be in having your child(ren) participate in a free or affordable afterschool program? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (INTERESTED - NOT       633   597    36   272   189   178   443    491    314   -172    452    259    -86 
  INTERESTED)                 63%   65%   50%   63%   68%   88%   58%   100%   100%  -100%    95%    72%   -64% 
                                      C                       G            J      J            LM      M 
  
TOTAL INTERESTED              805   746    53   348   232   190   597    491    314      -    463    306     23 
----------------              81%   81%   74%   80%   83%   93%   77%   100%   100%      -    97%    85%    17% 
                                                              G            J      J            LM      M 
  
TOTAL NOT INTERESTED          172   149    17    76    43    12   154      -      -    172     11     47    109 
--------------------          17%   16%   23%   17%   16%    6%   20%      -      -   100%     2%    13%    81% 
                                                                    F                   HI             K     KL 
  
  VERY INTERESTED             491   462    26   220   149   139   342    491      -      -    391     92      3 
                              49%   50%   36%   51%   54%   68%   44%   100%      -      -    82%    25%     3% 
                                      C                       G           IJ                   LM      M 
  
  SOMEWHAT INTERESTED         314   285    27   127    83    52   255      -    314      -     72    214     20 
                              31%   31%   38%   29%   30%   25%   33%      -   100%      -    15%    59%    15% 
                                                                    F            HJ                   KM 
  
  NOT VERY INTERESTED          88    76    12    41    20     9    75      -      -     88      6     35     45 
                               9%    8%   17%   10%    7%    4%   10%      -      -    51%     1%    10%    34% 
                                                                    F                   HI             K     KL 
  
  NOT AT ALL INTERESTED        83    74     5    34    24     3    78      -      -     83      5     13     64 
                               8%    8%    7%    8%    8%    1%   10%      -      -    49%     1%     4%    47% 
                                                                    F                   HI             K     KL 
  
DON'T KNOW                     23    20     2     9     3     1    20      -      -      -      3      7      2 
                               2%    2%    3%    2%    1%    1%    3%      -      -      -     1%     2%     2% 
                                                                    F 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 25-1 
QUESTION 65: 
If this afterschool program provided free healthy food would that make you more or less interested in having your child(ren) participate? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (MORE INTERESTED -      700   269   156   275   109   325   425   102      6   163   163   227   163     91    55    275   228   197 
  LESS INTERESTED)            70%   72%   73%   67%   77%   75%   75%   79%    59%   60%   60%   76%   69%    76%   87%    57%   78%   88% 
                                                        J     J     J     J                        K            K   KLM            P    PQ 
  
TOTAL MORE INTERESTED         731   279   163   288   110   336   439   105      6   175   175   231   171     96    55    299   231   201 
---------------------         73%   74%   77%   70%   78%   77%   77%   81%    64%   65%   65%   77%   72%    79%   87%    62%   79%   89% 
                                                        J     J     J     J                        K            K    KM            P    PQ 
  
NO DIFFERENCE                 221    76    37   108    29    85   110    19      3    76    76    60    56     20     8    149    53    19 
-------------                 22%   20%   17%   26%   20%   19%   19%   14%    31%   28%   28%   20%   23%    17%   12%    31%   18%    9% 
                                                  C                                  FGH   LNO           O                  QR     R 
  
TOTAL LESS INTERESTED          30    10     8    13     1    10    14     3      1    12    12     4     8      4     -     24     3     4 
---------------------          3%    3%    4%    3%    1%    2%    2%    2%     5%    4%    4%    1%    4%     3%     -     5%    1%    2% 
                                                                                       E     O           O      O           QR 
  
  MUCH MORE INTERESTED        474   200   105   169    73   238   305    81      6    94    94   149   115     74    41    170   149   155 
                              47%   53%   49%   41%   52%   54%   54%   62%    58%   35%   35%   50%   48%    61%   64%    35%   51%   69% 
                                      D                 J     J     J     J                        K     K    KLM   KLM            P    PQ 
  
  SOMEWHAT MORE INTERESTED    257    79    59   119    37    98   134    25      1    81    81    82    56     22    14    129    82    46 
                              26%   21%   28%   29%   26%   22%   24%   19%     6%   30%   30%   27%   24%    18%   23%    27%   28%   21% 
                                                  B     I     I     I                FHI     N     N 
  
  NO DIFFERENCE               221    76    37   108    29    85   110    19      3    76    76    60    56     20     8    149    53    19 
                              22%   20%   17%   26%   20%   19%   19%   14%    31%   28%   28%   20%   23%    17%   12%    31%   18%    9% 
                                                  C                                  FGH   LNO           O                  QR     R 
  
  SOMEWHAT LESS INTERESTED     12     3     4     5     -     1     6     1      1     5     5     3     2      1     -      9     1     1 
                               1%    1%    2%    1%     -     -    1%    1%     5%    2%    2%    1%    1%     1%     -     2%     -    1% 
                                                                    E                                                        Q 
  
  MUCH LESS INTERESTED         19     7     3     8     1     9     7     2      -     8     8     1     6      3     -     15     2     2 
                               2%    2%    2%    2%    1%    2%    1%    1%      -    3%    3%     -    3%     2%     -     3%    1%    1% 
                                                              I     I                  I    LO           O                   Q 
  
DON'T KNOW                     18    10     5     3     1     6     6     3      -     8     8     6     2      1     1     11     5     1 
                               2%    3%    2%    1%    1%    1%    1%    2%      -    3%    3%    2%    1%     1%    1%     2%    2%    1% 
                                      D                       I     I                  I 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 25-2 
QUESTION 65: 
If this afterschool program provided free healthy food would that make you more or less interested in having your child(ren) participate? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (MORE INTERESTED -      700   141   559   391   316    217   158   177   269   250   177   404    120    25   240   223   129     83   352   190   121     36 
  LESS INTERESTED)            70%   69%   70%   74%   71%    67%   62%   66%   73%   70%   71%   72%    63%   80%   78%   68%   64%    63%   66%   76%   76%    70% 
                                                  G     G                                                      QR   PQR                              S     S 
  
TOTAL MORE INTERESTED         731   147   584   400   327    229   171   188   280   259   184   419    127    26   243   233   139     90   371   196   124     37 
---------------------         73%   71%   74%   75%   73%    71%   67%   70%   76%   73%   74%   75%    67%   83%   79%   71%   69%    68%   69%   78%   78%    73% 
                                                  G                                                                  QR                              S     S 
  
NO DIFFERENCE                 221    49   172   113   103     78    65    60    77    85    50   121     50     5    60    81    42     34   136    42    30     11 
-------------                 22%   24%   22%   21%   23%    24%   25%   22%   21%   24%   20%   21%    27%   15%   19%   25%   21%    26%   25%   17%   19%    22% 
                                                                                                                                               T 
  
TOTAL LESS INTERESTED          30     5    25     9    11     12    13    11    10     9     7    16      8     1     3    10    10      6    19     6     4      2 
---------------------          3%    3%    3%    2%    2%     4%    5%    4%    3%    3%    3%    3%     4%    3%    1%    3%    5%     5%    4%    2%    2%     3% 
                                                                     D                                                            O 
  
  MUCH MORE INTERESTED        474   107   367   251   210    146   117   123   184   163   132   279     63    14   158   147    92     63   221   144    82     25 
                              47%   52%   46%   47%   47%    45%   46%   46%   50%   46%   53%   50%    33%   45%   51%   45%   46%    48%   41%   58%   51%    49% 
                                                                                             M     M                                                 S     S 
  
  SOMEWHAT MORE INTERESTED    257    40   217   150   118     83    54    65    96    95    52   140     65    12    85    86    47     26   149    52    42     12 
                              26%   19%   27%   28%   26%    26%   21%   24%   26%   27%   21%   25%    34%   38%   27%   26%   24%    20%   28%   21%   27%    25% 
                                            B     G                                                      KL                                    T 
  
  NO DIFFERENCE               221    49   172   113   103     78    65    60    77    85    50   121     50     5    60    81    42     34   136    42    30     11 
                              22%   24%   22%   21%   23%    24%   25%   22%   21%   24%   20%   21%    27%   15%   19%   25%   21%    26%   25%   17%   19%    22% 
                                                                                                                                               T 
  
  SOMEWHAT LESS INTERESTED     12     2    10     3     4      4     4     6     4     2     3     9      -     -     2     2     3      4     7     3     2      1 
                               1%    1%    1%     -    1%     1%    1%    2%    1%    1%    1%    2%      -     -    1%    1%    2%     3%    1%    1%    1%     1% 
                                                                                                   M 
  
  MUCH LESS INTERESTED         19     3    15     7     7      7    10     5     6     7     4     7      8     1     1     7     7      2    12     3     2      1 
                               2%    2%    2%    1%    2%     2%    4%    2%    2%    2%    2%    1%     4%    3%     -    2%    4%     2%    2%    1%    1%     2% 
                                                                                                                            O     O 
  
DON'T KNOW                     18     5    13     9     7      3     5    11     3     4     7     6      4     -     2     4     9      3     9     6     2      1 
                               2%    2%    2%    2%    1%     1%    2%    4%    1%    1%    3%    1%     2%     -    1%    1%    4%     2%    2%    2%    1%     2% 
                                                                          IJ                                                    NOP 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 25-3 
QUESTION 65: 
If this afterschool program provided free healthy food would that make you more or less interested in having your child(ren) participate? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (MORE INTERESTED -      700    123    577    238   168    158   125   119   292    156   133   210     32   261   192   221    93     50      42    289   540   160 
  LESS INTERESTED)            70%    66%    71%    76%   64%    69%   69%   75%   73%    68%   63%   65%    56%   75%   72%   71%   70%    80%     81%    67%   74%   59% 
                                                     E                        K     K                              LM     M                  T       T            V 
  
TOTAL MORE INTERESTED         731    128    603    247   175    168   129   122   302    165   141   221     39   267   197   231    98     51      43    304   557   174 
---------------------         73%    69%    74%    79%   67%    74%   71%   76%   75%    72%   67%   69%    68%   77%   74%   74%   74%    81%     83%    70%   76%   65% 
                                                     E                                                              L                                             V 
  
NO DIFFERENCE                 221     48    173     52    75     43    48    29    82     52    58    80     10    69    59    65    29     11       8    105   145    76 
-------------                 22%    26%    21%    17%   29%    19%   26%   18%   21%    23%   28%   25%    18%   20%   22%   21%   22%    17%     16%    24%   20%   28% 
                                                          DF            D                        H                                                                      U 
  
TOTAL LESS INTERESTED          30      5     25      9     6     10     3     3    10      9     8    12      7     6     5     9     5      1       1     15    17    14 
---------------------          3%     3%     3%     3%    2%     5%    2%    2%    3%     4%    4%    4%    12%    2%    2%    3%    4%     1%      2%     3%    2%    5% 
                                                                                                             NO 
  
  MUCH MORE INTERESTED        474     77    397    163   108    112    81    87   204     98    85   141     26   175   127   147    61     32      33    198   370   104 
                              47%    42%    49%    52%   41%    49%   44%   54%   51%    43%   41%   44%    46%   51%   48%   47%   46%    51%     63%    46%   51%   39% 
                                                     E                       JK    JK                                                                T            V 
  
  SOMEWHAT MORE INTERESTED    257     51    206     84    67     56    48    36    98     67    56    80     13    92    69    83    37     19      10    106   187    70 
                              26%    27%    25%    27%   26%    25%   27%   22%   24%    29%   27%   25%    22%   27%   26%   27%   28%    30%     20%    24%   26%   26% 
  
  NO DIFFERENCE               221     48    173     52    75     43    48    29    82     52    58    80     10    69    59    65    29     11       8    105   145    76 
                              22%    26%    21%    17%   29%    19%   26%   18%   21%    23%   28%   25%    18%   20%   22%   21%   22%    17%     16%    24%   20%   28% 
                                                          DF            D                        H                                                                      U 
  
  SOMEWHAT LESS INTERESTED     12      2     10      1     2      5     3     1     4      1     6     4      3     3     1     6     1      -       -      5     8     4 
                               1%     1%     1%      -    1%     2%    2%     -    1%      -    3%    1%     5%    1%     -    2%    1%      -       -     1%    1%    1% 
                                                                                                 H                             RS                          RS 
  
  MUCH LESS INTERESTED         19      4     15      8     5      5     -     3     6      8     2     7      4     4     4     3     4      1       1     10     9    10 
                               2%     2%     2%     2%    2%     2%     -    2%    1%     3%    1%    2%     7%    1%    1%    1%    3%     1%      2%     2%    1%    4% 
                                                     G     G      G 
  
DON'T KNOW                     18      4     14      4     5      6     1     6     6      4     2     9      1     3     4     6     1      1       -     10    12     5 
                               2%     2%     2%     1%    2%     3%    1%    4%    1%     2%    1%    3%     2%    1%    1%    2%    1%     1%       -     2%    2%    2% 
                                                                                                                                S                           S 
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Table 25-4 
QUESTION 65: 
If this afterschool program provided free healthy food would that make you more or less interested in having your child(ren) participate? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (MORE INTERESTED -      700   656    42   300   201   167   519    457    225      8    446    241      3 
  LESS INTERESTED)            70%   72%   59%   69%   72%   82%   67%    93%    72%     4%    94%    67%     2% 
                                                              G           IJ      J            LM      M 
  
TOTAL MORE INTERESTED         731   684    44   312   211   171   544    458    228     34    448    249     22 
---------------------         73%   75%   62%   72%   76%   84%   71%    93%    73%    20%    94%    69%    16% 
                                      C                       G           IJ      J            LM      M 
  
NO DIFFERENCE                 221   186    25   101    53    27   188     30     80    104     24     98     89 
-------------                 22%   20%   34%   23%   19%   13%   24%     6%    25%    61%     5%    27%    66% 
                                            B                       F             H     HI             K     KL 
  
TOTAL LESS INTERESTED          30    29     2    13     9     4    25      1      3     26      2      9     19 
---------------------          3%    3%    3%    3%    3%    2%    3%      -     1%    15%      -     2%    14% 
                                                                                        HI             K     KL 
  
  MUCH MORE INTERESTED        474   446    26   221   128   126   337    395     68      8    375     89      7 
                              47%   49%   36%   51%   46%   62%   44%    80%    22%     5%    79%    25%     5% 
                                      C                       G           IJ      J            LM      M 
  
  SOMEWHAT MORE INTERESTED    257   238    18    91    83    45   207     63    160     26     73    161     14 
                              26%   26%   26%   21%   30%   22%   27%    13%    51%    15%    15%    45%    11% 
                                                        D                        HJ                   KM 
  
  NO DIFFERENCE               221   186    25   101    53    27   188     30     80    104     24     98     89 
                              22%   20%   34%   23%   19%   13%   24%     6%    25%    61%     5%    27%    66% 
                                            B                       F             H     HI             K     KL 
  
  SOMEWHAT LESS INTERESTED     12    11     1     3     3     2     9      -      1     11      1      5      6 
                               1%    1%    1%    1%    1%    1%    1%      -      -     6%      -     1%     4% 
                                                                                        HI                    K 
  
  MUCH LESS INTERESTED         19    18     1     9     6     2    15      1      2     15      1      3     13 
                               2%    2%    1%    2%    2%    1%    2%      -     1%     9%      -     1%    10% 
                                                                                        HI                   KL 
  
DON'T KNOW                     18    17     1     6     5     1    14      2      3      8      2      5      5 
                               2%    2%    1%    1%    2%    1%    2%      -     1%     5%      -     1%     4% 
                                                                                        HI 
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Table 26-1 
QUESTION 66M: 
Why do you say that providing free healthy food would make you more interested? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=MORE INTERESTED Q.65     731   279   163   288   110   336   439   105      6   175   175   231   171     96    55    299   231   201 
                             100%   38%   22%   39%   15%   46%   60%   14%     1%   24%   24%   32%   23%    13%    8%    41%   32%   28% 
  
HEALTH                        434   170    88   176    65   199   271    57      4   101   101   134   109     57    32    178   136   120 
------                        59%   61%   54%   61%   59%   59%   62%   54%    58%   58%   58%   58%   63%    59%   59%    60%   59%   60% 
  
  HEALTHY FOOD/KIDS WILL      273   103    54   115    36   124   172    32      2    60    60    87    74     37    14    113    90    70 
  EAT MORE HEALTHY FOOD       37%   37%   33%   40%   33%   37%   39%   30%    29%   34%   34%   38%   43%    39%   26%    38%   39%   35% 
                                                                                                         O 
  
  HEALTHY/GOOD FOR THE         89    39    16    34    16    39    53    15      1    26    26    23    17     13    10     34    31    24 
  KIDS/CONCERNED ABOUT        12%   14%   10%   12%   15%   12%   12%   14%    17%   15%   15%   10%   10%    14%   18%    11%   13%   12% 
  THEIR HEALTH 
  (NON-SPECIFIC) 
  
  CAN AVOID JUNK FOOD/KIDS     83    29    19    35    17    39    54     5      1    18    18    25    21     12     6     36    17    30 
  WOULD EAT JUNK FOOD IF AT   11%   10%   12%   12%   16%   12%   12%    5%    13%   10%   10%   11%   12%    13%   10%    12%    7%   15% 
  HOME/SCHOOL LUNCHES                                   H     H     H                                                                    Q 
  AREN'T HEALTHY 
  
  LEARN ABOUT HEALTH/          31    16     8     7     4    19    20     7      -     5     5     8     6      8     4     15     9     7 
  ENCOURAGE HEALTHY HABITS     4%    6%    5%    2%    4%    6%    5%    7%      -    3%    3%    3%    3%     8%    8%     5%    4%    3% 
                                                              I     I     I 
  
  WEIGHT/WORRY ABOUT MY        15     6     3     6     3     6     9     4      -     5     5     3     1      2     4      6     5     4 
  KIDS WEIGHT/KEEP THEM        2%    2%    2%    2%    2%    2%    2%    4%      -    3%    3%    1%     -     2%    7%     2%    2%    2% 
  FROM GETTING FAT                                            I     I 
  
COST/SAVINGS                  142    51    35    56    31    65    88    20      1    23    23    51    40     22     5     45    36    61 
------------                  19%   18%   21%   19%   28%   19%   20%   19%    10%   13%   13%   22%   24%    23%    9%    15%   16%   30% 
                                                        J                                         KO    KO      O                       PQ 
  
  FREE/SAVES MONEY/LOW COST   103    38    29    36    18    45    63    13      1    17    17    38    35     12     1     41    23    39 
                              14%   13%   18%   13%   16%   13%   14%   12%    10%   10%   10%   17%   20%    13%    2%    14%   10%   20% 
                                                                                             O     O    KO      O                        Q 
  
  HEALTHY FOOD IS              40    14     6    20    14    21    26     9      -     6     6    14     6     10     5      4    13    23 
  EXPENSIVE/HARDER TO          6%    5%    4%    7%   13%    6%    6%    8%      -    3%    3%    6%    3%    10%    9%     1%    6%   11% 
  PURCHASE                                             IJ     I     I     I            I                        M                  P     P 
  
HUNGER/ENERGY                 134    48    34    52    24    69    94    26      1    24    24    40    28     23    20     56    44    34 
-------------                 18%   17%   21%   18%   22%   21%   21%   25%    18%   14%   14%   17%   16%    24%   36%    19%   19%   17% 
                                                                    J     J                                         KLM 
  
  SCHOOL LUNCH ISN'T          122    41    34    47    24    62    85    21      1    23    23    37    24     20    18     51    40    32 
  ENOUGH/KIDS ARE HUNGRY/     17%   15%   21%   16%   22%   19%   19%   20%    18%   13%   13%   16%   14%    21%   33%    17%   17%   16% 
  DON'T HAVE TO WORRY ABOUT                                                                                         KLM 
  THEM BEING HUNGRY 
  
  ENERGY/KEEPS THEM FUELED     17     8     2     7     -    11    13     6      -     2     2     3     6      5     2      7     6     4 
                               2%    3%    1%    2%     -    3%    3%    6%      -    1%    1%    1%    3%     5%    3%     2%    3%    2% 
                                                             EI    EI   EIJ 
  
OTHER POSITIVE MENTIONS        85    35    19    32     7    42    46    14      1    22    22    31    17     11     4     31    27    27 
-----------------------       12%   12%   11%   11%    6%   12%   10%   13%    14%   13%   13%   13%   10%    11%    8%    10%   12%   14% 
  
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 26-1 
QUESTION 66M: 
Why do you say that providing free healthy food would make you more interested? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
  GOOD/LIKE IT/HELPFUL         85    35    19    32     7    42    46    14      1    22    22    31    17     11     4     31    27    27 
  (GENERAL)                   12%   12%   11%   11%    6%   12%   10%   13%    14%   13%   13%   13%   10%    11%    8%    10%   12%   14% 
  
NEGATIVE MENTIONS              14     3     2    10     2     3     6     -      -     7     7     3     3      -     1      9     4     2 
-----------------              2%    1%    1%    3%    2%    1%    1%     -      -    4%    4%    1%    2%      -    1%     3%    2%    1% 
                                                                   HI                 HI     N 
  
  DON'T NEED IT/DON'T WANT     14     3     2    10     2     3     6     -      -     7     7     3     3      -     1      9     4     2 
  MY KIDS THERE                2%    1%    1%    3%    2%    1%    1%     -      -    4%    4%    1%    2%      -    1%     3%    2%    1% 
                                                                   HI                 HI     N 
  
OTHER                          16     6     3     7     2     7     5     3      -     8     8     2     2      1     2     10     2     4 
                               2%    2%    2%    2%    2%    2%    1%    3%      -    5%    5%    1%    1%     1%    3%     3%    1%    2% 
                                                              I     I                  I 
  
NONE/NO OPINION                 5     5     -     -     -     2     3     1      -     -     -     3     2      -     -      3     1     1 
                               1%    2%     -     -     -    1%    1%    1%      -     -     -    1%    1%      -     -     1%    1%     - 
                                     CD 
  
DON'T KNOW                      2     1     -     1     1     1     1     1      -     1     1     -     1      1     -      1     -     1 
                                -    1%     -     -    1%     -     -    1%      -     -     -     -     -     1%     -      -     -     - 
  
REFUSED                         7     2     2     3     -     1     1     1      -     6     6     1     -      1     -      4     2     1 
                               1%    1%    1%    1%     -     -     -    1%      -    3%    3%     -     -     1%     -     1%    1%     - 
                                                                                      EI    MO 
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Table 26-2 
QUESTION 66M: 
Why do you say that providing free healthy food would make you more interested? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=MORE INTERESTED Q.65     731   147   584   400   327    229   171   188   280   259   184   419    127    26   243   233   139     90   371   196   124     37 
                             100%   20%   80%   55%   45%    31%   23%   26%   38%   35%   25%   57%    17%    4%   33%   32%   19%    12%   51%   27%   17%     5% 
  
HEALTH                        434    85   349   243   185    133   111   112   153   165   103   260     71    18   137   143    78     58   222   109    77     25 
------                        59%   58%   60%   61%   57%    58%   65%   60%   55%   64%   56%   62%    56%   69%   57%   61%   56%    65%   60%   56%   62%    67% 
  
  HEALTHY FOOD/KIDS WILL      273    53   220   157   110     79    72    76   101    93    68   160     46     9    91    88    47     39   139    77    41     16 
  EAT MORE HEALTHY FOOD       37%   36%   38%   39%   34%    34%   42%   40%   36%   36%   37%   38%    36%   33%   38%   38%   34%    44%   37%   39%   33%    43% 
  
  HEALTHY/GOOD FOR THE         89    17    72    47    39     28    23    23    24    41    22    56     11     5    29    26    17     12    45    20    20      4 
  KIDS/CONCERNED ABOUT        12%   11%   12%   12%   12%    12%   13%   12%    8%   16%   12%   13%     9%   20%   12%   11%   12%    14%   12%   10%   16%    11% 
  THEIR HEALTH                                                                         I 
  (NON-SPECIFIC) 
  
  CAN AVOID JUNK FOOD/KIDS     83    14    69    45    34     30    22    16    33    33    15    55     12     4    26    30    15      8    55    12    12      2 
  WOULD EAT JUNK FOOD IF AT   11%    9%   12%   11%   10%    13%   13%    8%   12%   13%    8%   13%    10%   14%   11%   13%   11%     8%   15%    6%   10%     7% 
  HOME/SCHOOL LUNCHES                                                                                                                          T 
  AREN'T HEALTHY 
  
  LEARN ABOUT HEALTH/          31     8    23    19     9     12     7     6    13    11     6    16      8     2     6    13     6      4     8    10     9      4 
  ENCOURAGE HEALTHY HABITS     4%    5%    4%    5%    3%     5%    4%    3%    5%    4%    3%    4%     6%    6%    3%    5%    4%     4%    2%    5%    7%    12% 
  
  WEIGHT/WORRY ABOUT MY        15     3    12     9     4      6     6     2     5     6     3     8      4     -     2     5     3      4     3     4     5      3 
  KIDS WEIGHT/KEEP THEM        2%    2%    2%    2%    1%     2%    4%    1%    2%    2%    2%    2%     3%     -    1%    2%    2%     5%    1%    2%    4%     7% 
  FROM GETTING FAT                                                                                                          N 
  
COST/SAVINGS                  142    29   113    77    63     40    27    33    59    50    34    87     20     6    51    42    28     14    79    31    26      5 
------------                  19%   20%   19%   19%   19%    17%   16%   17%   21%   19%   18%   21%    16%   25%   21%   18%   20%    15%   21%   16%   21%    14% 
  
  FREE/SAVES MONEY/LOW COST   103    20    83    51    47     32    22    26    47    31    25    63     15     6    33    29    24     11    54    25    19      5 
                              14%   14%   14%   13%   14%    14%   13%   14%   17%   12%   14%   15%    11%   25%   14%   13%   17%    12%   15%   13%   15%    14% 
  
  HEALTHY FOOD IS              40     9    32    28    18      8     5     7    12    21     8    25      7     1    19    13     4      3    26     6     7      1 
  EXPENSIVE/HARDER TO          6%    6%    5%    7%    6%     4%    3%    4%    4%    8%    5%    6%     6%    5%    8%    5%    3%     3%    7%    3%    6%     3% 
  PURCHASE                                                                                                                                     T 
  
HUNGER/ENERGY                 134    27   107    71    58     36    27    36    61    37    34    76     23     4    50    35    32     14    71    41    15      6 
-------------                 18%   18%   18%   18%   18%    16%   16%   19%   22%   14%   19%   18%    18%   16%   21%   15%   23%    15%   19%   21%   12%    17% 
                                                                                 J 
  
  SCHOOL LUNCH ISN'T          122    20   102    68    55     31    24    29    58    36    26    74     23     4    48    31    29     10    65    38    15      4 
  ENOUGH/KIDS ARE HUNGRY/     17%   14%   17%   17%   17%    14%   14%   15%   21%   14%   14%   18%    18%   16%   20%   13%   21%    11%   17%   19%   12%    10% 
  DON'T HAVE TO WORRY ABOUT 
  THEM BEING HUNGRY 
  
  ENERGY/KEEPS THEM FUELED     17     6    11     7     6      5     4    10     5     2    10     6      -     -     4     5     3      6    10     4     -      3 
                               2%    4%    2%    2%    2%     2%    3%    5%    2%    1%    6%    2%      -     -    2%    2%    2%     6%    3%    2%     -     8% 
                                                                           J                LM                              N            N     U 
  
OTHER POSITIVE MENTIONS        85    18    68    46    44     32    15    24    30    31    23    42     20     2    29    29    13     12    41    23    18      3 
-----------------------       12%   12%   12%   12%   13%    14%    9%   13%   11%   12%   13%   10%    16%    9%   12%   12%   10%    13%   11%   12%   15%     8% 
  
  GOOD/LIKE IT/HELPFUL         85    18    68    46    44     32    15    24    30    31    23    42     20     2    29    29    13     12    41    23    18      3 
  (GENERAL)                   12%   12%   12%   12%   13%    14%    9%   13%   11%   12%   13%   10%    16%    9%   12%   12%   10%    13%   11%   12%   15%     8% 
  
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 26-2 
QUESTION 66M: 
Why do you say that providing free healthy food would make you more interested? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
NEGATIVE MENTIONS              14     2    13    12     5      3     3     3     4     7     3     8      3     -    10     2     1      1    10     3     1      1 
-----------------              2%    1%    2%    3%    2%     1%    2%    2%    1%    3%    2%    2%     3%     -    4%    1%     -     2%    3%    1%    1%     1% 
                                                                                                                    NPQ 
  
  DON'T NEED IT/DON'T WANT     14     2    13    12     5      3     3     3     4     7     3     8      3     -    10     2     1      1    10     3     1      1 
  MY KIDS THERE                2%    1%    2%    3%    2%     1%    2%    2%    1%    3%    2%    2%     3%     -    4%    1%     -     2%    3%    1%    1%     1% 
                                                                                                                    NPQ 
  
OTHER                          16     3    13     8    11      6     2     4     5     8     4    10      2     -     3     4     8      1     7     8     1      - 
                               2%    2%    2%    2%    3%     3%    1%    2%    2%    3%    2%    2%     1%     -    1%    2%    6%     1%    2%    4%    1%      - 
                                                                                                                                 NO            V     V 
  
NONE/NO OPINION                 5     2     3     3     4      3     1     1     2     2     2     1      2     -     2     3     -      -     1     1     3      - 
                               1%    1%    1%    1%    1%     1%    1%    1%    1%    1%    1%     -     2%     -    1%    1%     -      -     -    1%    2%      - 
  
DON'T KNOW                      2     -     2     1     2      1     -     1     -     1     -     2      -     1     1     1     -      -     1     1     -      - 
                                -     -     -     -    1%      -     -     -     -    1%     -    1%      -    3%     -     -     -      -     -    1%     -      - 
  
REFUSED                         7     1     6     2     3      2     4     3     2     1     3     3      1     -     1     2     3      1     4     1     1      1 
                               1%    1%    1%    1%    1%     1%    2%    2%    1%    1%    1%    1%     1%     -     -    1%    2%     2%    1%    1%    1%     2% 
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Table 26-3 
QUESTION 66M: 
Why do you say that providing free healthy food would make you more interested? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=MORE INTERESTED Q.65     731    128    603    247   175    168   129   122   302    165   141   221     39   267   197   231    98     51      43    304   557   174 
                             100%    18%    82%    34%   24%    23%   18%   17%   41%    23%   19%   30%     5%   37%   27%   32%   13%     7%      6%    42%   76%   24% 
  
HEALTH                        434     73    361    153   103     97    73    70   183     87    95   141     19   158   112   130    59     28      30    183   327   107 
------                        59%    57%    60%    62%   59%    58%   57%   57%   61%    53%   67%   64%    49%   59%   57%   56%   60%    55%     70%    60%   59%   62% 
                                                                                                 J 
  
  HEALTHY FOOD/KIDS WILL      273     40    234     93    64     64    47    38   127     56    52    86     13   102    70    80    33     21      17    118   208    66 
  EAT MORE HEALTHY FOOD       37%    31%    39%    38%   37%    38%   36%   31%   42%    34%   37%   39%    33%   38%   35%   35%   33%    41%     39%    39%   37%   38% 
  
  HEALTHY/GOOD FOR THE         89     18     71     31    18     22    16    16    29     17    27    30      1    35    22    28    13      4      11     34    63    27 
  KIDS/CONCERNED ABOUT        12%    14%    12%    13%   10%    13%   12%   13%   10%    10%   19%   13%     3%   13%   11%   12%   13%     7%     25%    11%   11%   15% 
  THEIR HEALTH                                                                                  IJ     M            M     M                          R 
  (NON-SPECIFIC) 
  
  CAN AVOID JUNK FOOD/KIDS     83     12     70     27    30     14    12    20    27     20    17    22      2    33    26    19    17      5       2     40    64    18 
  WOULD EAT JUNK FOOD IF AT   11%    10%    12%    11%   17%     8%   10%   16%    9%    12%   12%   10%     4%   12%   13%    8%   18%    11%      4%    13%   12%   11% 
  HOME/SCHOOL LUNCHES                                      F                                                        M     M          PS                     S 
  AREN'T HEALTHY 
  
  LEARN ABOUT HEALTH/          31      9     21     12     7      5     6     2    17      5     7     8      3    14     5    13     4      1       2     11    20    10 
  ENCOURAGE HEALTHY HABITS     4%     7%     4%     5%    4%     3%    5%    1%    5%     3%    5%    4%     9%    5%    3%    6%    4%     1%      5%     3%    4%    6% 
                                                                                    H                                           R 
  
  WEIGHT/WORRY ABOUT MY        15      3     12      8     1      2     3     4     4      4     3     8      1     4     2     5     2      -       1      7    10     4 
  KIDS WEIGHT/KEEP THEM        2%     2%     2%     3%    1%     1%    2%    4%    1%     2%    2%    4%     2%    1%    1%    2%    2%      -      2%     2%    2%    3% 
  FROM GETTING FAT                                                                                                              R                           R 
  
COST/SAVINGS                  142     26    116     31    47     41    21    24    64     33    21    35      6    56    44    42    15     15       8     62   111    30 
------------                  19%    20%    19%    13%   27%    24%   16%   19%   21%    20%   15%   16%    15%   21%   22%   18%   15%    29%     19%    20%   20%   17% 
                                                          DG      D 
  
  FREE/SAVES MONEY/LOW COST   103     23     80     26    32     29    17    17    42     25    18    28      3    45    27    35     8     12       4     43    80    23 
                              14%    18%    13%    10%   18%    17%   13%   14%   14%    15%   13%   13%     8%   17%   14%   15%    9%    23%     10%    14%   14%   13% 
                                                           D                                                                                 Q 
  
  HEALTHY FOOD IS              40      3     38      5    17     14     3     7    23      8     3     9      3    12    16     7     6      3       4     20    32     8 
  EXPENSIVE/HARDER TO          6%     2%     6%     2%    9%     8%    3%    6%    7%     5%    2%    4%     8%    4%    8%    3%    6%     5%      9%     7%    6%    5% 
  PURCHASE                                    B           DG     DG                 K 
  
HUNGER/ENERGY                 134     23    111     43    33     27    29    23    55     31    26    29     13    53    39    34    26     13       6     55   100    34 
-------------                 18%    18%    18%    18%   19%    16%   22%   19%   18%    19%   18%   13%    33%   20%   20%   15%   27%    25%     14%    18%   18%   20% 
                                                                                                              L                       P 
  
  SCHOOL LUNCH ISN'T          122     20    103     42    29     23    27    22    49     28    24    26     10    48    38    32    25     13       4     49    92    31 
  ENOUGH/KIDS ARE HUNGRY/     17%    16%    17%    17%   17%    14%   21%   18%   16%    17%   17%   12%    25%   18%   19%   14%   26%    25%      9%    16%   16%   18% 
  DON'T HAVE TO WORRY ABOUT                                                                                                          PS 
  THEM BEING HUNGRY 
  
  ENERGY/KEEPS THEM FUELED     17      5     12      4     5      5     3     4     7      3     4     3      3     8     2     2     2      -       2     11    13     4 
                               2%     4%     2%     1%    3%     3%    2%    3%    2%     2%    2%    2%     8%    3%    1%    1%    2%      -      4%     4%    2%    2% 
                                                                                                                                                            R 
  
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 26-3 
QUESTION 66M: 
Why do you say that providing free healthy food would make you more interested? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
OTHER POSITIVE MENTIONS        85     11     74     22    19     21    21    18    34     19    14    34      3    29    20    32     6      5       5     38    65    20 
-----------------------       12%     9%    12%     9%   11%    13%   16%   14%   11%    12%   10%   15%     7%   11%   10%   14%    6%     9%     11%    13%   12%   12% 
                                                                                                                                Q 
  
  GOOD/LIKE IT/HELPFUL         85     11     74     22    19     21    21    18    34     19    14    34      3    29    20    32     6      5       5     38    65    20 
  (GENERAL)                   12%     9%    12%     9%   11%    13%   16%   14%   11%    12%   10%   15%     7%   11%   10%   14%    6%     9%     11%    13%   12%   12% 
                                                                                                                                Q 
  
NEGATIVE MENTIONS              14      2     12      4     2      6     2     2     4      8     -     4      -     4     6     5     1      -       1      7    13     1 
-----------------              2%     2%     2%     2%    1%     3%    2%    2%    1%     5%     -    2%      -    2%    3%    2%    1%      -      3%     2%    2%    1% 
                                                                                          IK           M                  M     R                           R 
  
  DON'T NEED IT/DON'T WANT     14      2     12      4     2      6     2     2     4      8     -     4      -     4     6     5     1      -       1      7    13     1 
  MY KIDS THERE                2%     2%     2%     2%    1%     3%    2%    2%    1%     5%     -    2%      -    2%    3%    2%    1%      -      3%     2%    2%    1% 
                                                                                          IK           M                  M     R                           R 
  
OTHER                          16      2     15      8     2      3     3     3     6      5     2     6      3     3     5     5     2      1       1      7    14     3 
                               2%     1%     2%     3%    1%     2%    3%    3%    2%     3%    1%    3%     7%    1%    2%    2%    2%     1%      3%     2%    2%    2% 
  
NONE/NO OPINION                 5      2      3      3     1      1     -     1     2      -     2     1      -     1     3     2     1      -       -      2     5     - 
                               1%     1%     1%     1%    1%     1%     -    1%    1%      -    2%     -      -     -    2%    1%    1%      -       -     1%    1%     - 
                                                                                                                                                                  V 
  
DON'T KNOW                      2      2      -      1     -      -     1     1     -      1     -     1      -     1     1     2     -      -       -      1     2     1 
                                -     2%      -     1%     -      -    1%    1%     -     1%     -     -      -     -     -    1%     -      -       -      -     -     - 
  
REFUSED                         7      2      5      3     1      2     1     1     4      2     -     -      1     3     1     4     1      1       -      2     6     1 
                               1%     1%     1%     1%    1%     1%    1%    1%    1%     1%     -     -     1%    1%    1%    2%    1%     1%       -     1%    1%    1% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 26-4 
QUESTION 66M: 
Why do you say that providing free healthy food would make you more interested? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=MORE INTERESTED Q.65     731   684    44   312   211   171   544    458    228     34    448    249     22 
                             100%   94%    6%   43%   29%   23%   74%    63%    31%     5%    61%    34%     3% 
  
HEALTH                        434   407    25   188   118    93   332    277    126     23    286    128     13 
------                        59%   60%   57%   60%   56%   55%   61%    61%    55%    70%    64%    51%    59% 
                                                                                                L 
  
  HEALTHY FOOD/KIDS WILL      273   259    14   116    80    55   214    174     83     13    177     84      7 
  EAT MORE HEALTHY FOOD       37%   38%   31%   37%   38%   32%   39%    38%    36%    37%    39%    34%    32% 
  
  HEALTHY/GOOD FOR THE         89    79     9    41    20    25    62     62     18      6     63     22      4 
  KIDS/CONCERNED ABOUT        12%   12%   20%   13%   10%   14%   11%    14%     8%    19%    14%     9%    18% 
  THEIR HEALTH                                                             I 
  (NON-SPECIFIC) 
  
  CAN AVOID JUNK FOOD/KIDS     83    79     3    32    19    11    69     45     33      3     49     29      1 
  WOULD EAT JUNK FOOD IF AT   11%   12%    7%   10%    9%    6%   13%    10%    14%    10%    11%    12%     7% 
  HOME/SCHOOL LUNCHES                                               F 
  AREN'T HEALTHY 
  
  LEARN ABOUT HEALTH/          31    30     1    19     7     8    21     23      5      2     21      8      1 
  ENCOURAGE HEALTHY HABITS     4%    4%    2%    6%    4%    5%    4%     5%     2%     7%     5%     3%     5% 
  
  WEIGHT/WORRY ABOUT MY        15    15     -     8     5     6     7      8      4      2     10      4      - 
  KIDS WEIGHT/KEEP THEM        2%    2%     -    3%    2%    3%    1%     2%     2%     6%     2%     2%      - 
  FROM GETTING FAT                    C                                                         M 
  
COST/SAVINGS                  142   136     5    39    50    27   113     95     38      6     87     45      5 
------------                  19%   20%   11%   12%   24%   16%   21%    21%    16%    18%    20%    18%    25% 
                                                        D 
  
  FREE/SAVES MONEY/LOW COST   103    99     4    29    37    20    83     67     30      4     63     33      3 
                              14%   14%    8%    9%   18%   12%   15%    15%    13%    11%    14%    13%    14% 
                                                        D 
  
  HEALTHY FOOD IS              40    39     1    10    14     9    31     28      9      2     25     13      2 
  EXPENSIVE/HARDER TO          6%    6%    3%    3%    7%    5%    6%     6%     4%     7%     6%     5%    11% 
  PURCHASE 
  
HUNGER/ENERGY                 134   120    13    56    50    33    99     94     35      4     87     47      - 
-------------                 18%   18%   30%   18%   24%   19%   18%    21%    16%    11%    19%    19%      - 
                                                                                                M      M 
  
  SCHOOL LUNCH ISN'T          122   110    12    52    46    29    91     85     33      4     77     45      - 
  ENOUGH/KIDS ARE HUNGRY/     17%   16%   26%   17%   22%   17%   17%    19%    14%    11%    17%    18%      - 
  DON'T HAVE TO WORRY ABOUT                                                                     M      M 
  THEM BEING HUNGRY 
  
  ENERGY/KEEPS THEM FUELED     17    13     4     7     6     8     9     12      4      1     14      3      - 
                               2%    2%   10%    2%    3%    5%    2%     3%     2%     3%     3%     1%      - 
                                                                                                M 
  
OTHER POSITIVE MENTIONS        85    78     8    39    21    25    57     51     31      2     47     36      2 
-----------------------       12%   11%   17%   13%   10%   15%   11%    11%    14%     7%    10%    15%     8% 
  
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 26-4 
QUESTION 66M: 
Why do you say that providing free healthy food would make you more interested? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
  GOOD/LIKE IT/HELPFUL         85    78     8    39    21    25    57     51     31      2     47     36      2 
  (GENERAL)                   12%   11%   17%   13%   10%   15%   11%    11%    14%     7%    10%    15%     8% 
  
NEGATIVE MENTIONS              14    13     2     7     4     -    14      2      9      4      2     10      2 
-----------------              2%    2%    4%    2%    2%     -    3%      -     4%    11%     1%     4%     9% 
                                                                    F             H                    K 
  
  DON'T NEED IT/DON'T WANT     14    13     2     7     4     -    14      2      9      4      2     10      2 
  MY KIDS THERE                2%    2%    4%    2%    2%     -    3%      -     4%    11%     1%     4%     9% 
                                                                    F             H                    K 
  
OTHER                          16    16     -     3    10     2    15      6      8      2      4     10      3 
                               2%    2%    1%    1%    5%    1%    3%     1%     4%     5%     1%     4%    12% 
                                                        D                                              K 
  
NONE/NO OPINION                 5     5     -     4     -     3     2      1      4      -      1      4      - 
                               1%    1%     -    1%     -    2%     -      -     2%      -      -     2%      - 
                                      C 
  
DON'T KNOW                      2     2     -     2     1     1     1      1      1      -      1      1      - 
                                -     -     -    1%     -     -     -      -      -      -      -      -      - 
  
REFUSED                         7     7     -     5     -     3     3      4      3      -      5      2      - 
                               1%    1%     -    2%     -    2%    1%     1%     1%      -     1%     1%      - 
                                      C           E                                             M 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 27-1 
QUESTION 66L: 
Why do you say that providing free healthy food would make you less interested? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=LESS INTERESTED Q.65      30    10     8    13     1    10    14     3      1    12    12     4     8      4     -     24     3     4 
                             100%   33%   25%   42%    4%   34%   45%    9%     2%   40%   40%   13%   28%    14%     -    79%    9%   12% 
  
NEGATIVE MENTIONS              25     7     6    11     1     8    11     2      1    10    10     3     6      4     -     19     3     3 
-----------------             81%   71%   78%   90%  100%   80%   80%   75%   100%   85%   85%   77%   73%   100%     -    79%  100%   81% 
                                                                                                                                   P 
  
  DON'T NEED IT/DON'T WANT     25     7     6    11     1     8    11     2      1    10    10     3     6      4     -     19     3     3 
  MY KIDS THERE               81%   71%   78%   90%  100%   80%   80%   75%   100%   85%   85%   77%   73%   100%     -    79%  100%   81% 
                                                                                                                                   P 
  
OTHER POSITIVE MENTIONS         1     -     -     1     -     -     -     -      -     1     1     -     -      -     -      1     -     - 
-----------------------        4%     -     -   10%     -     -    3%     -      -    7%    7%   12%     -      -     -     5%     -     - 
  
  GOOD/LIKE IT/HELPFUL          1     -     -     1     -     -     -     -      -     1     1     -     -      -     -      1     -     - 
  (GENERAL)                    4%     -     -   10%     -     -    3%     -      -    7%    7%   12%     -      -     -     5%     -     - 
  
HUNGER/ENERGY                   1     1     -     -     -     1     1     -      -     -     -     -     1      -     -      1     -     - 
-------------                  3%    8%     -     -     -    8%    6%     -      -     -     -     -    9%      -     -     3%     -     - 
  
  SCHOOL LUNCH ISN'T            1     1     -     -     -     1     1     -      -     -     -     -     1      -     -      1     -     - 
  ENOUGH/KIDS ARE HUNGRY/      3%    8%     -     -     -    8%    6%     -      -     -     -     -    9%      -     -     3%     -     - 
  DON'T HAVE TO WORRY ABOUT 
  THEM BEING HUNGRY 
  
COST/SAVINGS                    1     -     1     -     -     -     1     1      -     -     -     -     1      -     -      -     -     1 
------------                   2%     -    9%     -     -     -    5%   25%      -     -     -     -    8%      -     -      -     -   19% 
  
  FREE/SAVES MONEY/LOW COST     1     -     1     -     -     -     1     1      -     -     -     -     1      -     -      -     -     1 
                               2%     -    9%     -     -     -    5%   25%      -     -     -     -    8%      -     -      -     -   19% 
  
OTHER                           2     1     1     -     -     -     -     -      -     1     1     -     -      -     -      2     -     - 
                               8%   13%   13%     -     -    4%     -     -      -    9%    9%   12%     -      -     -    10%     -     - 
  
DON'T KNOW                      1     1     -     -     -     1     1     -      -     -     -     -     1      -     -      1     -     - 
                               3%    8%     -     -     -    8%    6%     -      -     -     -     -    9%      -     -     3%     -     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 27-2 
QUESTION 66L: 
Why do you say that providing free healthy food would make you less interested? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=LESS INTERESTED Q.65      30     5    25     9    11     12    13    11    10     9     7    16      8     1     3    10    10      6    19     6     4      2 
                             100%   17%   83%   31%   37%    39%   44%   36%   34%   29%   24%   51%    25%    3%   11%   32%   34%    20%   63%   20%   12%     6% 
  
NEGATIVE MENTIONS              25     3    21     8     7      9    10    10     8     6     6    12      7     1     2     6    10      5    14     6     3      2 
-----------------             81%   60%   85%   83%   65%    79%   75%   94%   78%   68%   82%   76%    90%  100%   76%   64%   92%    89%   74%  100%   77%   100% 
                                                                                                                P                                    S            S 
  
  DON'T NEED IT/DON'T WANT     25     3    21     8     7      9    10    10     8     6     6    12      7     1     2     6    10      5    14     6     3      2 
  MY KIDS THERE               81%   60%   85%   83%   65%    79%   75%   94%   78%   68%   82%   76%    90%  100%   76%   64%   92%    89%   74%  100%   77%   100% 
                                                                                                                P                                    S            S 
  
OTHER POSITIVE MENTIONS         1     -     1     -     1      1     -     -     -     1     -     -      1     -     -     1     -      -     1     -     -      - 
-----------------------        4%    9%    3%     -    7%    11%     -     -    4%    9%    6%     -    10%     -     -   13%     -      -    7%     -     -      - 
  
  GOOD/LIKE IT/HELPFUL          1     -     1     -     1      1     -     -     -     1     -     -      1     -     -     1     -      -     1     -     -      - 
  (GENERAL)                    4%    9%    3%     -    7%    11%     -     -    4%    9%    6%     -    10%     -     -   13%     -      -    7%     -     -      - 
  
HUNGER/ENERGY                   1     1     -     -     1      -     1     -     1     -     1     -      -     -     -     -     1      -     1     -     -      - 
-------------                  3%   15%     -     -    7%      -    6%     -    8%     -   11%     -      -     -     -     -    8%      -    4%     -     -      - 
  
  SCHOOL LUNCH ISN'T            1     1     -     -     1      -     1     -     1     -     1     -      -     -     -     -     1      -     1     -     -      - 
  ENOUGH/KIDS ARE HUNGRY/      3%   15%     -     -    7%      -    6%     -    8%     -   11%     -      -     -     -     -    8%      -    4%     -     -      - 
  DON'T HAVE TO WORRY ABOUT 
  THEM BEING HUNGRY 
  
COST/SAVINGS                    1     -     1     -     -      -     1     1     -     -     -     1      -     -     -     -     -      1     1     -     -      - 
------------                   2%     -    3%     -     -      -    5%    6%     -     -     -    4%      -     -     -     -     -    11%    4%     -     -      - 
  
  FREE/SAVES MONEY/LOW COST     1     -     1     -     -      -     1     1     -     -     -     1      -     -     -     -     -      1     1     -     -      - 
                               2%     -    3%     -     -      -    5%    6%     -     -     -    4%      -     -     -     -     -    11%    4%     -     -      - 
  
OTHER                           2     -     2     1     1      1     2     -     1     1     -     2      -     -     1     1     -      -     1     -     1      - 
                               8%     -    9%    8%   13%    11%   14%     -   10%   14%     -   15%      -     -   24%   15%     -      -    8%     -   23%      - 
  
DON'T KNOW                      1     1     -     1     1      -     -     -     -     1     -     1      -     -     -     1     -      -     1     -     -      - 
                               3%   15%     -    8%    7%      -     -     -     -    9%     -    5%      -     -     -    8%     -      -    4%     -     -      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 27-3 
QUESTION 66L: 
Why do you say that providing free healthy food would make you less interested? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=LESS INTERESTED Q.65      30      5     25      9     6     10     3     3    10      9     8    12      7     6     5     9     5      1       1     15    17    14 
                             100%    17%    83%    30%   20%    34%   11%   10%   33%    29%   27%   38%    22%   21%   17%   31%   16%     3%      3%    48%   54%   46% 
  
NEGATIVE MENTIONS              25      3     21      7     5      9     2     3     9      6     7     8      6     6     4     7     3      -       -     14    13    12 
-----------------             81%    64%    84%    74%   87%    84%   70%  100%   90%    62%   82%   68%    88%   93%   84%   75%   69%      -       -    97%   79%   83% 
                                                                              J                                                RS    RS                    RS 
  
  DON'T NEED IT/DON'T WANT     25      3     21      7     5      9     2     3     9      6     7     8      6     6     4     7     3      -       -     14    13    12 
  MY KIDS THERE               81%    64%    84%    74%   87%    84%   70%  100%   90%    62%   82%   68%    88%   93%   84%   75%   69%      -       -    97%   79%   83% 
                                                                              J                                                RS    RS                    RS 
  
OTHER POSITIVE MENTIONS         1      1      -      -     1      -     -     -     -      1     -     1      -     -     -     1     -      -       -      -     -     1 
-----------------------        4%    16%     2%      -   13%     4%     -     -     -    14%     -    7%      -    7%     -   14%     -      -       -      -    3%    6% 
  
  GOOD/LIKE IT/HELPFUL          1      1      -      -     1      -     -     -     -      1     -     1      -     -     -     1     -      -       -      -     -     1 
  (GENERAL)                    4%    16%     2%      -   13%     4%     -     -     -    14%     -    7%      -    7%     -   14%     -      -       -      -    3%    6% 
  
HUNGER/ENERGY                   1      -      1      1     -      -     -     -     -      1     -     1      -     -     -     -     -      1       -      -     1     - 
-------------                  3%      -     3%     9%     -      -     -     -     -     9%     -    7%      -     -     -     -     -   100%       -      -    5%     - 
                                                                                                                                          PQST 
  
  SCHOOL LUNCH ISN'T            1      -      1      1     -      -     -     -     -      1     -     1      -     -     -     -     -      1       -      -     1     - 
  ENOUGH/KIDS ARE HUNGRY/      3%      -     3%     9%     -      -     -     -     -     9%     -    7%      -     -     -     -     -   100%       -      -    5%     - 
  DON'T HAVE TO WORRY ABOUT                                                                                                               PQST 
  THEM BEING HUNGRY 
  
COST/SAVINGS                    1      -      1      -     -      1     -     -     -      -     1     1      -     -     -     -     1      -       -      -     1     - 
------------                   2%      -     3%      -     -     7%     -     -     -      -    8%    6%      -     -     -     -   15%      -       -      -    4%     - 
  
  FREE/SAVES MONEY/LOW COST     1      -      1      -     -      1     -     -     -      -     1     1      -     -     -     -     1      -       -      -     1     - 
                               2%      -     3%      -     -     7%     -     -     -      -    8%    6%      -     -     -     -   15%      -       -      -    4%     - 
  
OTHER                           2      1      1      1     -      -     1     -     1      -     1     1      1     -     -     1     1      -       -      -     1     1 
                               8%    20%     5%     9%     -     4%   30%     -   10%     5%   10%   13%    12%     -     -   11%   17%      -       -     3%    5%   11% 
  
DON'T KNOW                      1      -      1      1     -      -     -     -     -      1     -     -      -     -     1     -     -      -       1      -     1     - 
                               3%      -     3%     9%     -      -     -     -     -     9%     -     -      -     -   16%     -     -      -    100%      -    5%     - 
                                                                                                                                                  PQRT 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 27-4 
QUESTION 66L: 
Why do you say that providing free healthy food would make you less interested? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=LESS INTERESTED Q.65      30    29     2    13     9     4    25      1      3     26      2      9     19 
                             100%   94%    6%   42%   31%   14%   81%     4%    11%    85%     7%    29%    61% 
  
NEGATIVE MENTIONS              25    24     1    10     9     3    20      1      3     21      2      6     16 
-----------------             81%   83%   43%   76%   90%   81%   79%   100%    76%    81%   100%    64%    85% 
                                                                           J 
  
  DON'T NEED IT/DON'T WANT     25    24     1    10     9     3    20      1      3     21      2      6     16 
  MY KIDS THERE               81%   83%   43%   76%   90%   81%   79%   100%    76%    81%   100%    64%    85% 
                                                                           J 
  
OTHER POSITIVE MENTIONS         1     1     -     1     -     -     1      -      -      1      -      -      1 
-----------------------        4%    4%     -    6%    5%     -    5%      -      -     5%      -     5%     4% 
  
  GOOD/LIKE IT/HELPFUL          1     1     -     1     -     -     1      -      -      1      -      -      1 
  (GENERAL)                    4%    4%     -    6%    5%     -    5%      -      -     5%      -     5%     4% 
  
HUNGER/ENERGY                   1     1     -     -     -     -     1      -      -      1      -      -      1 
-------------                  3%    3%     -     -     -     -    3%      -      -     3%      -      -     4% 
  
  SCHOOL LUNCH ISN'T            1     1     -     -     -     -     1      -      -      1      -      -      1 
  ENOUGH/KIDS ARE HUNGRY/      3%    3%     -     -     -     -    3%      -      -     3%      -      -     4% 
  DON'T HAVE TO WORRY ABOUT 
  THEM BEING HUNGRY 
  
COST/SAVINGS                    1     1     -     1     -     -     1      -      -      1      -      -      1 
------------                   2%    2%     -    6%     -     -    3%      -      -     3%      -      -     4% 
  
  FREE/SAVES MONEY/LOW COST     1     1     -     1     -     -     1      -      -      1      -      -      1 
                               2%    2%     -    6%     -     -    3%      -      -     3%      -      -     4% 
  
OTHER                           2     1     1     1     -     1     1      -      -      2      -      2      - 
                               8%    4%   57%    6%    5%   19%    6%      -      -     9%      -    21%     2% 
  
DON'T KNOW                      1     1     -     1     -     -     1      -      1      -      -      1      - 
                               3%    3%     -    6%     -     -    3%      -    24%      -      -     9%      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 28-1 
QUESTION 67: 
If your child(ren)'s school offered an afterschool program that provided free healthy food would you have your child(ren) participate? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (YES - NO)              594   252   134   208    98   295   380    95      5   116   116   200   137     87    53    203   212   180 
                              59%   67%   63%   51%   70%   68%   67%   74%    52%   43%   43%   66%   58%    73%   84%    42%   73%   80% 
                                      D     D           J     J     J     J                        K     K     KM   KLM            P     P 
  
TOTAL YES                     721   292   160   269   114   337   435   105      7   167   167   229   169     97    56    298   230   193 
---------                     72%   78%   75%   66%   81%   77%   76%   81%    71%   62%   62%   76%   71%    81%   88%    62%   79%   86% 
                                      D     D           J     J     J     J                        K     K     KM   KLM            P     P 
  
TOTAL NO                      127    39    26    62    16    42    55    10      2    51    51    29    32     10     3     95    18    13 
--------                      13%   10%   12%   15%   11%   10%   10%    7%    19%   19%   19%   10%   14%     8%    4%    20%    6%    6% 
                                                                                     FGH   LNO           O                  QR 
  
  YES, DEFINITELY             391   178    82   131    71   203   259    73      5    70    70   123    85     72    39    141   136   114 
                              39%   47%   39%   32%   51%   46%   46%   56%    45%   26%   26%   41%   36%    60%   62%    29%   47%   51% 
                                     CD                 J     J     J    GJ                        K     K    KLM   KLM            P     P 
  
  YES, PROBABLY               329   114    78   138    43   134   176    33      3    97    97   106    84     25    17    157    94    79 
                              33%   30%   36%   34%   30%   31%   31%   25%    26%   36%   36%   35%   35%    21%   26%    33%   32%   35% 
                                                                                       H     N     N     N 
  
  NO, PROBABLY NOT             81    28    17    36    11    34    37     8      1    30    30    16    23      8     3     59    12    10 
                               8%    7%    8%    9%    8%    8%    7%    6%    11%   11%   11%    5%   10%     6%    4%    12%    4%    4% 
                                                                                            LO                              QR 
  
  NO, DEFINITELY NOT           46    11     8    26     4     9    18     2      1    21    21    13     9      2     -     36     6     4 
                               5%    3%    4%    6%    3%    2%    3%    1%     8%    8%    8%    4%    4%     2%     -     8%    2%    2% 
                                                  B                                  FGH    NO     O     O                  QR 
  
IT DEPENDS                    139    44    24    72    11    52    74    15      1    47    47    41    33     13     5     80    40    19 
                              14%   12%   11%   17%    8%   12%   13%   12%    10%   17%   17%   14%   14%    11%    8%    17%   14%    8% 
                                                 BC                                    E     O                               R 
  
DON'T KNOW                     14     1     4     8     -     5     5     -      -     7     7     3     4      -     -      9     4     - 
                               1%     -    2%    2%     -    1%    1%     -      -    2%    2%    1%    2%      -     -     2%    1%     - 
                                                            EHI   EHI                EHI    NO                               R 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 28-2 
QUESTION 67: 
If your child(ren)'s school offered an afterschool program that provided free healthy food would you have your child(ren) participate? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (YES - NO)              594   122   473   339   263    182   122   150   242   199   150   359     86    26   209   176   112     71   253   183   121     34 
                              59%   59%   59%   64%   59%    57%   48%   56%   65%   56%   60%   64%    45%   82%   68%   54%   56%    54%   47%   73%   76%    66% 
                                                  G     G      G                HJ           M     M          PQR   PQR                              S     S      S 
  
TOTAL YES                     721   149   572   390   319    229   167   194   278   246   185   417    119    27   234   225   142     93   345   204   130     38 
---------                     72%   73%   72%   73%   71%    71%   66%   72%   75%   69%   74%   74%    63%   85%   76%   69%   71%    70%   64%   82%   81%    76% 
                                                  G                                          M     M            P                                    S     S 
  
TOTAL NO                      127    28    99    51    56     46    45    44    36    47    35    59     33     1    25    48    31     21    92    21     9      5 
--------                      13%   13%   12%   10%   13%    14%   18%   16%   10%   13%   14%   10%    18%    3%    8%   15%   15%    16%   17%    8%    6%     9% 
                                                               D     D     I                              L                NO    NO     NO    TU 
  
  YES, DEFINITELY             391    88   303   206   168    114    93   108   151   130   107   230     55     9   116   126    78     62   165   130    70     23 
                              39%   43%   38%   39%   38%    35%   37%   40%   41%   36%   43%   41%    29%   28%   38%   39%   39%    47%   31%   52%   44%    45% 
                                                                                             M     M                                     N           S     S 
  
  YES, PROBABLY               329    61   269   183   151    115    74    86   127   116    78   187     64    18   118    99    64     30   179    74    60     15 
                              33%   30%   34%   34%   34%    36%   29%   32%   34%   33%   31%   33%    34%   56%   38%   30%   32%    23%   34%   30%   37%    30% 
                                                                                                              PQR     R 
  
  NO, PROBABLY NOT             81    17    64    33    32     31    29    30    21    30    24    41     16     1    17    34    18     11    53    18     7      3 
                               8%    8%    8%    6%    7%    10%   11%   11%    6%    8%   10%    7%     8%    3%    5%   11%    9%     9%   10%    7%    4%     7% 
                                                                     D     I                                               NO                  U 
  
  NO, DEFINITELY NOT           46    11    35    18    25     15    16    14    15    17    11    18     17     -     9    14    13     10    39     3     3      1 
                               5%    5%    4%    3%    6%     5%    6%    5%    4%    5%    4%    3%     9%     -    3%    4%    6%     8%    7%    1%    2%     3% 
                                                                                                          L           N     N     N      N    TU 
  
IT DEPENDS                    139    25   114    87    67     42    38    24    54    60    23    81     34     4    46    50    24     16    92    21    17      8 
                              14%   12%   14%   16%   15%    13%   15%    9%   14%   17%    9%   14%    18%   13%   15%   15%   12%    12%   17%    9%   11%    15% 
                                                                                 H     H           K      K                                   TU 
  
DON'T KNOW                     14     4    10     4     6      5     5     8     2     4     6     5      2     -     3     4     4      2     6     3     4      - 
                               1%    2%    1%    1%    1%     2%    2%    3%    1%    1%    2%    1%     1%     -    1%    1%    2%     2%    1%    1%    2%      - 
                                                                           I                                                                   V 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 28-3 
QUESTION 67: 
If your child(ren)'s school offered an afterschool program that provided free healthy food would you have your child(ren) participate? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (YES - NO)              594    114    480    212   135    146    95    98   266    127   103   177     26   232   152   213    79     41      41    218   462   132 
                              59%    62%    59%    68%   52%    64%   52%   61%   67%    55%   49%   55%    46%   67%   57%   69%   60%    65%     79%    50%   63%   49% 
                                                    EG           EG           K    JK                             LMO           T            T      QT            V 
  
TOTAL YES                     721    136    585    242   173    173   121   118   304    161   138   224     38   261   191   245    98     50      44    280   544   177 
---------                     72%    74%    72%    77%   66%    76%   67%   74%   76%    70%   66%   70%    66%   75%   72%   79%   73%    79%     84%    65%   74%   66% 
                                                    EG            E                 K                                           T            T       T            V 
  
TOTAL NO                      127     22    105     30    38     27    27    20    37     34    35    47     12    29    39    32    18      9       3     62    81    45 
--------                      13%    12%    13%    10%   15%    12%   15%   13%    9%    15%   17%   15%    20%    8%   15%   10%   14%    15%      5%    14%   11%   17% 
                                                                                                 I     N      N           N                                 S           U 
  
  YES, DEFINITELY             391     61    330    147    82     92    63    71   168     83    70   122     24   132   109   138    48     26      24    152   303    88 
                              39%    33%    41%    47%   31%    40%   35%   44%   42%    36%   33%   38%    41%   38%   41%   45%   36%    42%     45%    35%   42%   33% 
                                                    EG                        K     K                                           T                                 V 
  
  YES, PROBABLY               329     75    254     95    91     81    59    47   135     78    68   102     14   129    82   107    50     24      20    128   240    89 
                              33%    41%    31%    30%   35%    36%   32%   30%   34%    34%   32%   32%    25%   37%   31%   34%   37%    38%     38%    29%   33%   33% 
                                       C                                                                            M 
  
  NO, PROBABLY NOT             81     16     65     24    22     16    15    10    27     20    23    33      9    16    22    21    11      9       1     37    50    31 
                               8%     9%     8%     8%    8%     7%    8%    6%    7%     9%   11%   10%    15%    5%    8%    7%    8%    15%      3%     9%    7%   12% 
                                                                                                       N      N                              S              S           U 
  
  NO, DEFINITELY NOT           46      6     40      7    16     11    11    10    10     14    12    14      3    13    16    11     8      -       1     25    32    14 
                               5%     3%     5%     2%    6%     5%    6%    6%    2%     6%    6%    4%     5%    4%    6%    4%    6%      -      3%     6%    4%    5% 
                                                           D                               I                                    R     R                     R 
  
IT DEPENDS                    139     21    118     35    45     26    32    21    53     32    33    45      8    51    34    31    15      3       5     84    99    40 
                              14%    11%    15%    11%   17%    12%   18%   13%   13%    14%   16%   14%    14%   15%   13%   10%   11%     5%      9%    19%   14%   15% 
                                                                                                                                                         PQRS 
  
DON'T KNOW                     14      6      7      6     5      2     1     1     6      3     4     5      -     6     1     2     2      1       1      7     6     7 
                               1%     3%     1%     2%    2%     1%    1%     -    2%     1%    2%    2%      -    2%    1%    1%    1%     1%      2%     2%    1%    3% 
                                                                                                       M            M 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 28-4 
QUESTION 67: 
If your child(ren)'s school offered an afterschool program that provided free healthy food would you have your child(ren) participate? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (YES - NO)              594   555    39   265   174   174   405    444    195    -49    441    225    -72 
                              59%   61%   54%   61%   63%   86%   53%    90%    62%   -29%    93%    62%   -54% 
                                                              G           IJ      J            LM      M 
  
TOTAL YES                     721   665    49   314   213   180   523    451    218     46    448    249     20 
---------                     72%   73%   69%   73%   77%   88%   68%    92%    69%    27%    94%    69%    15% 
                                                              G           IJ      J            LM      M 
  
TOTAL NO                      127   110    11    48    39     5   117      6     23     95      7     23     92 
--------                      13%   12%   15%   11%   14%    3%   15%     1%     7%    55%     2%     7%    68% 
                                                                    F             H     HI             K     KL 
  
  YES, DEFINITELY             391   368    22   185   121   125   257    330     49      9    337     46      6 
                              39%   40%   31%   43%   44%   61%   33%    67%    16%     5%    71%    13%     5% 
                                                              G           IJ      J            LM      M 
  
  YES, PROBABLY               329   298    27   128    92    55   265    120    169     36    111    203     13 
                              33%   33%   38%   30%   33%   27%   34%    24%    54%    21%    23%    56%    10% 
                                                                    F            HJ             M     KM 
  
  NO, PROBABLY NOT             81    72     7    32    23     5    74      3     23     54      3     23     52 
                               8%    8%   10%    7%    8%    2%   10%     1%     7%    31%     1%     6%    39% 
                                                                    F             H     HI             K     KL 
  
  NO, DEFINITELY NOT           46    39     3    17    16     1    43      3      -     41      4      1     40 
                               5%    4%    5%    4%    6%     -    6%     1%      -    24%     1%      -    29% 
                                                                    F                   HI                   KL 
  
IT DEPENDS                    139   128    10    66    25    19   119     35     65     28     21     81     20 
                              14%   14%   14%   15%    9%    9%   15%     7%    21%    17%     4%    23%    15% 
                                                  E                 F             H      H             K      K 
  
DON'T KNOW                     14    12     1     5     1     -    12      -      8      2      -      7      2 
                               1%    1%    2%    1%     -     -    2%      -     2%     1%      -     2%     2% 
                                                                    F             H                    K 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 29-1 
QUESTION 70A: 
Here are some examples of the types of food that might be served at one of these afterschool programs: 
  
Afterschool Snacks: A small helping of macaroni and cheese and water. Yogurt with graham crackers and water. 
  
Afterschool Meals: A chicken salad sandwich with salad, pineapple and milk. A hamburger with sweet potato fries, apple slices and milk. 
  
Based on these examples, if your child(ren) attended an afterschool program that served foods like these, would you prefer for your child(ren) to be served an afterschool 
snack, meal, both or neither? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
SNACKS                        345   119    58   168    47   123   190    28      2   110   110   107    78     30    19    188   106    52 
                              35%   32%   27%   41%   33%   28%   33%   22%    22%   41%   41%   36%   33%    25%   29%    39%   36%   23% 
                                                 BC     H           H                 FH     N     N                         R     R 
  
MEALS                         125    45    39    41    11    58    60    18      1    38    38    39    26     15     6     52    32    40 
                              12%   12%   18%   10%    8%   13%   11%   14%    14%   14%   14%   13%   11%    12%    9%    11%   11%   18% 
                                           BD                                                                                           PQ 
  
BOTH                          474   194   102   178    78   236   302    83      5    99    99   141   121     73    39    200   146   128 
                              47%   51%   48%   43%   55%   54%   53%   64%    48%   36%   36%   47%   51%    61%   61%    42%   50%   57% 
                                      D                 J     J     J    GJ                        K     K     KL    KL            P     P 
  
NEITHER                        56    18    14    24     5    20    17     1      2    25    25    14    13      2     -     42     8     5 
                               6%    5%    6%    6%    4%    4%    3%    1%    16%    9%    9%    5%    5%     2%     -     9%    3%    2% 
                                                              H     H               EFGH    NO     O     O                  QR 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 29-2 
QUESTION 70A: 
Here are some examples of the types of food that might be served at one of these afterschool programs: 
  
Afterschool Snacks: A small helping of macaroni and cheese and water. Yogurt with graham crackers and water. 
  
Afterschool Meals: A chicken salad sandwich with salad, pineapple and milk. A hamburger with sweet potato fries, apple slices and milk. 
  
Based on these examples, if your child(ren) attended an afterschool program that served foods like these, would you prefer for your child(ren) to be served an afterschool 
snack, meal, both or neither? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
SNACKS                        345    47   298   213   160    100    78    70   130   144    65   208     72    10   118   112    59     46   238    50    43     14 
                              35%   23%   37%   40%   36%    31%   31%   26%   35%   40%   26%   37%    38%   33%   38%   34%   29%    34%   44%   20%   27%    27% 
                                            B    FG                              H     H           K      K                                  TUV 
  
MEALS                         125    30    95    49    53     48    45    40    48    37    39    65     21     3    32    50    26     14    62    30    26      6 
                              12%   15%   12%    9%   12%    15%   18%   15%   13%   10%   16%   12%    11%   10%   10%   15%   13%    11%   12%   12%   16%    12% 
                                                               D     D 
  
BOTH                          474   119   355   246   213    154   112   141   170   160   131   262     81    18   148   148    99     61   197   161    86     29 
                              47%   58%   45%   46%   47%    48%   44%   52%   46%   45%   53%   47%    43%   57%   48%   45%   49%    46%   37%   64%   54%    57% 
                                      C                                                      M                                                      SU     S      S 
  
NEITHER                        56     9    47    23    22     20    20    19    22    15    13    28     16     -    11    16    17     12    38     9     6      2 
                               6%    5%    6%    4%    5%     6%    8%    7%    6%    4%    5%    5%     8%     -    3%    5%    8%     9%    7%    4%    4%     3% 
                                                                                                                      N     N    NO     NO     T 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 29-3 
QUESTION 70A: 
Here are some examples of the types of food that might be served at one of these afterschool programs: 
  
Afterschool Snacks: A small helping of macaroni and cheese and water. Yogurt with graham crackers and water. 
  
Afterschool Meals: A chicken salad sandwich with salad, pineapple and milk. A hamburger with sweet potato fries, apple slices and milk. 
  
Based on these examples, if your child(ren) attended an afterschool program that served foods like these, would you prefer for your child(ren) to be served an afterschool 
snack, meal, both or neither? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
SNACKS                        345     55    290     70   108     86    75    57   129     71    88   111     17   114    99   103    48     22      18    153   251    94 
                              35%    30%    36%    22%   41%    38%   41%   35%   32%    31%   42%   34%    30%   33%   37%   33%   36%    35%     35%    35%   34%   35% 
                                                           D      D     D                       IJ 
  
MEALS                         125     28     97     41    32     25    25    20    48     30    27    37      9    45    32    32    21      9       6     58    88    37 
                              12%    15%    12%    13%   12%    11%   14%   13%   12%    13%   13%   12%    15%   13%   12%   10%   16%    14%     11%    13%   12%   14% 
  
BOTH                          474     89    385    187   103    105    71    75   204    115    80   152     28   172   120   165    61     22      28    193   356   118 
                              47%    48%    47%    60%   40%    46%   39%   47%   51%    50%   38%   47%    48%   50%   45%   53%   46%    35%     54%    44%   49%   44% 
                                                   EFG                              K      K                                   RT 
  
NEITHER                        56     13     43     15    18     11    12     8    19     14    15    22      4    16    13    11     3     10       -     30    35    20 
                               6%     7%     5%     5%    7%     5%    6%    5%    5%     6%    7%    7%     7%    5%    5%    3%    2%    16%       -     7%    5%    8% 
                                                                                                                                S          PQS             QS 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 29-4 
QUESTION 70A: 
Here are some examples of the types of food that might be served at one of these afterschool programs: 
  
Afterschool Snacks: A small helping of macaroni and cheese and water. Yogurt with graham crackers and water. 
  
Afterschool Meals: A chicken salad sandwich with salad, pineapple and milk. A hamburger with sweet potato fries, apple slices and milk. 
  
Based on these examples, if your child(ren) attended an afterschool program that served foods like these, would you prefer for your child(ren) to be served an afterschool 
snack, meal, both or neither? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
SNACKS                        345   316    26   130    96    57   286    136    133     68    131    151     55 
                              35%   34%   37%   30%   35%   28%   37%    28%    42%    40%    28%    42%    41% 
                                                                    F             H      H             K      K 
  
MEALS                         125   112    13    61    31    18   102     58     39     24     52     51     19 
                              12%   12%   18%   14%   11%    9%   13%    12%    12%    14%    11%    14%    14% 
  
BOTH                          474   442    28   223   131   123   335    290    127     48    290    149     23 
                              47%   48%   39%   52%   47%   60%   44%    59%    41%    28%    61%    41%    17% 
                                                              G           IJ      J            LM      M 
  
NEITHER                        56    46     5    19    20     5    47      7     15     33      3     10     37 
                               6%    5%    7%    4%    7%    3%    6%     1%     5%    19%     1%     3%    27% 
                                                                    F             H     HI             K     KL 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 30-1 
QUESTION 70B_A: 
And if your child(ren) attended an afterschool program that served [ANSWER FROM Q70A] at the following times, would they eat them in place of dinner or in addition to dinner 
at home? 
  
Between 3:00 and 4:30 pm 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL ASKED              944   358   199   387   135   417   552   129      8   246   246   287   225    118    63    440   284   220 
                             100%   38%   21%   41%   14%   44%   58%   14%     1%   26%   26%   30%   24%    12%    7%    47%   30%   23% 
  
**D/S (IN PLACE OF DINNER -  -736  -270  -144  -321  -111  -329  -428  -105     -7  -198  -198  -217  -174    -99   -50   -353  -203  -179 
  IN ADDITION TO DINNER)     -78%  -76%  -72%  -83%  -82%  -79%  -78%  -81%   -88%  -80%  -80%  -75%  -77%   -84%  -78%   -80%  -72%  -81% 
  
IN PLACE OF DINNER             79    37    19    22    11    34    53     9      -    14    14    26    22      7     6     30    31    18 
                               8%   10%   10%    6%    8%    8%   10%    7%      -    6%    6%    9%   10%     6%   10%     7%   11%    8% 
                                      D                 I     I     I     I            I 
  
IN ADDITION TO DINNER         814   308   163   343   122   364   481   114      7   211   211   243   196    106    56    383   234   197 
                              86%   86%   82%   89%   90%   87%   87%   88%    88%   86%   86%   85%   87%    90%   89%    87%   83%   90% 
                                                  C                                                                                      Q 
  
DON'T KNOW                     51    13    17    21     2    19    18     6      1    21    21    18     7      4     1     28    18     5 
                               5%    4%    9%    6%    1%    5%    3%    5%    12%    9%    9%    6%    3%     3%    1%     6%    6%    2% 
                                            B                 E                       EG    MO     O                         R     R 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 30-2 
QUESTION 70B_A: 
And if your child(ren) attended an afterschool program that served [ANSWER FROM Q70A] at the following times, would they eat them in place of dinner or in addition to dinner 
at home? 
  
Between 3:00 and 4:30 pm 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL ASKED              944   196   748   508   426    302   234   251   348   341   236   535    174    31   298   311   184    120   497   241   154     49 
                             100%   21%   79%   54%   45%    32%   25%   27%   37%   36%   25%   57%    18%    3%   32%   33%   19%    13%   53%   25%   16%     5% 
  
**D/S (IN PLACE OF DINNER -  -736  -138  -597  -411  -349   -220  -171  -173  -271  -287  -164  -424   -148   -23  -239  -245  -131    -97  -400  -191  -105    -36 
  IN ADDITION TO DINNER)     -78%  -70%  -80%  -81%  -82%   -73%  -73%  -69%  -78%  -84%  -70%  -79%   -85%  -74%  -80%  -79%  -71%   -80%  -80%  -79%  -68%   -73% 
  
IN PLACE OF DINNER             79    24    54    37    24     31    25    30    30    19    30    40      8     2    22    23    20     11    34    18    20      6 
                               8%   12%    7%    7%    6%    10%   10%   12%    8%    6%   13%    8%     5%    8%    7%    8%   11%     9%    7%    8%   13%    12% 
                                      C                        E     E     J                LM 
  
IN ADDITION TO DINNER         814   163   652   447   373    250   196   203   301   306   194   464    156    26   261   269   150    108   434   210   126     42 
                              86%   83%   87%   88%   88%    83%   84%   81%   86%   90%   82%   87%    90%   82%   88%   86%   82%    90%   87%   87%   81%    85% 
                                                                                       H                  K 
  
DON'T KNOW                     51     9    42    24    29     21    14    17    17    17    11    31      9     3    14    19    14      1    29    13     8      1 
                               5%    5%    6%    5%    7%     7%    6%    7%    5%    5%    5%    6%     5%   11%    5%    6%    7%     1%    6%    5%    5%     2% 
                                                                                                                      R     R     R 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 30-3 
QUESTION 70B_A: 
And if your child(ren) attended an afterschool program that served [ANSWER FROM Q70A] at the following times, would they eat them in place of dinner or in addition to dinner 
at home? 
  
Between 3:00 and 4:30 pm 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL ASKED              944    173    772    298   244    217   170   152   381    216   195   300     54   331   252   300   130     53      52    404   695   249 
                             100%    18%    82%    32%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   27%   32%   14%     6%      6%    43%   74%   26% 
  
**D/S (IN PLACE OF DINNER -  -736   -129   -606   -204  -218   -171  -132  -113  -306   -168  -148  -232    -38  -267  -191  -229   -93    -30     -41   -337  -532  -203 
  IN ADDITION TO DINNER)     -78%   -75%   -79%   -68%  -89%   -79%  -78%  -75%  -80%   -78%  -76%  -77%   -70%  -81%  -76%  -77%  -72%   -56%    -79%   -83%  -77%  -82% 
  
IN PLACE OF DINNER             79     16     63     36     7     20    15    15    27     17    19    20      7    24    28    27    17      9       3     23    63    16 
                               8%     9%     8%    12%    3%     9%    9%   10%    7%     8%   10%    7%    12%    7%   11%    9%   13%    17%      5%     6%    9%    6% 
                                                     E            E     E                                                             T      T 
  
IN ADDITION TO DINNER         814    145    669    239   224    191   147   128   333    185   167   253     44   292   219   256   110     39      44    360   595   219 
                              86%    84%    87%    80%   92%    88%   86%   85%   88%    86%   86%   84%    82%   88%   87%   86%   84%    73%     85%    89%   86%   88% 
                                                           D      D                                                                                         R 
  
DON'T KNOW                     51     12     39     23    13      6     8     8    20     14     9    27      3    15     5    16     3      6       5     21    37    14 
                               5%     7%     5%     8%    5%     3%    5%    5%    5%     7%    5%    9%     5%    4%    2%    5%    3%    11%     10%     5%    5%    6% 
                                                     F                                                NO 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 30-4 
QUESTION 70B_A: 
And if your child(ren) attended an afterschool program that served [ANSWER FROM Q70A] at the following times, would they eat them in place of dinner or in addition to dinner 
at home? 
  
Between 3:00 and 4:30 pm 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL ASKED              944   870    67   414   258   198   723    485    299    139    473    351     97 
                             100%   92%    7%   44%   27%   21%   77%    51%    32%    15%    50%    37%    10% 
  
**D/S (IN PLACE OF DINNER -  -736  -680   -49  -313  -208  -137  -583   -368   -244   -107   -364   -275    -79 
  IN ADDITION TO DINNER)     -78%  -78%  -73%  -76%  -80%  -69%  -81%   -76%   -81%   -77%   -77%   -79%   -81% 
  
IN PLACE OF DINNER             79    73     6    42    21    28    49     48     20     11     44     26      6 
                               8%    8%    9%   10%    8%   14%    7%    10%     7%     8%     9%     8%     7% 
                                                              G 
  
IN ADDITION TO DINNER         814   753    54   355   228   164   632    415    263    118    408    302     85 
                              86%   87%   82%   86%   88%   83%   87%    86%    88%    85%    86%    86%    88% 
  
DON'T KNOW                     51    44     6    17    10     6    42     22     16     10     20     22      6 
                               5%    5%    9%    4%    4%    3%    6%     5%     5%     7%     4%     6%     6% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 31-1 
QUESTION 70B_B: 
And if your child(ren) attended an afterschool program that served [ANSWER FROM Q70A] at the following times, would they eat them in place of dinner or in addition to dinner 
at home? 
  
Between 4:30 and 6:00 pm 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL ASKED              944   358   199   387   135   417   552   129      8   246   246   287   225    118    63    440   284   220 
                             100%   38%   21%   41%   14%   44%   58%   14%     1%   26%   26%   30%   24%    12%    7%    47%   30%   23% 
  
**D/S (IN PLACE OF DINNER -   -44   -38    -6     -    -6   -31   -29   -11      -    -9    -9    -6   -13    -18     -    -63   -14    34 
  IN ADDITION TO DINNER)      -5%  -11%   -3%     -   -5%   -7%   -5%   -9%     4%   -4%   -4%   -2%   -6%   -15%     -   -14%   -5%   15% 
                                            B    BC                              H           N     N     N          KMN            P    PQ 
  
IN PLACE OF DINNER            390   142    82   165    59   171   237    53      4    95    95   120    98     45    30    155   117   117 
                              41%   40%   41%   43%   44%   41%   43%   41%    47%   38%   38%   42%   43%    38%   47%    35%   41%   53% 
                                                                                                                                        PQ 
  
IN ADDITION TO DINNER         434   180    88   166    66   202   265    65      4   103   103   126   111     62    30    219   131    84 
                              46%   50%   44%   43%   49%   49%   48%   50%    43%   42%   42%   44%   49%    53%   47%    50%   46%   38% 
                                                                                                                             R 
  
DON'T KNOW                    121    36    29    56    10    43    50    11      1    49    49    41    17     11     4     66    35    19 
                              13%   10%   14%   14%    8%   10%    9%    9%    11%   20%   20%   14%    7%     9%    7%    15%   13%    9% 
                                                                                    EFGH   MNO     M                         R 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 31-2 
QUESTION 70B_B: 
And if your child(ren) attended an afterschool program that served [ANSWER FROM Q70A] at the following times, would they eat them in place of dinner or in addition to dinner 
at home? 
  
Between 4:30 and 6:00 pm 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL ASKED              944   196   748   508   426    302   234   251   348   341   236   535    174    31   298   311   184    120   497   241   154     49 
                             100%   21%   79%   54%   45%    32%   25%   27%   37%   36%   25%   57%    18%    3%   32%   33%   19%    13%   53%   25%   16%     5% 
  
**D/S (IN PLACE OF DINNER -   -44   -10   -33    -1   -33    -35   -22     3   -15   -29   -14     2    -32     2    16   -41    -1    -20    37   -89     1      6 
  IN ADDITION TO DINNER)      -5%   -5%   -4%     -   -8%   -12%   -9%    1%   -4%   -8%   -6%     -   -18%    7%    6%  -13%     -   -17%    8%  -37%    1%    13% 
                                                EFG                       IJ                 M    KM           PR   PQR          PR           TU           T     TU 
  
IN PLACE OF DINNER            390    82   308   222   168    117    91   109   143   138    94   235     61    15   137   114    80     44   236    62    67     23 
                              41%   42%   41%   44%   39%    39%   39%   43%   41%   41%   40%   44%    35%   48%   46%   37%   43%    36%   47%   26%   44%    47% 
                                                                                                                      P                        T           T      T 
  
IN ADDITION TO DINNER         434    92   342   223   201    152   114   105   158   167   109   232     93    13   121   155    81     64   199   151    66     17 
                              46%   47%   46%   44%   47%    50%   48%   42%   45%   49%   46%   43%    53%   41%   41%   50%   44%    53%   40%   63%   43%    34% 
                                                                                                          L                 O            O         SUV 
  
DON'T KNOW                    121    23    98    63    57     33    29    37    47    36    33    68     20     3    39    43    23     12    62    28    21      9 
                              13%   12%   13%   12%   13%    11%   13%   15%   14%   10%   14%   13%    12%   11%   13%   14%   13%    10%   13%   12%   14%    18% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 31-3 
QUESTION 70B_B: 
And if your child(ren) attended an afterschool program that served [ANSWER FROM Q70A] at the following times, would they eat them in place of dinner or in addition to dinner 
at home? 
  
Between 4:30 and 6:00 pm 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL ASKED              944    173    772    298   244    217   170   152   381    216   195   300     54   331   252   300   130     53      52    404   695   249 
                             100%    18%    82%    32%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   27%   32%   14%     6%      6%    43%   74%   26% 
  
**D/S (IN PLACE OF DINNER -   -44    -33    -11    -42    15     -5    -7    10   -67      -    13   -39     -7    -6    13   -24    -8     -4       2     -9   -36    -7 
  IN ADDITION TO DINNER)      -5%   -19%    -1%   -14%    6%    -2%   -4%    7%  -18%      -    7%  -13%   -13%   -2%    5%   -8%   -6%    -7%      4%    -2%   -5%   -3% 
                                              B          DFG      D     D    IJ            I    IJ                 LM   LMN                       PQRT      P 
  
IN PLACE OF DINNER            390     54    335    108   109     96    72    72   129     99    90   105     21   145   118   122    53     21      26    167   284   106 
                              41%    31%    43%    36%   45%    44%   42%   47%   34%    46%   46%   35%    39%   44%   47%   41%   41%    39%     50%    41%   41%   43% 
                                              B                               I            I     I                  L     L 
  
IN ADDITION TO DINNER         434     87    346    150    95    100    79    62   196     98    77   143     28   151   105   145    60     24      24    176   320   113 
                              46%    51%    45%    51%   39%    46%   46%   41%   52%    46%   40%   48%    52%   46%   42%   49%   46%    46%     46%    44%   46%   45% 
                                                     E                             HK 
  
DON'T KNOW                    121     31     90     39    40     21    19    18    55     19    28    52      5    35    28    32    17      8       2     61    91    30 
                              13%    18%    12%    13%   16%    10%   11%   12%   14%     9%   14%   17%     9%   11%   11%   11%   13%    16%      5%    15%   13%   12% 
                                                           F                                           N                                                    S 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 31-4 
QUESTION 70B_B: 
And if your child(ren) attended an afterschool program that served [ANSWER FROM Q70A] at the following times, would they eat them in place of dinner or in addition to dinner 
at home? 
  
Between 4:30 and 6:00 pm 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL ASKED              944   870    67   414   258   198   723    485    299    139    473    351     97 
                             100%   92%    7%   44%   27%   21%   77%    51%    32%    15%    50%    37%    10% 
  
**D/S (IN PLACE OF DINNER -   -44   -33    -8   -65    13   -40    -8    -30      5    -17    -25     17    -28 
  IN ADDITION TO DINNER)      -5%   -4%  -11%  -16%    5%  -20%   -1%    -6%     2%   -12%    -5%     5%   -29% 
                                                        D           F            HJ             M     KM 
  
IN PLACE OF DINNER            390   363    25   150   125    73   306    201    135     49    203    152     28 
                              41%   42%   37%   36%   48%   37%   42%    41%    45%    35%    43%    43%    29% 
                                                        D                                       M      M 
  
IN ADDITION TO DINNER         434   396    32   215   111   113   314    231    130     66    228    136     57 
                              46%   46%   48%   52%   43%   57%   43%    48%    43%    48%    48%    39%    58% 
                                                  E           G                                 L             L 
  
DON'T KNOW                    121   110    10    49    23    12   104     54     34     24     41     63     13 
                              13%   13%   15%   12%    9%    6%   14%    11%    11%    17%     9%    18%    13% 
                                                                    F                                  K 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 32-1 
QUESTION 70C: 
Please use the space below to explain why you would not want your child(ren) to be served an afterschool snack or meal. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=NEITHER Q.70              56    18    14    24     5    20    17     1      2    25    25    14    13      2     -     42     8     5 
                             100%   33%   24%   43%    9%   35%   30%    1%     3%   44%   44%   24%   23%     4%     -    75%   15%   10% 
  
SCHEDULING/UNNECESSARY         28     7     7    14     2     7    10     -      1    14    14     7     4      2     -     23     4     1 
----------------------        50%   40%   48%   58%   48%   36%   57%     -    61%   56%   56%   51%   29%   100%     -    54%   51%   19% 
                                                              H     H                  H                      KLM 
  
  NOT NEEDED/WE CAN FEED       17     2     4    11     2     4     8     -      1     8     8     4     3      2     -     15     1     1 
  THEM                        31%   12%   32%   44%   37%   23%   47%     -    61%   31%   31%   33%   20%   100%     -    36%   10%   19% 
                                                  B           H     H                  H                      KLM            Q 
  
  KIDS COME STRAIGHT HOME/      7     3     1     3     1     -     1     -      -     5     5     2     -      -     -      5     2     - 
  WANT KIDS HOME              13%   17%   10%   12%   11%    2%    3%     -      -   19%   19%   11%     -      -     -    13%   25%     - 
                                                                                      HI    MN                               R 
  
  HOMESCHOOL                    2     1     1     -     -     1     -     -      -     1     1     1     -      -     -      1     1     - 
                               4%    4%    7%    2%     -    4%     -     -      -    6%    6%    6%     -      -     -     2%   17%     - 
  
  SCHEDULING PROBLEMS           1     1     -     -     -     1     1     -      -     -     -     -     1      -     -      1     -     - 
                               2%    6%     -     -     -    6%    7%     -      -     -     -     -    9%      -     -     3%     -     - 
  
FOOD CONCERNS                  25     7     7    11     3     9     9     -      1     8     8     8     7      -     -     19     2     4 
-------------                 44%   38%   48%   47%   52%   46%   55%     -    39%   34%   34%   55%   58%      -     -    44%   19%   81% 
                                                              H     H                  H     N     N     N                               Q 
  
  FOOD ISN'T HEALTHY/          12     2     3     7     3     4     7     -      -     2     2     5     5      -     -      7     2     4 
  HEALTHIER FOOD AT HOME      21%    9%   26%   28%   52%   23%   43%     -      -    9%    9%   34%   41%      -     -    16%   19%   68% 
                                                             HI   HIJ                              N     N 
  
  KIDS DON'T LIKE IT/PICKY     10     3     2     5     -     3     3     -      -     5     5     3     2      -     -      9     -     1 
  KIDS                        18%   15%   16%   21%     -   16%   19%     -      -   19%   19%   25%   12%      -     -    22%     -   13% 
                                                                                     EHI     N                               Q 
  
  DIET RESTRICTIONS/GLUTEN      2     2     -     1     -     1     -     -      1     2     2     -     1      -     -      2     -     - 
  FREE                         4%    8%     -    3%     -    3%     -     -    39%    6%    6%     -    5%      -     -     5%     -     - 
  
  TOO MUCH FOOD                 2     1     1     -     -     1     -     -      -     -     -     1     -      -     -      2     -     - 
                               3%    5%    6%     -     -    4%     -     -      -     -     -    6%     -      -     -     4%     -     - 
  
OTHER                           2     1     1     1     -     1     -     1      -     1     1     -     1      -     -      2     -     - 
                               4%    4%    4%    3%     -    4%     -  100%      -    5%    5%     -    6%      -     -     5%     -     - 
                                                                      EFGIJ 
  
NONE/LIKE THE PROGRAM           4     4     -     1     -     3     1     -      -     1     1     2     1      -     -      2     2     - 
                               8%   20%     -    3%     -   17%    5%     -      -    5%    5%   18%    6%      -     -     5%   30%     - 
                                      C 
  
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 32-2 
QUESTION 70C: 
Please use the space below to explain why you would not want your child(ren) to be served an afterschool snack or meal. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=NEITHER Q.70              56     9    47    23    22     20    20    19    22    15    13    28     16     -    11    16    17     12    38     9     6      2 
                             100%   17%   83%   42%   40%    36%   36%   34%   40%   27%   23%   49%    28%     -   19%   29%   30%    22%   68%   16%   11%     3% 
  
SCHEDULING/UNNECESSARY         28     2    26    15    12      7    11    10    10     8     4    16      8     -     6     8     8      7    20     2     4      1 
----------------------        50%   17%   57%   65%   53%    35%   55%   51%   47%   54%   34%   57%    50%     -   55%   48%   47%    54%   52%   20%   73%    47% 
                                            B 
  
  NOT NEEDED/WE CAN FEED       17     -    17     9     6      5     9     5     5     7     1    11      5     -     5     5     4      3    13     1     4      - 
  THEM                        31%     -   37%   40%   26%    22%   46%   28%   23%   47%    6%   41%    33%     -   50%   34%   21%    23%   33%   11%   61%      - 
                                            B                                                      K                                           V           V 
  
  KIDS COME STRAIGHT HOME/      7     2     6     4     5      2     1     4     3     1     4     1      3     -     -     1     3      3     5     -     1      1 
  WANT KIDS HOME              13%   17%   12%   16%   21%    10%    3%   19%   13%    7%   28%    4%    17%     -     -    6%   20%    24%   12%     -   12%    47% 
                                                                                                                                  O            T 
  
  HOMESCHOOL                    2     -     2     1     1      -     -     1     1     -     -     2      -     -     -     -     1      1     1     1     -      - 
                               4%     -    5%    4%    6%     2%     -    5%    6%     -     -    8%      -     -    4%     -    5%     7%    4%    9%     -      - 
  
  SCHEDULING PROBLEMS           1     -     1     1     -      -     1     -     1     -     -     1      -     -     -     1     -      -     1     -     -      - 
                               2%     -    3%    5%     -      -    6%     -    5%     -     -    4%      -     -     -    7%     -      -    3%     -     -      - 
  
FOOD CONCERNS                  25     4    21     9    11     14     6     4    12     9     3    13      8     -     8     9     6      2    19     4     2      1 
-------------                 44%   42%   45%   40%   51%    67%   31%   21%   55%   58%   27%   47%    53%     -   72%   55%   37%    15%   49%   39%   27%    53% 
                                                               G                 H     H                              R     R 
  
  FOOD ISN'T HEALTHY/          12     1    11     6     5      7     3     1     6     5     1     6      5     -     6     3     3      -     9     2     2      - 
  HEALTHIER FOOD AT HOME      21%    9%   24%   24%   20%    34%   15%    4%   29%   32%    6%   23%    30%     -   59%   18%   16%      -   23%   20%   27%      - 
                                                                                 H                                   QR                        V 
  
  KIDS DON'T LIKE IT/PICKY     10     2     8     3     6      5     5     2     5     4     1     7      2     -     3     5     2      1     8     2     -      - 
  KIDS                        18%   18%   18%   15%   25%    24%   23%    9%   21%   24%    9%   24%    15%     -   24%   29%   11%     8%   22%   19%     -      - 
                                                                                                                                              UV 
  
  DIET RESTRICTIONS/GLUTEN      2     1     2     2     2      2     -     1     -     2     1     -      2     -     -     1     1      -     1     -     -      1 
  FREE                         4%    7%    3%    7%    7%    11%     -    3%     -   10%    5%     -    10%     -     -    8%    5%      -    3%     -     -    53% 
  
  TOO MUCH FOOD                 2     1     1     -     1      1     -     1     1     -     1     -      1     -     -     -     1      1     2     -     -      - 
                               3%    9%    2%     -    4%     4%     -    4%    4%     -    6%     -     6%     -     -     -    5%     8%    4%     -     -      - 
  
OTHER                           2     1     1     -     -      1     1     2     1     -     1     -      1     -     -     -     2      1     1     -     1      - 
                               4%   14%    2%     -     -     7%    7%    8%    2%     -   10%     -     5%     -     -     -    9%     4%    3%     -   13%      - 
  
NONE/LIKE THE PROGRAM           4     2     2     2     1      -     3     4     1     -     4     1      -     -     -     -     1      3     -     4     1      - 
                               8%   27%    4%    8%    4%      -   13%   19%    4%     -   29%    3%      -     -     -     -    7%    27%     -   41%   14%      - 
                                                                           J                LM                                          OP           S 
  
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 32-3 
QUESTION 70C: 
Please use the space below to explain why you would not want your child(ren) to be served an afterschool snack or meal. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=NEITHER Q.70              56     13     43     15    18     11    12     8    19     14    15    22      4    16    13    11     3     10       -     30    35    20 
                             100%    23%    77%    27%   31%    20%   21%   15%   35%    24%   26%   39%     7%   28%   23%   19%    5%    18%       -    53%   63%   37% 
  
SCHEDULING/UNNECESSARY         28      8     20      4    10      5     9     7     6      7     8    14      3     6     6     7     2      3       -     15    17    11 
----------------------        50%    63%    46%    29%   59%    43%   74%   80%   31%    53%   56%   64%    64%   36%   46%   61%   61%    26%       -    52%   48%   53% 
                                                                        D     I 
  
  NOT NEEDED/WE CAN FEED       17      4     14      3     6      2     6     6     4      2     5     8      1     2     6     3     2      2       -      8    11     6 
  THEM                        31%    29%    31%    18%   35%    18%   56%   73%   19%    15%   37%   38%    31%   15%   42%   32%   61%    20%       -    28%   30%   32% 
                                                                             IJ 
  
  KIDS COME STRAIGHT HOME/      7      2      5      2     2      2     2     1     1      4     2     3      1     2     1     2     -      1       -      5     5     2 
  WANT KIDS HOME              13%    18%    12%    11%   14%    14%   15%    6%    6%    28%   13%   15%    34%   15%    4%   18%     -     5%       -    16%   14%   12% 
                                                                                                                                                            Q 
  
  HOMESCHOOL                    2      1      1      -     2      -     -     -     -      1     1     1      -     1     -     -     -      -       -      2     1     1 
                               4%     6%     3%      -   10%      -    4%     -     -    10%    6%    6%      -    5%     -     -     -      -       -     7%    4%    4% 
  
  SCHEDULING PROBLEMS           1      1      -      -     -      1     -     -     1      -     -     1      -     -     -     1     -      -       -      -     -     1 
                               2%     9%      -      -     -    11%     -     -    6%      -     -    5%      -     -     -   11%     -      -       -      -     -    6% 
  
FOOD CONCERNS                  25      3     22      9     5      6     4     1    11      8     5     6      1     8     8     3     1      9       -     12    16     9 
-------------                 44%    24%    50%    61%   30%    56%   35%   11%   56%    57%   35%   30%    36%   52%   59%   28%   39%    87%       -    40%   45%   43% 
                                                                                    H      H                                                PT 
  
  FOOD ISN'T HEALTHY/          12      1     11      5     3      2     2     -     8      2     2     2      1     6     4     1     -      8       -      3     9     3 
  HEALTHIER FOOD AT HOME      21%     7%    26%    32%   15%    19%   21%     -   41%    18%   12%    7%    24%   36%   29%    9%     -    79%       -    11%   24%   16% 
                                                                                    H                                                      PQT 
  
  KIDS DON'T LIKE IT/PICKY     10      1      9      3     1      5     2     -     3      5     1     3      -     2     5     2     1      2       -      5     5     5 
  KIDS                        18%    10%    20%    18%    6%    42%   14%     -   18%    39%    8%   15%    12%   12%   35%   20%   39%    20%       -    16%   15%   22% 
                                                                  E                       HK 
  
  DIET RESTRICTIONS/GLUTEN      2      1      1      1     2      -     -     1     -      -     1     -      -     1     1     -     -      -       -      2     2     - 
  FREE                         4%     7%     3%     4%    9%      -     -   11%     -      -    9%     -      -    4%    5%     -     -      -       -     7%    6%     - 
  
  TOO MUCH FOOD                 2      -      2      1     -      1     -     -     1      -     1     2      -     -     -     -     -      -       -      2     1     1 
                               3%      -     4%     6%     -     7%     -     -    4%      -    6%    8%      -     -     -     -     -      -       -     6%    2%    5% 
  
OTHER                           2      2      1      1     1      -     1     1     1      -     1     -      -     1     1     -     -      -       -      1     1     1 
                               4%    12%     1%     5%    5%      -    5%    9%    4%      -    4%     -      -    5%    4%     -     -      -       -     4%    4%    4% 
  
NONE/LIKE THE PROGRAM           4      -      4      1     1      2     -     -     3      1     1     3      -     1     -     1     -      -       -      3     2     2 
                               8%      -    10%     5%    7%    16%     -     -   15%     5%    6%   15%      -    7%     -   11%     -      -       -    11%    7%   10% 
                                              B 
  
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 32-4 
QUESTION 70C: 
Please use the space below to explain why you would not want your child(ren) to be served an afterschool snack or meal. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=NEITHER Q.70              56    46     5    19    20     5    47      7     15     33      3     10     37 
                             100%   82%    9%   33%   35%    9%   84%    12%    26%    59%     6%    18%    66% 
  
SCHEDULING/UNNECESSARY         28    24     2    12     8     3    23      1      5     21      2      6     19 
----------------------        50%   52%   39%   64%   38%   62%   48%    18%    35%    64%    48%    58%    53% 
                                                                                         H 
  
  NOT NEEDED/WE CAN FEED       17    15     -     8     5     2    13      -      3     14      -      4     14 
  THEM                        31%   33%     -   44%   24%   39%   28%      -    19%    42%      -    36%    37% 
                                      C                                                  H             K      K 
  
  KIDS COME STRAIGHT HOME/      7     6     2     2     3     1     6      -      2      5      1      2      4 
  WANT KIDS HOME              13%   12%   39%    9%   14%   23%   13%      -    16%    16%    35%    23%    11% 
                                                                                         H 
  
  HOMESCHOOL                    2     2     -     1     -     -     2      -      -      2      -      -      1 
                               4%    5%     -    5%     -     -    5%      -      -     7%    13%      -     2% 
  
  SCHEDULING PROBLEMS           1     1     -     1     -     -     1      1      -      -      -      -      1 
                               2%    3%     -    6%     -     -    2%    18%      -      -      -      -     3% 
  
FOOD CONCERNS                  25    20     2     5    13     -    23      4     12      9      -      5     17 
-------------                 44%   43%   44%   28%   66%    9%   49%    55%    80%    27%      -    47%    47% 
                                                        D           F             J                    K      K 
  
  FOOD ISN'T HEALTHY/          12    12     -     4     6     -    11      2      8      2      -      2      8 
  HEALTHIER FOOD AT HOME      21%   26%     -   22%   31%     -   24%    27%    55%     7%      -    21%    22% 
                                      C                             F             J                           K 
  
  KIDS DON'T LIKE IT/PICKY     10     8     2     -     6     -    10      1      5      4      -      4      6 
  KIDS                        18%   17%   44%    2%   28%    9%   20%    14%    33%    11%      -    38%    17% 
                                                        D                                              K      K 
  
  DIET RESTRICTIONS/GLUTEN      2     1     -     1     1     -     2      -      -      2      -      -      2 
  FREE                         4%    1%     -    3%    5%     -    5%      -      -     7%      -      -     6% 
  
  TOO MUCH FOOD                 2     1     -     -     2     -     2      1      -      1      -      -      1 
                               3%    2%     -     -    9%     -    4%    14%      -     2%      -      -     2% 
  
OTHER                           2     1     1     1     1     -     1      -      -      1      -      -      1 
                               4%    2%   16%    3%    4%     -    3%      -      -     4%      -      -     4% 
  
NONE/LIKE THE PROGRAM           4     4     -     2     -     2     3      2      1      2      2      1      1 
                               8%   10%     -   13%     -   29%    6%    27%     5%     6%    52%     7%     2% 
                                      C 
  
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 33-1 
QUESTION 75: 
Here is some more information about an afterschool program that serves foods like those just mentioned. This program may be available in your community. 
  
During the school year, the afterschool meals program helps students get the nutritious meals they need in a safe, supervised location after the school day ends. The meals are 
served at afterschool programs that offer educational, recreational and social activities. Programs are held at safe local places like schools, churches, parks and recreation 
centers, and community centers. 
  
Now that you have learned a bit more about the program, how interested would you be in having your child(ren) participate? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (INTERESTED - NOT       703   280   154   268   101   337   438   114      4   148   148   230   172     93    56    252   244   207 
  INTERESTED)                 70%   74%   73%   65%   72%   77%   77%   88%    42%   55%   55%   76%   73%    77%   89%    52%   83%   92% 
                                      D                 J    IJ    IJ EFGIJ                        K     K      K  KLMN            P    PQ 
  
TOTAL INTERESTED              837   321   180   336   119   381   498   121      7   205   205   260   202    105    60    360   262   215 
----------------              84%   85%   85%   82%   85%   87%   88%   93%    71%   75%   75%   86%   85%    88%   94%    75%   90%   95% 
                                                        J     J     J  EFGJ                        K     K      K   KLM            P    PQ 
  
TOTAL NOT INTERESTED          134    41    25    68    18    44    60     7      3    57    57    30    30     13     4    108    19     8 
--------------------          13%   11%   12%   16%   13%   10%   11%    5%    29%   21%   21%   10%   13%    11%    6%    22%    6%    3% 
                                                  B     H           H                FGH  LMNO                              QR 
  
  VERY INTERESTED             476   206   102   168    82   247   317    85      4    85    85   143   128     76    43    162   157   157 
                              48%   55%   48%   41%   58%   57%   56%   65%    38%   31%   31%   47%   54%    63%   68%    34%   54%   70% 
                                      D                 J     J     J    GJ                        K     K     KL   KLM            P    PQ 
  
  SOMEWHAT INTERESTED         361   116    77   168    37   134   181    36      3   120   120   118    75     30    17    197   106    58 
                              36%   31%   36%   41%   26%   31%   32%   28%    33%   44%   44%   39%   31%    25%   26%    41%   36%   26% 
                                                  B                                 EFGH   MNO    NO                         R     R 
  
  NOT VERY INTERESTED          67    19    11    36     8    23    31     2      1    27    27    16    15      7     1     51    10     6 
                               7%    5%    5%    9%    6%    5%    5%    2%     5%   10%   10%    5%    6%     6%    1%    11%    3%    3% 
                                                              H     H                FGH     O     O     O                  QR 
  
  NOT AT ALL INTERESTED        67    22    14    31     9    21    29     5      2    29    29    14    15      6     3     57     8     2 
                               7%    6%    7%    8%    7%    5%    5%    4%    24%   11%   11%    5%    6%     5%    5%    12%    3%    1% 
                                                                                     FGH     L                              QR 
  
DON'T KNOW                     29    14     7     8     4    11    10     2      -    10    10    10     6      2     -     15    11     3 
                               3%    4%    4%    2%    3%    2%    2%    1%      -    4%    4%    3%    2%     2%     -     3%    4%    1% 
                                                              I     I                  I     O     O     O 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 155 
Table 33-2 
QUESTION 75: 
Here is some more information about an afterschool program that serves foods like those just mentioned. This program may be available in your community. 
  
During the school year, the afterschool meals program helps students get the nutritious meals they need in a safe, supervised location after the school day ends. The meals are 
served at afterschool programs that offer educational, recreational and social activities. Programs are held at safe local places like schools, churches, parks and recreation 
centers, and community centers. 
  
Now that you have learned a bit more about the program, how interested would you be in having your child(ren) participate? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (INTERESTED - NOT       703   147   556   392   321    217   151   187   273   238   188   415    100    24   251   225   129     73   323   202   133     40 
  INTERESTED)                 70%   71%   70%   74%   72%    67%   59%   69%   74%   67%   76%   74%    53%   76%   81%   69%   64%    55%   60%   81%   83%    80% 
                                                  G     G      G                             M     M            R   PQR     R                        S     S      S 
  
TOTAL INTERESTED              837   174   663   457   379    265   199   221   318   293   215   481    140    27   276   273   160    101   422   223   144     44 
----------------              84%   85%   83%   86%   85%    82%   78%   82%   86%   82%   87%   86%    74%   85%   90%   84%   80%    76%   79%   89%   90%    87% 
                                                  G     G                                    M     M                PQR                              S     S 
  
TOTAL NOT INTERESTED          134    27   107    65    59     47    48    35    44    55    27    66     41     3    25    48    31     28    99    21    11      4 
--------------------          13%   13%   13%   12%   13%    15%   19%   13%   12%   15%   11%   12%    22%    8%    8%   15%   15%    21%   18%    9%    7%     7% 
                                                                     D                                   KL                 O     O     NO   TUV 
  
  VERY INTERESTED             476   109   368   263   211    140   108   121   183   169   130   276     70    11   154   154    87     70   215   151    83     24 
                              48%   53%   46%   49%   47%    43%   42%   45%   49%   47%   52%   49%    37%   36%   50%   47%   43%    53%   40%   60%   52%    47% 
                                                                                             M     M                                                 S     S 
  
  SOMEWHAT INTERESTED         361    66   295   194   169    125    91   100   135   124    85   206     70    15   122   120    73     31   206    72    60     20 
                              36%   32%   37%   36%   38%    39%   36%   37%   36%   35%   34%   37%    37%   49%   40%   37%   36%    23%   39%   29%   38%    40% 
                                                                                                                R     R     R     R            T 
  
  NOT VERY INTERESTED          67    15    52    31    27     27    24    15    26    26    15    35     17     3    14    25    13     12    48    12     4      2 
                               7%    7%    7%    6%    6%     8%    9%    6%    7%    7%    6%    6%     9%    8%    4%    8%    7%     9%    9%    5%    3%     4% 
                                                                                                                                              TU 
  
  NOT AT ALL INTERESTED        67    13    55    33    32     20    24    20    18    29    12    31     24     -    11    23    17     16    51     9     6      2 
                               7%    6%    7%    6%    7%     6%    9%    7%    5%    8%    5%    6%    13%     -    4%    7%    9%    12%    9%    4%    4%     4% 
                                                                                                         KL           N     N    NO     NO    TU 
  
DON'T KNOW                     29     4    25    10    10     10     8    13     8     7     6    15      8     2     7     5    10      4    15     5     6      3 
                               3%    2%    3%    2%    2%     3%    3%    5%    2%    2%    2%    3%     4%    7%    2%    2%    5%     3%    3%    2%    4%     6% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 33-3 
QUESTION 75: 
Here is some more information about an afterschool program that serves foods like those just mentioned. This program may be available in your community. 
  
During the school year, the afterschool meals program helps students get the nutritious meals they need in a safe, supervised location after the school day ends. The meals are 
served at afterschool programs that offer educational, recreational and social activities. Programs are held at safe local places like schools, churches, parks and recreation 
centers, and community centers. 
  
Now that you have learned a bit more about the program, how interested would you be in having your child(ren) participate? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (INTERESTED - NOT       703    129    573    244   169    160   118   112   306    159   125   215     37   269   181   237    95     42      48    279   549   154 
  INTERESTED)                 70%    70%    70%    78%   65%    70%   65%   70%   77%    69%   60%   67%    64%   78%   68%   76%   71%    66%     93%    64%   75%   57% 
                                                    EG                        K     K      K                      LMO           T                 PQRT            V 
  
TOTAL INTERESTED              837    152    684    273   212    191   146   133   348    191   165   261     46   303   222   271   113     51      50    348   631   205 
----------------              84%    82%    84%    87%   81%    84%   81%   83%   87%    83%   79%   81%    79%   88%   84%   87%   85%    80%     96%    80%   86%   76% 
                                                                                    K                               L           T                 PQRT            V 
  
TOTAL NOT INTERESTED          134     23    111     29    43     32    28    21    42     31    39    46      9    34    41    34    18      9       2     69    83    51 
--------------------          13%    12%    14%     9%   16%    14%   15%   13%   11%    14%   19%   14%    15%   10%   15%   11%   14%    14%      4%    16%   11%   19% 
                                                           D                                     I                              S     S                     S           U 
  
  VERY INTERESTED             476     78    398    174   108    111    73    78   203    106    89   137     29   184   122   148    66     33      33    192   369   107 
                              48%    42%    49%    56%   41%    49%   40%   49%   51%    46%   42%   43%    50%   53%   46%   48%   50%    53%     63%    44%   50%   40% 
                                                    EG                                                              L                                T            V 
  
  SOMEWHAT INTERESTED         361     75    286     99   104     80    73    55   145     84    76   124     17   119   100   123    47     17      18    156   263    98 
                              36%    40%    35%    32%   40%    35%   40%   35%   36%    37%   36%   39%    30%   34%   38%   39%   35%    27%     34%    36%   36%   36% 
  
  NOT VERY INTERESTED          67     11     55     16    24     17     9     8    23     16    20    19      4    22    20    11     9      9       2     37    39    28 
                               7%     6%     7%     5%    9%     7%    5%    5%    6%     7%    9%    6%     7%    6%    8%    3%    7%    14%      4%     8%    5%   10% 
                                                                                                                                             P              P           U 
  
  NOT AT ALL INTERESTED        67     12     56     13    19     14    19    13    19     15    20    27      5    12    20    23     9      -       -     33    44    24 
                               7%     6%     7%     4%    7%     6%   10%    8%    5%     7%    9%    8%     8%    4%    8%    7%    7%      -       -     8%    6%    9% 
                                                                        D                              N                       RS    RS                    RS 
  
DON'T KNOW                     29     10     19     11     6      5     7     6     9      8     6    14      3     8     2     6     2      4       -     16    16    13 
                               3%     5%     2%     3%    2%     2%    4%    4%    2%     3%    3%    4%     5%    2%    1%    2%    1%     6%       -     4%    2%    5% 
                                                                                                       O                        S                           S 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 33-4 
QUESTION 75: 
Here is some more information about an afterschool program that serves foods like those just mentioned. This program may be available in your community. 
  
During the school year, the afterschool meals program helps students get the nutritious meals they need in a safe, supervised location after the school day ends. The meals are 
served at afterschool programs that offer educational, recreational and social activities. Programs are held at safe local places like schools, churches, parks and recreation 
centers, and community centers. 
  
Now that you have learned a bit more about the program, how interested would you be in having your child(ren) participate? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (INTERESTED - NOT       703   649    52   315   206   188   500    479    267    -51    476    361   -134 
  INTERESTED)                 70%   71%   72%   73%   74%   92%   65%    97%    85%   -30%   100%   100%  -100% 
                                                              G           IJ      J             M      M 
  
TOTAL INTERESTED              837   769    61   370   239   195   622    483    286     58    476    361      - 
----------------              84%   84%   86%   86%   86%   96%   81%    98%    91%    34%   100%   100%      - 
                                                              G           IJ      J             M      M 
  
TOTAL NOT INTERESTED          134   120    10    55    34     7   123      3     20    109      -      -    134 
--------------------          13%   13%   14%   13%   12%    3%   16%     1%     6%    63%      -      -   100% 
                                                                    F             H     HI                   KL 
  
  VERY INTERESTED             476   450    24   214   148   135   331    391     72     11    476      -      - 
                              48%   49%   33%   49%   53%   66%   43%    80%    23%     6%   100%      -      - 
                                      C                       G           IJ      J            LM 
  
  SOMEWHAT INTERESTED         361   319    37   157    92    60   291     92    214     47      -    361      - 
                              36%   35%   52%   36%   33%   29%   38%    19%    68%    28%      -   100%      - 
                                            B                       F            HJ      H            KM 
  
  NOT VERY INTERESTED          67    64     3    26    19     3    63      2     16     48      -      -     67 
                               7%    7%    4%    6%    7%    1%    8%      -     5%    28%      -      -    50% 
                                                                    F             H     HI                   KL 
  
  NOT AT ALL INTERESTED        67    56     7    29    15     4    60      1      4     61      -      -     67 
                               7%    6%    9%    7%    5%    2%    8%      -     1%    35%      -      -    50% 
                                                                    F                   HI                   KL 
  
DON'T KNOW                     29    27     -     7     6     2    25      5      8      5      -      -      - 
                               3%    3%    1%    2%    2%    1%    3%     1%     2%     3%      -      -      - 
                                      C                             F 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 34-1 
QUESTION 80I: 
Why do you say you are interested? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=INTERESTED Q.75          837   321   180   336   119   381   498   121      7   205   205   260   202    105    60    360   262   215 
                             100%   38%   21%   40%   14%   46%   60%   14%     1%   24%   24%   31%   24%    13%    7%    43%   31%   26% 
  
OTHER POSITIVE MENTIONS       291    90    72   130    35   123   168    51      2    78    78    95    57     36    23    108    94    88 
-----------------------       35%   28%   40%   39%   29%   32%   34%   42%    34%   38%   38%   36%   28%    34%   38%    30%   36%   41% 
                                            B     B                       E                                                              P 
  
  GOOD PROGRAM/NEEDED/HELPS   139    48    26    64    14    54    69    25      1    50    50    40    24     17     7     56    47    36 
  (GENERAL)                   17%   15%   15%   19%   12%   14%   14%   21%    20%   24%   24%   15%   12%    16%   12%    15%   18%   17% 
                                                                                     EFG   LMO 
  
  SAFE/SUPERVISED/KEEPS        97    28    32    37    12    40    58    14      1    21    21    36    24     10     5     36    33    28 
  KIDS OUT OF TROUBLE/KNOW    12%    9%   18%   11%   10%   10%   12%   11%    15%   10%   10%   14%   12%    10%    8%    10%   12%   13% 
  WHERE THEY ARE/CARED FOR                  B 
  WHILE I WORK 
  
  FREE/SAVES ME MONEY          63    16    14    34    10    33    45    15      -    11    11    19    11     11    10     19    18    26 
                               8%    5%    8%   10%    9%    9%    9%   12%      -    5%    5%    7%    6%    10%   17%     5%    7%   12% 
                                                  B     I     I     I     I            I                             KM                  P 
  
FOOD                          237   104    46    87    42   116   153    41      3    50    50    66    56     41    24     82    77    79 
----                          28%   32%   25%   26%   35%   30%   31%   34%    39%   25%   25%   25%   27%    39%   39%    23%   29%   37% 
                                                                                                               KL    KL                  P 
  
  HEALTHY FOOD/HEALTHY        156    69    34    53    25    75   106    28      2    31    31    44    40     31    10     54    46    56 
  SNACKS/GOOD FOOD            19%   22%   19%   16%   21%   20%   21%   23%    26%   15%   15%   17%   20%    29%   17%    15%   17%   26% 
                                                                                                               KL                       PQ 
  
  FOOD PROVIDED/MEALS/         58    26    12    20    12    28    37    11      -    11    11    18    12      8     9     20    21    17 
  SNACKS (NON-SPECIFIC)        7%    8%    7%    6%   10%    7%    7%    9%      -    5%    5%    7%    6%     7%   14%     6%    8%    8% 
                                                        I     I     I     I            I 
  
  FOOD BETWEEN MEALS/KEEPS     30    12     3    15     6    18    17     2      1     9     9     5     6      4     5     10    13     7 
  THEM FROM BEING HUNGRY       4%    4%    2%    4%    5%    5%    3%    1%    13%    4%    4%    2%    3%     4%    8%     3%    5%    3% 
                                                              H 
  
ACTIVITIES                    215    99    45    71    34   104   147    33      3    43    43    62    59     32    20     91    71    52 
----------                    26%   31%   25%   21%   29%   27%   30%   27%    43%   21%   21%   24%   29%    30%   33%    25%   27%   24% 
                                      D                             J 
  
  FUN/ENTERTAINING             94    38    17    39    13    46    59    21      1    24    24    26    18     16    10     33    33    28 
  ACTIVITIES/SOCIAL           11%   12%   10%   12%   11%   12%   12%   17%    15%   12%   12%   10%    9%    15%   17%     9%   13%   13% 
  ACTIVITIES/CAN SOCIALIZE 
  
  ACTIVITIES/GIVES THEM        70    38    19    14    11    34    52     7      -    10    10    22    26      9     3     32    20    18 
  SOMETHING TO DO              8%   12%   11%    4%    9%    9%   10%    6%      -    5%    5%    9%   13%     8%    6%     9%    8%    8% 
  (NON-SPECIFIC)                      D     D           I     I    IJ     I            I                 K 
  
  EDUCATIONAL ACTIVITIES/      47    21     9    17     8    23    30     7      1     9     9    14    15      6     3     21    16    10 
  HOMEWORK HELP/TUTORING       6%    7%    5%    5%    6%    6%    6%    6%    17%    4%    4%    5%    7%     5%    5%     6%    6%    5% 
  
  SPORTS/PHYSICAL              44    16    10    18    11    20    30     7      2     7     7    16     7      8     6     24    14     5 
  ACTIVITIES/HELP MY CHILD     5%    5%    5%    5%    9%    5%    6%    6%    26%    3%    3%    6%    4%     8%    9%     7%    5%    3% 
  BE MORE ACTIVE                                                                                                             R 
  
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 34-1 
QUESTION 80I: 
Why do you say you are interested? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
NEGATIVE MENTIONS             208    73    42    94    26    87   118    26      1    56    56    68    52     21    11    109    60    39 
-----------------             25%   23%   23%   28%   22%   23%   24%   21%    10%   27%   27%   26%   25%    20%   18%    30%   23%   18% 
                                                                                                                            QR 
  
  NEED MORE INFORMATION/       54    15    12    26     8    19    25     4      1    21    21    17     8      4     3     28    14    11 
  NEED TO DISCUSS IT/          6%    5%    7%    8%    6%    5%    5%    3%    10%   10%   10%    7%    4%     4%    5%     8%    6%    5% 
  DEPENDS ON THE PROGRAMS/                                                             H     M 
  DEPENDS ON THE POLICIES 
  
  NEED TRANSPORTATION/WOULD    47    18     8    20     8    23    30     6      -     7     7    19    11      5     4     24    10    12 
  DEPEND ON TRANSPORTATION/    6%    6%    4%    6%    7%    6%    6%    5%      -    3%    3%    7%    6%     5%    6%     7%    4%    6% 
  DEPENDS ON LOCATION/                                  I     I     I     I            I 
  TRAVEL 
  
  WANT CHILD AT HOME/CAN       44    11    12    21     7    19    27     6      -    12    12     8    18      1     4     31     4     9 
  PROVIDE THIS AT HOME/        5%    3%    7%    6%    6%    5%    5%    5%      -    6%    6%    3%    9%     1%    7%     8%    2%    4% 
  DON'T NEED THIS                                       I     I     I     I            I     N          LN                   Q 
  
  CHILD WON'T BE               42    14     7    20     4    16    22     5      -    13    13    14     6      7     1     15    22     5 
  INTERESTED/IT'S UP TO MY     5%    4%    4%    6%    3%    4%    4%    5%      -    6%    6%    5%    3%     6%    2%     4%    8%    2% 
  CHILD/CHILD IS TOO OLD TO                                   I     I     I            I                                           R 
  WANT TO GO 
  
  TIME CONSTRAINTS/DON'T       35    16     5    14     4    15    23     5      -     4     4    15     9      6     -     17    12     6 
  HAVE TIME/NEED TO KNOW       4%    5%    3%    4%    3%    4%    5%    4%      -    2%    2%    6%    4%     6%     -     5%    4%    3% 
  THE SCHEDULE/DEPENDS ON                                     I     I     I                       KO     O      O 
  THE SCHEDULE 
  
  NOT INTERESTED/CHILD          6     4     1     2     2     5     6     1      -     -     -     2     2      2     1      4     2     - 
  ALREADY ATTENDS SOMETHING    1%    1%     -     -    2%    1%    1%    1%      -     -     -    1%    1%     2%    1%     1%    1%     - 
  LIKE THIS  (GENERAL)                                       IJ    IJ 
  
  FOOD/SNACK CHOICES/CHILD      5     4     -     1     -     3     2     1      -     1     1     -     3      -     -      3     1     1 
  MIGHT NOT LIKE FOOD          1%    1%     -     -     -    1%     -    1%      -    1%    1%     -    2%      -     -     1%     -     - 
  OFFERED 
  
OTHER                          10     4     3     3     -     5     4     -      -     3     3     5     1      1     -      6     3     1 
                               1%    1%    2%    1%     -    1%    1%     -      -    1%    1%    2%     -     1%     -     2%    1%     - 
                                                            EHI                                    O 
  
NONE/NO REASON                 13     6     1     6     4     6     3     3      -     3     3     5     4      -     1      8     4     1 
                               2%    2%     -    2%    3%    1%    1%    2%      -    2%    2%    2%    2%      -    2%     2%    1%    1% 
                                                              I                                    N 
  
DON'T KNOW                      9     5     -     3     2     5     4     1      -     2     2     1     4      2     -      6     2     1 
                               1%    2%     -    1%    2%    1%    1%    1%      -    1%    1%    1%    2%     2%     -     2%    1%     - 
                                      C                       I 
  
REFUSED                        11     1     6     4     2     5     5     1      -     4     4     4     -      3     -      5     5     1 
                               1%     -    4%    1%    2%    1%    1%    1%      -    2%    2%    1%     -     3%     -     1%    2%    1% 
                                            B                 I     I 
  
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 34-2 
QUESTION 80I: 
Why do you say you are interested? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=INTERESTED Q.75          837   174   663   457   379    265   199   221   318   293   215   481    140    27   276   273   160    101   422   223   144     44 
                             100%   21%   79%   55%   45%    32%   24%   26%   38%   35%   26%   58%    17%    3%   33%   33%   19%    12%   50%   27%   17%     5% 
  
OTHER POSITIVE MENTIONS       291    53   238   155   133     95    65    74   120    96    72   173     46     8   100   101    53     29   146    78    52     13 
-----------------------       35%   30%   36%   34%   35%    36%   33%   33%   38%   33%   33%   36%    33%   30%   36%   37%   33%    28%   35%   35%   36%    30% 
  
  GOOD PROGRAM/NEEDED/HELPS   139    23   116    71    65     40    23    44    45    49    40    79     20     6    52    47    20     13    68    39    25      6 
  (GENERAL)                   17%   13%   17%   16%   17%    15%   12%   20%   14%   17%   19%   16%    14%   22%   19%   17%   13%    13%   16%   17%   17%    13% 
  
  SAFE/SUPERVISED/KEEPS        97    20    78    52    42     41    33    21    46    31    17    61     19     1    28    32    24     12    43    32    15      6 
  KIDS OUT OF TROUBLE/KNOW    12%   11%   12%   11%   11%    15%   17%    9%   14%   10%    8%   13%    14%    5%   10%   12%   15%    12%   10%   15%   10%    13% 
  WHERE THEY ARE/CARED FOR                                                                                                        N 
  WHILE I WORK 
  
  FREE/SAVES ME MONEY          63    13    50    35    30     17    12    11    34    19    15    39      9     1    24    23    12      3    42     8    12      1 
                               8%    8%    8%    8%    8%     7%    6%    5%   11%    6%    7%    8%     6%    3%    9%    8%    8%     3%   10%    4%    9%     3% 
                                                                                 H                                    R     R                 TV 
  
FOOD                          237    50   187   137    95     71    63    50    99    89    53   149     35     5    88    71    44     29    98    76    53     10 
----                          28%   29%   28%   30%   25%    27%   32%   22%   31%   30%   24%   31%    25%   18%   32%   26%   27%    29%   23%   34%   37%    22% 
                                                                                 H                                                                   S     S 
  
  HEALTHY FOOD/HEALTHY        156    31   125    93    60     39    35    36    69    51    38    99     19     5    57    50    26     18    64    46    38      7 
  SNACKS/GOOD FOOD            19%   18%   19%   20%   16%    15%   18%   16%   22%   17%   18%   21%    14%   18%   21%   18%   16%    18%   15%   21%   27%    16% 
                                                                                                                                                           S 
  
  FOOD PROVIDED/MEALS/         58    15    43    29    29     22    21     9    24    25    11    35     11     -    21    19    10      7    19    25    12      1 
  SNACKS (NON-SPECIFIC)        7%    8%    7%    6%    8%     8%   11%    4%    8%    8%    5%    7%     8%     -    8%    7%    6%     7%    4%   11%    8%     3% 
                                                                                                                      N     N     N      N          SV 
  
  FOOD BETWEEN MEALS/KEEPS     30     5    25    18     9     13     6     6    10    14     4    20      6     -    10     5    10      5    18     7     3      1 
  THEM FROM BEING HUNGRY       4%    3%    4%    4%    2%     5%    3%    3%    3%    5%    2%    4%     4%     -    4%    2%    6%     5%    4%    3%    2%     2% 
                                                                                                                      N     N    NP      N 
  
ACTIVITIES                    215    50   165   120    91     59    50    48    79    86    53   119     43     8    71    63    37     35   114    54    35     11 
----------                    26%   28%   25%   26%   24%    22%   25%   22%   25%   29%   25%   25%    30%   31%   26%   23%   23%    35%   27%   24%   24%    25% 
                                                                                                                                         P 
  
  FUN/ENTERTAINING             94    17    77    62    30     24    12    17    38    37    23    56     15     4    44    23    12     10    60    19    12      4 
  ACTIVITIES/SOCIAL           11%   10%   12%   13%    8%     9%    6%    7%   12%   13%   11%   12%    11%   17%   16%    9%    8%    10%   14%    8%    8%     9% 
  ACTIVITIES/CAN SOCIALIZE                       EG                                                                  PQ                        T 
  
  ACTIVITIES/GIVES THEM        70    18    52    37    33     20    20    19    26    26    20    33     18     1    17    27    12     14    35    16    14      3 
  SOMETHING TO DO              8%   10%    8%    8%    9%     8%   10%    9%    8%    9%    9%    7%    13%    6%    6%   10%    7%    14%    8%    7%   10%     8% 
  (NON-SPECIFIC) 
  
  EDUCATIONAL ACTIVITIES/      47    11    36    22    29     17    12    10    15    21     9    25     13     1    14    13    10      9    21    17     7      2 
  HOMEWORK HELP/TUTORING       6%    6%    5%    5%    8%     6%    6%    4%    5%    7%    4%    5%     9%    5%    5%    5%    6%     9%    5%    7%    5%     5% 
  
  SPORTS/PHYSICAL              44     9    34    27    15     10    10    11    11    21    10    25      9     1    13    11     9      8    23    12     6      3 
  ACTIVITIES/HELP MY CHILD     5%    5%    5%    6%    4%     4%    5%    5%    4%    7%    5%    5%     6%    5%    5%    4%    6%     8%    5%    6%    4%     7% 
  BE MORE ACTIVE 
  
NEGATIVE MENTIONS             208    48   160   115   100     76    56    63    71    73    59   116     33     7    66    69    46     20   120    50    21     15 
-----------------             25%   28%   24%   25%   26%    29%   28%   28%   22%   25%   27%   24%    24%   27%   24%   25%   29%    20%   28%   22%   15%    35% 
                                                                                                                                               U                  U 
  
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 34-2 
QUESTION 80I: 
Why do you say you are interested? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
  NEED MORE INFORMATION/       54    11    43    31    28     16     9    12    21    21    12    35      7     2    23    18     8      2    37    11     1      4 
  NEED TO DISCUSS IT/          6%    6%    7%    7%    7%     6%    5%    5%    7%    7%    5%    7%     5%    9%    8%    7%    5%     2%    9%    5%    1%     8% 
  DEPENDS ON THE PROGRAMS/                                                                                            R                        U     U 
  DEPENDS ON THE POLICIES 
  
  NEED TRANSPORTATION/WOULD    47    11    36    23    25     12    13    17    17    12    16    23      8     3     7    20    14      4    27    13     4      3 
  DEPEND ON TRANSPORTATION/    6%    6%    5%    5%    7%     5%    7%    8%    5%    4%    7%    5%     5%   10%    2%    7%    9%     4%    6%    6%    3%     6% 
  DEPENDS ON LOCATION/                                                                                                      O     O 
  TRAVEL 
  
  WANT CHILD AT HOME/CAN       44     9    35    30    24     13    12    11    12    21     8    27      9     2    20    12     8      2    26    10     5      3 
  PROVIDE THIS AT HOME/        5%    5%    5%    7%    6%     5%    6%    5%    4%    7%    4%    6%     7%    6%    7%    4%    5%     2%    6%    4%    3%     7% 
  DON'T NEED THIS                                                                                                     R 
  
  CHILD WON'T BE               42     7    35    16    19     19    16    16    11    14    13    22      7     -    11    15    12      4    26     9     5      - 
  INTERESTED/IT'S UP TO MY     5%    4%    5%    3%    5%     7%    8%    7%    4%    5%    6%    5%     5%     -    4%    6%    7%     4%    6%    4%    3%      - 
  CHILD/CHILD IS TOO OLD TO                                    D     D                                                N     N     N            V     V     V 
  WANT TO GO 
  
  TIME CONSTRAINTS/DON'T       35     9    25    14    18     16     7    10    15    10    11    18      6     1     8    16     6      4    18     6     6      5 
  HAVE TIME/NEED TO KNOW       4%    5%    4%    3%    5%     6%    3%    4%    5%    4%    5%    4%     4%    4%    3%    6%    4%     4%    4%    3%    4%    12% 
  THE SCHEDULE/DEPENDS ON 
  THE SCHEDULE 
  
  NOT INTERESTED/CHILD          6     5     2     4     1      1     1     5     1     1     5     2      -     -     3     -     -      4     2     3     -      2 
  ALREADY ATTENDS SOMETHING    1%    3%     -    1%     -      -    1%    2%     -     -    2%     -      -     -    1%     -     -     4%     -    1%     -     4% 
  LIKE THIS  (GENERAL)                                                                       M 
  
  FOOD/SNACK CHOICES/CHILD      5     -     5     4     1      4     1     -     3     1     -     5      -     -     -     1     3      -     1     1     3      - 
  MIGHT NOT LIKE FOOD          1%     -    1%    1%     -     1%    1%     -    1%    1%     -    1%      -     -     -     -    2%      -     -     -    2%      - 
  OFFERED                                   B 
  
OTHER                          10     1     9     6     3      2     3     6     -     4     3     4      3     -     2     4     4      -     2     3     3      2 
                               1%    1%    1%    1%    1%     1%    1%    3%     -    1%    1%    1%     2%     -    1%    1%    2%      -    1%    1%    2%     5% 
                                                                           I 
  
NONE/NO REASON                 13     1    12     9     3      3     1     5     6     2     3     6      4     -     6     5     1      2     4     1     8      - 
                               2%    1%    2%    2%    1%     1%     -    2%    2%    1%    1%    1%     3%     -    2%    2%     -     2%    1%     -    6%      - 
                                                                                                                      N                                  STV 
  
DON'T KNOW                      9     2     7     5     5      3     -     3     4     2     2     6      -     1     4     3     -      1     5     3     -      - 
                               1%    1%    1%    1%    1%     1%     -    1%    1%    1%    1%    1%      -    3%    1%    1%     -     1%    1%    2%     -      - 
                                                        G                                          M                                          UV 
  
REFUSED                        11     3     8     4     2      4     4     4     5     2     3     8      -     4     1     4     3      -     7     2     3      - 
                               1%    2%    1%    1%    1%     2%    2%    2%    2%    1%    2%    2%      -   15%     -    1%    2%      -    2%    1%    2%      - 
                                                                                                   M           OR                              V 
  
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 34-3 
QUESTION 80I: 
Why do you say you are interested? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=INTERESTED Q.75          837    152    684    273   212    191   146   133   348    191   165   261     46   303   222   271   113     51      50    348   631   205 
                             100%    18%    82%    33%   25%    23%   17%   16%   42%    23%   20%   31%     5%   36%   27%   32%   14%     6%      6%    42%   75%   25% 
  
OTHER POSITIVE MENTIONS       291     61    230    108    81     62    37    53   122     66    51    71     15   115    87   116    38     19      15    101   230    61 
-----------------------       35%    40%    34%    40%   38%    32%   26%   40%   35%    35%   31%   27%    34%   38%   39%   43%   33%    37%     30%    29%   36%   30% 
                                                     G     G                                                        L     L     T 
  
  GOOD PROGRAM/NEEDED/HELPS   139     32    107     52    37     28    20    23    64     26    25    31      7    66    33    48    24      9       9     46   108    31 
  (GENERAL)                   17%    21%    16%    19%   18%    15%   14%   17%   18%    14%   15%   12%    15%   22%   15%   18%   21%    19%     17%    13%   17%   15% 
                                                                                                                    L 
  
  SAFE/SUPERVISED/KEEPS        97     21     76     36    26     21    13    16    42     23    17    25      6    32    34    45    10      9       4     29    73    24 
  KIDS OUT OF TROUBLE/KNOW    12%    14%    11%    13%   12%    11%    9%   12%   12%    12%   10%   10%    14%   10%   15%   17%    9%    18%      9%     8%   12%   12% 
  WHERE THEY ARE/CARED FOR                                                                                                      T 
  WHILE I WORK 
  
  FREE/SAVES ME MONEY          63      8     55     20    21     17     5    14    22     19     8    16      3    20    24    26     4      1       2     31    55     9 
                               8%     5%     8%     7%   10%     9%    4%   10%    6%    10%    5%    6%     5%    7%   11%   10%    3%     1%      4%     9%    9%    4% 
                                                           G                                                                   QR                          QR     V 
  
FOOD                          237     33    204     85    62     44    39    39   101     51    46    67     18    87    64    62    41     16      18     99   186    51 
----                          28%    22%    30%    31%   29%    23%   27%   30%   29%    27%   28%   25%    40%   29%   29%   23%   36%    32%     37%    28%   29%   25% 
                                              B                                                                                       P 
  
  HEALTHY FOOD/HEALTHY        156     26    130     52    45     30    26    29    71     31    25    45     12    57    43    41    25     12      15     63   124    32 
  SNACKS/GOOD FOOD            19%    17%    19%    19%   21%    16%   17%   22%   20%    16%   15%   17%    26%   19%   19%   15%   22%    23%     30%    18%   20%   16% 
                                                                                                                                                     P 
  
  FOOD PROVIDED/MEALS/         58      4     54     28     6     13     8     6    26     12    14    16      4    23    14    17    10      2       3     25    43    15 
  SNACKS (NON-SPECIFIC)        7%     3%     8%    10%    3%     7%    5%    4%    7%     6%    8%    6%     8%    8%    6%    6%    9%     5%      7%     7%    7%    7% 
                                              B      E 
  
  FOOD BETWEEN MEALS/KEEPS     30      5     25      7    13      2     7     7     8      8     8     6      3    10    10     6     6      2       -     16    24     6 
  THEM FROM BEING HUNGRY       4%     3%     4%     3%    6%     1%    5%    5%    2%     4%    5%    2%     6%    3%    5%    2%    5%     4%       -     5%    4%    3% 
                                                           F                                                                    S     S                     S 
  
ACTIVITIES                    215     33    182     57    52     59    40    28    86     62    39    75      8    81    48    51    27     18      16    102   160    55 
----------                    26%    22%    27%    21%   25%    31%   27%   21%   25%    32%   24%   29%    17%   27%   22%   19%   24%    35%     33%    29%   25%   27% 
                                                                  D                        H                                                 P              P 
  
  FUN/ENTERTAINING             94      9     85     23    28     26    17     8    42     29    15    31      2    34    26    23     8      6      10     47    74    20 
  ACTIVITIES/SOCIAL           11%     6%    12%     8%   13%    14%   12%    6%   12%    15%    9%   12%     4%   11%   12%    8%    7%    11%     19%    14%   12%   10% 
  ACTIVITIES/CAN SOCIALIZE                    B                                     H     HK           M                  M 
  
  ACTIVITIES/GIVES THEM        70     15     56     18    14     20    16    11    29     19    11    31      2    23    14    14    11     10       2     32    47    24 
  SOMETHING TO DO              8%    10%     8%     7%    7%    10%   11%    8%    8%    10%    7%   12%     4%    8%    6%    5%   10%    20%      3%     9%    7%   11% 
  (NON-SPECIFIC)                                                                                      MO                                    PS 
  
  EDUCATIONAL ACTIVITIES/      47     13     34     16    11     12     5     8    15     15     9    14      2    24     6    16     6      1       4     19    36    11 
  HOMEWORK HELP/TUTORING       6%     8%     5%     6%    5%     6%    3%    6%    4%     8%    6%    5%     3%    8%    3%    6%    5%     3%      9%     5%    6%    5% 
                                                                                                                    O 
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Table 34-3 
QUESTION 80I: 
Why do you say you are interested? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
  SPORTS/PHYSICAL              44      9     35     12     9     13     8     6    15     11    12     7      4    24     8    11     4      4       4     20    34    10 
  ACTIVITIES/HELP MY CHILD     5%     6%     5%     4%    4%     7%    6%    4%    4%     6%    7%    3%    10%    8%    3%    4%    4%     8%      7%     6%    5%    5% 
  BE MORE ACTIVE                                                                                                   LO 
  
NEGATIVE MENTIONS             208     35    173     60    57     44    44    29    82     49    49    72     12    74    50    71    21      9      11     95   150    58 
-----------------             25%    23%    25%    22%   27%    23%   30%   22%   23%    26%   29%   28%    25%   24%   23%   26%   19%    18%     23%    27%   24%   28% 
  
  NEED MORE INFORMATION/       54     14     40     13    16     12    12    10    19     14    11    18      2    21    12    16    10      3       2     24    37    17 
  NEED TO DISCUSS IT/          6%     9%     6%     5%    8%     6%    9%    8%    6%     7%    6%    7%     5%    7%    5%    6%    8%     6%      3%     7%    6%    8% 
  DEPENDS ON THE PROGRAMS/ 
  DEPENDS ON THE POLICIES 
  
  NEED TRANSPORTATION/WOULD    47      5     42     12    12      8    14     2    24     11    10    14      3    19    10    17     7      2       2     19    37    10 
  DEPEND ON TRANSPORTATION/    6%     3%     6%     4%    5%     4%   10%    1%    7%     6%    6%    6%     7%    6%    5%    6%    6%     5%      4%     5%    6%    5% 
  DEPENDS ON LOCATION/                                                              H      H     H 
  TRAVEL 
  
  WANT CHILD AT HOME/CAN       44      5     39     14    13      8     9     4    15      8    17    16      -    15    12    15     3      1       3     23    35     9 
  PROVIDE THIS AT HOME/        5%     3%     6%     5%    6%     4%    6%    3%    4%     4%   10%    6%     1%    5%    5%    6%    3%     1%      5%     6%    6%    5% 
  DON'T NEED THIS                                                                              HIJ     M                  M                                 R 
  
  CHILD WON'T BE               42      8     33     13    11      9     8    12    12     11     7    16      3     9    14    12     3      3       2     21    26    15 
  INTERESTED/IT'S UP TO MY     5%     5%     5%     5%    5%     5%    6%    9%    3%     6%    4%    6%     7%    3%    6%    5%    3%     5%      4%     6%    4%    7% 
  CHILD/CHILD IS TOO OLD TO                                                   I 
  WANT TO GO 
  
  TIME CONSTRAINTS/DON'T       35      4     30     11     8     10     5     1    13     10    12     7      2    15    11    11     4      3       4     13    25    10 
  HAVE TIME/NEED TO KNOW       4%     3%     4%     4%    4%     5%    3%     -    4%     5%    7%    3%     4%    5%    5%    4%    3%     6%      8%     4%    4%    5% 
  THE SCHEDULE/DEPENDS ON                                                           H      H     H 
  THE SCHEDULE 
  
  NOT INTERESTED/CHILD          6      -      6      1     3      2     -     -     4      2     -     3      -     1     3     3     -      -       -      3     6     - 
  ALREADY ATTENDS SOMETHING    1%      -     1%      -    2%     1%     -     -    1%     1%     -    1%      -     -    2%    1%     -      -       -     1%    1%     - 
  LIKE THIS  (GENERAL)                        B                                                                                                                   V 
  
  FOOD/SNACK CHOICES/CHILD      5      2      3      3     2      -     -     1     2      -     1     3      1     1     -     2     -      -       1      2     3     2 
  MIGHT NOT LIKE FOOD          1%     1%      -     1%    1%      -     -    1%    1%      -    1%    1%     2%     -     -    1%     -      -      2%      -     -    1% 
  OFFERED 
  
OTHER                          10      1      9      3     1      3     3     2     3      3     2     2      -     4     4     3     3      -       -      4     6     4 
                               1%      -     1%     1%    1%     1%    2%    2%    1%     1%    1%    1%      -    1%    2%    1%    3%      -       -     1%    1%    2% 
  
NONE/NO REASON                 13      3     10      4     1      3     5     2     5      -     6     7      -     -     6     5     1      -       -      7     7     6 
                               2%     2%     1%     2%    1%     1%    3%    1%    2%      -    4%    3%      -     -    3%    2%    1%      -       -     2%    1%    3% 
                                                                                                 J    MN                 MN    RS                          RS 
  
DON'T KNOW                      9      2      6      3     1      4     1     4     3      1     1     5      -     3     1     6     -      -       -      2     9     - 
                               1%     1%     1%     1%    1%     2%    1%    3%    1%     1%    1%    2%      -    1%     -    2%     -      -       -     1%    1%     - 
                                                                                                       M                      QRS                                 V 
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Table 34-3 
QUESTION 80I: 
Why do you say you are interested? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
REFUSED                        11      3      8      3     2      4     1     1     5      1     4     4      1     2     4     4     -      1       1      6    10     1 
                               1%     2%     1%     1%    1%     2%    1%    1%    1%     1%    2%    2%     1%    1%    2%    2%     -     1%      2%     2%    2%    1% 
                                                                                                                                                            Q 
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                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 165 
Table 34-4 
QUESTION 80I: 
Why do you say you are interested? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=INTERESTED Q.75          837   769    61   370   239   195   622    483    286     58    476    361      - 
                             100%   92%    7%   44%   29%   23%   74%    58%    34%     7%    57%    43%      - 
  
OTHER POSITIVE MENTIONS       291   276    14   124    85    69   215    200     74     16    223     68      - 
-----------------------       35%   36%   23%   34%   36%   35%   35%    41%    26%    27%    47%    19%      - 
                                      C                                   IJ                    L 
  
  GOOD PROGRAM/NEEDED/HELPS   139   131     7    64    34    34   101     91     38      8     95     43      - 
  (GENERAL)                   17%   17%   11%   17%   14%   18%   16%    19%    13%    14%    20%    12%      - 
                                                                                                L 
  
  SAFE/SUPERVISED/KEEPS        97    93     4    43    28    24    70     65     26      6     81     17      - 
  KIDS OUT OF TROUBLE/KNOW    12%   12%    6%   12%   12%   12%   11%    14%     9%    10%    17%     5%      - 
  WHERE THEY ARE/CARED FOR                                                                      L 
  WHILE I WORK 
  
  FREE/SAVES ME MONEY          63    58     5    18    27    11    52     46     14      3     52     12      - 
                               8%    8%    9%    5%   11%    6%    8%    10%     5%     5%    11%     3%      - 
                                                        D                  I                    L 
  
FOOD                          237   221    15   105    68    64   170    171     47     17    193     45      - 
----                          28%   29%   25%   28%   28%   33%   27%    35%    16%    29%    40%    12%      - 
                                                                           I                    L 
  
  HEALTHY FOOD/HEALTHY        156   144    11    65    46    37   116    115     28     11    126     30      - 
  SNACKS/GOOD FOOD            19%   19%   18%   18%   19%   19%   19%    24%    10%    19%    26%     8%      - 
                                                                           I                    L 
  
  FOOD PROVIDED/MEALS/         58    56     2    29    19    20    37     42     12      4     49      9      - 
  SNACKS (NON-SPECIFIC)        7%    7%    3%    8%    8%   11%    6%     9%     4%     6%    10%     2%      - 
                                                                           I                    L 
  
  FOOD BETWEEN MEALS/KEEPS     30    26     3    14     5     8    22     18      9      2     22      8      - 
  THEM FROM BEING HUNGRY       4%    3%    5%    4%    2%    4%    3%     4%     3%     4%     5%     2%      - 
  
ACTIVITIES                    215   201    13    82    76    53   160    141     62     10    159     56      - 
----------                    26%   26%   21%   22%   32%   27%   26%    29%    22%    17%    33%    16%      - 
                                                        D                 IJ                    L 
  
  FUN/ENTERTAINING             94    87     7    32    30    22    70     58     29      5     66     28      - 
  ACTIVITIES/SOCIAL           11%   11%   11%    9%   13%   11%   11%    12%    10%     8%    14%     8%      - 
  ACTIVITIES/CAN SOCIALIZE                                                                      L 
  
  ACTIVITIES/GIVES THEM        70    64     6    25    33    17    53     45     23      2     53     18      - 
  SOMETHING TO DO              8%    8%   10%    7%   14%    9%    8%     9%     8%     3%    11%     5%      - 
  (NON-SPECIFIC)                                        D                  J                    L 
  
  EDUCATIONAL ACTIVITIES/      47    43     4    20    16    11    36     32     10      3     38      9      - 
  HOMEWORK HELP/TUTORING       6%    6%    6%    5%    7%    5%    6%     7%     4%     5%     8%     2%      - 
                                                                                                L 
  
  SPORTS/PHYSICAL              44    42     1    16    17     9    34     29     12      3     34     10      - 
  ACTIVITIES/HELP MY CHILD     5%    5%    2%    4%    7%    5%    6%     6%     4%     6%     7%     3%      - 
  BE MORE ACTIVE                                                                                L 
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Table 34-4 
QUESTION 80I: 
Why do you say you are interested? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
NEGATIVE MENTIONS             208   185    20    94    54    32   173     65    116     23     15    193      - 
-----------------             25%   24%   32%   25%   23%   17%   28%    13%    40%    40%     3%    53%      - 
                                                                    F             H      H             K 
  
  NEED MORE INFORMATION/       54    49     5    21    12    11    41     23     23      6      5     49      - 
  NEED TO DISCUSS IT/          6%    6%    9%    6%    5%    6%    7%     5%     8%    11%     1%    14%      - 
  DEPENDS ON THE PROGRAMS/                                                                             K 
  DEPENDS ON THE POLICIES 
  
  NEED TRANSPORTATION/WOULD    47    41     6    14    17     4    43     15     27      4      4     42      - 
  DEPEND ON TRANSPORTATION/    6%    5%   10%    4%    7%    2%    7%     3%    10%     7%     1%    12%      - 
  DEPENDS ON LOCATION/                                              F             H                    K 
  TRAVEL 
  
  WANT CHILD AT HOME/CAN       44    42     2    27     9    11    33      9     26      8      2     42      - 
  PROVIDE THIS AT HOME/        5%    5%    4%    7%    4%    6%    5%     2%     9%    14%      -    12%      - 
  DON'T NEED THIS                                                                 H      H             K 
  
  CHILD WON'T BE               42    36     4    16    11     4    37     12     25      2      3     39      - 
  INTERESTED/IT'S UP TO MY     5%    5%    7%    4%    5%    2%    6%     3%     9%     4%     1%    11%      - 
  CHILD/CHILD IS TOO OLD TO                                         F             H                    K 
  WANT TO GO 
  
  TIME CONSTRAINTS/DON'T       35    34     1    18    11     2    32     14     16      4      1     34      - 
  HAVE TIME/NEED TO KNOW       4%    4%    2%    5%    5%    1%    5%     3%     6%     7%      -     9%      - 
  THE SCHEDULE/DEPENDS ON                                           F                                  K 
  THE SCHEDULE 
  
  NOT INTERESTED/CHILD          6     5     -     6     1     4     3      1      6      -      1      6      - 
  ALREADY ATTENDS SOMETHING    1%    1%     -    2%     -    2%     -      -     2%      -      -     2%      - 
  LIKE THIS  (GENERAL)                C                                           J 
  
  FOOD/SNACK CHOICES/CHILD      5     3     2     1     2     -     5      -      4      1      -      5      - 
  MIGHT NOT LIKE FOOD          1%     -    3%     -    1%     -    1%      -     1%     2%      -     1%      - 
  OFFERED                                                                                              K 
  
OTHER                          10    10     -     6     2     1     7      5      4      1      2      7      - 
                               1%    1%     -    2%    1%     -    1%     1%     1%     2%      -     2%      - 
                                      C 
  
NONE/NO REASON                 13     9     4     5     -     3    10      6      7      -      2     11      - 
                               2%    1%    6%    1%     -    2%    2%     1%     3%      -      -     3%      - 
                                                  E                        J      J                    K 
  
DON'T KNOW                      9     9     -     5     1     1     5      1      5      1      1      8      - 
                               1%    1%     -    1%    1%     -    1%      -     2%     2%      -     2%      - 
                                      C                                                                K 
  
REFUSED                        11    10     -    10     -     8     2      9      2      1      5      6      - 
                               1%    1%     -    3%     -    4%     -     2%     1%     1%     1%     2%      - 
                                      C           E           G 
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Table 35-1 
QUESTION 80NI: 
Why do you say you are not interested? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=NOT INTERESTED Q.75      134    41    25    68    18    44    60     7      3    57    57    30    30     13     4    108    19     8 
                             100%   31%   19%   50%   13%   33%   45%    5%     2%   42%   42%   23%   22%    10%    3%    80%   14%    6% 
  
NEGATIVE MENTIONS             130    40    25    66    18    44    57     7      2    55    55    29    29     13     4    106    17     7 
-----------------             97%   97%   97%   97%  100%   99%   96%  100%    82%   97%   97%   95%   96%   100%  100%    98%   91%   93% 
  
  WANT CHILD AT HOME/CAN       83    21    19    44    11    24    31     3      1    42    42    16    14     10     1     71    10     3 
  PROVIDE THIS AT HOME/       62%   50%   74%   65%   64%   54%   52%   39%    27%   74%   74%   52%   46%    79%   20%    66%   51%   34% 
  DON'T NEED THIS                                                                    FGH   LMO                 MO 
  
  CHILD WON'T BE               19    11     1     7     -     9     8     3      1     6     6     6     6      2     -     13     5     1 
  INTERESTED/IT'S UP TO MY    14%   27%    3%   11%     -   20%   14%   39%    21%   10%   10%   18%   20%    13%     -    12%   27%   16% 
  CHILD/CHILD IS TOO OLD TO          CD                       E     E     E            E     O     O     O 
  WANT TO GO 
  
  TIME CONSTRAINTS/DON'T       11     6     2     4     1     5     8     2      -     3     3     1     5      1     1      8     2     2 
  HAVE TIME/NEED TO KNOW       9%   13%    7%    6%    8%   11%   13%   25%      -    6%    6%    5%   16%     8%   18%     7%   10%   22% 
  THE SCHEDULE/DEPENDS ON                                     I     I 
  THE SCHEDULE 
  
  NOT INTERESTED/CHILD         11     3     -     8     1     1     5     -      1     5     5     3     -      1     1     11     -     - 
  ALREADY ATTENDS SOMETHING    8%    6%     -   12%    8%    3%    8%     -    33%   10%   10%    9%     -     8%   38%    10%     -     - 
  LIKE THIS  (GENERAL)                            C                 H                  H     M                              QR 
  
  FOOD/SNACK CHOICES/CHILD      8     1     4     4     3     5     4     -      -     2     2     2     5      -     -      5     -     3 
  MIGHT NOT LIKE FOOD          6%    2%   15%    5%   15%   11%    7%     -      -    3%    3%    6%   16%      -     -     5%     -   43% 
  OFFERED                                                    HI    HI                                   NO                   Q           Q 
  
  NEED TRANSPORTATION/WOULD     7     3     -     5     2     5     6     1      -     -     -     3     2      2     1      6     2     - 
  DEPEND ON TRANSPORTATION/    6%    6%     -    7%   12%   10%   10%   12%      -     -     -   10%    6%    15%   25%     5%    8%     - 
  DEPENDS ON LOCATION/                            C          IJ    IJ                                                        R 
  TRAVEL 
  
FOOD                            2     -     -     2     -     -     2     -      -     -     -     2     -      -     -      2     -     - 
----                           1%     -     -    3%     -     -    3%     -      -     -     -    6%     -      -     -     2%     -     - 
  
  FOOD PROVIDED/MEALS/          2     -     -     2     -     -     2     -      -     -     -     2     -      -     -      2     -     - 
  SNACKS (NON-SPECIFIC)        1%     -     -    3%     -     -    3%     -      -     -     -    6%     -      -     -     2%     -     - 
  
OTHER                           3     -     1     2     -     -     2     -      1     1     1     2     1      -     -      2     1     - 
                               2%     -    3%    3%     -     -    3%     -    18%    1%    1%    5%    2%      -     -     2%    4%     - 
  
DON'T KNOW                      1     1     -     -     -     -     -     -      -     1     1     -     -      -     -      -     1     - 
                               1%    2%     -     -     -     -     -     -      -    2%    2%     -     -      -     -      -    5%     - 
  
REFUSED                         1     1     -     -     -     1     1     -      -     -     -     -     1      -     -      -     -     1 
                                -    1%     -     -     -    1%    1%     -      -     -     -     -    2%      -     -      -     -    7% 
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Table 35-2 
QUESTION 80NI: 
Why do you say you are not interested? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=NOT INTERESTED Q.75      134    27   107    65    59     47    48    35    44    55    27    66     41     3    25    48    31     28    99    21    11      4 
                             100%   20%   80%   48%   44%    35%   35%   26%   33%   41%   20%   49%    30%    2%   19%   36%   23%    21%   73%   16%    8%     3% 
  
NEGATIVE MENTIONS             130    26   105    64    57     45    47    32    44    54    25    65     40     3    25    46    30     26    96    21    10      3 
-----------------             97%   94%   98%   99%   96%    95%   99%   93%   99%   98%   92%   99%    98%  100%  100%   96%   98%    95%   98%   97%   95%    86% 
  
  WANT CHILD AT HOME/CAN       83    12    71    46    37     24    26    20    27    36    15    42     27     -    19    33    14     17    65    10     7      2 
  PROVIDE THIS AT HOME/       62%   43%   67%   71%   63%    51%   55%   57%   61%   66%   55%   63%    66%     -   76%   68%   46%    62%   66%   45%   62%    47% 
  DON'T NEED THIS                           B     F                                                                  NQ    NQ     N      N 
  
  CHILD WON'T BE               19     4    15     4     7      8     8    10     6     4     5     9      5     1     1     4     8      4    13     5     1      - 
  INTERESTED/IT'S UP TO MY    14%   13%   14%    6%   11%    16%   17%   28%   13%    6%   19%   14%    12%   31%    5%    9%   27%    16%   13%   23%   11%      - 
  CHILD/CHILD IS TOO OLD TO                                                J                                                     OP            V     V 
  WANT TO GO 
  
  TIME CONSTRAINTS/DON'T       11     2     9     4     2      6     6     3     6     3     3     7      1     -     1     5     4      1    10     -     1      - 
  HAVE TIME/NEED TO KNOW       9%    8%    9%    6%    3%    13%   13%    8%   14%    5%   10%   11%     4%     -    5%   11%   13%     3%   10%     -   13%      - 
  THE SCHEDULE/DEPENDS ON                                                                                                   N     N           TV 
  THE SCHEDULE 
  
  NOT INTERESTED/CHILD         11     5     5     6     8      5     6     1     3     6     2     6      2     2     -     4     1      3     9     1     -      1 
  ALREADY ATTENDS SOMETHING    8%   19%    5%    9%   13%    10%   13%    4%    7%   11%    8%    9%     6%   69%     -    8%    4%    12%    9%    6%     -    14% 
  LIKE THIS  (GENERAL)                                                                                                      O                  U 
  
  FOOD/SNACK CHOICES/CHILD      8     2     6     5     3      3     3     -     4     5     1     4      4     -     4     2     3      -     4     3     -      1 
  MIGHT NOT LIKE FOOD          6%    7%    6%    7%    5%     6%    6%     -    8%    9%    3%    6%     9%     -   15%    4%    9%      -    5%   14%     -    25% 
  OFFERED                                                                              H                                                       U 
  
  NEED TRANSPORTATION/WOULD     7     2     6     5     3      1     1     1     1     6     2     2      4     -     2     -     5      1     3     4     1      - 
  DEPEND ON TRANSPORTATION/    6%    7%    5%    8%    5%     3%    2%    2%    2%   11%    6%    3%     9%     -    9%     -   15%     2%    3%   17%    8%      - 
  DEPENDS ON LOCATION/                                                                                                           NP 
  TRAVEL 
  
FOOD                            2     -     2     -     -      2     2     -     2     -     -     2      -     -     -     -     2      -     -     2     -      - 
----                           1%     -    2%     -     -     4%    4%     -    4%     -     -    3%      -     -     -     -    6%      -     -    8%     -      - 
  
  FOOD PROVIDED/MEALS/          2     -     2     -     -      2     2     -     2     -     -     2      -     -     -     -     2      -     -     2     -      - 
  SNACKS (NON-SPECIFIC)        1%     -    2%     -     -     4%    4%     -    4%     -     -    3%      -     -     -     -    6%      -     -    8%     -      - 
  
OTHER                           3     1     1     -     1      1     1     2     1     -     2     1      -     -     -     1     1      2     1     1     1      1 
                               2%    5%    1%     -    2%     2%    1%    6%    1%     -    7%    1%      -     -     -    1%    2%     5%    1%    3%    5%    14% 
  
DON'T KNOW                      1     -     1     1     1      1     -     -     -     1     -     -      1     -     -     1     -      -     1     -     -      - 
                               1%     -    1%    1%    2%     2%     -     -     -    2%     -     -     2%     -     -    2%     -      -    1%     -     -      - 
  
REFUSED                         1     1     -     -     -      1     -     1     -     -     1     -      -     -     -     1     -      -     1     -     -      - 
                                -    2%     -     -     -     1%     -    2%     -     -    2%     -      -     -     -    1%     -      -    1%     -     -      - 
  
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 35-3 
QUESTION 80NI: 
Why do you say you are not interested? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=NOT INTERESTED Q.75      134     23    111     29    43     32    28    21    42     31    39    46      9    34    41    34    18      9       2     69    83    51 
                             100%    17%    83%    21%   32%    23%   21%   16%   31%    23%   29%   35%     7%   26%   30%   25%   13%     7%      1%    52%   62%   38% 
  
NEGATIVE MENTIONS             130     22    108     28    42     31    27    20    41     31    38    45      9    34    39    33    17      9       2     67    81    50 
-----------------             97%    95%    97%    97%   97%    97%   98%   96%   98%    98%   95%   98%   100%   98%   95%   98%   95%   100%    100%    96%   97%   97% 
  
  WANT CHILD AT HOME/CAN       83     13     70     18    27     16    20    12    21     22    27    31      4    26    22    18    10      4       -     49    51    32 
  PROVIDE THIS AT HOME/       62%    56%    63%    61%   63%    52%   70%   58%   51%    70%   70%   66%    47%   76%   55%   54%   55%    41%       -    70%   62%   62% 
  DON'T NEED THIS                                                                                                               S     S                     S 
  
  CHILD WON'T BE               19      5     14      5     6      4     4     4     5      5     6     3      5     1     9     6     2      -       -      9     6    12 
  INTERESTED/IT'S UP TO MY    14%    22%    12%    19%   13%    11%   15%   19%   11%    14%   15%    6%    55%    2%   23%   19%   13%      -       -    13%    8%   24% 
  CHILD/CHILD IS TOO OLD TO                                                                                  LN          LN    RS                          RS           U 
  WANT TO GO 
  
  TIME CONSTRAINTS/DON'T       11      2      9      2     3      6     1     3     3      4     1     4      -     3     5     4     3      -       -      4     7     4 
  HAVE TIME/NEED TO KNOW       9%    10%     8%     7%    7%    18%    2%   14%    7%    13%    3%    8%      -    8%   12%   13%   16%      -       -     6%    9%    8% 
  THE SCHEDULE/DEPENDS ON                                                                                                 M    RS                          RS 
  THE SCHEDULE 
  
  NOT INTERESTED/CHILD         11      1      9      -     4      6     1     3     5      2     2     6      -     2     1     3     1      1       2      4     7     3 
  ALREADY ATTENDS SOMETHING    8%     5%     8%      -    9%    19%    2%   12%   11%     5%    4%   13%      -    6%    3%    8%    6%     8%    100%     6%    9%    6% 
  LIKE THIS  (GENERAL)                                     D     DG                                    M                                          PQRT 
  
  FOOD/SNACK CHOICES/CHILD      8      1      7      4     4      -     1     1     6      2     -     -      -     4     4     1     1      4       -      2     7     1 
  MIGHT NOT LIKE FOOD          6%     4%     7%    13%    9%      -    3%    4%   13%     6%     -     -      -   11%    9%    3%    4%    51%       -     3%    9%    2% 
  OFFERED                                                  F                        K                                                      PQT 
  
  NEED TRANSPORTATION/WOULD     7      2      6      3     1      -     4     -     5      -     3     4      3     1     -     2     1      -       -      5     5     3 
  DEPEND ON TRANSPORTATION/    6%     8%     5%    10%    1%      -   15%     -   11%      -    7%    9%    33%    2%     -    5%    5%      -       -     7%    6%    5% 
  DEPENDS ON LOCATION/                                                  F                              O                                                   RS 
  TRAVEL 
  
FOOD                            2      -      2      -     2      -     -     -     2      -     -     -      -     -     2     -     -      2       -      -     2     - 
----                           1%      -     2%      -    4%      -     -     -    4%      -     -     -      -     -    4%     -     -    20%       -      -    2%     - 
  
  FOOD PROVIDED/MEALS/          2      -      2      -     2      -     -     -     2      -     -     -      -     -     2     -     -      2       -      -     2     - 
  SNACKS (NON-SPECIFIC)        1%      -     2%      -    4%      -     -     -    4%      -     -     -      -     -    4%     -     -    20%       -      -    2%     - 
  
OTHER                           3      1      2      1     1      -     -     1     -      -     2     -      -     1     1     1     -      -       -      2     2     1 
                               2%     2%     2%     3%    3%      -     -    4%     -      -    5%     -      -    2%    3%    2%     -      -       -     3%    2%    2% 
  
DON'T KNOW                      1      -      1      -     -      1     -     -     1      -     -     1      -     -     -     -     1      -       -      -     -     1 
                               1%      -     1%      -     -     3%     -     -    2%      -     -    2%      -     -     -     -    5%      -       -      -     -    2% 
  
REFUSED                         1      1      -      -     -      -     1     -     -      1     -     -      -     -     1     -     -      -       -      1     1     - 
                                -     2%      -      -     -      -    2%     -     -     2%     -     -      -     -    1%     -     -      -       -     1%    1%     - 
  
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 35-4 
QUESTION 80NI: 
Why do you say you are not interested? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=NOT INTERESTED Q.75      134   120    10    55    34     7   123      3     20    109      -      -    134 
                             100%   89%    7%   41%   25%    5%   91%     3%    15%    81%      -      -   100% 
  
NEGATIVE MENTIONS             130   116     9    53    34     7   120      3     18    106      -      -    130 
-----------------             97%   97%   91%   95%  100%  100%   97%   100%    93%    98%      -      -    97% 
  
  WANT CHILD AT HOME/CAN       83    75     5    38    18     4    76      -      8     74      -      -     83 
  PROVIDE THIS AT HOME/       62%   63%   56%   68%   55%   60%   62%      -    39%    68%      -      -    62% 
  DON'T NEED THIS                                                                 H     HI 
  
  CHILD WON'T BE               19    14     2     7     5     -    18      -      3     16      -      -     19 
  INTERESTED/IT'S UP TO MY    14%   11%   26%   13%   14%     -   15%      -    14%    14%      -      -    14% 
  CHILD/CHILD IS TOO OLD TO                                         F                    H 
  WANT TO GO 
  
  TIME CONSTRAINTS/DON'T       11    11     -     6     3     1    11      1      1     10      -      -     11 
  HAVE TIME/NEED TO KNOW       9%   10%     -   10%   10%   10%    9%    34%     3%     9%      -      -     9% 
  THE SCHEDULE/DEPENDS ON             C 
  THE SCHEDULE 
  
  NOT INTERESTED/CHILD         11    11     -     4     3     1    10      1      3      7      -      -     11 
  ALREADY ATTENDS SOMETHING    8%    9%     -    8%    8%   14%    8%    15%    17%     6%      -      -     8% 
  LIKE THIS  (GENERAL)                C 
  
  FOOD/SNACK CHOICES/CHILD      8     7     -     -     4     1     7      2      5      2      -      -      8 
  MIGHT NOT LIKE FOOD          6%    6%     -     -   13%   16%    6%    51%    23%     2%      -      -     6% 
  OFFERED                             C                 D 
  
  NEED TRANSPORTATION/WOULD     7     7     1     5     1     -     7      -      -      7      -      -      7 
  DEPEND ON TRANSPORTATION/    6%    5%    9%    9%    3%     -    6%      -      -     7%      -      -     6% 
  DEPENDS ON LOCATION/                                              F                   HI 
  TRAVEL 
  
FOOD                            2     2     -     -     -     -     2      2      -      -      -      -      2 
----                           1%    1%     -     -     -     -    1%    51%      -      -      -      -     1% 
  
  FOOD PROVIDED/MEALS/          2     2     -     -     -     -     2      2      -      -      -      -      2 
  SNACKS (NON-SPECIFIC)        1%    1%     -     -     -     -    1%    51%      -      -      -      -     1% 
  
OTHER                           3     3     -     2     -     -     3      -      -      3      -      -      3 
                               2%    2%     -    4%     -     -    2%      -      -     2%      -      -     2% 
  
DON'T KNOW                      1     -     1     -     -     -     -      -      1      -      -      -      1 
                               1%     -    9%     -     -     -     -      -     5%      -      -      -     1% 
  
REFUSED                         1     1     -     1     -     -     1      -      1      -      -      -      1 
                                -     -     -    1%     -     -     -      -     3%      -      -      -      - 
  
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 36-1 
QUESTION 81: 
How helpful do you think an afterschool program that provided free snacks or meals would be for your family? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=INTERESTED Q.75          837   321   180   336   119   381   498   121      7   205   205   260   202    105    60    360   262   215 
                             100%   38%   21%   40%   14%   46%   60%   14%     1%   24%   24%   31%   24%    13%    7%    43%   31%   26% 
  
**D/S (HELPFUL - NOT          741   290   159   291   109   350   444   116      5   173   173   231   179    100    54    282   245   213 
  HELPFUL)                    89%   90%   89%   87%   91%   92%   89%   96%    77%   85%   85%   89%   88%    95%   91%    78%   93%   99% 
                                                              J          GJ                                   KLM                  P    PQ 
  
TOTAL HELPFUL                 785   305   169   311   114   365   469   118      6   187   187   245   190    103    57    318   253   214 
-------------                 94%   95%   94%   93%   96%   96%   94%   98%    89%   91%   91%   94%   94%    97%   95%    88%   96%  100% 
                                                                         GJ                                     K                  P    PQ 
  
TOTAL NOT HELPFUL              44    15     9    20     5    15    25     2      1    13    13    13    11      3     3     36     8     1 
-----------------              5%    5%    5%    6%    4%    4%    5%    2%    11%    7%    7%    5%    5%     3%    5%    10%    3%     - 
                                                                                                                            QR     R 
  
  VERY HELPFUL                529   213   110   206    90   259   345    88      5   102   102   168   131     80    46    190   176   164 
                              63%   66%   61%   61%   76%   68%   69%   73%    72%   50%   50%   65%   65%    76%   77%    53%   67%   76% 
                                                        J     J     J     J                        K     K     KL     K            P    PQ 
  
  SOMEWHAT HELPFUL            255    92    58   105    24   106   125    30      1    85    85    77    59     23    11    128    77    50 
                              31%   28%   32%   31%   20%   28%   25%   25%    17%   41%   41%   30%   29%    22%   19%    36%   29%   23% 
                                                                                    EFGH  LMNO                               R 
  
  NOT VERY HELPFUL             40    12     9    19     4    13    23     2      -    12    12    13    10      3     2     32     7     1 
                               5%    4%    5%    6%    4%    3%    5%    1%      -    6%    6%    5%    5%     3%    3%     9%    3%     - 
                                                              I    HI                 HI                                    QR     R 
  
  NOT AT ALL HELPFUL            4     3     1     1     1     2     2     1      1     1     1     1     1      -     1      3     1     - 
                               1%    1%     -     -    1%    1%     -    1%    11%    1%    1%     -    1%      -    1%     1%     -     - 
  
DON'T KNOW                      8     2     2     4     -     2     4     -      -     4     4     2     2      -     -      6     2     - 
                               1%    1%    1%    1%     -     -    1%     -      -    2%    2%    1%    1%      -     -     2%    1%     - 
                                                                                                                             R 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 36-2 
QUESTION 81: 
How helpful do you think an afterschool program that provided free snacks or meals would be for your family? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=INTERESTED Q.75          837   174   663   457   379    265   199   221   318   293   215   481    140    27   276   273   160    101   422   223   144     44 
                             100%   21%   79%   55%   45%    32%   24%   26%   38%   35%   26%   58%    17%    3%   33%   33%   19%    12%   50%   27%   17%     5% 
  
**D/S (HELPFUL - NOT          741   152   589   406   334    228   171   196   279   261   190   423    127    25   241   244   137     95   356   205   138     38 
  HELPFUL)                    89%   87%   89%   89%   88%    86%   86%   88%   88%   89%   88%   88%    91%   93%   87%   89%   86%    94%   84%   92%   96%    85% 
                                                                                                                                         Q           S     S 
  
TOTAL HELPFUL                 785   162   623   429   354    245   184   207   298   276   201   450    134    26   257   257   147     98   386   212   141     41 
-------------                 94%   93%   94%   94%   93%    93%   93%   93%   94%   94%   94%   93%    95%   97%   93%   94%   92%    97%   92%   95%   98%    93% 
                                                                                                                                                           S 
  
TOTAL NOT HELPFUL              44    10    34    24    21     17    13    11    19    14    11    26      7     1    16    13    11      3    30     8     3      3 
-----------------              5%    6%    5%    5%    5%     6%    7%    5%    6%    5%    5%    5%     5%    3%    6%    5%    7%     3%    7%    3%    2%     7% 
                                                                                                                                              TU 
  
  VERY HELPFUL                529   122   407   284   234    158   124   138   209   181   143   304     83    16   173   163   103     74   235   166    96     30 
                              63%   70%   61%   62%   62%    60%   62%   62%   66%   62%   66%   63%    59%   60%   63%   60%   64%    73%   56%   74%   67%    69% 
                                      C                                                                                                  P           S     S 
  
  SOMEWHAT HELPFUL            255    40   215   145   120     88    60    69    89    95    59   146     51    10    84    94    44     24   152    46    45     11 
                              31%   23%   33%   32%   32%    33%   30%   31%   28%   32%   27%   30%    36%   36%   30%   34%   28%    24%   36%   21%   31%    24% 
                                            B                                                                                                  T           T 
  
  NOT VERY HELPFUL             40     7    32    23    18     16    11    10    16    14     9    25      7     1    15    13     8      2    27     7     3      3 
                               5%    4%    5%    5%    5%     6%    5%    4%    5%    5%    4%    5%     5%    3%    6%    5%    5%     2%    6%    3%    2%     7% 
                                                                                                                                               U 
  
  NOT AT ALL HELPFUL            4     3     2     1     3      1     3     1     3     -     3     2      -     -     1     -     3      1     3     1     -      - 
                               1%    1%     -     -    1%      -    1%    1%    1%     -    1%     -      -     -     -     -    2%     1%    1%     -     -      - 
  
DON'T KNOW                      8     2     6     4     4      2     1     3     1     4     2     6      -     -     3     3     2      -     5     3     -      - 
                               1%    1%    1%    1%    1%     1%    1%    1%     -    1%    1%    1%      -     -    1%    1%    1%      -    1%    1%     -      - 
                                                                                                   M                                          UV 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 36-3 
QUESTION 81: 
How helpful do you think an afterschool program that provided free snacks or meals would be for your family? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=INTERESTED Q.75          837    152    684    273   212    191   146   133   348    191   165   261     46   303   222   271   113     51      50    348   631   205 
                             100%    18%    82%    33%   25%    23%   17%   16%   42%    23%   20%   31%     5%   36%   27%   32%   14%     6%      6%    42%   75%   25% 
  
**D/S (HELPFUL - NOT          741    139    601    243   188    167   128   117   317    162   144   223     36   287   189   234   106     46      43    307   556   184 
  HELPFUL)                    89%    92%    88%    89%   89%    88%   87%   88%   91%    85%   88%   85%    79%   95%   85%   87%   94%    90%     85%    88%   88%   90% 
                                                                                                                  LMO                 P 
  
TOTAL HELPFUL                 785    146    639    257   199    177   137   125   331    174   155   241     40   294   205   251   110     48      46    326   591   194 
-------------                 94%    95%    93%    94%   94%    93%   94%   94%   95%    91%   94%   92%    87%   97%   92%   93%   97%    95%     92%    94%   94%   94% 
                                                                                                                  LMO 
  
TOTAL NOT HELPFUL              44      6     38     14    11     10     9     8    14     12    10    18      4     7    16    17     3      2       3     18    35    10 
-----------------              5%     4%     6%     5%    5%     5%    6%    6%    4%     6%    6%    7%     8%    2%    7%    6%    3%     5%      7%     5%    5%    5% 
                                                                                                       N                  N 
  
  VERY HELPFUL                529     85    444    188   120    122    89    84   235    111   100   158     28   197   143   172    73     31      35    213   405   125 
                              63%    56%    65%    69%   57%    64%   61%   63%   67%    58%   60%   61%    62%   65%   64%   64%   65%    62%     71%    61%   64%   61% 
                                                     E 
  
  SOMEWHAT HELPFUL            255     60    195     69    79     56    48    41    97     63    55    83     11    97    62    79    36     17      11    112   186    69 
                              31%    40%    28%    25%   37%    29%   33%   31%   28%    33%   33%   32%    25%   32%   28%   29%   32%    33%     21%    32%   30%   34% 
                                       C                   D 
  
  NOT VERY HELPFUL             40      4     35     13    11      9     7     7    13     11     9    14      4     7    15    15     3      2       3     15    30    10 
                               5%     3%     5%     5%    5%     5%    5%    5%    4%     6%    6%    5%     8%    2%    7%    6%    3%     5%      7%     4%    5%    5% 
                                                                                                                          N 
  
  NOT AT ALL HELPFUL            4      2      3      1     -      1     2     2     1      1     1     3      -     -     1     1     -      -       -      3     4     - 
                               1%     1%      -      -     -     1%    1%    1%     -      -     -    1%      -     -     -    1%     -      -       -     1%    1%     - 
  
DON'T KNOW                      8      1      7      2     2      4     -     -     3      5     -     2      2     2     1     3     -      -       1      4     6     2 
                               1%     1%     1%     1%    1%     2%     -     -    1%     3%     -    1%     5%    1%     -    1%     -      -      2%     1%    1%    1% 
                                                                                          HK 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 36-4 
QUESTION 81: 
How helpful do you think an afterschool program that provided free snacks or meals would be for your family? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=INTERESTED Q.75          837   769    61   370   239   195   622    483    286     58    476    361      - 
                             100%   92%    7%   44%   29%   23%   74%    58%    34%     7%    57%    43%      - 
  
**D/S (HELPFUL - NOT          741   682    52   322   218   175   545    461    231     40    469    272      - 
  HELPFUL)                    89%   89%   85%   87%   91%   90%   88%    96%    81%    68%    99%    75%      - 
                                                                          IJ                    L 
  
TOTAL HELPFUL                 785   722    56   345   228   185   580    470    257     48    472    313      - 
-------------                 94%   94%   92%   93%   96%   95%   93%    97%    90%    82%    99%    87%      - 
                                                                          IJ                    L 
  
TOTAL NOT HELPFUL              44    40     4    22    11    10    34      9     26      8      3     41      - 
-----------------              5%    5%    6%    6%    4%    5%    6%     2%     9%    14%     1%    11%      - 
                                                                                  H      H             K 
  
  VERY HELPFUL                529   495    30   234   166   149   368    391    118     19    413    117      - 
                              63%   64%   49%   63%   69%   77%   59%    81%    41%    33%    87%    32%      - 
                                      C                       G           IJ                    L 
  
  SOMEWHAT HELPFUL            255   227    26   111    62    36   212     80    140     29     59    196      - 
                              31%   29%   43%   30%   26%   18%   34%    16%    49%    50%    12%    54%      - 
                                                                    F             H      H             K 
  
  NOT VERY HELPFUL             40    36     4    19    11     8    32      8     23      8      2     38      - 
                               5%    5%    6%    5%    4%    4%    5%     2%     8%    14%      -    10%      - 
                                                                                  H      H             K 
  
  NOT AT ALL HELPFUL            4     4     -     3     -     1     3      1      3      -      1      3      - 
                               1%    1%     -    1%     -    1%     -      -     1%      -      -     1%      - 
  
DON'T KNOW                      8     7     1     3     -     -     8      3      3      2      1      7      - 
                               1%    1%    2%    1%     -     -    1%     1%     1%     4%      -     2%      - 
                                                                    F 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 175 
Table 37-1 
QUESTION 82: 
Which of the following makes you most interested in an afterschool program? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=INTERESTED Q.75          837   321   180   336   119   381   498   121      7   205   205   260   202    105    60    360   262   215 
                             100%   38%   21%   40%   14%   46%   60%   14%     1%   24%   24%   31%   24%    13%    7%    43%   31%   26% 
  
EDUCATIONAL, RECREATIONAL     323   122    64   137    33   143   198    39      2    80    80   105    84     35    19    153   100    70 
AND SOCIAL ACTIVITIES         39%   38%   36%   41%   28%   37%   40%   32%    28%   39%   39%   40%   41%    33%   32%    43%   38%   33% 
                                                                    E                                                        R 
  
SAFE, SUPERVISED LOCATION     312   117    67   128    45   134   174    39      2    83    83   102    73     35    19    139   100    74 
                              37%   36%   37%   38%   38%   35%   35%   32%    33%   41%   41%   39%   36%    33%   32%    38%   38%   34% 
  
AVAILABILITY OF FREE          120    40    30    50    25    58    72    27      1    32    32    28    23     22    14     32    42    46 
NUTRITIOUS MEALS              14%   13%   17%   15%   21%   15%   15%   22%    13%   16%   16%   11%   12%    21%   24%     9%   16%   21% 
                                                                                                                L    LM            P     P 
  
OTHER                          78    40    18    20    16    45    53    16      2     9     9    24    22     14     7     34    19    25 
                               9%   12%   10%    6%   14%   12%   11%   13%    26%    5%    5%    9%   11%    13%   13%     9%    7%   12% 
                                      D                 J     J     J     J                              K      K 
  
DON'T KNOW                      4     3     -     1     -     2     2     1      -     1     1     1     1      1     -      2     2     - 
                                -    1%     -     -     -     -     -    1%      -     -     -     -     -     1%     -     1%    1%     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 176 
Table 37-2 
QUESTION 82: 
Which of the following makes you most interested in an afterschool program? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=INTERESTED Q.75          837   174   663   457   379    265   199   221   318   293   215   481    140    27   276   273   160    101   422   223   144     44 
                             100%   21%   79%   55%   45%    32%   24%   26%   38%   35%   26%   58%    17%    3%   33%   33%   19%    12%   50%   27%   17%     5% 
  
EDUCATIONAL, RECREATIONAL     323    74   250   183   151    104    73    86   124   112    88   185     50     5   103   117    61     37   165    85    53     18 
AND SOCIAL ACTIVITIES         39%   42%   38%   40%   40%    39%   37%   39%   39%   38%   41%   39%    35%   19%   37%   43%   38%    36%   39%   38%   37%    42% 
                                                                                                                      N     N     N 
  
SAFE, SUPERVISED LOCATION     312    68   244   174   142     84    73    85   115   109    78   181     54    12   114    95    51     39   155    93    53     10 
                              37%   39%   37%   38%   37%    32%   37%   38%   36%   37%   36%   38%    38%   45%   41%   35%   32%    38%   37%   42%   37%    23% 
                                                                                                                                                     V 
  
AVAILABILITY OF FREE          120    14   106    59    50     47    32    29    50    41    25    75     20    10    32    42    25     11    62    23    24     10 
NUTRITIOUS MEALS              14%    8%   16%   13%   13%    18%   16%   13%   16%   14%   12%   16%    14%   36%   12%   15%   15%    11%   15%   10%   17%    22% 
                                            B                                                                OPQR 
  
OTHER                          78    17    60    40    34     27    20    21    27    30    23    37     17     -    26    18    21     13    36    22    13      5 
                               9%   10%    9%    9%    9%    10%   10%    9%    9%   10%   11%    8%    12%     -    9%    7%   13%    13%    9%   10%    9%    12% 
                                                                                                                      N     N    NP      N 
  
DON'T KNOW                      4     1     3     1     2      3     1     1     2     1     1     3      -     -     -     1     2      1     3     -     1      - 
                                -    1%     -     -    1%     1%     -     -    1%     -     -    1%      -     -     -     -    1%     1%    1%     -     -      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 37-3 
QUESTION 82: 
Which of the following makes you most interested in an afterschool program? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=INTERESTED Q.75          837    152    684    273   212    191   146   133   348    191   165   261     46   303   222   271   113     51      50    348   631   205 
                             100%    18%    82%    33%   25%    23%   17%   16%   42%    23%   20%   31%     5%   36%   27%   32%   14%     6%      6%    42%   75%   25% 
  
EDUCATIONAL, RECREATIONAL     323     61    262     93    93     84    51    45   139     72    66   102     15   129    76    99    40     22      17    145   239    85 
AND SOCIAL ACTIVITIES         39%    40%    38%    34%   44%    44%   35%   34%   40%    38%   40%   39%    32%   43%   34%   37%   35%    43%     35%    42%   38%   41% 
                                                           D      D 
  
SAFE, SUPERVISED LOCATION     312     58    254    114    78     56    61    52   139     72    48    95     21   107    89   113    42     15      19    123   245    67 
                              37%    38%    37%    42%   37%    29%   41%   39%   40%    38%   29%   36%    45%   35%   40%   42%   37%    30%     38%    35%   39%   32% 
                                                     F                  F           K 
  
AVAILABILITY OF FREE          120     23     97     43    28     25    22    23    40     30    28    37      8    36    36    37    18      9       9     44    88    32 
NUTRITIOUS MEALS              14%    15%    14%    16%   13%    13%   15%   17%   12%    16%   17%   14%    19%   12%   16%   14%   15%    17%     18%    13%   14%   16% 
  
OTHER                          78     11     67     23    13     24    10    12    30     15    21    25      2    29    21    22    13      4       4     34    55    22 
                               9%     7%    10%     9%    6%    13%    7%    9%    9%     8%   13%   10%     4%   10%   10%    8%   11%     9%      9%    10%    9%   11% 
                                                                  E 
  
DON'T KNOW                      4      -      4      -     -      2     2     1     -      2     2     2      -     1     1     -     1      1       -      2     4     - 
                                -      -     1%      -     -     1%    1%    1%     -     1%    1%    1%      -     -     -     -    1%     1%       -     1%    1%     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 37-4 
QUESTION 82: 
Which of the following makes you most interested in an afterschool program? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=INTERESTED Q.75          837   769    61   370   239   195   622    483    286     58    476    361      - 
                             100%   92%    7%   44%   29%   23%   74%    58%    34%     7%    57%    43%      - 
  
EDUCATIONAL, RECREATIONAL     323   297    22   146    92    64   248    180    113     25    153    170      - 
AND SOCIAL ACTIVITIES         39%   39%   36%   39%   38%   33%   40%    37%    39%    44%    32%    47%      - 
                                                                                                       K 
  
SAFE, SUPERVISED LOCATION     312   282    28   143    84    79   226    179    115     16    189    123      - 
                              37%   37%   46%   38%   35%   40%   36%    37%    40%    27%    40%    34%      - 
  
AVAILABILITY OF FREE          120   112     8    48    37    28    91     69     37     12     81     39      - 
NUTRITIOUS MEALS              14%   15%   13%   13%   15%   14%   15%    14%    13%    20%    17%    11%      - 
                                                                                                L 
  
OTHER                          78    75     3    34    24    24    54     54     19      5     53     25      - 
                               9%   10%    4%    9%   10%   12%    9%    11%     7%     9%    11%     7%      - 
                                                                           I 
  
DON'T KNOW                      4     3     -     -     2     -     3      1      3      -      -      4      - 
                                -     -    1%     -    1%     -    1%      -     1%      -      -     1%      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 38-1 
QUESTION 85: 
Afterschool programs can provide many different types of recreational, educational and social activities. Which of the following would be of most interest to you and your 
child(ren)? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
TUTORING OR HELP WITH         306   127    68   111    42   140   182    40      3    82    82    94    65     40    25    145    91    70 
HOMEWORK                      31%   34%   32%   27%   30%   32%   32%   31%    34%   30%   30%   31%   27%    33%   40%    30%   31%   31% 
  
PHYSICAL ACTIVITIES AND       210    62    43   105    26    81   108    24      1    69    69    59    52     17    11     99    66    46 
SPORTS                        21%   16%   20%   26%   18%   19%   19%   19%     8%   25%   25%   20%   22%    14%   18%    21%   23%   20% 
                                                  B                                    I     N 
  
CREATIVE ACTIVITIES SUCH AS   189    60    38    91    27    73   105    24      1    51    51    67    40     20     9     89    53    47 
DRAWING, MUSIC, ACTING,       19%   16%   18%   22%   19%   17%   18%   18%     5%   19%   19%   22%   17%    17%   14%    18%   18%   21% 
ETC.                                              B 
  
FUN, RECREATIONAL             168    70    37    61    24    75    97    22      1    44    44    50    42     26     6     81    49    37 
ACTIVITIES SUCH AS GAMES      17%   19%   17%   15%   17%   17%   17%   17%     9%   16%   16%   17%   18%    22%    9%    17%   17%   17% 
                                                                                                         O      O 
  
OTHER                          96    48    18    31    15    53    64    18      4    14    14    27    28     13    12     47    27    22 
                              10%   13%    8%    7%   11%   12%   11%   14%    38%    5%    5%    9%   12%    11%   19%    10%    9%   10% 
                                      D                       J     J     J      J                       K            K 
  
NONE OF THE ABOVE              31    10     8    12     8    14    13     3      1    12    12     3    11      5     -     21     7     3 
                               3%    3%    4%    3%    5%    3%    2%    2%     6%    5%    5%    1%    5%     4%     -     4%    2%    1% 
                                                                                            LO          LO      O            R 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 38-2 
QUESTION 85: 
Afterschool programs can provide many different types of recreational, educational and social activities. Which of the following would be of most interest to you and your 
child(ren)? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
TUTORING OR HELP WITH         306    67   239   155   147    110    68    85   120   100    75   176     55    12    90    97    64     42   121   110    61     14 
HOMEWORK                      31%   33%   30%   29%   33%    34%   27%   31%   32%   28%   30%   31%    29%   39%   29%   30%   32%    32%   23%   44%   38%    27% 
                                                                                                                                                    SV     S 
  
PHYSICAL ACTIVITIES AND       210    32   178   113    77     68    56    57    82    71    50   126     34     5    74    61    43     26   119    42    36     14 
SPORTS                        21%   16%   22%   21%   17%    21%   22%   21%   22%   20%   20%   22%    18%   17%   24%   19%   22%    20%   22%   17%   22%    27% 
                                            B 
  
CREATIVE ACTIVITIES SUCH AS   189    38   151   114    83     58    54    55    58    75    44   102     43     5    52    64    38     30   125    33    22      9 
DRAWING, MUSIC, ACTING,       19%   19%   19%   21%   19%    18%   21%   20%   16%   21%   18%   18%    23%   15%   17%   20%   19%    23%   23%   13%   14%    18% 
ETC.                                                                                                                                          TU 
  
FUN, RECREATIONAL             168    38   130    86    79     47    36    41    70    56    46    97     24     7    63    60    23     16    95    38    27      7 
ACTIVITIES SUCH AS GAMES      17%   19%   16%   16%   18%    15%   14%   15%   19%   16%   19%   17%    13%   22%   20%   18%   11%    12%   18%   15%   17%    13% 
                                                                                                                     QR     Q 
  
OTHER                          96    23    73    54    54     31    27    18    33    45    25    47     24     2    23    33    24     14    50    26    10      8 
                              10%   11%    9%   10%   12%    10%   11%    7%    9%   13%   10%    8%    13%    7%    7%   10%   12%    11%    9%   10%    6%    15% 
                                                                                       H 
  
NONE OF THE ABOVE              31     6    25    10     9      8    14    14     7    10     8    15      8     -     7    12     8      4    25     1     5      - 
                               3%    3%    3%    2%    2%     3%    6%    5%    2%    3%    3%    3%     4%     -    2%    4%    4%     3%    5%     -    3%      - 
                                                                    DE     I                                          N     N     N      N    TV           V 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 38-3 
QUESTION 85: 
Afterschool programs can provide many different types of recreational, educational and social activities. Which of the following would be of most interest to you and your 
child(ren)? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
TUTORING OR HELP WITH         306     59    247    105    71     73    56    39   159     65    42   113     17    99    72   113    35     20      23    113   218    88 
HOMEWORK                      31%    32%    30%    33%   27%    32%   31%   25%   40%    28%   20%   35%    30%   29%   27%   37%   26%    32%     45%    26%   30%   33% 
                                                                                  HJK      K           O                       QT                   QT 
  
PHYSICAL ACTIVITIES AND       210     39    171     66    64     44    33    42    67     52    50    59     11    79    61    70    27     12       7     94   158    53 
SPORTS                        21%    21%    21%    21%   25%    19%   18%   26%   17%    22%   24%   18%    20%   23%   23%   22%   20%    18%     14%    22%   22%   20% 
                                                                              I 
  
CREATIVE ACTIVITIES SUCH AS   189     39    150     45    65     40    37    35    63     36    55    48     14    72    54    45    28     11       7     97   139    50 
DRAWING, MUSIC, ACTING,       19%    21%    18%    14%   25%    18%   20%   22%   16%    15%   26%   15%    25%   21%   21%   15%   21%    17%     14%    22%   19%   19% 
ETC.                                                       D                                    IJ                                                          P 
  
FUN, RECREATIONAL             168     24    144     63    33     37    35    28    72     39    29    61      7    51    44    52    25      8       8     71   138    30 
ACTIVITIES SUCH AS GAMES      17%    13%    18%    20%   12%    16%   19%   18%   18%    17%   14%   19%    13%   15%   17%   17%   18%    13%     16%    16%   19%   11% 
                                                     E                                                                                                            V 
  
OTHER                          96     16     80     30    19     26    12    10    26     33    26    32      6    34    24    21    16      9       6     44    60    36 
                              10%     9%    10%    10%    7%    12%    7%    6%    7%    15%   12%   10%    10%   10%    9%    7%   12%    14%     12%    10%    8%   13% 
                                                                                          HI    HI                                                                      U 
  
NONE OF THE ABOVE              31      7     24      5     9      8     9     5    13      6     7    10      2    11     8     9     3      3       -     14    19    12 
                               3%     4%     3%     2%    4%     3%    5%    3%    3%     3%    3%    3%     3%    3%    3%    3%    2%     6%       -     3%    3%    5% 
                                                                                                                                S                           S 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 38-4 
QUESTION 85: 
Afterschool programs can provide many different types of recreational, educational and social activities. Which of the following would be of most interest to you and your 
child(ren)? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
TUTORING OR HELP WITH         306   284    18   143    86    67   233    166     96     38    167    108     23 
HOMEWORK                      31%   31%   26%   33%   31%   33%   30%    34%    30%    22%    35%    30%    17% 
                                                                           J      J             M      M 
  
PHYSICAL ACTIVITIES AND       210   189    18    86    54    34   170     91     64     48     86     84     38 
SPORTS                        21%   21%   26%   20%   19%   17%   22%    18%    20%    28%    18%    23%    28% 
                                                                                         H                    K 
  
CREATIVE ACTIVITIES SUCH AS   189   171    14    76    57    30   154     78     69     37     85     66     29 
DRAWING, MUSIC, ACTING,       19%   19%   19%   18%   20%   15%   20%    16%    22%    22%    18%    18%    22% 
ETC.                                                                              H 
  
FUN, RECREATIONAL             168   155    13    73    44    43   121     96     58     11     85     73      6 
ACTIVITIES SUCH AS GAMES      17%   17%   18%   17%   16%   21%   16%    19%    19%     6%    18%    20%     4% 
                                                                           J      J             M      M 
  
OTHER                          96    92     4    42    30    26    69     61     22     13     53     28     12 
                              10%   10%    5%   10%   11%   13%    9%    12%     7%     7%    11%     8%     9% 
                                                                           I 
  
NONE OF THE ABOVE              31    25     5    13     7     3    24      1      4     26      1      2     27 
                               3%    3%    6%    3%    3%    1%    3%      -     1%    15%      -     1%    20% 
                                                                                        HI                   KL 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 183 
Table 39-1 
QUESTION 86: 
What other types of activities, programs or details might afterschool programs offer to get your family to participate? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
RECREATION/SPORTS             293   123    64   106    38   135   174    38      2    69    69    97    68     36    21    142    88    63 
-----------------             29%   33%   30%   26%   27%   31%   31%   29%    22%   25%   25%   32%   29%    30%   33%    29%   30%   28% 
  
  SPORTS/EXERCISE             212    87    50    74    23    99   122    24      2    51    51    70    50     27    12    104    68    40 
                              21%   23%   24%   18%   16%   23%   21%   19%    22%   19%   19%   23%   21%    23%   18%    22%   23%   18% 
  
  GAMES/RECREATION             66    24    12    30    12    33    43    13      -    10    10    22    19      9     5     32    12    22 
                               7%    6%    6%    7%    8%    8%    8%   10%      -    4%    4%    7%    8%     8%    8%     7%    4%   10% 
                                                        I    IJ    IJ    IJ            I                                                 Q 
  
  FUN/HAS TO BE FUN/FUN        35    17     7    11     7    15    23     2      -     9     9    13     5      4     4     18    10     8 
  ACTIVITIES                   4%    5%    3%    3%    5%    3%    4%    2%      -    3%    3%    4%    2%     3%    7%     4%    3%    3% 
                                                        I     I     I                  I 
  
EDUCATIONAL                   252    93    58   100    42   114   153    35      2    60    60    75    62     38    16    120    71    61 
-----------                   25%   25%   27%   24%   30%   26%   27%   27%    24%   22%   22%   25%   26%    32%   25%    25%   24%   27% 
  
  HOMEWORK/HOMEWORK HELP/     106    37    23    46    17    49    63    18      -    26    26    32    25     15     7     51    25    30 
  TUTORING                    11%   10%   11%   11%   12%   11%   11%   14%      -   10%   10%   11%   11%    13%   12%    11%    8%   13% 
                                                        I     I     I     I            I 
  
  EDUCATIONAL ACTIVITIES/      86    34    20    32    14    41    61    11      2    16    16    25    23     17     4     42    25    19 
  FIELD TRIPS                  9%    9%   10%    8%   10%    9%   11%    9%    17%    6%    6%    8%   10%    14%    6%     9%    9%    8% 
                                                                    J                                           K 
  
  LIFESKILLS/SOCIALIZING       31    12    11     8     6    17    17     3      1     7     7     9     8      5     3      8    16     7 
                               3%    3%    5%    2%    4%    4%    3%    3%     8%    2%    2%    3%    3%     4%    4%     2%    6%    3% 
                                                                                                                                   P 
  
  COMPUTERS/ELECTRONICS/       27    12     5     9     4     9    16     3      -     7     7    11     7      2     1     17     6     3 
  TECHNOLOGY                   3%    3%    2%    2%    3%    2%    3%    2%      -    2%    2%    4%    3%     2%    1%     4%    2%    1% 
                                                              I     I                  I 
  
  READING HELP                 25     6     5    14     6     9     9     2      -    11    11     3     5      4     1     15     6     4 
                               2%    2%    2%    3%    5%    2%    2%    2%      -    4%    4%    1%    2%     4%    2%     3%    2%    2% 
                                                        I     I     I                  I     L 
  
OTHER MENTIONS                163    73    35    56    23    91   100    28      2    41    41    37    42     28    14     64    48    51 
--------------                16%   19%   16%   14%   16%   21%   18%   22%    15%   15%   15%   12%   18%    24%   22%    13%   16%   23% 
                                      D                                                                         L                        P 
  
  FAMILY ACTIVITIES            30     8     6    17     5    16    17     3      1     9     9     6     8      4     3     10     7    13 
                               3%    2%    3%    4%    4%    4%    3%    2%     8%    3%    3%    2%    3%     4%    5%     2%    2%    6% 
                                                                                                                                         P 
  
  ANY/ALL OF THE ABOVE         30    10     9    11     4    18    19     6      -     6     6    10     5      6     4     12    10     8 
  (GENERAL)                    3%    3%    4%    3%    3%    4%    3%    5%      -    2%    2%    3%    2%     5%    6%     2%    3%    4% 
                                                              I     I     I            I 
  
  TRANSPORTATION PROVIDED      28    16     6     7     8    18    20     4      -     4     4     8    10      4     3     13     8     8 
                               3%    4%    3%    2%    6%    4%    3%    3%      -    1%    1%    3%    4%     4%    4%     3%    3%    3% 
                                      D                 I    IJ     I     I 
  
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 39-1 
QUESTION 86: 
What other types of activities, programs or details might afterschool programs offer to get your family to participate? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
  FREE/LOW COST                24     7     7    10     5    15    15     6      1     7     7     4     4      6     4      6     6    11 
                               2%    2%    3%    2%    4%    3%    3%    4%     7%    2%    2%    1%    2%     5%    6%     1%    2%    5% 
                                                                                                                                         P 
  
  FOOD PROVIDED                22    12     6     4     4    10    15     6      -     6     6     6     3      4     3      7     8     7 
                               2%    3%    3%    1%    3%    2%    3%    4%      -    2%    2%    2%    1%     3%    5%     1%    3%    3% 
                                      D                       I     I     I            I 
  
  SAFE/SUPERVISED              20    13     2     5     1    11    13     3      -     4     4     5     6      4     1      8     6     6 
                               2%    3%    1%    1%    1%    3%    2%    3%      -    2%    2%    2%    2%     3%    2%     2%    2%    2% 
                                     CD                       I     I 
  
  CHURCH/RELIGIOUS             10     6     2     2     -     5     5     2      -     3     3     2     4      -     1      7     3     - 
  ACTIVITIES                   1%    2%    1%     -     -    1%    1%    2%      -    1%    1%    1%    2%      -    1%     1%    1%     - 
                                                             EI    EI                                                        R 
  
  FOR YOUNGER KIDS/SPECIAL      9     6     1     2     -     7     5     2      -     2     2     -     4      2     -      3     4     2 
  NEEDS/ALL TO PARTICIPATE     1%    2%     -    1%     -    2%    1%    2%      -    1%    1%     -    2%     1%     -     1%    1%    1% 
                                                             EI    EI                                    O 
  
ARTS                          144    46    35    63    20    53    81    22      3    38    38    50    33     15     8     71    47    25 
----                          14%   12%   17%   15%   14%   12%   14%   17%    26%   14%   14%   17%   14%    12%   12%    15%   16%   11% 
  
  ART/ARTS AND CRAFTS/         98    35    21    43    13    37    55    14      3    25    25    38    21     10     4     48    30    21 
  CREATIVE ACTIVITIES         10%    9%   10%   10%    9%    9%   10%   10%    26%    9%    9%   13%    9%     8%    6%    10%   10%    9% 
  
  MUSIC/MUSIC LESSONS          65    18    17    29    10    18    34     6      -    23    23    23     9      6     4     34    23     8 
                               6%    5%    8%    7%    7%    4%    6%    4%      -    8%    8%    8%    4%     5%    6%     7%    8%    3% 
                                                        I     I     I     I           FI     M                                     R 
  
  DANCE                        21     6     5     9     2     5    13     3      -     5     5    12     -      3     1      9     7     5 
                               2%    2%    2%    2%    1%    1%    2%    2%      -    2%    2%    4%     -     3%    1%     2%    2%    2% 
                                                              I     I                  I     M     M 
  
  DRAMA/THEATER/ACTING         19     -     9    10     1     5     7     4      -     8     8     5     4      -     2     10     8     - 
                               2%     -    4%    2%    1%    1%    1%    3%      -    3%    3%    2%    2%      -    3%     2%    3%     - 
                                            B     B           I     I     I            I     N     N                         R     R 
  
OTHER                          39     9    10    19     1    12    16     2      1    16    16    11     7      4     -     18    12    10 
                               4%    3%    5%    5%    1%    3%    3%    2%     9%    6%    6%    4%    3%     3%     -     4%    4%    4% 
                                                              E     E                 EH     O     O     O 
  
NONE/NOTHING                  157    57    30    71    28    65    87    20      1    41    41    43    52     15     6     90    39    28 
                              16%   15%   14%   17%   20%   15%   15%   15%    14%   15%   15%   14%   22%    12%   10%    19%   13%   12% 
                                                                                                       LNO                   R 
  
DON'T KNOW                     95    39    17    40    19    46    58    15      -    23    23    26    20     13    11     42    27    25 
                              10%   10%    8%   10%   14%   11%   10%   11%      -    8%    8%    9%    8%    11%   17%     9%    9%   11% 
                                                        I     I     I     I            I 
  
REFUSED                        22     4     8    11     2     8    12     4      -    10    10     5     3      4     1      9    10     4 
                               2%    1%    4%    3%    1%    2%    2%    3%      -    4%    4%    2%    1%     3%    1%     2%    3%    2% 
                                            B                 I     I                  I 
  
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 39-2 
QUESTION 86: 
What other types of activities, programs or details might afterschool programs offer to get your family to participate? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
RECREATION/SPORTS             293    63   230   165   138     89    76    78    96   116    69   162     63     4    80   100    59     50   139    82    55     17 
-----------------             29%   30%   29%   31%   31%    28%   30%   29%   26%   33%   28%   29%    33%   14%   26%   31%   29%    38%   26%   33%   34%    33% 
                                                                                                                            N     N     NO 
  
  SPORTS/EXERCISE             212    46   166   119    99     60    59    54    69    87    47   121     44     4    55    69    42     42   105    58    35     13 
                              21%   22%   21%   22%   22%    19%   23%   20%   19%   25%   19%   21%    23%   14%   18%   21%   21%    31%   20%   23%   22%    26% 
                                                                                                                                      NOPQ 
  
  GAMES/RECREATION             66    15    51    37    32     19    17    22    21    21    19    29     17     -    17    23    15     10    29    19    16      2 
                               7%    7%    6%    7%    7%     6%    7%    8%    6%    6%    8%    5%     9%     -    6%    7%    7%     8%    5%    8%   10%     3% 
                                                                                                                      N     N     N      N 
  
  FUN/HAS TO BE FUN/FUN        35     7    28    21    16     13     7     8    14    14     9    17      9     -    13    16     5      2    15    10     7      3 
  ACTIVITIES                   4%    4%    4%    4%    4%     4%    3%    3%    4%    4%    4%    3%     5%     -    4%    5%    3%     1%    3%    4%    5%     5% 
                                                                                                                      N    NR     N 
  
EDUCATIONAL                   252    53   198   143   115     87    55    70    81    99    65   132     55    11    71    83    46     41   123    73    45     11 
-----------                   25%   26%   25%   27%   26%    27%   21%   26%   22%   28%   26%   24%    29%   35%   23%   25%   23%    31%   23%   29%   28%    22% 
  
  HOMEWORK/HOMEWORK HELP/     106    24    82    55    53     38    22    36    31    39    29    57     20     4    35    32    20     15    52    25    25      3 
  TUTORING                    11%   12%   10%   10%   12%    12%    9%   13%    8%   11%   12%   10%    10%   13%   11%   10%   10%    11%   10%   10%   16%     6% 
  
  EDUCATIONAL ACTIVITIES/      86    23    63    52    40     23    21    17    30    40    22    45     19     6    27    30    12     12    37    31    14      4 
  FIELD TRIPS                  9%   11%    8%   10%    9%     7%    8%    6%    8%   11%    9%    8%    10%   18%    9%    9%    6%     9%    7%   12%    9%     7% 
                                                                                       H                                                             S 
  
  LIFESKILLS/SOCIALIZING       31     5    26    22    12     12     6     6    11    14     6    15      9     1     9    12     6      3    16    11     1      4 
                               3%    3%    3%    4%    3%     4%    2%    2%    3%    4%    3%    3%     5%    4%    3%    4%    3%     2%    3%    4%    1%     7% 
                                                                                                                                               U     U 
  
  COMPUTERS/ELECTRONICS/       27     6    21    11     9     13     5    12     5     8    10    14      3     -     6     7     6      9     9    10     7      1 
  TECHNOLOGY                   3%    3%    3%    2%    2%     4%    2%    4%    1%    2%    4%    2%     2%     -    2%    2%    3%     7%    2%    4%    4%     1% 
                                                                           I                                          N     N     N     NO 
  
  READING HELP                 25     -    24    19    12      5     8     -     9    15     1    15      9     -     9     8     4      4    17     3     5      - 
                               2%     -    3%    4%    3%     2%    3%     -    2%    4%     -    3%     5%     -    3%    2%    2%     3%    3%    1%    3%      - 
                                            B                                    H     H           K      K           N     N     N            V           V 
  
OTHER MENTIONS                163    33   130    90    86     47    31    34    69    60    40    91     31     3    69    49    30     12    93    40    19     11 
--------------                16%   16%   16%   17%   19%    15%   12%   13%   19%   17%   16%   16%    17%   10%   23%   15%   15%     9%   17%   16%   12%    22% 
                                                        G                                                          NPQR 
  
  FAMILY ACTIVITIES            30     2    29    20    20      7     2     2    16    12     3    21      7     1    20     7     2      1    14    11     4      1 
                               3%    1%    4%    4%    4%     2%    1%    1%    4%    3%    1%    4%     4%    2%    7%    2%    1%     1%    3%    5%    3%     2% 
                                            B     G     G                        H     H           K                PQR 
  
  ANY/ALL OF THE ABOVE         30     7    23    13    16      9     6    11     9    10     9    13      7     -    14     6     7      2    18     9     2      1 
  (GENERAL)                    3%    3%    3%    2%    4%     3%    3%    4%    2%    3%    4%    2%     4%     -    5%    2%    4%     2%    3%    4%    1%     3% 
                                                                                                                      N     N     N 
  
  TRANSPORTATION PROVIDED      28     6    22    16    10     10     8     5    13    11     7    16      6     1     8     8    10      2    18     6     1      3 
                               3%    3%    3%    3%    2%     3%    3%    2%    3%    3%    3%    3%     3%    3%    2%    2%    5%     2%    3%    2%    1%     6% 
                                                                                                                                               U 
  
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
Continued 
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Table 39-2 
QUESTION 86: 
What other types of activities, programs or details might afterschool programs offer to get your family to participate? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
  FREE/LOW COST                24     5    19    12    15      5     4     5    10     9     6    13      4     -    12     9     2      1    18     3     1      2 
                               2%    2%    2%    2%    3%     1%    2%    2%    3%    3%    3%    2%     2%     -    4%    3%    1%     1%    3%    1%     -     3% 
                                                                                                                     NR     N                  U 
  
  FOOD PROVIDED                22     4    18    11    11      7     4     4    10     7     4    14      4     2     7     6     3      4    10     4     8      1 
                               2%    2%    2%    2%    3%     2%    1%    2%    3%    2%    2%    3%     2%    5%    2%    2%    2%     3%    2%    1%    5%     2% 
  
  SAFE/SUPERVISED              20     4    15    12    10      5     3     3     7    10     4    10      5     1    10     8     -      1    10     2     6      2 
                               2%    2%    2%    2%    2%     1%    1%    1%    2%    3%    2%    2%     3%    3%    3%    3%     -     1%    2%    1%    4%     3% 
                                                                                                                      Q     Q 
  
  CHURCH/RELIGIOUS             10     2     8     8     2      4     3     2     5     3     3     6      1     -     4     3     3      1     5     4     -      1 
  ACTIVITIES                   1%    1%    1%    1%     -     1%    1%    1%    1%    1%    1%    1%      -     -    1%    1%    1%     1%    1%    2%     -     1% 
                                                                                                                                               U 
  
  FOR YOUNGER KIDS/SPECIAL      9     4     4     4     4      3     2     3     4     1     6     2      1     -     2     3     3      -     6     2     -      1 
  NEEDS/ALL TO PARTICIPATE     1%    2%    1%    1%    1%     1%    1%    1%    1%     -    2%     -      -     -    1%    1%    1%      -    1%    1%     -     2% 
                                                                                                                                               U 
  
ARTS                          144    29   115    83    63     47    39    38    46    56    33    84     27     8    36    56    26     18    79    29    31      4 
----                          14%   14%   14%   16%   14%    15%   15%   14%   12%   16%   13%   15%    14%   26%   12%   17%   13%    13%   15%   12%   19%     8% 
                                                                                                                                                           V 
  
  ART/ARTS AND CRAFTS/         98    17    81    54    50     32    25    24    31    42    22    59     18     6    25    42    16      9    57    20    19      2 
  CREATIVE ACTIVITIES         10%    8%   10%   10%   11%    10%   10%    9%    8%   12%    9%   10%    10%   21%    8%   13%    8%     7%   11%    8%   12%     4% 
                                                                                                                            R                  V 
  
  MUSIC/MUSIC LESSONS          65    16    49    38    30     22    16    16    23    25    15    38     12     2    15    23    15     10    32    10    21      3 
                               6%    8%    6%    7%    7%     7%    6%    6%    6%    7%    6%    7%     7%    6%    5%    7%    8%     7%    6%    4%   13%     5% 
                                                                                                                                                          ST 
  
  DANCE                        21     4    17    13     9      9     4     5     9     7     4    10      6     1     5     8     5      2    12     2     6      1 
                               2%    2%    2%    3%    2%     3%    2%    2%    2%    2%    2%    2%     3%    2%    2%    2%    2%     1%    2%    1%    4%     2% 
  
  DRAMA/THEATER/ACTING         19     5    14    11     4      7     6     6     7     4     5     8      6     1     5     6     6      -     8     2     7      1 
                               2%    2%    2%    2%    1%     2%    2%    2%    2%    1%    2%    1%     3%    4%    2%    2%    3%      -    2%    1%    4%     3% 
                                                                                                                      R     R     R 
  
OTHER                          39     3    36    21    15     15     9    12    15    12     5    26      8     1     9    15    10      5    22    12     3      3 
                               4%    2%    5%    4%    3%     5%    4%    4%    4%    3%    2%    5%     4%    2%    3%    4%    5%     4%    4%    5%    2%     5% 
                                            B 
  
NONE/NOTHING                  157    38   119    76    69     48    46    42    62    53    48    81     28     2    52    47    35     22    86    36    27      8 
                              16%   18%   15%   14%   15%    15%   18%   16%   17%   15%   19%   14%    15%    5%   17%   14%   17%    16%   16%   15%   17%    15% 
                                                                                                                      N     N     N      N 
  
DON'T KNOW                     95    17    78    45    42     29    27    27    40    28    22    54     19     5    32    21    24     14    67    11    11      5 
                              10%    8%   10%    8%    9%     9%   10%   10%   11%    8%    9%   10%    10%   15%   10%    6%   12%    10%   12%    4%    7%     9% 
                                                                                                                                  P           TU 
  
REFUSED                        22     2    20    13     5      9     2     7    10     6     5    17      1     1    11     7     2      -    12     5     3      1 
                               2%    1%    3%    3%    1%     3%    1%    3%    3%    2%    2%    3%      -    3%    4%    2%    1%      -    2%    2%    2%     2% 
                                                                                                   M                  R 
  
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 39-3 
QUESTION 86: 
What other types of activities, programs or details might afterschool programs offer to get your family to participate? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
RECREATION/SPORTS             293     53    240     83    75     76    52    40   116     75    61    92     15   107    79   102    28     14      19    128   218    75 
-----------------             29%    28%    30%    26%   29%    33%   29%   25%   29%    33%   29%   28%    27%   31%   30%   33%   21%    23%     36%    29%   30%   28% 
                                                                                                                                Q 
  
  SPORTS/EXERCISE             212     39    173     57    60     53    35    30    79     57    46    60     11    80    61    70    19     10      17     94   161    51 
                              21%    21%    21%    18%   23%    23%   19%   18%   20%    25%   22%   19%    18%   23%   23%   23%   14%    17%     32%    22%   22%   19% 
                                                                                                                                                     Q 
  
  GAMES/RECREATION             66     10     56     15    12     24    14     9    36     11    10    24      3    27    11    26     4      3       3     28    43    22 
                               7%     5%     7%     5%    5%    10%    8%    6%    9%     5%    5%    7%     5%    8%    4%    8%    3%     5%      7%     7%    6%    8% 
                                                                 DE                                                             Q 
  
  FUN/HAS TO BE FUN/FUN        35      8     27     13     7      7     6     3    14     12     5    13      2     9    11    16     6      2       -     11    28     7 
  ACTIVITIES                   4%     4%     3%     4%    3%     3%    4%    2%    4%     5%    3%    4%     3%    3%    4%    5%    5%     4%       -     2%    4%    3% 
                                                                                                                                S     S                     S 
  
EDUCATIONAL                   252     42    210     73    65     71    39    36   110     60    45    75     16    98    63    82    33     16      14    107   183    69 
-----------                   25%    22%    26%    23%   25%    31%   22%   22%   28%    26%   21%   23%    28%   28%   24%   26%   25%    25%     27%    25%   25%   26% 
                                                                  G 
  
  HOMEWORK/HOMEWORK HELP/     106     13     93     27    29     31    18    12    48     25    21    41      7    36    22    35    14     12       6     40    80    26 
  TUTORING                    11%     7%    11%     9%   11%    14%   10%    7%   12%    11%   10%   13%    12%   10%    8%   11%   10%    18%     11%     9%   11%   10% 
                                              B 
  
  EDUCATIONAL ACTIVITIES/      86     13     73     30    17     30     8    10    32     26    18    22      7    38    20    25    11      3       8     39    63    23 
  FIELD TRIPS                  9%     7%     9%    10%    6%    13%    5%    6%    8%    11%    9%    7%    12%   11%    8%    8%    8%     5%     16%     9%    9%    9% 
                                                     G           EG 
  
  LIFESKILLS/SOCIALIZING       31      5     26      8     8      7     7    10    12      5     5     6      1    16     7    11     3      -       1     17    19    12 
                               3%     3%     3%     3%    3%     3%    4%    6%    3%     2%    2%    2%     2%    5%    3%    3%    3%      -      1%     4%    3%    4% 
                                                                                                                                R                           R 
  
  COMPUTERS/ELECTRONICS/       27      9     18     12     6      4     4     3    14      6     4     8      2    10     7    10     2      1       -     14    19     8 
  TECHNOLOGY                   3%     5%     2%     4%    2%     2%    2%    2%    3%     3%    2%    3%     3%    3%    3%    3%    1%     2%      1%     3%    3%    3% 
  
  READING HELP                 25      2     23      4     6     10     5     4    12      6     2     5      -     8    12     9     5      2       2      7    20     5 
                               2%     1%     3%     1%    2%     4%    3%    2%    3%     3%    1%    2%     1%    2%    4%    3%    4%     3%      3%     2%    3%    2% 
                                                                                                                          M 
  
OTHER MENTIONS                163     20    143     46    44     33    38    29    61     40    33    48     10    60    46    47    25      8      10     71   119    44 
--------------                16%    11%    18%    15%   17%    15%   21%   18%   15%    17%   16%   15%    17%   17%   17%   15%   19%    13%     20%    16%   16%   16% 
                                              B 
  
  FAMILY ACTIVITIES            30      5     25     10     8      6     6     5    11      9     6     8      1     9    12     8     7      1       1     14    21     9 
                               3%     3%     3%     3%    3%     2%    3%    3%    3%     4%    3%    2%     2%    3%    5%    3%    5%     1%      1%     3%    3%    3% 
  
  ANY/ALL OF THE ABOVE         30      4     26     10     8      5     6     7    10      8     6    13      -     8     9    12     6      1       2      9    25     5 
  (GENERAL)                    3%     2%     3%     3%    3%     2%    3%    4%    2%     3%    3%    4%      -    2%    4%    4%    5%     2%      3%     2%    3%    2% 
                                                                                                       M            M     M 
  
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
Continued 
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Table 39-3 
QUESTION 86: 
What other types of activities, programs or details might afterschool programs offer to get your family to participate? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
  TRANSPORTATION PROVIDED      28      2     26      3     7      5    14     4    14      5     6    11      4    10     4     9     3      2       2     13    22     6 
                               3%     1%     3%     1%    3%     2%    8%    2%    3%     2%    3%    3%     8%    3%    1%    3%    2%     3%      4%     3%    3%    2% 
                                                                      DEF 
  
  FREE/LOW COST                24      -     24      8     6      5     4     4     8      7     5     5      1     7    10     9     1      -       -     13    18     6 
                               2%      -     3%     3%    2%     2%    2%    2%    2%     3%    2%    2%     2%    2%    4%    3%    1%      -       -     3%    2%    2% 
                                              B                                                                                RS                         QRS 
  
  FOOD PROVIDED                22      4     18      9     5      1     7     2    12      4     5     5      1     8     8     3     7      2       1      9    12    10 
                               2%     2%     2%     3%    2%      -    4%    1%    3%     2%    2%    2%     1%    2%    3%    1%    5%     3%      2%     2%    2%    4% 
                                                     F                  F                                                             P 
  
  SAFE/SUPERVISED              20      2     18      5     8      6     1     7     2      4     6     5      1     9     5     5     3      1       2      9    11     8 
                               2%     1%     2%     2%    3%     3%    1%    4%     -     2%    3%    1%     2%    3%    2%    2%    2%     1%      4%     2%    2%    3% 
                                                                              I                  I 
  
  CHURCH/RELIGIOUS             10      2      8      2     3      3     2     2     3      5     -     3      1     5     1     3     1      1       2      4     8     2 
  ACTIVITIES                   1%     1%     1%     1%    1%     1%    1%    1%    1%     2%     -    1%     1%    1%    1%    1%     -     1%      4%     1%    1%    1% 
                                                                                           K 
  
  FOR YOUNGER KIDS/SPECIAL      9      1      7      1     4      3     1     1     6      2     -     2      1     5     1     1     1      1       1      5     7     2 
  NEEDS/ALL TO PARTICIPATE     1%     1%     1%      -    1%     1%    1%    1%    1%     1%     -    1%     2%    1%     -     -    1%     1%      2%     1%    1%    1% 
                                                                                    K 
  
ARTS                          144     20    124     46    33     35    26    26    54     32    33    39      9    61    34    33    27     12       6     64   109    35 
----                          14%    11%    15%    15%   13%    16%   15%   16%   13%    14%   16%   12%    16%   18%   13%   11%   21%    19%     12%    15%   15%   13% 
                                                                                                                                      P 
  
  ART/ARTS AND CRAFTS/         98     11     87     27    25     27    18    19    38     18    23    26      7    44    21    15    21      8       4     49    78    21 
  CREATIVE ACTIVITIES         10%     6%    11%     9%    9%    12%   10%   12%    9%     8%   11%    8%    12%   13%    8%    5%   16%    13%      8%    11%   11%    8% 
                                              B                                                                                       P                     P 
  
  MUSIC/MUSIC LESSONS          65     11     54     26    12     12    13    11    32     10    12    20      4    23    17    21    14      6       2     22    50    15 
                               6%     6%     7%     8%    5%     5%    7%    7%    8%     4%    6%    6%     7%    7%    7%    7%   11%    10%      4%     5%    7%    5% 
  
  DANCE                        21      2     19      9     6      3     3     6     9      2     3     9      -     8     4     5     8      1       1      6    18     3 
                               2%     1%     2%     3%    2%     1%    2%    4%    2%     1%    2%    3%      -    2%    1%    2%    6%     2%      1%     1%    2%    1% 
                                                                                                       M            M 
  
  DRAMA/THEATER/ACTING         19      6     13     10     3      4     1     2     4      8     5     2      3     8     6     9     5      -       1      4    13     5 
                               2%     3%     2%     3%    1%     2%    1%    1%    1%     4%    2%    1%     5%    2%    2%    3%    4%      -      2%     1%    2%    2% 
                                                     G                                                                          R     R 
  
OTHER                          39      7     32     11    12      9     5     3    20      8     8    10      3    11    15    10     6      3       1     20    21    18 
                               4%     4%     4%     3%    5%     4%    3%    2%    5%     4%    4%    3%     5%    3%    6%    3%    4%     4%      2%     5%    3%    7% 
                                                                                    H                                                                                   U 
  
NONE/NOTHING                  157     31    126     47    45     32    31    21    69     27    40    48      8    58    38    46    21      9       7     70   113    45 
                              16%    17%    15%    15%   17%    14%   17%   13%   17%    12%   19%   15%    14%   17%   14%   15%   16%    15%     13%    16%   15%   17% 
                                                                                                 J 
  
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 39-3 
QUESTION 86: 
What other types of activities, programs or details might afterschool programs offer to get your family to participate? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
DON'T KNOW                     95     22     73     25    22     26    19    21    25     24    25    45      7    13    27    25    10      8       5     46    67    28 
                              10%    12%     9%     8%    9%    11%   11%   13%    6%    10%   12%   14%    12%    4%   10%    8%    7%    13%      9%    11%    9%   10% 
                                                                              I                  I     N                  N 
  
REFUSED                        22      4     18     15     4      1     3     4    10      6     3     5      1     7     9     9     2      1       -     10    21     1 
                               2%     2%     2%     5%    2%      -    1%    2%    2%     2%    2%    2%     1%    2%    4%    3%    1%     1%       -     2%    3%     - 
                                                    FG                                                                          S                           S     V 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 39-4 
QUESTION 86: 
What other types of activities, programs or details might afterschool programs offer to get your family to participate? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
RECREATION/SPORTS             293   263    26   136    79    71   213    162     79     43    150    108     30 
-----------------             29%   29%   37%   32%   29%   35%   28%    33%    25%    25%    31%    30%    23% 
                                                                           I                    M 
  
  SPORTS/EXERCISE             212   192    16    98    61    52   152    116     54     35    103     78     27 
                              21%   21%   23%   23%   22%   25%   20%    24%    17%    21%    22%    22%    20% 
                                                                           I 
  
  GAMES/RECREATION             66    57     8    30    19    18    47     40     18      5     38     24      3 
                               7%    6%   12%    7%    7%    9%    6%     8%     6%     3%     8%     7%     2% 
                                                                           J                    M      M 
  
  FUN/HAS TO BE FUN/FUN        35    34     2    19     6     7    28     20     12      3     21     12      1 
  ACTIVITIES                   4%    4%    2%    4%    2%    3%    4%     4%     4%     2%     5%     3%     1% 
                                                                                                M 
  
EDUCATIONAL                   252   240    10   107    68    52   199    139     70     37    121    103     20 
-----------                   25%   26%   14%   25%   24%   25%   26%    28%    22%    21%    25%    28%    15% 
                                      C                                                         M      M 
  
  HOMEWORK/HOMEWORK HELP/     106   101     4    46    34    22    83     58     31     15     52     46      5 
  TUTORING                    11%   11%    5%   11%   12%   11%   11%    12%    10%     9%    11%    13%     4% 
                                      C                                                         M      M 
  
  EDUCATIONAL ACTIVITIES/      86    83     3    40    19    17    68     47     21     18     37     37     11 
  FIELD TRIPS                  9%    9%    4%    9%    7%    8%    9%    10%     7%    10%     8%    10%     8% 
  
  LIFESKILLS/SOCIALIZING       31    31     -    13    10     8    24     19     10      2     18     10      3 
                               3%    3%     -    3%    4%    4%    3%     4%     3%     1%     4%     3%     2% 
                                      C 
  
  COMPUTERS/ELECTRONICS/       27    23     3    12     5     6    21     15      5      4     12     11      - 
  TECHNOLOGY                   3%    3%    5%    3%    2%    3%    3%     3%     2%     2%     3%     3%      - 
                                                                                                M      M 
  
  READING HELP                 25    24     -     7     4     5    20     11      8      4     12      9      3 
                               2%    3%    1%    2%    2%    2%    3%     2%     3%     2%     3%     2%     2% 
  
OTHER MENTIONS                163   156     8    68    52    36   124    101     44     15    101     45     15 
--------------                16%   17%   11%   16%   19%   18%   16%    21%    14%     9%    21%    12%    11% 
                                                                          IJ                   LM 
  
  FAMILY ACTIVITIES            30    28     2    14     7     7    24     19      8      4     18      8      5 
                               3%    3%    3%    3%    3%    3%    3%     4%     2%     2%     4%     2%     4% 
  
  ANY/ALL OF THE ABOVE         30    29     1    13    11     6    23     19     10      -     22      7      - 
  (GENERAL)                    3%    3%    1%    3%    4%    3%    3%     4%     3%      -     5%     2%      - 
                                                                           J      J            LM 
  
  TRANSPORTATION PROVIDED      28    26     3    11     7     5    23     16      7      4     16      9      3 
                               3%    3%    4%    3%    3%    2%    3%     3%     2%     2%     3%     2%     3% 
  
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 39-4 
QUESTION 86: 
What other types of activities, programs or details might afterschool programs offer to get your family to participate? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
  FREE/LOW COST                24    23     1    12     8     7    16     17      5      2     11      9      2 
                               2%    2%    1%    3%    3%    3%    2%     4%     1%     1%     2%     3%     1% 
                                                                           J 
  
  FOOD PROVIDED                22    21     1     6     8     6    15     14      8      -     17      5      - 
                               2%    2%    1%    1%    3%    3%    2%     3%     3%      -     4%     1%      - 
                                                                           J      J             M      M 
  
  SAFE/SUPERVISED              20    19     1     8     8     2    16     12      6      2     15      4      1 
                               2%    2%    1%    2%    3%    1%    2%     3%     2%     1%     3%     1%     1% 
                                                                                               LM 
  
  CHURCH/RELIGIOUS             10     9     1     5     3     1     9      4      3      2      3      5      1 
  ACTIVITIES                   1%    1%    1%    1%    1%    1%    1%     1%     1%     1%     1%     1%     1% 
  
  FOR YOUNGER KIDS/SPECIAL      9     9     -     2     3     2     6      6      1      1      5      1      3 
  NEEDS/ALL TO PARTICIPATE     1%    1%     -    1%    1%    1%    1%     1%      -     1%     1%      -     2% 
                                      C 
  
ARTS                          144   130    14    60    48    39   101     73     49     20     76     49     16 
----                          14%   14%   19%   14%   17%   19%   13%    15%    16%    12%    16%    14%    12% 
  
  ART/ARTS AND CRAFTS/         98    92     7    40    33    26    72     54     28     15     54     29     13 
  CREATIVE ACTIVITIES         10%   10%   10%    9%   12%   13%    9%    11%     9%     9%    11%     8%    10% 
  
  MUSIC/MUSIC LESSONS          65    58     7    25    25    21    41     27     30      7     28     28      7 
                               6%    6%   10%    6%    9%   10%    5%     6%     9%     4%     6%     8%     5% 
                                                              G                   J 
  
  DANCE                        21    20     1     7     7     4    16     12      7      1     14      5      - 
                               2%    2%    1%    2%    3%    2%    2%     2%     2%      -     3%     2%      - 
                                                                           J                    M      M 
  
  DRAMA/THEATER/ACTING         19    14     5    10     7     4    15      7     11      -      8     10      - 
                               2%    1%    7%    2%    3%    2%    2%     2%     4%      -     2%     3%      - 
                                                                           J      J             M      M 
  
OTHER                          39    34     4    19     8     4    35     17     12     10     17     11      8 
                               4%    4%    6%    4%    3%    2%    5%     3%     4%     6%     4%     3%     6% 
                                                                    F 
  
NONE/NOTHING                  157   141    16    71    41    28   125     58     51     44     61     53     40 
                              16%   15%   22%   16%   15%   14%   16%    12%    16%    26%    13%    15%    30% 
                                                                                        HI                   KL 
  
DON'T KNOW                     95    81     9    34    29    14    78     31     38     24     32     39     20 
                              10%    9%   13%    8%   10%    7%   10%     6%    12%    14%     7%    11%    15% 
                                                                                  H      H                    K 
  
REFUSED                        22    22     -     9     4     8    12     15      6      -     14      6      1 
                               2%    2%     -    2%    2%    4%    2%     3%     2%      -     3%     2%     1% 
                                      C                                    J                    M 
  
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 40-1 
QUESTION 90: 
Below are a few reasons some parents have given for why they would not have their children participate in an afterschool program that provides free snacks or meals. Do you see 
the following as reasons that would prevent your family from participating? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
I WANT US TO EAT DINNER       274    97    51   127    44   115   140    38      3    86    86    69    58     41    17    164    68    42 
TOGETHER AS A FAMILY          27%   26%   24%   31%   32%   26%   25%   29%    28%   32%   32%   23%   24%    34%   27%    34%   23%   19% 
                                                                                             L                  L           QR 
  
I AM NOT SURE IF MY           224    75    40   109    30    87   126    25      1    69    69    65    53     25    12     94    70    60 
CHILDREN QUALIFY TO           22%   20%   19%   27%   21%   20%   22%   19%     8%   25%   25%   22%   22%    21%   19%    20%   24%   27% 
PARTICIPATE                                      BC                                    I 
  
MY CHILDREN ARE ALREADY       169    54    30    85    20    62    90    16      2    57    57    42    42     15    11    107    40    22 
BUSY AFTERSCHOOL              17%   14%   14%   21%   14%   14%   16%   12%    20%   21%   21%   14%   18%    12%   18%    22%   14%   10% 
                                                  B                                   FH    LN                              QR 
  
THE FOOD AT THESE PROGRAMS    142    58    25    59    17    68    85    16      1    40    40    36    31     29     5     67    36    40 
IS POOR QUALITY               14%   15%   12%   14%   12%   16%   15%   12%    14%   15%   15%   12%   13%    24%    8%    14%   12%   18% 
                                                                                                             KLMO 
  
THE FOOD AT THESE PROGRAMS    110    45    21    44    18    58    70    16      1    26    26    25    27     22     9     59    22    29 
IS NOT HEALTHY                11%   12%   10%   11%   13%   13%   12%   12%     8%   10%   10%    8%   11%    18%   15%    12%    8%   13% 
                                                                                                               KL 
  
I DO NOT WANT MY CHILDREN     110    42    22    46    20    44    52    13      2    34    34    29    24     12     9     74    19    16 
EATING TOO MUCH BEFORE        11%   11%   10%   11%   15%   10%    9%   10%    17%   12%   12%   10%   10%    10%   14%    15%    7%    7% 
DINNER                                                                                                                      QR 
  
MY CHILDREN WOULD NOT EAT     107    36    25    45     9    50    65    16      1    29    29    27    24     20     5     60    29    17 
THE FOOD                      11%   10%   12%   11%    7%   11%   11%   12%    12%   11%   11%    9%   10%    16%    8%    12%   10%    8% 
  
MY CHILDREN'S FRIENDS DO       80    31    10    39     9    35    45     7      -    26    26    20    18     10     5     41    28    11 
NOT PARTICIPATE                8%    8%    5%   10%    6%    8%    8%    6%      -   10%   10%    7%    8%     8%    8%     8%   10%    5% 
                                                  C     I     I     I     I            I 
  
I HAVE PARTICIPATED IN THE     45    16    12    17     5    22    27     7      -    14    14     8    10      7     6     25    11     9 
PAST AND HAVE BEEN             4%    4%    5%    4%    4%    5%    5%    5%      -    5%    5%    3%    4%     6%   10%     5%    4%    4% 
UNSATISFIED                                             I     I     I     I            I 
  
OTHER                          84    37    21    27    15    42    53    15      -    17    17    24    30      7     7     34    27    23 
                               8%   10%   10%    7%   11%   10%    9%   12%      -    6%    6%    8%   13%     5%   11%     7%    9%   10% 
                                                        I     I     I     I            I                KN 
  
NONE OF THE ABOVE, MY         280   115    70    95    42   133   171    44      4    57    57    97    69     37    20    124    84    72 
CHILDREN WOULD PARTICIPATE    28%   31%   33%   23%   30%   30%   30%   34%    41%   21%   21%   32%   29%    30%   32%    26%   29%   32% 
                                      D     D                 J     J     J                        K 
  
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 40-2 
QUESTION 90: 
Below are a few reasons some parents have given for why they would not have their children participate in an afterschool program that provides free snacks or meals. Do you see 
the following as reasons that would prevent your family from participating? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
I WANT US TO EAT DINNER       274    40   234   162   127     77    74    55   101   117    45   166     63    11    91    91    48     32   186    43    32     13 
TOGETHER AS A FAMILY          27%   19%   29%   31%   28%    24%   29%   21%   27%   33%   18%   30%    33%   36%   30%   28%   24%    24%   35%   17%   20%    25% 
                                            B     F                                    H           K      K                                   TU 
  
I AM NOT SURE IF MY           224    37   187   127   104     67    62    48    70   105    42   138     44     6    89    68    45     15   130    55    32      8 
CHILDREN QUALIFY TO           22%   18%   24%   24%   23%    21%   24%   18%   19%   30%   17%   25%    23%   20%   29%   21%   23%    12%   24%   22%   20%    15% 
PARTICIPATE                                                                           HI           K                 PR     R     R 
  
MY CHILDREN ARE ALREADY       169    30   140    85    70     63    50    38    72    59    33   104     33     6    43    54    45     22   113    32    19      6 
BUSY AFTERSCHOOL              17%   14%   18%   16%   16%    20%   20%   14%   20%   17%   13%   18%    17%   20%   14%   16%   22%    16%   21%   13%   12%    11% 
                                                                                                                                  O          TUV 
  
THE FOOD AT THESE PROGRAMS    142    29   113    83    71     43    34    31    48    62    28    82     33    10    50    42    25     15    60    46    26      9 
IS POOR QUALITY               14%   14%   14%   16%   16%    13%   13%   12%   13%   17%   11%   15%    17%   32%   16%   13%   13%    11%   11%   18%   17%    17% 
                                                                                                              PQR                                    S 
  
THE FOOD AT THESE PROGRAMS    110    21    89    64    62     31    27    22    29    58    18    56     36     2    38    36    18     15    52    38    15      5 
IS NOT HEALTHY                11%   10%   11%   12%   14%    10%   11%    8%    8%   16%    7%   10%    19%    7%   12%   11%    9%    12%   10%   15%   10%    11% 
                                                                                      HI                 KL 
  
I DO NOT WANT MY CHILDREN     110    17    93    63    55     26    26    21    44    44    16    70     24     8    42    24    18     18    62    22    19      7 
EATING TOO MUCH BEFORE        11%    8%   12%   12%   12%     8%   10%    8%   12%   12%    6%   12%    13%   27%   13%    7%    9%    14%   12%    9%   12%    15% 
DINNER                                                                                             K      K    PQ     P 
  
MY CHILDREN WOULD NOT EAT     107    20    87    54    51     32    31    22    45    39    19    68     19     7    35    35    20     10    57    28    15      5 
THE FOOD                      11%   10%   11%   10%   11%    10%   12%    8%   12%   11%    8%   12%    10%   21%   11%   11%   10%     8%   11%   11%   10%    11% 
  
MY CHILDREN'S FRIENDS DO       80    22    58    35    34     30    20    23    34    22    20    51      8     7    22    24    18      8    56    10    10      3 
NOT PARTICIPATE                8%   11%    7%    7%    8%     9%    8%    9%    9%    6%    8%    9%     4%   23%    7%    7%    9%     6%   10%    4%    6%     7% 
                                                                                                   M           OR                              T 
  
I HAVE PARTICIPATED IN THE     45     7    37    23    27     15     9    10    12    23     9    26     10     1    15    15     6      9    22    13    10      - 
PAST AND HAVE BEEN             4%    4%    5%    4%    6%     5%    3%    4%    3%    6%    4%    5%     5%    3%    5%    4%    3%     7%    4%    5%    6%     1% 
UNSATISFIED                                                                                                                                          V     V 
  
OTHER                          84    21    63    45    39     26    26    26    33    24    24    41     19     2    17    24    26     15    55    14    10      5 
                               8%   10%    8%    8%    9%     8%   10%   10%    9%    7%   10%    7%    10%    5%    6%    7%   13%    12%   10%    6%    6%    10% 
                                                                                                                                 OP            T 
  
NONE OF THE ABOVE, MY         280    71   209   141   128     93    67    84   114    82    89   146     45     7    80    94    57     42   117    93    54     14 
CHILDREN WOULD PARTICIPATE    28%   35%   26%   27%   29%    29%   26%   31%   31%   23%   36%   26%    24%   21%   26%   29%   28%    31%   22%   37%   34%    28% 
                                      C                                    J     J          LM                                                       S     S 
  
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 40-3 
QUESTION 90: 
Below are a few reasons some parents have given for why they would not have their children participate in an afterschool program that provides free snacks or meals. Do you see 
the following as reasons that would prevent your family from participating? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
I WANT US TO EAT DINNER       274     48    226     71    75     68    57    52    88     61    72    95     16    86    74    66    35     12      14    145   199    75 
TOGETHER AS A FAMILY          27%    26%    28%    23%   29%    30%   32%   32%   22%    27%   35%   30%    28%   25%   28%   21%   26%    19%     27%    33%   27%   28% 
                                                                              I                  I                                                         PR 
  
I AM NOT SURE IF MY           224     28    197     58    67     48    49    30   108     41    45    63      6    80    75    72    32     15      16     89   166    59 
CHILDREN QUALIFY TO           22%    15%    24%    19%   26%    21%   27%   19%   27%    18%   22%   19%    11%   23%   28%   23%   24%    24%     32%    20%   23%   22% 
PARTICIPATE                                   B                                    HJ                               M    LM 
  
MY CHILDREN ARE ALREADY       169     31    138     48    50     44    27    24    64     37    44    45     14    49    59    50    28      6       8     75   111    59 
BUSY AFTERSCHOOL              17%    17%    17%    15%   19%    19%   15%   15%   16%    16%   21%   14%    25%   14%   22%   16%   21%    10%     15%    17%   15%   22% 
                                                                                                                         LN           R                                 U 
  
THE FOOD AT THESE PROGRAMS    142     23    119     52    45     24    19    30    65     24    23    38      8    54    42    49    18     11       9     54   100    42 
IS POOR QUALITY               14%    13%    15%    17%   17%    10%   10%   19%   16%    11%   11%   12%    15%   16%   16%   16%   14%    17%     18%    12%   14%   16% 
                                                     F     F                 JK 
  
THE FOOD AT THESE PROGRAMS    110     21     89     33    36     21    17    17    47     23    23    34      6    32    37    34    19     11      10     35    75    35 
IS NOT HEALTHY                11%    11%    11%    10%   14%     9%   10%   11%   12%    10%   11%   11%    11%    9%   14%   11%   15%    18%     18%     8%   10%   13% 
  
I DO NOT WANT MY CHILDREN     110     30     79     28    41     22    18    15    52     15    28    38      4    35    31    22    16      5       6     60    76    34 
EATING TOO MUCH BEFORE        11%    16%    10%     9%   16%    10%   10%    9%   13%     7%   13%   12%     8%   10%   12%    7%   12%     9%     11%    14%   10%   13% 
DINNER                                 C                   D                        J            J                                                          P 
  
MY CHILDREN WOULD NOT EAT     107     16     91     38    31     18    19    16    46     25    20    26      9    33    38    28    20      9       6     43    69    38 
THE FOOD                      11%     9%    11%    12%   12%     8%   10%   10%   12%    11%    9%    8%    16%   10%   14%    9%   15%    14%     12%    10%    9%   14% 
                                                                                                                          L 
  
MY CHILDREN'S FRIENDS DO       80     21     58     16    32     21     9    20    27     14    19    23      6    20    30    22    10     10       6     32    54    25 
NOT PARTICIPATE                8%    11%     7%     5%   12%     9%    5%   12%    7%     6%    9%    7%    10%    6%   11%    7%    7%    16%     11%     7%    7%    9% 
                                                          DG                  J                                           N 
  
I HAVE PARTICIPATED IN THE     45      9     35     11    18     12     3     4    21      5    14    16      1    10    16    11     8      2       3     21    29    16 
PAST AND HAVE BEEN             4%     5%     4%     4%    7%     5%    2%    3%    5%     2%    6%    5%     1%    3%    6%    4%    6%     2%      5%     5%    4%    6% 
UNSATISFIED                                                G                                     J                        M 
  
OTHER                          84     18     66     25    26     16    16    12    32     19    21    28      5    29    22    23     8     10       2     40    53    31 
                               8%    10%     8%     8%   10%     7%    9%    7%    8%     8%   10%    9%     9%    8%    8%    8%    6%    16%      4%     9%    7%   12% 
  
NONE OF THE ABOVE, MY         280     57    223     96    65     72    42    40   127     63    50   104     15    96    59    93    38     19      16    110   221    59 
CHILDREN WOULD PARTICIPATE    28%    31%    27%    31%   25%    32%   23%   25%   32%    27%   24%   32%    26%   28%   22%   30%   28%    31%     31%    25%   30%   22% 
                                                                                                       O                                                          V 
  
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 40-4 
QUESTION 90: 
Below are a few reasons some parents have given for why they would not have their children participate in an afterschool program that provides free snacks or meals. Do you see 
the following as reasons that would prevent your family from participating? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
I WANT US TO EAT DINNER       274   249    21   109    72    47   221     87     94     81     69    118     73 
TOGETHER AS A FAMILY          27%   27%   30%   25%   26%   23%   29%    18%    30%    47%    14%    33%    54% 
                                                                                  H     HI             K     KL 
  
I AM NOT SURE IF MY           224   207    15    93    55    38   182    109     83     28    104     96     19 
CHILDREN QUALIFY TO           22%   23%   21%   22%   20%   19%   24%    22%    26%    16%    22%    27%    14% 
PARTICIPATE                                                                       J             M      M 
  
MY CHILDREN ARE ALREADY       169   150    16    76    42    27   140     42     57     67     39     68     60 
BUSY AFTERSCHOOL              17%   16%   22%   18%   15%   13%   18%     8%    18%    39%     8%    19%    44% 
                                                                                  H     HI             K     KL 
  
THE FOOD AT THESE PROGRAMS    142   131    10    63    36    30   111     72     44     26     76     38     26 
IS POOR QUALITY               14%   14%   14%   15%   13%   15%   14%    15%    14%    15%    16%    11%    19% 
                                                                                                L             L 
  
THE FOOD AT THESE PROGRAMS    110   102     8    51    28    23    85     51     40     18     53     36     19 
IS NOT HEALTHY                11%   11%   12%   12%   10%   11%   11%    10%    13%    11%    11%    10%    14% 
  
I DO NOT WANT MY CHILDREN     110   101     7    36    27    20    88     43     40     24     36     53     18 
EATING TOO MUCH BEFORE        11%   11%   10%    8%   10%   10%   11%     9%    13%    14%     7%    15%    13% 
DINNER                                                                                                 K 
  
MY CHILDREN WOULD NOT EAT     107    95    10    45    31    18    86     34     41     31     31     50     26 
THE FOOD                      11%   10%   13%   10%   11%    9%   11%     7%    13%    18%     6%    14%    19% 
                                                                                  H      H             K      K 
  
MY CHILDREN'S FRIENDS DO       80    74     5    35    19    14    63     18     39     17     23     42     14 
NOT PARTICIPATE                8%    8%    7%    8%    7%    7%    8%     4%    13%    10%     5%    12%    10% 
                                                                                  H      H             K 
  
I HAVE PARTICIPATED IN THE     45    41     3    25    12    14    29     18     18      8     22     12      9 
PAST AND HAVE BEEN             4%    5%    4%    6%    4%    7%    4%     4%     6%     5%     5%     3%     7% 
UNSATISFIED 
  
OTHER                          84    77     6    31    27    12    68     30     30     19     31     30     20 
                               8%    8%    9%    7%   10%    6%    9%     6%    10%    11%     6%     8%    15% 
                                                                                                              K 
  
NONE OF THE ABOVE, MY         280   261    15   120    91    74   199    194     59     24    192     72     11 
CHILDREN WOULD PARTICIPATE    28%   29%   21%   28%   33%   36%   26%    40%    19%    14%    40%    20%     8% 
                                                              G           IJ                   LM      M 
  
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 41-1 
QUESTION 95: 
Let's say that the afterschool meals program wanted to get information about its program to you. Where would you want to learn about afterschool meals programs? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=SAMPLE A                 503   188   114   201    70   215   297    73      6   123   123   159   123     65    30    248   145   109 
                             100%   37%   23%   40%   14%   43%   59%   15%     1%   24%   24%   32%   24%    13%    6%    49%   29%   22% 
  
MY CHILD'S SCHOOL             361   130    80   151    55   162   237    53      3    73    73   119    93     51    24    169   105    86 
                              72%   69%   71%   75%   80%   75%   80%   73%    56%   60%   60%   75%   76%    78%   80%    68%   73%   79% 
                                                        J     J     J                              K     K      K     K 
  
ONLINE/WEBSITE                210    73    45    91    27    89   126    28      1    48    48    74    52     21    14     92    67    50 
                              42%   39%   40%   45%   38%   41%   42%   39%    14%   39%   39%   46%   43%    32%   47%    37%   46%   46% 
                                                                    I 
  
A LOCAL LIBRARY               136    45    34    57    18    65    83    27      1    29    29    39    39     18    10     48    50    38 
                              27%   24%   30%   28%   26%   30%   28%   37%    10%   23%   23%   25%   31%    28%   35%    19%   34%   35% 
                                                                          I                                                        P     P 
  
A CHURCH, TEMPLE, OR PLACE    131    49    29    53    18    63    82    30      2    25    25    37    40     17    11     48    48    34 
OF WORSHIP                    26%   26%   25%   27%   26%   29%   28%   41%    30%   20%   20%   23%   33%    26%   37%    20%   33%   31% 
                                                                         GJ                              K                         P     P 
  
A LOCAL COMMUNITY CENTER      109    51    24    34    13    63    75    30      -    16    16    28    33     19    12     35    44    30 
                              22%   27%   21%   17%   18%   29%   25%   41%      -   13%   13%   18%   27%    29%   42%    14%   30%   28% 
                                      D                 I    IJ    IJ  EGIJ            I                 K      K    KL            P     P 
  
WIC OR SNAP OFFICES           105    46    25    34    38    66    77    23      -     8     8    21    38     24    14     28    43    35 
                              21%   25%   22%   17%   54%   31%   26%   31%      -    6%    6%   13%   31%    37%   47%    11%   29%   32% 
                                                    FGHIJ    IJ    IJ    IJ            I                KL     KL    KL            P     P 
  
A GROCERY STORE               102    43    25    34    17    59    66    25      -    12    12    27    35     16    11     33    32    37 
                              20%   23%   22%   17%   25%   28%   22%   34%      -   10%   10%   17%   29%    24%   37%    13%   22%   33% 
                                                       IJ    IJ    IJ    IJ            I                KL      K    KL            P     P 
  
A LOCAL RECREATION CENTER      83    36    20    28    13    39    56    22      -    16    16    16    28     13     9     30    30    23 
                              16%   19%   17%   14%   19%   18%   19%   30%      -   13%   13%   10%   23%    20%   32%    12%   20%   21% 
                                                        I     I     I    IJ            I                 L            L 
  
FOOD PANTRIES, FOOD BANKS      76    40    13    23    11    47    52    31      -     9     9    15    27     15    11     16    34    26 
OR SOUP KITCHENS              15%   21%   12%   12%   16%   22%   18%   43%      -    7%    7%    9%   22%    23%   36%     7%   23%   24% 
                                     CD                 I    IJ    IJ EFGIJ            I                KL     KL    KL            P     P 
  
SOCIAL SERVICES OFFICES        68    25    13    29    12    44    51    21      1     5     5    16    21     16     8     22    27    19 
                              13%   14%   12%   14%   18%   21%   17%   29%    14%    4%    4%   10%   18%    24%   28%     9%   19%   17% 
                                                        J     J     J     J                              K     KL    KL            P 
  
COMMUNITY MEETINGS             67    32    14    21    10    37    43    20      -    11    11    15    22     11     7     23    26    18 
                              13%   17%   12%   11%   14%   17%   15%   27%      -    9%    9%    9%   18%    17%   24%     9%   18%   16% 
                                                        I    IJ     I   GIJ            I                                           P 
  
A LOCAL BUSINESS               46    19     8    18    15    22    29    11      -     7     7    13    12      3    11     16    13    16 
                               9%   10%    7%    9%   21%   10%   10%   15%      -    5%    5%    8%   10%     5%   36%     7%    9%   15% 
                                                      GIJ     I     I    IJ            I                           KLMN                  P 
  
ON PUBLIC TRANSPORTATION       41    17     7    17     6    22    25    13      -     8     8     9    13      5     5     12    20     9 
                               8%    9%    6%    9%    9%   10%    8%   17%      -    7%    7%    5%   11%     8%   17%     5%   14%    9% 
                                                        I     I     I    IJ            I                                           P 
  
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 41-1 
QUESTION 95: 
Let's say that the afterschool meals program wanted to get information about its program to you. Where would you want to learn about afterschool meals programs? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
SOMEWHERE ELSE                 20     8     4     8     1     9     7     5      -     5     5     7     5      1     1      9     6     5 
                               4%    4%    3%    4%    1%    4%    2%    7%      -    4%    4%    4%    4%     1%    5%     4%    4%    4% 
                                                              I     I     I            I 
  
NONE OF THE ABOVE, I DO NOT    30    10     6    13     5     5    13     3      2    13    13     7     4      5     -     26     3     1 
WANT ANY ADDITIONAL            6%    5%    6%    7%    7%    2%    4%    4%    28%   11%   11%    4%    3%     8%     -    11%    2%     - 
INFORMATION                                                                            F    MO     O            O           QR 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 41-2 
QUESTION 95: 
Let's say that the afterschool meals program wanted to get information about its program to you. Where would you want to learn about afterschool meals programs? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=SAMPLE A                 503   104   399   266   208    173   137   149   176   174   129   271    102    19   145   162   108     68   267   133    83     16 
                             100%   21%   79%   53%   41%    34%   27%   30%   35%   35%   26%   54%    20%    4%   29%   32%   21%    13%   53%   27%   17%     3% 
  
MY CHILD'S SCHOOL             361    69   292   198   158    111    96   100   125   134    82   209     69    17   110   120    75     40   200    86    61     12 
                              72%   66%   73%   74%   76%    64%   70%   67%   71%   77%   64%   77%    68%   86%   76%   74%   69%    59%   75%   64%   74%    73% 
                                                  F     F                                          K            R     R     R                  T 
  
ONLINE/WEBSITE                210    32   178   120    78     67    55    45    91    71    36   126     48     6    77    68    42     16   109    59    35      6 
                              42%   31%   45%   45%   37%    39%   40%   31%   52%   41%   28%   46%    47%   30%   53%   42%   39%    24%   41%   45%   42%    37% 
                                            B                                    H                 K      K         NQR     R     R 
  
A LOCAL LIBRARY               136    26   110    83    61     46    28    33    56    47    27    83     26     6    43    49    28      9    74    39    20      3 
                              27%   25%   28%   31%   29%    27%   20%   22%   32%   27%   21%   31%    25%   32%   29%   30%   26%    14%   28%   29%   24%    19% 
                                                  G                                                K                  R     R     R 
  
A CHURCH, TEMPLE, OR PLACE    131    23   108    67    57     41    35    37    45    47    29    71     31     6    35    40    28     23    67    43    14      6 
OF WORSHIP                    26%   22%   27%   25%   28%    24%   26%   25%   26%   27%   22%   26%    30%   30%   24%   25%   26%    34%   25%   32%   17%    39% 
                                                                                                                                                     U 
  
A LOCAL COMMUNITY CENTER      109    24    85    61    43     32    30    32    39    37    29    59     21     7    32    35    20     15    46    38    18      7 
                              22%   23%   21%   23%   21%    19%   22%   21%   22%   21%   23%   22%    20%   37%   22%   22%   18%    22%   17%   29%   22%    41% 
                                                                                                                                                     S            S 
  
WIC OR SNAP OFFICES           105    22    83    66    35     29    22    27    35    44    23    57     25     5    42    35    15      9    54    32    17      3 
                              21%   21%   21%   25%   17%    17%   16%   18%   20%   25%   18%   21%    24%   24%   29%   22%   14%    13%   20%   24%   20%    17% 
                                                                                                                     QR 
  
A GROCERY STORE               102    19    82    70    46     30    26    24    30    48    22    53     28     4    35    36    20      6    47    35    17      3 
                              20%   19%   21%   26%   22%    18%   19%   16%   17%   28%   17%   19%    27%   19%   24%   22%   19%     9%   18%   26%   20%    19% 
                                                  F                                   HI                              R     R 
  
A LOCAL RECREATION CENTER      83    20    63    47    34     28    22    23    24    36    17    44     21     3    23    26    14     16    41    27    10      6 
                              16%   19%   16%   18%   16%    16%   16%   15%   13%   21%   13%   16%    21%   17%   16%   16%   13%    23%   15%   20%   11%    35% 
                                                                                                                                                                  U 
  
FOOD PANTRIES, FOOD BANKS      76    16    60    44    27     22    20    24    28    24    22    41     13     4    22    26    18      7    39    26     8      3 
OR SOUP KITCHENS              15%   16%   15%   17%   13%    13%   15%   16%   16%   14%   17%   15%    13%   18%   15%   16%   16%    10%   15%   19%    9%    19% 
  
SOCIAL SERVICES OFFICES        68    11    56    39    25     21    15    21    22    24    14    42     12     2    20    24    13      9    30    28     7      3 
                              13%   11%   14%   15%   12%    12%   11%   14%   13%   14%   11%   15%    12%   10%   14%   15%   12%    14%   11%   21%    8%    20% 
                                                                                                                                                    SU 
  
COMMUNITY MEETINGS             67    16    51    33    24     25    14    26    20    21    18    38     11     2    18    22    15     10    28    26    11      3 
                              13%   15%   13%   12%   12%    14%   10%   18%   11%   12%   14%   14%    10%   10%   12%   13%   14%    15%   10%   19%   13%    20% 
                                                                                                                                                     S 
  
A LOCAL BUSINESS               46    12    34    30    15      9     9    14     9    22    10    24     11     1    19    11     9      6    21    17     6      2 
                               9%   11%    8%   11%    7%     5%    7%    9%    5%   13%    8%    9%    11%    4%   13%    7%    8%     9%    8%   12%    7%    12% 
                                                  F                                    I 
  
ON PUBLIC TRANSPORTATION       41     9    32    25    15     15     9    10    15    16     7    26      7     2     9    13     9      8    15    17     6      2 
                               8%    9%    8%    9%    7%     9%    6%    7%    8%    9%    6%   10%     7%   10%    7%    8%    8%    12%    6%   13%    7%    15% 
                                                                                                                                                     S 
  
SOMEWHERE ELSE                 20     8    12     9    10      8     8     5     8     7     7     7      6     2     2     4     6      5     9     7     2      2 
                               4%    7%    3%    3%    5%     4%    6%    4%    4%    4%    5%    3%     6%   10%    2%    3%    6%     8%    3%    5%    2%    14% 
  
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
Continued 
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Table 41-2 
QUESTION 95: 
Let's say that the afterschool meals program wanted to get information about its program to you. Where would you want to learn about afterschool meals programs? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
NONE OF THE ABOVE, I DO NOT    30     8    22    13    10     15    12    10     8    12     6    16      8     1     5    11     6      7    19     8     2      - 
WANT ANY ADDITIONAL            6%    8%    6%    5%    5%     9%    9%    7%    5%    7%    5%    6%     8%    7%    3%    7%    6%    11%    7%    6%    2%      - 
INFORMATION                                                                                                                                    V     V 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 200 
Table 41-3 
QUESTION 95: 
Let's say that the afterschool meals program wanted to get information about its program to you. Where would you want to learn about afterschool meals programs? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=SAMPLE A                 503     85    417    162   120    111    99    71   220    109   103   152     36   180   131   153    70     37      23    217   363   139 
                             100%    17%    83%    32%   24%    22%   20%   14%   44%    22%   20%   30%     7%   36%   26%   30%   14%     7%      5%    43%   72%   28% 
  
MY CHILD'S SCHOOL             361     49    312    112    93     79    68    51   164     74    72   103     24   135    97   104    52     30      20    153   273    88 
                              72%    57%    75%    69%   78%    71%   69%   72%   74%    68%   70%   68%    67%   75%   74%   68%   74%    82%     89%    71%   75%   63% 
                                              B                                                                                                     PT            V 
  
ONLINE/WEBSITE                210     39    171     72    53     36    45    29   101     41    40    43     15    85    66    62    35     16      11     85   158    52 
                              42%    45%    41%    45%   44%    32%   45%   40%   46%    38%   39%   28%    41%   47%   51%   40%   50%    44%     47%    39%   43%   37% 
                                                                                                                    L     L 
  
A LOCAL LIBRARY               136     18    118     45    23     34    32    16    60     35    24    35     12    51    37    38    27     11       6     54   105    31 
                              27%    21%    28%    27%   19%    31%   33%   22%   27%    32%   24%   23%    34%   28%   28%   25%   39%    29%     26%    25%   29%   22% 
                                                                        E 
  
A CHURCH, TEMPLE, OR PLACE    131     25    106     39    37     28    24    13    69     29    20    35     11    48    37    36    17     10       8     59    89    41 
OF WORSHIP                    26%    29%    25%    24%   31%    25%   24%   18%   31%    27%   20%   23%    29%   27%   28%   24%   24%    28%     33%    27%   25%   30% 
                                                                                   HK 
  
A LOCAL COMMUNITY CENTER      109     24     85     41    25     25    16     9    49     29    22    30     12    35    32    31    17      7       8     45    75    33 
                              22%    28%    20%    25%   21%    22%   16%   13%   22%    27%   21%   20%    34%   19%   24%   20%   24%    20%     36%    21%   21%   24% 
                                                                                           H 
  
WIC OR SNAP OFFICES           105     15     90     34    19     29    22    12    43     23    28    28     11    41    25    26    15      7       7     50    82    23 
                              21%    18%    22%    21%   16%    26%   22%   16%   19%    21%   27%   18%    29%   23%   19%   17%   22%    19%     30%    23%   23%   17% 
  
A GROCERY STORE               102     11     91     32    17     33    17    14    46     27    15    25     13    37    27    28    16      6       6     46    77    25 
                              20%    13%    22%    20%   14%    30%   18%   20%   21%    25%   14%   17%    36%   20%   20%   18%   23%    16%     24%    21%   21%   18% 
                                                                  E                        K                  L 
  
A LOCAL RECREATION CENTER      83     11     72     29    16     25    12     6    32     25    19    25     11    32    16    25    13      2       3     40    56    27 
                              16%    13%    17%    18%   14%    23%   12%    9%   15%    23%   18%   16%    29%   18%   12%   16%   18%     6%     13%    19%   15%   19% 
                                                                                           H                  O                 R                           R 
  
FOOD PANTRIES, FOOD BANKS      76      9     67     30    12     18    16     9    23     30    14    24      9    22    19    21    11      4       5     35    58    18 
OR SOUP KITCHENS              15%    10%    16%    19%   10%    16%   16%   13%   11%    27%   14%   16%    26%   12%   14%   14%   15%    10%     22%    16%   16%   13% 
                                                                                         HIK 
  
SOCIAL SERVICES OFFICES        68     13     54     26    13     14    13     7    27     20    14    22      6    19    21    19    14      4       3     28    49    18 
                              13%    15%    13%    16%   11%    12%   13%   10%   12%    18%   13%   15%    17%   10%   16%   12%   19%    10%     15%    13%   14%   13% 
  
COMMUNITY MEETINGS             67     16     52     28    12     16    11     6    31     19    12    16     10    28    13    23     9      4       2     29    53    14 
                              13%    18%    12%    18%   10%    14%   11%    8%   14%    17%   11%   11%    27%   15%   10%   15%   13%    10%      9%    13%   15%   10% 
                                                                                                             LO 
  
A LOCAL BUSINESS               46      4     41     17     4     14     8     5    16     15     9    10      6    16    14    18     8      1       -     19    34    12 
                               9%     5%    10%    10%    3%    13%    8%    7%    7%    14%    9%    6%    17%    9%   10%   11%   11%     1%       -     9%    9%    8% 
                                                     E            E                                                            RS    RS                    RS 
  
ON PUBLIC TRANSPORTATION       41      7     34     21     6     11     2     1    17     13     9    11      8    14     9    13     7      2       -     19    31    10 
                               8%     8%     8%    13%    5%    10%    2%    2%    8%    12%    9%    7%    21%    8%    7%    9%    9%     6%       -     9%    8%    7% 
                                                    EG            G                 H      H     H            O                 S     S                     S 
  
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
Continued 
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Table 41-3 
QUESTION 95: 
Let's say that the afterschool meals program wanted to get information about its program to you. Where would you want to learn about afterschool meals programs? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
SOMEWHERE ELSE                 20      2     18      8     2      7     3     -     6      9     5     9      1     4     6     9     2      -       -      9    11     9 
                               4%     2%     4%     5%    1%     6%    3%     -    3%     8%    4%    6%     3%    2%    4%    6%    3%      -       -     4%    3%    6% 
                                                                                    H      H     H                             RS                          RS 
  
NONE OF THE ABOVE, I DO NOT    30      6     25      9     6      9     7     1    13      4    11    14      3     4     8    10     3      -       1     14    17    14 
WANT ANY ADDITIONAL            6%     6%     6%     5%    5%     8%    7%    2%    6%     4%   11%    9%    10%    2%    6%    7%    4%      -      5%     6%    5%   10% 
INFORMATION                                                                                     HJ     N                        R                           R 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 41-4 
QUESTION 95: 
Let's say that the afterschool meals program wanted to get information about its program to you. Where would you want to learn about afterschool meals programs? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=SAMPLE A                 503   467    30   218   146   101   391    243    165     82    246    172     68 
                             100%   93%    6%   43%   29%   20%   78%    48%    33%    16%    49%    34%    14% 
  
MY CHILD'S SCHOOL             361   342    18   157   103    71   282    193    116     41    192    128     29 
                              72%   73%   61%   72%   71%   70%   72%    79%    71%    51%    78%    74%    42% 
                                                                           J      J             M      M 
  
ONLINE/WEBSITE                210   201     8    81    63    39   166    105     67     32    105     75     21 
                              42%   43%   27%   37%   43%   38%   42%    43%    41%    39%    43%    44%    31% 
  
A LOCAL LIBRARY               136   129     7    58    45    33   101     77     40     16     72     50     11 
                              27%   28%   22%   27%   31%   33%   26%    32%    24%    20%    29%    29%    17% 
                                                                           J                    M      M 
  
A CHURCH, TEMPLE, OR PLACE    131   122     8    56    48    35    96     74     41     13     72     43     13 
OF WORSHIP                    26%   26%   27%   26%   33%   34%   25%    30%    25%    15%    29%    25%    19% 
                                                                           J 
  
A LOCAL COMMUNITY CENTER      109   104     4    56    33    34    72     68     23     15     69     27      8 
                              22%   22%   13%   26%   23%   33%   19%    28%    14%    18%    28%    16%    12% 
                                                              G            I                   LM 
  
WIC OR SNAP OFFICES           105   102     3    53    31    30    75     75     17     12     71     22      8 
                              21%   22%   10%   24%   21%   30%   19%    31%    10%    15%    29%    13%    12% 
                                      C                       G           IJ                   LM 
  
A GROCERY STORE               102    97     5    47    28    28    73     65     23     11     60     33      7 
                              20%   21%   15%   22%   19%   28%   19%    27%    14%    13%    24%    19%    10% 
                                                                          IJ                    M 
  
A LOCAL RECREATION CENTER      83    81     2    36    29    28    53     49     20     12     50     22      9 
                              16%   17%    7%   16%   20%   28%   14%    20%    12%    15%    20%    13%    12% 
                                      C                       G            I 
  
FOOD PANTRIES, FOOD BANKS      76    73     3    41    21    24    51     52     13      9     50     16      7 
OR SOUP KITCHENS              15%   16%    9%   19%   15%   24%   13%    22%     8%    11%    20%     9%    10% 
                                                              G           IJ                   LM 
  
SOCIAL SERVICES OFFICES        68    64     3    34    22    18    49     47     12      8     44     18      4 
                              13%   14%    9%   16%   15%   18%   13%    19%     7%     9%    18%    10%     6% 
                                                                          IJ                   LM 
  
COMMUNITY MEETINGS             67    66     1    37    17    23    44     43     13      8     44     15      6 
                              13%   14%    4%   17%   12%   23%   11%    18%     8%    10%    18%     9%     9% 
                                      C                       G            I                   LM 
  
A LOCAL BUSINESS               46    43     3    20    14    16    28     36      5      4     35      5      4 
                               9%    9%    9%    9%    9%   16%    7%    15%     3%     5%    14%     3%     6% 
                                                              G           IJ                    L 
  
ON PUBLIC TRANSPORTATION       41    39     1    25     8    16    24     29      5      7     27      8      5 
                               8%    8%    4%   11%    6%   16%    6%    12%     3%     8%    11%     5%     8% 
                                                              G            I                    L 
  
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
Continued 
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Table 41-4 
QUESTION 95: 
Let's say that the afterschool meals program wanted to get information about its program to you. Where would you want to learn about afterschool meals programs? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
SOMEWHERE ELSE                 20    16     3     7    10     2    17      8      6      5      7      9      2 
                               4%    3%   11%    3%    7%    2%    4%     3%     4%     6%     3%     5%     3% 
  
NONE OF THE ABOVE, I DO NOT    30    23     3    14     7     7    21      2      9     18      6      7     17 
WANT ANY ADDITIONAL            6%    5%   11%    6%    5%    7%    5%     1%     6%    22%     2%     4%    24% 
INFORMATION                                                                       H     HI                   KL 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 42-1 
QUESTION 96: 
Let's say that the afterschool meals program wanted to get information about its program to you. How would you want to learn about afterschool meals programs? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=SAMPLE B                 497   188    99   210    71   221   271    57      4   148   148   142   115     55    34    234   147   116 
                             100%   38%   20%   42%   14%   44%   55%   11%     1%   30%   30%   29%   23%    11%    7%    47%   30%   23% 
  
IN THE MAIL                   256    96    54   107    49   119   148    36      2    67    67    72    55     37    24    118    82    56 
                              52%   51%   54%   51%   69%   54%   54%   62%    57%   45%   45%   51%   48%    67%   70%    50%   56%   48% 
                                                      FGJ                 J                                   KLM   KLM 
  
FLYERS                        209    86    35    88    38    93   120    25      2    54    54    65    42     30    16    103    63    44 
                              42%   46%   35%   42%   54%   42%   44%   44%    57%   36%   36%   46%   37%    55%   47%    44%   43%   38% 
                                                        J                                                      KM 
  
EMAIL                         187    64    42    81    23    91   105    22      2    58    58    45    46     23    14     69    58    59 
                              38%   34%   42%   39%   32%   41%   39%   39%    41%   39%   39%   32%   40%    43%   42%    30%   40%   51% 
                                                                                                                                         P 
  
ONLINE/WEBSITE                163    54    29    80    22    71    89    18      1    52    52    44    36     15    14     70    53    40 
                              33%   29%   29%   38%   32%   32%   33%   31%    25%   35%   35%   31%   32%    28%   41%    30%   36%   35% 
  
A COMMUNITY NEWSPAPER         153    65    32    57    26    78    90    17      3    35    35    45    39     19    14     73    47    32 
                              31%   34%   32%   27%   37%   35%   33%   30%    59%   24%   24%   32%   34%    34%   42%    31%   32%   28% 
                                                              J 
  
LOCAL NEWS                    142    64    27    51    24    69    76    18      2    41    41    37    27     21    15     63    48    30 
                              29%   34%   27%   24%   34%   31%   28%   31%    43%   28%   28%   26%   23%    39%   45%    27%   33%   26% 
                                                                                                                M    LM 
  
A PHONE CALL                  116    53    27    37    20    67    76    17      1    24    24    27    31     27     8     47    40    29 
                              23%   28%   27%   17%   29%   30%   28%   31%    25%   16%   16%   19%   27%    49%   22%    20%   27%   25% 
                                      D                       J     J     J                                  KLMO 
  
TV                            111    54    23    34    20    59    62    14      1    30    30    26    27     19     8     44    41    26 
                              22%   29%   23%   16%   28%   27%   23%   24%    18%   20%   20%   18%   23%    34%   25%    19%   28%   22% 
                                      D                                                                         L 
  
RADIO                          82    36    16    30    16    40    48    13      3    23    23    16    19     13     9     32    29    20 
                              16%   19%   16%   14%   22%   18%   18%   23%    59%   15%   15%   11%   17%    24%   28%    14%   20%   17% 
                                                                                                                L     L 
  
BILLBOARDS                     75    32    15    28    16    36    45    12      2    22    22    14    15     12    11     39    21    15 
                              15%   17%   15%   14%   23%   16%   16%   21%    35%   15%   15%   10%   13%    22%   33%    16%   15%   13% 
                                                                                                                    KLM 
  
ADS ON PUBLIC                  54    30    11    13     9    33    34     8      2     7     7    15    14     10     6     25    16    13 
TRANSPORTATION                11%   16%   12%    6%   13%   15%   13%   14%    35%    5%    5%   11%   13%    18%   17%    11%   11%   11% 
                                      D                       J     J                                           K 
  
SENDING A TEXT MESSAGE TO      47    21    11    14    10    24    28     6      -    13    13    11    10      8     5     14    18    15 
REQUEST INFORMATION            9%   11%   11%    7%   14%   11%   10%   11%      -    9%    9%    8%    9%    15%   14%     6%   12%   13% 
                                                        I     I     I     I            I 
  
RECEIVING A TEXT MESSAGE       41    22     7    12    12    26    29     9      1    10    10     6     8     12     6     13    13    16 
                               8%   12%    7%    6%   17%   12%   11%   16%    25%    7%    7%    4%    7%    22%   19%     5%    9%   14% 
                                                                                                              KLM     L                  P 
  
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 42-1 
QUESTION 96: 
Let's say that the afterschool meals program wanted to get information about its program to you. How would you want to learn about afterschool meals programs? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
A HOME VISIT                   40    19    10    11     5    24    22     6      -    10    10    11     6     12     1     16     9    15 
                               8%   10%   10%    5%    7%   11%    8%   11%      -    7%    7%    8%    5%    21%    4%     7%    6%   13% 
                                                        I     I     I     I            I                     KLMO 
  
SOME OTHER WAY                 21     8     3    11     5    14    16     7      2     3     3     4     6      3     6      6     6     9 
                               4%    4%    3%    5%    7%    6%    6%   12%    51%    2%    2%    3%    5%     6%   17%     3%    4%    8% 
                                                                    J     J      J                                   KL 
  
NONE OF THE ABOVE, I DO NOT    25    14     4     8     1     9    10     1      -    13    13     4     6      1     1     17     5     3 
WANT ANY ADDITIONAL            5%    7%    4%    4%    2%    4%    4%    1%      -    9%    9%    3%    5%     1%    4%     7%    3%    3% 
INFORMATION                                                   I     I                EHI    LN 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 42-2 
QUESTION 96: 
Let's say that the afterschool meals program wanted to get information about its program to you. How would you want to learn about afterschool meals programs? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=SAMPLE B                 497   101   396   265   240    149   118   121   194   182   119   291     87    12   163   165    93     65   268   116    77     35 
                             100%   20%   80%   53%   48%    30%   24%   24%   39%   37%   24%   59%    18%    2%   33%   33%   19%    13%   54%   23%   15%     7% 
  
IN THE MAIL                   256    53   204   140   122     79    60    54   106    96    59   149     49     5    93    77    48     34   140    62    37     17 
                              52%   52%   51%   53%   51%    53%   51%   44%   55%   53%   49%   51%    56%   38%   57%   47%   51%    53%   52%   53%   48%    48% 
  
FLYERS                        209    41   168   111   117     64    50    44    68    96    40   130     39     4    78    80    28     20   112    52    33     10 
                              42%   41%   42%   42%   49%    43%   43%   37%   35%   53%   33%   45%    45%   32%   48%   48%   30%    31%   42%   45%   44%    30% 
                                                                                      HI           K                 QR    QR 
  
EMAIL                         187    34   153   105    83     55    41    40    82    64    44   112     30     5    69    64    33     16    93    49    33     12 
                              38%   33%   39%   40%   35%    37%   35%   33%   42%   35%   37%   39%    35%   44%   42%   39%   35%    25%   35%   42%   43%    35% 
                                                                                                                      R     R 
  
ONLINE/WEBSITE                163    26   137    94    75     51    40    33    60    69    31   101     32     4    67    55    29      8    89    35    32      7 
                              33%   25%   35%   35%   31%    34%   34%   27%   31%   38%   26%   35%    37%   29%   41%   34%   31%    12%   33%   30%   42%    20% 
                                                                                                                      R     R     R                        V 
  
A COMMUNITY NEWSPAPER         153    28   125    91    76     51    37    27    65    60    30    97     26     5    52    54    26     16    84    42    21      6 
                              31%   28%   32%   34%   32%    34%   32%   22%   33%   33%   25%   33%    30%   41%   32%   33%   28%    25%   31%   36%   27%    17% 
                                                                                 H     H                                                             V 
  
LOCAL NEWS                    142    25   117    80    68     45    33    30    56    54    28    87     27     5    46    54    22     15    68    40    25      8 
                              29%   25%   29%   30%   28%    30%   28%   25%   29%   30%   23%   30%    31%   45%   28%   33%   24%    23%   26%   34%   33%    23% 
  
A PHONE CALL                  116    28    88    60    53     41    24    22    50    43    31    70     15     2    40    41    18     14    59    40    13      4 
                              23%   28%   22%   23%   22%    27%   20%   18%   26%   24%   26%   24%    17%   20%   25%   25%   20%    22%   22%   34%   18%    13% 
                                                                                                                                                   SUV 
  
TV                            111    21    90    61    50     35    28    17    49    44    20    65     25     2    35    44    20      9    58    32    14      6 
                              22%   21%   23%   23%   21%    24%   24%   14%   25%   24%   17%   22%    29%   20%   22%   27%   21%    13%   22%   27%   18%    17% 
                                                                                 H     H                  K                 R 
  
RADIO                          82    19    62    51    43     23    13    13    33    34    22    44     15     3    31    28     9     11    41    25    11      5 
                              16%   19%   16%   19%   18%    15%   11%   11%   17%   19%   19%   15%    18%   22%   19%   17%   10%    16%   15%   21%   14%    14% 
  
BILLBOARDS                     75    12    63    40    43     26    15     8    33    33    11    46     18     2    22    29    15      7    37    25    11      1 
                              15%   12%   16%   15%   18%    17%   13%    7%   17%   18%    9%   16%    20%   14%   14%   18%   17%    10%   14%   22%   14%     4% 
                                                                                 H     H                  K                                    V     V 
  
ADS ON PUBLIC                  54    14    41    24    30     18    15    11    21    20    15    30      9     2    14    22     9      7    23    19    10      2 
TRANSPORTATION                11%   13%   10%    9%   12%    12%   13%   10%   11%   11%   13%   10%    10%   13%    9%   13%   10%    11%    9%   17%   13%     5% 
                                                                                                                                                     V 
  
SENDING A TEXT MESSAGE TO      47     7    39    30    24     17     8     8    18    21     9    28     10     1    17    21     4      3    21    16     8      3 
REQUEST INFORMATION            9%    7%   10%   11%   10%    12%    7%    6%    9%   11%    8%   10%    11%    5%   11%   13%    5%     4%    8%   13%   10%     7% 
                                                                                                                           QR 
  
RECEIVING A TEXT MESSAGE       41     8    33    22    22     18     5     3    16    21     7    25      9     1    18    15     3      5    17    16     6      3 
                               8%    8%    8%    8%    9%    12%    4%    3%    8%   11%    6%    9%    10%    6%   11%    9%    3%     8%    6%   14%    7%     9% 
                                                               G                 H     H                              Q     Q                        S 
  
A HOME VISIT                   40    11    29    21    16     14     8    11    17    11    17    17      6     2     7    14    10      6    15    17     7      1 
                               8%   11%    7%    8%    7%     9%    7%    9%    9%    6%   14%    6%     7%   18%    4%    9%   11%    10%    5%   14%    9%     2% 
                                                                                             L                                                      SV 
  
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 42-2 
QUESTION 96: 
Let's say that the afterschool meals program wanted to get information about its program to you. How would you want to learn about afterschool meals programs? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
SOME OTHER WAY                 21     -    21    14     8      5     6     7     7     7     7    12      2     -     7     6     2      5    12     5     2      3 
                               4%     -    5%    5%    4%     3%    5%    6%    4%    4%    6%    4%     2%     -    5%    4%    2%     8%    5%    4%    2%     8% 
                                            B                                                                         N     N            N 
  
NONE OF THE ABOVE, I DO NOT    25     5    20    12     8      5    10    10    10     6     6    12      7     -     7     6     5      8    13     4     6      2 
WANT ANY ADDITIONAL            5%    5%    5%    5%    3%     3%    9%    8%    5%    3%    5%    4%     8%     -    4%    4%    5%    12%    5%    3%    8%     7% 
INFORMATION                                                                                                           N     N     N      N 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 42-3 
QUESTION 96: 
Let's say that the afterschool meals program wanted to get information about its program to you. How would you want to learn about afterschool meals programs? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=SAMPLE B                 497    100    397    151   141    116    82    89   180    121   107   170     22   166   134   158    63     26      29    216   367   130 
                             100%    20%    80%    30%   28%    23%   17%   18%   36%    24%   22%   34%     4%   33%   27%   32%   13%     5%      6%    44%   74%   26% 
  
IN THE MAIL                   256     43    213     76    74     62    42    43    92     66    56    94     13    83    65    74    29     16      19    118   180    76 
                              52%    43%    54%    50%   52%    54%   51%   48%   51%    54%   52%   55%    60%   50%   49%   47%   46%    62%     65%    55%   49%   58% 
  
FLYERS                        209     32    177     73    60     38    37    28    89     46    47    82     10    72    45    66    31     11      10     92   149    60 
                              42%    32%    44%    48%   42%    33%   45%   31%   50%    38%   43%   48%    46%   43%   34%   42%   49%    41%     33%    42%   41%   46% 
                                              B      F                              H                  O 
  
EMAIL                         187     31    156     64    55     37    30    30    83     41    33    53     10    67    55    53    25     11      14     81   132    55 
                              38%    31%    39%    43%   39%    32%   36%   33%   46%    34%   31%   31%    45%   40%   41%   34%   40%    42%     48%    38%   36%   42% 
                                                                                   JK 
  
ONLINE/WEBSITE                163     29    134     60    52     24    25    34    62     26    41    47      8    54    53    61    17     11      16     58   123    41 
                              33%    29%    34%    40%   37%    21%   31%   38%   35%    21%   38%   28%    38%   33%   40%   39%   28%    40%     56%    27%   33%   31% 
                                                     F     F                  J     J            J                        L     T                   QT 
  
A COMMUNITY NEWSPAPER         153     32    121     45    36     41    31    22    62     34    35    57      6    50    40    49    20     11      10     63   112    41 
                              31%    32%    30%    30%   26%    36%   37%   25%   34%    28%   33%   33%    30%   30%   30%   31%   31%    44%     34%    29%   30%   32% 
  
LOCAL NEWS                    142     25    117     45    32     38    26    19    66     25    32    49      3    43    44    43    17     13      14     52   104    38 
                              29%    25%    30%    30%   23%    32%   32%   21%   37%    20%   30%   29%    15%   26%   33%   27%   26%    48%     48%    24%   28%   29% 
                                                                                   HJ                                                       PT       T 
  
A PHONE CALL                  116     18     98     35    24     31    27    12    60     28    16    42      6    44    26    40     8      6      11     52    90    27 
                              23%    18%    25%    23%   17%    27%   33%   13%   34%    23%   15%   24%    26%   26%   19%   25%   13%    23%     36%    24%   24%   21% 
                                                                        E          HK      H                                    Q                    Q      Q 
  
TV                            111     19     92     37    29     24    20    19    49     20    22    41      4    36    27    33    12     10       8     46    82    29 
                              22%    19%    23%    25%   21%    21%   24%   22%   27%    17%   21%   24%    19%   21%   20%   21%   19%    40%     26%    21%   22%   22% 
  
RADIO                          82     11     71     21    27     19    14    11    35     18    18    23      1    26    31    26    10      4      11     31    60    22 
                              16%    11%    18%    14%   19%    17%   16%   13%   19%    15%   17%   14%     4%   16%   23%   17%   15%    15%     37%    14%   16%   17% 
                                                                                                       M            M    LM                          T 
  
BILLBOARDS                     75     16     59     30    16     15    13    13    25     20    17    27      3    23    22    32    10      3       3     27    51    24 
                              15%    16%    15%    20%   11%    13%   15%   15%   14%    16%   16%   16%    16%   14%   16%   20%   16%    12%      9%    13%   14%   18% 
                                                     E 
  
ADS ON PUBLIC                  54      7     48     19    10     17     8     9    17     12    16    15      1    20    19    15     8      6       7     17    41    13 
TRANSPORTATION                11%     7%    12%    13%    7%    14%   10%   10%   10%    10%   15%    9%     4%   12%   14%   10%   13%    25%     24%     8%   11%   10% 
                                                                                                                          M 
  
SENDING A TEXT MESSAGE TO      47      7     39     12    10     14    10     7    27      7     5    15      1    21    10    18     4      2       7     14    33    13 
REQUEST INFORMATION            9%     7%    10%     8%    7%    12%   12%    8%   15%     6%    5%    9%     6%   12%    8%   12%    6%     9%     25%     7%    9%   10% 
                                                                                   JK                                                                T 
  
RECEIVING A TEXT MESSAGE       41      4     37     13     8     14     6     4    23      8     6    16      1    14    10    18     3      2       8     11    33     9 
                               8%     4%     9%     9%    6%    12%    8%    5%   13%     6%    6%    9%     4%    9%    8%   11%    4%     9%     28%     5%    9%    7% 
                                                                                    H                                                               QT 
  
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 42-3 
QUESTION 96: 
Let's say that the afterschool meals program wanted to get information about its program to you. How would you want to learn about afterschool meals programs? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
A HOME VISIT                   40      9     30     12     7     10    10     8    22      7     4    14      4    12    10    12     3      2       5     18    29    10 
                               8%     9%     8%     8%    5%     9%   12%    9%   12%     5%    3%    8%    17%    7%    8%    8%    4%     7%     17%     8%    8%    8% 
                                                                                    K 
  
SOME OTHER WAY                 21      5     16      5     6      3     6     3     5      7     6     4      1    10     7     5     1      -       3     12    13     8 
                               4%     5%     4%     3%    4%     3%    8%    4%    3%     6%    5%    2%     3%    6%    5%    3%    1%      -     11%     6%    4%    6% 
                                                                                                                                R                           R 
  
NONE OF THE ABOVE, I DO NOT    25      8     17      6     7      7     6     5     7      5     9    12      -     7     5     6     2      1       1     14    15    10 
WANT ANY ADDITIONAL            5%     8%     4%     4%    5%     6%    7%    5%    4%     4%    8%    7%      -    4%    3%    4%    3%     3%      4%     6%    4%    8% 
INFORMATION                                                                                            M            M     M 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 42-4 
QUESTION 96: 
Let's say that the afterschool meals program wanted to get information about its program to you. How would you want to learn about afterschool meals programs? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=SAMPLE B                 497   449    41   215   132   103   379    248    149     90    230    189     66 
                             100%   90%    8%   43%   27%   21%   76%    50%    30%    18%    46%    38%    13% 
  
IN THE MAIL                   256   229    24    92    79    46   201    131     85     35    120    109     20 
                              52%   51%   59%   43%   60%   45%   53%    53%    57%    38%    52%    57%    31% 
                                                        D                  J      J             M      M 
  
FLYERS                        209   185    23    86    55    44   160    103     67     33     97     89     20 
                              42%   41%   55%   40%   42%   43%   42%    42%    45%    37%    42%    47%    31% 
                                                                                                       M 
  
EMAIL                         187   165    19    75    45    33   147    103     63     16     94     77     11 
                              38%   37%   47%   35%   34%   32%   39%    41%    42%    18%    41%    41%    17% 
                                                                           J      J             M      M 
  
ONLINE/WEBSITE                163   145    16    68    39    28   130     86     55     20     83     67     12 
                              33%   32%   39%   32%   30%   27%   34%    35%    37%    22%    36%    35%    18% 
                                                                           J      J             M      M 
  
A COMMUNITY NEWSPAPER         153   134    17    63    36    32   117     79     53     17     67     64     17 
                              31%   30%   41%   29%   27%   31%   31%    32%    35%    19%    29%    34%    26% 
                                                                           J      J 
  
LOCAL NEWS                    142   122    17    52    38    26   113     75     47     18     75     51     13 
                              29%   27%   42%   24%   28%   25%   30%    30%    31%    20%    33%    27%    20% 
                                                                                                M 
  
A PHONE CALL                  116   103    11    51    36    23    88     71     34     10     73     35      7 
                              23%   23%   27%   24%   27%   22%   23%    28%    23%    11%    32%    18%    10% 
                                                                           J      J            LM 
  
TV                            111    98    12    46    24    26    83     63     32     13     65     36      8 
                              22%   22%   30%   21%   18%   25%   22%    25%    22%    14%    28%    19%    11% 
                                                                           J                   LM 
  
RADIO                          82    71     8    33    23    24    57     49     24      8     46     28      6 
                              16%   16%   19%   15%   17%   23%   15%    20%    16%     9%    20%    15%     9% 
                                                                           J                    M 
  
BILLBOARDS                     75    68     6    29    23    18    56     39     24     11     37     29     10 
                              15%   15%   15%   14%   17%   17%   15%    16%    16%    12%    16%    15%    14% 
  
ADS ON PUBLIC                  54    49     5    22    17    16    37     34     16      4     34     17      3 
TRANSPORTATION                11%   11%   12%   10%   13%   16%   10%    14%    11%     5%    15%     9%     5% 
                                                                           J                    M 
  
SENDING A TEXT MESSAGE TO      47    43     4    16    19    13    32     30     14      2     32     14      1 
REQUEST INFORMATION            9%   10%    9%    7%   14%   13%    8%    12%    10%     2%    14%     7%     1% 
                                                                           J      J            LM      M 
  
RECEIVING A TEXT MESSAGE       41    39     3    19    16     7    32     31      8      2     27     13      1 
                               8%    9%    6%    9%   12%    7%    9%    12%     6%     3%    12%     7%     2% 
                                                                          IJ                    M 
  
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 42-4 
QUESTION 96: 
Let's say that the afterschool meals program wanted to get information about its program to you. How would you want to learn about afterschool meals programs? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
A HOME VISIT                   40    36     4    20    12    10    28     30      5      5     29      8      3 
                               8%    8%    9%    9%    9%    9%    7%    12%     3%     5%    12%     4%     4% 
                                                                           I                   LM 
  
SOME OTHER WAY                 21    21     -     7     4     6    14     16      2      3     14      4      3 
                               4%    5%     -    3%    3%    5%    4%     6%     1%     4%     6%     2%     5% 
                                      C                                    I 
  
NONE OF THE ABOVE, I DO NOT    25    23     1    14     5     1    23      3      6     16      3      6     15 
WANT ANY ADDITIONAL            5%    5%    2%    7%    4%    1%    6%     1%     4%    18%     1%     3%    23% 
INFORMATION                                                         F                   HI                   KL 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 43-1 
QUESTION D25: 
Gender. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
MALE                          185    58    46    82    22    68    79    26      1    63    63    62    36     12    10     91    58    36 
                              19%   15%   21%   20%   15%   16%   14%   20%     8%   23%   23%   20%   15%    10%   16%    19%   20%   16% 
                                                                                      FG    MN     N 
  
FEMALE                        815   319   167   329   119   368   489   103      9   208   208   239   201    108    54    391   234   190 
                              81%   85%   79%   80%   85%   84%   86%   80%    92%   77%   77%   80%   85%    90%   84%    81%   80%   84% 
                                                              J     J                                    K     KL 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 43-2 
QUESTION D25: 
Gender. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
MALE                          185    22   163    75    76     74    53    62    75    47    43   102     41     9    42    56    49     29    82    41    49     11 
                              19%   11%   21%   14%   17%    23%   21%   23%   20%   13%   17%   18%    22%   28%   14%   17%   24%    22%   15%   16%   31%    22% 
                                            B                 DE     D     J     J                                                O                       ST 
  
FEMALE                        815   183   632   457   372    248   202   208   295   309   205   461    148    22   266   271   151    103   453   209   111     39 
                              81%   89%   79%   86%   83%    77%   79%   77%   80%   87%   83%   82%    78%   72%   86%   83%   76%    78%   85%   84%   69%    78% 
                                      C          FG     F                             HI                              Q                        U     U 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 43-3 
QUESTION D25: 
Gender. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
MALE                          185    185      -     64    50     41    27    39    58     41    47    64     14    64    41    87    28     14       3     51    91    94 
                              19%   100%      -    20%   19%    18%   15%   25%   15%    18%   22%   20%    25%   18%   16%   28%   21%    22%      5%    12%   12%   35% 
                                       C                                      I                  I                             ST    ST      S                          U 
  
FEMALE                        815      -    815    249   212    186   155   121   342    189   163   258     43   282   223   224   105     49      49    383   640   175 
                              81%      -   100%    80%   81%    82%   85%   75%   85%    82%   78%   80%    75%   82%   84%   72%   79%    78%     95%    88%   88%   65% 
                                              B                                    HK                                                              PQR     PQ     V 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 43-4 
QUESTION D25: 
Gender. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
MALE                          185   163    18    79    47    42   132     74     66     40     78     75     23 
                              19%   18%   25%   18%   17%   20%   17%    15%    21%    23%    16%    21%    17% 
                                                                                         H 
  
FEMALE                        815   753    53   354   231   162   638    417    248    132    398    286    111 
                              81%   82%   75%   82%   83%   80%   83%    85%    79%    77%    84%    79%    83% 
                                                                           J 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 44-1 
QUESTION D30: 
Which of the following best describes your ethnic heritage (that is, your race)? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
WHITE                         535   178   120   237    69   231   311    69      6   153   153   143   141     59    34    248   151   137 
                              54%   47%   56%   58%   49%   53%   55%   53%    59%   57%   57%   48%   59%    49%   53%    51%   52%   61% 
                                            B     B                                                      L                               P 
  
AFRICAN-AMERICAN              250   120    50    80    37   137   151    40      2    46    46    85    59     41    19    127    78    45 
                              25%   32%   24%   19%   26%   31%   27%   31%    18%   17%   17%   28%   25%    34%   29%    26%   27%   20% 
                                     CD                       J     J     J                        K            K 
  
HISPANIC OR LATINO            160    54    33    73    27    45    78    13      1    56    56    58    25     12     8     76    49    35 
                              16%   14%   15%   18%   19%   10%   14%   10%     5%   21%   21%   19%   11%    10%   12%    16%   17%   16% 
                                                       FH                           FGHI    MN    MN 
  
ASIAN-AMERICAN                 16     4     2    11     1     3     6     1      -     9     9     4     4      -     -     13     1     2 
                               2%    1%    1%    3%    1%    1%    1%    1%      -    3%    3%    1%    2%      -     -     3%    1%    1% 
                                                                    I                  I    NO                               Q 
  
OTHER                          34    17     8    10     7    17    19     7      2     6     6    11     8      6     3     18    10     6 
                               3%    5%    4%    2%    5%    4%    3%    5%    17%    2%    2%    4%    3%     5%    5%     4%    3%    3% 
  
PREFER NOT TO ANSWER            4     2     1     1     1     3     3     -      -     1     1     -     1      2     -      1     4     - 
                                -    1%    1%     -    1%    1%     -     -      -     -     -     -     -     2%     -      -    1%     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 44-2 
QUESTION D30: 
Which of the following best describes your ethnic heritage (that is, your race)? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
WHITE                         535    90   445   297   238    166   135   128   204   200   116   321     98    13   174   180   114     54   535     -     -      - 
                              54%   44%   56%   56%   53%    52%   53%   47%   55%   56%   47%   57%    52%   42%   56%   55%   57%    40%  100%     -     -      - 
                                            B                                          H           K                  R     R     R          TUV 
  
AFRICAN-AMERICAN              250    84   166   127   120     79    65    84    89    75    92   119     39     4    63    79    48     56     -   250     -      - 
                              25%   41%   21%   24%   27%    24%   26%   31%   24%   21%   37%   21%    20%   14%   20%   24%   24%    42%     -  100%     -      - 
                                      C                                    J                LM                                        NOPQ         SUV 
  
HISPANIC OR LATINO            160    21   139    75    71     55    44    38    57    65    23   101     36    10    59    57    23     11     -     -   160      - 
                              16%   10%   17%   14%   16%    17%   17%   14%   15%   18%    9%   18%    19%   32%   19%   17%   11%     9%     -     -  100%      - 
                                            B                                                      K      K    QR    QR     R                            STV 
  
ASIAN-AMERICAN                 16     2    15     9     6      6     2     5     6     5     2    11      3     3     5     5     4      -     -     -     -     16 
                               2%    1%    2%    2%    1%     2%    1%    2%    2%    1%    1%    2%     2%    9%    2%    1%    2%      -     -     -     -    32% 
                                                                                                                            R                                   STU 
  
OTHER                          34     8    26    21    12     15     6    13    12    10    14     9     11     -     8     4    12     11     -     -     -     34 
                               3%    4%    3%    4%    3%     5%    2%    5%    3%    3%    6%    2%     6%     -    3%    1%    6%     8%     -     -     -    68% 
                                                                                             L            L           N          NP    NOP                      STU 
  
PREFER NOT TO ANSWER            4     1     4     3     2      1     1     2     1     1     1     1      2     1     -     2     -      1     -     -     -      - 
                                -     -     -    1%     -      -    1%    1%     -     -    1%     -     1%    3%     -    1%     -     1%     -     -     -      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 218 
Table 44-3 
QUESTION D30: 
Which of the following best describes your ethnic heritage (that is, your race)? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
WHITE                         535     82    453    102   148    145   135    98   167    154   116   189     20   174   152   156    61     37      22    257   402   133 
                              54%    44%    56%    33%   57%    64%   74%   62%   42%    67%   55%   59%    34%   50%   57%   50%   46%    58%     43%    59%   55%   49% 
                                              B            D      D   DEF     I           IK     I    MN            M     M                               PQS 
  
AFRICAN-AMERICAN              250     41    209    117    57     45    25    24   162     46    18    70     25    92    62    84    33     16      16    101   182    68 
                              25%    22%    26%    37%   22%    20%   14%   15%   41%    20%    9%   22%    43%   27%   23%   27%   25%    26%     30%    23%   25%   25% 
                                                   EFG                            HJK      K                LNO 
  
HISPANIC OR LATINO            160     49    111     77    38     25    16    28    54     18    59    48      7    63    38    53    32      8      12     54   110    50 
                              16%    27%    14%    25%   15%    11%    9%   18%   14%     8%   28%   15%    13%   18%   14%   17%   24%    13%     23%    13%   15%   18% 
                                       C           EFG                        J     J          HIJ                                    T 
  
ASIAN-AMERICAN                 16      2     14      7     7      3     -     4     4      4     5     4      1     3     6     7     2      1       -      4    12     4 
                               2%     1%     2%     2%    3%     1%     -    3%    1%     2%    2%    1%     2%    1%    2%    2%    1%     1%       -     1%    2%    2% 
                                                     G     G                                                                    S 
  
OTHER                          34      9     25      9     9     10     4     5    12      7    10    10      4    12     8    10     5      1       2     16    22    12 
                               3%     5%     3%     3%    4%     4%    2%    3%    3%     3%    5%    3%     7%    3%    3%    3%    4%     1%      4%     4%    3%    5% 
  
PREFER NOT TO ANSWER            4      1      3      1     2      -     1     -     1      2     1     1      1     2     -     2     -      1       -      2     2     2 
                                -     1%      -      -    1%      -    1%     -     -     1%    1%     -     1%    1%     -    1%     -     1%       -      -     -    1% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 44-4 
QUESTION D30: 
Which of the following best describes your ethnic heritage (that is, your race)? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
WHITE                         535   486    41   197   170    90   433    221    183    117    215    206     99 
                              54%   53%   57%   46%   61%   44%   56%    45%    58%    68%    45%    57%    73% 
                                                        D           F             H     HI             K     KL 
  
AFRICAN-AMERICAN              250   238    12   138    57    71   172    162     59     26    151     72     21 
                              25%   26%   17%   32%   20%   35%   22%    33%    19%    15%    32%    20%    16% 
                                                  E           G           IJ                   LM 
  
HISPANIC OR LATINO            160   144    16    70    38    34   121     83     51     21     83     60     11 
                              16%   16%   22%   16%   14%   17%   16%    17%    16%    12%    18%    17%     8% 
                                                                                                M      M 
  
ASIAN-AMERICAN                 16    15     1     7     3     2    14      6      8      2      7      8      1 
                               2%    2%    1%    2%    1%    1%    2%     1%     3%     1%     2%     2%     1% 
  
OTHER                          34    28     3    20    10     5    29     18     10      4     17     12      3 
                               3%    3%    4%    5%    4%    3%    4%     4%     3%     2%     4%     3%     2% 
  
PREFER NOT TO ANSWER            4     4     -     -     1     2     3      1      2      1      2      2      - 
                                -     -     -     -     -    1%     -      -     1%     1%     1%     1%      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 45-1 
QUESTION D35: 
Which of the following best describes your current employment status? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
EMPLOYED FULL-TIME            310    79    76   155    34    97   165    36      2   109   109    98    58     23    21    153    99    58 
                              31%   21%   36%   38%   25%   22%   29%   28%    23%   40%   40%   33%   24%    19%   34%    32%   34%   26% 
                                            B     B                 F               EFGH    MN    MN                  N 
  
EMPLOYED PART-TIME            133    49    35    49    19    56    71    11      -    42    42    40    32     12     6     75    32    26 
                              13%   13%   16%   12%   14%   13%   12%    9%      -   15%   15%   13%   14%    10%    9%    15%   11%   12% 
                                                        I     I     I     I           HI 
  
SEEKING EMPLOYMENT             63    31    12    20     6    38    44     7      1     7     7    24    20      9     3     29    21    13 
                               6%    8%    6%    5%    4%    9%    8%    5%     6%    3%    3%    8%    8%     8%    4%     6%    7%    6% 
                                                             EJ     J                              K     K 
  
HOMEMAKER                     270   103    53   114    47   121   145    36      2    78    78    75    63     36    18    120    76    75 
                              27%   27%   25%   28%   34%   28%   25%   28%    21%   29%   29%   25%   26%    30%   28%    25%   26%   33% 
                                                                                                                                         P 
  
RETIRED                        68    35     8    25     8    30    41    10      1    11    11    23    20      9     2     44    17     7 
                               7%    9%    4%    6%    6%    7%    7%    8%     5%    4%    4%    8%    8%     8%    3%     9%    6%    3% 
                                      C                                                                                      R 
  
STUDENT                        52    23    11    17    13    36    39    11      2     7     7     7    18     15     5     16    18    17 
                               5%    6%    5%    4%    9%    8%    7%    8%    21%    3%    3%    2%    7%    13%    8%     3%    6%    8% 
                                                        J     J     J     J                             KL     KL                        P 
  
DISABLED                       72    38    14    20     8    43    52    16      1     9     9    22    23     13     6     27    24    20 
                               7%   10%    6%    5%    5%   10%    9%   13%     9%    3%    3%    7%   10%    10%    9%     6%    8%    9% 
                                      D                       J     J    EJ                              K      K 
  
OTHER                          23    15     4     4     4    14    10     3      1     4     4    10     5      2     3     13     4     7 
                               2%    4%    2%    1%    3%    3%    2%    2%    14%    2%    2%    3%    2%     1%    4%     3%    1%    3% 
                                      D 
  
PREFER NOT TO ANSWER            8     1     -     6     2     -     2     -      -     5     5     2     -      1     -      6     -     1 
                               1%     -     -    1%    1%     -     -     -      -    2%    2%    1%     -     1%     -     1%     -    1% 
                                                  C                                                                          Q 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 45-2 
QUESTION D35: 
Which of the following best describes your current employment status? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
EMPLOYED FULL-TIME            310    74   237   156   151    110    72    83   123   101    85   169     57     8    96   106    70     31   156    84    53     16 
                              31%   36%   30%   29%   34%    34%   28%   31%   33%   28%   34%   30%    30%   26%   31%   32%   35%    23%   29%   34%   33%    32% 
                                                                                                                                  R 
  
EMPLOYED PART-TIME            133    26   108    68    62     33    32    40    64    29    33    80     20     3    47    44    31      8    61    33    32      7 
                              13%   12%   14%   13%   14%    10%   13%   15%   17%    8%   13%   14%    11%    9%   15%   13%   16%     6%   11%   13%   20%    15% 
                                                                           J     J                                    R     R     R                        S 
  
SEEKING EMPLOYMENT             63     7    56    21    25     28    22    21    25    17    14    37     11     2    18    26    14      3    37    16     8      1 
                               6%    3%    7%    4%    6%     9%    9%    8%    7%    5%    6%    7%     6%    6%    6%    8%    7%     2%    7%    7%    5%     2% 
                                            B                  D     D                                                      R     R 
  
HOMEMAKER                     270    32   238   180   127     72    60    42    90   139    33   172     66     9   114    97    40     10   182    40    41      8 
                              27%   16%   30%   34%   28%    22%   24%   16%   24%   39%   13%   31%    35%   30%   37%   30%   20%     7%   34%   16%   26%    15% 
                                            B    FG                              H    HI           K      K     R    QR    QR     R           TV           T 
  
RETIRED                        68    21    47    31    30     25    24    28    19    20    28    25     15     -     -     4     8     56    23    36     4      4 
                               7%   10%    6%    6%    7%     8%    9%   10%    5%    6%   11%    4%     8%     -     -    1%    4%    42%    4%   14%    3%     7% 
                                                                          IJ                 L                                   NO   NOPQ          SU 
  
STUDENT                        52    14    38    37    20     19    14     8    11    33     6    37      9     5    26    15     5      -    22    16    12      2 
                               5%    7%    5%    7%    4%     6%    5%    3%    3%    9%    3%    7%     5%   16%    9%    5%    3%      -    4%    6%    7%     4% 
                                                                                      HI           K           QR    QR     R     R 
  
DISABLED                       72    25    46    27    22     20    23    39    22    11    39    26      6     -     4    23    24     21    40    19     6      6 
                               7%   12%    6%    5%    5%     6%    9%   14%    6%    3%   16%    5%     3%     -    1%    7%   12%    16%    7%    8%    4%    12% 
                                      C                              E    IJ                LM                             NO    NO    NOP 
  
OTHER                          23     7    17     7    11     12     4     7    11     5     8    12      4     3     3     8     6      3    12     6     3      2 
                               2%    3%    2%    1%    2%     4%    2%    3%    3%    1%    3%    2%     2%   10%    1%    3%    3%     2%    2%    2%    2%     4% 
                                                               D 
  
PREFER NOT TO ANSWER            8     1     7     4     1      2     3     3     4     1     2     5      1     1     -     4     3      -     2     -     1      4 
                               1%     -    1%    1%     -     1%    1%    1%    1%     -    1%    1%      -    2%     -    1%    1%      -     -     -    1%     7% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 45-3 
QUESTION D35: 
Which of the following best describes your current employment status? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
EMPLOYED FULL-TIME            310     87    224    102    73     75    54    55   124     72    59    97     12   102    99   310     -      -       -      -   229    81 
                              31%    47%    27%    33%   28%    33%   30%   35%   31%    31%   28%   30%    21%   30%   37%  100%     -      -       -      -   31%   30% 
                                       C                                                                                  M  QRST 
  
EMPLOYED PART-TIME            133     28    105     51    40     16    24    27    45     28    33    30      8    49    46     -   133      -       -      -   106    27 
                              13%    15%    13%    16%   15%     7%   13%   17%   11%    12%   16%    9%    14%   14%   17%     -  100%      -       -      -   15%   10% 
                                                     F     F                                                              L        PRST 
  
SEEKING EMPLOYMENT             63     14     49     23    17      9    12     9    32     15     8    21      6    20    16     -     -     63       -      -    45    18 
                               6%     7%     6%     7%    7%     4%    7%    5%    8%     6%    4%    6%    10%    6%    6%     -     -   100%       -      -    6%    7% 
                                                                                    K                                                     PQST 
  
HOMEMAKER                     270      4    267     68    79     64    57    38   105     62    66    99     11    94    65     -     -      -       -    270   205    65 
                              27%     2%    33%    22%   30%    28%   31%   24%   26%    27%   31%   31%    19%   27%   25%     -     -      -       -    62%   28%   24% 
                                              B            D            D                              M                                                 PQRS 
  
RETIRED                        68     19     49     22    14     20    11     5    40     11    12    31      3    25     7     -     -      -       -     68    35    33 
                               7%    10%     6%     7%    5%     9%    6%    3%   10%     5%    6%   10%     6%    7%    3%     -     -      -       -    16%    5%   12% 
                                                                                   HJ                  O            O                                    PQRS           U 
  
STUDENT                        52      3     49     15    17     10     8     7    19     11    16     5      4    28    16     -     -      -      52      -    42    10 
                               5%     1%     6%     5%    7%     4%    4%    4%    5%     5%    7%    1%     7%    8%    6%     -     -      -    100%      -    6%    4% 
                                              B                                                                     L     L                       PQRT 
  
DISABLED                       72     20     52     20    16     21    12    13    25     23    11    29     11    22    11     -     -      -       -     72    49    23 
                               7%    11%     6%     6%    6%     9%    7%    8%    6%    10%    5%    9%    19%    6%    4%     -     -      -       -    17%    7%    9% 
                                                                                           K           O     NO                                          PQRS 
  
OTHER                          23      8     15      7     5     10     2     4     7      8     5     9      2     6     5     -     -      -       -     23    14     9 
                               2%     4%     2%     2%    2%     4%    1%    2%    2%     4%    2%    3%     3%    2%    2%     -     -      -       -     5%    2%    3% 
                                                                  G                                                                                      PQRS 
  
PREFER NOT TO ANSWER            8      3      4      5     -      2     1     3     3      -     1     2      1     1     -     -     -      -       -      -     5     3 
                               1%     2%     1%     1%     -     1%    1%    2%    1%      -     -    1%     2%     -     -     -     -      -       -      -    1%    1% 
                                                     E 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 45-4 
QUESTION D35: 
Which of the following best describes your current employment status? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
EMPLOYED FULL-TIME            310   286    21   136   102    74   227    160    101     47    148    123     34 
                              31%   31%   29%   31%   37%   36%   29%    32%    32%    27%    31%    34%    25% 
  
EMPLOYED PART-TIME            133   118    15    62    35    31    97     59     50     24     66     47     18 
                              13%   13%   22%   14%   13%   15%   13%    12%    16%    14%    14%    13%    13% 
  
SEEKING EMPLOYMENT             63    62     -    21    21    14    48     31     25      7     33     17      9 
                               6%    7%    1%    5%    7%    7%    6%     6%     8%     4%     7%     5%     7% 
                                      C 
  
HOMEMAKER                     270   258    13   116    55    42   224    121     85     53    108    114     38 
                              27%   28%   18%   27%   20%   21%   29%    25%    27%    31%    23%    32%    28% 
                                      C           E                 F                                  K 
  
RETIRED                        68    57     9    29    20    13    54     40     16     13     41     14     12 
                               7%    6%   12%    7%    7%    7%    7%     8%     5%     7%     9%     4%     9% 
                                                                                                L 
  
STUDENT                        52    48     3    24    15     9    43     37     12      3     33     18      2 
                               5%    5%    5%    6%    6%    4%    6%     8%     4%     2%     7%     5%     1% 
                                                                          IJ                    M      M 
  
DISABLED                       72    62     8    35    18    15    54     29     18     21     34     18     15 
                               7%    7%   11%    8%    7%    7%    7%     6%     6%    12%     7%     5%    11% 
                                                                                        HI                    L 
  
OTHER                          23    19     2    10    10     6    15     11      7      3      8     10      5 
                               2%    2%    3%    2%    4%    3%    2%     2%     2%     2%     2%     3%     3% 
  
PREFER NOT TO ANSWER            8     6     -     -     2     -     7      3      1      3      3      1      3 
                               1%    1%     -     -    1%     -    1%     1%      -     2%     1%      -     2% 
                                      C                             F 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 46-1 
QUESTION D40: 
Which of the following best describes your highest level of education? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
HIGH SCHOOL GRADUATE OR       322   152    68   102    46   148   187    46      2    77    77   109    71     38    24    169    87    65 
LESS                          32%   40%   32%   25%   33%   34%   33%   35%    25%   28%   28%   36%   30%    31%   38%    35%   30%   29% 
                                     CD 
  
TECHNICAL/VOCATIONAL SCHOOL    58    28    11    18     5    26    29    13      -    16    16    17    10      9     5     27    20    11 
GRADUATE                       6%    8%    5%    4%    3%    6%    5%   10%      -    6%    6%    6%    4%     8%    7%     6%    7%    5% 
                                                        I     I     I    EI            I 
  
SOME COLLEGE                  346   122    78   146    49   162   189    49      5    96    96    91    94     52    13    146   106    95 
                              35%   32%   37%   35%   35%   37%   33%   38%    49%   35%   35%   30%   39%    43%   20%    30%   36%   42% 
                                                                                             O          LO     LO                        P 
  
COLLEGE GRADUATE              220    59    47   114    35    83   133    15      1    65    65    67    50     20    16    113    63    44 
                              22%   16%   22%   28%   25%   19%   23%   12%     7%   24%   24%   22%   21%    17%   25%    23%   22%   20% 
                                                  B    HI     H    HI                 HI 
  
POST GRADUATE STUDIES          45    12     7    26     5    14    28     6      1    12    12    16    13      1     4     21    14    10 
                               4%    3%    3%    6%    3%    3%    5%    4%    14%    4%    4%    5%    5%     1%    6%     4%    5%    4% 
                                                                                             N     N     N 
  
OTHER                           5     2     1     2     2     2     3     1      1     2     2     -     1      -     2      4     1     - 
                               1%    1%     -     -    2%    1%     -    1%     5%    1%    1%     -     -      -    4%     1%     -     - 
  
PREFER NOT TO ANSWER            5     1     -     3     -     1     -     -      -     3     3     1     -      -     -      3     1     - 
                                -     -     -    1%     -     -     -     -      -    1%    1%     -     -      -     -     1%     -     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 46-2 
QUESTION D40: 
Which of the following best describes your highest level of education? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
HIGH SCHOOL GRADUATE OR       322    69   253   167   157    106    79    98   109   112    81   171     70    11    90   103    58     60   189    70    48     13 
LESS                          32%   33%   32%   31%   35%    33%   31%   36%   29%   31%   33%   30%    37%   37%   29%   31%   29%    45%   35%   28%   30%    26% 
                                                                                                                                       OPQ 
  
TECHNICAL/VOCATIONAL SCHOOL    58    18    40    27    18     22    18    23    18    16    22    26     10     3    13    14    17     10    20    25     7      5 
GRADUATE                       6%    9%    5%    5%    4%     7%    7%    9%    5%    5%    9%    5%     5%    9%    4%    4%    9%     7%    4%   10%    5%    10% 
                                                                                             L                                                       S 
  
SOME COLLEGE                  346    66   280   187   140    105    97    88   130   126    86   201     60     9   117   117    62     41   174    92    63     15 
                              35%   32%   35%   35%   31%    33%   38%   33%   35%   35%   35%   36%    31%   28%   38%   36%   31%    31%   33%   37%   39%    30% 
  
COLLEGE GRADUATE              220    41   179   122   102     66    48    52    86    82    51   130     39     6    75    80    41     19   128    51    29     12 
                              22%   20%   22%   23%   23%    20%   19%   19%   23%   23%   20%   23%    21%   20%   24%   24%   21%    14%   24%   20%   18%    24% 
                                                                                                                      R     R 
  
POST GRADUATE STUDIES          45     9    36    22    27     19    10     7    22    16     6    31      7     2    13    10    19      1    23    10     9      1 
                               4%    4%    5%    4%    6%     6%    4%    2%    6%    5%    2%    6%     4%    6%    4%    3%    9%      -    4%    4%    6%     3% 
                                                                                 H                 K                  R     R   OPR 
  
OTHER                           5     1     4     3     4      3     1     1     2     2     2     1      2     -     -     -     2      3     1     1     2      1 
                               1%    1%     -    1%    1%     1%    1%     -    1%    1%    1%     -     1%     -     -     -    1%     2%     -    1%    1%     2% 
  
PREFER NOT TO ANSWER            5     1     4     4     1      2     1     1     3     1     1     3      1     -     -     3     2      -     -     -     2      3 
                                -     -     -    1%     -     1%     -     -    1%     -     -     -     1%     -     -    1%    1%      -     -     -    1%     5% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 46-3 
QUESTION D40: 
Which of the following best describes your highest level of education? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
HIGH SCHOOL GRADUATE OR       322     64    258     88    61     96    71    55   129     85    53   322      -     -     -    97    30     21       5    168   224    98 
LESS                          32%    35%    32%    28%   23%    42%   39%   34%   32%    37%   25%  100%      -     -     -   31%   22%    33%      9%    39%   31%   36% 
                                                                 DE    DE                  K         MNO                        S     S      S            PQS 
  
TECHNICAL/VOCATIONAL SCHOOL    58     14     43     13    19     15     9     9    18     15    15     -     58     -     -    12     8      6       4     26    34    24 
GRADUATE                       6%     8%     5%     4%    7%     7%    5%    6%    4%     7%    7%     -   100%     -     -    4%    6%     9%      7%     6%    5%    9% 
                                                                                                            LNO                                                         U 
  
SOME COLLEGE                  346     64    282    122    93     61    64    43   152     69    83     -      -   346     -   102    49     20      28    146   257    90 
                              35%    34%    35%    39%   35%    27%   35%   27%   38%    30%   40%     -      -  100%     -   33%   37%    32%     54%    34%   35%   33% 
                                                     F                              H           HJ                LMO                              PRT 
  
COLLEGE GRADUATE              220     32    188     68    72     47    32    41    83     50    46     -      -     -   220    77    40     14      11     78   175    45 
                              22%    17%    23%    22%   27%    21%   17%   26%   21%    22%   22%     -      -     -   83%   25%   30%    22%     22%    18%   24%   17% 
                                                           G                                                            LMN     T     T                           V 
  
POST GRADUATE STUDIES          45      9     35     16    16      6     6    10    13     10    12     -      -     -    45    22     6      3       4     10    34    11 
                               4%     5%     4%     5%    6%     3%    3%    6%    3%     4%    6%     -      -     -   17%    7%    4%     4%      8%     2%    5%    4% 
                                                                                                                        LMN     T 
  
OTHER                           5      1      4      1     1      3     -     1     3      1     1     -      -     -     -     -     1      -       -      4     4     1 
                               1%      -     1%      -     -     1%     -    1%    1%      -     -     -      -     -     -     -    1%      -       -     1%    1%     - 
  
PREFER NOT TO ANSWER            5      1      4      5     -      -     -     1     3      -     -     -      -     -     -     -     -      -       -      1     3     1 
                                -      -      -     2%     -      -     -    1%    1%      -     -     -      -     -     -     -     -      -       -      -     -     - 
                                                   EFG 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 46-4 
QUESTION D40: 
Which of the following best describes your highest level of education? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
HIGH SCHOOL GRADUATE OR       322   289    28   131    92    57   251    147    104     60    137    124     46 
LESS                          32%   32%   40%   30%   33%   28%   33%    30%    33%    35%    29%    34%    35% 
  
TECHNICAL/VOCATIONAL SCHOOL    58    50     6    29    14    14    43     26     20     11     29     17      9 
GRADUATE                       6%    6%    8%    7%    5%    7%    6%     5%     6%     6%     6%     5%     7% 
  
SOME COLLEGE                  346   324    21   150   102    68   272    183    107     49    184    119     34 
                              35%   35%   29%   35%   37%   33%   35%    37%    34%    29%    39%    33%    26% 
                                                                           J                    M 
  
COLLEGE GRADUATE              220   202    13   104    53    52   164    109     67     41    100     86     32 
                              22%   22%   18%   24%   19%   26%   21%    22%    21%    24%    21%    24%    24% 
  
POST GRADUATE STUDIES          45    41     3    17    15    11    32     23     14      8     22     14      9 
                               4%    4%    5%    4%    5%    6%    4%     5%     4%     4%     5%     4%     7% 
  
OTHER                           5     4     -     2     2     1     4      1      1      3      2      -      3 
                               1%     -     -     -    1%     -    1%      -      -     2%      -      -     2% 
  
PREFER NOT TO ANSWER            5     5     -     -     1     -     5      3      1      -      3      -      1 
                                -    1%     -     -     -     -    1%     1%      -      -     1%      -     1% 
                                      C                             F 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 47-1 
QUESTION D20: 
Which of the following best describes your community? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
URBAN                         313   127    73   114    40   149   168    38      1    86    86    92    77     36    18    151    95    67 
                              31%   34%   34%   28%   29%   34%   30%   29%    14%   32%   32%   31%   33%    30%   29%    31%   33%   30% 
  
SUBURBAN                      261    71    47   144    31    88   137    27      2    97    97    75    50     25    13    134    72    55 
                              26%   19%   22%   35%   22%   20%   24%   21%    24%   36%   36%   25%   21%    21%   20%    28%   25%   25% 
                                                 BC                                 EFGH  LMNO 
  
SMALL TOWN                    228    95    51    82    42   117   142    34      1    39    39    69    58     42    16    106    66    56 
                              23%   25%   24%   20%   30%   27%   25%   26%    15%   15%   15%   23%   25%    35%   25%    22%   23%   25% 
                                                        J     J     J     J                        K     K     KL 
  
RURAL                         181    73    39    69    25    71   109    26      2    49    49    59    46     15    12     81    57    44 
                              18%   19%   19%   17%   18%   16%   19%   20%    22%   18%   18%   20%   19%    12%   19%    17%   19%   19% 
  
DON'T KNOW/REFUSED             17    10     4     3     3    10    13     5      2     -     -     5     6      2     4     11     3     3 
                               2%    3%    2%    1%    2%    2%    2%    4%    25%     -     -    2%    2%     1%    7%     2%    1%    2% 
                                      D                       J     J     J                        K     K            K 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 47-2 
QUESTION D20: 
Which of the following best describes your community? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
URBAN                         313    68   244   160   146    114    84    78   129   104    70   181     61    11    95   107    63     37   102   117    77     15 
                              31%   33%   31%   30%   33%    35%   33%   29%   35%   29%   28%   32%    32%   34%   31%   33%   31%    28%   19%   47%   48%    30% 
                                                                                                                                                    SV    SV 
  
SUBURBAN                      261    41   220   149   118     72    58    74    93    92    59   161     41    10    91    86    44     30   148    57    38     16 
                              26%   20%   28%   28%   26%    22%   23%   28%   25%   26%   24%   29%    22%   33%   30%   26%   22%    23%   28%   23%   24%    32% 
                                            B 
  
SMALL TOWN                    228    59   169   117   104     70    56    59    77    90    68   112     48     5    70    64    50     38   145    45    25     13 
                              23%   29%   21%   22%   23%    22%   22%   22%   21%   25%   27%   20%    25%   17%   23%   20%   25%    29%   27%   18%   16%    25% 
                                      C                                                      L                                                TU 
  
RURAL                         181    34   147    98    71     62    51    51    65    65    46   100     35     5    49    66    43     19   135    25    16      4 
                              18%   17%   19%   18%   16%    19%   20%   19%   18%   18%   18%   18%    19%   16%   16%   20%   21%    14%   25%   10%   10%     8% 
                                                                                                                                             TUV 
  
DON'T KNOW/REFUSED             17     3    14     7     9      4     5     7     6     5     5     8      3     -     3     4     2      8     5     6     3      3 
                               2%    2%    2%    1%    2%     1%    2%    2%    1%    1%    2%    2%     2%     -    1%    1%    1%     6%    1%    2%    2%     5% 
                                                                                                                                      NOPQ 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 47-3 
QUESTION D20: 
Which of the following best describes your community? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
URBAN                         313     64    249    313     -      -     -    59   117     69    68    88     13   122    84   102    51     23      15    116   243    70 
                              31%    35%    31%   100%     -      -     -   37%   29%    30%   32%   27%    23%   35%   32%   33%   38%    37%     30%    27%   33%   26% 
                                                   EFG                                                              L                 T                           V 
  
SUBURBAN                      261     50    212      -   261      -     -    44    88     55    74    61     19    93    88    73    40     17      17    113   183    79 
                              26%    27%    26%      -  100%      -     -   27%   22%    24%   35%   19%    33%   27%   33%   24%   30%    28%     33%    26%   25%   29% 
                                                         DFG                                    IJ            L     L     L 
  
SMALL TOWN                    228     41    186      -     -    228     -    27   101     66    34    96     15    61    53    75    16      9      10    116   160    68 
                              23%    22%    23%      -     -   100%     -   17%   25%    29%   16%   30%    27%   18%   20%   24%   12%    14%     19%    27%   22%   25% 
                                                                DEG                HK     HK          NO                       QR                          QR 
  
RURAL                         181     27    155      -     -      -   181    26    90     36    30    71      9    64    38    54    24     12       8     81   138    44 
                              18%    15%    19%      -     -      -  100%   16%   23%    16%   14%   22%    16%   19%   14%   18%   18%    20%     15%    19%   19%   16% 
                                                                      DEF          JK                  O 
  
DON'T KNOW/REFUSED             17      3     14      -     -      -     -     4     3      5     5     6      1     7     3     5     2      1       1      7     8     9 
                               2%     2%     2%      -     -      -     -    2%    1%     2%    2%    2%     1%    2%    1%    2%    1%     2%      2%     2%    1%    3% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 47-4 
QUESTION D20: 
Which of the following best describes your community? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
URBAN                         313   285    24   157    74    85   218    177     92     37    174     99     29 
                              31%   31%   33%   36%   26%   42%   28%    36%    29%    21%    37%    27%    21% 
                                                  E           G            J                   LM 
  
SUBURBAN                      261   243    13   105    60    41   212    116     80     63    108    104     43 
                              26%   27%   19%   24%   22%   20%   27%    24%    25%    37%    23%    29%    32% 
                                                                    F                   HI                    K 
  
SMALL TOWN                    228   212    15    86    83    40   182    116     66     39    111     80     32 
                              23%   23%   22%   20%   30%   19%   24%    24%    21%    23%    23%    22%    23% 
                                                        D 
  
RURAL                         181   160    18    77    59    33   145     72     73     31     73     73     28 
                              18%   17%   26%   18%   21%   16%   19%    15%    23%    18%    15%    20%    21% 
                                                                                  H 
  
DON'T KNOW/REFUSED             17    16     1     8     3     4    13     10      3      2     10      4      3 
                               2%    2%    1%    2%    1%    2%    2%     2%     1%     1%     2%     1%     2% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 48-1 
QUESTION D10: 
Does your household currently participate in the following food assistance programs? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
FREE SCHOOL BREAKFAST OR      439   217   101   122    85   290   439    91      3     -     -   102   168    108    62    191   125   123 
LUNCH                         44%   58%   47%   30%   60%   67%   77%   70%    34%     -     -   34%   71%    90%   97%    40%   43%   55% 
                                     CD     D           J    IJ  EFIJ    IJ      J                 K    KL    KLM  KLMN                 PQ 
  
FOOD STAMPS NOW KNOWN AS      436   253    95    88    92   436   317   106      5     -     -    77   191    108    60    167   137   132 
SNAP OR [INSERT NAME BASED    44%   67%   45%   21%   65%  100%   56%   81%    55%     -     -   25%   80%    90%   95%    35%   47%   59% 
ON STATE]                            CD     D           J EGHIJ     J   EGJ      J                 K    KL    KLM   KLM            P    PQ 
  
MY HOUSEHOLD DOES NOT         271    46    55   169     -     -     -     -      -   271   271     -     -      -     -    165    67    39 
PARTICIPATE IN ANY FOOD       27%   12%   26%   41%     -     -     -     -      -  100%  100%     -     -      -     -    34%   23%   17% 
ASSISTANCE PROGRAMS                         B    BC                                EFGHI  LMNO                              QR 
  
REDUCED PRICE SCHOOL          210    73    40    97    38    87   210    41      3     -     -    85    36     43    44     95    70    44 
BREAKFAST OR LUNCH            21%   19%   19%   24%   27%   20%   37%   32%    28%     -     -   28%   15%    36%   70%    20%   24%   20% 
                                                        J     J   EFJ    FJ      J                KM     K     KM  KLMN 
  
WIC - A SUPPLEMENTAL          141    64    34    43   141    92    97    25      1     -     -    23    39     40    39     71    33    37 
NUTRITION PROGRAM FOR         14%   17%   16%   10%  100%   21%   17%   20%    11%     -     -    8%   16%    33%   62%    15%   11%   16% 
WOMEN, INFANTS, AND                   D             FGHIJ     J     J     J                        K    KL    KLM  KLMN 
CHILDREN 
  
FOOD PANTRIES, FOOD BANKS     130    71    24    34    25   106    99   130      2     -     -     8    30     45    46     36    40    54 
OR SOUP KITCHENS              13%   19%   11%    8%   18%   24%   17%  100%    18%     -     -    3%   13%    38%   73%     7%   14%   24% 
                                     CD                 J    GJ     J EFGIJ                        K    KL    KLM  KLMN            P    PQ 
  
SUMMER MEALS                   54    27     6    22    18    37    54    23      1     -     -     4     9     13    28     22    15    17 
                               5%    7%    3%    5%   13%    8%    9%   18%    10%     -     -    1%    4%    11%   45%     5%    5%    8% 
                                      C                 J     J     J   FGJ                              K    KLM  KLMN 
  
SOMETHING ELSE                 10     5     3     2     1     5     5     2     10     -     -     3     2      3     2      5     3     2 
                               1%    1%    1%    1%    1%    1%    1%    1%   100%     -     -    1%    1%     3%    3%     1%    1%    1% 
                                                              J     J        EFGHJ 
  
DON'T KNOW/REFUSED              7     3     2     2     -     -     -     -      -     -     -     -     -      -     -      4     2     1 
                               1%    1%    1%     -     -     -     -     -      -     -     -     -     -      -     -     1%    1%     - 
  
  
  
FREE/REDUCED MEALS            568   247   124   197    97   317   568    99      5     -     -   191   194    120    63    246   173   149 
                              57%   66%   58%   48%   69%   73%  100%   76%    55%     -     -   63%   82%   100%  100%    51%   59%   66% 
                                      D     D           J     J EFHIJ     J      J                 K    KL    KLM   KLM            P     P 
  
  
FOOD ASSISTANCE INDEX 
--------------------- 
  
  0                           271    46    55   169     -     -     -     -      -   271   271     -     -      -     -    165    67    39 
                              27%   12%   26%   41%     -     -     -     -      -  100%  100%     -     -      -     -    34%   23%   17% 
                                            B    BC                                EFGHI  LMNO                              QR 
  
  1                           301    98    63   139    23    77   191     8      3     -     -   301     -      -     -    146   101    54 
                              30%   26%   30%   34%   16%   18%   34%    6%    30%     -     -  100%     -      -     -    30%   35%   24% 
                                                  B    HJ    HJ  EFHJ     J      J              KMNO                               R 
  
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
Continued 
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Table 48-1 
QUESTION D10: 
Does your household currently participate in the following food assistance programs? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
  2                           238   124    56    57    39   191   194    30      2     -     -     -   238      -     -    100    66    71 
                              24%   33%   26%   14%   28%   44%   34%   23%    20%     -     -     -  100%      -     -    21%   23%   32% 
                                      D     D           J  EGHJ    HJ     J                           KLNO                              PQ 
  
  3                           120    71    25    24    40   108   120    45      3     -     -     -     -    120     -     42    41    37 
                              12%   19%   12%    6%   28%   25%   21%   35%    32%     -     -     -     -   100%     -     9%   14%   17% 
                                     CD     D           J     J     J   FGJ      J                           KLMO                  P     P 
  
  4+                           63    33    11    19    39    60    63    46      2     -     -     -     -      -    63     26    15    23 
                               6%    9%    5%    5%   28%   14%   11%   36%    18%     -     -     -     -      -  100%     5%    5%   10% 
                                      D               FGJ     J     J   FGJ                                        KLMN                 PQ 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 48-2 
QUESTION D10: 
Does your household currently participate in the following food assistance programs? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
FREE SCHOOL BREAKFAST OR      439   112   327   227   206    140   117   107   168   161   116   242     81    11   134   141    90     63   235   120    62     21 
LUNCH                         44%   55%   41%   43%   46%    43%   46%   40%   45%   45%   47%   43%    43%   34%   43%   43%   45%    48%   44%   48%   39%    41% 
                                      C 
  
FOOD STAMPS NOW KNOWN AS      436   115   321   234   202    137   103   109   167   158   123   230     83    14   139   141    81     61   231   137    45     20 
SNAP OR [INSERT NAME BASED    44%   56%   40%   44%   45%    42%   41%   40%   45%   44%   49%   41%    44%   44%   45%   43%   40%    46%   43%   55%   28%    40% 
ON STATE]                             C                                                      L                                                 U    SU 
  
MY HOUSEHOLD DOES NOT         271    30   241   155   111     87    71    77    98    95    52   168     52     8    91    93    56     24   153    46    56     15 
PARTICIPATE IN ANY FOOD       27%   15%   30%   29%   25%    27%   28%   28%   27%   27%   21%   30%    27%   24%   29%   28%   28%    18%   29%   18%   35%    30% 
ASSISTANCE PROGRAMS                         B                                                      K                  R     R     R            T           T 
  
REDUCED PRICE SCHOOL          210    48   162   115   109     58    52    52    74    82    49   113     48     5    56    72    44     33   117    58    25      8 
BREAKFAST OR LUNCH            21%   23%   20%   22%   24%    18%   21%   19%   20%   23%   20%   20%    25%   15%   18%   22%   22%    25%   22%   23%   15%    16% 
                                                        F 
  
WIC - A SUPPLEMENTAL          141    24   117   107    51     30    18     5    47    89    11    87     43     8    78    28     9     17    69    37    27      7 
NUTRITION PROGRAM FOR         14%   12%   15%   20%   11%     9%    7%    2%   13%   25%    4%   15%    23%   25%   25%    9%    5%    13%   13%   15%   17%    15% 
WOMEN, INFANTS, AND                             EFG                              H    HI           K     KL    PQ   PQR                  Q 
CHILDREN 
  
FOOD PANTRIES, FOOD BANKS     130    31    99    65    61     49    31    42    33    54    37    67     26     3    34    41    30     21    69    40    13      8 
OR SOUP KITCHENS              13%   15%   12%   12%   14%    15%   12%   15%    9%   15%   15%   12%    14%    9%   11%   13%   15%    16%   13%   16%    8%    16% 
                                                                           I           I                                                             U 
  
SUMMER MEALS                   54    12    42    33    26     14     9    10    23    21    12    33      9     1    22    20     7      5    26    16     7      4 
                               5%    6%    5%    6%    6%     4%    3%    4%    6%    6%    5%    6%     5%    3%    7%    6%    3%     4%    5%    6%    5%     8% 
  
SOMETHING ELSE                 10     2     8     4     5      6     2     4     1     5     4     4      2     -     2     4     3      1     6     2     1      2 
                               1%    1%    1%    1%    1%     2%    1%    2%     -    1%    1%    1%     1%     -    1%    1%    1%     1%    1%    1%     -     3% 
  
DON'T KNOW/REFUSED              7     -     7     4     3      2     2     1     4     2     1     4      2     -     2     -     2      3     5     -     1      - 
                               1%     -    1%    1%    1%     1%    1%     -    1%    1%     -    1%     1%     -    1%     -    1%     2%    1%     -     -      - 
                                            B                                                                                                 TV 
  
  
  
FREE/REDUCED MEALS            568   147   421   289   272    181   147   145   219   202   153   312    103    15   164   191   119     80   311   151    78     26 
                              57%   72%   53%   54%   61%    56%   58%   54%   59%   57%   62%   56%    54%   49%   53%   58%   59%    60%   58%   61%   49%    50% 
                                      C                                                                                                              U 
  
  
FOOD ASSISTANCE INDEX 
--------------------- 
  
  0                           271    30   241   155   111     87    71    77    98    95    52   168     52     8    91    93    56     24   153    46    56     15 
                              27%   15%   30%   29%   25%    27%   28%   28%   27%   27%   21%   30%    27%   24%   29%   28%   28%    18%   29%   18%   35%    30% 
                                            B                                                      K                  R     R     R            T           T 
  
  1                           301    69   232   135   138    107    77   102   111    88    90   165     46    12    72   103    65     48   143    85    58     14 
                              30%   33%   29%   25%   31%    33%   30%   38%   30%   25%   36%   29%    25%   39%   23%   32%   33%    36%   27%   34%   36%    28% 
                                                               D          IJ                 M                              O     O      O                 S 
  
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
Continued 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 235 
Table 48-2 
QUESTION D10: 
Does your household currently participate in the following food assistance programs? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
  2                           238    64   174   131   104     71    68    58   100    79    72   121     45     7    78    71    48     35   141    59    25     12 
                              24%   31%   22%   25%   23%    22%   27%   22%   27%   22%   29%   22%    24%   21%   25%   22%   24%    26%   26%   24%   16%    24% 
                                      C                                                      L                                                 U 
  
  3                           120    30    91    64    65     39    29    21    38    61    24    67     29     4    39    45    19     13    59    41    12      6 
                              12%   14%   11%   12%   14%    12%   11%    8%   10%   17%   10%   12%    15%   13%   13%   14%    9%    10%   11%   17%    8%    11% 
                                                                                      HI                                                             U 
  
  4+                           63    13    50    43    27     16     7    11    19    32    11    37     15     1    27    15    11     10    34    19     8      3 
                               6%    6%    6%    8%    6%     5%    3%    4%    5%    9%    4%    7%     8%    3%    9%    4%    5%     8%    6%    7%    5%     6% 
                                                  G     G                              H 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 48-3 
QUESTION D10: 
Does your household currently participate in the following food assistance programs? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
FREE SCHOOL BREAKFAST OR      439     60    379    141   100    104    83    65   170    114    90   152     23   148   113   125    45     38      36    194   329   111 
LUNCH                         44%    32%    47%    45%   38%    46%   46%   41%   42%    49%   43%   47%    40%   43%   43%   40%   34%    60%     69%    45%   45%   41% 
                                              B                                                                                            PQT     PQT      Q 
  
FOOD STAMPS NOW KNOWN AS      436     68    368    149    88    117    71    67   167    117    85   148     26   162    97    97    56     38      36    208   311   125 
SNAP OR [INSERT NAME BASED    44%    37%    45%    48%   34%    52%   39%   42%   42%    51%   41%   46%    45%   47%   37%   31%   42%    61%     70%    48%   43%   46% 
ON STATE]                                     B      E           EG                       IK           O            O                 P     PQ     PQT      P 
  
MY HOUSEHOLD DOES NOT         271     63    208     86    97     39    49    56   111     55    49    77     16    96    77   109    42      7       7    102   203    68 
PARTICIPATE IN ANY FOOD       27%    34%    25%    28%   37%    17%   27%   35%   28%    24%   23%   24%    27%   28%   29%   35%   31%    11%     13%    23%   28%   25% 
ASSISTANCE PROGRAMS                    C             F   DFG            F    JK                                               RST    RS                     R 
  
REDUCED PRICE SCHOOL          210     31    179     52    50     62    39    28    82     52    47    66     13    64    65    66    27     13      11     92   146    64 
BREAKFAST OR LUNCH            21%    17%    22%    17%   19%    27%   21%   18%   20%    23%   22%   20%    23%   18%   25%   21%   20%    20%     21%    21%   20%   24% 
                                                                  D 
  
WIC - A SUPPLEMENTAL          141     22    119     40    31     42    25    23    45     31    42    46      5    49    39    34    19      6      13     67   104    36 
NUTRITION PROGRAM FOR         14%    12%    15%    13%   12%    19%   14%   14%   11%    14%   20%   14%     8%   14%   15%   11%   14%     9%     24%    16%   14%   14% 
WOMEN, INFANTS, AND                                                                              I 
CHILDREN 
  
FOOD PANTRIES, FOOD BANKS     130     26    103     38    27     34    26    24    37     46    23    46     13    49    21    36    11      7      11     65    87    43 
OR SOUP KITCHENS              13%    14%    13%    12%   10%    15%   14%   15%    9%    20%   11%   14%    23%   14%    8%   12%    8%    10%     20%    15%   12%   16% 
                                                                                          IK           O      O     O                                       Q 
  
SUMMER MEALS                   54      7     47     19    11     16     7     8     7     15    24    16      5    14    19    11     9      2       5     26    41    13 
                               5%     4%     6%     6%    4%     7%    4%    5%    2%     7%   12%    5%     9%    4%    7%    3%    7%     3%      9%     6%    6%    5% 
                                                                                           I    HI 
  
SOMETHING ELSE                 10      1      9      1     2      1     2     1     4      2     4     2      -     5     2     2     -      1       2      5     9     1 
                               1%      -     1%      -    1%     1%    1%    1%    1%     1%    2%    1%      -    1%    1%    1%     -     1%      4%     1%    1%     - 
                                                                                                                    M                                       Q 
  
DON'T KNOW/REFUSED              7      2      5      2     -      3     1     -     1      3     3     3      1     1     2     2     1      -       -      4     3     4 
                               1%     1%     1%     1%     -     1%    1%     -     -     1%    1%    1%     1%     -    1%     -    1%      -       -     1%     -    1% 
  
  
  
FREE/REDUCED MEALS            568     79    489    168   137    142   109    83   224    140   121   187     29   189   160   165    71     44      39    247   426   142 
                              57%    43%    60%    54%   52%    62%   60%   52%   56%    61%   58%   58%    50%   55%   61%   53%   53%    70%     76%    57%   58%   53% 
                                              B                   E                                                                         PQ     PQT 
  
  
FOOD ASSISTANCE INDEX 
--------------------- 
  
  0                           271     63    208     86    97     39    49    56   111     55    49    77     16    96    77   109    42      7       7    102   203    68 
                              27%    34%    25%    28%   37%    17%   27%   35%   28%    24%   23%   24%    27%   28%   29%   35%   31%    11%     13%    23%   28%   25% 
                                       C             F   DFG            F    JK                                               RST    RS                     R 
  
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 48-3 
QUESTION D10: 
Does your household currently participate in the following food assistance programs? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
  1                           301     62    239     92    75     69    59    39   135     52    75   109     17    91    83    98    40     24       7    130   218    83 
                              30%    33%    29%    29%   29%    30%   33%   25%   34%    23%   36%   34%    29%   26%   31%   32%   30%    39%     13%    30%   30%   31% 
                                                                                   HJ           HJ     N                        S     S      S              S 
  
  2                           238     36    201     77    50     58    46    36    98     65    39    71     10    94    62    58    32     20      18    110   174    64 
                              24%    20%    25%    25%   19%    26%   25%   22%   24%    28%   18%   22%    18%   27%   24%   19%   24%    31%     34%    25%   24%   24% 
                                                                                           K                                                         P      P 
  
  3                           120     12    108     36    25     42    15    18    45     35    22    38      9    52    21    23    12      9      15     60    90    31 
                              12%     7%    13%    12%   10%    18%    8%   11%   11%    15%   10%   12%    16%   15%    8%    7%    9%    15%     30%    14%   12%   11% 
                                              B                 DEG                                                 O                              PQT      P 
  
  4+                           63     10     54     18    13     16    12    11    10     19    23    24      5    13    20    21     6      3       5     28    42    21 
                               6%     5%     7%     6%    5%     7%    7%    7%    3%     8%   11%    7%     8%    4%    7%    7%    5%     4%     10%     7%    6%    8% 
                                                                              I            I     I 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 48-4 
QUESTION D10: 
Does your household currently participate in the following food assistance programs? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
FREE SCHOOL BREAKFAST OR      439   408    28   211   130   115   312    260    120     54    254    130     46 
LUNCH                         44%   45%   39%   49%   47%   57%   41%    53%    38%    31%    53%    36%    34% 
                                                              G           IJ                   LM 
  
FOOD STAMPS NOW KNOWN AS      436   405    28   200   125   107   315    249    132     47    247    134     44 
SNAP OR [INSERT NAME BASED    44%   44%   39%   46%   45%   52%   41%    51%    42%    28%    52%    37%    33% 
ON STATE]                                                     G           IJ      J            LM 
  
MY HOUSEHOLD DOES NOT         271   238    25   103    64    28   237     86     97     81     85    120     57 
PARTICIPATE IN ANY FOOD       27%   26%   36%   24%   23%   14%   31%    17%    31%    47%    18%    33%    42% 
ASSISTANCE PROGRAMS                                                 F             H     HI             K      K 
  
REDUCED PRICE SCHOOL          210   196    13    97    67    56   148    118     60     27    112     73     23 
BREAKFAST OR LUNCH            21%   21%   18%   22%   24%   28%   19%    24%    19%    16%    24%    20%    17% 
                                                              G            J 
  
WIC - A SUPPLEMENTAL          141   133     8    63    39    34   104     86     36     18     82     37     18 
NUTRITION PROGRAM FOR         14%   14%   11%   15%   14%   17%   13%    17%    12%    10%    17%    10%    13% 
WOMEN, INFANTS, AND                                                       IJ                    L 
CHILDREN 
  
FOOD PANTRIES, FOOD BANKS     130   119    11    68    43    41    86     81     30     14     85     36      7 
OR SOUP KITCHENS              13%   13%   16%   16%   15%   20%   11%    17%    10%     8%    18%    10%     5% 
                                                              G           IJ                   LM 
  
SUMMER MEALS                   54    51     3    32    14    21    33     36     13      5     34     17      2 
                               5%    6%    4%    7%    5%   10%    4%     7%     4%     3%     7%     5%     2% 
                                                              G            J                    M 
  
SOMETHING ELSE                 10     9     -     5     2     4     6      6      1      4      4      3      3 
                               1%    1%     -    1%    1%    2%    1%     1%      -     2%     1%     1%     2% 
                                      C 
  
DON'T KNOW/REFUSED              7     5     -     1     1     2     4      2      1      4      2      3      1 
                               1%    1%    1%     -     -    1%    1%      -      -     2%      -     1%     1% 
  
  
  
FREE/REDUCED MEALS            568   529    36   266   170   144   411    330    159     70    317    181     60 
                              57%   58%   50%   61%   61%   71%   53%    67%    51%    40%    67%    50%    45% 
                                                              G           IJ      J            LM 
  
  
FOOD ASSISTANCE INDEX 
--------------------- 
  
  0                           271   238    25   103    64    28   237     86     97     81     85    120     57 
                              27%   26%   36%   24%   23%   14%   31%    17%    31%    47%    18%    33%    42% 
                                                                    F             H     HI             K      K 
  
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 48-4 
QUESTION D10: 
Does your household currently participate in the following food assistance programs? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
  1                           301   283    16   128    94    63   229    155    101     34    143    118     30 
                              30%   31%   23%   30%   34%   31%   30%    32%    32%    20%    30%    33%    23% 
                                                                           J      J                    M 
  
  2                           238   216    19   103    60    55   178    127     74     31    128     75     30 
                              24%   24%   26%   24%   22%   27%   23%    26%    24%    18%    27%    21%    22% 
                                                                           J 
  
  3                           120   115     6    64    37    32    85     77     28     15     76     30     13 
                              12%   13%    8%   15%   13%   16%   11%    16%     9%     9%    16%     8%    10% 
                                                                          IJ                   LM 
  
  4+                           63    59     5    34    21    24    38     44     13      6     43     17      4 
                               6%    6%    6%    8%    8%   12%    5%     9%     4%     4%     9%     5%     3% 
                                                              G           IJ                   LM 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 49-1 
QUESTION D45A_1: 
Below are several statements that people have made about their food situation. For these statements, please indicate whether the statement was never true, sometimes true or 
often true for your household in the last 12 months. 
  
The food that we bought just didn't last, and we didn't have money to get more 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
NEVER                         420   132    88   200    59   129   218    26      5   150   150   123    87     35    21    387    32     1 
                              42%   35%   41%   49%   42%   30%   38%   20%    51%   55%   55%   41%   37%    29%   33%    80%   11%    1% 
                                                  B    FH     H    FH            H  EFGH  LMNO     N                        QR     R 
  
SOMETIMES                     393   172    78   143    52   204   232    60      1    85    85   124   109     52    21     70   199   125 
                              39%   46%   37%   35%   37%   47%   41%   46%     9%   31%   31%   41%   46%    44%   33%    14%   68%   55% 
                                     CD                 I    IJ    IJ    IJ            I           K     K      K                 PR     P 
  
OFTEN                         159    62    41    56    24    97   110    42      3    20    20    48    39     30    20      4    57    97 
                              16%   17%   19%   14%   17%   22%   19%   32%    34%    8%    8%   16%   17%    25%   32%     1%   20%   43% 
                                                        J     J     J  EFGJ                        K     K     KL   KLM            P    PQ 
  
PREFER NOT TO ANSWER           28    10     6    12     6     6     8     2      1    16    16     6     2      3     1     22     5     2 
                               3%    3%    3%    3%    4%    1%    1%    1%     6%    6%    6%    2%    1%     2%    2%     4%    2%    1% 
                                                                                     FGH    LM                              QR 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 49-2 
QUESTION D45A_1: 
Below are several statements that people have made about their food situation. For these statements, please indicate whether the statement was never true, sometimes true or 
often true for your household in the last 12 months. 
  
The food that we bought just didn't last, and we didn't have money to get more 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
NEVER                         420    85   334   219   200    136   110   107   156   153    94   231     94     9   136   129    76     69   225   102    66     26 
                              42%   42%   42%   41%   45%    42%   43%   40%   42%   43%   38%   41%    50%   29%   44%   40%   38%    52%   42%   41%   41%    52% 
                                                                                                          K                            NPQ 
  
SOMETIMES                     393    79   315   219   173    121    98   108   148   137   102   220     72    13   120   134    79     47   207   109    58     16 
                              39%   38%   40%   41%   39%    37%   39%   40%   40%   39%   41%   39%    38%   42%   39%   41%   40%    36%   39%   44%   36%    31% 
  
OFTEN                         159    35   124    77    63     55    42    46    57    56    46    93     20     5    47    55    39     12    91    33    31      3 
                              16%   17%   16%   14%   14%    17%   16%   17%   15%   16%   18%   17%    11%   16%   15%   17%   20%     9%   17%   13%   19%     6% 
                                                                                             M     M                        R     R            V           V 
  
PREFER NOT TO ANSWER           28     7    22    17    12     11     4     9     9    10     7    18      3     4     6     9     6      4    12     6     5      5 
                               3%    3%    3%    3%    3%     3%    2%    3%    2%    3%    3%    3%     2%   14%    2%    3%    3%     3%    2%    2%    3%    11% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 49-3 
QUESTION D45A_1: 
Below are several statements that people have made about their food situation. For these statements, please indicate whether the statement was never true, sometimes true or 
often true for your household in the last 12 months. 
  
The food that we bought just didn't last, and we didn't have money to get more 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
NEVER                         420     81    339    139   109     91    70    67   155     93   104   138     23   133   122   136    67     21      15    179   303   117 
                              42%    44%    42%    44%   42%    40%   38%   42%   39%    41%   50%   43%    41%   38%   46%   44%   50%    34%     29%    41%   41%   43% 
                                                                                                IJ                                   RS 
  
SOMETIMES                     393     73    320    109    98     99    81    57   174     95    67   130     17   143   100   119    47     27      25    175   281   113 
                              39%    40%    39%    35%   37%    43%   45%   35%   44%    41%   32%   41%    30%   41%   38%   38%   35%    43%     47%    40%   38%   42% 
                                                                                    K      K 
  
OFTEN                         159     27    132     55    42     36    26    32    53     40    34    41     15    64    37    45    18     14      11     70   126    33 
                              16%    15%    16%    18%   16%    16%   14%   20%   13%    17%   16%   13%    27%   18%   14%   15%   13%    22%     20%    16%   17%   12% 
                                                                                                             LO                                                   V 
  
PREFER NOT TO ANSWER           28      4     24      9    12      2     5     5    17      2     4    12      1     6     5    11     2      1       2     10    21     8 
                               3%     2%     3%     3%    5%     1%    3%    3%    4%     1%    2%    4%     2%    2%    2%    3%    1%     1%      4%     2%    3%    3% 
                                                           F                        J 
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Table 49-4 
QUESTION D45A_1: 
Below are several statements that people have made about their food situation. For these statements, please indicate whether the statement was never true, sometimes true or 
often true for your household in the last 12 months. 
  
The food that we bought just didn't last, and we didn't have money to get more 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
NEVER                         420   370    41   190   100    73   337    153    141    116    134    176     96 
                              42%   40%   58%   44%   36%   36%   44%    31%    45%    68%    28%    49%    72% 
                                            B                                     H     HI             K     KL 
  
SOMETIMES                     393   376    15   161   118    76   304    219    126     40    220    135     27 
                              39%   41%   21%   37%   43%   38%   39%    44%    40%    23%    46%    38%    20% 
                                      C                                    J      J            LM      M 
  
OFTEN                         159   145    14    73    50    49   108    107     37     12    112     36      8 
                              16%   16%   19%   17%   18%   24%   14%    22%    12%     7%    23%    10%     6% 
                                                              G           IJ                   LM 
  
PREFER NOT TO ANSWER           28    26     1     9     9     5    21     13      9      4     10     13      3 
                               3%    3%    2%    2%    3%    2%    3%     3%     3%     2%     2%     4%     2% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 50-1 
QUESTION D45A_2: 
Below are several statements that people have made about their food situation. For these statements, please indicate whether the statement was never true, sometimes true or 
often true for your household in the last 12 months. 
  
We couldn't afford to eat healthy meals 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
NEVER                         435   165    91   179    66   174   226    39      6   138   138   127    95     47    26    374    50    12 
                              44%   44%   43%   43%   47%   40%   40%   30%    60%   51%   51%   42%   40%    39%   41%    77%   17%    5% 
                                                        H     H     H            H   FGH    MN                              QR     R 
  
SOMETIMES                     397   147    77   173    46   173   235    50      3    97    97   128   105     41    22     79   192   125 
                              40%   39%   36%   42%   33%   40%   41%   39%    26%   36%   36%   42%   44%    34%   34%    16%   66%   56% 
                                                                                                                                  PR     P 
  
OFTEN                         146    58    40    48    25    83   101    38      1    25    25    40    36     30    14      9    48    88 
                              15%   15%   19%   12%   18%   19%   18%   29%     7%    9%    9%   13%   15%    25%   23%     2%   16%   39% 
                                            D           J     J     J EFGIJ                                   KLM     K            P    PQ 
  
PREFER NOT TO ANSWER           22     6     5    12     4     7     6     3      1    11    11     6     1      3     1     21     2     - 
                               2%    2%    2%    3%    3%    2%    1%    3%     6%    4%    4%    2%    1%     2%    2%     4%    1%     - 
                                                                                       G     M                              QR 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 50-2 
QUESTION D45A_2: 
Below are several statements that people have made about their food situation. For these statements, please indicate whether the statement was never true, sometimes true or 
often true for your household in the last 12 months. 
  
We couldn't afford to eat healthy meals 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
NEVER                         435    82   354   233   202    150   117   101   164   168    89   238    108    11   128   134    91     71   214   126    65     30 
                              44%   40%   45%   44%   45%    47%   46%   38%   44%   47%   36%   42%    57%   35%   41%   41%   45%    53%   40%   50%   41%    60% 
                                                                                       H                 KL                             OP           S           SU 
  
SOMETIMES                     397    90   307   211   177    117    99   117   149   128   116   222     59    11   131   135    74     45   229    88    60     16 
                              40%   44%   39%   40%   39%    36%   39%   43%   40%   36%   47%   39%    31%   35%   42%   41%   37%    34%   43%   35%   37%    32% 
                                                                                             M 
  
OFTEN                         146    30   115    74    58     45    34    44    51    51    40    86     19     6    43    52    29     16    83    31    30      2 
                              15%   15%   15%   14%   13%    14%   13%   16%   14%   14%   16%   15%    10%   19%   14%   16%   15%    12%   15%   12%   19%     3% 
                                                                                                                                               V     V     V 
  
PREFER NOT TO ANSWER           22     4    19    13    11     10     4     8     6     9     3    17      2     3     7     5     6      1    10     5     5      3 
                               2%    2%    2%    2%    2%     3%    2%    3%    2%    2%    1%    3%     1%   10%    2%    2%    3%     1%    2%    2%    3%     5% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 246 
Table 50-3 
QUESTION D45A_2: 
Below are several statements that people have made about their food situation. For these statements, please indicate whether the statement was never true, sometimes true or 
often true for your household in the last 12 months. 
  
We couldn't afford to eat healthy meals 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
NEVER                         435     94    342    139   111    103    72    65   172     96   102   140     26   142   123   137    71     23      15    188   301   135 
                              44%    51%    42%    44%   43%    45%   40%   41%   43%    42%   49%   44%    46%   41%   46%   44%   53%    37%     28%    43%   41%   50% 
                                       C                                                                                        S    RS                     S           U 
  
SOMETIMES                     397     64    332    125   103     83    80    63   156     97    81   126     24   142   104   121    46     32      29    168   292   104 
                              40%    35%    41%    40%   39%    36%   44%   39%   39%    42%   38%   39%    41%   41%   39%   39%   34%    51%     56%    39%   40%   39% 
                                                                                                                                             Q     PQT 
  
OFTEN                         146     22    124     40    38     38    29    29    59     34    25    45      8    58    35    46    17      6       7     69   123    23 
                              15%    12%    15%    13%   14%    17%   16%   18%   15%    15%   12%   14%    13%   17%   13%   15%   12%    10%     13%    16%   17%    8% 
                                                                                                                                                                  V 
  
PREFER NOT TO ANSWER           22      5     17     10     9      3     1     3    13      4     2    11      -     4     3     6     -      1       2      9    15     8 
                               2%     3%     2%     3%    3%     1%    1%    2%    3%     2%    1%    3%      -    1%    1%    2%     -     2%      4%     2%    2%    3% 
                                                           G                                           M                        Q                           Q 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 50-4 
QUESTION D45A_2: 
Below are several statements that people have made about their food situation. For these statements, please indicate whether the statement was never true, sometimes true or 
often true for your household in the last 12 months. 
  
We couldn't afford to eat healthy meals 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
NEVER                         435   389    38   212   101    81   343    166    148    113    154    177     95 
                              44%   42%   53%   49%   36%   40%   45%    34%    47%    66%    32%    49%    71% 
                                                  E                               H     HI             K     KL 
  
SOMETIMES                     397   374    21   153   125    84   303    215    128     45    218    133     30 
                              40%   41%   29%   35%   45%   41%   39%    44%    41%    26%    46%    37%    23% 
                                      C                 D                  J      J            LM      M 
  
OFTEN                         146   134    12    64    47    35   108     97     36      9     98     39      6 
                              15%   15%   16%   15%   17%   17%   14%    20%    12%     5%    21%    11%     4% 
                                                                          IJ      J            LM      M 
  
PREFER NOT TO ANSWER           22    20     1     4     5     3    17     13      2      4      6     12      3 
                               2%    2%    2%    1%    2%    2%    2%     3%     1%     2%     1%     3%     2% 
                                                                           I 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 51-1 
QUESTION D45B_1: 
In the last 12 months, did you or any other household member ever do any of the following...? 
  
Cut the size of your meals or skip meals because there wasn't enough money for food 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (YES - NO)             -325   -74   -59  -192   -33   -62  -147     9     -4  -133  -133  -125   -38    -19    -4   -462   -88   225 
                             -32%  -20%  -28%  -47%  -23%  -14%  -26%    7%   -41%  -49%  -49%  -42%  -16%   -16%   -6%   -96%  -30%  100% 
                                      D     D           J    GJ     J EFGIJ                             KL     KL   KLM            P    PQ 
  
YES                           325   147    74   105    53   182   206    67      3    63    63    85    98     49    29      3    97   225 
                              33%   39%   35%   26%   38%   42%   36%   52%    29%   23%   23%   28%   41%    41%   46%     1%   33%  100% 
                                      D     D           J     J     J  EFGJ                             KL     KL    KL            P    PQ 
  
NO                            650   220   133   297    86   244   353    58      7   196   196   211   136     68    33    465   185     - 
                              65%   59%   62%   72%   61%   56%   62%   45%    71%   72%   72%   70%   57%    57%   52%    96%   63%     - 
                                                 BC     H     H     H               EFGH   MNO   MNO                        QR     R 
  
PREFER NOT TO ANSWER           25     9     7     9     2    10     9     4      -    11    11     5     4      3     1     14    11     - 
                               2%    2%    3%    2%    2%    2%    2%    3%      -    4%    4%    2%    2%     3%    2%     3%    4%     - 
                                                              I     I     I            I                                     R     R 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 51-2 
QUESTION D45B_1: 
In the last 12 months, did you or any other household member ever do any of the following...? 
  
Cut the size of your meals or skip meals because there wasn't enough money for food 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (YES - NO)             -325   -65  -260  -173  -169   -106   -90   -75  -139  -107   -55  -205    -65   -15   -89   -85   -59    -77  -156   -93   -54    -19 
                             -32%  -31%  -33%  -33%  -38%   -33%  -35%  -28%  -37%  -30%  -22%  -36%   -34%  -47%  -29%  -26%  -30%   -58%  -29%  -37%  -34%   -38% 
                                                                                             L                        R     R     R 
  
YES                           325    69   256   173   135    103    80    92   111   122    93   172     61     6   107   116    69     28   185    76    50     14 
                              33%   34%   32%   32%   30%    32%   32%   34%   30%   34%   37%   31%    32%   20%   35%   35%   34%    21%   34%   30%   32%    28% 
                                                                                                                      R    NR     R 
  
NO                            650   134   516   345   304    209   170   167   249   229   148   377    125    21   196   201   128    104   341   168   104     33 
                              65%   65%   65%   65%   68%    65%   67%   62%   67%   64%   60%   67%    66%   67%   64%   61%   64%    79%   64%   67%   65%    66% 
                                                                                                                                       OPQ 
  
PREFER NOT TO ANSWER           25     2    22    14     9     11     4    10    10     4     8    14      3     4     5    11     4      1    10     6     5      3 
                               2%    1%    3%    3%    2%     3%    2%    4%    3%    1%    3%    3%     2%   13%    2%    3%    2%      -    2%    2%    3%     7% 
                                                                                                                R           R 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 51-3 
QUESTION D45B_1: 
In the last 12 months, did you or any other household member ever do any of the following...? 
  
Cut the size of your meals or skip meals because there wasn't enough money for food 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (YES - NO)             -325    -82   -243    -90  -107    -72   -48   -62  -109    -65   -89  -125    -20   -78   -98  -111   -61    -29      -9   -112  -211  -114 
                             -32%   -44%   -30%   -29%  -41%   -31%  -27%  -39%  -27%   -28%  -42%  -39%   -35%  -23%  -37%  -36%  -46%   -46%    -18%   -26%  -29%  -42% 
                                              B                         E           K      K                       LO                              PQR      Q     V 
  
YES                           325     50    275    107    72     77    65    47   139     81    59    94     18   132    79    96    35     16      21    155   250    75 
                              33%    27%    34%    34%   28%    34%   36%   29%   35%    35%   28%   29%    32%   38%   30%   31%   27%    26%     41%    36%   34%   28% 
                                                                                                                    L 
  
NO                            650    132    518    197   179    149   113   108   248    146   148   219     38   210   177   207    97     45      31    268   461   189 
                              65%    71%    64%    63%   69%    65%   62%   68%   62%    64%   70%   68%    66%   61%   67%   67%   73%    72%     59%    62%   63%   70% 
                                       C                                                                                              T 
  
PREFER NOT TO ANSWER           25      3     22      9    10      2     4     5    13      3     4     8      1     4     8     8     1      2       -     11    19     5 
                               2%     2%     3%     3%    4%     1%    2%    3%    3%     1%    2%    3%     2%    1%    3%    3%    1%     3%       -     2%    3%    2% 
                                                                                                                                S                           S 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 51-4 
QUESTION D45B_1: 
In the last 12 months, did you or any other household member ever do any of the following...? 
  
Cut the size of your meals or skip meals because there wasn't enough money for food 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (YES - NO)             -325  -287   -31  -144   -80   -53  -259    -56   -131   -128    -40   -164   -102 
                             -32%  -31%  -44%  -33%  -29%  -26%  -34%   -11%   -42%   -74%    -8%   -45%   -76% 
                                                                          IJ      J            LM      M 
  
YES                           325   303    19   139    95    72   248    209     90     21    213     92     15 
                              33%   33%   27%   32%   34%   35%   32%    43%    29%    12%    45%    26%    11% 
                                                                          IJ      J            LM      M 
  
NO                            650   590    51   284   176   125   507    265    220    148    253    256    118 
                              65%   64%   71%   66%   63%   62%   66%    54%    70%    86%    53%    71%    88% 
                                                                                  H     HI             K     KL 
  
PREFER NOT TO ANSWER           25    22     1    10     7     6    16     17      3      3     11     13      1 
                               2%    2%    2%    2%    3%    3%    2%     4%     1%     2%     2%     4%     1% 
                                                                           I 
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Table 52-1 
QUESTION D45B_2: 
In the last 12 months, did you or any other household member ever do any of the following...? 
  
Eat less than you felt you should because there wasn't enough money for food 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (YES - NO)             -248   -66   -49  -134   -28   -39   -86    16     -1  -122  -122   -80   -44      4    -2   -458   -14   224 
                             -25%  -18%  -23%  -33%  -20%   -9%  -15%   12%   -10%  -45%  -45%  -27%  -18%     4%   -3%   -95%   -5%   99% 
                                      D                 J   EGJ     J EFGIJ      J                 K     K   KLMO   KLM            P    PQ 
  
YES                           364   150    80   135    55   194   237    70      5    69    69   109    95     61    30      5   135   225 
                              36%   40%   37%   33%   39%   44%   42%   54%    45%   25%   25%   36%   40%    51%   48%     1%   46%  100% 
                                                        J     J     J   EGJ                        K     K     KL     K            P    PQ 
  
NO                            612   216   128   268    83   233   323    55      5   191   191   189   139     56    32    463   148     1 
                              61%   57%   60%   65%   59%   53%   57%   42%    55%   70%   70%   63%   58%    47%   51%    96%   51%     - 
                                                  B     H     H     H               EFGH   MNO     N     N                  QR     R 
  
PREFER NOT TO ANSWER           23    10     5     8     2     9     8     5      -    11    11     4     4      3     1     14    10     - 
                               2%    3%    2%    2%    2%    2%    1%    4%      -    4%    4%    1%    2%     3%    2%     3%    3%     - 
                                                              I     I     I            I                                     R     R 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 52-2 
QUESTION D45B_2: 
In the last 12 months, did you or any other household member ever do any of the following...? 
  
Eat less than you felt you should because there wasn't enough money for food 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (YES - NO)             -248   -66  -182  -116  -128    -80   -77   -66  -115   -63   -58  -140    -50    -6   -65   -56   -50    -71  -104   -89   -37    -16 
                             -25%  -32%  -23%  -22%  -28%   -25%  -30%  -24%  -31%  -18%  -23%  -25%   -26%  -19%  -21%  -17%  -25%   -54%  -19%  -36%  -23%   -31% 
                                                                                       I                        R     R     R     R            T 
  
YES                           364    68   296   201   157    116    86    97   124   144    92   204     68    11   120   131    73     30   211    78    59     16 
                              36%   33%   37%   38%   35%    36%   34%   36%   33%   40%   37%   36%    36%   34%   39%   40%   36%    23%   39%   31%   37%    31% 
                                                                                                                      R     R     R            T 
  
NO                            612   134   478   317   284    196   163   163   239   207   150   345    118    17   184   187   123    102   315   167    96     32 
                              61%   65%   60%   60%   63%    61%   64%   60%   64%   58%   60%   61%    62%   53%   60%   57%   61%    77%   59%   67%   60%    62% 
                                                                                                                                      NOPQ           S 
  
PREFER NOT TO ANSWER           23     3    20    14     7     10     5    10     8     5     7    13      3     4     4     9     5      1    10     5     5      3 
                               2%    2%    3%    3%    2%     3%    2%    4%    2%    2%    3%    2%     2%   13%    1%    3%    2%     1%    2%    2%    3%     7% 
                                                                                                                R 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 52-3 
QUESTION D45B_2: 
In the last 12 months, did you or any other household member ever do any of the following...? 
  
Eat less than you felt you should because there wasn't enough money for food 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (YES - NO)             -248    -53   -195    -95   -64    -50   -33   -39   -83    -61   -65  -104    -16   -47   -77   -86   -54    -18       1    -89  -152   -96 
                             -25%   -29%   -24%   -30%  -24%   -22%  -18%  -24%  -21%   -27%  -31%  -32%   -27%  -14%  -29%  -28%  -41%   -29%      2%   -21%  -21%  -36% 
                                                                        D                                          LO                             PQRT      Q     V 
  
YES                           364     65    299    104    94     87    73    59   151     83    71   106     20   148    89   109    39     21      27    166   280    84 
                              36%    35%    37%    33%   36%    38%   40%   37%   38%    36%   34%   33%    35%   43%   34%   35%   29%    34%     51%    38%   38%   31% 
                                                                                                                   LO                                Q            V 
  
NO                            612    118    494    199   158    138   106    97   234    144   136   210     36   195   166   195    93     40      26    255   432   180 
                              61%    64%    61%    64%   60%    61%   58%   61%   59%    63%   65%   65%    63%   56%   63%   63%   70%    63%     49%    59%   59%   67% 
                                                                                                       N                             ST                                 U 
  
PREFER NOT TO ANSWER           23      2     21      9    10      2     2     4    15      3     2     6      1     4     9     6     1      2       -     12    18     5 
                               2%     1%     3%     3%    4%     1%    1%    2%    4%     1%    1%    2%     2%    1%    4%    2%     -     3%       -     3%    3%    2% 
                                                                                                                                S                          QS 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 52-4 
QUESTION D45B_2: 
In the last 12 months, did you or any other household member ever do any of the following...? 
  
Eat less than you felt you should because there wasn't enough money for food 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (YES - NO)             -248  -205   -33  -125   -46   -48  -190    -11   -108   -119      6   -147    -97 
                             -25%  -22%  -46%  -29%  -16%  -24%  -25%    -2%   -34%   -69%     1%   -41%   -72% 
                                      C                 D                 IJ      J            LM      M 
  
YES                           364   345    19   150   113    75   283    232    102     25    236    102     18 
                              36%   38%   26%   35%   41%   37%   37%    47%    32%    15%    49%    28%    13% 
                                      C                                   IJ      J            LM      M 
  
NO                            612   550    51   275   159   123   473    243    210    144    229    249    115 
                              61%   60%   72%   64%   57%   60%   61%    49%    67%    84%    48%    69%    86% 
                                            B                                     H     HI             K     KL 
  
PREFER NOT TO ANSWER           23    21     1     8     7     6    15     17      2      3     11     11      1 
                               2%    2%    2%    2%    2%    3%    2%     3%     1%     2%     2%     3%     1% 
                                                                           I 
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Table 53-1 
QUESTION D45B_3: 
In the last 12 months, did you or any other household member ever do any of the following...? 
  
Been hungry but didn't eat because there wasn't enough money for food 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (YES - NO)             -524  -169  -120  -235   -62  -171  -273   -16     -3  -174  -174  -186  -106    -33   -19   -469  -171   115 
                             -52%  -45%  -57%  -57%  -44%  -39%  -48%  -12%   -25%  -64%  -64%  -62%  -45%   -27%  -29%   -97%  -59%   51% 
                                                              J     J  EFGJ      J                      KL    KLM    KL            P    PQ 
  
YES                           223    97    43    83    39   127   143    55      4    42    42    54    63     42    22      1    54   169 
                              22%   26%   20%   20%   27%   29%   25%   42%    37%   16%   16%   18%   26%    35%   35%      -   18%   75% 
                                                        J     J     J  EFGJ                             KL     KL    KL            P    PQ 
  
NO                            748   266   163   318   101   298   416    71      6   216   216   240   169     75    41    469   225    54 
                              75%   71%   77%   77%   72%   68%   73%   55%    63%   80%   80%   80%   71%    62%   65%    97%   77%   24% 
                                                  B     H     H     H                 FH   MNO   MNO                        QR     R 
  
PREFER NOT TO ANSWER           29    13     7     9     1    11    10     4      -    13    13     7     6      3     -     13    14     3 
                               3%    3%    3%    2%    1%    3%    2%    3%      -    5%    5%    2%    2%     3%     -     3%    5%    1% 
                                                              I     I     I           EI     O     O     O                         R 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 53-2 
QUESTION D45B_3: 
In the last 12 months, did you or any other household member ever do any of the following...? 
  
Been hungry but didn't eat because there wasn't enough money for food 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (YES - NO)             -524  -112  -412  -252  -259   -175  -160  -144  -199  -177  -125  -284   -115   -10  -139  -165  -118    -92  -259  -139   -91    -32 
                             -52%  -55%  -52%  -47%  -58%   -54%  -63%  -53%  -54%  -50%  -50%  -51%   -61%  -32%  -45%  -50%  -59%   -69%  -48%  -56%  -57%   -64% 
                                                  G                                                             R     R 
  
YES                           223    45   178   133    90     68    44    56    80    87    56   131     36     9    82    76    37     20   131    52    32      7 
                              22%   22%   22%   25%   20%    21%   17%   21%   22%   25%   23%   23%    19%   28%   26%   23%   19%    15%   24%   21%   20%    14% 
                                                  G                                                                   R     R 
  
NO                            748   157   590   384   349    243   204   199   280   264   181   415    151    19   221   240   156    111   390   192   123     39 
                              75%   76%   74%   72%   78%    75%   80%   74%   76%   74%   73%   74%    80%   60%   72%   74%   78%    84%   73%   77%   77%    78% 
                                                                     D                                                                 NOP 
  
PREFER NOT TO ANSWER           29     3    26    15     9     11     6    15    10     4    10    17      2     4     6    11     7      2    15     6     4      4 
                               3%    2%    3%    3%    2%     3%    2%    6%    3%    1%    4%    3%     1%   13%    2%    3%    4%     1%    3%    2%    3%     8% 
                                                                           J                 M 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 53-3 
QUESTION D45B_3: 
In the last 12 months, did you or any other household member ever do any of the following...? 
  
Been hungry but didn't eat because there wasn't enough money for food 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (YES - NO)             -524   -115   -410   -167  -140   -118   -91   -84  -214   -112  -114  -172    -31  -173  -141  -179   -85    -33     -12   -214  -363  -161 
                             -52%   -62%   -50%   -54%  -54%   -52%  -50%  -53%  -53%   -49%  -54%  -54%   -54%  -50%  -53%  -58%  -64%   -53%    -22%   -49%  -50%  -60% 
                                                                                                                                                  PQRT 
  
YES                           223     34    189     69    54     53    43    36    83     58    46    71     12    83    57    62    23     14      20    103   173    51 
                              22%    18%    23%    22%   21%    23%   24%   23%   21%    25%   22%   22%    21%   24%   22%   20%   17%    22%     39%    24%   24%   19% 
                                                                                                                                                    PQ 
  
NO                            748    149    599    236   195    171   133   121   297    170   160   243     43   256   199   241   108     47      32    316   536   212 
                              75%    80%    73%    75%   75%    75%   74%   75%   74%    74%   76%   76%    74%   74%   75%   78%   81%    75%     61%    73%   73%   79% 
                                                                                                                                S     S 
  
PREFER NOT TO ANSWER           29      2     27      8    12      4     5     3    20      2     4     7      3     8     9     8     2      2       -     15    22     7 
                               3%     1%     3%     3%    5%     2%    3%    2%    5%     1%    2%    2%     5%    2%    3%    3%    2%     3%       -     3%    3%    3% 
                                                                                    J                                           S                           S 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 53-4 
QUESTION D45B_3: 
In the last 12 months, did you or any other household member ever do any of the following...? 
  
Been hungry but didn't eat because there wasn't enough money for food 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (YES - NO)             -524  -465   -48  -225  -140   -96  -416   -168   -196   -143   -150   -239   -115 
                             -52%  -51%  -68%  -52%  -51%  -47%  -54%   -34%   -63%   -83%   -31%   -66%   -86% 
                                                                          IJ                   LM 
  
YES                           223   213    10    98    66    50   167    154     55     12    158     53      8 
                              22%   23%   15%   23%   24%   25%   22%    31%    18%     7%    33%    15%     6% 
                                                                          IJ      J            LM      M 
  
NO                            748   677    59   322   206   146   584    322    251    155    307    292    124 
                              75%   74%   82%   75%   74%   72%   76%    66%    80%    90%    65%    81%    92% 
                                                                                  H     HI             K     KL 
  
PREFER NOT TO ANSWER           29    26     2    12     6     7    20     15      7      5     11     16      2 
                               3%    3%    3%    3%    2%    3%    3%     3%     2%     3%     2%     4%     2% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 54-1 
QUESTION D45C: 
You indicated you or another household member cut the size of your meal or skipped a meal because there wasn't enough money for food. How often did this happen? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=YES Q.D45B_1             325   147    74   105    53   182   206    67      3    63    63    85    98     49    29      3    97   225 
                             100%   45%   23%   32%   16%   56%   63%   21%     1%   19%   19%   26%   30%    15%    9%     1%   30%   69% 
  
ALMOST EVERY MONTH            114    59    24    32    16    76    79    33      2    17    17    21    40     22    15      -    14   100 
                              35%   40%   32%   30%   31%   42%   38%   49%    76%   27%   27%   25%   40%    44%   51%      -   14%   44% 
                                                                          J                              L      L    KL            P    PQ 
  
SOME MONTHS BUT NOT EVERY     128    50    36    42    21    68    75    28      -    26    26    37    38     19     9      -    21   107 
MONTH                         39%   34%   49%   40%   41%   37%   37%   42%      -   40%   40%   43%   38%    40%   29%      -   22%   47% 
                                                        I     I     I     I            I                                           P    PQ 
  
ONLY 1 OR 2 MONTHS             78    35    13    31    14    33    48     5      1    21    21    26    19      7     5      3    57    18 
                              24%   24%   17%   29%   26%   18%   23%    8%    24%   33%   33%   31%   20%    14%   18%   100%   59%    8% 
                                                        H     H     H                  H     N     N                        QR     R 
  
PREFER NOT TO ANSWER            5     3     1     1     1     5     3     1      -     -     -     1     1      1     1      -     5     - 
                               1%    2%    2%    1%    2%    3%    2%    1%      -     -     -    2%    1%     3%    2%      -    5%     - 
                                                             IJ                                                                   PR 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 54-2 
QUESTION D45C: 
You indicated you or another household member cut the size of your meal or skipped a meal because there wasn't enough money for food. How often did this happen? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=YES Q.D45B_1             325    69   256   173   135    103    80    92   111   122    93   172     61     6   107   116    69     28   185    76    50     14 
                             100%   21%   79%   53%   42%    32%   25%   28%   34%   38%   28%   53%    19%    2%   33%   36%   21%     9%   57%   23%   16%     4% 
  
ALMOST EVERY MONTH            114    19    95    51    49     38    28    34    43    37    32    63     19     4    35    35    34      7    70    21    18      4 
                              35%   27%   37%   30%   36%    37%   34%   37%   39%   30%   34%   37%    31%   62%   33%   30%   49%    24%   38%   28%   36%    31% 
                                                                                                                                OPR 
  
SOME MONTHS BUT NOT EVERY     128    28   100    71    50     43    30    38    44    47    34    68     26     1    44    49    22     13    70    33    21      5 
MONTH                         39%   41%   39%   41%   37%    42%   37%   41%   39%   38%   36%   40%    43%   11%   41%   42%   32%    47%   38%   43%   41%    37% 
                                                                                                                      N     N            N 
  
ONLY 1 OR 2 MONTHS             78    19    59    49    35     21    20    19    22    37    23    40     15     2    28    30    13      6    43    20    12      4 
                              24%   28%   23%   28%   26%    20%   25%   20%   20%   31%   25%   23%    25%   27%   26%   26%   19%    20%   23%   26%   23%    32% 
  
PREFER NOT TO ANSWER            5     3     1     1     1      1     3     2     2     1     4     -      1     -     -     2     -      3     2     2     -      - 
                               1%    5%    1%    1%    1%     1%    3%    2%    2%    1%    4%     -     1%     -     -    2%     -     9%    1%    3%     -      - 
                                                                                             L 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 54-3 
QUESTION D45C: 
You indicated you or another household member cut the size of your meal or skipped a meal because there wasn't enough money for food. How often did this happen? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=YES Q.D45B_1             325     50    275    107    72     77    65    47   139     81    59    94     18   132    79    96    35     16      21    155   250    75 
                             100%    15%    85%    33%   22%    24%   20%   14%   43%    25%   18%   29%     6%   41%   24%   29%   11%     5%      7%    48%   77%   23% 
  
ALMOST EVERY MONTH            114     21     93     42    20     24    25    23    44     30    17    38      7    46    22    40     4      8       7     54    90    24 
                              35%    41%    34%    39%   28%    31%   39%   49%   32%    37%   29%   40%    41%   35%   28%   42%   13%    47%     31%    35%   36%   32% 
                                                                             IK                                                 Q            Q              Q 
  
SOME MONTHS BUT NOT EVERY     128     21    108     38    30     32    28    14    53     36    24    37      6    56    29    28    23      4       9     63    96    32 
MONTH                         39%    41%    39%    35%   41%    42%   43%   31%   38%    45%   41%   40%    33%   43%   36%   30%   66%    27%     40%    40%   39%   42% 
                                                                                                                                    PRT 
  
ONLY 1 OR 2 MONTHS             78      9     69     24    22     20    12     8    39     13    17    18      5    26    27    26     7      3       6     36    60    18 
                              24%    18%    25%    23%   31%    26%   18%   18%   28%    16%   30%   19%    26%   20%   35%   27%   19%    21%     29%    23%   24%   24% 
                                                                                    J            J                       LN 
  
PREFER NOT TO ANSWER            5      -      5      3     -      1     -     1     2      2     -     1      -     3     1     1     1      1       -      3     3     1 
                               1%      -     2%     3%     -     2%     -    1%    1%     2%     -    1%      -    2%    1%    1%    2%     5%       -     2%    1%    2% 
                                              B 
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Table 54-4 
QUESTION D45C: 
You indicated you or another household member cut the size of your meal or skipped a meal because there wasn't enough money for food. How often did this happen? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=YES Q.D45B_1             325   303    19   139    95    72   248    209     90     21    213     92     15 
                             100%   93%    6%   43%   29%   22%   76%    64%    28%     6%    65%    28%     5% 
  
ALMOST EVERY MONTH            114   107     7    49    41    22    90     77     30      4     81     29      3 
                              35%   35%   34%   35%   43%   30%   36%    37%    34%    20%    38%    31%    19% 
  
SOME MONTHS BUT NOT EVERY     128   120     7    60    31    31    97     81     37      8     80     40      6 
MONTH                         39%   40%   35%   43%   32%   43%   39%    38%    42%    38%    38%    44%    37% 
  
ONLY 1 OR 2 MONTHS             78    72     6    27    22    18    58     49     21      7     49     23      5 
                              24%   24%   28%   19%   23%   24%   24%    23%    24%    35%    23%    25%    36% 
  
PREFER NOT TO ANSWER            5     4     1     3     1     2     3      3      1      1      3      1      1 
                               1%    1%    4%    2%    1%    3%    1%     1%     1%     6%     1%     1%     8% 
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Table 55-1 
QUESTION D45D: 
Food Security Status. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
RAW SCORE 0-1 - FOOD SECURE   482   161    99   223    71   167   246    36      5   165   165   146   100     42    26    482     -     - 
                              48%   43%   46%   54%   50%   38%   43%   28%    55%   61%   61%   48%   42%    35%   40%   100%     -     - 
                                                  B    FH     H     H                FGH  LMNO     N                        QR 
  
RAW SCORE 2-4 - LOW FOOD      292   125    56   111    33   137   173    40      3    67    67   101    66     41    15      -   292     - 
SECURITY                      29%   33%   26%   27%   23%   31%   30%   31%    28%   25%   25%   33%   28%    34%   23%      -  100%     - 
                                                                                                   K                              PR 
  
RAW SCORE 5-6 - VERY LOW      225    91    58    76    37   132   149    54      2    39    39    54    71     37    23      -     -   225 
FOOD SECURITY                 23%   24%   27%   19%   26%   30%   26%   42%    18%   14%   14%   18%   30%    31%   36%      -     -  100% 
                                            D           J     J     J EFGIJ                             KL     KL    KL                 PQ 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 55-2 
QUESTION D45D: 
Food Security Status. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
RAW SCORE 0-1 - FOOD SECURE   482    99   383   258   231    160   123   120   182   176   105   270    107    14   147   143    96     82   248   127    76     31 
                              48%   48%   48%   49%   52%    50%   48%   45%   49%   49%   42%   48%    56%   44%   48%   44%   48%    62%   46%   51%   47%    61% 
                                                                                                          K                            OPQ 
  
RAW SCORE 2-4 - LOW FOOD      292    62   230   156   126     89    80    90   107    95    85   165     42    13    81   108    56     34   151    78    49     11 
SECURITY                      29%   30%   29%   29%   28%    28%   32%   33%   29%   27%   34%   29%    22%   43%   26%   33%   28%    26%   28%   31%   30%    22% 
                                                                                             M 
  
RAW SCORE 5-6 - VERY LOW      225    44   181   118    91     73    51    59    81    85    58   127     41     4    81    76    48     17   137    45    35      8 
FOOD SECURITY                 23%   22%   23%   22%   20%    23%   20%   22%   22%   24%   23%   23%    21%   14%   26%   23%   24%    12%   26%   18%   22%    17% 
                                                                                                                      R     R     R            T 
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Table 55-3 
QUESTION D45D: 
Food Security Status. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
RAW SCORE 0-1 - FOOD SECURE   482     91    391    151   134    106    81    75   190    106   112   169     27   146   133   153    75     29      16    203   340   142 
                              48%    49%    48%    48%   51%    46%   45%   47%   47%    46%   53%   53%    46%   42%   50%   49%   56%    46%     31%    47%   47%   53% 
                                                                                                       N                        S     S                     S 
  
RAW SCORE 2-4 - LOW FOOD      292     58    234     95    72     66    57    48   119     64    61    87     20   106    78    99    32     21      18    121   216    77 
SECURITY                      29%    31%    29%    30%   28%    29%   31%   30%   30%    28%   29%   27%    34%   31%   29%   32%   24%    33%     35%    28%   30%   28% 
  
RAW SCORE 5-6 - VERY LOW      225     36    190     67    55     56    44    37    91     60    37    65     11    95    54    58    26     13      17    109   175    51 
FOOD SECURITY                 23%    19%    23%    21%   21%    25%   24%   23%   23%    26%   18%   20%    20%   27%   20%   19%   20%    21%     33%    25%   24%   19% 
                                                                                           K                        L 
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Table 55-4 
QUESTION D45D: 
Food Security Status. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
RAW SCORE 0-1 - FOOD SECURE   482   432    41   211   119    83   387    179    161    129    162    197    108 
                              48%   47%   57%   49%   43%   41%   50%    36%    51%    75%    34%    55%    80% 
                                                                    F             H     HI             K     KL 
  
RAW SCORE 2-4 - LOW FOOD      292   268    21   128    89    79   204    162     94     31    157    106     19 
SECURITY                      29%   29%   30%   30%   32%   39%   26%    33%    30%    18%    33%    29%    14% 
                                                              G            J      J             M      M 
  
RAW SCORE 5-6 - VERY LOW      225   216    10    93    70    42   180    151     59     11    157     58      8 
FOOD SECURITY                 23%   24%   14%   22%   25%   21%   23%    31%    19%     7%    33%    16%     6% 
                                      C                                   IJ      J            LM      M 
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Table 56-1 
QUESTION D1: 
Age. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
18 - 24                        31    12    13     6     8    14    15     3      -     8     8    12     7      4     1     14    13     4 
                               3%    3%    6%    2%    6%    3%    3%    2%      -    3%    3%    4%    3%     3%    1%     3%    5%    2% 
                                            D           I     I     I                  I 
  
25 - 34                       308    99    68   142    78   139   164    34      2    91    91    72    78     39    27    147    81    81 
                              31%   26%   32%   35%   56%   32%   29%   27%    21%   33%   33%   24%   33%    33%   42%    30%   28%   36% 
                                                  B FGHIJ                                    L           L            L 
  
35 - 44                       327   120    63   144    28   141   191    41      4    93    93   103    71     45    15    143   108    76 
                              33%   32%   30%   35%   20%   32%   34%   32%    41%   34%   34%   34%   30%    38%   23%    30%   37%   34% 
                                                              E     E     E            E                        O 
  
45 - 54                       201    72    51    78     9    81   119    30      3    56    56    65    48     19    11     96    56    48 
                              20%   19%   24%   19%    7%   19%   21%   23%    29%   21%   21%   22%   20%    16%   17%    20%   19%   21% 
                                                              E     E     E            E 
  
55 - 64                        84    41    15    29     8    41    49    15      1    17    17    26    25      6     8     50    19    15 
                               8%   11%    7%    7%    5%    9%    9%   11%     9%    6%    6%    9%   11%     5%   12%    10%    7%    7% 
                                                                                                         N 
  
65 AND ABOVE                   48    32     4    12     9    20    31     6      -     6     6    21     9      7     2     32    15     2 
                               5%    9%    2%    3%    7%    5%    5%    5%      -    2%    2%    7%    4%     6%    4%     7%    5%    1% 
                                     CD                 I     I    IJ     I            I           K                         R     R 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 56-2 
QUESTION D1: 
Age. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
18 - 24                        31     5    26    17    10     11     8    11    10    11     4    20      7    31     -     -     -      -    13     4    10      3 
                               3%    3%    3%    3%    2%     4%    3%    4%    3%    3%    2%    4%     4%  100%     -     -     -      -    2%    2%    6%     6% 
                                                                                                             OPQR 
  
25 - 34                       308    44   265   237   137     49    19    40   116   152    41   212     55     -   308     -     -      -   174    63    59     13 
                              31%   21%   33%   45%   31%    15%    7%   15%   31%   43%   17%   38%    29%     -  100%     -     -      -   32%   25%   37%    25% 
                                            B   EFG    FG      G                 H    HI          KM      K        NPQR                                    T 
  
35 - 44                       327    77   250   149   176    139   115    73   131   121    84   173     71     -     -   327     -      -   180    79    57      9 
                              33%   37%   31%   28%   39%    43%   45%   27%   35%   34%   34%   31%    37%     -     -  100%     -      -   34%   31%   36%    18% 
                                                        D      D     D           H                                       NOQR                  V     V     V 
  
45 - 54                       201    40   161    67    77     83    75    83    72    46    62   106     32     -     -     -   201      -   114    48    23     16 
                              20%   19%   20%   13%   17%    26%   30%   31%   19%   13%   25%   19%    17%     -     -     -  100%      -   21%   19%   14%    31% 
                                                              DE    DE    IJ     J           M                                 NOPR                               U 
  
55 - 64                        84    21    63    34    29     24    22    42    28    11    36    36     13     -     -     -     -     84    33    38     9      3 
                               8%   10%    8%    6%    6%     8%    9%   16%    8%    3%   14%    6%     7%     -     -     -     -    64%    6%   15%    6%     7% 
                                                                          IJ     J          LM                                        NOPQ          SU 
  
65 AND ABOVE                   48    19    30    28    19     17    15    21    14    14    21    16     12     -     -     -     -     48    21    18     2      7 
                               5%    9%    4%    5%    4%     5%    6%    8%    4%    4%    8%    3%     6%     -     -     -     -    36%    4%    7%    1%    14% 
                                      C                                    I                 L                                        NOPQ           U           SU 
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Table 56-3 
QUESTION D1: 
Age. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
18 - 24                        31      9     22     11    10      5     5     9     7      5    11    11      3     9     8     8     3      2       5     13    18    13 
                               3%     5%     3%     3%    4%     2%    3%    6%    2%     2%    5%    4%     5%    3%    3%    3%    2%     3%     10%     3%    2%    5% 
                                                                              I                  I 
  
25 - 34                       308     42    266     95    91     70    49    45   111     75    78    90     13   117    88    96    47     18      26    121   241    68 
                              31%    23%    33%    30%   35%    31%   27%   28%   28%    33%   37%   28%    23%   34%   33%   31%   35%    29%     50%    28%   33%   25% 
                                              B                                                  I                                                 PRT            V 
  
35 - 44                       327     56    271    107    86     64    66    45   140     77    66   103     14   117    90   106    44     26      15    132   254    73 
                              33%    30%    33%    34%   33%    28%   36%   28%   35%    33%   31%   32%    25%   34%   34%   34%   33%    42%     29%    31%   35%   27% 
                                                                                                                                                                  V 
  
45 - 54                       201     49    151     63    44     50    43    48    75     49    29    58     17    62    60    70    31     14       5     78   144    56 
                              20%    27%    19%    20%   17%    22%   24%   30%   19%    21%   14%   18%    30%   18%   23%   23%   23%    22%     10%    18%   20%   21% 
                                       C                                     IK            K                                    S     S 
  
55 - 64                        84     24     61     23    23     25     6     9    41     17    18    33      6    29    14    24     8      3       -     49    49    36 
                               8%    13%     7%     7%    9%    11%    4%    6%   10%     7%    8%   10%    11%    8%    5%    8%    6%     4%       -    11%    7%   13% 
                                                           G      G                                    O                        S     S                    RS           U 
  
65 AND ABOVE                   48      6     43     14     7     13    13     5    26      8    10    27      4    13     5     7     -      -       -     41    25    23 
                               5%     3%     5%     5%    3%     6%    7%    3%    7%     4%    5%    8%     6%    4%    2%    2%     -      -       -     9%    3%    9% 
                                                                                                      NO                      QRS                        PQRS           U 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 271 
Table 56-4 
QUESTION D1: 
Age. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
18 - 24                        31    30     -    18     6    12    18     17     11      4     11     15      3 
                               3%    3%     -    4%    2%    6%    2%     3%     3%     2%     2%     4%     2% 
                                      C                       G 
  
25 - 34                       308   295    13   125    79    62   239    170    101     33    154    122     25 
                              31%   32%   18%   29%   28%   30%   31%    35%    32%    19%    32%    34%    19% 
                                      C                                    J      J             M      M 
  
35 - 44                       327   298    27   143    96    63   256    154    109     58    154    120     48 
                              33%   32%   38%   33%   35%   31%   33%    31%    35%    34%    32%    33%    36% 
  
45 - 54                       201   181    16    84    65    31   164     85     63     44     87     73     31 
                              20%   20%   22%   19%   24%   15%   21%    17%    20%    26%    18%    20%    23% 
                                                                                         H 
  
55 - 64                        84    73    10    36    19    18    63     46     14     21     50     17     15 
                               8%    8%   14%    8%    7%    9%    8%     9%     4%    12%    10%     5%    11% 
                                                                           I             I      L             L 
  
65 AND ABOVE                   48    39     5    27    13    17    30     19     16     12     20     14     13 
                               5%    4%    8%    6%    5%    8%    4%     4%     5%     7%     4%     4%    10% 
                                                              G                                               L 
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Table 57-1 
QUESTION S5: 
Including yourself, how many people currently live in your household? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
2-3                           248   114    44    90    11   123   153    37      4    52    52    90    72     24    11    105    85    58 
                              25%   30%   21%   22%    8%   28%   27%   29%    35%   19%   19%   30%   30%    20%   17%    22%   29%   26% 
                                     CD                      EJ    EJ     E            E         KNO   KNO                         P 
  
4-5                           562   181   122   259    87   230   312    67      4   168   168   165   121     67    37    270   165   127 
                              56%   48%   58%   63%   61%   53%   55%   52%    44%   62%   62%   55%   51%    56%   59%    56%   57%   56% 
                                            B     B                                    F     M 
  
6+                            189    82    46    61    43    83   103    26      2    52    52    46    45     29    15    107    42    41 
                              19%   22%   22%   15%   31%   19%   18%   20%    20%   19%   19%   15%   19%    24%   24%    22%   14%   18% 
                                      D              FGHJ                                                                    Q 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 57-2 
QUESTION S5: 
Including yourself, how many people currently live in your household? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
2-3                           248   150    98    84    73     75    62   170    77     -   248     -      -     4    41    84    62     57   116    92    23     16 
                              25%   73%   12%   16%   16%    23%   24%   63%   21%     -  100%     -      -   14%   13%   26%   31%    43%   22%   37%   14%    31% 
                                      C                       DE    DE    IJ     J          LM                              O    NO   NOPQ     U    SU            U 
  
4-5                           562    47   515   315   249    163   126    90   268   202     -   562      -    20   212   173   106     52   321   119   101     20 
                              56%   23%   65%   59%   55%    51%   50%   33%   72%   57%     -  100%      -   64%   69%   53%   53%    39%   60%   48%   63%    40% 
                                            B    FG                             HJ     H          KM            R   PQR     R     R           TV          TV 
  
6+                            189     8   181   133   127     84    66     9    26   154     -     -    189     7    55    71    32     25    98    39    36     15 
                              19%    4%   23%   25%   28%    26%   26%    3%    7%   43%     -     -   100%   22%   18%   22%   16%    19%   18%   16%   23%    29% 
                                            B                                    H    HI                 KL 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 57-3 
QUESTION S5: 
Including yourself, how many people currently live in your household? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
2-3                           248     43    205     70    59     68    46    39   113     58    39    81     22    86    57    85    33     14       6    108   206    42 
                              25%    23%    25%    22%   23%    30%   25%   24%   28%    25%   18%   25%    38%   25%   22%   27%   25%    22%     12%    25%   28%   16% 
                                                                                    K                         O                 S                           S     V 
  
4-5                           562    102    461    181   161    112   100    91   212    127   133   171     26   201   162   169    80     37      37    235   403   159 
                              56%    55%    57%    58%   61%    49%   55%   57%   53%    55%   63%   53%    45%   58%   61%   54%   60%    60%     71%    54%   55%   59% 
                                                           F                                     I                        M                         PT 
  
6+                            189     41    148     61    41     48    35    30    75     46    38    70     10    60    46    57    20     11       9     91   121    68 
                              19%    22%    18%    20%   16%    21%   19%   19%   19%    20%   18%   22%    18%   17%   17%   18%   15%    18%     17%    21%   17%   25% 
                                                                                                                                                                        U 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 57-4 
QUESTION S5: 
Including yourself, how many people currently live in your household? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
2-3                           248   224    20   123    72    54   187    137     68     36    130     85     27 
                              25%   24%   28%   28%   26%   27%   24%    28%    22%    21%    27%    24%    20% 
  
4-5                           562   521    36   220   156   115   433    290    172     90    276    206     66 
                              56%   57%   51%   51%   56%   57%   56%    59%    55%    52%    58%    57%    49% 
  
6+                            189   171    15    90    50    34   151     64     73     45     70     70     41 
                              19%   19%   21%   21%   18%   17%   20%    13%    23%    26%    15%    19%    30% 
                                                                                  H      H                   KL 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 58-1 
QUESTION S10: 
How many children under the age of 18 currently live in your household? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
NONE                            4     1     -     3     -     3     3     2      -     1     1     -     1      -     2      4     -     - 
                                -     -     -    1%     -    1%    1%    1%      -     -     -     -    1%      -    3%     1%     -     - 
  
1                             270   107    58   105     5   109   145    42      4    77    77   102    58     21    11    120    90    59 
                              27%   28%   27%   26%    4%   25%   25%   32%    41%   28%   28%   34%   25%    18%   17%    25%   31%   26% 
                                                              E     E     E      E     E     N   MNO 
  
2                             370   122    93   155    47   167   219    33      1    98    98   111   100     38    19    182   107    81 
                              37%   33%   44%   38%   33%   38%   38%   25%     8%   36%   36%   37%   42%    32%   30%    38%   37%   36% 
                                            B           I    HI    HI                 HI 
  
3+                            356   146    62   149    89   158   202    54      5    95    95    88    79     61    32    176    95    85 
                              36%   39%   29%   36%   63%   36%   36%   42%    50%   35%   35%   29%   33%    51%   50%    36%   32%   38% 
                                      C              FGHJ                                                     KLM   KLM 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 58-2 
QUESTION S10: 
How many children under the age of 18 currently live in your household? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
NONE                            4     -     4     2     1      3     1     -     -     -     1     3      -     -     -     1     -      3     3     1     -      - 
                                -     -    1%     -     -     1%    1%     -     -     -    1%    1%      -     -     -     -     -     2%    1%    1%     -      - 
  
1                             270    74   196    65    61     67    77   270     -     -   170    90      9    11    40    73    83     63   128    84    38     18 
                              27%   36%   25%   12%   14%    21%   30%  100%     -     -   69%   16%     5%   34%   13%   22%   41%    47%   24%   34%   24%    35% 
                                      C                       DE   DEF    IJ                LM     M            O           O    OP     OP          SU 
  
2                             370    77   293   197   162    119    76     -   370     -    77   268     26    10   116   131    72     42   204    89    57     18 
                              37%   37%   37%   37%   36%    37%   30%     -  100%     -   31%   48%    14%   30%   38%   40%   36%    31%   38%   36%   36%    36% 
                                                                                HJ           M    KM 
  
3+                            356    55   301   269   224    133   100     -     -   356     -   202    154    11   152   121    46     25   200    75    65     15 
                              36%   27%   38%   51%   50%    41%   39%     -     -  100%     -   36%    82%   36%   49%   37%   23%    19%   37%   30%   41%    29% 
                                            B    FG    FG                             HI           K     KL         PQR    QR                              T 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 58-3 
QUESTION S10: 
How many children under the age of 18 currently live in your household? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
NONE                            4      1      3      1     1      2     -     -     1      2     1     3      -     1     -     3     -      -       -      1     1     3 
                                -     1%      -      -    1%     1%     -     -     -     1%    1%    1%      -     -     -    1%     -      -       -      -     -    1% 
  
1                             270     62    208     78    74     59    51    46   109     60    55    98     23    88    59    83    40     21       8    116   193    77 
                              27%    33%    26%    25%   29%    26%   28%   29%   27%    26%   26%   30%    40%   26%   22%   27%   30%    33%     15%    27%   26%   28% 
                                       C                                                               O     NO                       S      S              S 
  
2                             370     75    295    129    93     77    65    59   159     82    70   109     18   130   107   123    64     25      11    143   283    87 
                              37%    41%    36%    41%   36%    34%   36%   37%   40%    36%   33%   34%    32%   38%   41%   40%   48%    40%     22%    33%   39%   32% 
                                                                                                                                S    ST 
  
3+                            356     47    309    104    92     90    65    55   131     86    84   112     16   126    98   101    29     17      33    174   253   103 
                              36%    25%    38%    33%   35%    39%   36%   35%   33%    38%   40%   35%    28%   36%   37%   33%   22%    27%     64%    40%   35%   38% 
                                              B                                                                                 Q                 PQRT     PQ 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 58-4 
QUESTION S10: 
How many children under the age of 18 currently live in your household? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
NONE                            4     3     1     1     2     -     3      3      1      -      3      1      - 
                                -     -    2%     -    1%     -     -     1%      -      -     1%      -      - 
  
1                             270   231    30   121    73    47   214    127     75     53    121    100     35 
                              27%   25%   43%   28%   26%   23%   28%    26%    24%    31%    25%    28%    26% 
                                            B 
  
2                             370   349    18   143   114    77   282    186    126     55    183    135     44 
                              37%   38%   25%   33%   41%   38%   37%    38%    40%    32%    38%    37%    33% 
                                      C 
  
3+                            356   333    22   167    90    79   272    175    111     64    169    124     55 
                              36%   36%   30%   39%   32%   39%   35%    36%    35%    37%    36%    34%    41% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 59-1 
QUESTION D5_1: 
And, what are the ages of the children currently living in your home? 
  
1st Child. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
 0                              4     2     -     2     3     3     3     1      -     1     1     -     -      2     1      2     -     2 
                                -     -     -    1%    2%    1%     -    1%      -     -     -     -     -     1%    2%      -     -    1% 
  
 1                             14     5     5     4    10     7     9     4      -     3     3     2     1      6     3      9     1     4 
                               1%    1%    2%    1%    7%    2%    2%    3%      -    1%    1%    1%     -     5%    4%     2%     -    2% 
                                                     FGIJ     I     I     I                                    LM 
  
 2                             13     4     -     9     4     3     6     1      -     4     4     3     3      2     1     10     1     1 
                               1%    1%     -    2%    3%    1%    1%    1%      -    2%    2%    1%    1%     1%    1%     2%     -    1% 
                                                  C                 I                                                        Q 
  
 3                             12     5     3     3     6     7     6     2      -     3     3     3     1      2     3      7     3     3 
                               1%    1%    2%    1%    4%    2%    1%    2%      -    1%    1%    1%     -     2%    5%     1%    1%    1% 
                                                        I     I     I 
  
 4                             16     7     3     7     7    10    11     4      -     3     3     2     6      3     3      9     6     2 
                               2%    2%    2%    2%    5%    2%    2%    3%      -    1%    1%    1%    2%     3%    4%     2%    2%    1% 
                                                        I     I     I 
  
 5                             64    18    10    36    17    22    21     4      -    26    26    16    17      3     2     29    23    12 
                               6%    5%    5%    9%   12%    5%    4%    3%      -   10%   10%    5%    7%     2%    4%     6%    8%    5% 
                                                  B  FGHI     I     I     I          GHI     N           N 
  
 6                             63    23    14    25    10    28    29     7      -    22    22    18    12      7     4     34    18    11 
                               6%    6%    7%    6%    7%    6%    5%    5%      -    8%    8%    6%    5%     5%    7%     7%    6%    5% 
                                                        I     I     I     I            I 
  
 7                             77    23    26    29    16    36    43    11      1    22    22    18    19      8     9     24    25    29 
                               8%    6%   12%    7%   12%    8%    8%    8%    11%    8%    8%    6%    8%     6%   14%     5%    8%   13% 
                                            B                                                                                            P 
  
 8                             70    31    11    28     6    31    38     7      -    22    22    20    21      5     3     35    19    16 
                               7%    8%    5%    7%    5%    7%    7%    6%      -    8%    8%    7%    9%     4%    4%     7%    7%    7% 
                                                        I     I     I     I            I 
  
 9                             63    25    12    26    10    30    39     8      1    15    15    18    14      9     7     37    14    12 
                               6%    7%    6%    6%    7%    7%    7%    6%     8%    6%    6%    6%    6%     7%   10%     8%    5%    5% 
  
10                             55    20    12    23     6    22    32    12      -    14    14    17    15      7     2     25    17    13 
                               6%    5%    6%    6%    5%    5%    6%    9%      -    5%    5%    6%    6%     6%    4%     5%    6%    6% 
                                                        I     I     I     I            I 
  
11                             86    33    11    42     6    38    57    11      1    19    19    35    12     16     4     43    25    18 
                               9%    9%    5%   10%    4%    9%   10%    8%    10%    7%    7%   12%    5%    14%    6%     9%    9%    8% 
                                                  C                 E                              M            M 
  
12                             71    30     9    32    10    32    48     9      1    14    14    23    22      6     6     33    21    16 
                               7%    8%    4%    8%    7%    7%    8%    7%     7%    5%    5%    8%    9%     5%    9%     7%    7%    7% 
  
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 59-1 
QUESTION D5_1: 
And, what are the ages of the children currently living in your home? 
  
1st Child. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
13                             73    30    22    21     7    35    46     6      -    15    15    30    18      6     3     35    22    17 
                               7%    8%   11%    5%    5%    8%    8%    5%      -    6%    6%   10%    8%     5%    5%     7%    7%    8% 
                                            D           I     I     I     I            I 
  
14                             56    22    12    23     3    22    28     9      1    19    19    17     9      8     4     27    14    15 
                               6%    6%    6%    5%    2%    5%    5%    7%    14%    7%    7%    6%    4%     6%    6%     6%    5%    7% 
                                                                                       E 
  
15                             65    22    14    30     5    26    37    10      3    17    17    21    15      8     3     30    21    14 
                               7%    6%    6%    7%    3%    6%    6%    7%    28%    6%    6%    7%    7%     7%    5%     6%    7%    6% 
  
16                             99    37    25    37     8    45    58    12      -    25    25    29    31     10     2     46    29    24 
                              10%   10%   12%    9%    5%   10%   10%   10%      -    9%    9%   10%   13%     8%    4%    10%   10%   11% 
                                                        I     I     I     I            I                 O 
  
17                             93    38    20    35     7    36    55    13      2    26    26    27    22     13     3     45    33    15 
                               9%   10%   10%    9%    5%    8%   10%   10%    22%   10%   10%    9%    9%    11%    5%     9%   11%    7% 
                                                                    E 
  
18                              3     1     2     -     -     1     3     -      -     -     -     2     1      -     -      2     -     1 
                                -     -    1%     -     -     -    1%     -      -     -     -    1%     -      -     -      -     -    1% 
  
19                              1     -     1     -     -     -     -     -      -     1     1     -     -      -     -      1     -     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
  
  
MEAN                         10.8  11.0  11.0  10.6   8.2  10.7  11.1  10.8   13.4  10.5  10.5  11.3  11.1   10.5   9.1   10.7  11.1  10.7 
                                                              E     E     E    EFJ     E     O    KO     O 
  
MEDIAN                       11.0  11.0  11.0  11.0   7.0  11.0  11.0  11.0   15.0  11.0  11.0  11.0  11.0   11.0   9.0   11.0  11.0  11.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 59-2 
QUESTION D5_1: 
And, what are the ages of the children currently living in your home? 
  
1st Child. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
 0                              4     -     4     3     3      1     -     -     -     4     -     1      3     1     1     -     2      -     2     1     1      - 
                                -     -     -    1%    1%      -     -     -     -    1%     -     -     2%    2%     -     -    1%      -     -     -     -      - 
  
 1                             14     3    11     7     7      6     3     -     4    10     -     7      7     -     8     3     1      1     7     3     4      - 
                               1%    1%    1%    1%    1%     2%    1%     -    1%    3%     -    1%     4%     -    3%    1%    1%     1%    1%    1%    3%      - 
                                                                                       H           K      K           N                        V 
  
 2                             13     1    12    10     7      6     3     -     3     8     -     5      7     -     4     5     1      3     9     1     1      2 
                               1%     -    1%    2%    2%     2%    1%     -    1%    2%     -    1%     4%     -    1%    1%     -     2%    2%     -    1%     4% 
                                                                                       H           K      K                 N 
  
 3                             12     2    11     9     3      5     1     -     5     7     -     8      5     -     8     3     1      1     5     4     1      2 
                               1%    1%    1%    2%    1%     2%    1%     -    1%    2%     -    1%     2%     -    2%    1%     -     1%    1%    2%    1%     4% 
                                                                                 H     H           K      K           N 
  
 4                             16     6    11    11     5      2     3     -     9     7     2     9      5     -     8     3     3      3     9     4     2      2 
                               2%    3%    1%    2%    1%     1%    1%     -    3%    2%    1%    2%     3%     -    3%    1%    1%     2%    2%    2%    1%     4% 
                                                                                 H     H                              N 
  
 5                             64    10    55    64    11      4     6    21    27    16    15    45      4     4    28    22     3      7    33    16     8      7 
                               6%    5%    7%   12%    2%     1%    2%    8%    7%    4%    6%    8%     2%   13%    9%    7%    2%     5%    6%    6%    5%    13% 
                                                EFG                                          M     M                  Q     Q 
  
 6                             63     8    56    63     1      7     2     9    34    20    10    45      9     5    36     8     5      9    32    14    15      2 
                               6%    4%    7%   12%     -     2%    1%    3%    9%    6%    4%    8%     5%   16%   12%    2%    2%     7%    6%    6%   10%     4% 
                                                EFG            E                 H                 K           PQ    PQ 
  
 7                             77    18    59    77     8      5     3    18    25    35    20    48     10     2    44     8    19      5    47    14    12      5 
                               8%    9%    7%   15%    2%     1%    1%    7%    7%   10%    8%    8%     5%    7%   14%    2%    9%     4%    9%    6%    7%    10% 
                                                EFG                                                                  PR          PR 
  
 8                             70    13    57    70    14     10     5    16    33    20    23    36     11     3    26    23     6     13    41    20     7      2 
                               7%    6%    7%   13%    3%     3%    2%    6%    9%    5%    9%    6%     6%    9%    8%    7%    3%    10%    8%    8%    5%     4% 
                                                EFG                                                                   Q     Q            Q 
  
 9                             63    10    53    35    63      4     3    14    26    24    14    39     10     2    20    27     7      8    34    14    13      2 
                               6%    5%    7%    7%   14%     1%    1%    5%    7%    7%    6%    7%     5%    5%    7%    8%    3%     6%    6%    6%    8%     4% 
                                                 FG   DFG                                                                   Q 
  
10                             55    15    40    31    55      4     3    13    20    22    16    32      7     1    22    15    10      8    35    12     7      1 
                               6%    7%    5%    6%   12%     1%    1%    5%    5%    6%    6%    6%     4%    3%    7%    5%    5%     6%    7%    5%    4%     2% 
                                                 FG   DFG 
  
11                             86    17    69    35    86     15     8    17    33    36    16    53     16     2    35    26    18      5    51    21    11      3 
                               9%    8%    9%    7%   19%     5%    3%    6%    9%   10%    7%    9%     9%    7%   11%    8%    9%     4%    9%    8%    7%     6% 
                                                  G   DFG                                                             R 
  
12                             71    20    51    23    71      8     6    17    24    28    14    45     12     -    21    23    14     11    31    25    13      1 
                               7%   10%    6%    4%   16%     2%    2%    6%    7%    8%    6%    8%     6%     -    7%    7%    7%     9%    6%   10%    8%     2% 
                                                      DFG                                                             N     N     N      N     V     V     V 
  
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 59-2 
QUESTION D5_1: 
And, what are the ages of the children currently living in your home? 
  
1st Child. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
13                             73    18    55    21    25     73     6    23    27    23    24    33     17     3    17    25    17     12    35    21    10      8 
                               7%    9%    7%    4%    6%    23%    3%    9%    7%    7%   10%    6%     9%    8%    5%    8%    8%     9%    7%    8%    6%    15% 
                                                             DEG 
  
14                             56    14    42    15    17     56     3    24    17    15    19    28      9     4     9    20    18      6    27    15    11      3 
                               6%    7%    5%    3%    4%    17%    1%    9%    5%    4%    8%    5%     5%   11%    3%    6%    9%     5%    5%    6%    7%     6% 
                                                        G    DEG          IJ                                                      O 
  
15                             65    14    51    18    14     65     4    20    27    17    20    32     13     -    10    29    16     10    38    10    11      5 
                               7%    7%    6%    3%    3%    20%    2%    8%    7%    5%    8%    6%     7%    1%    3%    9%    8%     8%    7%    4%    7%     9% 
                                                             DEG                                                           NO    NO 
  
16                             99    19    80    25    31     23    99    35    30    33    26    51     21     3     9    46    25     15    52    32    12      2 
                              10%    9%   10%    5%    7%     7%   39%   13%    8%    9%   11%    9%    11%   11%    3%   14%   12%    11%   10%   13%    8%     4% 
                                                                   DEF                                                      O     O      O           V 
  
17                             93    19    74    13    24     27    93    41    23    29    30    43     21     2     5    37    35     14    48    20    20      4 
                               9%    9%    9%    2%    5%     8%   37%   15%    6%    8%   12%    8%    11%    6%    2%   11%   17%    11%    9%    8%   13%     8% 
                                                        D      D   DEF    IJ                                                O    NO      O 
  
18                              3     -     3     1     2      -     3     -     2     1     -     2      1     -     -     2     -      1     -     3     -      - 
                                -     -     -     -     -      -    1%     -     -     -     -     -     1%     -     -    1%     -     1%     -    1%     -      - 
  
19                              1     -     1     -     1      1     1     -     -     1     -     -      1     -     -     -     1      -     -     -     -      1 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -     2% 
  
  
  
MEAN                         10.8  11.2  10.7   8.6  11.0   12.8  14.8  12.1  10.4  10.3  11.7  10.4   10.8   9.9   8.7  11.8  12.4   11.2  10.7  11.1  10.9   10.2 
                                                        D     DE   DEF    IJ                 L                             NO   NOR      O 
  
MEDIAN                       11.0  12.0  11.0   8.0  11.0   14.0  16.0  13.0  10.0  11.0  12.0  11.0   12.0   9.0   8.0  12.0  13.0   12.0  11.0  12.0  11.0   11.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 59-3 
QUESTION D5_1: 
And, what are the ages of the children currently living in your home? 
  
1st Child. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
 0                              4      -      4      2     2      -     -     -     -      3     1     2      -     1     1     1     2      -       -      1     4     - 
                                -      -      -     1%    1%      -     -     -     -     1%     -    1%      -     -     -     -    1%      -       -      -    1%     - 
  
 1                             14      1     13      5     1      6     1     2     4      2     6     9      -     2     4     3     2      -       2      7    11     3 
                               1%      -     2%     2%    1%     3%    1%    1%    1%     1%    3%    3%      -    1%    1%    1%    1%      -      3%     2%    1%    1% 
                                                                                                      MN                                                    R 
  
 2                             13      4      8      3     3      6     1     2     3      4     4     7      -     5     1     4     1      -       -      7     6     7 
                               1%     2%     1%     1%    1%     3%     -    1%    1%     2%    2%    2%      -    2%     -    1%    1%      -       -     2%    1%    3% 
                                                                                                      MO            M                                      RS 
  
 3                             12      4      8      5     -      2     5     3     3      4     2     6      -     3     4     4     3      -       1      4     7     5 
                               1%     2%     1%     2%     -     1%    3%    2%    1%     2%    1%    2%      -    1%    1%    1%    2%      -      2%     1%    1%    2% 
                                                     E                  E                              M 
  
 4                             16      3     13      4     4      4     5     1     7      5     3     6      1     6     4     3     2      1       1      9    11     6 
                               2%     2%     2%     1%    1%     2%    2%    1%    2%     2%    2%    2%     2%    2%    2%    1%    1%     1%      3%     2%    1%    2% 
  
 5                             64      9     55     20    20     14    11     8    30      8    18    18      6    25    13    22     9      -       2     28    45    20 
                               6%     5%     7%     6%    8%     6%    6%    5%    7%     4%    9%    6%    10%    7%    5%    7%    7%      -      4%     6%    6%    7% 
                                                                                                 J                              R     R                     R 
  
 6                             63     12     51     22    19     13     7     9    23     19    12    13      5    26    19    13    10      -       9     32    41    22 
                               6%     7%     6%     7%    7%     6%    4%    6%    6%     8%    6%    4%    10%    8%    7%    4%    7%      -     17%     7%    6%    8% 
                                                                                                                                R     R             PR      R 
  
 7                             77     10     67     20    19     25    12    13    27     20    17    24      3    30    19    23     7      5       5     36    67    10 
                               8%     5%     8%     6%    7%    11%    6%    8%    7%     9%    8%    7%     5%    9%    7%    8%    5%     9%     11%     8%    9%    4% 
                                                                                                                                                                  V 
  
 8                             70      8     62     20    23     12    15    14    29     16    11    27      1    23    18    22    13      2       5     28    53    18 
                               7%     5%     8%     6%    9%     5%    8%    9%    7%     7%    5%    9%     2%    7%    7%    7%   10%     3%     10%     6%    7%    7% 
                                                                                                       M            M     M 
  
 9                             63     12     51     26    20     14     3     8    22     14    19    19      -    19    24    19    12      2       2     27    41    22 
                               6%     6%     6%     8%    7%     6%    2%    5%    5%     6%    9%    6%      -    6%    9%    6%    9%     4%      4%     6%    6%    8% 
                                                     G     G      G                                    M            M     M 
  
10                             55     10     45     14    14     13    12    11    16     20     8    19      3    19    14    16     9      2       4     25    38    17 
                               6%     6%     6%     5%    5%     6%    7%    7%    4%     9%    4%    6%     6%    5%    5%    5%    7%     3%      7%     6%    5%    6% 
                                                                                          IK 
  
11                             86     10     76     31    22     19    13    15    41     12    18    24      6    28    27    25    12     10       2     37    68    18 
                               9%     5%     9%    10%    8%     8%    7%    9%   10%     5%    9%    8%    11%    8%   10%    8%    9%    16%      4%     8%    9%    7% 
                                                                                    J                                                        S 
  
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 59-3 
QUESTION D5_1: 
And, what are the ages of the children currently living in your home? 
  
1st Child. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
12                             71     11     60     19    18     14    16     5    39     12    15    27      1    21    22    30     7      3       2     29    59    12 
                               7%     6%     7%     6%    7%     6%    9%    3%   10%     5%    7%    8%     1%    6%    8%   10%    5%     4%      4%     7%    8%    4% 
                                                                                   HJ                  M            M     M                                       V 
  
13                             73     15     58     25    16     16    17    16    31     16    11    25      4    24    20    22     9      4       6     32    60    13 
                               7%     8%     7%     8%    6%     7%    9%   10%    8%     7%    5%    8%     6%    7%    8%    7%    7%     7%     12%     7%    8%    5% 
  
14                             56     15     42     21    14     11    10     8    23     15    10    20      5    16    13    23     5      5       2     20    41    16 
                               6%     8%     5%     7%    5%     5%    6%    5%    6%     7%    5%    6%     9%    5%    5%    7%    4%     8%      4%     5%    6%    6% 
  
15                             65     14     51     17    18     16    12     9    23     15    18    18      6    23    18    24     8      9       -     24    52    13 
                               7%     8%     6%     5%    7%     7%    7%    6%    6%     7%    9%    6%    10%    7%    7%    8%    6%    15%       -     6%    7%    5% 
                                                                                                                                S     S      S              S 
  
16                             99     20     79     27    26     19    25    14    45     19    21    29      8    38    24    23    14      8       5     47    64    34 
                              10%    11%    10%     9%   10%     8%   14%    9%   11%     8%   10%    9%    13%   11%    9%    7%   10%    13%     10%    11%    9%   13% 
  
17                             93     25     68     29    22     23    17    20    32     25    17    27      9    37    21    33    10      9       2     39    64    30 
                               9%    14%     8%     9%    9%    10%    9%   12%    8%    11%    8%    8%    15%   11%    8%   10%    7%    14%      3%     9%    9%   11% 
                                                                                                                                S            S 
  
18                              3      2      1      1     -      2     -     -     3      -     -     2      -     1     -     -     -      2       -      1     -     3 
                                -     1%      -      -     -     1%     -     -    1%      -     -    1%      -     -     -     -     -     3%       -      -     -    1% 
  
19                              1      -      1      1     -      -     -     1     -      -     -     1      -     -     -     -     -      -       -      1     1     - 
                                -      -      -      -     -      -     -    1%     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
  
  
MEAN                         10.8   11.5   10.7   10.7  10.7   10.6  11.3  11.0  11.0   10.7  10.4  10.6   11.8  10.9  10.8  11.0  10.3   13.1     9.5   10.7  10.8  10.8 
                                       C                                                                                        S         PQST 
  
MEDIAN                       11.0   12.0   11.0   11.0  11.0   11.0  12.0  11.0  11.0   10.0  11.0  11.0   13.0  11.0  11.0  11.0  10.0   14.0     8.0   11.0  11.0  11.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 59-4 
QUESTION D5_1: 
And, what are the ages of the children currently living in your home? 
  
1st Child. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
 0                              4     3     1     1     2     1     3      3      -      1      2      2      - 
                                -     -    2%     -    1%     -     -     1%      -     1%      -     1%      - 
  
 1                             14    14     -     9     5     3    11      7      4      3     10      3      1 
                               1%    2%     -    2%    2%    1%    1%     2%     1%     2%     2%     1%     1% 
                                      C 
  
 2                             13    13     -     8     2     2    11      4      3      4      4      3      5 
                               1%    1%     -    2%    1%    1%    1%     1%     1%     2%     1%     1%     4% 
                                      C 
  
 3                             12    10     2     7     1     2    10      5      5      2      4      6      2 
                               1%    1%    3%    2%    1%    1%    1%     1%     2%     1%     1%     2%     2% 
  
 4                             16    15     1    10     4     9     8      9      4      3      7      5      2 
                               2%    2%    1%    2%    1%    4%    1%     2%     1%     2%     2%     2%     2% 
                                                              G 
  
 5                             64    59     5    21    17     8    52     36     27      2     35     26      - 
                               6%    6%    7%    5%    6%    4%    7%     7%     9%     1%     7%     7%      - 
                                                                           J      J             M      M 
  
 6                             63    61     2    29     9     8    54     25     23     13     24     30     10 
                               6%    7%    3%    7%    3%    4%    7%     5%     7%     7%     5%     8%     7% 
                                                  E 
  
 7                             77    73     3    32    18    17    59     47     22      7     40     26      8 
                               8%    8%    4%    7%    7%    8%    8%    10%     7%     4%     8%     7%     6% 
                                                                           J 
  
 8                             70    66     4    33    15    12    56     36     23      9     44     16      9 
                               7%    7%    5%    8%    6%    6%    7%     7%     7%     5%     9%     4%     7% 
                                                                                                L 
  
 9                             63    59     3    28    19    17    44     32     22      9     25     31      6 
                               6%    6%    5%    6%    7%    8%    6%     6%     7%     5%     5%     9%     4% 
  
10                             55    53     2    24    21    23    32     33     17      5     29     18      8 
                               6%    6%    3%    6%    8%   11%    4%     7%     6%     3%     6%     5%     6% 
                                                              G            J 
  
11                             86    76     9    36    31    16    66     44     29     12     44     27     11 
                               9%    8%   13%    8%   11%    8%    9%     9%     9%     7%     9%     8%     8% 
  
12                             71    65     6    32    19    17    53     40     19     10     39     22      9 
                               7%    7%    8%    7%    7%    9%    7%     8%     6%     6%     8%     6%     7% 
  
13                             73    63     7    29    25    11    60     34     27     13     32     29     11 
                               7%    7%   10%    7%    9%    6%    8%     7%     9%     7%     7%     8%     8% 
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Table 59-4 
QUESTION D5_1: 
And, what are the ages of the children currently living in your home? 
  
1st Child. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
14                             56    53     2    26    18    16    41     30     15      9     29     20      6 
                               6%    6%    2%    6%    7%    8%    5%     6%     5%     5%     6%     6%     4% 
  
15                             65    58     6    23    19     9    55     24     21     16     29     20     12 
                               7%    6%    8%    5%    7%    4%    7%     5%     7%     9%     6%     5%     9% 
  
16                             99    88     8    42    26    15    80     39     25     33     39     35     23 
                              10%   10%   11%   10%   10%    8%   10%     8%     8%    19%     8%    10%    17% 
                                                                                        HI                    K 
  
17                             93    82    10    42    22    18    72     38     28     23     38     41     11 
                               9%    9%   14%   10%    8%    9%    9%     8%     9%    13%     8%    11%     8% 
  
18                              3     3     -     -     3     -     3      3      -      -      3      -      - 
                                -     -     -     -    1%     -     -     1%      -      -     1%      -      - 
  
19                              1     1     -     1     -     -     1      -      -      -      -      -      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
  
  
MEAN                         10.8  10.7  11.6  10.7  11.1  10.6  10.9   10.5   10.6   12.0   10.6   10.8   11.4 
                                                                                        HI 
  
MEDIAN                       11.0  11.0  12.0  11.0  11.0  11.0  11.0   11.0   11.0   13.0   11.0   11.0   12.0 
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Table 60-1 
QUESTION D5_2: 
And, what are the ages of the children currently living in your home? 
  
2nd Child. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
 0                              3     -     2     1     2     1     1     -      -     1     1     1     -      1     -      2     -     1 
                                -     -    1%     -    1%     -     -     -      -     -     -     -     -     1%     -      -     -     - 
  
 1                             28     4     6    19    15     8    16     1      -     7     7     9     5      4     2     11     6    11 
                               3%    1%    3%    5%   10%    2%    3%    1%      -    3%    3%    3%    2%     4%    4%     2%    2%    5% 
                                                  B FGHIJ     I    HI                  I 
  
 2                             29    11     6    12    11    16    20     -      -     5     5     9     9      4     3      9    12     9 
                               3%    3%    3%    3%    8%    4%    4%     -      -    2%    2%    3%    4%     4%    4%     2%    4%    4% 
                                                      HIJ    HI    HI 
  
 3                             42    12     9    21    16    14    13     2      -    17    17     9     9      3     3     23    13     7 
                               4%    3%    4%    5%   11%    3%    2%    2%      -    6%    6%    3%    4%     3%    5%     5%    4%    3% 
                                                     FGHI     I     I                GHI 
  
 4                             39    16     6    17    16    24    20     8      -    10    10     6     7      5     9     22     6    10 
                               4%    4%    3%    4%   11%    6%    3%    6%      -    4%    4%    2%    3%     5%   14%     5%    2%    5% 
                                                      GIJ     I     I     I            I                            KLM 
  
 5                             53    17    14    22    12    31    33     6      1    11    11    13    14      8     7     22    11    20 
                               5%    4%    7%    5%    9%    7%    6%    4%    11%    4%    4%    4%    6%     7%   11%     5%    4%    9% 
                                                                                                                                         Q 
  
 6                             76    28    14    33    14    31    37     5      -    28    28    19    15      9     4     39    18    19 
                               8%    7%    7%    8%   10%    7%    7%    4%      -   10%   10%    6%    6%     8%    7%     8%    6%    9% 
                                                        I     I     I     I           HI 
  
 7                             54    21    10    23    12    24    33    10      -    12    12    11    16      9     5     31    13    10 
                               5%    6%    5%    6%    9%    5%    6%    8%      -    4%    4%    4%    7%     8%    8%     6%    4%    5% 
                                                        I     I     I     I            I 
  
 8                             59    20    12    28    13    22    34     9      -    19    19    16    13      7     5     31    22     6 
                               6%    5%    6%    7%    9%    5%    6%    7%      -    7%    7%    5%    6%     6%    8%     6%    8%    3% 
                                                        I     I     I     I            I                                     R     R 
  
 9                             47    18     6    23     1    17    27     2      1    16    16    14     9      7     1     27    13     7 
                               5%    5%    3%    6%    1%    4%    5%    2%    10%    6%    6%    5%    4%     6%    1%     6%    5%    3% 
                                                              E    EH                 EH     O 
  
10                             42    17    11    15     4    20    33     4      -     6     6    13    16      5     3     18    16     7 
                               4%    4%    5%    4%    3%    5%    6%    3%      -    2%    2%    4%    7%     4%    4%     4%    6%    3% 
                                                              I    IJ     I            I                 K 
  
11                             42    17     9    16     6    25    30    10      -     5     5    14     8      9     5     19    15     8 
                               4%    5%    4%    4%    4%    6%    5%    7%      -    2%    2%    5%    4%     8%    8%     4%    5%    3% 
                                                        I    IJ    IJ    IJ            I                        K 
  
12                             47    16    13    18     3    22    22     9      1    18    18     6    14      6     2     27     8    12 
                               5%    4%    6%    4%    2%    5%    4%    7%    10%    7%    7%    2%    6%     5%    4%     6%    3%    5% 
                                                                                       E     L           L 
  
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 60-1 
QUESTION D5_2: 
And, what are the ages of the children currently living in your home? 
  
2nd Child. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
13                             42    15     8    20     4    16    26     6      -    11    11    13    11      6     1     22     9    11 
                               4%    4%    4%    5%    3%    4%    5%    5%      -    4%    4%    4%    5%     5%    1%     5%    3%    5% 
                                                              I     I     I            I 
  
14                             43    18     7    18     2    18    27     6      2    11    11    13    12      7     -     23     8    12 
                               4%    5%    3%    4%    2%    4%    5%    5%    20%    4%    4%    4%    5%     6%     -     5%    3%    5% 
                                                                    E                        O     O     O      O 
  
15                             37    20     8    10     3    16    21     5      1     8     8    18     7      3     1     16    14     7 
                               4%    5%    4%    2%    2%    4%    4%    4%     8%    3%    3%    6%    3%     2%    2%     3%    5%    3% 
  
16                             26    14     6     6     1    12    18     3      -     5     5     8     7      4     1     13     9     4 
                               3%    4%    3%    1%    1%    3%    3%    3%      -    2%    2%    3%    3%     3%    2%     3%    3%    2% 
                                                              I     I                  I 
  
17                             18     6     7     4     -    10    11     2      -     5     5     5     6      2     1      6     7     5 
                               2%    2%    4%    1%     -    2%    2%    1%      -    2%    2%    2%    3%     1%    1%     1%    2%    2% 
                                                             EI    EI 
  
18                              2     -     -     2     -     -     2     -      -     -     -     1     1      -     -      -     1     1 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
  
  
MEAN                          8.6   9.2   8.8   8.1   5.8   8.6   8.9   9.5   11.3   8.3   8.3   9.1   9.0    8.5   6.9    8.7   8.9   8.2 
                                      D                       E     E    EJ      E     E           O     O      O 
  
MEDIAN                        8.0   9.0   8.0   8.0   5.0   8.0   9.0  10.0   12.0   8.0   8.0   9.0   9.0    8.0   6.0    8.0   8.0   7.0 
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Table 60-2 
QUESTION D5_2: 
And, what are the ages of the children currently living in your home? 
  
2nd Child. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
 0                              3     -     3     1     2      -     -     -     3     -     -     3      -     -     1     2     -      -     2     -     1      - 
                                -     -     -     -     -      -     -     -    1%     -     -    1%      -     -     -    1%     -      -     -     -    1%      - 
  
 1                             28     3    25    22     4      2     2     -    16    12     -    25      3     2    22     1     2      1    16     4     7      1 
                               3%    1%    3%    4%    1%     1%    1%     -    4%    3%     -    4%     2%    6%    7%     -    1%     1%    3%    2%    4%     2% 
                                                EFG                              H     H           K                PQR 
  
 2                             29     2    27    20     7      5     1     -    18    11     1    21      7     2    10    11     4      3    16     7     4      1 
                               3%    1%    3%    4%    2%     1%    1%     -    5%    3%     -    4%     4%    7%    3%    3%    2%     2%    3%    3%    3%     2% 
                                            B   EFG                              H     H           K      K 
  
 3                             42     2    40    34     8      5     2     -    21    21     2    33      7     2    28     6     4      2    29     6     6      1 
                               4%    1%    5%    6%    2%     2%    1%     -    6%    6%    1%    6%     4%    6%    9%    2%    2%     2%    5%    2%    4%     2% 
                                            B   EFG                              H     H           K                PQR                        T 
  
 4                             39     9    30    26    10      6     1     -    22    17     5    26      8     2    21     8     2      6    23     8     6      2 
                               4%    4%    4%    5%    2%     2%     -     -    6%    5%    2%    5%     4%    8%    7%    2%    1%     4%    4%    3%    4%     4% 
                                                EFG     G                        H     H           K                 PQ 
  
 5                             53    13    39    53    13      7     3     -    24    27     8    38      7     2    31    13     4      3    27    15     9      3 
                               5%    7%    5%   10%    3%     2%    1%     -    6%    8%    3%    7%     4%    5%   10%    4%    2%     3%    5%    6%    5%     6% 
                                                EFG                              H     H           K                PQR 
  
 6                             76     8    68    76    33     13     5     -    32    44     5    50     21     -    35    26    11      4    45    15    12      4 
                               8%    4%    9%   14%    7%     4%    2%     -    9%   12%    2%    9%    11%     -   11%    8%    5%     3%    8%    6%    7%     8% 
                                            B   EFG    FG                        H     H           K      K         NQR    NR     N 
  
 7                             54    10    44    54    32      5     5     -    31    23     7    35     12     1    25    13     6      9    31    11     9      2 
                               5%    5%    6%   10%    7%     2%    2%     -    8%    7%    3%    6%     6%    4%    8%    4%    3%     7%    6%    5%    6%     4% 
                                                 FG    FG                        H     H           K                 PQ 
  
 8                             59     9    51    59    36     13     7     -    27    33     3    41     16     -    22    21    10      6    32    12    11      4 
                               6%    4%    6%   11%    8%     4%    3%     -    7%    9%    1%    7%     8%     -    7%    6%    5%     4%    6%    5%    7%     8% 
                                                 FG    FG                        H     H           K      K           N     N     N      N 
  
 9                             47     6    41    23    47     11     6     -    23    24     4    27     16     1    19    18     4      5    30     6     8      3 
                               5%    3%    5%    4%   10%     3%    2%     -    6%    7%    2%    5%     8%    2%    6%    5%    2%     4%    6%    2%    5%     5% 
                                                      DFG                        H     H           K      K           Q                        T 
  
10                             42    13    29    19    42     12    11     -    22    20     8    21     13     1    12    20     6      3    18    15     8      1 
                               4%    6%    4%    4%    9%     4%    4%     -    6%    6%    3%    4%     7%    3%    4%    6%    3%     2%    3%    6%    5%     2% 
                                                      DFG                        H     H 
  
11                             42     8    33    17    42     17    10     -    16    26     5    23     14     1    12    16     8      6    20    15     6      1 
                               4%    4%    4%    3%    9%     5%    4%     -    4%    7%    2%    4%     7%    3%    4%    5%    4%     4%    4%    6%    3%     1% 
                                                      DFG                        H     H                  K 
  
12                             47     7    40    19    47     19    19     -    22    25     3    29     14     2    15    19     8      4    22    13     9      2 
                               5%    3%    5%    4%   11%     6%    7%     -    6%    7%    1%    5%     8%    6%    5%    6%    4%     3%    4%    5%    6%     5% 
                                                       DF                        H     H           K      K 
  
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 60-2 
QUESTION D5_2: 
And, what are the ages of the children currently living in your home? 
  
2nd Child. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
13                             42    10    32    10    18     42    21     -    17    26     4    25     13     -     5    23    12      3    23     8    10      1 
                               4%    5%    4%    2%    4%    13%    8%     -    4%    7%    2%    5%     7%     -    2%    7%    6%     2%    4%    3%    6%     3% 
                                                              DE    DE           H     H           K      K               NOR    NO 
  
14                             43     9    34    13    19     43    17     -    27    15     7    24     12     1     6    18    11      7    25     9     6      3 
                               4%    5%    4%    2%    4%    13%    7%     -    7%    4%    3%    4%     6%    3%    2%    6%    6%     5%    5%    4%    4%     7% 
                                                             DEG     D           H     H                                    O 
  
15                             37    10    27    15    15     37    22     -    20    18     6    23      9     4     2    17    11      3    20     9     7      1 
                               4%    5%    3%    3%    3%    12%    9%     -    5%    5%    2%    4%     5%   12%    1%    5%    6%     2%    4%    4%    4%     3% 
                                                              DE    DE           H     H                                    O     O 
  
16                             26     8    18     2     6     10    26     -    15    10     6    16      4     -     2    14     7      3    17     6     3      - 
                               3%    4%    2%     -    1%     3%   10%     -    4%    3%    3%    3%     2%     -    1%    4%    3%     2%    3%    2%    2%     1% 
                                                               D   DEF           H     H                                   NO     N 
  
17                             18     3    16     4     4      7    18     -    16     2     3    12      4     1     1     7     7      4    11     5     1      1 
                               2%    1%    2%    1%    1%     2%    7%     -    4%    1%    1%    2%     2%    2%     -    2%    3%     3%    2%    2%    1%     3% 
                                                                   DEF          HJ                                          O     O 
  
18                              2     2     -     -     1      1     2     -     1     1     1     1      -     -     -     1     1      -     1     -     1      - 
                                -    1%     -     -     -      -    1%     -     -     -     -     -      -     -     -     -     -      -     -     -    1%      - 
  
  
  
MEAN                          8.6   9.7   8.4   7.0   9.4   11.5  12.7     -   8.7   8.5  10.1   8.2    9.1   7.9   6.5   9.8  10.5    9.3   8.5   9.0   8.5    8.8 
                                      C                 D     DE   DEF                       L            L                 O    NO      O 
  
MEDIAN                        8.0  10.0   8.0   7.0  10.0   13.0  13.0     -   8.0   8.0  10.0   8.0    9.0   7.0   6.0  10.0  11.0    9.0   8.0   9.0   8.0    8.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 60-3 
QUESTION D5_2: 
And, what are the ages of the children currently living in your home? 
  
2nd Child. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
 0                              3      1      2      1     1      1     -     1     1      1     -     -      -     -     3     1     -      -       -      2     2     1 
                                -      -      -      -     -     1%     -    1%     -      -     -     -      -     -    1%     -     -      -       -      -     -     - 
  
 1                             28      8     20      4    10      8     4     4    12      8     4     3      2    12    10     6     6      -       3     12    20     8 
                               3%     4%     2%     1%    4%     4%    2%    3%    3%     3%    2%    1%     4%    3%    4%    2%    5%      -      7%     3%    3%    3% 
                                                                                                                                R     R                     R 
  
 2                             29      5     24      2    10     12     5     4    16      2     8    12      2     5    10     6     3      3       3     14    25     4 
                               3%     3%     3%     1%    4%     5%    3%    2%    4%     1%    4%    4%     4%    2%    4%    2%    2%     4%      5%     3%    3%    2% 
                                                           D      D                 J            J 
  
 3                             42      3     39      8    17     11     7     4    15     13    10    11      1    16    14     8     3      -       2     27    32    10 
                               4%     1%     5%     2%    7%     5%    4%    2%    4%     6%    5%    3%     2%    5%    5%    3%    3%      -      4%     6%    4%    4% 
                                              B            D                                                                    R                          PR 
  
 4                             39      4     35     16     7      9     7     7    19      5     8    13      1    13    12    10     2      2       3     22    30     9 
                               4%     2%     4%     5%    3%     4%    4%    4%    5%     2%    4%    4%     2%    4%    5%    3%    2%     3%      7%     5%    4%    3% 
                                                                                                                                                            Q 
  
 5                             53      7     46     14    13     16    10     7    19     12    14    15      1    25    11    15     6      1       6     24    38    15 
                               5%     4%     6%     5%    5%     7%    5%    4%    5%     5%    7%    5%     2%    7%    4%    5%    5%     2%     12%     5%    5%    5% 
                                                                                                                    M 
  
 6                             76     10     66     30    23     14     9    12    34     17    12    24      4    25    23    14    11      9       2     40    59    16 
                               8%     5%     8%     9%    9%     6%    5%    8%    9%     7%    6%    7%     7%    7%    9%    5%    8%    14%      5%     9%    8%    6% 
                                                                                                                                             P              P 
  
 7                             54     12     42     10    13     19    10    10    18     13    13    16      2    20    15    16     8      1       2     28    34    20 
                               5%     6%     5%     3%    5%     8%    6%    6%    5%     5%    6%    5%     3%    6%    5%    5%    6%     1%      4%     6%    5%    7% 
                                                                  D                                                                                         R 
  
 8                             59      6     53     24    12      8    16     7    26     15    11    15      3    17    21    20    11      2       3     20    40    19 
                               6%     3%     7%     8%    5%     3%    9%    4%    7%     6%    5%    5%     6%    5%    8%    6%    8%     3%      6%     5%    5%    7% 
                                                     F                  F 
  
 9                             47      6     41     16    11     12     6     8    16     11    12    15      2    17    12    15     6      5       2     18    33    14 
                               5%     3%     5%     5%    4%     5%    3%    5%    4%     5%    6%    5%     3%    5%    5%    5%    4%     8%      5%     4%    5%    5% 
  
10                             42      5     38     17    10      9     5     9    17     12     4    12      -    17    13    16     9      -       2     16    34     8 
                               4%     2%     5%     6%    4%     4%    3%    5%    4%     5%    2%    4%     1%    5%    5%    5%    6%      -      4%     4%    5%    3% 
                                                                                                                    M     M     R     R                     R 
  
11                             42     12     30     14     9      7    10     3    18     13     7    16      5    10    11    19     4      1       2     17    33     9 
                               4%     6%     4%     4%    4%     3%    6%    2%    4%     6%    3%    5%     8%    3%    4%    6%    3%     1%      3%     4%    4%    3% 
                                                                                           H                                    R 
  
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
Continued 
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Table 60-3 
QUESTION D5_2: 
And, what are the ages of the children currently living in your home? 
  
2nd Child. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
12                             47     12     35     16    18      9     3     5    14     17    11    16      1    15    12    20     4      4       3     16    32    15 
                               5%     7%     4%     5%    7%     4%    2%    3%    3%     7%    5%    5%     2%    4%    5%    7%    3%     7%      6%     4%    4%    5% 
                                                     G     G                              HI 
  
13                             42     10     32     11    11     11     9     4    19      8    11    13      3    14    12    13     6      7       4     13    30    12 
                               4%     5%     4%     3%    4%     5%    5%    3%    5%     4%    5%    4%     5%    4%    5%    4%    4%    11%      8%     3%    4%    4% 
  
14                             43      7     36     15     7     13     8     7    23      6     7    10      2    18    12    17     3      2       3     18    37     7 
                               4%     4%     4%     5%    3%     6%    4%    4%    6%     3%    3%    3%     3%    5%    5%    5%    3%     3%      5%     4%    5%    2% 
  
15                             37      8     29     20     6      2    10     7    11      8    11    14      1    15     8    13     4      1       2     17    25    12 
                               4%     4%     4%     6%    2%     1%    5%    5%    3%     3%    5%    4%     1%    4%    3%    4%    3%     2%      4%     4%    3%    5% 
                                                    EF                  F 
  
16                             26      5     21      6     5      6     8     7     8      5     6     9      3    11     3    13     4      3       1      5    18     8 
                               3%     3%     3%     2%    2%     3%    5%    5%    2%     2%    3%    3%     5%    3%    1%    4%    3%     4%      3%     1%    2%    3% 
                                                                                                                                T 
  
17                             18      3     15     11     3      2     2     8     5      3     2     8      1     6     3     4     4      1       -      7    13     5 
                               2%     2%     2%     4%    1%     1%    1%    5%    1%     1%    1%    2%     2%    2%    1%    1%    3%     2%       -     2%    2%    2% 
                                                     F                       IK                                                       S                     S 
  
18                              2      -      2      -     -      -     2     -     -      -     2     1      -     -     1     1     -      -       -      1     1     1 
                                -      -      -      -     -      -    1%     -     -      -    1%     -      -     -     -     -     -      -       -      -     -     - 
  
  
  
MEAN                          8.6    9.2    8.5    9.4   7.9    7.8   9.1   9.2   8.3    8.6   8.7   9.0    9.0   8.7   8.0   9.4   8.7    9.6     7.9    8.0   8.6   8.7 
                                                    EF                 EF                              O                       ST            T 
  
MEDIAN                        8.0   10.0    8.0    9.0   7.0    7.0   8.0   9.0   8.0    8.0   8.0   9.0    9.0   8.0   8.0  10.0   8.0    9.0     7.0    7.0   8.0   8.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 60-4 
QUESTION D5_2: 
And, what are the ages of the children currently living in your home? 
  
2nd Child. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
 0                              3     3     -     1     -     -     3      1      2      -      2      1      - 
                                -     -     -     -     -     -     -      -     1%      -      -      -      - 
  
 1                             28    28     -    10     7     4    24     17      7      4     15      9      3 
                               3%    3%     -    2%    3%    2%    3%     4%     2%     2%     3%     3%     2% 
                                      C 
  
 2                             29    29     -     9    11     3    26     20      2      7     19      3      6 
                               3%    3%     -    2%    4%    2%    3%     4%     1%     4%     4%     1%     4% 
                                      C                                    I             I      L 
  
 3                             42    39     2    12    12     3    37     19     15      8     15     22      2 
                               4%    4%    3%    3%    4%    1%    5%     4%     5%     5%     3%     6%     1% 
                                                                    F                                  M 
  
 4                             39    37     2    18     6     5    34     17     17      4     18     15      5 
                               4%    4%    3%    4%    2%    2%    4%     3%     5%     2%     4%     4%     4% 
  
 5                             53    52     -    26    12    13    36     36     13      4     30     20      3 
                               5%    6%    1%    6%    4%    6%    5%     7%     4%     2%     6%     5%     2% 
                                      C                                    J                    M 
  
 6                             76    70     6    28    16    20    55     38     24     11     39     20     14 
                               8%    8%    8%    6%    6%   10%    7%     8%     8%     7%     8%     6%    10% 
  
 7                             54    53     1    21    21    14    39     29     17      8     25     24      5 
                               5%    6%    1%    5%    7%    7%    5%     6%     6%     5%     5%     7%     4% 
                                      C 
  
 8                             59    51     8    20    23    20    39     31     25      4     33     21      6 
                               6%    6%   11%    5%    8%   10%    5%     6%     8%     2%     7%     6%     4% 
                                                              G            J      J 
  
 9                             47    44     3    19    15    10    37     23     10     15     21     13     14 
                               5%    5%    4%    4%    5%    5%    5%     5%     3%     8%     4%     4%    10% 
                                                                                         I                   KL 
  
10                             42    40     2    24    10    11    29     22     16      4     20     18      4 
                               4%    4%    3%    6%    4%    5%    4%     4%     5%     3%     4%     5%     3% 
  
11                             42    39     3    21    14    12    30     19     13      9     22     14      6 
                               4%    4%    5%    5%    5%    6%    4%     4%     4%     6%     5%     4%     4% 
  
12                             47    45     1    19    15     6    40     21     14     10     21     17      7 
                               5%    5%    1%    4%    5%    3%    5%     4%     4%     6%     4%     5%     5% 
                                      C 
  
13                             42    41     1    24     7     9    32     19     17      7     17     13     10 
                               4%    4%    2%    5%    2%    4%    4%     4%     5%     4%     4%     4%     7% 
                                                  E 
  
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
Continued 
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Table 60-4 
QUESTION D5_2: 
And, what are the ages of the children currently living in your home? 
  
2nd Child. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
14                             43    38     5    21    15     6    37     14     21      7     19     20      5 
                               4%    4%    7%    5%    5%    3%    5%     3%     7%     4%     4%     5%     3% 
                                                                                  H 
  
15                             37    35     2    19    12     7    28     16     14      7     15     18      5 
                               4%    4%    3%    4%    4%    4%    4%     3%     5%     4%     3%     5%     4% 
  
16                             26    22     4    11     6     7    18     12      8      6     12     10      4 
                               3%    2%    5%    3%    2%    3%    2%     2%     3%     3%     2%     3%     3% 
  
17                             18    16     1     7     5     5    11      9      4      3     10      3      3 
                               2%    2%    1%    2%    2%    2%    1%     2%     1%     2%     2%     1%     2% 
  
18                              2     2     -     2     -     1     1      1      -      1      1      -      1 
                                -     -     -     -     -    1%     -      -      -      -      -      -      - 
  
  
  
MEAN                          8.6   8.5   9.8   9.1   8.7   9.0   8.5    8.2    8.9    9.1    8.4    8.8    9.2 
  
MEDIAN                        8.0   8.0   9.0   9.0   8.0   8.0   8.0    8.0    8.0    9.0    8.0    8.0    9.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 61-1 
QUESTION D5_3: 
And, what are the ages of the children currently living in your home? 
  
3rd Child. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
 0                             16     2     3    11     8     6     3     -      -     5     5     7     2      2     -      4     5     7 
                               2%    1%    1%    3%    6%    1%    1%     -      -    2%    2%    2%    1%     2%     -     1%    2%    3% 
                                                  B  FGHI    HI                       HI     O     O 
  
 1                             26    13     2    11    15    10    12     3      -     6     6     6     6      6     2     14     5     7 
                               3%    3%    1%    3%   10%    2%    2%    2%      -    2%    2%    2%    3%     5%    3%     3%    2%    3% 
                                      C             FGHIJ     I     I                  I 
  
 2                             27     7     3    17     7     5     9     1      -    15    15     6     3      2     1     14     9     4 
                               3%    2%    1%    4%    5%    1%    2%     -      -    5%    5%    2%    1%     2%    2%     3%    3%    2% 
                                                  C    HI     I     I               FGHI     M 
  
 3                             31    12    10     9    16    19    19     3      1     7     7     5     8      3     9     14     7    11 
                               3%    3%    5%    2%   11%    4%    3%    3%    11%    3%    3%    2%    3%     3%   13%     3%    2%    5% 
                                                     FGHJ                                                          KLMN 
  
 4                             23     7     3    13     6    12    16     3      -     3     3     8     3      7     1      8    10     5 
                               2%    2%    1%    3%    4%    3%    3%    2%      -    1%    1%    3%    1%     6%    2%     2%    3%    2% 
                                                        I     I     I                                           K 
  
 5                             30    17     1    11     6    16    22     4      -     6     6     5     7      9     2     18     6     6 
                               3%    4%    1%    3%    4%    4%    4%    3%      -    2%    2%    2%    3%     8%    3%     4%    2%    3% 
                                      C                 I     I     I     I            I                       KL 
  
 6                             20    11     1     8     6     9    16     3      1     1     1     5     7      2     4      9     6     6 
                               2%    3%    1%    2%    5%    2%    3%    3%    10%    1%    1%    2%    3%     2%    6%     2%    2%    3% 
                                      C                 J           J                                    K 
  
 7                             33    12     9    12     3    15    19     7      1     8     8     7    11      5     1     21     6     6 
                               3%    3%    4%    3%    2%    3%    3%    5%     8%    3%    3%    2%    5%     4%    2%     4%    2%    3% 
  
 8                             23     7     7     9     7    11    12     5      -     6     6     7     5      2     3     10     7     7 
                               2%    2%    3%    2%    5%    3%    2%    3%      -    2%    2%    2%    2%     2%    5%     2%    2%    3% 
                                                        I     I     I     I            I 
  
 9                             21     9     7     5     3    11    13     2      1     5     5     4     5      5     1     14     3     4 
                               2%    2%    3%    1%    2%    3%    2%    2%    10%    2%    2%    1%    2%     4%    1%     3%    1%    2% 
  
10                             22    14     1     7     5    14    14     7      -     4     4     4     7      4     3     14     5     4 
                               2%    4%    1%    2%    3%    3%    2%    6%      -    2%    2%    1%    3%     4%    4%     3%    2%    2% 
                                      C                 I     I     I     I 
  
11                             13     5     3     6     -     4     7     2      -     6     6     2     2      3     -      4     3     6 
                               1%    1%    1%    1%     -    1%    1%    2%      -    2%    2%    1%    1%     2%     -     1%    1%    2% 
                                                              I     I                  I     O 
  
12                             17     9     3     6     2     9    12     3      1     4     4     4     4      3     2     11     5     1 
                               2%    2%    1%    1%    1%    2%    2%    2%    12%    1%    1%    1%    2%     2%    3%     2%    2%    1% 
  
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 61-1 
QUESTION D5_3: 
And, what are the ages of the children currently living in your home? 
  
3rd Child. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
13                             14     5     1     8     2     8     7     5      -     4     4     4     2      2     2      4     8     3 
                               1%    1%     -    2%    1%    2%    1%    4%      -    2%    2%    1%    1%     2%    3%     1%    3%    1% 
                                                              I     I     I 
  
14                              8     5     2     2     -     4     5     2      -     3     3     2     1      2     -      3     3     2 
                               1%    1%    1%    1%     -    1%    1%    2%      -    1%    1%    1%     -     2%     -     1%    1%    1% 
                                                                   EI 
  
15                             11     7     3     1     2     3     5     4      -     4     4     1     2      1     1      6     2     3 
                               1%    2%    1%     -    1%    1%    1%    3%      -    2%    2%     -    1%     1%    2%     1%    1%    1% 
                                                                    I 
  
16                             11     2     2     7     -     -     4     -      -     7     7     4     -      -     -      8     3     1 
                               1%    1%    1%    2%     -     -    1%     -      -    3%    3%    1%     -      -     -     2%    1%     - 
                                                                                    EFHI   MNO 
  
17                              8     1     3     4     1     2     7     -      -     1     1     5     2      1     -      3     2     3 
                               1%     -    1%    1%    1%     -    1%     -      -     -     -    2%    1%     1%     -     1%    1%    1% 
                                                                   HI                              O 
  
37                              1     -     -     1     -     -     1     -      -     -     -     1     -      -     -      -     1     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
  
  
MEAN                          7.1   7.3   7.5   6.8   4.6   6.9   7.5   8.3    7.5   7.4   7.4   7.6   6.9    6.8   6.3    7.2   7.6   6.4 
                                                              E     E    EF            E 
  
MEDIAN                        7.0   7.0   7.0   6.0   3.0   7.0   7.0   8.0    7.0   7.0   7.0   7.0   7.0    6.0   6.0    7.0   7.0   6.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 61-2 
QUESTION D5_3: 
And, what are the ages of the children currently living in your home? 
  
3rd Child. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
 0                             16     1    15    16     1      1     -     -     -    16     -    16      -     2    14     -     -      -    12     1     3      - 
                               2%    1%    2%    3%     -      -     -     -     -    5%     -    3%      -    6%    5%     -     -      -    2%    1%    2%      - 
                                                EFG                                   HI          KM                PQR                       TV 
  
 1                             26     1    25    25    11      1     1     -     -    26     -    25      1     4    18     4     -      -    13     4     8      1 
                               3%    1%    3%    5%    2%      -     -     -     -    7%     -    4%     1%   12%    6%    1%     -      -    2%    2%    5%     2% 
                                            B    FG    FG                             HI          KM           QR   PQR    QR 
  
 2                             27     4    23    19     9      5     2     -     -    27     -    20      7     -    14     9     3      1    13     6     7      1 
                               3%    2%    3%    4%    2%     2%    1%     -     -    8%     -    4%     4%     -    5%    3%    2%     1%    3%    2%    4%     2% 
                                                  G                                   HI           K      K          NR     N 
  
 3                             31     1    31    26    13      4     4     -     -    31     -    21     11     -    23     3     4      1    22     3     4      2 
                               3%     -    4%    5%    3%     1%    2%     -     -    9%     -    4%     6%     -    7%    1%    2%     1%    4%    1%    3%     4% 
                                            B    FG                                   HI           K      K        NPQR           N            T 
  
 4                             23     3    20    14    12      5     4     -     -    23     -    14      9     -    12     7     3      -    13     4     4      1 
                               2%    1%    3%    3%    3%     1%    2%     -     -    6%     -    2%     5%     -    4%    2%    2%      -    2%    2%    3%     2% 
                                                                                      HI           K      K          NR    NR 
  
 5                             30     3    27    30    19      7     6     -     -    30     -    15     14     1    14     7     3      5    15    10     3      2 
                               3%    1%    3%    6%    4%     2%    2%     -     -    8%     -    3%     8%    2%    5%    2%    1%     3%    3%    4%    2%     3% 
                                                 FG                                   HI           K     KL 
  
 6                             20     3    17    20     9      6     5     -     -    20     -     7     13     -     7     9     1      3    15     3     1      1 
                               2%    2%    2%    4%    2%     2%    2%     -     -    6%     -    1%     7%     -    2%    3%    1%     2%    3%    1%    1%     3% 
                                                                                      HI           K     KL           N     N                  U 
  
 7                             33     2    31    33    26     12     9     -     -    33     -    11     22     1    14    10     4      3    26     4     2      1 
                               3%    1%    4%    6%    6%     4%    4%     -     -    9%     -    2%    12%    2%    5%    3%    2%     3%    5%    2%    1%     3% 
                                            B                                         HI           K     KL                                   TU 
  
 8                             23     4    19    23    17      9     2     -     -    23     -    11     13     -    13     7     2      2    10     8     4      1 
                               2%    2%    2%    4%    4%     3%    1%     -     -    7%     -    2%     7%     -    4%    2%    1%     1%    2%    3%    3%     2% 
                                                  G     G      G                      HI           K     KL          NQ     N 
  
 9                             21     5    16     9    21      6     8     -     -    21     -     9     11     -     9     9     -      3     5     7     8      - 
                               2%    2%    2%    2%    5%     2%    3%     -     -    6%     -    2%     6%     -    3%    3%     -     2%    1%    3%    5%      - 
                                                       DF                             HI           K     KL          NQ    NQ                  V     V    SV 
  
10                             22     4    18    13    22     12    12     -     -    22     -     7     16     -     7     9     6      1    12     6     3      1 
                               2%    2%    2%    3%    5%     4%    5%     -     -    6%     -    1%     8%     -    2%    3%    3%     1%    2%    2%    2%     1% 
                                                                                      HI           K     KL           N     N     N 
  
11                             13     4     9    10    13      9     2     -     -    13     -     7      6     -     3     8     2      -     7     1     4      1 
                               1%    2%    1%    2%    3%     3%    1%     -     -    4%     -    1%     3%     -    1%    2%    1%      -    1%     -    3%     2% 
                                                        G                             HI           K      K                 N 
  
12                             17     3    15    11    17     11     9     -     -    17     -     5     13     -     1     9     5      2     9     5     2      1 
                               2%    1%    2%    2%    4%     4%    3%     -     -    5%     -    1%     7%     -     -    3%    2%     2%    2%    2%    1%     3% 
                                                                                      HI                 KL                NO     N 
  
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 61-2 
QUESTION D5_3: 
And, what are the ages of the children currently living in your home? 
  
3rd Child. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
13                             14     3    12     5     8     14    10     -     -    14     -     8      6     1     1    12     1      -     7     5     3      - 
                               1%    1%    1%    1%    2%     4%    4%     -     -    4%     -    1%     3%    4%     -    4%     -      -    1%    2%    2%      - 
                                                              DE     D                HI           K      K               OQR                  V     V 
  
14                              8     4     5     3     5      8     3     -     -     7     -     6      2     -     -     4     4      -     6     2     1      - 
                               1%    2%    1%     -    1%     3%    1%     -     -    2%     -    1%     1%     -     -    1%    2%      -    1%    1%    1%      - 
                                                               D                      HI           K                            NOR            V 
  
15                             11     2     8     4     6     11     5     -     -    11     -     5      5     -     -     7     1      2     4     4     2      - 
                               1%    1%    1%    1%    1%     3%    2%     -     -    3%     -    1%     3%     -     -    2%    1%     2%    1%    2%    2%      - 
                                                               D                      HI           K      K                NO 
  
16                             11     7     5     6     7      7    11     -     -    11     -     8      3     3     1     4     2      2     8     1     1      1 
                               1%    3%    1%    1%    1%     2%    4%     -     -    3%     -    1%     2%    9%     -    1%    1%     1%    2%     -    1%     2% 
                                      C                             DE                HI           K 
  
17                              8     1     7     2     5      5     8     -     -     8     -     7      1     -     1     3     4      -     2     2     4      - 
                               1%     -    1%     -    1%     2%    3%     -     -    2%     -    1%     1%     -     -    1%    2%      -     -    1%    3%      - 
                                                                     D                HI           K                             NR 
  
37                              1     1     -     -     1      -     1     -     -     1     -     1      -     -     -     1     -      -     -     -     1      - 
                                -    1%     -     -     -      -    1%     -     -     -     -     -      -     -     -     -     -      -     -     -    1%      - 
  
  
  
MEAN                          7.1  10.1   6.6   6.1   8.3   10.0  10.8     -     -   7.1     -   6.5    8.0   6.4   4.7   9.1   9.3    8.3   6.7   7.7   7.8    6.6 
                                      C                 D     DE    DE                                    L                 O     O      O 
  
MEDIAN                        7.0  10.0   6.0   6.0   8.0   10.0  10.0     -     -   7.0     -   5.0    7.0   1.0   4.0   9.0  10.0    7.0   6.0   8.0   8.0    6.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 61-3 
QUESTION D5_3: 
And, what are the ages of the children currently living in your home? 
  
3rd Child. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
 0                             16      -     16      2     5      9     -     -     7      6     4     3      -     7     5     1     -      -       5     10    16     - 
                               2%      -     2%     1%    2%     4%     -     -    2%     3%    2%    1%      -    2%    2%     -     -      -      9%     2%    2%     - 
                                              B            G     DG                 H      H                        M     M                         QR    PQR     V 
  
 1                             26      -     26      5     6     10     6     4    11      7     5     4      -    16     6     8     1      1       2     13    20     7 
                               3%      -     3%     1%    2%     4%    3%    3%    3%     3%    2%    1%      -    5%    2%    3%    1%     2%      4%     3%    3%    2% 
                                              B                                                                    LM     M 
  
 2                             27      5     22      8    13      5     2     4     9      4     9     8      1     9     9     6     -      1       -     20    18     9 
                               3%     3%     3%     2%    5%     2%    1%    2%    2%     2%    4%    2%     2%    2%    4%    2%     -     2%       -     5%    3%    3% 
                                                           G                                                                   QS                          QS 
  
 3                             31      4     27     11     9      4     7     6    11      2    13     8      -    16     7    10     5      4       2     11    22     9 
                               3%     2%     3%     3%    3%     2%    4%    4%    3%     1%    6%    2%      -    5%    3%    3%    4%     6%      4%     2%    3%    3% 
                                                                              J                  J     M            M     M 
  
 4                             23      5     18      3     5      8     6     3     9      5     6     6      3     9     4     7     2      1       2     11    17     6 
                               2%     2%     2%     1%    2%     4%    3%    2%    2%     2%    3%    2%     5%    3%    2%    2%    1%     1%      5%     2%    2%    2% 
  
 5                             30      1     29      5     9      6     9     3    14      6     6    10      2    11     7     6     4      4       1     15    19    10 
                               3%      -     4%     2%    3%     3%    5%    2%    4%     3%    3%    3%     3%    3%    3%    2%    3%     6%      3%     3%    3%    4% 
                                              B 
  
 6                             20      3     17      3     4      7     6     6     8      3     3     8      -     5     6     3     3      1       1     12    14     6 
                               2%     2%     2%     1%    1%     3%    3%    4%    2%     1%    1%    3%      -    2%    2%    1%    2%     1%      2%     3%    2%    2% 
                                                                                                       M            M     M 
  
 7                             33      3     30      7    10      8     8     3     8     12    10    15      2     7     8     9     2      -       3     19    22    11 
                               3%     2%     4%     2%    4%     4%    4%    2%    2%     5%    5%    5%     3%    2%    3%    3%    2%      -      5%     4%    3%    4% 
                                                                                           I                                    R                           R 
  
 8                             23      5     18     13     4      3     3     6     9      3     6     7      -     9     7    15     1      -       1      7    16     8 
                               2%     3%     2%     4%    2%     1%    1%    3%    2%     1%    3%    2%      -    3%    3%    5%    1%      -      2%     2%    2%    3% 
                                                                                                       M            M     M   QRT                           R 
  
 9                             21      3     18      8     6      3     3     1    10      8     1     8      2     7     2     6     1      2       3      9    14     7 
                               2%     1%     2%     3%    2%     1%    2%     -    3%     4%    1%    3%     4%    2%    1%    2%    1%     3%      6%     2%    2%    3% 
                                                                                          HK 
  
10                             22      5     17      7     4      7     2     4     7      9     2     5      -     7     8     7     2      1       1     11    17     5 
                               2%     3%     2%     2%    2%     3%    1%    3%    2%     4%    1%    2%     1%    2%    3%    2%    2%     2%      2%     2%    2%    2% 
                                                                                           K 
  
11                             13      2     11      3     4      4     2     4     3      3     4     3      1     3     6     5     1      -       -      8    12     1 
                               1%     1%     1%     1%    2%     2%    1%    2%    1%     1%    2%    1%     1%    1%    2%    1%    1%      -       -     2%    2%     - 
                                                                                                                               RS                          RS     V 
  
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
Continued 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 301 
Table 61-3 
QUESTION D5_3: 
And, what are the ages of the children currently living in your home? 
  
3rd Child. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
12                             17      2     15      3     4      5     5     2     9      4     2     7      1     4     5     2     5      1       1      8    11     6 
                               2%     1%     2%     1%    2%     2%    3%    1%    2%     2%    1%    2%     2%    1%    2%    1%    4%     1%      3%     2%    2%    2% 
  
13                             14      4     10      6     2      3     3     1     4      5     5     6      1     5     2     3     1      1       3      6     8     6 
                               1%     2%     1%     2%    1%     1%    1%     -    1%     2%    2%    2%     2%    2%    1%    1%    1%     2%      5%     1%    1%    2% 
  
14                              8      4      5      2     3      2     1     1     3      2     2     3      -     3     3     5     1      -       2      -     4     4 
                               1%     2%     1%     1%    1%     1%    1%    1%    1%     1%    1%    1%      -    1%    1%    2%    1%      -      4%      -    1%    2% 
                                                                                                                               RT 
  
15                             11      3      8      8     -      1     1     2     3      4     1     2      3     2     4     2     -      1       1      7    10     1 
                               1%     2%     1%     3%     -     1%    1%    1%    1%     2%    1%    1%     4%     -    2%    1%     -     2%      2%     2%    1%     - 
                                                     E                                                                                                      Q 
  
16                             11      1     10      5     3      2     2     4     4      1     3     7      -     2     3     4     -      -       3      4     7     5 
                               1%      -     1%     1%    1%     1%    1%    2%    1%      -    1%    2%      -     -    1%    1%     -      -      5%     1%    1%    2% 
                                                                                                       M 
  
17                              8      -      8      4     1      3     -     1     2      2     3     -      -     4     4     4     -      -       2      2     4     4 
                               1%      -     1%     1%     -     1%     -    1%    1%     1%    1%     -      -    1%    1%    1%     -      -      3%      -    1%    1% 
                                              B 
  
37                              1      -      1      -     -      -     1     -     -      -     1     1      -     -     -     -     -      -       -      1     1     - 
                                -      -      -      -     -      -    1%     -     -      -    1%     -      -     -     -     -     -      -       -      -     -     - 
  
  
  
MEAN                          7.1    8.3    6.9    8.3   6.2    6.5   7.3   7.5   6.8    7.4   7.1   7.8    8.4   6.1   7.3   7.7   7.1    6.3     7.8    6.7   7.0   7.5 
                                                    EF                                                 N 
  
MEDIAN                        7.0    8.0    6.0    8.0   5.0    6.0   6.0   7.0   6.0    7.0   6.0   7.0    9.0   5.0   7.0   8.0   6.0    5.0     7.0    6.0   7.0   7.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 61-4 
QUESTION D5_3: 
And, what are the ages of the children currently living in your home? 
  
3rd Child. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
 0                             16    16     -     3     1     3    13     12      2      3     11      4      1 
                               2%    2%     -    1%    1%    1%    2%     2%     1%     1%     2%     1%     1% 
                                      C 
  
 1                             26    22     5     8     9     5    21     13      9      4     13      7      5 
                               3%    2%    6%    2%    3%    3%    3%     3%     3%     2%     3%     2%     4% 
  
 2                             27    26     1    12     -     4    23     11     10      6      6     15      4 
                               3%    3%    1%    3%     -    2%    3%     2%     3%     4%     1%     4%     3% 
                                                  E                                                    K 
  
 3                             31    31     1    16    10     7    23     18     10      3     17      9      5 
                               3%    3%    1%    4%    4%    4%    3%     4%     3%     2%     4%     3%     4% 
                                      C 
  
 4                             23    22     1    11     8     3    19     14      6      3     12      7      3 
                               2%    2%    1%    2%    3%    2%    3%     3%     2%     2%     3%     2%     2% 
  
 5                             30    29     1     9     8     5    25     17      8      4     17      9      3 
                               3%    3%    1%    2%    3%    2%    3%     3%     2%     2%     4%     2%     2% 
  
 6                             20    17     2     8     7     4    16     10      4      5      9      7      4 
                               2%    2%    3%    2%    3%    2%    2%     2%     1%     3%     2%     2%     3% 
  
 7                             33    31     2    14    14     9    24     10     12     11     11     15      7 
                               3%    3%    3%    3%    5%    5%    3%     2%     4%     6%     2%     4%     5% 
                                                                                         H 
  
 8                             23    22     1    12     7     6    17     10      8      4      9     10      4 
                               2%    2%    1%    3%    2%    3%    2%     2%     3%     2%     2%     3%     3% 
  
 9                             21    19     1     8     5     3    16     12      4      4     13      5      3 
                               2%    2%    2%    2%    2%    2%    2%     2%     1%     3%     3%     1%     2% 
  
10                             22    20     3     9     9     3    19     12      7      4     13      6      2 
                               2%    2%    4%    2%    3%    1%    3%     2%     2%     2%     3%     2%     2% 
  
11                             13    12     -     9     3     5     8      8      3      2      7      4      2 
                               1%    1%    1%    2%    1%    2%    1%     2%     1%     1%     2%     1%     1% 
  
12                             17    16     2    11     3     4    11      7      7      3      5      8      5 
                               2%    2%    2%    3%    1%    2%    1%     1%     2%     2%     1%     2%     3% 
  
13                             14    11     3    10     1     3    11      6      7      1      9      5      1 
                               1%    1%    4%    2%     -    1%    1%     1%     2%     1%     2%     1%     1% 
                                                  E 
  
14                              8     8     -     8     1     2     6      2      4      1      2      4      2 
                               1%    1%     -    2%     -    1%    1%     1%     1%      -     1%     1%     1% 
                                      C           E 
  
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 61-4 
QUESTION D5_3: 
And, what are the ages of the children currently living in your home? 
  
3rd Child. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
15                             11    11     -     7     1     3     7      5      3      2      6      4      - 
                               1%    1%     -    2%     -    2%    1%     1%     1%     1%     1%     1%      - 
                                      C                                                         M 
  
16                             11    11     -     7     2     2     9      2      4      5      2      3      6 
                               1%    1%     -    2%    1%    1%    1%      -     1%     3%      -     1%     4% 
                                      C                                                                       K 
  
17                              8     8     -     4     2     4     4      5      3      -      5      3      - 
                               1%    1%     -    1%    1%    2%    1%     1%     1%      -     1%     1%      - 
                                      C                                    J                    M 
  
37                              1     1     -     1     -     1     -      1      -      -      1      -      - 
                                -     -     -     -     -    1%     -      -      -      -      -      -      - 
  
  
  
MEAN                          7.1   7.1   7.0   8.2   6.7   8.1   6.8    6.8    7.4    7.2    7.1    7.1    7.3 
                                                  E 
  
MEDIAN                        7.0   7.0   7.0   8.0   7.0   7.0   6.0    6.0    7.0    7.0    6.0    7.0    7.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 62-1 
QUESTION D5_4: 
And, what are the ages of the children currently living in your home? 
  
4th Child. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
 0                              6     1     -     5     1     1     1     1      -     4     4     -     -      1     1      3     2     1 
                               1%     -     -    1%    1%     -     -     -      -    2%    2%     -     -     1%    1%     1%    1%    1% 
  
 1                             11     4     4     3     4     5    11     1      -     -     -     3     4      3     1      7     2     2 
                               1%    1%    2%    1%    3%    1%    2%    1%      -     -     -    1%    2%     2%    2%     1%    1%    1% 
                                                             IJ    IJ 
  
 2                              6     3     1     1     2     4     4     -      -     2     2     -     2      1     1      3     2     1 
                               1%    1%    1%     -    1%    1%    1%     -      -    1%    1%     -    1%     1%    1%     1%    1%    1% 
  
 3                              9     4     1     4     2     5     6     -      -     2     2     2     4      1     -      7     1     2 
                               1%    1%     -    1%    2%    1%    1%     -      -    1%    1%    1%    2%     1%     -     1%     -    1% 
                                                             HI    HI 
  
 4                             13     5     2     7     6     5    10     1      -     1     1     5     6      1     1      9     3     1 
                               1%    1%    1%    2%    4%    1%    2%     -      -    1%    1%    2%    2%     1%    1%     2%    1%    1% 
                                                       HI     I     I 
  
 5                             10     8     1     1     2     5     3     3      -     5     5     -     2      1     2      4     1     4 
                               1%    2%    1%     -    1%    1%    1%    3%      -    2%    2%     -    1%      -    3%     1%     -    2% 
                                      D                       I 
  
 6                             13     5     1     6     1     4     7     1      -     5     5     2     4      1     -      6     2     5 
                               1%    1%    1%    1%    1%    1%    1%    1%      -    2%    2%    1%    2%     1%     -     1%    1%    2% 
                                                              I     I 
  
 7                             11     4     3     3     5     7    10     2      1     1     1     2     -      5     3      5     3     3 
                               1%    1%    1%    1%    3%    2%    2%    2%    10%     -     -    1%     -     4%    4%     1%    1%    1% 
                                                                                                               KM 
  
 8                             10     5     1     3     3     5     8     2      -     -     -     4     2      2     2      7     1     1 
                               1%    1%     -    1%    2%    1%    1%    1%      -     -     -    1%    1%     1%    3%     2%     -     - 
                                                             IJ    IJ 
  
 9                              6     2     3     1     1     2     4     1      -     2     2     1     1      1     1      3     3     - 
                               1%     -    2%     -    1%     -    1%    1%      -    1%    1%     -     -     1%    2%     1%    1%     - 
  
10                              4     4     -     -     -     2     2     1      -     2     2     1     1      1     -      2     2     1 
                                -    1%     -     -     -     -     -    1%      -    1%    1%     -    1%     1%     -      -    1%     - 
                                     CD 
  
11                              6     3     1     2     1     2     -     -      -     3     3     3     -      -     -      2     3     1 
                               1%    1%    1%     -    1%     -     -     -      -    1%    1%    1%     -      -     -      -    1%     - 
  
12                              9     6     2     1     3     6     4     3      -     -     -     5     2      1     1      3     3     3 
                               1%    2%    1%     -    2%    1%    1%    2%      -     -     -    2%    1%     1%    1%     1%    1%    1% 
                                                             IJ                                    K 
  
13                              7     4     1     2     2     4     5     3      -     1     1     2     -      3     1      3     2     1 
                               1%    1%     -    1%    2%    1%    1%    3%      -     -     -    1%     -     3%    2%     1%    1%    1% 
                                                              I     I 
  
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 62-1 
QUESTION D5_4: 
And, what are the ages of the children currently living in your home? 
  
4th Child. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
14                              3     -     1     2     1     -     -     -      -     2     2     1     -      -     -      3     -     - 
                                -     -     -     -    1%     -     -     -      -    1%    1%     -     -      -     -     1%     -     - 
  
16                              6     -     3     3     1     3     2     1      -     3     3     -     2      1     -      2     1     3 
                               1%     -    2%    1%     -    1%     -    1%      -    1%    1%     -    1%     1%     -      -     -    1% 
  
17                              5     1     1     3     -     2     2     2      -     2     2     1     2      -     -      3     2     1 
                               1%     -    1%    1%     -    1%     -    1%      -    1%    1%     -    1%      -     -     1%    1%     - 
  
20                              1     1     -     -     1     1     1     1      -     -     -     -     -      -     1      -     1     - 
                                -     -     -     -    1%     -     -    1%      -     -     -     -     -      -    1%      -     -     - 
  
  
  
MEAN                          7.2   7.1   8.1   6.8   6.6   7.4   6.5   9.4    7.0   7.3   7.3   7.8   6.5    7.3   7.4    6.8   8.3   7.1 
                                                                         EG 
  
MEDIAN                        6.0   6.0   7.0   6.0   6.0   7.0   6.0   9.0    7.0   6.0   6.0   8.0   5.0    7.0   7.0    6.0   8.0   6.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 62-2 
QUESTION D5_4: 
And, what are the ages of the children currently living in your home? 
  
4th Child. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
 0                              6     1     5     6     1      1     -     -     -     6     -     1      5     -     2     1     2      1     3     2     1      - 
                               1%     -    1%    1%     -      -     -     -     -    2%     -     -     3%     -    1%     -    1%     1%    1%    1%     -      - 
                                                  G                                   HI                 KL 
  
 1                             11     1    10     8     9      1     4     -     -    11     -     1     10     -     6     4     2      -     8     1     2      - 
                               1%    1%    1%    1%    2%      -    1%     -     -    3%     -     -     5%     -    2%    1%    1%      -    1%     -    1%      - 
                                                        F                             HI                 KL          NR                        V 
  
 2                              6     -     6     6     4      1     1     -     -     6     -     -      6     -     4     1     -      2     4     2     -      - 
                               1%     -    1%    1%    1%      -     -     -     -    2%     -     -     3%     -    1%     -     -     1%    1%    1%     -      - 
                                            B                                         HI                 KL 
  
 3                              9     1     8     6     5      3     4     -     -     9     -     1      8     -     5     5     -      -     6     -     3      - 
                               1%    1%    1%    1%    1%     1%    1%     -     -    3%     -     -     4%     -    2%    1%     -      -    1%     -    2%      - 
                                                                                      HI                 KL               NQR                 TV 
  
 4                             13     4    10    11     8      6     4     -     -    13     -     3     11     -     5     7     1      -     8     2     3      - 
                               1%    2%    1%    2%    2%     2%    1%     -     -    4%     -     -     6%     -    2%    2%    1%      -    2%    1%    2%      - 
                                                                                      HI                 KL          NR    NR                  V 
  
 5                             10     1     9    10     7      4     4     -     -    10     -     -     10     -     5     5     -      -     5     3     2      - 
                               1%     -    1%    2%    2%     1%    2%     -     -    3%     -     -     5%     -    2%    2%     -      -    1%    1%    1%      - 
                                                                                      HI                 KL               NQR                  V 
  
 6                             13     3     9    13    10      3     2     -     -    13     -     2     10     -     5     6     2      -     9     1     1      1 
                               1%    2%    1%    2%    2%     1%    1%     -     -    4%     -     -     5%     -    2%    2%    1%      -    2%    1%    1%     2% 
                                                                                      HI                 KL                NR 
  
 7                             11     -    11    11     6      7     3     -     -    11     -     -     11     -     4     5     -      1     3     5     1      1 
                               1%     -    1%    2%    1%     2%    1%     -     -    3%     -     -     6%     -    1%    2%     -     1%    1%    2%     -     3% 
                                            B                                         HI                 KL                 N 
  
 8                             10     2     7    10     9      8     3     -     -    10     -     -      9     -     3     2     1      3     6     2     1      1 
                               1%    1%    1%    2%    2%     3%    1%     -     -    3%     -     -     5%     -    1%    1%     -     2%    1%    1%    1%     1% 
                                                                                      HI                 KL 
  
 9                              6     -     6     3     6      5     -     -     -     6     -     -      6     -     4     1     1      -     3     1     1      1 
                               1%     -    1%    1%    1%     1%     -     -     -    2%     -     -     3%     -    1%     -     -      -    1%     -    1%     2% 
                                            B           G      G                      HI                 KL 
  
10                              4     1     3     2     4      4     3     -     -     4     -     -      4     -     1     4     -      -     2     1     1      - 
                                -     -     -     -    1%     1%    1%     -     -    1%     -     -     2%     -     -    1%     -      -     -     -    1%      - 
  
11                              6     -     6     4     6      4     3     -     -     6     -     -      6     -     3     3     -      -     2     3     -      1 
                               1%     -    1%    1%    1%     1%    1%     -     -    2%     -     -     3%     -    1%    1%     -      -     -    1%     -     2% 
                                            B                                         HI                 KL 
  
12                              9     3     7     7     9      8     4     -     -     9     -     3      7     2     -     3     3      1     1     4     3      1 
                               1%    1%    1%    1%    2%     2%    2%     -     -    3%     -     -     4%    6%     -    1%    1%     1%     -    2%    2%     1% 
                                                                                      HI                 KL 
  
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 62-2 
QUESTION D5_4: 
And, what are the ages of the children currently living in your home? 
  
4th Child. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
13                              7     4     3     2     7      7     4     -     -     7     -     2      5     1     1     2     3      -     4     1     2      - 
                               1%    2%     -     -    2%     2%    1%     -     -    2%     -     -     3%    3%     -    1%    2%      -    1%     -    1%      - 
                                                               D                      HI                  K 
  
14                              3     -     3     -     2      3     1     -     -     3     -     -      3     -     1     1     1      -     1     -     1      1 
                                -     -     -     -     -     1%     -     -     -    1%     -     -     1%     -     -     -     -      -     -     -    1%     2% 
  
16                              6     1     5     3     6      3     6     -     -     6     -     -      6     -     -     5     -      1     3     1     2      - 
                               1%    1%    1%    1%    1%     1%    2%     -     -    2%     -     -     3%     -     -    1%     -     1%     -    1%    1%      - 
                                                                                      HI                 KL               NOQ 
  
17                              5     -     5     3     5      3     5     -     -     5     -     -      5     -     -     5     1      -     4     1     -      - 
                               1%     -    1%    1%    1%     1%    2%     -     -    2%     -     -     3%     -     -    1%     -      -    1%     -     -      - 
                                            B                                         HI                 KL               NOR 
  
20                              1     -     1     1     -      1     -     -     -     1     -     -      1     -     -     1     -      -     -     1     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -      - 
  
  
  
MEAN                          7.2   7.9   7.1   6.5   8.1    9.1   9.3     -     -   7.2     -   7.0    7.2  12.3   5.3   8.2   8.1    7.4   6.5   7.9   7.8    9.2 
                                                        D      D     D                                       OPQR           O     O 
  
MEDIAN                        6.0   6.0   6.0   6.0   8.0    9.0  10.0     -     -   6.0     -   6.0    7.0  12.0   5.0   7.0   8.0    8.0   6.0   7.0   8.0    9.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 62-3 
QUESTION D5_4: 
And, what are the ages of the children currently living in your home? 
  
4th Child. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
 0                              6      3      3      2     1      1     1     2     1      1     2     2      -     4     -     2     -      -       -      4     4     2 
                               1%     2%      -     1%     -     1%     -    1%     -      -    1%    1%      -    1%     -    1%     -      -       -     1%    1%    1% 
  
 1                             11      2      9      1     3      3     5     -     6      3     3     5      -     4     2     2     3      -       -      6     9     2 
                               1%     1%     1%      -    1%     1%    3%     -    1%     1%    1%    2%      -    1%    1%    1%    2%      -      1%     1%    1%    1% 
                                                                                                       M                                                    R 
  
 2                              6      -      6      2     2      1     1     1     2      1     1     4      -     1     1     1     -      -       -      5     4     2 
                               1%      -     1%     1%    1%     1%    1%    1%    1%     1%    1%    1%      -     -    1%     -     -      -       -     1%    1%    1% 
                                              B                                                                                                           QRS 
  
 3                              9      3      6      2     3      2     2     2     4      4     -     4      1     2     2     1     1      3       -      4     6     3 
                               1%     2%     1%     1%    1%     1%    1%    1%    1%     2%     -    1%     1%    1%    1%     -    1%     4%       -     1%    1%    1% 
                                                                                           K 
  
 4                             13      2     11      7     1      2     3     3     6      3     1     4      -     3     7     6     3      1       1      2    11     2 
                               1%     1%     1%     2%    1%     1%    2%    2%    1%     1%    1%    1%      -    1%    3%    2%    2%     2%      2%     1%    2%    1% 
                                                                                                                          M 
  
 5                             10      -     10      2     4      1     4     3     3      1     3     3      -     4     3     3     -      -       -      7     8     2 
                               1%      -     1%      -    1%      -    2%    2%    1%      -    2%    1%      -    1%    1%    1%     -      -       -     2%    1%    1% 
                                              B                                                                                                           QRS 
  
 6                             13      2     11      4     3      5     2     3     5      4     1     5      1     3     4     4     -      -       2      6    10     2 
                               1%     1%     1%     1%    1%     2%    1%    2%    1%     2%     -    1%     2%    1%    1%    1%     -      -      4%     1%    1%    1% 
                                                                                                                                                           QR 
  
 7                             11      -     10      4     2      3     1     -     5      3     2     2      2     4     2     4     1      1       1      2     8     2 
                               1%      -     1%     1%    1%     1%     -     -    1%     1%    1%    1%     3%    1%    1%    1%    1%     1%      2%     1%    1%    1% 
  
 8                             10      1      8      1     2      5     1     4     4      1     1     4      1     2     4     3     -      1       -      6     6     4 
                               1%     1%     1%      -    1%     2%    1%    2%    1%      -     -    1%     1%     -    1%    1%     -     2%       -     1%    1%    1% 
                                                                                                                                                           QS 
  
 9                              6      2      4      -     4      2     -     1     2      1     2     1      -     4     -     2     -      -       -      4     2     3 
                               1%     1%     1%      -    1%     1%     -    1%    1%      -    1%     -      -    1%     -    1%     -      -       -     1%     -    1% 
  
10                              4      1      3      1     1      1     1     1     1      2     1     2      -     1     1     -     2      1       -      2     2     2 
                                -     1%      -      -    1%      -    1%     -     -     1%     -    1%      -     -     -     -    1%     1%       -      -     -    1% 
  
11                              6      1      5      5     -      -     1     -     2      2     2     3      -     3     -     1     1      -       -      4     3     3 
                               1%      -     1%     2%     -      -     -     -     -     1%    1%    1%      -    1%     -     -    1%      -       -     1%     -    1% 
                                                    EF 
  
12                              9      5      4      5     -      4     -     2     3      2     2     4      2     2     -     3     1      -       -      5     5     5 
                               1%     3%      -     2%     -     2%     -    1%    1%     1%    1%    1%     4%    1%     -    1%    1%      -       -     1%    1%    2% 
                                                    EG                                                                                                     RS 
  
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 62-3 
QUESTION D5_4: 
And, what are the ages of the children currently living in your home? 
  
4th Child. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
13                              7      1      6      4     1      2     -     2     1      3     1     1      -     2     4     4     -      -       2      1     5     2 
                               1%      -     1%     1%     -     1%     -    1%     -     1%     -     -      -     -    2%    1%     -      -      3%      -    1%    1% 
  
14                              3      2      1      1     1      -     1     1     -      1     1     3      -     -     -     2     -      -       -      1     1     2 
                                -     1%      -      -     -      -    1%    1%     -      -     -    1%      -     -     -    1%     -      -       -      -     -    1% 
  
16                              6      -      6      5     -      1     -     1     3      2     -     1      -     1     2     -     -      -       1      5     5     1 
                               1%      -     1%     1%     -     1%     -    1%    1%     1%     -     -      -     -    1%     -     -      -      3%     1%    1%     - 
                                              B     EG                                                                                                    PQR 
  
17                              5      -      5      2     2      2     -     -     2      3     -     -      1     2     3     -     3      1       -      2     3     2 
                               1%      -     1%     1%    1%     1%     -     -     -     2%     -     -     2%     -    1%     -    2%     2%       -      -     -    1% 
                                              B                                           HK 
  
20                              1      -      1      1     -      -     -     1     -      -     -     -      -     -     1     -     -      -       1      -     1     - 
                                -      -      -      -     -      -     -     -     -      -     -     -      -     -     -     -     -      -      1%      -     -     - 
  
  
  
MEAN                          7.2    7.0    7.3    8.8   6.3    7.6   4.6   7.6   6.8    8.0   6.5   6.6    9.5   6.7   7.7   6.9   7.6    7.0     9.7    7.0   6.8   8.1 
                                                    EG            G 
  
MEDIAN                        6.0    8.0    6.0    8.0   6.0    7.0   4.0   6.0   6.0    7.0   7.0   6.0    8.0   6.0   6.0   6.0   7.0    4.0     7.0    6.0   6.0   8.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 62-4 
QUESTION D5_4: 
And, what are the ages of the children currently living in your home? 
  
4th Child. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
 0                              6     6     -     5     -     -     6      1      3      3      1      2      3 
                               1%    1%     -    1%     -     -    1%      -     1%     2%      -     1%     2% 
                                      C           E                 F 
  
 1                             11    11     -     6     3     2     9      -      8      3      6      3      3 
                               1%    1%    1%    1%    1%    1%    1%      -     3%     2%     1%     1%     2% 
                                                                                  H 
  
 2                              6     6     -     1     3     1     5      3      -      2      3      1      1 
                               1%    1%     -     -    1%    1%    1%     1%      -     1%     1%      -     1% 
                                      C 
  
 3                              9     9     -     5     1     2     7      5      3      1      3      6      - 
                               1%    1%     -    1%     -    1%    1%     1%     1%     1%     1%     2%      - 
                                      C                                                                M 
  
 4                             13    13     1     5     5     2    11      5      5      3      2      9      2 
                               1%    1%    1%    1%    2%    1%    1%     1%     2%     2%     1%     2%     2% 
                                                                                                       K 
  
 5                             10     8     2     5     3     -    10      5      1      4      6      1      3 
                               1%    1%    3%    1%    1%     -    1%     1%      -     2%     1%      -     2% 
                                                                    F 
  
 6                             13    10     2     5     3     2    11      6      2      4      5      5      2 
                               1%    1%    3%    1%    1%    1%    1%     1%     1%     2%     1%     1%     1% 
  
 7                             11    11     -     6     2     4     6      7      2      1      6      3      2 
                               1%    1%     -    1%    1%    2%    1%     1%     1%     1%     1%     1%     1% 
                                      C 
  
 8                             10     9     1     5     3     3     7      4      4      1      4      3      2 
                               1%    1%    1%    1%    1%    1%    1%     1%     1%      -     1%     1%     1% 
  
 9                              6     5     -     2     2     1     5      2      2      2      2      1      2 
                               1%    1%     -    1%    1%     -    1%      -     1%     1%      -      -     1% 
                                      C 
  
10                              4     3     2     2     1     1     2      -      3      1      -      3      1 
                                -     -    2%     -     -    1%     -      -     1%     1%      -     1%     1% 
  
11                              6     6     -     3     1     -     5      -      5      -      -      5      - 
                               1%    1%     -    1%     -     -    1%      -     1%      -      -     1%      - 
                                      C                             F 
  
12                              9     9     -     7     1     7     3      6      3      -      6      2      1 
                               1%    1%     -    2%     -    3%     -     1%     1%      -     1%     1%     1% 
                                      C           E           G            J 
  
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 62-4 
QUESTION D5_4: 
And, what are the ages of the children currently living in your home? 
  
4th Child. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
13                              7     7     -     3     4     3     4      4      2      1      4      3      - 
                               1%    1%     -    1%    2%    1%    1%     1%      -     1%     1%     1%      - 
                                      C 
  
14                              3     2     1     2     -     -     3      1      -      1      -      1      1 
                                -     -    1%     -     -     -     -      -      -      -      -      -     1% 
  
16                              6     6     -     3     -     3     3      3      3      -      6      -      - 
                               1%    1%     -    1%     -    2%     -     1%     1%      -     1%      -      - 
                                      C                                                        LM 
  
17                              5     4     2     3     -     -     5      -      5      -      -      5      1 
                               1%     -    2%    1%     -     -    1%      -     2%      -      -     1%     1% 
                                                                    F            HJ                    K 
  
20                              1     1     -     1     -     1     -      1      -      -      1      -      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
  
  
MEAN                          7.2   7.1   8.5   7.7   6.4   8.9   6.7    7.7    7.8    5.0    7.6    7.3    5.7 
                                                              G            J      J 
  
MEDIAN                        6.0   6.0   6.0   7.0   6.0   8.0   6.0    7.0    8.0    5.0    7.0    6.0    5.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 63-1 
QUESTION D5_5: 
And, what are the ages of the children currently living in your home? 
  
5th Child. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
 1                              7     2     1     4     2     2     3     -      -     3     3     1     3      -     -      5     -     1 
                               1%    1%     -    1%    1%     -     -     -      -    1%    1%     -    1%      -     -     1%     -    1% 
                                                                                                                             Q 
  
 2                              6     3     3     1     4     4     5     2      -     -     -     3     -      -     3      3     1     2 
                               1%    1%    1%     -    3%    1%    1%    2%      -     -     -    1%     -      -    5%     1%     -    1% 
                                                             IJ    IJ 
  
 3                              8     2     2     4     3     2     4     1      -     3     3     1     1      2     1      7     -     1 
                               1%     -    1%    1%    2%    1%    1%    1%      -    1%    1%     -    1%     2%    1%     1%     -     - 
                                                                                                                             Q 
  
 4                              1     1     -     -     1     1     1     1      -     -     -     -     -      1     1      1     1     - 
                                -     -     -     -     -     -     -    1%      -     -     -     -     -     1%    1%      -     -     - 
  
 5                              2     1     1     -     1     1     2     -      -     -     -     1     -      -     1      1     1     - 
                                -     -    1%     -     -     -     -     -      -     -     -     -     -      -    1%      -     -     - 
  
 6                              5     3     -     2     2     3     4     1      -     1     1     1     1      -     2      3     2     - 
                                -    1%     -    1%    2%    1%    1%    1%      -     -     -     -     -      -    3%     1%    1%     - 
  
 7                              3     3     -     1     -     1     2     -      -     2     2     1     1      -     -      3     -     - 
                                -    1%     -     -     -     -     -     -      -    1%    1%     -     -      -     -     1%     -     - 
  
 8                              2     -     -     2     -     -     -     -      -     2     2     -     -      -     -      1     1     - 
                                -     -     -     -     -     -     -     -      -    1%    1%     -     -      -     -      -     -     - 
  
 9                              3     3     -     -     -     2     -     -      -     1     1     2     -      -     -      -     3     - 
                                -    1%     -     -     -    1%     -     -      -     -     -    1%     -      -     -      -    1%     - 
  
10                              1     -     -     1     1     -     1     -      -     -     -     -     -      1     -      1     -     - 
                                -     -     -     -    1%     -     -     -      -     -     -     -     -     1%     -      -     -     - 
  
13                              3     2     1     -     -     1     1     1      -     1     1     1     1      -     -      2     1     - 
                                -    1%     -     -     -     -     -    1%      -     -     -     -     -      -     -      -     -     - 
  
14                              2     -     2     -     -     2     -     -      -     -     -     2     -      -     -      -     -     2 
                                -     -    1%     -     -     -     -     -      -     -     -    1%     -      -     -      -     -    1% 
  
15                              2     1     1     -     -     1     -     -      -     1     1     1     -      -     -      2     -     - 
                                -     -    1%     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
16                              1     1     -     -     1     1     1     -      -     -     -     -     -      1     -      1     -     - 
                                -     -     -     -    1%     -     -     -      -     -     -     -     -     1%     -      -     -     - 
  
17                              2     1     -     1     1     2     2     1      -     -     -     -     -      1     1      1     1     - 
                                -     -     -     -     -     -     -    1%      -     -     -     -     -     1%    1%      -     -     - 
  
18                              1     1     -     -     1     -     -     -      -     -     -     1     -      -     -      1     -     - 
                                -     -     -     -    1%     -     -     -      -     -     -     -     -      -     -      -     -     - 
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Table 63-1 
QUESTION D5_5: 
And, what are the ages of the children currently living in your home? 
  
5th Child. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
  
  
MEAN                          6.7   7.5   7.0   5.3   6.0   7.6   5.9   5.5      -   6.2   6.2   7.8   4.2   10.0   4.8    6.3   8.5   5.4 
  
MEDIAN                        6.0   7.0   3.0   3.0   3.0   6.0   5.0   4.0      -   6.0   6.0   7.0   3.0   10.0   4.0    4.0   9.0   2.0 
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Table 63-2 
QUESTION D5_5: 
And, what are the ages of the children currently living in your home? 
  
5th Child. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
 1                              7     2     5     5     3      2     1     -     -     7     -     -      7     -     3     2     1      -     3     -     2      1 
                               1%    1%    1%    1%    1%     1%     -     -     -    2%     -     -     3%     -    1%    1%    1%      -    1%     -    1%     2% 
                                                                                      HI                 KL 
  
 2                              6     -     6     6     2      3     -     -     -     6     -     -      6     -     1     5     -      -     4     1     1      - 
                               1%     -    1%    1%    1%     1%     -     -     -    2%     -     -     3%     -     -    2%     -      -    1%    1%    1%      - 
                                            B     G                                   HI                 KL               NQR 
  
 3                              8     1     7     8     5      4     1     -     -     8     -     -      8     -     4     2     1      -     5     1     2      - 
                               1%     -    1%    1%    1%     1%     -     -     -    2%     -     -     4%     -    1%    1%     -      -    1%     -    1%      - 
                                                                                      HI                 KL                                    V 
  
 4                              1     1     1     1     1      1     1     -     -     1     -     -      1     -     1     -     -      1     -     1     -      1 
                                -     -     -     -     -      -     -     -     -     -     -     -     1%     -     -     -     -     1%     -     -     -     1% 
  
 5                              2     -     2     2     2      2     -     -     -     2     -     -      2     -     1     1     -      -     -     1     1      - 
                                -     -     -     -     -     1%     -     -     -    1%     -     -     1%     -     -     -     -      -     -     -    1%      - 
  
 6                              5     -     5     5     4      4     -     -     -     5     -     -      5     -     3     1     -      1     4     1     -      - 
                                -     -    1%    1%    1%     1%     -     -     -    1%     -     -     3%     -    1%     -     -     1%    1%     -     -      - 
                                            B                  G                      HI                 KL 
  
 7                              3     2     2     3     3      3     2     -     -     3     -     -      3     -     -     2     1      -     1     1     1      1 
                                -    1%     -    1%    1%     1%    1%     -     -    1%     -     -     2%     -     -    1%     -      -     -     -     -     2% 
  
 8                              2     -     2     2     2      2     2     -     -     2     -     -      2     -     -     2     -      -     2     -     -      - 
                                -     -     -     -     -     1%    1%     -     -     -     -     -     1%     -     -    1%     -      -     -     -     -      - 
  
 9                              3     -     3     1     3      3     2     -     -     3     -     -      3     -     -     3     1      -     2     2     -      - 
                                -     -     -     -    1%     1%    1%     -     -    1%     -     -     2%     -     -    1%     -      -     -    1%     -      - 
  
10                              1     -     1     1     1      1     -     -     -     1     -     -      1     -     -     1     -      -     -     -     -      1 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -     2% 
  
13                              3     -     3     2     3      3     3     -     -     3     -     -      3     -     -     -     3      -     -     -     1      2 
                                -     -     -     -    1%     1%    1%     -     -    1%     -     -     1%     -     -     -    1%      -     -     -    1%     3% 
  
14                              2     -     2     2     2      2     -     -     -     2     -     -      2     -     -     2     -      -     -     2     -      - 
                                -     -     -     -     -     1%     -     -     -    1%     -     -     1%     -     -    1%     -      -     -    1%     -      - 
  
15                              2     -     2     2     2      2     -     -     -     2     -     -      2     -     1     1     -      -     2     -     -      - 
                                -     -     -     -     -     1%     -     -     -    1%     -     -     1%     -     -     -     -      -     -     -     -      - 
  
16                              1     1     -     -     1      1     1     -     -     1     -     -      1     -     -     -     1      -     1     -     -      - 
                                -    1%     -     -     -      -    1%     -     -     -     -     -     1%     -     -     -    1%      -     -     -     -      - 
  
17                              2     1     1     2     2      -     2     -     -     2     -     -      2     -     -     2     -      -     -     2     -      - 
                                -    1%     -     -     -      -    1%     -     -    1%     -     -     1%     -     -    1%     -      -     -    1%     -      - 
  
18                              1     -     1     1     1      -     1     -     -     1     -     -      1     -     1     -     -      -     -     -     -      1 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -     2% 
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Table 63-2 
QUESTION D5_5: 
And, what are the ages of the children currently living in your home? 
  
5th Child. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
  
  
MEAN                          6.7   8.0   6.5   6.5   8.0    7.3  10.2     -     -   6.7     -     -    6.7     -   5.2   6.9   9.5    5.3   5.7   9.1   4.6    9.1 
                                                                     D 
  
MEDIAN                        6.0   7.0   6.0   5.0   7.0    7.0   9.0     -     -   6.0     -     -    6.0     -   3.0   7.0  13.0    6.0   3.0   9.0   3.0   10.0 
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Table 63-3 
QUESTION D5_5: 
And, what are the ages of the children currently living in your home? 
  
5th Child. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
 1                              7      2      4      1     3      3     -     1     2      3     1     1      2     3     1     4     -      1       -      2     5     2 
                               1%     1%     1%      -    1%     1%     -    1%    1%     1%     -     -     3%    1%     -    1%     -     1%       -      -    1%    1% 
  
 2                              6      1      5      2     1      1     2     2     3      1     1     3      -     4     -     2     1      1       -      2     5     1 
                               1%      -     1%     1%     -      -    1%    1%    1%      -     -    1%      -    1%     -    1%    1%     2%       -      -    1%     - 
  
 3                              8      -      8      1     2      1     4     2     3      1     2     1      -     2     5     2     -      -       1      5     8     - 
                               1%      -     1%      -    1%      -    2%    1%    1%      -    1%     -      -    1%    2%    1%     -      -      2%     1%    1%     - 
                                              B                                                                                                            QR     V 
  
 4                              1      1      1      -     1      1     -     1     1      -     -     1      -     1     -     1     -      -       -      1     1     - 
                                -      -      -      -     -      -     -     -     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
 5                              2      -      2      1     1      -     -     -     1      1     -     -      -     2     -     -     -      -       -      2     1     1 
                                -      -      -      -    1%      -     -     -     -      -     -     -      -    1%     -     -     -      -       -      -     -    1% 
  
 6                              5      1      4      2     1      1     -     2     2      -     1     2      -     -     3     2     -      -       1      2     2     3 
                                -     1%      -     1%     -     1%     -    1%    1%      -     -    1%      -     -    1%    1%     -      -      1%      -     -    1% 
  
 7                              3      2      2      -     3      -     1     1     1      1     1     -      -     2     -     -     -      -       -      3     3     1 
                                -     1%      -      -    1%      -     -    1%     -      -     -     -      -    1%     -     -     -      -       -     1%     -     - 
  
 8                              2      -      2      -     1      -     1     1     -      1     -     -      -     2     -     -     -      -       -      2     2     - 
                                -      -      -      -     -      -     -    1%     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
 9                              3      1      3      2     -      2     -     -     3      1     -     3      -     -     1     1     1      -       -      2     -     3 
                                -      -      -     1%     -     1%     -     -    1%      -     -    1%      -     -     -     -    1%      -       -      -     -    1% 
  
10                              1      -      1      -     -      1     -     -     -      -     1     1      -     -     -     -     -      -       -      -     -     1 
                                -      -      -      -     -      -     -     -     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
13                              3      1      2      2     -      1     -     2     -      1     -     1      1     -     -     -     -      -       -      3     1     2 
                                -      -      -     1%     -      -     -    1%     -      -     -     -     1%     -     -     -     -      -       -     1%     -    1% 
  
14                              2      2      -      -     -      2     -     -     2      -     -     2      -     -     -     2     -      -       -      -     -     2 
                                -     1%      -      -     -     1%     -     -     -      -     -    1%      -     -     -    1%     -      -       -      -     -    1% 
  
15                              2      -      2      1     -      1     -     1     -      -     1     1      -     1     -     -     -      -       -      2     1     1 
                                -      -      -      -     -      -     -     -     -      -    1%     -      -     -     -     -     -      -       -      -     -     - 
  
16                              1      -      1      -     -      1     -     -     1      -     -     1      -     -     -     -     -      -       -      1     1     - 
                                -      -      -      -     -     1%     -     -     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
17                              2      -      2      2     -      -     -     -     1      1     -     1      -     1     -     -     -      -       1      1     2     - 
                                -      -      -     1%     -      -     -     -     -      -     -     -      -     -     -     -     -      -      3%      -     -     - 
  
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
Continued 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 317 
Table 63-3 
QUESTION D5_5: 
And, what are the ages of the children currently living in your home? 
  
5th Child. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
18                              1      1      -      1     -      -     -     -     -      -     1     -      -     1     -     -     1      -       -      -     -     1 
                                -      -      -      -     -      -     -     -     -      -     -     -      -     -     -     -    1%      -       -      -     -     - 
  
  
  
MEAN                          6.7    7.6    6.5    9.0   4.2    8.1   3.6   6.3   6.9    5.6   8.1   8.7    4.1   6.2   4.2   4.8   9.6    1.6     9.3    7.4   5.7   8.6 
                                                    EG           EG                                    O 
  
MEDIAN                        6.0    7.0    5.0    9.0   4.0    9.0   3.0   6.0   6.0    3.0   7.0   9.0    1.0   4.0   3.0   3.0   9.0    2.0     6.0    7.0   3.0   9.0 
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Table 63-4 
QUESTION D5_5: 
And, what are the ages of the children currently living in your home? 
  
5th Child. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
 1                              7     6     1     3     1     1     5      3      3      1      1      4      1 
                               1%    1%    1%    1%     -    1%    1%     1%     1%      -      -     1%     1% 
  
 2                              6     5     1     1     3     1     5      5      1      1      5      1      1 
                               1%    1%    1%     -    1%    1%    1%     1%      -      -     1%      -      - 
  
 3                              8     8     -     3     2     1     7      1      3      4      1      2      5 
                               1%    1%     -    1%    1%     -    1%      -     1%     2%      -     1%     4% 
                                      C                                                                       K 
  
 4                              1     1     1     1     -     1     -      1      -      -      1      -      - 
                                -     -    1%     -     -    1%     -      -      -      -      -      -      - 
  
 5                              2     2     -     1     -     1     1      1      1      -      1      1      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
 6                              5     5     -     3     1     2     3      3      2      -      2      1      1 
                                -    1%     -    1%     -    1%     -     1%     1%      -      -      -     1% 
                                      C 
  
 7                              3     2     -     2     1     1     3      -      2      2      -      2      2 
                                -     -     -    1%     -     -     -      -     1%     1%      -      -     1% 
  
 8                              2     2     -     -     -     -     1      -      1      1      -      1      1 
                                -     -     -     -     -     -     -      -      -     1%      -      -     1% 
  
 9                              3     2     1     2     1     -     2      -      3      -      -      2      1 
                                -     -    1%     -     -     -     -      -     1%      -      -     1%     1% 
  
10                              1     1     -     -     1     -     1      -      -      1      -      -      1 
                                -     -     -     -     -     -     -      -      -     1%      -      -     1% 
  
13                              3     3     -     2     -     -     3      1      1      -      1      -      1 
                                -     -     -     -     -     -     -      -      -      -      -      -     1% 
  
14                              2     2     -     2     -     2     -      -      2      -      -      2      - 
                                -     -     -     -     -    1%     -      -     1%      -      -     1%      - 
  
15                              2     2     -     2     -     1     1      1      1      -      1      1      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
16                              1     1     -     -     1     -     1      -      -      1      1      -      - 
                                -     -     -     -     -     -     -      -      -     1%      -      -      - 
  
17                              2     2     -     2     -     2     -      2      -      -      2      -      - 
                                -     -     -     -     -    1%     -      -      -      -      -      -      - 
  
18                              1     1     -     -     -     -     1      -      -      -      -      -      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 63-4 
QUESTION D5_5: 
And, what are the ages of the children currently living in your home? 
  
5th Child. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
  
  
MEAN                          6.7   6.9   4.1   7.7   5.7   8.2   6.1    5.7    7.1    6.1    7.2    6.4    5.8 
  
MEDIAN                        6.0   6.0   2.0   6.0   3.0   6.0   5.0    4.0    7.0    3.0    4.0    6.0    6.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 320 
Table 64-1 
QUESTION D5_6: 
And, what are the ages of the children currently living in your home? 
  
6th Child. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
 0                              2     1     1     -     -     2     1     -      -     -     -     1     1      -     -      2     -     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
 1                              3     -     1     2     1     -     -     -      -     2     2     1     -      -     -      3     -     - 
                                -     -    1%     -     -     -     -     -      -    1%    1%     -     -      -     -     1%     -     - 
  
 2                              2     1     -     1     1     1     1     1      -     1     1     -     -      1     1      1     1     - 
                                -     -     -     -     -     -     -    1%      -     -     -     -     -     1%    1%      -     -     - 
  
 3                              1     -     1     -     -     -     1     1      -     -     -     -     -      1     -      -     -     1 
                                -     -     -     -     -     -     -    1%      -     -     -     -     -     1%     -      -     -     - 
  
 4                              1     1     -     1     -     1     1     -      -     1     1     -     1      -     -      1     -     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
 5                              2     2     -     -     1     1     1     -      -     1     1     -     -      -     1      2     -     - 
                                -    1%     -     -    1%     -     -     -      -     -     -     -     -      -    2%      -     -     - 
  
 6                              1     1     -     -     -     -     -     -      -     1     1     -     -      -     -      -     1     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
 9                              1     1     -     -     -     1     -     -      -     -     -     1     -      -     -      -     1     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
10                              1     -     -     1     -     -     -     -      -     1     1     -     -      -     -      1     -     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
11                              2     -     1     1     1     -     1     -      -     1     1     -     -      1     -      2     -     - 
                                -     -     -     -    1%     -     -     -      -     -     -     -     -     1%     -      -     -     - 
  
14                              1     1     -     -     -     1     -     -      -     -     -     1     -      -     -      -     1     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
  
  
MEAN                          5.0   5.7   3.5   5.2   5.5   5.0   4.2   2.5      -   4.8   4.8   7.0   1.6    5.5   4.2    4.2   8.4   3.0 
  
MEDIAN                        4.0   5.0   1.0   4.0   5.0   4.0   3.0   3.0      -   4.0   4.0   9.0     -    3.0   5.0    4.0   9.0   3.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 64-2 
QUESTION D5_6: 
And, what are the ages of the children currently living in your home? 
  
6th Child. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
 0                              2     -     2     1     1      1     -     -     -     2     -     -      2     -     1     1     -      -     1     -     1      - 
                                -     -     -     -     -      -     -     -     -     -     -     -     1%     -     -     -     -      -     -     -    1%      - 
  
 1                              3     -     3     3     3      1     -     -     -     3     -     -      3     -     1     2     -      -     3     -     -      - 
                                -     -     -    1%    1%      -     -     -     -    1%     -     -     2%     -     -     -     -      -    1%     -     -      - 
  
 2                              2     -     2     1     2      1     -     -     -     2     -     -      2     -     2     1     -      -     1     1     -      - 
                                -     -     -     -     -      -     -     -     -    1%     -     -     1%     -    1%     -     -      -     -    1%     -      - 
  
 3                              1     -     1     1     1      1     -     -     -     1     -     -      1     -     -     -     1      -     -     -     1      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -    1%      - 
  
 4                              1     -     1     1     1      1     -     -     -     1     -     -      1     -     1     1     -      -     1     -     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -     1%     -     -     -     -      -     -     -     -      - 
  
 5                              2     -     2     2     2      1     -     -     -     2     -     -      2     -     1     -     1      -     1     -     -      1 
                                -     -     -     -    1%      -     -     -     -    1%     -     -     1%     -     -     -     -      -     -     -     -     2% 
  
 6                              1     -     1     1     1      1     -     -     -     1     -     -      1     -     -     1     -      -     1     -     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -      - 
  
 9                              1     -     1     -     1      1     1     -     -     1     -     -      1     -     -     -     1      -     1     -     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -      - 
  
10                              1     -     1     1     1      1     1     -     -     1     -     -      1     -     -     1     -      -     1     -     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -      - 
  
11                              2     -     2     1     2      2     1     -     -     2     -     -      2     -     -     1     1      -     -     -     -      2 
                                -     -     -     -     -     1%     -     -     -    1%     -     -     1%     -     -     -     -      -     -     -     -     4% 
  
14                              1     -     1     1     1      1     1     -     -     1     -     -      1     -     -     -     1      -     -     -     1      - 
                                -     -     -     -     -      -     -     -     -     -     -     -     1%     -     -     -    1%      -     -     -    1%      - 
  
  
  
MEAN                          5.0     -   5.0   4.9   5.3    6.5  11.4     -     -   5.0     -     -    5.0     -   2.4   4.7   8.7      -   3.8   2.0   6.5    9.0 
                                                                   DEF                                                            O                               S 
  
MEDIAN                        4.0     -   4.0   4.0   4.0    5.0  11.0     -     -   4.0     -     -    4.0     -   2.0   4.0   9.0      -   4.0   2.0   3.0   11.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 64-3 
QUESTION D5_6: 
And, what are the ages of the children currently living in your home? 
  
6th Child. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
 0                              2      1      1      1     -      1     -     1     -      1     -     2      -     -     -     -     1      -       -      1     2     - 
                                -      -      -      -     -      -     -    1%     -      -     -    1%      -     -     -     -    1%      -       -      -     -     - 
  
 1                              3      -      3      -     1      1     1     1     -      1     1     1      -     1     1     -     -      -       -      3     3     - 
                                -      -      -      -     -      -    1%    1%     -      -     -     -      -     -     -     -     -      -       -     1%     -     - 
  
 2                              2      1      1      1     1      -     1     -     1      1     -     -      -     2     -     1     -      -       -      1     2     - 
                                -      -      -      -     -      -     -     -     -     1%     -     -      -    1%     -     -     -      -       -      -     -     - 
  
 3                              1      -      1      -     -      -     1     1     -      -     -     -      -     -     1     1     -      -       -      -     1     - 
                                -      -      -      -     -      -    1%    1%     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
 4                              1      -      1      -     1      -     -     -     -      -     1     1      -     1     -     -     -      -       -      1     1     - 
                                -      -      -      -     -      -     -     -     -      -    1%     -      -     -     -     -     -      -       -      -     -     - 
  
 5                              2      2      -      -     1      -     -     2     -      -     -     -      -     -     1     1     -      -       -      1     1     1 
                                -     1%      -      -     -      -     -    1%     -      -     -     -      -     -    1%     -     -      -       -      -     -    1% 
  
 6                              1      -      1      -     -      1     -     -     1      -     -     1      -     -     -     -     1      -       -      -     -     1 
                                -      -      -      -     -      -     -     -     -      -     -     -      -     -     -     -    1%      -       -      -     -     - 
  
 9                              1      1      -      -     -      1     -     -     -      1     -     -      -     -     1     1     -      -       -      -     -     1 
                                -      -      -      -     -      -     -     -     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
10                              1      -      1      -     1      -     -     1     -      -     -     -      -     1     -     -     -      -       -      1     1     - 
                                -      -      -      -     -      -     -    1%     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
11                              2      -      2      1     -      1     -     1     -      -     1     2      -     -     -     -     -      -       -      1     1     1 
                                -      -      -      -     -      -     -    1%     -      -     -    1%      -     -     -     -     -      -       -      -     -     - 
  
14                              1      -      1      1     -      -     -     1     -      -     -     -      -     -     -     -     -      -       -      1     -     1 
                                -      -      -      -     -      -     -    1%     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
  
  
MEAN                          5.0    4.0    5.4    7.9   4.4    5.7   1.9   6.1   4.1    2.6   5.2   5.1      -   3.4   4.2   4.5   3.0      -       -    5.0   3.3   8.9 
                                                                                                                                                                        U 
  
MEDIAN                        4.0    5.0    4.0   11.0   4.0    6.0   2.0   5.0   6.0    2.0   4.0   4.0      -   2.0   5.0   5.0     -      -       -    4.0   2.0   9.0 
  
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 64-4 
QUESTION D5_6: 
And, what are the ages of the children currently living in your home? 
  
6th Child. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
 0                              2     2     -     -     -     -     2      -      2      -      -      2      - 
                                -     -     -     -     -     -     -      -     1%      -      -      -      - 
  
 1                              3     3     -     1     1     -     3      -      -      3      -      -      3 
                                -     -     -     -     -     -     -      -      -     2%      -      -     2% 
  
 2                              2     2     -     1     -     1     1      1      -      1      1      -      1 
                                -     -     -     -     -    1%     -      -      -      -      -      -     1% 
  
 3                              1     1     -     1     -     1     -      1      -      -      1      -      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
 4                              1     1     -     1     -     -     1      -      1      1      -      1      1 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
 5                              2     1     -     -     2     -     2      1      -      1      1      -      1 
                                -     -     -     -    1%     -     -      -      -     1%      -      -     1% 
  
 6                              1     -     1     -     -     -     -      -      1      -      -      -      1 
                                -     -    1%     -     -     -     -      -      -      -      -      -     1% 
  
 9                              1     1     -     -     1     -     1      -      1      -      -      1      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
10                              1     1     -     -     -     -     1      -      -      1      -      -      1 
                                -     -     -     -     -     -     -      -      -     1%      -      -     1% 
  
11                              2     2     -     1     1     -     2      -      -      1      -      -      1 
                                -     -     -     -     -     -     -      -      -     1%      -      -     1% 
  
14                              1     1     -     -     -     -     1      -      1      -      -      -      1 
                                -     -     -     -     -     -     -      -      -      -      -      -     1% 
  
  
  
MEAN                          5.0   4.9   6.0   4.0   5.5   2.4   5.4    3.4    6.0    4.3    3.4    2.7    5.8 
                                                                    F 
  
MEDIAN                        4.0   3.0   6.0   3.0   5.0   2.0   5.0    3.0    6.0    2.0    3.0      -    5.0 
  
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 65-1 
QUESTION D5_7: 
And, what are the ages of the children currently living in your home? 
  
7th Child. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
 0                              1     -     -     1     -     -     -     -      -     1     1     -     -      -     -      1     -     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
 3                              1     1     -     -     -     1     1     -      -     -     -     -     1      -     -      1     -     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
 4                              2     1     1     -     1     1     1     -      -     1     1     -     -      -     1      2     -     - 
                                -     -     -     -    1%     -     -     -      -     -     -     -     -      -    2%      -     -     - 
  
12                              2     -     -     2     1     -     1     -      -     1     1     -     -      1     -      2     -     - 
                                -     -     -     -    1%     -     -     -      -     -     -     -     -     1%     -      -     -     - 
  
16                              1     1     -     -     -     1     -     -      -     -     -     1     -      -     -      -     1     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
  
  
MEAN                          8.0   8.5   4.0   8.9   7.2   8.5   6.4     -      -   5.9   5.9  16.0   3.0   12.0   4.0    6.2  16.0     - 
  
MEDIAN                        4.0   4.0   4.0  12.0   4.0   4.0   4.0     -      -   4.0   4.0  16.0   3.0   12.0   4.0    4.0  16.0     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 65-2 
QUESTION D5_7: 
And, what are the ages of the children currently living in your home? 
  
7th Child. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
 0                              1     -     1     1     1      1     -     -     -     1     -     -      1     -     -     1     -      -     1     -     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -      - 
  
 3                              1     -     1     1     1      1     -     -     -     1     -     -      1     -     1     -     -      -     1     -     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -      - 
  
 4                              2     -     2     1     2      1     1     -     -     2     -     -      2     -     1     -     1      -     1     -     -      1 
                                -     -     -     -    1%      -     -     -     -    1%     -     -     1%     -     -     -     -      -     -     -     -     2% 
  
12                              2     -     2     2     2      2     1     -     -     2     -     -      2     -     -     2     -      -     1     -     -      1 
                                -     -     -     -     -     1%     -     -     -    1%     -     -     1%     -     -    1%     -      -     -     -     -     2% 
  
16                              1     -     1     1     1      1     1     -     -     1     -     -      1     -     -     -     1      -     -     -     1      - 
                                -     -     -     -     -      -     -     -     -     -     -     -     1%     -     -     -    1%      -     -     -    1%      - 
  
  
  
MEAN                          8.0     -   8.0   8.7   8.0    9.1  11.2     -     -   8.0     -     -    8.0     -   3.7   8.9  10.8      -   5.2     -  16.0    8.0 
  
MEDIAN                        4.0     -   4.0  12.0   4.0   12.0  12.0     -     -   4.0     -     -    4.0     -   4.0  12.0  16.0      -   4.0     -  16.0   12.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 65-3 
QUESTION D5_7: 
And, what are the ages of the children currently living in your home? 
  
7th Child. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
 0                              1      -      1      -     1      -     -     -     -      -     1     -      -     1     -     -     -      -       -      1     1     - 
                                -      -      -      -     -      -     -     -     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
 3                              1      -      1      -     1      -     -     -     -      -     1     1      -     -     -     -     -      -       -      1     1     - 
                                -      -      -      -     -      -     -     -     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
 4                              2      1      1      1     -      -     -     2     -      -     -     1      -     -     1     1     -      -       -      1     1     1 
                                -     1%      -      -     -      -     -    1%     -      -     -     -      -     -    1%     -     -      -       -      -     -    1% 
  
12                              2      -      2      -     1      1     -     1     -      -     1     1      -     1     -     -     -      -       -      1     1     1 
                                -      -      -      -     -      -     -    1%     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
16                              1      -      1      1     -      -     -     1     -      -     -     -      -     -     -     -     -      -       -      1     -     1 
                                -      -      -      -     -      -     -    1%     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
  
  
MEAN                          8.0    4.0    9.1   10.8   6.0   12.0     -   8.9     -      -   6.0   6.9      -   7.1   4.0   4.0     -      -       -    8.4   5.4  10.2 
  
MEDIAN                        4.0    4.0   12.0   16.0   3.0   12.0     -   4.0     -      -   3.0   4.0      -  12.0   4.0   4.0     -      -       -   12.0   4.0  12.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 65-4 
QUESTION D5_7: 
And, what are the ages of the children currently living in your home? 
  
7th Child. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
 0                              1     1     -     1     -     -     1      -      -      1      -      -      1 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
 3                              1     1     -     -     -     -     1      -      1      -      -      1      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
 4                              2     2     -     1     1     -     2      1      -      -      1      -      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
12                              2     2     -     -     1     -     2      -      -      2      -      -      2 
                                -     -     -     -     -     -     -      -      -     1%      -      -     1% 
  
16                              1     1     -     -     -     -     1      -      1      -      -      -      1 
                                -     -     -     -     -     -     -      -      -      -      -      -     1% 
  
  
  
MEAN                          8.0   8.0     -   2.4   7.2     -   8.0    4.0   12.0    8.9    4.0    3.0   11.2 
  
MEDIAN                        4.0   4.0     -   4.0   4.0     -   4.0    4.0   16.0   12.0    4.0    3.0   12.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 66-1 
QUESTION D5_8: 
And, what are the ages of the children currently living in your home? 
  
8th Child. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
 1                              1     -     1     -     -     -     -     -      -     1     1     -     -      -     -      1     -     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
 2                              1     1     -     -     1     1     1     -      -     -     -     -     -      -     1      1     -     - 
                                -     -     -     -    1%     -     -     -      -     -     -     -     -      -    2%      -     -     - 
  
14                              1     -     -     1     -     -     -     -      -     1     1     -     -      -     -      1     -     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
15                              1     -     -     1     1     -     1     -      -     -     -     -     -      1     -      1     -     - 
                                -     -     -     -    1%     -     -     -      -     -     -     -     -     1%     -      -     -     - 
  
17                              1     1     -     -     -     1     -     -      -     -     -     1     -      -     -      -     1     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
  
  
MEAN                          9.5   9.0   1.0  14.5   7.2   9.0   7.2     -      -   7.5   7.5  17.0     -   15.0   2.0    7.3  17.0     - 
  
MEDIAN                       14.0   2.0   1.0  15.0   2.0   2.0   2.0     -      -   7.5   7.5  17.0     -   15.0   2.0    2.0  17.0     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 66-2 
QUESTION D5_8: 
And, what are the ages of the children currently living in your home? 
  
8th Child. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
 1                              1     -     1     -     1      1     1     -     -     1     -     -      1     -     -     -     1      -     -     -     -      1 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -     2% 
  
 2                              1     -     1     1     1      -     -     -     -     1     -     -      1     -     1     -     -      -     1     -     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -     1%     -     -     -     -      -     -     -     -      - 
  
14                              1     -     1     1     1      1     1     -     -     1     -     -      1     -     -     1     -      -     1     -     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -      - 
  
15                              1     -     1     1     1      1     -     -     -     1     -     -      1     -     -     1     -      -     -     -     -      1 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -     2% 
  
17                              1     -     1     1     1      1     1     -     -     1     -     -      1     -     -     -     1      -     -     -     1      - 
                                -     -     -     -     -      -     -     -     -     -     -     -     1%     -     -     -    1%      -     -     -    1%      - 
  
  
  
MEAN                          9.5     -   9.5  11.3   9.5   12.1  11.3     -     -   9.5     -     -    9.5     -   2.0  14.5  10.1      -   6.8     -  17.0    8.0 
  
MEDIAN                       14.0     -  14.0  14.0  14.0   15.0  14.0     -     -  14.0     -     -   14.0     -   2.0  15.0  17.0      -   2.0     -  17.0   15.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 66-3 
QUESTION D5_8: 
And, what are the ages of the children currently living in your home? 
  
8th Child. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
 1                              1      -      1      1     -      -     -     1     -      -     -     1      -     -     -     -     -      -       -      1     1     - 
                                -      -      -      -     -      -     -    1%     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
 2                              1      1      -      -     -      -     -     1     -      -     -     -      -     -     1     1     -      -       -      -     -     1 
                                -     1%      -      -     -      -     -    1%     -      -     -     -      -     -    1%     -     -      -       -      -     -    1% 
  
14                              1      -      1      -     1      -     -     1     -      -     -     -      -     1     -     -     -      -       -      1     1     - 
                                -      -      -      -     -      -     -    1%     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
15                              1      -      1      -     -      1     -     -     -      -     1     1      -     -     -     -     -      -       -      -     -     1 
                                -      -      -      -     -      -     -     -     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
17                              1      -      1      1     -      -     -     1     -      -     -     -      -     -     -     -     -      -       -      1     -     1 
                                -      -      -      -     -      -     -    1%     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
  
  
MEAN                          9.5    2.0   12.1   10.1  14.0   15.0     -   8.4     -      -  15.0   8.0      -  14.0   2.0   2.0     -      -       -   11.3   7.5  10.6 
  
MEDIAN                       14.0    2.0   15.0   17.0  14.0   15.0     -   2.0     -      -  15.0  15.0      -  14.0   2.0   2.0     -      -       -   14.0   7.5  15.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 66-4 
QUESTION D5_8: 
And, what are the ages of the children currently living in your home? 
  
8th Child. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
 1                              1     1     -     1     -     -     1      -      -      -      -      -      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
 2                              1     1     -     -     1     -     1      1      -      -      1      -      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
14                              1     1     -     -     -     -     1      -      -      1      -      -      1 
                                -     -     -     -     -     -     -      -      -     1%      -      -     1% 
  
15                              1     1     -     -     1     -     1      -      -      1      -      -      1 
                                -     -     -     -     -     -     -      -      -     1%      -      -     1% 
  
17                              1     1     -     -     -     -     1      -      1      -      -      -      1 
                                -     -     -     -     -     -     -      -      -      -      -      -     1% 
  
  
  
MEAN                          9.5   9.5     -   1.0   7.2     -   9.5    2.0   17.0   14.5    2.0      -   15.5 
  
MEDIAN                       14.0  14.0     -   1.0   2.0     -  14.0    2.0   17.0   15.0    2.0      -   15.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 67-1 
QUESTION D5_9: 
And, what are the ages of the children currently living in your home? 
  
9th Child. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
15                              1     -     -     1     -     -     -     -      -     1     1     -     -      -     -      1     -     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
  
  
MEAN                         15.0     -     -  15.0     -     -     -     -      -  15.0  15.0     -     -      -     -   15.0     -     - 
  
MEDIAN                       15.0     -     -  15.0     -     -     -     -      -  15.0  15.0     -     -      -     -   15.0     -     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 333 
Table 67-2 
QUESTION D5_9: 
And, what are the ages of the children currently living in your home? 
  
9th Child. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
15                              1     -     1     1     1      1     1     -     -     1     -     -      1     -     -     1     -      -     1     -     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -      - 
  
  
  
MEAN                         15.0     -  15.0  15.0  15.0   15.0  15.0     -     -  15.0     -     -   15.0     -     -  15.0     -      -  15.0     -     -      - 
  
MEDIAN                       15.0     -  15.0  15.0  15.0   15.0  15.0     -     -  15.0     -     -   15.0     -     -  15.0     -      -  15.0     -     -      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 67-3 
QUESTION D5_9: 
And, what are the ages of the children currently living in your home? 
  
9th Child. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
15                              1      -      1      -     1      -     -     1     -      -     -     -      -     1     -     -     -      -       -      1     1     - 
                                -      -      -      -     -      -     -    1%     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
  
  
MEAN                         15.0      -   15.0      -  15.0      -     -  15.0     -      -     -     -      -  15.0     -     -     -      -       -   15.0  15.0     - 
  
MEDIAN                       15.0      -   15.0      -  15.0      -     -  15.0     -      -     -     -      -  15.0     -     -     -      -       -   15.0  15.0     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 67-4 
QUESTION D5_9: 
And, what are the ages of the children currently living in your home? 
  
9th Child. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
15                              1     1     -     -     -     -     1      -      -      1      -      -      1 
                                -     -     -     -     -     -     -      -      -     1%      -      -     1% 
  
  
  
MEAN                         15.0  15.0     -     -     -     -  15.0      -      -   15.0      -      -   15.0 
  
MEDIAN                       15.0  15.0     -     -     -     -  15.0      -      -   15.0      -      -   15.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 68-1 
QUESTION D5_10: 
And, what are the ages of the children currently living in your home? 
  
10th Child. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
16                              1     -     -     1     -     -     -     -      -     1     1     -     -      -     -      1     -     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
  
  
MEAN                         16.0     -     -  16.0     -     -     -     -      -  16.0  16.0     -     -      -     -   16.0     -     - 
  
MEDIAN                       16.0     -     -  16.0     -     -     -     -      -  16.0  16.0     -     -      -     -   16.0     -     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 68-2 
QUESTION D5_10: 
And, what are the ages of the children currently living in your home? 
  
10th Child. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
16                              1     -     1     1     1      1     1     -     -     1     -     -      1     -     -     1     -      -     1     -     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -      - 
  
  
  
MEAN                         16.0     -  16.0  16.0  16.0   16.0  16.0     -     -  16.0     -     -   16.0     -     -  16.0     -      -  16.0     -     -      - 
  
MEDIAN                       16.0     -  16.0  16.0  16.0   16.0  16.0     -     -  16.0     -     -   16.0     -     -  16.0     -      -  16.0     -     -      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 68-3 
QUESTION D5_10: 
And, what are the ages of the children currently living in your home? 
  
10th Child. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
16                              1      -      1      -     1      -     -     1     -      -     -     -      -     1     -     -     -      -       -      1     1     - 
                                -      -      -      -     -      -     -    1%     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
  
  
MEAN                         16.0      -   16.0      -  16.0      -     -  16.0     -      -     -     -      -  16.0     -     -     -      -       -   16.0  16.0     - 
  
MEDIAN                       16.0      -   16.0      -  16.0      -     -  16.0     -      -     -     -      -  16.0     -     -     -      -       -   16.0  16.0     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 68-4 
QUESTION D5_10: 
And, what are the ages of the children currently living in your home? 
  
10th Child. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
16                              1     1     -     -     -     -     1      -      -      1      -      -      1 
                                -     -     -     -     -     -     -      -      -     1%      -      -     1% 
  
  
  
MEAN                         16.0  16.0     -     -     -     -  16.0      -      -   16.0      -      -   16.0 
  
MEDIAN                       16.0  16.0     -     -     -     -  16.0      -      -   16.0      -      -   16.0 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 69-1 
QUESTION D5C: 
And, what are the ages of the children currently living in your home? 
  
Combined. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
UNDER 2 YEARS OF AGE          112    32    23    57    55    42    58    11      -    30    30    28    20     22    10     61    21    30 
                              11%    9%   11%   14%   39%   10%   10%    9%      -   11%   11%    9%    8%    19%   16%    13%    7%   13% 
                                                  B FGHIJ     I     I     I            I                       LM            Q 
  
2-4 YEARS OF AGE              247    93    48   106    94   123   135    27      1    64    64    56    56     35    35    126    64    57 
                              25%   25%   23%   26%   67%   28%   24%   21%    11%   24%   24%   18%   23%    29%   55%    26%   22%   25% 
                                                    FGHIJ                                                       L  KLMN 
  
5-8 YEARS OF AGE              532   195   107   230   107   234   289    65      4   155   155   135   131     64    43    258   156   118 
                              53%   52%   50%   56%   76%   54%   51%   50%    39%   57%   57%   45%   55%    53%   69%    54%   53%   52% 
                                                    FGHIJ                                    L           L           LN 
  
9-12 YEARS OF AGE             448   172    86   190    51   202   272    61      5   111   111   138   104     65    27    231   126    91 
                              45%   46%   41%   46%   36%   46%   48%   47%    47%   41%   41%   46%   44%    54%   43%    48%   43%   40% 
                                                              E     E                                           K 
  
13-15 YEARS OF AGE            322   132    68   122    30   137   181    49      6    87    87   107    71     39    16    160    89    73 
                              32%   35%   32%   30%   21%   31%   32%   38%    62%   32%   32%   36%   30%    33%   25%    33%   31%   32% 
                                                              E     E     E   EFGJ     E 
  
16-18 YEARS OF AGE            254    94    64    97    18   103   147    31      2    71    71    77    68     29     7    123    80    51 
                              25%   25%   30%   24%   13%   24%   26%   24%    22%   26%   26%   26%   29%    24%   11%    25%   27%   23% 
                                                              E     E     E            E     O     O     O      O 
  
19 YEARS OF AGE OR OLDER        3     1     1     1     1     1     2     1      -     1     1     1     -      -     1      1     2     - 
                                -     -     -     -    1%     -     -    1%      -     -     -     -     -      -    1%      -    1%     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 69-2 
QUESTION D5C: 
And, what are the ages of the children currently living in your home? 
  
Combined. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
UNDER 2 YEARS OF AGE          112    11   101    89    45     18    10     -    23    89     -    72     40     8    70    20    10      3    66    17    25      3 
                              11%    5%   13%   17%   10%     6%    4%     -    6%   25%     -   13%    21%   24%   23%    6%    5%     3%   12%    7%   16%     6% 
                                            B   EFG    FG                        H    HI           K     KL   PQR   PQR                        T           T 
  
2-4 YEARS OF AGE              247    29   218   188    94     54    27     -    79   167     9   151     87     7   129    68    25     19   152    45    37     13 
                              25%   14%   27%   35%   21%    17%   11%     -   21%   47%    4%   27%    46%   21%   42%   21%   12%    14%   28%   18%   23%    26% 
                                            B   EFG     G      G                 H    HI           K     KL        NPQR     Q                  T 
  
5-8 YEARS OF AGE              532    92   440   532   215    105    61    65   197   269    84   315    133    17   237   149    67     61   297   127    75     29 
                              53%   45%   55%  100%   48%    33%   24%   24%   53%   76%   34%   56%    70%   54%   77%   46%   34%    46%   55%   51%   47%    57% 
                                            B   EFG    FG      G                 H    HI           K     KL     Q  NPQR     Q            Q 
  
9-12 YEARS OF AGE             448    95   353   215   448    124    92    61   162   224    73   249    127    10   137   176    77     48   238   120    71     17 
                              45%   46%   44%   40%  100%    39%   36%   23%   44%   63%   29%   44%    67%   31%   44%   54%   39%    36%   45%   48%   44%    34% 
                                                      DFG                        H    HI           K     KL              NOQR 
  
13-15 YEARS OF AGE            322    76   246   105   124    322    86    67   119   133    75   163     84    11    49   139    83     41   166    79    55     21 
                              32%   37%   31%   20%   28%   100%   34%   25%   32%   37%   30%   29%    44%   36%   16%   42%   41%    31%   31%   31%   34%    42% 
                                                        D    DEG     D                 H                 KL     O          OR     O      O 
  
16-18 YEARS OF AGE            254    55   199    61    92     86   254    77    76   100    62   126     66     8    19   115    75     37   135    65    44      9 
                              25%   27%   25%   11%   21%    27%  100%   28%   21%   28%   25%   22%    35%   25%    6%   35%   38%    28%   25%   26%   27%    17% 
                                                        D      D   DEF     I           I                 KL     O           O     O      O 
  
19 YEARS OF AGE OR OLDER        3     1     2     1     2      2     2     -     -     3     -     1      2     -     -     2     1      -     -     1     1      1 
                                -    1%     -     -    1%     1%    1%     -     -    1%     -     -     1%     -     -    1%     -      -     -     -    1%     2% 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 69-3 
QUESTION D5C: 
And, what are the ages of the children currently living in your home? 
  
Combined. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
UNDER 2 YEARS OF AGE          112     17     95     25    31     36    18    17    38     32    25    31      3    47    29    27    15      2       9     58    88    24 
                              11%     9%    12%     8%   12%    16%   10%   11%    9%    14%   12%   10%     5%   14%   11%    9%   11%     3%     18%    13%   12%    9% 
                                                                  D                                                 M                 R              R      R 
  
2-4 YEARS OF AGE              247     36    212     62    73     58    51    41    97     48    61    77      9    86    75    60    22     14      17    134   185    62 
                              25%    19%    26%    20%   28%    26%   28%   25%   24%    21%   29%   24%    16%   25%   28%   19%   16%    22%     32%    31%   25%   23% 
                                              B            D                                     J                        M                                PQ 
  
5-8 YEARS OF AGE              532     75    457    160   149    117    98    82   211    127   112   167     27   187   143   156    68     21      37    245   386   146 
                              53%    40%    56%    51%   57%    52%   54%   51%   53%    55%   53%   52%    48%   54%   54%   50%   51%    33%     72%    57%   53%   54% 
                                              B                                                                                 R     R           PQRT      R 
  
9-12 YEARS OF AGE             448     76    372    146   118    104    71    63   183    113    90   157     18   140   129   151    62     25      20    189   327   121 
                              45%    41%    46%    47%   45%    46%   39%   39%   46%    49%   43%   49%    31%   40%   49%   49%   46%    40%     38%    44%   45%   45% 
                                                                                           H          MN                  M 
  
13-15 YEARS OF AGE            322     74    248    114    72     70    62    53   129     71    69   106     22   105    84   110    33     28      19    129   241    81 
                              32%    40%    30%    36%   28%    31%   34%   33%   32%    31%   33%   33%    38%   30%   32%   35%   25%    44%     36%    30%   33%   30% 
                                       C             E                                                                          Q           QT 
  
16-18 YEARS OF AGE            254     53    202     84    58     56    51    46    99     58    52    79     18    97    58    72    32     22      14    112   167    87 
                              25%    29%    25%    27%   22%    25%   28%   29%   25%    25%   25%   25%    31%   28%   22%   23%   24%    34%     27%    26%   23%   32% 
                                                                                                                                                                        U 
  
19 YEARS OF AGE OR OLDER        3      -      3      2     -      -     1     2     -      -     1     2      -     -     1     -     -      -       1      2     3     - 
                                -      -      -     1%     -      -    1%    1%     -      -    1%    1%      -     -     -     -     -      -      1%     1%     -     - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 343 
Table 69-4 
QUESTION D5C: 
And, what are the ages of the children currently living in your home? 
  
Combined. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
UNDER 2 YEARS OF AGE          112   105     7    45    30    17    93     50     38     23     54     36     18 
                              11%   11%   10%   10%   11%    9%   12%    10%    12%    13%    11%    10%    14% 
  
2-4 YEARS OF AGE              247   237     9   107    61    44   201    123     74     45    110     87     39 
                              25%   26%   13%   25%   22%   21%   26%    25%    24%    26%    23%    24%    29% 
                                      C 
  
5-8 YEARS OF AGE              532   499    29   222   141   113   405    274    176     75    263    194     65 
                              53%   54%   41%   51%   51%   56%   53%    56%    56%    43%    55%    54%    48% 
                                      C                                    J      J 
  
9-12 YEARS OF AGE             448   413    33   202   139   112   325    224    146     69    211    169     59 
                              45%   45%   46%   47%   50%   55%   42%    46%    47%    40%    44%    47%    44% 
                                                              G 
  
13-15 YEARS OF AGE            322   291    25   151    90    61   254    138    117     59    140    125     47 
                              32%   32%   35%   35%   32%   30%   33%    28%    37%    34%    29%    35%    35% 
                                                                                  H 
  
16-18 YEARS OF AGE            254   227    22   114    62    51   194    103     76     66    108     91     48 
                              25%   25%   31%   26%   22%   25%   25%    21%    24%    39%    23%    25%    35% 
                                                                                        HI                   KL 
  
19 YEARS OF AGE OR OLDER        3     3     -     3     -     2     1      2      -      -      2      -      - 
                                -     -     -    1%     -    1%     -      -      -      -      -      -      - 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 70-1 
QUESTION D16: 
State. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
NORTHEAST                     175    67    42    67    25    71    94    25      1    59    59    46    39     20    11     82    56    37 
---------                     18%   18%   20%   16%   18%   16%   17%   19%     8%   22%   22%   15%   16%    17%   18%    17%   19%   16% 
  
  NEW ENGLAND                  38    22     7     8     6    21    19     6      -    11    11    10    10      4     4     15    12    11 
  -----------                  4%    6%    4%    2%    4%    5%    3%    4%      -    4%    4%    3%    4%     3%    6%     3%    4%    5% 
                                      D                 I     I     I     I            I 
  
    CONNECTICUT                 9     4     3     2     2     6     5     -      -     2     2     2     2      -     2      2     4     2 
                               1%    1%    1%    1%    1%    1%    1%     -      -    1%    1%    1%    1%      -    3%      -    2%    1% 
                                                             HI    HI 
  
    MAINE                       5     3     3     -     1     2     2     -      -     3     3     -     1      1     -      3     1     2 
                               1%    1%    1%     -    1%     -     -     -      -    1%    1%     -    1%     1%     -     1%     -    1% 
  
    MASSACHUSETTS              16    10     1     5     3     8     8     3      -     3     3     6     4      1     1      7     4     5 
                               2%    3%     -    1%    2%    2%    1%    2%      -    1%    1%    2%    2%     1%    2%     1%    1%    2% 
                                      C                       I     I 
  
    NEW HAMPSHIRE               3     1     1     1     -     1     2     1      -     1     1     1     -      1     -      -     3     1 
                                -     -     -     -     -     -     -    1%      -     -     -     -     -     1%     -      -    1%     - 
  
    RHODE ISLAND                4     3     1     -     -     3     3     1      -     1     1     1     2      -     1      3     -     1 
                                -    1%     -     -     -    1%     -    1%      -     -     -     -    1%      -    1%     1%     -     - 
  
    VERMONT                     1     1     -     -     -     1     1     1      -     -     -     -     -      1     -      -     -     1 
                                -     -     -     -     -     -     -     -      -     -     -     -     -     1%     -      -     -     - 
  
  MID ATLANTIC                138    45    34    59    19    50    75    19      1    48    48    36    29     16     8     67    44    27 
  ------------                14%   12%   16%   14%   14%   11%   13%   15%     8%   18%   18%   12%   12%    14%   12%    14%   15%   12% 
                                                                                       F 
  
    DISTRICT OF COLUMBIA        1     1     -     -     -     1     1     -      -     -     -     -     -      1     -      1     -     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -     1%     -      -     -     - 
  
    MARYLAND                    7     3     1     3     3     3     3     1      -     2     2     -     3      1     -      3     3     - 
                               1%    1%     -    1%    2%    1%    1%    1%      -    1%    1%     -    1%     1%     -     1%    1%     - 
  
    NEW JERSEY                 18     4     4     9     3     6     7     2      -     7     7     5     4      2     -     10     5     3 
                               2%    1%    2%    2%    2%    1%    1%    2%      -    3%    3%    2%    2%     1%     -     2%    2%    1% 
                                                              I     I                  I     O     O 
  
    NEW YORK                   50    19    14    17     8    21    27     5      1    18    18    14     8      6     4     26    14    10 
                               5%    5%    7%    4%    5%    5%    5%    4%     8%    7%    7%    4%    3%     5%    7%     5%    5%    4% 
  
    PENNSYLVANIA               54    16    14    24     7    19    30    11      -    20    20    11    14      6     3     23    17    14 
                               5%    4%    7%    6%    5%    4%    5%    9%      -    7%    7%    4%    6%     5%    5%     5%    6%    6% 
                                                        I     I     I     I            I 
  
    WEST VIRGINIA               8     2     1     5     -     -     7     -      -     1     1     7     -      -     -      3     5     - 
                               1%     -     -    1%     -     -    1%     -      -     -     -    2%     -      -     -     1%    2%     - 
                                                                 EFHI                            MNO                               R 
  
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 70-1 
QUESTION D16: 
State. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
MIDWEST                       230    89    51    90    31   117   140    46      2    55    55    52    65     35    19    106    64    60 
-------                       23%   24%   24%   22%   22%   27%   25%   35%    17%   20%   20%   17%   28%    29%   30%    22%   22%   27% 
                                                                        EGJ                              L      L     L 
  
  GREAT LAKES                 169    66    35    68    23    84   101    31      2    40    40    42    46     25    14     80    47    42 
  -----------                 17%   18%   16%   17%   17%   19%   18%   24%    17%   15%   15%   14%   19%    21%   22%    17%   16%   19% 
                                                                          J 
  
    ILLINOIS                   31    10     8    13     1    13    17     6      -     8     8    10    10      2     2     13    10     8 
                               3%    3%    4%    3%    1%    3%    3%    4%      -    3%    3%    3%    4%     2%    3%     3%    3%    4% 
                                                              I     I     I            I 
  
    INDIANA                    26     8     6    11     3    11    15     3      -     8     8     6     8      3     1     14     5     7 
                               3%    2%    3%    3%    2%    3%    3%    2%      -    3%    3%    2%    3%     2%    2%     3%    2%    3% 
                                                              I     I                  I 
  
    MICHIGAN                   32    13     6    14     4    18    22     4      1     8     8     5    12      2     4     16     9     8 
                               3%    3%    3%    3%    3%    4%    4%    3%    10%    3%    3%    2%    5%     1%    7%     3%    3%    3% 
                                                                                                        LN 
  
    MINNESOTA                  11     4     2     4     3     6     8     4      1     1     1     3     1      4     2      3     2     5 
                               1%    1%    1%    1%    2%    1%    1%    3%     7%     -     -    1%    1%     4%    3%     1%    1%    2% 
  
    OHIO                       55    24    11    20    10    28    31     9      -    12    12    16    13     10     3     29    15    11 
                               5%    6%    5%    5%    7%    6%    5%    7%      -    4%    4%    5%    5%     8%    4%     6%    5%    5% 
                                                        I     I     I     I            I 
  
    WISCONSIN                  14     7     2     5     3     8     8     5      -     3     3     1     2      4     3      5     6     4 
                               1%    2%    1%    1%    2%    2%    1%    3%      -    1%    1%     -    1%     4%    4%     1%    2%    2% 
                                                              I     I     I 
  
  FARM BELT                    61    23    16    22     8    33    39    15      -    16    16    10    19     11     5     26    17    18 
  ---------                    6%    6%    8%    5%    5%    7%    7%   12%      -    6%    6%    3%    8%     9%    8%     5%    6%    8% 
                                                        I     I     I     I            I                 L 
  
    IOWA                       16     6     4     6     3     7    12     2      -     5     5     2     7      3     -      9     4     3 
                               2%    2%    2%    2%    2%    2%    2%    1%      -    2%    2%    1%    3%     2%     -     2%    1%    1% 
                                                              I     I                                    O 
  
    KANSAS                     10     5     2     3     1     3     5     2      -     4     4     2     4      -     -      5     1     4 
                               1%    1%    1%    1%    1%    1%    1%    2%      -    1%    1%    1%    2%      -     -     1%     -    2% 
                                                                    I 
  
    MISSOURI                   26    10     7     9     3    17    17     7      -     6     6     4     7      5     4     10    11     5 
                               3%    3%    3%    2%    2%    4%    3%    6%      -    2%    2%    1%    3%     4%    6%     2%    4%    2% 
                                                              I     I     I            I 
  
    NEBRASKA                    5     1     1     3     -     3     4     3      -     -     -     2     1      1     1      2     -     3 
                                -     -    1%    1%     -    1%    1%    3%      -     -     -    1%    1%     1%    2%      -     -    1% 
  
    NORTH DAKOTA                1     1     1     -     -     1     1     1      -     -     -     -     1      1     -      -     1     1 
                                -     -     -     -     -     -     -    1%      -     -     -     -     -     1%     -      -     -     - 
  
    SOUTH DAKOTA                2     -     1     1     1     1     1     -      -     1     1     -     -      1     -      -     -     2 
                                -     -    1%     -    1%     -     -     -      -     -     -     -     -     1%     -      -     -    1% 
  
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 70-1 
QUESTION D16: 
State. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
SOUTH                         385   153    78   154    42   163   213    36      4   108   108   128    95     43    10    182   112    91 
-----                         38%   41%   36%   37%   30%   37%   37%   27%    37%   40%   40%   43%   40%    36%   16%    38%   38%   40% 
                                                              H     H                  H     O     O     O      O 
  
  DEEP SOUTH                  178    68    30    80    21    64    92    13      1    57    57    61    40     14     5     89    55    34 
  ----------                  18%   18%   14%   19%   15%   15%   16%   10%     8%   21%   21%   20%   17%    12%    7%    18%   19%   15% 
                                                                                       H    NO    NO     O 
  
    ALABAMA                    25    12     5     9     3     9    10     3      -    12    12     5     6      1     1     13     7     6 
                               3%    3%    2%    2%    2%    2%    2%    2%      -    4%    4%    2%    2%     1%    2%     3%    2%    2% 
                                                              I     I                  I 
  
    ARKANSAS                   17     6     3     8     1     6    10     1      -     4     4     8     5      1     -      3     9     5 
                               2%    2%    2%    2%    1%    1%    2%    1%      -    2%    2%    3%    2%     1%     -     1%    3%    2% 
                                                              I     I                              O     O                         P 
  
    FLORIDA                    50    14     8    27     8    13    22     2      1    17    17    21    10      1     1     26    12    12 
                               5%    4%    4%    7%    6%    3%    4%    2%     8%    6%    6%    7%    4%     1%    2%     5%    4%    5% 
                                                                                       H     N    NO     N 
  
    GEORGIA                    38    15     4    19     3    17    23     3      -    12    12     6    12      7     -     20    10     7 
                               4%    4%    2%    5%    2%    4%    4%    2%      -    4%    4%    2%    5%     6%     -     4%    3%    3% 
                                                              I     I                  I     O     O     O      O 
  
    LOUISIANA                  15     5     4     6     3     5    10     -      -     4     4     6     3      2     -      7     6     2 
                               2%    1%    2%    1%    2%    1%    2%     -      -    1%    1%    2%    1%     2%     -     2%    2%    1% 
                                                             HI    HI                              O 
  
    MISSISSIPPI                 9     5     3     1     -     6     7     1      -     -     -     6     3      1     -      8     2     - 
                               1%    1%    2%     -     -    1%    1%    1%      -     -     -    2%    1%     1%     -     2%    1%     - 
                                                            EIJ   EIJ                             KO                         R 
  
    SOUTH CAROLINA             23    12     2    10     3     7    11     3      -     9     9     8     3      1     2     12     9     2 
                               2%    3%    1%    2%    2%    2%    2%    3%      -    3%    3%    3%    1%     1%    3%     2%    3%    1% 
                                      C                       I     I                  I 
  
  OUTER SOUTH                 206    85    47    75    21    99   121    22      3    50    50    67    55     29     6     93    56    57 
  -----------                 21%   23%   22%   18%   15%   23%   21%   17%    29%   19%   19%   22%   23%    24%    9%    19%   19%   25% 
                                                                                             O     O     O      O 
  
    KENTUCKY                   33    14    14     5     3    18    21     1      1     8     8     9     8      7     -     22     7     4 
                               3%    4%    6%    1%    2%    4%    4%    1%    12%    3%    3%    3%    4%     6%     -     5%    2%    2% 
                                      D     D                 H     H                        O     O     O      O 
  
    NORTH CAROLINA             37    12     6    19     3    19    17     5      1    17    17     2    10      4     3     11     9    16 
                               4%    3%    3%    5%    2%    4%    3%    4%     9%    6%    6%    1%    4%     4%    5%     2%    3%    7% 
                                                                                             L           L                               P 
  
    OKLAHOMA                   10     4     1     5     1     4     6     2      -     2     2     6     -      1     1      3     -     7 
                               1%    1%    1%    1%    1%    1%    1%    1%      -    1%    1%    2%     -     1%    2%     1%     -    3% 
                                                              I     I                              M                                     Q 
  
    TENNESSEE                  23    13     6     4     3    17    16     3      -     -     -     7    11      5     -      6    10     6 
                               2%    3%    3%    1%    2%    4%    3%    2%      -     -     -    2%    5%     4%     -     1%    4%    3% 
                                      D                      IJ    IJ                             KO    KO     KO 
  
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
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Table 70-1 
QUESTION D16: 
State. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
    TEXAS                      79    34    15    30     8    31    44     6      1    19    19    32    20      7     1     39    23    18 
                               8%    9%    7%    7%    6%    7%    8%    5%     8%    7%    7%   11%    8%     6%    2%     8%    8%    8% 
                                                                                                   O     O 
  
    VIRGINIA                   24     8     5    12     2    10    16     5      -     4     4    10     5      5     -     12     7     5 
                               2%    2%    2%    3%    2%    2%    3%    4%      -    2%    2%    3%    2%     4%     -     2%    3%    2% 
                                                              I     I     I                        O     O      O 
  
WEST                          210    67    43   100    42    85   121    23      4    49    49    75    39     22    23    112    61    37 
----                          21%   18%   20%   24%   30%   20%   21%   18%    38%   18%   18%   25%   16%    18%   36%    23%   21%   17% 
                                                  B   FHJ                                          M                KMN 
  
  MOUNTAIN                     82    28    12    41    15    29    49     8      3    20    20    27    16      9     9     53    16    12 
  --------                     8%    7%    6%   10%   11%    7%    9%    6%    27%    7%    7%    9%    7%     8%   14%    11%    6%    5% 
                                                                                                                            QR 
  
    ARIZONA                    20     8     3     9     4    10    13     2      -     3     3     7     5      2     2     12     4     4 
                               2%    2%    1%    2%    3%    2%    2%    1%      -    1%    1%    2%    2%     2%    3%     2%    1%    2% 
                                                              I     I 
  
    COLORADO                   18     6     2    10     -     3    11     4      1     5     5     6     2      3     1     11     3     4 
                               2%    1%    1%    2%     -    1%    2%    3%    10%    2%    2%    2%    1%     2%    2%     2%    1%    2% 
                                                                    E                  E 
  
    IDAHO                       7     1     1     5     1     1     4     -      -     1     1     5     1      -     -      6     -     1 
                               1%     -     -    1%    1%     -    1%     -      -     -     -    2%     -      -     -     1%     -     - 
                                                                   HI                             NO                         Q 
  
    MONTANA                     6     1     2     2     2     4     4     -      1     1     1     1     2      -     2      5     1     - 
                               1%     -    1%    1%    2%    1%    1%     -     6%     -     -     -    1%      -    3%     1%     -     - 
                                                                    H                                                        R 
  
    NEVADA                      5     2     -     3     -     1     2     -      -     2     2     2     1      -     -      3     2     - 
                               1%    1%     -    1%     -     -     -     -      -    1%    1%    1%    1%      -     -     1%    1%     - 
  
    NEW MEXICO                 10     4     2     3     4     6     8     2      1     1     1     2     3      2     2      4     4     1 
                               1%    1%    1%    1%    3%    1%    1%    2%    11%     -     -    1%    1%     2%    3%     1%    1%    1% 
  
    UTAH                       16     5     2     9     3     4     6     1      -     7     7     3     3      1     1     13     2     2 
                               2%    1%    1%    2%    2%    1%    1%    1%      -    3%    3%    1%    1%     1%    2%     3%    1%    1% 
                                                              I     I                  I                                     Q 
  
    WYOMING                     1     -     1     -     -     -     1     -      -     -     -     1     -      -     -      1     -     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
  PACIFIC                     128    40    30    58    27    56    72    15      1    29    29    48    23     13    14     59    44    26 
  -------                     13%   11%   14%   14%   19%   13%   13%   12%    11%   11%   11%   16%   10%    11%   22%    12%   15%   11% 
                                                        J                                          M                  M 
  
    ALASKA                      1     -     -     1     -     -     -     -      -     1     1     -     -      -     -      -     -     1 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -    1% 
  
    CALIFORNIA                 87    30    18    39    18    29    45     7      -    24    24    35    12      8     7     41    31    14 
                               9%    8%    8%    9%   13%    7%    8%    6%      -    9%    9%   12%    5%     7%   10%     8%   11%    6% 
                                                        I     I     I     I            I           M 
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Table 70-1 
QUESTION D16: 
State. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
    HAWAII                      1     1     -     -     -     1     1     -      -     -     -     -     1      -     -      1     -     - 
                                -     -     -     -     -     -     -     -      -     -     -     -     -      -     -      -     -     - 
  
    OREGON                     16     2     2    12     4     8     9     2      -     2     2     7     3      2     2      9     6     1 
                               2%     -    1%    3%    3%    2%    2%    1%      -    1%    1%    2%    1%     1%    3%     2%    2%     - 
                                                  B           I     I                                                        R 
  
    WASHINGTON                 24     7    10     7     6    18    18     6      1     2     2     6     6      3     6      8     7     9 
                               2%    2%    5%    2%    4%    4%    3%    5%    11%    1%    1%    2%    3%     2%    9%     2%    2%    4% 
                                                              J     J                                                 K 
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Table 70-2 
QUESTION D16: 
State. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
NORTHEAST                     175    28   147    87    73     60    48    52    62    61    44    97     35     9    51    50    50     15   106    30    28     11 
---------                     18%   14%   19%   16%   16%    19%   19%   19%   17%   17%   18%   17%    19%   30%   17%   15%   25%    12%   20%   12%   18%    22% 
                                                                                                                R               OPR            T 
  
  NEW ENGLAND                  38     6    32    21    15     12     7    10    13    15     7    23      7     -    17    13     7      2    26     4     6      3 
  -----------                  4%    3%    4%    4%    3%     4%    3%    4%    4%    4%    3%    4%     4%     -    5%    4%    3%     1%    5%    1%    4%     5% 
                                                                                                                     NR     N     N            T 
  
    CONNECTICUT                 9     1     8     5     2      2     2     4     4     2     3     5      1     -     5     1     2      -     5     2     -      1 
                               1%     -    1%    1%    1%     1%    1%    1%    1%     -    1%    1%      -     -    2%     -    1%      -    1%    1%     -     2% 
                                                                                                                     NR                        U 
  
    MAINE                       5     1     5     2     3      3     3     -     1     4     1     2      3     -     2     3     1      -     5     -     -      - 
                               1%     -    1%     -    1%     1%    1%     -     -    1%     -     -     2%     -    1%    1%     -      -    1%     -     -      - 
                                                                                                                                             TUV 
  
    MASSACHUSETTS              16     3    13    12     6      5     -     3     6     7     2    11      3     -     7     6     3      1     8     1     5      1 
                               2%    1%    2%    2%    1%     2%     -    1%    2%    2%    1%    2%     2%     -    2%    2%    1%      -    2%    1%    3%     3% 
                                                  G     G      G                                                      N     N 
  
    NEW HAMPSHIRE               3     1     2     2     1      1     1     1     2     1     1     3      -     -     1     1     -      1     3     -     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -    1%     -     -      - 
  
    RHODE ISLAND                4     1     3     -     3      -     2     2     -     2     1     2      1     -     1     2     1      1     3     -     1      - 
                                -     -     -     -    1%      -    1%    1%     -     -     -     -      -     -     -     -     -     1%    1%     -     -      - 
  
    VERMONT                     1     -     1     -     -      1     -     1     -     -     -     1      -     -     -     -     1      -     1     -     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -      - 
  
  MID ATLANTIC                138    22   115    66    58     48    41    42    49    46    36    74     28     9    34    37    43     14    80    26    23      9 
  ------------                14%   11%   15%   12%   13%    15%   16%   16%   13%   13%   15%   13%    15%   30%   11%   11%   21%    10%   15%   11%   14%    17% 
                                                                                                              OPR               OPR 
  
    DISTRICT OF COLUMBIA        1     1     -     -     1      1     -     -     1     -     1     -      -     -     1     -     -      -     -     1     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -      - 
  
    MARYLAND                    7     1     6     4     4      3     1     3     -     4     3     3      1     -     4     2     1      -     1     5     -      - 
                               1%     -    1%    1%    1%     1%     -    1%     -    1%    1%     -     1%     -    1%    1%     -      -     -    2%     -      - 
                                                                                                                                                    UV 
  
    NEW JERSEY                 18     2    16     8     3      3     5     5     9     4     5    12      2     1     5     4     5      3    10     3     5      - 
                               2%    1%    2%    2%    1%     1%    2%    2%    2%    1%    2%    2%     1%    2%    2%    1%    2%     3%    2%    1%    3%      - 
                                                                                                                                               V           V 
  
    NEW YORK                   50     9    41    22    23     20    16    14    18    19    12    30      9     7    10    13    17      3    22    10    15      3 
                               5%    4%    5%    4%    5%     6%    6%    5%    5%    5%    5%    5%     5%   22%    3%    4%    9%     2%    4%    4%   10%     6% 
                                                                                                              OPR               OPR                        S 
  
    PENNSYLVANIA               54    10    45    30    21     18    17    18    19    18    15    27     13     2    13    15    19      6    41     7     2      4 
                               5%    5%    6%    6%    5%     6%    7%    7%    5%    5%    6%    5%     7%    6%    4%    4%    9%     4%    8%    3%    1%     7% 
                                                                                                                                 OP           TU 
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Table 70-2 
QUESTION D16: 
State. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
    WEST VIRGINIA               8     -     8     2     5      3     1     3     3     2     1     3      4     -     2     3     1      2     6     -     -      2 
                               1%     -    1%     -    1%     1%     -    1%    1%     -     -    1%     2%     -    1%    1%    1%     2%    1%     -     -     4% 
                                            B                                                                                                 TU 
  
MIDWEST                       230    54   176   127   113     71    58    60    82    86    58   127     46     5    75    77    49     25   154    46    18     10 
-------                       23%   26%   22%   24%   25%    22%   23%   22%   22%   24%   23%   23%    24%   15%   24%   23%   24%    19%   29%   18%   11%    20% 
                                                                                                                                              TU 
  
  GREAT LAKES                 169    40   129    90    79     53    40    46    65    58    46    89     35     3    58    56    35     18   110    38    12      9 
  -----------                 17%   19%   16%   17%   18%    16%   16%   17%   17%   16%   19%   16%    18%    9%   19%   17%   18%    13%   21%   15%    8%    17% 
                                                                                                                                               U     U 
  
    ILLINOIS                   31     7    24    16    12     11     9     8    15     8     9    17      5     1     9    11     7      3    16     9     6      - 
                               3%    3%    3%    3%    3%     4%    3%    3%    4%    2%    4%    3%     2%    4%    3%    3%    4%     2%    3%    3%    4%     1% 
  
    INDIANA                    26     6    20    14    11     10     7     7     9    10     7    11      8     -     9    11     5      -    19     3     2      1 
                               3%    3%    3%    3%    2%     3%    3%    3%    2%    3%    3%    2%     4%     -    3%    3%    3%      -    4%    1%    2%     2% 
                                                                                                                     NR    NR     N            T 
  
    MICHIGAN                   32     7    26    16    20      8     7     6    15    11     6    18      7     -    13    11     5      4    20     8     1      3 
                               3%    3%    3%    3%    4%     3%    3%    2%    4%    3%    3%    3%     4%     -    4%    3%    3%     3%    4%    3%     -     7% 
                                                                                                                      N     N     N            U     U 
  
    MINNESOTA                  11     4     6     7     4      2     1     5     1     4     6     5      -     -     7     1     1      1     9     -     1      1 
                               1%    2%    1%    1%    1%      -     -    2%     -    1%    2%    1%      -     -    2%     -     -     1%    2%     -    1%     2% 
                                                                                             M     M                  N                        T 
  
    OHIO                       55    16    39    28    26     19    10    18    18    19    16    29     10     -    17    14    15      8    36    14     2      3 
                               5%    8%    5%    5%    6%     6%    4%    7%    5%    5%    7%    5%     5%    1%    6%    4%    8%     6%    7%    6%    1%     5% 
                                                                                                                                  N            U     U 
  
    WISCONSIN                  14     1    14     9     6      3     6     2     6     6     2     8      4     1     2     7     2      2    10     4     1      - 
                               1%     -    2%    2%    1%     1%    2%    1%    2%    2%    1%    1%     2%    3%    1%    2%    1%     2%    2%    1%     -      - 
                                            B                                                                                                  V 
  
  FARM BELT                    61    14    46    37    33     18    18    14    17    28    12    38     11     2    17    21    14      7    44     8     6      2 
  ---------                    6%    7%    6%    7%    7%     6%    7%    5%    5%    8%    5%    7%     6%    6%    6%    6%    7%     5%    8%    3%    3%     3% 
                                                                                                                                              TU 
  
    IOWA                       16     6    10    11    12      3     2     3     5     8     3    11      2     1     6     5     1      3    15     -     2      - 
                               2%    3%    1%    2%    3%     1%    1%    1%    1%    2%    1%    2%     1%    3%    2%    2%    1%     2%    3%     -    1%      - 
                                                                                                                                              TV 
  
    KANSAS                     10     1     9     6     3      6     4     2     4     5     1     7      2     1     3     3     3      -     9     1     -      1 
                               1%     -    1%    1%    1%     2%    1%    1%    1%    1%     -    1%     1%    3%    1%    1%    1%      -    2%     -     -     1% 
                                                                                                                                               U 
  
    MISSOURI                   26     6    20    15    13      7    10     8     6    10     7    15      4     -     6     9     7      3    15     7     2      1 
                               3%    3%    2%    3%    3%     2%    4%    3%    2%    3%    3%    3%     2%     -    2%    3%    4%     2%    3%    3%    1%     2% 
                                                                                                                      N     N     N 
  
    NEBRASKA                    5     -     5     4     2      -     2     -     3     2     -     4      1     -     2     2     1      -     3     -     2      - 
                                -     -    1%    1%    1%      -    1%     -    1%    1%     -    1%     1%     -    1%    1%    1%      -    1%     -    1%      - 
                                            B 
  
    NORTH DAKOTA                1     1     1     -     1      -     -     1     -     1     1     1      -     -     -     1     1      -     1     -     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -      - 
  
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 70-2 
QUESTION D16: 
State. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
    SOUTH DAKOTA                2     -     2     1     2      2     -     -     -     2     -     1      1     -     1     1     -      -     2     -     -      - 
                                -     -     -     -     -     1%     -     -     -    1%     -     -      -     -     -     -     -      -     -     -     -      - 
  
SOUTH                         385    92   293   205   173    123    97   103   156   125   108   206     70     7   105   135    73     65   159   156    54     14 
-----                         38%   45%   37%   39%   39%    38%   38%   38%   42%   35%   44%   37%    37%   21%   34%   41%   37%    49%   30%   63%   34%    27% 
                                      C                                                                                     N          NOQ         SUV 
  
  DEEP SOUTH                  178    47   131    95    78     56    45    47    75    55    49   101     28     4    50    54    37     34    75    79    18      5 
  ----------                  18%   23%   17%   18%   17%    17%   18%   17%   20%   16%   20%   18%    15%   13%   16%   16%   18%    26%   14%   32%   11%    11% 
                                                                                                                                        OP         SUV 
  
    ALABAMA                    25    11    14    18    12      6     4     7    12     7     9    17      -     -    11     4     5      5    12    13     -      - 
                               3%    5%    2%    3%    3%     2%    1%    3%    3%    2%    4%    3%      -     -    4%    1%    3%     4%    2%    5%     -      - 
                                      C                                                      M     M                  N           N      N    UV    UV 
  
    ARKANSAS                   17     3    14    10     8      8     5     1    10     7     1    11      5     1     6     5     4      1    12     4     1      1 
                               2%    2%    2%    2%    2%     2%    2%     -    3%    2%     -    2%     3%    4%    2%    2%    2%     1%    2%    1%     -     2% 
                                                                                 H 
  
    FLORIDA                    50    11    39    24    25     16    11    13    19    17    11    29     10     1    13    14    11     11    24    14    10      1 
                               5%    5%    5%    4%    6%     5%    4%    5%    5%    5%    4%    5%     5%    4%    4%    4%    5%     8%    5%    6%    6%     2% 
  
    GEORGIA                    38    10    28    22    10     13    12     8    14    16    11    19      7     -    11    11     9      6    11    20     4      3 
                               4%    5%    4%    4%    2%     4%    5%    3%    4%    4%    5%    3%     4%     -    4%    3%    5%     5%    2%    8%    2%     5% 
                                                                                                                      N     N     N      N          SU 
  
    LOUISIANA                  15     3    12    10    10      5     3     4     5     6     4     7      4     -     2    10     -      3     4     8     3      - 
                               2%    2%    2%    2%    2%     1%    1%    1%    1%    2%    2%    1%     2%     -    1%    3%     -     2%    1%    3%    2%      - 
                                                                                                                          NOQ                        V 
  
    MISSISSIPPI                 9     4     5     2     3      3     4     5     5     -     5     4      -     2     -     4     3      2     2     7     -      1 
                               1%    2%    1%     -    1%     1%    2%    2%    1%     -    2%    1%      -    5%     -    1%    1%     1%     -    3%     -     2% 
                                                                           J                 M                                                      SU 
  
    SOUTH CAROLINA             23     5    19    10    10      6     5     9    10     3     7    15      1     -     6     6     5      6    10    13     -      - 
                               2%    2%    2%    2%    2%     2%    2%    3%    3%    1%    3%    3%     1%     -    2%    2%    2%     5%    2%    5%     -      - 
                                                                           J                       M                  N     N     N      N    UV   SUV 
  
  OUTER SOUTH                 206    45   161   110    95     67    52    56    81    70    59   105     42     2    55    81    37     31    85    77    37      8 
  -----------                 21%   22%   20%   21%   21%    21%   21%   21%   22%   20%   24%   19%    22%    8%   18%   25%   18%    24%   16%   31%   23%    16% 
                                                                                                                            N            N          SV 
  
    KENTUCKY                   33     5    28    14    16     13    11     8    12    13     7    20      6     2     8    12     7      4    23    10     -      - 
                               3%    3%    3%    3%    4%     4%    4%    3%    3%    4%    3%    4%     3%    5%    3%    4%    4%     3%    4%    4%     -      - 
                                                                                                                                              UV    UV 
  
    NORTH CAROLINA             37     8    29    20    11     14    12    10    12    15    11    18      8     1     8    17     6      5    14    18     4      1 
                               4%    4%    4%    4%    3%     4%    5%    4%    3%    4%    4%    3%     4%    3%    3%    5%    3%     4%    3%    7%    2%     2% 
                                                                                                                                                   SUV 
  
    OKLAHOMA                   10     3     8     7     6      3     2     -     5     5     3     3      4     -     -     6     1      3     6     1     -      3 
                               1%    1%    1%    1%    1%     1%    1%     -    1%    1%    1%    1%     2%     -     -    2%    1%     2%    1%     -     -     6% 
                                                                                 H     H                                   NO                  U 
  
    TENNESSEE                  23     8    15    16    11      6     5     6    11     6     8    12      3     -     7     9     4      3    10    11     -      2 
                               2%    4%    2%    3%    2%     2%    2%    2%    3%    2%    3%    2%     2%     -    2%    3%    2%     2%    2%    4%     -     4% 
                                                                                                                      N     N     N            U     U 
  
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 70-2 
QUESTION D16: 
State. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
    TEXAS                      79    14    65    44    36     24    18    24    29    26    22    41     17     -    23    30    13     14    20    25    32      2 
                               8%    7%    8%    8%    8%     7%    7%    9%    8%    7%    9%    7%     9%     -    8%    9%    6%    10%    4%   10%   20%     5% 
                                                                                                                      N     N     N      N           S   STV 
  
    VIRGINIA                   24     7    17    10    15      7     4     7    11     6     9    11      4     -     9     7     5      3    12    12     1      - 
                               2%    3%    2%    2%    3%     2%    2%    3%    3%    2%    4%    2%     2%     -    3%    2%    2%     2%    2%    5%    1%      - 
                                                                                                                      N     N     N            V    UV 
  
WEST                          210    31   179   112    90     69    52    55    70    84    39   133     38    11    78    66    29     27   116    18    59     15 
----                          21%   15%   23%   21%   20%    21%   20%   20%   19%   24%   16%   24%    20%   34%   25%   20%   14%    20%   22%    7%   37%    30% 
                                            B                                                      K            Q     Q                        T          ST      T 
  
  MOUNTAIN                     82    12    69    46    39     26    14    16    30    34    14    52     15     5    24    31    12      9    59     3    17      3 
  --------                     8%    6%    9%    9%    9%     8%    6%    6%    8%    9%    6%    9%     8%   15%    8%   10%    6%     7%   11%    1%   11%     5% 
                                                                                                                                               T           T 
  
    ARIZONA                    20     3    17    10    10      7     5     3     8     9     3    12      5     4     6     7     1      2    11     2     6      1 
                               2%    1%    2%    2%    2%     2%    2%    1%    2%    2%    1%    2%     3%   11%    2%    2%     -     2%    2%    1%    4%     2% 
                                                                                                                            Q 
  
    COLORADO                   18     3    15     8     9      5     3     5    10     3     5    11      2     -     3     7     5      3    16     1     1      - 
                               2%    1%    2%    2%    2%     2%    1%    2%    3%    1%    2%    2%     1%     -    1%    2%    2%     3%    3%     -    1%      - 
                                                                                                                            N     N          TUV 
  
    IDAHO                       7     2     5     5     1      2     1     2     3     3     2     5      1     -     2     3     2      -     7     -     -      - 
                               1%    1%    1%    1%     -     1%    1%    1%    1%    1%    1%    1%      -     -    1%    1%    1%      -    1%     -     -      - 
                                                                                                                                             TUV 
  
    MONTANA                     6     2     4     2     4      2     1     1     1     4     1     2      2     -     1     4     -      1     6     -     -      - 
                               1%    1%     -     -    1%     1%     -     -     -    1%     -     -     1%     -     -    1%     -      -    1%     -     -      - 
                                                                                                                                             TUV 
  
    NEVADA                      5     -     5     3     1      1     1     1     2     2     1     4      -     -     3     -     1      1     2     1     2      - 
                               1%     -    1%    1%     -      -     -     -    1%    1%     -    1%      -     -    1%     -    1%     1%     -     -    1%      - 
                                            B 
  
    NEW MEXICO                 10     1     8     6     3      4     -     2     3     5     2     7      1     1     5     3     1      -     4     -     6      - 
                               1%    1%    1%    1%    1%     1%     -    1%    1%    1%    1%    1%      -    3%    1%    1%    1%      -    1%     -    4%      - 
                                                  G            G                                                                                          TV 
  
    UTAH                       16     2    15    11     9      5     4     2     5     8     2    10      5     -     5     7     2      2    12     -     3      1 
                               2%    1%    2%    2%    2%     2%    2%    1%    1%    2%    1%    2%     3%     -    2%    2%    1%     1%    2%     -    2%     3% 
                                                                                                                            N                  T 
  
    WYOMING                     1     -     1     -     1      -     -     1     -     -     -     1      -     -     -     -     1      -     1     -     -      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -      - 
  
  PACIFIC                     128    19   110    67    51     43    37    38    40    50    24    81     23     6    53    35    16     18    57    15    42     13 
  -------                     13%    9%   14%   13%   11%    13%   15%   14%   11%   14%   10%   14%    12%   19%   17%   11%    8%    14%   11%    6%   26%    25% 
                                                                                                                     PQ                        T          ST     ST 
  
    ALASKA                      1     -     1     -     -      1     1     -     -     1     -     1      -     -     -     1     -      -     -     -     1      - 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -    1%      - 
  
    CALIFORNIA                 87    12    75    42    34     30    25    27    26    34    16    53     18     5    35    29     7     11    25    11    41      9 
                               9%    6%    9%    8%    8%     9%   10%   10%    7%   10%    7%    9%    10%   16%   11%    9%    3%     8%    5%    4%   26%    17% 
                                                                                                                      Q     Q                             ST     ST 
  
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 70-2 
QUESTION D16: 
State. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
    HAWAII                      1     -     1     1     1      -     -     -     -     1     -     1      -     -     1     -     -      -     -     -     -      1 
                                -     -     -     -     -      -     -     -     -     -     -     -      -     -     -     -     -      -     -     -     -     2% 
  
    OREGON                     16     1    14     8     7      4     4     8     2     6     5     9      2     -     7     1     5      2    13     1     -      2 
                               2%    1%    2%    2%    2%     1%    2%    3%    1%    2%    2%    2%     1%     -    2%     -    3%     2%    2%     -     -     4% 
                                                                           I                                          N          NP           TU 
  
    WASHINGTON                 24     6    19    15     9      9     6     4    12     8     3    17      3     1    10     4     4      5    20     3     -      1 
                               2%    3%    2%    3%    2%     3%    2%    2%    3%    2%    1%    3%     2%    3%    3%    1%    2%     4%    4%    1%     -     3% 
                                                                                                                                              TU 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
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Table 70-3 
QUESTION D16: 
State. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
NORTHEAST                     175     41    134     62    48     32    30   160    15      -     -    60     11    47    55    66    27      9       8     63   136    39 
---------                     18%    22%    16%    20%   18%    14%   16%  100%    4%      -     -   19%    19%   14%   21%   21%   20%    14%     15%    15%   19%   15% 
                                                                            IJK    JK                                     N     T 
  
  NEW ENGLAND                  38      8     30     13    12      8     5    38     -      -     -    21      2     7     7    11     5      3       2     17    31     7 
  -----------                  4%     4%     4%     4%    5%     3%    3%   23%     -      -     -    6%     3%    2%    3%    3%    4%     5%      4%     4%    4%    3% 
                                                                            IJK                       NO 
  
    CONNECTICUT                 9      1      8      4     4      1     -     9     -      -     -     3      1     2     3     2     3      1       -      2     9     - 
                               1%      -     1%     1%    1%      -     -    5%     -      -     -    1%     1%    1%    1%    1%    3%     2%       -     1%    1%     - 
                                                                            IJK                                                                                   V 
  
    MAINE                       5      -      5      1     1      1     2     5     -      -     -     4      -     1     -     1     -      -       -      5     4     1 
                               1%      -     1%      -     -      -    1%    3%     -      -     -    1%      -     -     -     -     -      -       -     1%    1%     - 
                                              B                             IJK                       MO                                                  QRS 
  
    MASSACHUSETTS              16      6     10      4     8      4     -    16     -      -     -     6      1     4     4     7     2      1       2      5    12     4 
                               2%     3%     1%     1%    3%     2%     -   10%     -      -     -    2%     2%    1%    1%    2%    1%     1%      4%     1%    2%    2% 
                                                           G                IJK 
  
    NEW HAMPSHIRE               3      1      3      1     -      1     2     3     -      -     -     3      -     -     -     -     -      1       -      3     3     1 
                                -      -      -      -     -      -    1%    2%     -      -     -    1%      -     -     -     -     -     1%       -     1%     -     - 
  
    RHODE ISLAND                4      -      4      2     -      2     1     4     -      -     -     4      -     -     -     2     -      1       -      2     3     1 
                                -      -      -     1%     -     1%     -    3%     -      -     -    1%      -     -     -    1%     -     1%       -      -     -     - 
                                                                            IJK 
  
    VERMONT                     1      1      -      1     -      -     -     1     -      -     -     1      -     -     -     -     -      -       -      1     -     1 
                                -      -      -      -     -      -     -     -     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
  MID ATLANTIC                138     34    104     49    36     24    25   122    15      -     -    40      9    40    48    55    22      6       6     47   105    32 
  ------------                14%    18%    13%    16%   14%    11%   14%   77%    4%      -     -   12%    16%   12%   18%   18%   16%     9%     11%    11%   14%   12% 
                                                                            IJK    JK                                     N    RT 
  
    DISTRICT OF COLUMBIA        1      -      1      1     -      -     -     -     1      -     -     1      -     -     -     -     -      -       -      1     1     - 
                                -      -      -      -     -      -     -     -     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
    MARYLAND                    7      2      5      2     4      -     1     -     7      -     -     1      1     3     2     4     -      -       1      1     4     2 
                               1%     1%     1%     1%    1%      -     -     -    2%      -     -     -     2%    1%    1%    1%     -      -      2%      -    1%    1% 
                                                                                  HJK 
  
    NEW JERSEY                 18      6     12      4     9      1     3    18     -      -     -     4      3     5     7     7     4      -       -      5    13     5 
                               2%     3%     1%     1%    3%     1%    2%   11%     -      -     -    1%     5%    1%    3%    2%    3%      -       -     1%    2%    2% 
                                                           F                IJK                                                RS    RS                    RS 
  
    NEW YORK                   50     10     41     27    11      5     5    50     -      -     -    14      -    13    21    22     8      3       4     13    36    15 
                               5%     5%     5%     9%    4%     2%    3%   31%     -      -     -    4%      -    4%    8%    7%    6%     4%      7%     3%    5%    5% 
                                                   EFG                      IJK                        M            M     M     T 
  
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 70-3 
QUESTION D16: 
State. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
    PENNSYLVANIA               54     16     38     16    12     13    13    54     -      -     -    16      5    17    16    16    10      3       1     25    44    10 
                               5%     9%     5%     5%    5%     6%    7%   34%     -      -     -    5%     9%    5%    6%    5%    7%     4%      2%     6%    6%    4% 
                                                                            IJK 
  
    WEST VIRGINIA               8      -      8      -     -      5     3     -     8      -     -     4      -     2     2     6     -      -       -      2     8     - 
                               1%      -     1%      -     -     2%    2%     -    2%      -     -    1%      -    1%    1%    2%     -      -       -      -    1%     - 
                                              B                  DE               HJK                                         QRS                                 V 
  
MIDWEST                       230     41    189     69    55     66    36     -     -    230     -    85     15    69    60    72    28     15      11    104   172    58 
-------                       23%    22%    23%    22%   21%    29%   20%     -     -   100%     -   26%    27%   20%   23%   23%   21%    23%     20%    24%   24%   21% 
                                                                  G                      HIK 
  
  GREAT LAKES                 169     31    138     54    42     46    24     -     -    169     -    60     10    52    47    53    25     11       8     72   133    37 
  -----------                 17%    17%    17%    17%   16%    20%   13%     -     -    74%     -   19%    17%   15%   18%   17%   18%    17%     15%    17%   18%   14% 
                                                                                         HIK 
  
    ILLINOIS                   31      8     24     14     7      8     3     -     -     31     -     6      2    14    10    10     6      2       2     10    27     4 
                               3%     4%     3%     4%    3%     3%    2%     -     -    14%     -    2%     3%    4%    4%    3%    5%     4%      4%     2%    4%    2% 
                                                                                         HIK 
  
    INDIANA                    26      5     21      5     8      8     4     -     -     26     -     8      -     8     9     7     4      2       2     11    17     8 
                               3%     3%     3%     1%    3%     3%    2%     -     -    11%     -    2%     1%    2%    4%    2%    3%     3%      3%     2%    2%    3% 
                                                                                         HIK 
  
    MICHIGAN                   32      8     25      9     8      7     8     -     -     32     -    11      2    12     7    14     3      1       1     13    25     7 
                               3%     4%     3%     3%    3%     3%    4%     -     -    14%     -    4%     3%    3%    3%    5%    2%     1%      2%     3%    3%    3% 
                                                                                         HIK 
  
    MINNESOTA                  11      -     11      2     2      6     -     -     -     11     -     5      1     2     3     1     2      -       1      6     9     2 
                               1%      -     1%      -    1%     3%     -     -     -     5%     -    2%     1%     -    1%     -    2%      -      2%     1%    1%    1% 
                                              B                   G                      HIK                                                                R 
  
    OHIO                       55     10     45     18    14     14     7     -     -     55     -    25      3    12    15    17     6      4       2     25    44    11 
                               5%     5%     6%     6%    5%     6%    4%     -     -    24%     -    8%     6%    3%    6%    5%    5%     7%      4%     6%    6%    4% 
                                                                                         HIK           N 
  
    WISCONSIN                  14      1     13      7     3      3     2     -     -     14     -     5      2     5     2     3     3      2       -      7    11     4 
                               1%     1%     2%     2%    1%     1%    1%     -     -     6%     -    2%     3%    1%    1%    1%    2%     3%       -     2%    1%    1% 
                                                                                         HIK                                                                S 
  
  FARM BELT                    61     10     50     15    13     20    12     -     -     61     -    24      6    16    13    19     3      4       3     32    40    21 
  ---------                    6%     6%     6%     5%    5%     9%    6%     -     -    26%     -    8%    10%    5%    5%    6%    3%     6%      5%     7%    5%    8% 
                                                                                         HIK                                                                Q 
  
    IOWA                       16      2     14      4     3      7     2     -     -     16     -     8      2     4     3     6     -      1       1      8    11     5 
                               2%     1%     2%     1%    1%     3%    1%     -     -     7%     -    2%     3%    1%    1%    2%     -     2%      2%     2%    2%    2% 
                                                                                         HIK                                    Q                           Q 
  
    KANSAS                     10      3      7      2     2      4     2     -     -     10     -     3      1     4     3     2     -      -       1      7     8     3 
                               1%     2%     1%     1%    1%     2%    1%     -     -     4%     -    1%     1%    1%    1%    1%     -      -      2%     2%    1%    1% 
                                                                                         HIK                                                                R 
  
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 70-3 
QUESTION D16: 
State. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
    MISSOURI                   26      5     21      8     6      8     4     -     -     26     -    11      2     8     4     9     3      3       1     10    15    11 
                               3%     3%     3%     2%    2%     3%    2%     -     -    11%     -    4%     3%    2%    1%    3%    2%     4%      1%     2%    2%    4% 
                                                                                         HIK 
  
    NEBRASKA                    5      -      5      2     1      -     2     -     -      5     -     2      1     1     1     -     -      -       -      5     2     3 
                                -      -     1%     1%     -      -    1%     -     -     2%     -     -     2%     -     -     -     -      -       -     1%     -    1% 
                                              B                                          HIK                                                             PQRS 
  
    NORTH DAKOTA                1      -      1      -     -      1     1     -     -      1     -     -      1     -     1     1     -      -       -      1     1     - 
                                -      -      -      -     -      -     -     -     -     1%     -     -     1%     -     -     -     -      -       -      -     -     - 
  
    SOUTH DAKOTA                2      -      2      -     1      -     1     -     -      2     -     1      -     -     1     1     -      -       -      1     2     - 
                                -      -      -      -     -      -    1%     -     -     1%     -     -      -     -     -     -     -      -       -      -     -     - 
  
SOUTH                         385     56    329    114    85     96    87     -   385      -     -   123     17   147    92   114    45     32      18    173   283   102 
-----                         38%    30%    40%    36%   32%    42%   48%     -   96%      -     -   38%    29%   42%   35%   37%   34%    51%     34%    40%   39%   38% 
                                              B                   E    DE         HJK                               M                        Q 
  
  DEEP SOUTH                  178     16    162     55    41     42    39     -   178      -     -    57     13    58    46    51    17     18       7     82   133    46 
  ----------                  18%     9%    20%    18%   16%    18%   22%     -   45%      -     -   18%    23%   17%   17%   16%   13%    28%     14%    19%   18%   17% 
                                              B                                   HJK                                                        Q 
  
    ALABAMA                    25      1     24     11     7      1     6     -    25      -     -     5      1    12     5     6     5      1       -     13    23     2 
                               3%     1%     3%     3%    3%     1%    3%     -    6%      -     -    2%     2%    3%    2%    2%    4%     2%       -     3%    3%    1% 
                                              B      F                            HJK                                           S     S                     S     V 
  
    ARKANSAS                   17      -     17      5     -      8     5     -    17      -     -     8      1     3     6     5     -      4       -      9    14     4 
                               2%      -     2%     2%     -     3%    3%     -    4%      -     -    2%     1%    1%    2%    2%     -     6%       -     2%    2%    1% 
                                              B      E            E     E         HJK                                          QS                          QS 
  
    FLORIDA                    50      5     44     20    13      9     8     -    50      -     -    12      1    21    14    14     9      8       -     18    37    12 
                               5%     3%     5%     7%    5%     4%    4%     -   12%      -     -    4%     2%    6%    5%    5%    7%    12%       -     4%    5%    5% 
                                                                                  HJK                                           S     S      S              S 
  
    GEORGIA                    38      2     36     10    16      5     8     -    38      -     -     9      4    13     9     6     2      2       6     19    29     9 
                               4%     1%     4%     3%    6%     2%    4%     -    9%      -     -    3%     7%    4%    3%    2%    2%     3%     12%     4%    4%    3% 
                                              B            F                      HJK                                                                Q 
  
    LOUISIANA                  15      2     13      3     1      6     5     -    15      -     -     9      1     3     2     8     1      -       1      6    10     6 
                               2%     1%     2%     1%     -     3%    3%     -    4%      -     -    3%     2%    1%    1%    2%    1%      -      2%     1%    1%    2% 
                                                                                  HJK                                           R                           R 
  
    MISSISSIPPI                 9      3      7      1     1      5     1     -     9      -     -     4      1     2     2     2     -      3       -      4     7     3 
                               1%     1%     1%      -     -     2%     -     -    2%      -     -    1%     2%    1%    1%    1%     -     5%       -     1%    1%    1% 
                                                                                  HJK 
  
    SOUTH CAROLINA             23      3     21      5     4      8     7     -    23      -     -     9      4     4     7    10     -      -       -     13    13    10 
                               2%     2%     3%     2%    1%     3%    4%     -    6%      -     -    3%     6%    1%    3%    3%     -      -       -     3%    2%    4% 
                                                                                  HJK                                         QRS                         QRS 
  
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 70-3 
QUESTION D16: 
State. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
  OUTER SOUTH                 206     40    167     59    44     54    48     -   206      -     -    67      4    89    46    62    28     14      11     91   150    57 
  -----------                 21%    21%    20%    19%   17%    24%   26%     -   52%      -     -   21%     6%   26%   17%   20%   21%    23%     21%    21%   20%   21% 
                                                                        E         HJK                  M           MO     M 
  
    KENTUCKY                   33      7     26      7     1     14    12     -    33      -     -    14      -    11     8    13     2      3       2     13    23     9 
                               3%     4%     3%     2%     -     6%    6%     -    8%      -     -    4%      -    3%    3%    4%    1%     4%      5%     3%    3%    4% 
                                                                 DE    DE         HJK                  M            M     M 
  
    NORTH CAROLINA             37      3     34      9     9     10     8     -    37      -     -     8      -    21     8    13     5      1       4     14    27     9 
                               4%     1%     4%     3%    4%     4%    4%     -    9%      -     -    2%      -    6%    3%    4%    3%     1%      8%     3%    4%    3% 
                                              B                                   HJK                  M           LM     M 
  
    OKLAHOMA                   10      3      7      1     4      1     3     -    10      -     -     4      -     1     5     2     3      -       -      5     6     4 
                               1%     2%     1%      -    2%      -    2%     -    3%      -     -    1%      -     -    2%    1%    2%      -       -     1%    1%    2% 
                                                                                  HJK                                     M                                RS 
  
    TENNESSEE                  23      2     21      7     4      9     3     -    23      -     -     7      -     8     8     5     3      2       -     14    16     7 
                               2%     1%     3%     2%    2%     4%    2%     -    6%      -     -    2%      -    2%    3%    1%    2%     4%       -     3%    2%    3% 
                                                                                  HJK                  M            M     M     S                           S 
  
    TEXAS                      79     21     58     32    17     13    16     -    79      -     -    27      4    34    13    24    11      6       4     34    55    24 
                               8%    11%     7%    10%    7%     6%    9%     -   20%      -     -    8%     6%   10%    5%    8%    8%     9%      8%     8%    8%    9% 
                                                                                  HJK                               O 
  
    VIRGINIA                   24      4     21      3     8      8     6     -    24      -     -     7      -    13     4     6     5      3       -     11    22     2 
                               2%     2%     3%     1%    3%     3%    3%     -    6%      -     -    2%      -    4%    2%    2%    4%     4%       -     3%    3%    1% 
                                                                                  HJK                  M            M           S     S                     S     V 
  
WEST                          210     47    163     68    74     34    30     -     -      -   210    53     15    83    58    59    33      8      16     94   140    70 
----                          21%    25%    20%    22%   28%    15%   16%     -     -      -  100%   17%    26%   24%   22%   19%   25%    12%     30%    22%   19%   26% 
                                                          FG                                   HIJ                  L                 R              R                  U 
  
  MOUNTAIN                     82     17     64     17    32     15    16     -     -      -    82    18      7    31    25    20    14      3       5     40    54    28 
  --------                     8%     9%     8%     6%   12%     7%    9%     -     -      -   39%    6%    13%    9%    9%    6%   11%     5%      9%     9%    7%   10% 
                                                           D                                   HIJ 
  
    ARIZONA                    20      4     16      5     6      3     5     -     -      -    20     5      2     6     6     2     4      1       1     12     9    11 
                               2%     2%     2%     1%    2%     1%    3%     -     -      -    9%    2%     4%    2%    2%    1%    3%     1%      2%     3%    1%    4% 
                                                                                               HIJ                                                                      U 
  
    COLORADO                   18      3     15      1     9      5     2     -     -      -    18     4      2     6     6     5     3      1       1      8    12     5 
                               2%     1%     2%      -    4%     2%    1%     -     -      -    8%    1%     3%    2%    2%    2%    2%     1%      1%     2%    2%    2% 
                                                           D                                   HIJ 
  
    IDAHO                       7      -      7      1     2      1     3     -     -      -     7     2      1     4     -     2     3      -       -      3     6     1 
                               1%      -     1%      -    1%      -    2%     -     -      -    3%    1%     1%    1%     -    1%    2%      -       -     1%    1%     - 
                                              B                                                HIJ 
  
    MONTANA                     6      -      6      1     1      1     3     -     -      -     6     1      -     1     3     3     1      -       -      1     4     1 
                               1%      -     1%      -     -     1%    2%     -     -      -    3%     -      -     -    1%    1%    1%      -       -      -    1%     - 
                                              B                                                HIJ 
  
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
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Table 70-3 
QUESTION D16: 
State. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
    NEVADA                      5      2      3      3     2      -     -     -     -      -     5     -      -     4     1     1     -      1       -      3     1     4 
                               1%     1%      -     1%    1%      -     -     -     -      -    2%     -      -    1%     -     -     -     2%       -     1%     -    1% 
                                                                                               HIJ 
  
    NEW MEXICO                 10      1      9      3     3      1     2     -     -      -    10     3      1     4     1     1     1      1       2      5     9     1 
                               1%      -     1%     1%    1%      -    1%     -     -      -    5%    1%     2%    1%    1%     -    1%     1%      4%     1%    1%     - 
                                                                                               HIJ 
  
    UTAH                       16      7      9      4     8      4     -     -     -      -    16     4      2     6     5     5     1      -       1      9    11     5 
                               2%     4%     1%     1%    3%     2%     -     -     -      -    8%    1%     3%    2%    2%    2%    1%      -      2%     2%    2%    2% 
                                                           G                                   HIJ                              R                           R 
  
    WYOMING                     1      -      1      -     -      -     1     -     -      -     1     -      -     -     1     1     -      -       -      -     1     - 
                                -      -      -      -     -      -     -     -     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
  PACIFIC                     128     29     99     50    42     18    14     -     -      -   128    35      8    52    33    39    19      5      11     54    86    42 
  -------                     13%    16%    12%    16%   16%     8%    8%     -     -      -   61%   11%    13%   15%   13%   13%   14%     7%     21%    12%   12%   16% 
                                                    FG    FG                                   HIJ 
  
    ALASKA                      1      1      -      1     -      -     -     -     -      -     1     -      -     1     -     -     -      -       -      1     -     1 
                                -     1%      -      -     -      -     -     -     -      -    1%     -      -     -     -     -     -      -       -      -     -     - 
  
    CALIFORNIA                 87     20     67     33    33     12     6     -     -      -    87    23      6    36    21    30    14      3       5     35    59    28 
                               9%    11%     8%    11%   13%     5%    3%     -     -      -   41%    7%    11%   10%    8%   10%   11%     5%      9%     8%    8%   10% 
                                                    FG    FG                                   HIJ 
  
    HAWAII                      1      -      1      1     -      -     -     -     -      -     1     -      -     1     -     -     -      -       -      1     -     1 
                                -      -      -      -     -      -     -     -     -      -     -     -      -     -     -     -     -      -       -      -     -     - 
  
    OREGON                     16      2     13      5     4      3     3     -     -      -    16     5      -     5     6     4     2      -       2      6    10     6 
                               2%     1%     2%     2%    2%     1%    2%     -     -      -    7%    1%      -    2%    2%    1%    2%      -      5%     1%    1%    2% 
                                                                                               HIJ     M            M     M                                 R 
  
    WASHINGTON                 24      6     18     10     5      4     5     -     -      -    24     8      1     9     7     5     3      2       4     10    17     7 
                               2%     3%     2%     3%    2%     2%    3%     -     -      -   11%    2%     2%    3%    2%    2%    2%     3%      7%     2%    2%    3% 
                                                                                               HIJ 
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Table 70-4 
QUESTION D16: 
State. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
NORTHEAST                     175   156    16    68    48    36   133     88     58     24     83     64     22 
---------                     18%   17%   22%   16%   17%   18%   17%    18%    18%    14%    17%    18%    17% 
  
  NEW ENGLAND                  38    32     3    12    16     5    31     21     11      3     19     14      3 
  -----------                  4%    4%    4%    3%    6%    3%    4%     4%     4%     2%     4%     4%     2% 
  
    CONNECTICUT                 9     9     -     5     1     3     5      8      1      -      7      2      - 
                               1%    1%     -    1%    1%    2%    1%     2%      -      -     1%      -      - 
                                      C                                   IJ                    M 
  
    MAINE                       5     5     -     1     2     -     5      1      4      -      1      2      1 
                               1%    1%     -     -    1%     -    1%      -     1%      -      -     1%     1% 
                                      C                             F 
  
    MASSACHUSETTS              16    13     2     3     9     2    14     10      5      1      9      6      1 
                               2%    1%    2%    1%    3%    1%    2%     2%     1%     1%     2%     2%     1% 
                                                        D 
  
    NEW HAMPSHIRE               3     3     -     1     3     -     3      1      1      1      1      3      - 
                                -     -     -     -    1%     -     -      -      -      -      -     1%      - 
  
    RHODE ISLAND                4     3     1     3     1     -     3      2      1      1      1      2      1 
                                -     -    1%    1%     -     -     -      -      -      -      -      -     1% 
  
    VERMONT                     1     -     1     -     1     -     1      1      -      -      1      -      - 
                                -     -    1%     -     -     -     -      -      -      -      -      -      - 
  
  MID ATLANTIC                138   124    13    57    32    31   102     67     47     21     64     50     19 
  ------------                14%   13%   18%   13%   12%   15%   13%    14%    15%    12%    13%    14%    14% 
  
    DISTRICT OF COLUMBIA        1     1     -     1     -     -     1      1      -      -      1      -      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
    MARYLAND                    7     7     -     3     1     1     5      4      2      -      3      2      1 
                               1%    1%     -    1%     -    1%    1%     1%     1%      -     1%     1%     1% 
                                      C 
  
    NEW JERSEY                 18    13     3     7     2     4    12      9      5      2     10      5      2 
                               2%    1%    5%    2%    1%    2%    2%     2%     2%     1%     2%     1%     1% 
  
    NEW YORK                   50    48     2    26    10    14    35     27     14      8     26     16      7 
                               5%    5%    2%    6%    4%    7%    5%     5%     5%     4%     5%     4%     5% 
  
    PENNSYLVANIA               54    48     6    21    14    10    43     23     20     11     22     21      9 
                               5%    5%    9%    5%    5%    5%    6%     5%     6%     7%     5%     6%     7% 
  
    WEST VIRGINIA               8     6     2     -     5     2     6      3      5      -      1      7      - 
                               1%    1%    2%     -    2%    1%    1%     1%     2%      -      -     2%      - 
                                                        D                         J                    M 
  
MIDWEST                       230   214    15    91    77    44   178    111     72     41    106     84     31 
-------                       23%   23%   21%   21%   28%   22%   23%    23%    23%    24%    22%    23%    23% 
  
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 70-4 
QUESTION D16: 
State. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
  GREAT LAKES                 169   157    11    64    54    33   132     82     51     33     73     65     24 
  -----------                 17%   17%   16%   15%   20%   16%   17%    17%    16%    19%    15%    18%    18% 
  
    ILLINOIS                   31    31     -    11    13     7    23     18     10      3     18     11      3 
                               3%    3%     -    2%    5%    3%    3%     4%     3%     2%     4%     3%     2% 
                                      C 
  
    INDIANA                    26    22     3    10     5     1    23     10      9      6      8     12      4 
                               3%    2%    4%    2%    2%    1%    3%     2%     3%     3%     2%     3%     3% 
                                                                    F 
  
    MICHIGAN                   32    31     1    12    10     7    25     17      8      7     16      9      5 
                               3%    3%    2%    3%    4%    3%    3%     4%     3%     4%     3%     3%     4% 
  
    MINNESOTA                  11    11     -     3     4     4     6      6      3      1      4      6      1 
                               1%    1%     -    1%    1%    2%    1%     1%     1%     1%     1%     2%      - 
                                      C 
  
    OHIO                       55    49     6    21    18    10    44     22     19     12     20     23      8 
                               5%    5%    9%    5%    6%    5%    6%     4%     6%     7%     4%     6%     6% 
  
    WISCONSIN                  14    14     1     6     4     4    11      9      1      4      7      3      4 
                               1%    1%    1%    1%    1%    2%    1%     2%      -     2%     2%     1%     3% 
  
  FARM BELT                    61    56     4    27    22    11    46     29     21      8     33     19      7 
  ---------                    6%    6%    6%    6%    8%    6%    6%     6%     7%     5%     7%     5%     5% 
  
    IOWA                       16    16     1     7     7     4    13      5      8      2      7      7      2 
                               2%    2%    1%    2%    3%    2%    2%     1%     3%     1%     1%     2%     2% 
  
    KANSAS                     10     9     1     2     4     1     9      4      4      1      5      4      1 
                               1%    1%    1%    1%    2%     -    1%     1%     1%     1%     1%     1%     1% 
  
    MISSOURI                   26    23     2    11    10     6    18     16      6      4     17      7      2 
                               3%    3%    3%    3%    4%    3%    2%     3%     2%     2%     3%     2%     2% 
  
    NEBRASKA                    5     5     -     4     1     1     4      2      2      1      3      -      2 
                                -    1%     -    1%     -    1%     -      -     1%     1%     1%      -     1% 
                                      C 
  
    NORTH DAKOTA                1     1     -     1     -     -     1      1      -      -      1      -      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
    SOUTH DAKOTA                2     2     -     2     -     -     2      -      2      -      1      1      - 
                                -     -     -     -     -     -     -      -     1%      -      -      -      - 
  
SOUTH                         385   359    22   165   104    81   297    201    123     54    198    136     41 
-----                         38%   39%   31%   38%   38%   40%   39%    41%    39%    32%    42%    38%    31% 
                                                                           J                    M 
  
  DEEP SOUTH                  178   164    12    69    53    36   142     95     57     24     87     69     20 
  ----------                  18%   18%   17%   16%   19%   18%   18%    19%    18%    14%    18%    19%    15% 
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Table 70-4 
QUESTION D16: 
State. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
    ALABAMA                    25    25     -    12     5     9    16     12     12      1     15      9      1 
                               3%    3%     -    3%    2%    4%    2%     2%     4%     1%     3%     3%     1% 
                                      C                                           J 
  
    ARKANSAS                   17    15     2     4     7     2    16      8      9      1      8      7      3 
                               2%    2%    3%    1%    2%    1%    2%     2%     3%      -     2%     2%     2% 
                                                                                  J 
  
    FLORIDA                    50    46     2    18    19    11    38     23     19      6     24     20      4 
                               5%    5%    2%    4%    7%    5%    5%     5%     6%     4%     5%     6%     3% 
  
    GEORGIA                    38    36     2    17     8     5    33     24      7      7     19     13      6 
                               4%    4%    3%    4%    3%    3%    4%     5%     2%     4%     4%     4%     5% 
  
    LOUISIANA                  15    10     5     7     5     4    11      6      6      3      3     10      2 
                               2%    1%    7%    2%    2%    2%    1%     1%     2%     2%     1%     3%     2% 
  
    MISSISSIPPI                 9     8     -     5     5     5     5      8      -      1      6      2      1 
                               1%    1%     -    1%    2%    2%    1%     2%      -     1%     1%     1%     1% 
                                      C                                    I 
  
    SOUTH CAROLINA             23    22     1     6     4     1    23     13      4      5     13      8      3 
                               2%    2%    2%    1%    2%     -    3%     3%     1%     3%     3%     2%     2% 
                                                                    F 
  
  OUTER SOUTH                 206   195    10    96    52    45   155    106     65     30    111     67     21 
  -----------                 21%   21%   14%   22%   19%   22%   20%    22%    21%    18%    23%    19%    16% 
                                                                                                M 
  
    KENTUCKY                   33    29     4    17    12     8    25     11     11     11     12     10     11 
                               3%    3%    5%    4%    4%    4%    3%     2%     3%     7%     3%     3%     8% 
                                                                                         H                   KL 
  
    NORTH CAROLINA             37    35     2    12    10     5    31     23      9      4     25      6      4 
                               4%    4%    3%    3%    4%    2%    4%     5%     3%     2%     5%     2%     3% 
                                                                                                L 
  
    OKLAHOMA                   10    10     -     3     2     1     9      3      7      -      5      5      - 
                               1%    1%     -    1%    1%    1%    1%     1%     2%      -     1%     1%      - 
                                      C                                           J             M      M 
  
    TENNESSEE                  23    21     1    11     3     8    14     14     10      -     13      9      1 
                               2%    2%    1%    3%    1%    4%    2%     3%     3%      -     3%     2%     1% 
                                                                           J      J 
  
    TEXAS                      79    78     1    42    15    17    58     44     22      8     44     28      2 
                               8%    9%    1%   10%    5%    8%    8%     9%     7%     5%     9%     8%     1% 
                                      C           E                                             M      M 
  
    VIRGINIA                   24    22     2    11     9     6    19     12      6      7     12     10      3 
                               2%    2%    3%    3%    3%    3%    2%     2%     2%     4%     2%     3%     2% 
  
WEST                          210   187    18   108    49    42   162     92     61     53     89     76     39 
----                          21%   20%   26%   25%   18%   21%   21%    19%    20%    31%    19%    21%    29% 
                                                  E                                     HI                    K 
  
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
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Table 70-4 
QUESTION D16: 
State. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
  MOUNTAIN                     82    72     9    39    19    18    60     33     24     24     30     28     21 
  --------                     8%    8%   12%    9%    7%    9%    8%     7%     8%    14%     6%     8%    16% 
                                                                                        HI                   KL 
  
    ARIZONA                    20    18     1    10     3     8    12      9      5      6      9      3      7 
                               2%    2%    2%    2%    1%    4%    2%     2%     2%     3%     2%     1%     5% 
                                                                                                              L 
  
    COLORADO                   18    18     -     8     8     3    14      8      4      6      8      4      5 
                               2%    2%     -    2%    3%    1%    2%     2%     1%     3%     2%     1%     4% 
                                      C 
  
    IDAHO                       7     5     2     3     3     1     6      1      4      1      3      3      1 
                               1%    1%    2%    1%    1%     -    1%      -     1%     1%     1%     1%     1% 
  
    MONTANA                     6     2     2     1     2     1     5      2      2      1      2      2      1 
                               1%     -    3%     -    1%     -    1%      -     1%     1%      -     1%     1% 
  
    NEVADA                      5     5     -     3     -     1     3      1      1      3      1      3      1 
                               1%    1%     -    1%     -    1%     -      -      -     2%      -     1%     1% 
                                      C 
  
    NEW MEXICO                 10     9     1     6     2     1     8      6      1      3      4      4      2 
                               1%    1%    1%    1%    1%    1%    1%     1%      -     2%     1%     1%     2% 
  
    UTAH                       16    14     3     6     1     3    12      6      7      4      4      9      4 
                               2%    2%    4%    1%     -    2%    2%     1%     2%     2%     1%     2%     3% 
  
    WYOMING                     1     1     -     1     -     -     1      -      -      1      -      -      1 
                                -     -     -     -     -     -     -      -      -      -      -      -     1% 
  
  PACIFIC                     128   116    10    69    30    24   102     59     38     29     58     48     18 
  -------                     13%   13%   13%   16%   11%   12%   13%    12%    12%    17%    12%    13%    13% 
  
    ALASKA                      1     1     -     -     1     -     1      1      -      -      1      -      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
    CALIFORNIA                 87    78     7    50    16    13    72     40     30     15     41     37      8 
                               9%    9%    9%   12%    6%    6%    9%     8%    10%     8%     9%    10%     6% 
                                                  E 
  
    HAWAII                      1     1     -     1     -     -     1      -      -      1      -      1      - 
                                -     -     -     -     -     -     -      -      -      -      -      -      - 
  
    OREGON                     16    14     1     5     7     3    12      4      3      8      4      4      7 
                               2%    2%    2%    1%    2%    1%    2%     1%     1%     4%     1%     1%     5% 
                                                                                         H                    K 
  
    WASHINGTON                 24    22     2    13     6     8    15     13      4      6     12      7      3 
                               2%    2%    2%    3%    2%    4%    2%     3%     1%     3%     3%     2%     2% 
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Table 71-1 
Region. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
NORTHEAST                     160    62    40    58    23    67    83    24      1    56    56    39    36     18    11     75    48    37 
                              16%   16%   19%   14%   16%   15%   15%   18%     8%   21%   21%   13%   15%    15%   18%    15%   17%   16% 
                                                                                             L 
  
SOUTH                         400   158    79   163    45   167   224    37      4   111   111   135    98     45    10    190   119    91 
                              40%   42%   37%   40%   32%   38%   39%   28%    37%   41%   41%   45%   41%    37%   16%    39%   41%   40% 
                                                              H     H                  H     O     O     O      O 
  
MIDWEST                       230    89    51    90    31   117   140    46      2    55    55    52    65     35    19    106    64    60 
                              23%   24%   24%   22%   22%   27%   25%   35%    17%   20%   20%   17%   28%    29%   30%    22%   22%   27% 
                                                                        EGJ                              L      L     L 
  
WEST                          210    67    43   100    42    85   121    23      4    49    49    75    39     22    23    112    61    37 
                              21%   18%   20%   24%   30%   20%   21%   18%    38%   18%   18%   25%   16%    18%   36%    23%   21%   17% 
                                                  B   FHJ                                          M                KMN 
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Table 71-2 
Region. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
NORTHEAST                     160    26   134    82    63     53    46    46    59    55    39    91     30     9    45    45    48     13    98    24    28      9 
                              16%   13%   17%   15%   14%    16%   18%   17%   16%   16%   16%   16%    16%   30%   15%   14%   24%    10%   18%   10%   18%    18% 
                                                                                                                R               OPR            T           T 
  
SOUTH                         400    94   306   211   183    129    99   109   159   131   113   212     75     7   111   140    75     67   167   162    54     16 
                              40%   46%   39%   40%   41%    40%   39%   40%   43%   37%   45%   38%    40%   21%   36%   43%   38%    51%   31%   65%   34%    31% 
                                                                                             L                              N     N    NOQ         SUV 
  
MIDWEST                       230    54   176   127   113     71    58    60    82    86    58   127     46     5    75    77    49     25   154    46    18     10 
                              23%   26%   22%   24%   25%    22%   23%   22%   22%   24%   23%   23%    24%   15%   24%   23%   24%    19%   29%   18%   11%    20% 
                                                                                                                                              TU 
  
WEST                          210    31   179   112    90     69    52    55    70    84    39   133     38    11    78    66    29     27   116    18    59     15 
                              21%   15%   23%   21%   20%    21%   20%   20%   19%   24%   16%   24%    20%   34%   25%   20%   14%    20%   22%    7%   37%    30% 
                                            B                                                      K            Q     Q                        T          ST      T 
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Table 71-3 
Region. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
NORTHEAST                     160     39    121     59    44     27    26   160     -      -     -    55      9    43    51    55    27      9       7     60   123    37 
                              16%    21%    15%    19%   17%    12%   14%  100%     -      -     -   17%    16%   12%   19%   18%   20%    14%     13%    14%   17%   14% 
                                                     F                      IJK                                           N 
  
SOUTH                         400     58    342    117    88    101    90     -   400      -     -   129     18   152    96   124    45     32      19    176   295   105 
                              40%    31%    42%    37%   34%    44%   50%     -  100%      -     -   40%    31%   44%   36%   40%   34%    51%     37%    41%   40%   39% 
                                              B                   E    DE         HJK                                                        Q 
  
MIDWEST                       230     41    189     69    55     66    36     -     -    230     -    85     15    69    60    72    28     15      11    104   172    58 
                              23%    22%    23%    22%   21%    29%   20%     -     -   100%     -   26%    27%   20%   23%   23%   21%    23%     20%    24%   24%   21% 
                                                                  G                      HIK 
  
WEST                          210     47    163     68    74     34    30     -     -      -   210    53     15    83    58    59    33      8      16     94   140    70 
                              21%    25%    20%    22%   28%    15%   16%     -     -      -  100%   17%    26%   24%   22%   19%   25%    12%     30%    22%   19%   26% 
                                                          FG                                   HIJ                  L                 R              R                  U 
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Table 71-4 
Region. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
NORTHEAST                     160   142    14    65    42    33   121     81     50     24     78     55     21 
                              16%   16%   20%   15%   15%   16%   16%    16%    16%    14%    16%    15%    16% 
  
SOUTH                         400   372    23   169   111    84   309    208    130     54    203    145     42 
                              40%   41%   33%   39%   40%   41%   40%    42%    42%    32%    43%    40%    31% 
                                                                           J      J             M 
  
MIDWEST                       230   214    15    91    77    44   178    111     72     41    106     84     31 
                              23%   23%   21%   21%   28%   22%   23%    23%    23%    24%    22%    23%    23% 
  
WEST                          210   187    18   108    49    42   162     92     61     53     89     76     39 
                              21%   20%   26%   25%   18%   21%   21%    19%    20%    31%    19%    21%    29% 
                                                  E                                     HI                    K 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 72-1 
QUESTION S20C: 
PIR. 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
<100%                         376   376     -     -    64   253   247    71      5    46    46    98   124     71    33    161   125    91 
                              38%  100%     -     -   46%   58%   43%   55%    52%   17%   17%   33%   52%    59%   52%    33%   43%   40% 
                                     CD                 J   EGJ     J    GJ      J                 K    KL     KL    KL            P 
  
100%-135%                     213     -   213     -    34    95   124    24      3    55    55    63    56     25    11     99    56    58 
                              21%     -  100%     -   24%   22%   22%   19%    25%   20%   20%   21%   24%    21%   18%    20%   19%   26% 
                                           BD 
  
136%-185%                     411     -     -   411    43    88   197    34      2   169   169   139    57     24    19    223   111    76 
                              41%     -     -  100%   30%   20%   35%   26%    23%   63%   63%   46%   24%    20%   30%    46%   38%   34% 
                                                 BC     F           F              EFGHI  LMNO   MNO                        QR 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 72-2 
QUESTION S20C: 
PIR. 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
<100%                         376   106   271   195   172    132    94   107   122   146   114   181     82    12    99   120    72     73   178   120    54     22 
                              38%   51%   34%   37%   38%    41%   37%   40%   33%   41%   46%   32%    43%   39%   32%   37%   36%    55%   33%   48%   34%    42% 
                                      C                                                I     L            L                            OPQ          SU 
  
100%-135%                     213    33   180   107    86     68    64    58    93    62    44   122     46    13    68    63    51     19   120    50    33      9 
                              21%   16%   23%   20%   19%    21%   25%   22%   25%   17%   18%   22%    24%   40%   22%   19%   25%    14%   22%   20%   21%    18% 
                                            B                                    J                             PR                 R 
  
136%-185%                     411    67   344   230   190    122    97   105   155   149    90   259     61     6   142   144    78     41   237    80    73     20 
                              41%   33%   43%   43%   42%    38%   38%   39%   42%   42%   36%   46%    32%   20%   46%   44%   39%    31%   44%   32%   46%    40% 
                                            B                                                     KM                 NR    NR     N            T           T 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 72-3 
QUESTION S20C: 
PIR. 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
<100%                         376     58    319    127    71     95    73    62   158     89    67   152     28   122    71    79    49     31      23    192   267   109 
                              38%    31%    39%    41%   27%    42%   40%   39%   40%    39%   32%   47%    49%   35%   27%   26%   37%    49%     45%    44%   37%   41% 
                                              B      E            E     E                             NO      O     O                 P      P       P      P 
  
100%-135%                     213     46    167     73    47     51    39    40    79     51    43    68     11    78    54    76    35     12      11     79   151    62 
                              21%    25%    20%    23%   18%    22%   22%   25%   20%    22%   20%   21%    19%   23%   20%   24%   26%    20%     22%    18%   21%   23% 
  
136%-185%                     411     82    329    114   144     82    69    58   163     90   100   102     18   146   140   155    49     20      17    163   313    98 
                              41%    44%    40%    36%   55%    36%   38%   36%   41%    39%   48%   32%    32%   42%   53%   50%   37%    31%     33%    38%   43%   37% 
                                                         DFG                                     H                  L   LMN  QRST 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 72-4 
QUESTION S20C: 
PIR. 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
<100%                         376   344    25   180   103    89   279    204    106     52    206    116     41 
                              38%   38%   35%   42%   37%   44%   36%    42%    34%    30%    43%    32%    31% 
                                                                          IJ                   LM 
  
100%-135%                     213   195    17   104    59    51   155    108     69     30    102     77     25 
                              21%   21%   24%   24%   21%   25%   20%    22%    22%    18%    22%    21%    19% 
  
136%-185%                     411   377    29   148   116    64   337    179    138     90    168    168     68 
                              41%   41%   41%   34%   42%   32%   44%    36%    44%    52%    35%    47%    50% 
                                                                    F                    H             K      K 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 



                                                                     AFTERSCHOOL MEALS STUDY / JUNE 2013                                                               PAGE 371 
Table 73-1 
QUESTION S25: 
When it comes to your household, which of the following best describes how decisions are made regarding the food your family purchases, eats and cooks? 
  
BANNER 1 
                                         PIR              CURRENT FOOD ASSISTANCE            FOOD ASSISTANCE INDEX        FOOD SECURITY 
                                  ================= ==================================== ============================== ================== 
                                                                FREE/ 
                                                                RED-                                                                 VERY 
                                        100-  136-              UCED  FOOD                                                      LOW   LOW 
                            TOTAL <100% 135%  185%   WIC  SNAP  MEALS BANKS OTHER  NONE    0     1     2     3     4+   SECURE  SEC   SEC 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)    (J)   (K)   (L)   (M)   (N)    (O)   (P)    (Q)   (R) 
                            ----- ----- ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000   376   213   411   141   436   568   130     10   271   271   301   238    120    63    482   292   225 
                             100%   38%   21%   41%   14%   44%   57%   13%     1%   27%   27%   30%   24%    12%    6%    48%   29%   23% 
  
**D/S (PRIMARY - SHARE)       461   158    89   214    68   187   284    44      8   136   136   136   110     59    21    198   139   124 
                              46%   42%   42%   52%   48%   43%   50%   34%    84%   50%   50%   45%   46%    49%   34%    41%   48%   55% 
                                                 BC     H          FH        EFGHJ     H     O                  O                        P 
  
I AM THE PRIMARY DECISION     731   267   151   313   104   311   426    87      9   203   203   218   174     90    42    340   216   175 
MAKER                         73%   71%   71%   76%   74%   71%   75%   67%    92%   75%   75%   73%   73%    75%   67%    71%   74%   78% 
                                                                             EFGHJ 
  
I SHARE THIS RESPONSIBILITY   269   109    62    98    36   125   142    43      1    68    68    83    64     31    21    142    77    51 
EQUALLY WITH OTHER            27%   29%   29%   24%   26%   29%   25%   33%     8%   25%   25%   27%   27%    25%   33%    29%   26%   22% 
MEMBER(S) OF THE HOUSEHOLD                              I     I     I     I            I 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                            Significance Z-testing shown at 95% in the groupings: B/C/D E/F/G/H/I/J K/L/M/N/O P/Q/R 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 73-2 
QUESTION S25: 
When it comes to your household, which of the following best describes how decisions are made regarding the food your family purchases, eats and cooks? 
  
BANNER 2 
                                    SINGLE 
                                    PARENT?           KID AGE              # OF KIDS          HH SIZE                 PARENT AGE                     RACE 
                                  =========== ======================== ================= ================== ============================== ======================== 
                                                                                                                                                       HISP- 
                            TOTAL  YES   NO    5-8  9-12  13-15  16-18   1     2    3+    2-3   4-5    6+   18-24 25-34 35-44 45-54  55+   WHITE BLACK ANIC  OTHER 
                             (A)   (B)   (C)   (D)   (E)   (F)    (G)   (H)   (I)   (J)   (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)    (S)   (T)   (U)   (V) 
                            ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ----- ----- ------ ----- ----- ----- ----- ------ ----- ----- ----- ------ 
  
BASE=TOTAL SAMPLE            1000   206   794   532   448    322   254   270   370   356   248   562    189    31   308   327   201    133   535   250   160     51 
                             100%   21%   79%   53%   45%    32%   25%   27%   37%   36%   25%   56%    19%    3%   31%   33%   20%    13%   54%   25%   16%     5% 
  
**D/S (PRIMARY - SHARE)       461   160   302   240   207    160    80   117   195   151   164   244     53     5   173   182    88     15   269   114    61     17 
                              46%   78%   38%   45%   46%    50%   31%   43%   53%   42%   66%   43%    28%   15%   56%   56%   44%    11%   50%   46%   38%    34% 
                                      C           G     G      G                HJ          LM     M                NQR   NQR    NR           UV 
  
I AM THE PRIMARY DECISION     731   183   548   386   327    241   167   193   283   253   206   403    121    18   241   254   144     74   402   182   110     34 
MAKER                         73%   89%   69%   73%   73%    75%   66%   72%   76%   71%   83%   72%    64%   57%   78%   78%   72%    55%   75%   73%   69%    67% 
                                      C                        G                            LM                       NR    NR     R 
  
I SHARE THIS RESPONSIBILITY   269    23   246   146   121     81    87    77    87   103    42   159     68    13    68    73    56     59   133    68    50     17 
EQUALLY WITH OTHER            27%   11%   31%   27%   27%    25%   34%   28%   24%   29%   17%   28%    36%   43%   22%   22%   28%    45%   25%   27%   31%    33% 
MEMBER(S) OF THE HOUSEHOLD                  B                        F                             K      K    OP                      OPQ 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J K/L/M N/O/P/Q/R S/T/U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 73-3 
QUESTION S25: 
When it comes to your household, which of the following best describes how decisions are made regarding the food your family purchases, eats and cooks? 
  
BANNER 3 
                                                                                                                                                               DECISION 
                                     GENDER          COMMUNITY TYPE                REGION                 EDUCATION                    EMPLOYMENT                MAKER 
                                  ============= ========================= ======================== ======================== ================================= =========== 
                                                                                                                                                       HOME- 
                                                                                                                                                       MAKER, 
                                                                                                                                                        RE- 
                                                                                                                                        SEEK-          TIRED, 
                                                                                                                                         ING            DIS- 
                                                       SUB-  SMALL                     MID-        HS OR TECH/  SOME  COLL  FULL  PART  EMPLOY         ABLED, PRIM 
                            TOTAL  MALE  FEMALE URBAN  URBAN  TOWN  RURAL  NE   SOUTH  WEST  WEST  LESS   VOC   COLL  GRAD+ -TIME -TIME -MENT  STUDENT OTHER  -ARY  SHARE 
                             (A)   (B)    (C)    (D)    (E)   (F)    (G)   (H)   (I)   (J)    (K)   (L)   (M)    (N)   (O)   (P)   (Q)   (R)     (S)    (T)    (U)   (V) 
                            ----- ------ ------ ------ ----- ------ ----- ----- ----- ------ ----- ----- ------ ----- ----- ----- ----- ------ ------- ------ ----- ----- 
  
BASE=TOTAL SAMPLE            1000    185    815    313   261    228   181   160   400    230   210   322     58   346   265   310   133     63      52    434   731   269 
                             100%    19%    81%    31%   26%    23%   18%   16%   40%    23%   21%   32%     6%   35%   26%   31%   13%     6%      5%    43%   73%   27% 
  
**D/S (PRIMARY - SHARE)       461     -3    464    173   104     91    94    86   191    114    70   126     10   167   153   148    79     28      31    172   731  -269 
                              46%    -2%    57%    55%   40%    40%   52%   54%   48%    50%   33%   39%    18%   48%   58%   48%   60%    44%     60%    40%  100% -100% 
                                              B     EF                 EF     K     K      K           M           LM   LMN     T    PT              T            V 
  
I AM THE PRIMARY DECISION     731     91    640    243   183    160   138   123   295    172   140   224     34   257   209   229   106     45      42    303   731     - 
MAKER                         73%    49%    78%    78%   70%    70%   76%   77%   74%    75%   67%   70%    59%   74%   79%   74%   80%    72%     80%    70%  100%     - 
                                              B                               K                                     M    LM           T                           V 
  
I SHARE THIS RESPONSIBILITY   269     94    175     70    79     68    44    37   105     58    70    98     24    90    56    81    27     18      10    131     -   269 
EQUALLY WITH OTHER            27%    51%    22%    22%   30%    30%   24%   23%   26%    25%   33%   30%    41%   26%   21%   26%   20%    28%     20%    30%     -  100% 
MEMBER(S) OF THE HOUSEHOLD             C                                                         H     O     NO                                             Q           U 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                        Significance Z-testing shown at 95% in the groupings: B/C D/E/F/G H/I/J/K L/M/N/O P/Q/R/S/T U/V 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
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Table 73-4 
QUESTION S25: 
When it comes to your household, which of the following best describes how decisions are made regarding the food your family purchases, eats and cooks? 
  
BANNER 4 
                                              AFTERSCHOOL                 AFTERSCHOOL          AFTERSCHOOL 
                                   EAT AFTER     MEAL     AFTER MEAL     MEAL INTEREST        MEAL INTEREST 
                                    SCHOOL     AWARENESS  PARTICIPANT      (INITIAL)            (INFORMED) 
                                  =========== =========== =========== ==================== ==================== 
                                                                       VERY   SMWT   NOT    VERY   SMWT   NOT 
                                                                      INTER  INTER  INTER  INTER  INTER  INTER 
                            TOTAL  YES   NO    YES   NO    YES   NO   -ESTED -ESTED -ESTED -ESTED -ESTED -ESTED 
                             (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)    (I)    (J)    (K)    (L)    (M) 
                            ----- ----- ----- ----- ----- ----- ----- ------ ------ ------ ------ ------ ------ 
  
BASE=TOTAL SAMPLE            1000   916    71   433   278   203   771    491    314    172    476    361    134 
                             100%   92%    7%   43%   28%   20%   77%    49%    31%    17%    48%    36%    13% 
  
**D/S (PRIMARY - SHARE)       461   437    20   215   127   108   349    274    127     50    261    164     31 
                              46%   48%   28%   50%   46%   53%   45%    56%    41%    29%    55%    46%    23% 
                                      C                                   IJ      J            LM      M 
  
I AM THE PRIMARY DECISION     731   676    46   324   203   156   560    383    220    111    369    263     83 
MAKER                         73%   74%   64%   75%   73%   77%   73%    78%    70%    64%    77%    73%    62% 
                                                                          IJ                    M      M 
  
I SHARE THIS RESPONSIBILITY   269   240    26   109    76    48   211    109     93     61    107     98     51 
EQUALLY WITH OTHER            27%   26%   36%   25%   27%   23%   27%    22%    30%    36%    23%    27%    38% 
MEMBER(S) OF THE HOUSEHOLD                                                        H      H                   KL 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                 Significance Z-testing shown at 95% in the groupings: B/C D/E F/G H/I/J K/L/M 
                                                                   A P C O   I N S I G H T   R E S E A R C H 
 


