
Welcome!
We’ll get started soon. While we wait for other attendees to join, 

please answer this question in the chat box:

What are you looking forward to most this 
summer?



Fueling Participation: 
Boost Engagement In 
Your Non-Congregate 
Summer Meals 
Program Through 
Marketing and 
Promotion
Tuesday, April 16th 2024



Things to Know as We Begin
• The slide deck will be shared via email after the webinar along 

with the recording.

• To engage with other attendees, please use the chat box.

• If you have questions for the speakers, please enter those into 
the Q&A box.

• Closed captioning is available.



Agenda
● Introductions 
● Speakers
● Q&A
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Peggy Hamby

Director of Food and Nutrition

Morgan County Schools



❏ 7 Schools/2,879 Students/4 Summer 
School Programs

❏ Congregate & Non-Congregate 
Feeding/Gus the Bus/52 Sites

❏ Combination of Meal Service
❏ Family Style, Hot, Frozen, Grab & Go, 

Bulk Meals
❏ 7 Days Non-Congregate & Daily 

Congregate Feeding

❏ Serving May 26th-August 1st



Communication is KEY
❏ Summer Feeding Flyer

❏ Community Meeting

❏ Newspaper/Radio

❏ Alert Now (Calls/Text Messages)

❏ Yard Signs

❏ Frisbee/ Glow Beach Party

❏ Social Media

❏ QR Code 

QR Code for 
Morgan County 

Food & Nutrition 
Summer Feeding 

Information 
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Example 
 of the 

Summer 
Feeding 
Program 

Sites  
Flyer



Theme Weeks for Summer Feeding
❖ Beach

❖ Decades

❖ Sports 

❖ Christmas in July 

❖ Patriotic

❖ Western

❖ Super Hero

❖ Careers

 Market Summer Feeding
★     Include Your Logo 

           examples: 
● Cooler Bags
● T-Shirts 
● Cow Bells
● Water Bottles
● Stress Reliever - Cow
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Justine Roberts,

 Performing Arts and Science 
Academy, Director
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● Flyers

● Yard signs

● Press release

● Events

● Menus

● Radio announcements

● Social Media

● Mass Text

COMMUNICATING WITH FAMILIES



ENGAGING POTENTIAL MEAL SITES
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● Participating in Community events

● Facilitating Community giveaways

● Complete an outline of potential areas

● Target specific areas with many children and limited access to food

● Interested parties reach out to me



IMPORTANCE OF PARTNERSHIPS
● City of Marion

● Marion County library

● Marion County School district

● Sports teams

● Churches

● Houses Authority

● Other nonprofit organizations

● Summer events (grab & go meals)
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Liannis Perez,

Community Outreach, Burke 
County Public Schools



17

Mission: 

As a No Kid Hungry Youth Ambassador, my mission is to raise 
awareness about child hunger by creating engaging social media 
content and documenting impactful stories over the summer. 
Through these efforts, I aim to inspire community involvement and 
support for ending child hunger, highlighting the crucial work of No 
Kid Hungry in mobilizing resources and fostering empathy.

Goals : 

● Raise Awareness: Increase public understanding of child hunger 
issues through social media engagement.

● Document Impact:Journal the stories of individuals and 
communities affected by child hunger to illustrate the problem and 
the effectiveness of solutions.

● Inspire Action: Encourage community involvement and support for 
initiatives aimed at ending child hunger.

●  Support No Kid Hungry: Highlight and promote the work of No Kid 
Hungry in mobilizing resources and solutions to combat child 
hunger.



Content Development :

● Structured Scheduling: Organizing goals and tasks in a calendar ensures consistent content creation and posting, preventing gaps in 
communication.

● Regular Updates:Posting 1-2 times per week keeps the community engaged and informed about ongoing efforts and achievements.
● Content Quality: Properly crafting content—clear, concise, and visually appealing—enhances readability and engagement.
● Community Building: Regular and well-crafted updates foster a sense of community and belonging among followers.
● Goal Alignment: Aligning posts with organizational goals helps maintain focus on key messages and strategic objectives.
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Content:

Inform the community about the various channels 
available to stay updated.

Introduce yourself effectively to establish a personal 
connection with your audience, enhancing community 
engagement.

Establish a stable concept for content. For instance, 
every Monday, I’d share a sneak peek of our meal box 
contents, effectively increasing traffic and enhancing 
community engagement on our social media platforms.

Mission Visibility: Demonstrate our commitment to 
achieving our goals and showcase the impact of our 
efforts to the community.

 Resource Sharing: Provide information on where both 
local and distant communities can access summer meals, 
enhancing support and outreach.



Audience : 

Audience Understanding: Tailor content to resonate with specific demographics, ensuring relevance and maximizing 
engagement for impactful outreach.

Convenient Feedback: Utilize Google Forms to collect stories and feedback at the community's convenience, fostering 
participation while respecting privacy, comfort, and trust.



Recruiting and Partnerships 

Recruitment Channels: Utilize online job boards, social media platforms, and 
local community centers to attract skilled workers and dedicated volunteers.

Youth Engagement: Collaborate with schools, universities, and youth 
organizations to mobilize young volunteers and raise awareness.

Corporate Partnerships: Forge partnerships with local businesses and major 
corporations for funding, resources, and joint initiatives.



Q&A



Stay in Touch!

Subscribe to our newsletter:

www.bestpractices.nokidhungry.org/subscribe 

Visit our website: 

www.bestpractices.nokidhungry.org  

http://www.bestpractices.nokidhungry.org/subscribe
http://bestpractices.nokidhungry.org/


Your Feedback is 
Appreciated!

At the conclusion of this webinar, a 5-question 

survey will open in your browser window.

Please take a moment to complete it.



Thank You for Attending!

Joshua Proffitt
Program Manager

No Kid Hungry Florida
Pronouns: He/Him/His

t: 804.501.8466
NoKidHungry.org/Florida


